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Scientific Contribution of the Doctoral Dissertation 

The detailed analysis of the current state of the implementation of franchising as a 

strategy of internationalization, both in the Republic of Serbia, as well as at the global level, is 

conducted in the doctoral dissertation "Franchising as a strategy of internationalization of small 

and medium enterprises“. In the conditions of modern business, franchising as a strategy of 

internationalization gains increasing importance, especially for small and medium enterprises 

(SMEs). However, although the interest for the franchise business is growing, there is still no 

relevant study which is dedicated to franchising as a strategy of internationalization of SMEs in 

the Republic of Serbia and globally. Therefore, there is an evident need for more detailed 

analysis of franchising as a strategy of the internationalization of SMEs. The scientific 

contribution of the doctoral dissertation is reflected in establishing a conceptual framework for 

the comprehensive analysis and studying this issue, based on the systematization of information 

from relevant sources of domestic and foreign literature. 

Based on studies of modern trends in contemporary management theory and practice, we 

point out the importance of franchising as a strategy of internationalization, with a special focus 

on the situation in the Republic of Serbia. The results of an empirical research represent a special 

scientific contribution of the doctoral dissertation, because they indicate the necessity of wider 

implementation of franchising as a strategy of internationalization of SMEs. The results of 

empirical research indicate that, in the case of the analyzed SMEs, franchising as a strategy of 

internationalization is less frequent than other internationalization strategies. In addition, it is 

found that there are differences in the size and character of the impact of certain internal and 

external factors among franchise SMEs which implement franchising as a strategy of 

internationalization and franchise SMEs which implement other strategies of internationalization. 

Considering the defined recommendations, the results of research may initiate greater social and 

institutional support for franchising. This doctoral dissertation can contribute to the completion 

of research material in this scientific field, and hence may be very important for the scientific 

and professional communities. 
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foreign markets. Franchising, as a strategy of internationalization of 
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of the impact of certain internal and external factors between the 
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: European Commission, 2011 

 

     a,      , 

      ,  : , , 

  .            

:    10,   700.000    

   350.000 .         

   :    50,   8.800.000 

      4.400.000 ,     

        :    250, 

  35.000.000       17.500.000  

(  1.3.) (    , 2013).  

 

 1.3.   ђ       

      

 

   

 

  ≤ 250 ≤ 35 ≤ 17,5 

  ≤ 50 ≤ 8,8 ≤ 4,4 

  ≤ 10 ≤ 0,7 ≤ 0,35 

:    , 2013 

 

           ,   

           

. a           
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  ,           

     (Deakins & Freel, 2012, . 144). 

    ,   (Scarborough, 2012, 

. 28-29): 

 .      ,    

     (ЈШФrКУКМ & TШЦТć, 2008, . 318). 

           „    

“ (ЋМКrЛШrШuРС, 2012, . 28).  

 .           

.         ,  

        ,         

 (ЈШФrКУКМ & TШЦТć, 2008, . 318). 

  .          

             

     (ЈШФrКУКМ & TШЦТć, 2008, . 318).  

  .    ђ     

      .    

          

.          

  ,       (ЋМКrЛШrШuРС, 2012, 

. 28).  

    .       

           .  ,  

        ,      

      (DШstТć, 2002, . 34). 

 .      (IrОХКЧН, 

KurКtФШ & MШrrТs, 2006).           

     (ЈШФrКУКМ & TШЦТć, 2008, . 317). 

      ,      

  (ЋМКrЛШrШuРС, 2012, . 29-31). 
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    .      

           

        (ЈШФrКУКМ & TШЦТć, 2008, 

. 319).  џ       

   (DШstТć, 2002, . 35). 

    .      ,   

               

   .       

       (DШstТć, 2002, . 35).  

      .     54   . 

  start-up2      10  12     

      .         

    ,       

     .        

    ђ  25  34 ,       

 (ЋМКrЛШrШuРС, 2012, . 29-31). 

  .        

         ,     

     (ibid.). 

   .   ђ      ,   

 .           

 ,           

   (ibid.). 

  .          

             

                                                           
2 Start-up           / . 

ЋtОvО BХКЧФ,    ЋtКЧПШrН,  stКrt-up   „   

      “.   stКrt-up      

    ,              

        (Blank, 2010). 
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.    ,          

 (ibid.). 

 

1.2.            

   ,    ,     

ђ        .     

       ,    ,  

 ,      .  1970-    

        (Acs & Audretsch, 1993; 

Thurik, 1999).      ,     , 

       ђ        

   (TШНШrШvТć, 2008, . 62).    

        (Stokes & Wilson, 

2010, . 16-17):  

   .     ,   ,   

   .          

 ,  ,  ,  

  .       .    

  .         

,     ( - e ). 

 ђ   ,         

. ђ ,           

       . 

    .       

          

 .   ,       

    ђ  .      

    ,      

     .      

ђ        .  
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  ђ        

      .     

             

           

    .  

 .           

     ,       

    .  

   .         

      ,     

,   .    -  3   

    ђ    .  

  .       

    .  

    .          

 .        ,  

         .  

         : push/pull4 

 (  1.2.).         

     ,    pull .  pull   :  

 ,       ,  

          (Stokes & 

АТХsШЧ, 2010, . 37): 

                                                           
3 -      ђ     ,    

 , , ,         

    .        -  

           (    

 , n.d.). 

4 Push     „ “,   pull    „ “    . 
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   .          

     ,        

        (TШНШrШvТć, 2008, . 78). 

       .     

     ,       

  ,       (TШНШrШvТć, 2008, . 79). 

        .   

             

    (Stokes & Wilson, 2010, p. 37). 

  .      .  

            

   (TШНШrШvТć, 2008, . 79). 

          , 

   push    : ,  ,  

   (Stokes, Wilson, 2010, p. 38): 

 .             

     ,          

   . 

   (     ).     

        .    

    ,      . 

    .       

   „ “      . 
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 1.2.          ( ђ   

: Stokes & АТХson, 2010, . 37) 

 

           : 

    (  1.3.).       

   , ,       

 .   ,  ,    ,  

    :    .      

           . 

    :     (  , 

    .),   (  ,  

 .),   (    ,    

  ,    .)    (   

 ,      .).    

         ђ     ђ  

.   :  -  ,   

ђ  ,  ,       

ђ     (Stokes & Wilson, 2010, . 70). 
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 1.3.         (  : Stokes & Wilson, 

2010, . 70) 

 

1.3.           
    

            

         

    .         

,        ђ     

  (DОКФТЧs & FrООХ, 2012, . 32).   ,   

          ( . Small Business Act). 

 ,           

   ( . Entrepreneurship Action Plan) (European Commission, 2016 ). 

           , 

      2015.  2020.    
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    .   ђ       

    2020,         

  2020        

(   &     , 2014; 

 , 2015).     : ђ  

 , ђ    ,   

 ,          

 ( ), ђ         

     ,    

 (  , 2015). 

              

  .     OECD-a,    

  95%  ,      99%    

(Deakins & Freel, 2012, . 32).   ,   99%  

           85%   . 

            

   ,         

 (European Commission, 2016 ).    ,  

  2013. ,  317.162    , 

 99,8%     (Privredna komora Srbije, n.d.). 

          

  .            

 ,           

,    10  (ЋtШФОs & АТХsШЧ, 2010, . 14).   

OECD- ,            

    , ђ  70%  95%   .  

         , , , 

, ,    ,    (  1.4.).  

      .     

   ђ  2008.  2012.    .      
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 ,           ,  

             

 (OECD, 2015).  

 

 

 1.4.         , 2012.  

         (OECD, 2015) 

 

      ,     

( )  ,         

(   &     , 2014).   

     ,  70,3%  , 25,9% 

 , 3%    0,7% ,  0,2%   

(  1.5.).      ,   1.6.       

        (30%).  ,    

 ђ     ђ   (15,9%), , , 

  (11,7%)     (10,2%).    

       (1,4%)  ,   

 (1,8%) (Privredna komora Srbije, n.d.). 
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 1.5.         (Privredna 

komora Srbije, n.d.) 

 

 

 1.6.         

(Privredna komora Srbije, n.d.) 

 

       ,   

             (European 

Commission, 2013).          

          

     (DОКФТЧs & FrООХ, 2012, . 42).     

         :  
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        (Acs & Audretsch, 1993). 

       ,    . 

   ђ         

.   ,       

 .        

-   ( ) (OECD, 2015).   

 ђ         ђ   

 .  ,      40%    

 .       60%,      13% 

(  1.7.) (ibid.). 

 

 

 1.7.      , 2012.   

     (OECD, 2015) 

 

       2013.   65%  

   (Privredna komora Srbije, n.d.).    

     46,4% (356.384 ),    

29,0% (222.994 ),      24,6% (189.172 ).    

2004.  2008.        .     

    2006., 2007.  2008.        



26 

 

 . ђ ,        

   ,         2009. .   

 ,    .        

  (46,4% ),          

 ,   24,6%,  29%, .      

   2013.     2009.     11,9%.    

  ,    2011.  2012.   ,   

        .  2013.     

          (  1.8.) (  

 &     , 2014).  

 

 

 1.8.     2004-2012.  (   

&     , 2014) 

 

          .  

       2008.     ,  

        ,      

2013.      2007. .        

  -       (OECD, 2015).  2009.   

            

        . , 
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       (  2007.  88,4%   2013. 

  89,9%  ),         

 (  22,1%  2007.   18,6%  2013.).     

       ,     

(   &     , 2014).  

,           

,        2/3   , 54,1%  

  ( - )    43,2%     

(  , 2015).   

     ,   OECD  50%  

       ,      

    .       

      10  (  ,  , ,   

      90%    ).    

              

 ,            

     ђ  50%  80%   OECD-  (OECD, 2015).    

   25%    ,            

   .         

     ,     ђ  

   (European Commission, 2016 ).   ,  

  98%    ,    43%   (57% 

      ) (   &  

   , 2014).       (47,6% 

  ),       (40,0%   ) 

(   &     , 2014).  

        ,   

    2015.  2020.        

  .   1.4.      2020. 

      350.000,        
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950.000 (            768.550 

    2013. ).        

   -      2020.   3.0%±1 

(  , 2015)  

 

 1.4.        

    2020. 

   315.412 (2013) 350.000 

     768.550 (2013) 950.000 

     

-   -  

-3,5% (2008-2013) 3,0%±1 (2015-2020) 

:  , 2015 

 

2.       

        (ĐurТčТЧ, JКЧШšОvТć & 

KКХТčКЧТЧ, 2012, . 392).       ,  

           (DОХЦКr, 

Davidsson & Gartner, 2003).           

     ,         

  . ђ ,   Greiner-   Churchill-   

Lewis-   ,   Storey-    .     

         .    ,  

   ђ      ,   

     .   ,     

 ,          (ĐurТčТЧ et 

al., 2012, . 439). ,          

         . 
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      (DОХЦКr Оt КХ., 2003),  

        (MШrОЧШ & CКsТХХКs, 2007).   

          (KШХvОrОТН & BuХХvКР, 

1996; АТФХuЧН & ЋСОpСОrН, 2003).    ,   

  (KТЧsОХХa, Clarke, Mulvenna & Coyne, 1994).        

  ,          

(Ireland & Hitt, 1997; Upton, Teal & Felan, 2001). ,     

  ђ   ,     

   (TШЧРО, Larsen & Ito, 1998).  ,    

   (AМСТ, Doman, Sibony, Sinha & Witt,1995)   (FОТЧНt, JОППМШКtО, 

& CСКppОХХ, 2002; MШrОЧШ & CКsТХХКs, 2007)        
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           , 

          (BКrrТЧРОr & IrОХКЧН, 2010, 

. 456).           

 (KurКtФШ & HШНРОtts, 2007, . 610).  ,       

   ,          

    (BКrrТЧРОr & IrОХКЧН, 2010, . 451). 

1)    .     , 

 џ            . 

,        .   

,    ,       

        .    

           

      ,       je 

 .               

       ,      
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        . ,    

    . ,        „   

 “.  ,       

            

  .     ,    ђ  ,   

           (ibid.). 

2)    .        

    . ,     

               

     . ,      

          (ibid., 

. 453). 

3)  .        

   .          

 .        3-5   

           

 .        ,  

         (ibid., . 455).  

            

       (FrООХ, 1998).  ,    

            

    (HКаКаТЧТ, ЋuЛrКЦКЧТКЧ & VОrНТЧ, 2003).      

          ,    

             

      (DОКФТЧs & FrООХ, 2012, . 192).   

         .      

 ,     џ       

.           , 

     .       
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 : џ        (Barringer & 

IrОХКЧН, 2010, . 462). 
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      (Gumpert & Boyd, 1984).  

 ,            

       . 

            ,  

    . ,      

      (KurКtФШ & HШНРОtts, 2007, . 628). 

     џ         

  ,          

ђ   ,  ,   .    

     (Barringer & IrОХКЧН, 2010, . 463). 

     ђ  џ      

, ,    (KurКtФШ & HШНРОtts, 2007, . 629). 

             

 .    ,     

  ,            

    (Reuer & Ragozzino, 2008).      

        ,     

          .    

      ,    

џ     . ђ ,      

    (BКrrТЧРОr & IrОХКЧН, 2010, . 463). 

     .       

, ђ     (BКrrТЧРОr & IrОХКЧН, 2010, . 464-466): 

  ,  ,  ,  

   .       

  .        

 ђ          
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(Paunović & NШvФШvТć, 2013).         

  ,          

      (BКrrТЧРОr & IrОХКЧН, 2010, . 464).   

        (Hobbs, 1990). ,  

              

 .          

     ,        

      (KurКtФШ & HШНРОtts, 2007, 

. 628).        ,   

  .          

     .     ,    

         

(BКrrТЧРОr & IrОХКЧН, 2010, . 465).         

        .   

       ,    ,  

                

 .   ,       

   .        

     (ibid.).      

           

  .      

,     ,     ,   

          (ibid., . 466). 

 

2.1.2.          

            

ђ      ,  „     Ћ”.  

         џ , 

 ,       (DОКФТЧs 

& Freel, 2012, . 180).            
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          ( 1.9.) (BКrrТЧРОr & IrОХКЧН, 

2010, . 459). 

    ђ .        

    , ,    

  (KurКtФШ & HШНРОtts, 2007, . 611).  ђ   

                

   .         

,      ,     

   .           

            

(Barringer & IrОХКЧН, 2010, . 460). 

     .           

          . 

    џ     (Barringer & IrОХКЧН, 2010, . 

460). ђ ,     ,    

             

 џ    (ibid., . 461). 

  .            

,          ђ    

.            

   џ       .   

   ,        

           

.           

 (ibid.).  

    .          

.   ,        

  ,        .    

,  ,          

(Nair & Boulton, 2008).        ђ    , 
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џ          .   

 ,            (Barringer 

& IrОХКЧН, 2010, . 462).     „ ”   (Kuratko & 

HШНРОtts, 2007, . 611). 

    .         

  ђ          

    . ђ ,       

       (BКrrТЧРОr & IrОХКЧН, 2010, . 462). 

        ,     

,  (KurКtФШ & HШНРОtts, 2007, . 611). ђ ,   

               

      . ,      

        ђ  (Barringer & IrОХКЧН, 2010, . 

462).  

 

 

 1.9.      ( : DОakins & Freel, 2012, 

. 180) 
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          џ  

     .   ,     

             

 ,         ,    . 

ђ ,    ђ         

,          (   

).   ,         , 

          ђ   (DОКФТЧs & 

FrООХ, 2012, . 184). Storey          ,  

 ђ    (Storey 1994, . 122).       

   :   ,   

   (Deakins & FrООХ, 2012, . 185).     

     , ђ     : , 

, ,   .       

, ,          

(Stokes & АТХsШЧ, 2010, , 236).     ,       

              

          (Deakins & 

FrООХ, 2012, . 186).        

.   ,          

,               

(ibid.).   ,          

       (Penrose, 1995, . 129). , 

 џ          

(Deakins & FrООХ, 2012, . 187).           

       (Storey, 1994,  130),   

           

       (Oakey, 1995, . 16).     

  ,         
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ђ  35  44 ,      65     

 (Deakins & FrООХ, 2012, . 187). 

       : , ,  

,         (Stokes & АТХsШЧ, 2010, , 

236).        ђ  ,     

        .    ,     

       ђ       (Deakins 

& FrООХ, 2012, . 188).  ђ           

.       ђ     

,       a       (DОХЦКr Оt 

КХ., 2003).      ,       

     (ЋtШФОs & АТХsШЧ, 2010, , 236).   

        ,     

    (ЋtШФОs & АТХsШЧ, 2010, , 236). ,   

      ,     . 

            

.  ,  OECD-         

     ,     

 (Deakins & FrООХ, 2012, . 188).      

  :  ,   , ђ   

   џ  (Deakins & FrООХ, 2012, . 189).    

               

   .  ,            

  (ibid.).           

  ,         .  

        ,       

    .         

     ,      

 (O’GШrЦКЧ, 2001).        

         .  
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          ,  

        ,        

   (Deakins & FrООХ, 2012, . 191).   ,   

     ,       џ   

       (ibid.).  

 

2.2.    ђ     

       .   

   ,       ,  

,  ,   ,       

   (Durmaz & llhan, 2015).     

  . ђ ,        

        ,   

        (ibid.).   , 

,    ,     .    

,    ,   :  ( ),  

( )     (  1.10.) (BКrrТЧРОr & IrОХКЧН, 2010, . 

480).        ,      

            

(ĐurТčТЧ et al., 2012, . 439).     :    

     ,      . 

       ( ),     

 ( џ   ).     

          ,  

   ( , )  ,     

  .        

:   ,   ,     

 – joint ventures (  1.10.). 
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 1.10.    ( ђ  : StefanovТć, IvКnovТć-ĐuФТć, 

2015, . 150; BКrrТnРОr & IrОХКnН, 2010, . 481) 

 

2.2.1.     

        ,  

       , ,    

.      ,     

„ “ (BКrrТЧРОr & IrОХКЧН, 2010, . 481).    ,   

,        (DurЦКг & ХХСКЧ, 2015). , 
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 (BКrrТЧРОr & IrОХКЧН, 2010, . 481).    :  

       .  

    ,     

         .  

       .  , 

         14  16 

. ,          

      .      

  ,     .   
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      .  ,    

          ђ   

        .    , 

    ,      

          

ђ   (ibid., . 483).  

   ,       ђ  

   ,       

  ђ    .  

     .       

      ,   ђ  

, ,   .         

     . ђ ,        

      ,      

   (BКrrТЧРОr & IrОХКЧН, 2010, . 484).  

       .   

          

  (ЋtОПКЧШvТć & IvКЧШvТć-ĐuФТć, 2015, . 139).   
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(BКrrТЧРОr & IrОХКЧН, 2010, . 485). 

   .     

           

      (ibid., . 486).  

          ,   1.5.  

     . 

 

 1.4.       

  

 .    

     

     

  .  

  .   , 

     

      

   .  

 .    

      

       

.   ,    

  ,   

    .  

     .   

,      , 

     .  

     

,    ,   

. 

  .  

       

        

 .    

   .  

  .   ,  

      , 

        

 ,      

     . 

ђ  : Barringer & Ireland, 2010, . 482 

 

2.2.2.     

          ,  

             

  .        

:  ,  ,   ,  
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  : џ   .  

    џ   . џ    

        ( + = ),    

      (   50%  )   

   ,          

   ( + =   +   ) (ĐurТčТЧ et al., 

2012, . 443).    џ  ,   ,  

   (Hisrich et al., 2005, . 498).     

      ,    

,       .  

   ,      џ     

  (Nijkamp & Ommeren, 2006). , ,      

           

(BКrrТЧРОr & IrОХКЧН, 2010, . 491),         

         .    

    ,      

   (ЈОtsК-Papanicolaou, 2007). 

     ,   1.6.   

   .  
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 1.6.       
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      . 

       

     ђ  

    .  

 џ . џ   

  , ,   

,        

  . 

     

.      

      

    

. 

  .   

       

,       

     

. 

   ( )   

     

 .     

     

     . 

   ( )   .    

       

  ,   

  ђ      

.     

 . 

     

 

 .    

     

ђ    ђ  . 
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 ,      .  
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    know-how   
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   .     :   

  ,   ,    

,    ,     

   ,    ђ  , 
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   ,      20 

           (ibid).  

2002.  2004. ,          14% 

(Merrilees & Frazer, 2006).  
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         (CСТШu, Chia-Hung & Yang, 

2004).  

 

3.        -   

          

         ђ    : 

     .       

            

   ђ   .        

         ,     

        . 

 

3.1.            ђ   

 

Brickley, Dark  Weinbach (1991)         

   -        .  

  ,        

 ,     џ     

   (CШЦЛs & KОtМСОЧ, 2003).    

ђ    ,    , 

           

  .        

          (AХМСТКЧ & АШШНаКrs, 

1988). ђ ,          ,  



84 

 

   .       

   (       ).   

           

,          (EТsОЧСКrНt, 1989).  

   -   .    

  .       

   .      

          (    

ђ        )     . 

         .   

       „ “ ( . hold up 

) (ibid.). ,         

:  ,      (Shane, 1998).  

  .            

  ,        

      (EТsОЧСКrНt, 1989).  

        :   

(„ “), „  “ ( . free rider)   . 

      џ     

,             

        (CКrЧОв & GОНКУХШvТМ, 1991),  

            

   ,     .  

„  “           

  (        ), 

              

 .   ,        

 ,         

. „  “        

,            
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   (BrТМФХОв & DКrФ 1987). ,    

 ,    .      

 „  “,     ,    

    (BrТМФХОв & DКrФ, 1987; MТМСКОХ, 2000). 

          

„ “.  ,     ,       

   .      

     .      

„ “     ,        

      (CКrЧОв & Gedajlovic, 1991).  

  .          

              

 (ЋСКЧО, 1998).     ,      

      .   

     ђ        

.           . 

          

            

 .        , 

                

  (Gillis & Castrogiovanni, 2012).  

   .          

      (ЋСКЧО, 1998),     

       (KХОТЧ, 1995).  

,     ,          

      ,      

 ђ       .     

        ,       

      (BrТМФХОв & Dark, 1987). 
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:      (Hussain & Windsperger, 2011). 

         „  

“ (BrТМФХОв & Dark, 1987; Shane, 1996 ).   ,    

  .     џ    

            

    ,        

   (BrКНКМС, 1997).   ,     

            (ЋСКЧО, 

1996 ).           

:  ,   џ     

 .          

      (GТХХТs & CКstrШРТШvКЧЧТ, 2012).  

           

     (ЊuЛТЧ, 1978; Combs & KetcheЧ, 2003),  

             

 .  ,           

   ,          

              

(CКrЧОв & GОНКУХШvТМ, 1991).    ,       

 .         

       џ  . џ  

  ,        

      .  џ     

       ,    ,   

   ,       

џ . ,     ,       

   (LКПШЧtКТЧО, 1992; GТХХТs & CКstrШРТШvКЧЧТ, 2012).  

            

.           , 
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        (LКПШЧtКТЧО, 1992). 

Thompson (1992), Combs  Castrogiovanni (1994)  Combs  Ketchen (2003)    

       .  Rubin-  (1978), 

Norton-  (1988), Carney  Gedajlovic-  (1991), Brickley-  et al. (1991), Kalnins  Lafontaine-  

(2004), Doherty  Quinn-  (1999)  Sen-  (2001)     o   

     ,       

     ,       

   .  

        ђ   

 ђ    ,        

 (DШСОrtв & ЉuТЧЧ, 1999).       

           (Chow 

& FrКгОr, 2003). ,    ,    

. ,       , 

       (HussКТЧ & АТЧНspОrРОr, 2011)   

 (Michael, 2000; ЋСКЧО, 1998).  ,     

, ђ           

    (EТsОЧСКrНt, 1989; ЋСКЧО, 1998).      

              

 (EТsОЧСКrНt, 1989).    ,    

             

    . ,       

  100%       .    

    ,        

        ,      

  . ђ ,        

        (DТКг-Bernardo, 

2012). 
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3.2.             
ђ    

         

  џ    .    

           

.           

  ,             

     (Hunt, 1973; Norton, 1988; Oxenfeldt & Thompson, 

1968, Caves & Murphy, 1976, Kaufmann & Dant, 1996; Oxenfeldt & Kelly, 1969; Lafontaine & 

KКuПЦКЧЧ, 1994).       

  , џ       

(CШЦЛs & CКstrШРТШvКЧЧТ 1994).        , 

      ,         

   џ  . Castrogiovanni Оt КХ. (2006)    

            

         . ,  

   ,       

  , ђ     . 

          

  џ        (AХШЧ, 2001). 

            

   ,        

  ,        

. ,          

   (AХtТЧКв & АКЧР, 2006).  

   ,        

       (OбОЧПОХНt & KОХХв, 

1969).           

          

   (CКstrШРТШvКЧЧТ, CШЦЛs & JustТs, 2006).  ,  
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   ,        

: џ  ,       (MКСШЧОв, 2005; 

TСШЦpsШЧ, 1992).   џ      

         

  (ЋСКЧО, 1996 ).  ђ       

  ,          

   (MТЧФХОr, 1992).  ,   ђ  

         (Gillis & Castrogiovanni, 

2012). Oxenfeldt  Kelly (1969)    „  “  ђ  

            

  ђ  .   ,      ,  

      ,     

(Zeller, Achabal & Brown, 1980).   ,    , 

      ,     

 (HuЧt, 1973; CКvОs & MurpСв, 1976).   „  “  

    ђ          

(Oxenfeldt & Kelly, 1969).   

        

,           : , 

    .   ,     

   .        

:              

 (CКrЧОв & GОНКУХШvТМ 1991).        

 .  , Castrogiovanni et al. (2006)      

        60    

 . ђ         

    10     ,   

   10 ,        (LКПШЧtКТЧО & ЋСКа, 

2005). ђ ,          

        ,    
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         .   

     (AХШЧ, 2001)    (CШЧtrКМtШr & Kundu, 

1998 ). Castrogiovanni et al. (2006)       ,   

  . ,   , Alon (2001)     

     .        

    ,       ,   

    .  ,    . 

          (MТМСКОХ, 2000)   

   (Њoh, 2001). Michael (2000)     ђ  

     .   , Lafontaine (1992)   

  ђ       ,   

 ђ       .    

           

      ,       

  (GТХХТs & CКstrШРТШvКЧЧТ, 2012). 

 

3.3.          
  

           

 . Rubin (1978)        . Shane 

(1998)       ,       

    .    (Carney & Gedajlovic 

1991; Combs & Ketchen, 1999),     .    

       ,     

             ђ   

.   ђ    ,        

,  .      ,  

     (    100%    

 ),     (    100% 

     )   .   
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       ,    

   ,       (Erceg, 2013). 

Bradach (1997)        ,  

         

 .  (  )     

    ђ         

       (Erceg, 2013).  

   ,         

            

    ,      

          (Castrogiovanni 

et al., 2006).          

   ,   2.4.       

    .      

             ,   

              (  

  ),      ,    

,        .    

              

     .   ,   

     ,   

    „  “.  ,   

            

   . ,       

              

,    „  “ ,      

    (Combs, Michael & Castrogiovanni, 2004). 
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 2.4.           

     

     

 

 

   ђ    

   . 

     

    . 

 џ      

   . 

       

   „  “   

        

    . 

     

        

      

 „  “. 

    

    

       

       

. 

 

 

 

      

     . 

   , џ   

        

      

 . 

       

    . 

       

      

     

  . 

ђ  : Combs et al., 2004 

 

Castrogiovanni et al. (2006)       

         (  

     ).     , 

     ,        

  (    ).    

  ,        (    

    ).         

,          

(  ),        (ibid.).   
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 2.3.     (Castrogiovanni et al., 2006, . 29) 
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 III  

     
 

        

    .        

    ,  ,      

      .      

          . , 

    ,     ђ  ,     

        .    

         

            

 .  

 

1.        

         

     ,   

           (Miesenbock, 

1988).           

 ,          

           (Gankema, Snuif 

& Zwart, 2000; Senik, 2010). ,         

    . ,    

       ,     

          

     (Onkelinx & Sleuwaegen, 2008, . 33).  
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1.1.     

   ( . Resource-based view-RBV)     

  o   (Fillis, 2001; Prahalad & Hamel, 1990). 

        Wernerfelt (1984)  Barney (1991). 

   ,       (Eisenhardt & 

Schoonhoven, 1996; Hoffmann & Schlosser, 2001; Saarenketo, Puumalainen, Kuivalainen & 

Kylaheiko, 2004; Yasuda, 2005)      ђ  

    (Barney, 1991).    ,   

      (Wernerfelt, 1984).   

             

         . 

ђ ,             

,           

    (Ruzzier, Hisrich & Antoncic, 2006).   

    ,    . ,   

         (Wernerfelt, 

1984; Collis, 1991; Eisenhardt & Schoonhoven, 1996; Madhok & Tallman, 1998)  

 ,        (Ruzzier et al., 2006). 

  џ      ,    

   ,      

(Knight, 2001).  ,        

 (Barney, 1991; Westhead, Wright & Ucbasaran, 2001)        

   ,      (Autio et al., 

2000).  

         

, ,       (Amit & Schoemaker, 1993; Barney, 

1991; Saarenketo et al., 2004; Crick & Spence, 2005; Dhanaraj & Beamish, 2003; Crook, 

Ketchen, Combs & Todd, 2008).       

         

 (Saarenketo et al., 2004; Dhanaraj & Beamish, 2003).  
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(Barney, 1991). Priem  Butler (2001)     : , 

 ,  ,   , 

   .         

     (Crook et al., 2008).     

     ,     

  . ,       

     ,       

 (Barney, 1991).       ,  

          (Chi, 1994; 

Crook et al., 2008).  ђ    .    

  ,       (Crook et al., 

2008).  

 

1.2.     

    ( . Transaction Cost Analysis-TCA)  

    ,    Coase (1937),  

        Anderson  Gatingnon (1986).    

            

Williamson               

       .    

  : ,  ,  ,  

      (ЋtОПКЧШvТć, 2010, . 27).   

               

     (Nakos, Brouthers & Moussetis, 2002). 

          

       (Anderson & Gatignon, 1986; Erramilli 

& Rao, 1993; Delios & Beamish, 1999).   ,    

    ђ   ђ    
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    (Anderson & Gatignon, 1986; Brouthers & Nakos, 2004). 

    ђ        

           

,          ,  

     .   TCA     

  ,   ex ante  ex post  (Klein, Frazier & 

Roth, 1990; Rindfleisch & Heide, 1997). Ex ante        

 .        

     .    

      .    

          ,    

,      .     

   ,     .  

        ђ   

( ђ )   (  ) (Hollensen, 2007, . 68). Ex post  

     .    

               

     .     

             

.           

        

  ex ante  ex post  (Hollensen, 2007, . 68).  

 

1.3.   

   ( . Dunning’s EМХОМtТМ TСОorв)  OLI7  

            

   (Kogut & Singh, 1988; Hill, Hwang & Kim, 1990; Erammilli & Rao, 

                                                           
7
 OLI     : - wnership ( ), L-Location ( ), I-Internalisation 

( ) 
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1993; Pan & Tse, 2000; Brouthers, Brouthers & Werner, 1996; Nakos et al., 2002).   

    ђ        . 

            

           

 (Dunning, 1980; 1988). ђ ,       

  . Decker & Zhao (2004)   OLI    

          ,    

     ,      „ “    

. Dunning (1980; 1988)       

    :   ( . Ownership 

advantages-O),   ( . Location advantages-L)   

 ( . Internalisation advantages-I).     

           

,      (Ruzzier et al., 2006). 

            

       (Brouthers et al., 1996; Oxelheim, 

Randoy & Stonehill, 2001; Erdener & Shapiro, 2005).   

           

(Ruzzier et al., 2006).           

           

 (Madhok & Phene, 2001; Konig, 2003).   OLI   

,       ,    

    (Dunning, 1980; 1988). 

                

 .  ,      

  ( ),       

ђ   . OLI           

 (K nig, 2003).      (  

,     know-how),       

,            
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 ,       .  

 ,     ,    

,         ,    

 ,           

 (Konig, 2003; Cleeve, 2009).     

       OLI  (Madhok & 

Phene, 2010; Konig, 2003; Cleeve, 2009).      

    (Konig, 2003). ,     

    ,    ,    

         (Pitelis, 2007).  

 

 3.1.  / OLI  

     

    

    

    

: Konig, 2003 

 

1.4. UppsКХК  (U- ) 

        

 ( )        ,  

   ,       (Johanson & 

Vahlne, 1992).             

               

 (Merrilees & Tiessen, 1999).    

 ђ           

      (Oviatt & McDougall, 1994).   

   : Uppsala  (Johanson & Vahlne, 1977)  

  (Bilkey & Tesar, 1977, Cavusgil, 1980). Uppsala  (U- )  

 ,     (I- )    , 
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  (Morgan & Katsikeas, 1997; Ruzzier et al., 2006, . 482; Senik, 2010).  

    U-      Johanson  Vahlne (1977). 

           Uppsala :   

.        ,  

        (Hollensen, 2007, . 53; 

Tornroos, 2000, Erramilli & Rao, 1990; Brennan & Garvey, 2009; Bilkey & Tesar 1977; 

Cavusgil, 1984; Kedia & Chokar, 1986).    ,   

          (Albaum, 

Strandskov, Duerr & Dowd, 1994, . 58)      (Madsen 

& Servais, 1997; Forsgren & Hagstr m, 2007; Ruzzier et al., 2006).  ,   

     (Erramilli & Rao, 1990; Calof & Beamish, 1995)  

        (Johanson & 

Vahlne, 1977).         

        ,   

     (Basson, 2005; Baronchelli & Cassia, 2008; 

Andersen, 1993; Calof, 1993).          

    (Onkelinx, Sleuwaegen, 2008, . 34). Uppsala 

          , 

           (Johanson & 

Vahlne, 1977; Johanson & Wiedersheim-Paul, 1975, Tseng, 2007): 

1.  .         

 ,     .      

           

 . ,        

        . 

2.     ( , ).   

        ,      

     ( ).  
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3.     .       

            . 

      ,       

    .  

4.       .   

     ,      

,          .  

 

 

 3.1. Uppsala   ( ђ  : Hollensen, 2007, . 

64) 

 

1.5.    (I- ) 

   (I- )      

  (Andersen,1993; Gankema et al., 2000; Ruzzier et al., 2006).   

         (Madsen & 

Servais, 1997),        

 (Cavusgil, 1980).  Andersen-  (1993), I-     U-  

,          

    (Gankema et al., 2000). Leonidou  Katsikeas (1996)  
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          (     ).   

    (Leonidou & Katsikeas, 1996): 

1. -  .   ,       , 

          

 . 

2.   .        

   ,     . 

3.   .           

     . 

           -

 ,     (Calof, 1993). , 

          (ibid.).  

         

     џ  (Cavusgil, 1980; Ruzzier et al., 2006; Andersson, 

2000; Reid, 1981; Collinson & Houlden, 2005).     

         (Gabrielsson 

& Kirpalani, 2004)  ђ        

 (Mytelka, 2000).         

 ,          

      (Reid, 1981). Kotabe, Srinivasan  Aulakh (2002) 

ђ              

  . Gankema et al. (2000)   

          

   ,     .  

 

1.6.  ђ   

            

 ђ  ,     ђ  

 (Oviatt & McDougall, 1994; Vissak, 2004; Reuber & Fischer, 1997). 
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McDougall  Oviat (2000)   ђ     

          

 (McDougall, 1989; Oviatt & McDougall, 2005). , ђ  

   ,    

          

 (McDougall & Oviatt, 2000; Wright & Ricks, 1994). ђ  

          

           

 (Senik, 2010; Zahra & George, 2002). Zahra  George (2002)  

  ђ    :   

(  ,   ,  , ,  ), 

 (  џ  ,  )   

 ( ,  ,  ). 

    ,        

:  ,    ђ    ( . „born 

global“)      ђ    ( . „ЛornКРКТn“ РХoЛКХs). 

     ,  

   „  ђ “     ,     

  ђ              

 ,        (BОХХ, 

McNaughton, & Young, 2001).     „  ђ “ ( . 

born global-BG)     ( . International New 

Ventures-INV)            

  џ           

  (Knight & Cavusgil, 2004; McDougall, Shane & Oviatt, 1994). 

   К „  ђ “    ,    

,        , 

           

 (GКЛrТОХssШЧ & Al-OЛКТНТ, 2004).     ђ     

:           
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 ,          , 

  ,      ,   

           (LuШstКrТЧОЧ 

& Gabrielsson, 2004).  ђ         

         (Madsen & Servais, 

1997),     ;        

         (Knight & Cavusgil, 

2004; Senik, 2010).  

 

1.7.   

          

  (Johanson & Vahlne, 1992; Bell, 1995; Coviello & Martin, 

1997; Coviello & Munro, 1995).       

        . 

 ђ           

    (JКФХТč, 1998).      

             

    (Onkelinx & Sleuwaegen, 2008, . 38).  

 ,       ђ    

 , ,         

(Coviello & Munro 1995; Johanson & Vahlne, 1992; Johnsen & Johnsen, 1999; Mtigwe, 2006). 

Johanson  Vahlne (1992)        

            

(      ),  (   

       )   (    

    ) (Ruzzier et al., 2006; Johanson & Mattson, 1993). 

       ,    

        

(  3.2.) (Johanson & Mattson, 1993; Hollensen, 2007, . 72; Tseng, 2007; Johanson & 

Mattson, 1988):  
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  .           

       .  

             

        (Senik, 2010; Chetty & 

Blankenburg Holm, 2000). 

  .      

          

(Hollensen, 2007, . 72; Senik, 2010). ,       

     (Barkema & Vermeulen, 1998). 

  .       „ “     

     (Hollensen, 2007,  72).  

          

    (Chetty & Blankenburg Holm 2000). 

,         ( , ) 

    „ “ („pull“ )    

(Senik, 2010).  

  .       

          

 . ,   ,       

 .        

        ,   џ  (Senik, 

2010; Bell & McNaughton, 2000).  
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 3.2.    ( ђ  : Johanson & Mattson, 

1988) 

1.8.     

         

        . Etemad  

Wright (1999)            

    .  ,   

              

   (Mejri & Umemoto, 2010).  21.    

   (Bell, McNaughton, Young & Crick, 2003; Etemad, 2004),   

        (Kuivalainen, Kylaheiko, 

Puumalainen & Saarenketo, 2003; Saarenketo et al., 2004).     

          

.      ,          

   (Thai & Chong, 2013).       

      . ,   ђ     

   ,       

 ,    ,      . 

,           ,  

         „  “. ,  

          ,  

        (Mejri & Umemoto, 
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2010).             

:    (    ), 

  (     )  

  (     ) (  

3.3.).      ,    : 

 ,  ,     . (Mejri & 

Umemoto, 2010).   :   (    

,   ),   (  , , , , 

)    (     ). 

           (Johanson 

& Vahlne 1977; Johanson & Wiedersheim-Paul 1975; Cavusgil, 1980; Wortzel & Wortzel 

1981). 

  .         , 

      , ,   . 

          

         

.        

     ,     

,     (Mejri & Umemoto, 2010). 

  .          

 .        

       ( ) 

.        ђ     

     (Zain & Ng, 2006).  

     ,      

. ,          

,       

    (Mejri & Umemoto, 2010). 

  .           

,        .  
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.       ,   , 

    .    , 

      ,     

     (Mejri & Umemoto, 2010). 

  .         

      . ,    

     .  Baron-  (2004),   

         

.          

  .      

         

   . ђ ,      

,        

     (Mejri & Umemoto, 2010). 

 

 

 3.3.       ( ђ  : 

Mejri & Umemoto, 2010) 
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2.        
 

        , 

       ,       

   .     ( )   

        ,   

         ,   

 .     ,    ,   

 ,       .    

          

,        .  

 

2. 1.        

     ,       

    (Hall & Naude, 1998).    

   . ,      

       .   

    :    (Albaum et al., 1994, 

. 31; Hollensen, 2004, . 31; Czinkota & Ronkainen, 2001, . 267; Senik, 2010). 

           ,   

         

    (Albaum et al., 1994, . 31).  , 

         , 

          (Czinkota & 

Ronkainen, 2001, . 267).       a  

      .   ,    

           (ЋОЧТФ, 

2010).  3.2.        

    . 
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 3.2.      

  

      

   

          

     

џ       

      

   

ђ  : Czinkota & Ronkainen, 2001, . 267; Senik, 2010 

 

ђ         : 

   . Wilson (2007, . 5)         

       .      

            

    (Muniz-MartiЧОг, 1998; OECD, 2009),  

    .     

       , 

      (Kotabe & Czinkota, 1992).  

  .        

          

/ .    ,    

         

(Czinkota & Ronkainen, 2001, . 268). 

    .      

 .         

         (АТХsШЧ, 2007, . 3). 

   .        

         

     (Czinkota & Ronkainen, 2001, . 268).  
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        (DО 

Clercq, Sapienza & Crijns, 2005).  

 џ  . џ           

 џ     .   џ  

       

,        (Yang, Leone & 

Alden, 1992).   ,    џ     

    (Aaby & Slater, 1989).   

         ,    

          (De 

Rocha, Christensen & Da Cunha, 1990).  

  .         

    (CгТЧФШtК & ЊШЧФКТЧОЧ, 2001, . 269). 

  .        ,   

            

     (BОЧТtШ, LКrТЦШ, NКrula & Pedersen, 2002).  

           

 ,        : 

  .          

   ,        

  (Czinkota & Ronkainen, 2001, . 270). Williams (1992)   

          , 

        .  

  (  ).     

          (  

     ),       

    (Czinkota & Ronkainen, 2001, . 270). , 

      

 ,      (Rao, Erramilli & Ganesh, 1990).   

       ,   
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       .     

            

  ,         

      (Czinkota & Ronkainen, 2001, . 270). 

     .      

    .        

           .   

           

 .           

     ђ  ,    

            

    (ibid., . 270). 

  .        

,         

       (ibid., . 271). 

   .        , 

        . , ,   

      (АТХХТКЦs, 1992).  

  .        

     (Czinkota & Ronkainen, 2001, . 

271).            

  .   ,     

         

(ibid.). 

 

2. 2.        

          , 

    :     (Hollensen, 2007, . 297).  

   ,          

 .           
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 ,         

     (Parboteeah & Cullen, 2011, . 263).   

 

2.2.1.        

          

,  ђ           

        :  , 

 ,  ,  ,  , 

    . 

  .      ,  

   .    

           

  (Wagner, 2001; Harris & Li, 2009).  

  .       

        .      

          

 (Onkelinx & Sleuwaegen, 2008, . 15). ђ ,      

 /    / .   

      ђ   .    

  /           

,           

џ       . ,     

        

    ,    (   

 ),   .   ђ    

   .      

      .       

      ,          

   (Hollensen, 2007, . 299).  
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  .   џ     

             

  (Hollensen, 2007, . 299; Dow and Larimo, 2009; 

Johanson & Vahlne, 1977).      џ    

    .       

 ,         

    (Abdul-Talib, Salleh, Shamsuddin & Ashari, 2011; Koch, 

2001a). 

  .         ,  

 .       

      (Delaney, 2004; Bouquet, 2005). , 

      ,     

  (Olivares-Mesa & Suarez-Ortega, 2007).    

   , џ ,      

(Sadler-Smith, Spicer & Chaston, 2001).     

       .    

  ,      

,   ,       

 (Lloyd-Reason & Mughan, 2002).  

  .        

      .     

 (Jones & Coviello, 2005)       

, ,     (Eyre & Smallman, 1998). 

           

            

     (Burt, 1997; Sharma & Blomstermo, 2003)   

     ,      

 (Bell, Crick & Young, 2004; Olivares-Mesa & Suarez-Ortega, 2007). 

     .     

     .     
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 ђ     :  

  ,       

 (Lohrke, Franklin & Frownfelter-Lohrke, 2006).   

 

2.2.2.        

      ,      

          .    

   ђ         

     :    ,  , 

 ,    ,  , 

 ,  ,       

    . 

    .        , џ   

     .        

            

          . 

 ,   ,          

    ,      . 

,           

    .        ђ    

           

 (Hollensen, 2007, . 300).    ,    , 

      .   ,   

              

  ,        

(Koch, 2001 ).  

  .      

          ђ  

             

 (Gatignon & Anderson, 1988; Kogut & Singh, 1988).     
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,       ,    

          

   (Hollensen, 2007, . 300).  

  .       

     .    

          

   (He, 2011). 

    .  ,       

     .     

      ,    

   (He, 2011).  

  .     , 

, ,          

   ђ      (Senik, 2010). 

          

 ,  ђ     (Dess, Lumpkin 

& Covin, 1997).  

  .      ,     

  .        

       .     

       ,   

    .  ,     

   ,        

   (  ) (Hollensen, 2007, . 301).  

  .           

,       

 .          

     (  )     

      .    

   ђ       .    
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      ,    

           

            

   (Hollensen, 2007, . 301).    

        ,    

               

 (ĐШrđОvТć, 2005, . 133).       , 

       (Dana, Bajramovic 

& Wright, 2005; Ratten, Dana, Han & Welpe, 2007).  

 

 3.3.       

   
 

  
  

      

    

    

      

    

       

   

ђ  : Hollensen, 2007, . 299-301 

 

2.2.3. ,          

     

           . 

               

 (Deakins & Freel, 2012, . 265).   „    

“ (MТХШvКЧШvТć, 2003).        

       -  400%  2000.  

(ЋМКrЛШrШuРС, 2012, . 396). Walters (2008)      
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.             

    - ,         

    (Fillis, Johansson & Wagner, 2003; Jones, Hecker & 

Holland, 2003).          ђ   

          .  

              

  (Stokes & Wilson, 2010, . 82).     

    ,          

          

 (Scarborough, 2012, . 445).  

       ђ    

    - . -       

ђ ,           

   (Scarborough, 2012, . 428).  -     

        (Parboteeah & Cullen, 2011, . 

263)          (BКssШЧ, 

2005).       ,   - ,   

   ђ    .     

   -    -   -   

. ,           

     (Deakins & Freel, 2012, . 168).    

      (Scarborough, 2012, . 430): 

  .         

 ,          

  (Parboteeah & Cullen, 2011, . 262).     

ђ    ,       

 (TsОЧР, 2007).       

     џ        

      .   ,   

 ђ        ђ       
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    (Baourakis, Kourgiantakis & Migdalas, 2002).  

             

(Bharadwaj & Soni, 2007). 

      .       

     .    -  

         .  

            

,      .     

џ ,          .  

           

  ђ      (Scarborough, 

2012, . 430).  

  24  , 7   .       

,   ,           

   9  17 .        

             

         (Scarborough, 2012, . 430).  

 ђ      .     

          

  (Scarborough, 2012, . 430).   

      (Deakins & Freel, 2012, . 162). 

             

,              

   (Baourakis et al., 2002).  ,      

           .  

               

             

   . ,      ,  

        ,       

  (ibid., 2002).   
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   .           

       .     

         ,   ,  

  ђ   (Scarborough, 2012, . 430).  

             

  , џ    .   

         ,  

      (Deakins & Freel, 2012, . 162): 

      .     

         -  (Stokes & 

Wilson, 2010, . 83).     -    

   ,          

  (Parboteeah & Cullen, 2011, . 276).   

  -    .       

          

.          ,   

          

        (Deakins & Freel, 2012, . 162). 

    .            

         џ   

   -        (Stokes & 

Wilson, 2010, . 83). 

     . -      

  ,          

     (Stokes & Wilson, 2010, . 83). 

   .       

     -    ,     

           -  

(Parboteeah & Cullen, 2011, . 276).   
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2.3.        

Morgan  Katsikeas (1997)         

          ,   

   .          

   (Leonidou & Katsikeas, 1996).     

        (АОЧРОХ & 

Rodriguez, 2006). 

 

2.3.1.          
 

    2003.    

     , ђ        

  (Bhatti & Kumar, 2012).        

   ,     ,  

, ђ    ,      

 .     ђ     . 

           

 ,       

 (ibid.). Leonidou (2004)      

 ,    ђ       . 

        (  3.4.)     

         32   

    1960.  2000. .       

            

.        ,   

, ,    ,    

     (CгТЧФШtК & ЊШМФs, 1983; KКвЧКФ & KШtСКtrТ, 1984; 

ЊКЛТЧШ, 1980).       ,   

 ,       , ,   

   (Ћu & AНКЦs, 2010).       
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 (Al Hyari, Al Weshah & Alnsour, 2012).    

 ,                

ђ     (LОШЧТНШu, 2004).      

          

.      :     

        ,  

       (CгТЧФШtК & ЊШМФs, 1983; KКвЧКФ & 

KШtСКtrТ, 1984; ЊКЛТЧШ, 1980);       

        

 ,   , 

     (ВКЧР Оt КХ., 1992).    

           . 

,         ,   

     ,    

,   (KЧОХХОr & ЈТsu, 2007, . 4),    , 

       (LОШЧТНШu, 1995),    

,   ђ  ,     (MШТЧТ, 

1997; AХЛКuЦ & TsО, 2001),        

 (ЋuХХivan & Bauerschmidt, 1990).  
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 3.4.    

        

        

    

     џ      

      

     

         

  ђ    

     

     

   

           

  

       

    

 

        

   

   

   ђ      

         

    

 / 

 

      

    

       

     

   

 

       

   

  -

 

    

     

     

  -

 

    

    

ђ  : Leonidou, 2004 
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2.3.2.         
  

     ,     

   ,   ,    (Onkelinx & 

Sleuwaegen, 2008, . 13).       „  

 “        

          

  (Nagy, 2013):      

         , 

     ,    

ђ    ( ,      )     

   ,         

    .      

        (Nagy, 2013): 

  .        

         

      .     

        ђ  

  ,            

       . 

  .           

   ,       

.   (  ,  .)    

       . ,  

            

ђ   (  ). 

 .       

    .  

  .        

       .  , -
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         -

 . 

         

     (Nagy, 2013):    

       (      

),             

  ,          

,              

/        ,    

      .         

       (  

   )     (  џ  

),         .   

 ,             

.     „GШ IЧtОrЧКtТШЧКХ‟    

     џ  80        

   .      

  ,   ,  ,  

    .       

        .  

        

     -4.1. (OECD, 2009).     џ  

             

    .       

:        UЛТFrКЧМО, 

    ђ  ,    

         ЋМШttТsС EЧtОrprТsО,  

   џ         (OECD, 2009).  

 -4.2.          

џ     .  
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  ,       

     .    

            

   .       ,  

     ,  ,    

   ,    ,  

,      (Onkelinx & Sleuwaegen, 

2008, . 12).  ,          

 .           

 ,       . 

 , -        

  ,     

 (Willson, 2006). ђ ,      

     .  ,      

          

    (EurШpОКЧ CШЦЦТssТШЧ, 2004).        

 ,           

      .  ђ   

        .      

         .  , 

             

  (Willson, 2006).  
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3.       
 

      ,    

             

(Hollensen, Boyd & Ulrich, 2011)      (Rakita, 1998, 

. 284).             

  : ,        

.           

      .      

        

     .   

        , 

   . 

 

3.1.        

       .  

 ,      

    ,       

.   ,   

     ,        

   (John & David 1995, . 4).  Hill-  (2007), 

џ           

 :    (       

,  ,   ),     

(         )     

 (           

         

 ).        

   . ,    ђ   : 
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 „ “   „ “ (Onkelinx & Sleuwaegen, 2008, . 31). 

    „ “      

,   „ “        

  .      ,      

 ,         „ “. 

 „ “        ,   

        (ibid.). 

 

3.1.1.          
  

ђ         ђ   

  џ     (Root, 1994; Koch, 2001 ; 2001 ).   

       : ,  

    (  3.5.).      

 :   ,  , , 

  ,      (Rakita, 1998, . 285).  

 ,        . 

    ,      

             ђ  

           (ibid., . 286). 

  ,         

  .       ђ   

 ,          

  .      ,  

        .    

  ,           

  ,     ,    

    (ibid., . 287).   ( )  

  ђ        

   .      
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          .  

         ,   

    џ .        

    ,      

(ibid., . 288). 

 

 3.5.        

     

  

   

     

 

   

 

  

 

       

 

   

     

         

 

       ( ) 

 

      

  

 

  

  

  

: Rakita, 1998, . 285 

 

   ,     ,   

 (Scarborough, 2012, . 391).       

     ђ         

     ,       

    .   ,    

         (Chung & Enderwick, 2001; 

O’GШrЦКЧ & McTiernan, 2000),      џ  

 (Brothers & Nakos, 2004). Johansson (2009)      

    : , ,      
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 ,         

.          : 

   ,     

 (Hollensen, 2004, . 293).  

 

 3.6.    

 

    

   

   

 

 

 

   

   

      

ђ  : Hollensen, 2004, . 274 

 

3.1.2.      

         

     (Basson, 2005). ,    

„  “      (Stuart & Bronwen, 2001, . 

20).         ,   

           

(ĐШrđОvТć, 2005, . 143).       ,   

,          (European 

Commission, 2004).        , 

          ,       

     (Hollensen, 2004, . 274).    

        ,      

    .    

      ђ      
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      (Lu & Beamish, 2001).    

       ,  

          

,          

    (Dudley, 1989, . 5).    

           

 ,           

,       ,    

(Basson, 2005; Stuart & Bronwen 2001, . 20).  ,   

             

       ,  , 

     (ĐШrđОvТć, 2005, . 139).  

         

         (Stuart & 

Bronwen, 2001, . 20).  ,       

            

.             

            (Basson, 

2005).          (Hollensen, 2004, 

. 274)     ђ       (Lu 

& Beamish, 2001).        

    ,       

,               

  .           

,      (Basson, 2005; ĐШrđОvТć, 2005, . 141).  

 

3.1.2.1.       

          

     ,     

     (Hisrich et al., 2005, . 93; Zou, Fang 
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& Zhao, 2003).  Wild, Wild  Han-  (2006, . 374)  Albaum et al. (1994, . 191) 

             

 .       :   

.           

    ,         

  (Hollensen, 2004, . 318).      

            

  (ĐШrđОvТć, 2005, . 142).  

 

3.1.2.2.       

          

,            

     (Johansson, 2009; Wild, Wild & Han, 2006, . 375; 

Scarborough, 2012, . 397).          

    ,        

       (Scarborough, 2012, . 

397). ,            

    .      ,   

         . ђ , 

              

    ,      

 .   ,     

  ђ       ,      

       .      

    :  , ,  , 

  (Hollensen, 2004, . 313). 
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3.1.3.     

     , 

  : , ,  ,  , 

   ,    . (Hollensen, 2004, . 330). 

      ђ     

       /   ђ     

 (ibid.). 

3.1.3.1.      

         

,    ,   ,   

   .        

 Hollensen-  (2004, . 308)  Wild, Wild  Han-  (2006, . 382)    

.          

-   ,       

        (Rakita, 1998, . 

245).           

   .         

   ђ        

 (Terpstra, 1982, . 159).      

             

        (Wild, Wild & Han, 2006, . 282). 

      (Cateora & Graham, 

2007, . 325),             

  (Scarborough, 2012, . 403). ,     

    ђ       ,    

    (Scarborough, 2012, . 403).   ,   

       (Stuart & Bronwen 2001, . 22). 

           

 ,    ,  

  .         
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    . ,       

 ,      (Scarborough, 2012, . 403).  

         

,    ,       

         (Cateora & Graham, 2007, 

. 325).          

    (Stuart & Bronwen 2001, . 22).    

          

 ,            

  .        

      ,      

  .          

           

(Basson, 2005, Wild, Wild & Han, 2006, . 382). ,      

,        ,    

   (Cateora & Graham, 2007, . 325).    

    ,   ,    

        /    

 (Basson, 2005; Stuart & Bronwen 2001, . 22).   ,   

  ,        

(Stuart & Bronwen 2001, . 22).     ,      ђ  

     (Wild, Wild & Han, 2006, . 383). 

 

3.1.3.2.      

            

  ,         

    .    

,       (  )   

 (  )    ђ     
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 (Wild, Wild & Han, 2006, . 383).       

            

a   (Cateora & Graham, 2007, . 325).     

,       :    

  џ  ,       ,  

           

 (Scarborough, 2012, . 404).     

     :    , 

  ,       

          

 (Doherty, 2007).  ,       

  ,       

          (Basson, 

2005).          

         , 

      (Wild, Wild & Han, 2006, 

. 385)       џ ,     

,            

  (Basson, 2005).  

 

3.1.3.3.       

o  ( . joint venture-JV)       

             

    (Glaister & Buckley, 1999).  joint venture 

  50/50            50% 

. ђ ,           

  (Basson, 2005).   JV-a  , ,  

  ,  ,     

,        (ЋtОПКЧШvТć, 2010, . 109-

110). ђ ,            



136 

 

     (ЋtОПКЧШvТć & IvКЧШvТć-ĐuФТć, 2015, . 177). 

 Wild, Wild  Han (2006, . 390)        

     .     

   :    „ “        

  .          

       (Hisrich et al., 2005, . 94).  

  ,         

          ,  

   ,   .    ,   

joint venture ,          

,              

        

(Scarborough, 2012, . 400).  

        

: joint venture     ,     

џ   , joint venture   ђ  

 ,           (Cateora & 

Graham, 2007, . 329).      ,   

,    (Scarborough, 2012, . 400).    

,       ,       

            ,    

    .        

 :         joint venture,  

       ,  ђ    joint 

venture         ,   

  ,          

  (ibid., . 402).  ,        

     joint venture     

     ђ    (Ellis & Williams, 1995, . 320).  

         ђ  , 
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,         

          (Kuratko & Hodgetts, 

2007, . 637; Basson, 2005; Wild, Wild & Han, 2006, . 390).   ,  

 ђ       (Kuratko & Hodgetts, 2007, 

. 637).              

  ,         . 

3.1.3.4.       

         

       .   

         

     (Ellis & Williams, 1995, . 320). 

          

ђ     ,     ,   

       (Kotabe & Helsen, 2004; 

Cateora & Graham, 2007, . 327; Lee, Lim & Tan, 2000, . 44; Rakita, 1998, . 273).  

         „  “,  

      ђ   

  ,       ђ  :  

  ,     . (Johansson, 2009). 

        :  

     ,      (Simonin, 2004), 

       (Ellis & Williams, 1995, . 320), 

    (Brady, 2004),   ,  

     (Murray, Kotabe & Zhou, 2005)    

    (Ellis & Williams, 1995, . 320).  ,    

       ,     

   . ђ ,      

         .  

,           
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     (Ellis & Williams, 1995, . 320).  

  ђ       

   (Couley, 1995, . 7-10):     

         

(Thompson & Strickland, 2001, . 174),  ђ       

  ,    (Rakita, 1998, . 274),  

          ,  

    ,   

 (Thompson & Strickland, 2001, . 174),   , 

    ,     

 (Lee et al., 2000, . 46).         

,      ,     ,  

       ,      

 (Kirby & Kaiser, 2003).    ђ   

         ,  . 

      ,     

 ђ      ,   

,    (Thompson & Strickland, 2001, . 214).  

 

3.1.4.     

        

 ( )          

    (Hollensen, 2004, . 357).   

             

         .     

        ,      

   .       

     ђ      

   (Stuart & Bronwen 2001, . 24).    
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      ( )    

    (ĐШrđОvТć, 2005, . 144; Johansson, 2009).  

            

    ,           

     џ  .  ,    

  ,       (Basson, 

2005).  

         

 (Onkelinx & Sleuwaegen, 2008, . 30).      

     ,     

  . ,        

     .     

      .    

            

   (Douglas, 1995, . 174).    

      ,     

     ,       

        (Basson, 2005).  

,            

           

 (Scarborough, 2012, . 413).  ( )    

         .  

         ,   

    џ     (ĐШrđОvТć, 2005, . 

145).         

   ђ  џ       

   (Hollensen, 2004, . 364). 
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3.2.        
 

           

        (Wild, Wild & Han, 

2006, . 372).  Rundh-  (2001, . 327)       

     .       

 ( . , , ),       

 ( . ,  )     .    

  ,         

  . ,     ,    

             

   (Onkelinx & Sleuwaegen, 2008, . 30; Hutchinson, Quinn & 

Alexander, 2005; De Chiara & Minguzzi, 2002). McDougall, Oviatt  Shrader (2003)   

            

 ђ    ,      

 (Cateora & Graham, 2007, . 323).  Bell et al. (2003),  

    ,    

    ,     

      .      

    ,     

           

  ђ  .       ђ    

,              

  (Hisrich et al., 2005, . 92).      , 

      ђ     

. ,       ,   

      .   

          

    :  ,   
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,   ,    (  3.4.) 

(Rakita, 1998, . 289). 

 

 

 3.4.         

    ( : Rakita, 1998, . 290) 

 

         

.           

 :  ,  ,     

  (Rakita, 1998, . 290).    ,   

       , 

            

    (Rakita, 1998, . 291, Guillen, 2003, Cateora & Graham, 

2007, . 323).       

,    (Yip, Biscarri & Monti, 2000; Hollensen, 2004, . 274). 
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       ,    . 

             

,       ,    

    (Hollensen, 2004, . 274).  ђ   Cateora  

Graham (2007, . 323)            

  ,    (   

)    (     ),  

           

(  3.5.).  

 

 

 3.5.    ( ђ  : Cateora & Graham, 2007, 

. 323) 

 

        

   ђ   .     

       .  

   ђ       : 

   ,  , ђ  , 

      (Rakita, 1998, . 292). 

             ,   

          . 
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       ,    

 :    (  ,  , 

 ,  ,  )   

-   (   ,  , 

  ,  ,     

) (ibid., . 294).       

           

.          

      (ibid., . 297).  

          , 

        .     

   ђ    ђ     

 ђ  ,          . 

  3.7.        

 . 

 

 3.7.       

     

         

 

    

    

 

     

    

    

 

   

   (    

 ) 
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  „ “  

 ( ,  ) 

     

 

     

   

   

   

 

  

   

 

   

   

   

 

     

 

   

     

   

 

   

   

      

 

     

    

  

 

   

 

    

 ђ  

  

 

 

    

    

     

     

  

     

    

    

   

   

   

 

  

   

 

  ђ  
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 :  

 ,  

  , 

 , 

     

  

 

   

   

   

 

ђ  : Hollensen, 2004, . 324, 349, 368; Kotabe & Helsen, 2004; Bradley & 

Gannon, 2000; Lu & Beamish, 2001; Douglas, 1995, . 162 
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 IV  

    
     
  

         

      .  

            

,          

 .          

        

       .   

    ђ   ,     

 ,            

          

   .           

     .  

 

1.      
    

      (Combs et al., 2011)  

         (Altinay, 2004).    

            

  . ђ ,      ђ  

 ,           ђ  

   , ,   ,    

    ђ   .  

       , 

   .  ,         
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      .   

         

       .      

       ,    

    “7C”   ђ    

   .      

       ,    

     :   

,   ,  joint venture 

       . ђ , 

         

   .  

 

1.1.          
  

         

  ђ        ,    

 ,    ,   (  )   

 (Burton & Cross, 1995).         

        (Brickley & 

Dark, 1987; Brickley et al., 1991; Carney & Gedajlovic, 1991; Caves & Murphy, 1976; Martin, 

1988)         ђ  

       .   

,        , 

     .    

,         

 .      „win-win“     

,      ,       

     (Perrigot, López-Fernández & Eroglu, 2013).  
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1.1.1.         

 

    ,   

      (Kedia, Ackerman & Justis, 1994). 

,           

   ,    -  (Walker & Etzel, 1973; 

Hackett, 1976; McCosker & Walker, 1992; McIntyre & Huszagh, 1995; Forward & Fulop, 

1993).    ђ   ,  2006.  

52%    -      ,  

ђ   34%  1989. .  , 79%     

-      ђ            , 

    70%    1989.  (Schlentrich & Aliouche, 2006). 

          

          , 

           (АКХФОr & EtгОХ, 

1973; Hackett, 1976; McCosker & Walker, 1992; McIntyre & Huszagh, 1995; Quinn & Doherty, 

2000; Huszagh, Huszagh & McIntyre, 1992; Kedia, Ackerman & Justis, 1995; Teegan, 2000; 

Sashi & Karuppur, 2002). ,          

              

 .  ,  ,  ,  

            

    .       

          

,    .       

          

  (Levitt, Kendal & Ward, 2010). 

           

   . ,    

 . Elango (2007)       
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  :     (Doherty, 2009; Wang 

& Altinay, 2008),     (Alon, 2006 ; Choo, 

Mazzarol & Soutar, 2007; Contractor & Kundu, 1998a, 1998 ; Fladmoe-Lindquist & Jacque, 

1995)         (Alon, 2005; Alon & 

McKee, 1999; Hoffman & Preble 2001).      

      (Tomzack, 1995; Preble, 1995; 

Kaufmann & Leibenstein, 1989).        

  ,          

  (Trankheim, 1979; Kedia et al., 1994).  ,    

               

      ,     ђ  

     (Teegen, 2000).  

        . 

Doherty (2007)         

       . 

      ,     

,   ,   џ .   

   ,         

,   ,   ,  

   . (Forte & Carvalho, 2013).   

          4.1.  
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 4.1.       

   

 

 

  

   

џ  

   

   

 

  

Eroglu (1992) 

Eroglu (1992) 

 

Eroglu (1992) 

Eroglu (1992) 

 

Eroglu (1992), Aydin & Kacker (1990) 

   

 

   

  

     

   

Eroglu (1992), Welch (1990), 

Walker & Etzel (1973), Hackett (1976), 

Welch (1990) 

Eroglu (1992), Hoffman & Preble (1993) 

џ        

 

       

  

   

      

 

Hackett (1976), Welch (1990), Hoffman 

& Preble (1993), Hopkins (1996) 

Trankheim (1979), Kedia et al. (1994),  

Trankheim (1979), Kedia et al. (1994) 

Welch (1990) 

Trankheim (1979), Hopkins (1996) 

 

ђ  : Doherty, 2007 

 

1.1.2.         

 

          

     ,     .    

         

  .     ђ   

,      :      

       .      

     ,       

         

    . 
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1.1.2.1. ,         

 

         

           

   (Huszagh et al., 1992).        

       (Aydin & Kacker, 1990). 

  ,      ,  

    ,    

   (Eroglu, 1992). ,     

           ,     

    (Eroglu, 1992). ђ ,    

        (Huszagh 

et al., 1992). Barth lemy (2008)         

   .       

,         ,   

   . ,     ,   

          

(Alon, 2005). Lafontaine (1992)          

,     .  , Baucus et al. (1993)   

         .  

         

 ,           

     (Aydin & Kacker, 1990; Perrigot et al., 2013). 

            

   , ,   ,   

  (Huszagh et al., 1992). ,     

(Aydin & Kacker, 1990)    (Huszagh et al., 1992).    

            

.  ,   ,     

,      .    



152 

 

          

 (Contractor & Kundu, 1998 ).  ,     

          

.    ,      ,   

    (Alon, 2006). 

Huszagh et al. (1992)  ,  ,     

know-how,           ,  

  .    ,     

  ,         

  (Huszagh et al., 1992). Castrogiovanni et al. (2006)  

        ,      

          

.          

          

 .     ,     

 ,          

 .          

      (Eroglu, 1992).    

           

  (Elango, 2007, Cochet & Garg, 2008).     , 

 ,     ,    

,          

(Perrigot et al., 2013).        

    ,           

  .      ,    

        

(Fladmoe-Lindquist & Jacque, 1995). Contractor  Kundu (1998 )    

       ,   

    .       

       ,   
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       .   

           , 

       .    

  ,      

 (Alon, 2006 ). 

     , know-how    

 ,   ,     .    

 know-how      .    

              

 (Stanworth, 1991). Gonzalez-Diaz  Lopez-Fernandez (2003)    

    know-how-     џ  

           .  

      know-how-    ,  

               

 .    ,      

           

.    ,      know-how- , 

     ( , , )   

    (Perrigot et al., 2013). 
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,     ђ  ,   

   ,     (ЋtОПКЧШvТć & Stanković, 
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(Etgar, 1976).     ,    

   ,     (Teegen, 2000). ,    
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 (Rao & Frazer, 2006).  ,    -    

          

  (Martin, 1999).   ,     

         -
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 ,      (Love, 1998).   , 

        ,  

    .         

          (BrТНРО, 2005): 

 -  .          

       . -   

                  

   ђ       . 

         . -

              

        .  Webinari (   

 Web  seminar)          

         . -  

, -             

          

  . 

    ( . Virtual Private Networks-VPN).   

         

            

    .      

     ђ      

 ,      .     
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     .     -  , 
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 .     -   -       . 
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       . ђ , 

    ,       ,   

          . 

        - , 

ђ  ,          

  ђ   ђ     . , 

         

          . 

       ,       

    ђ      

(Esterson, 1998).         

  (Gerdes, 1997),      

 (Seideman, 1996).         

      . ,     

 ђ      , ,  

(Gerdes, 1997).         ,    

 ,       .    

        (       

 )      .     

       ,      
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     (Rogers & Bennett, 2005).   

           

          (DТМФОв & Ives, 
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  , 4  : , ,   .  

 ,      ,     

         (Borden, 1964). ђ , 

              

     ,     

. ,        

   ,   ђ    (Yeu, 

Leong, Tong, Hang, Tang, Bashawir & Subhan, 2012). ,     

  ,          

  ,        

.             

 ,          

,       (ibid., 2012). 
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,      /  ,   

             

ђ    (ibid., . 306).      

           

. ђ ,   ,        

 ,         .   

  ,        

    ,      (ibid., . 

306).         ,  

  .         

 . ђ ,     ,      

      (ibid., . 318).      

    ,        

           . 

       ,     

  .  ,     ,    

  ,  ђ        ,    

           (ibid., . 320). 

          

   .       

       (Vignali, 2001).  

          

   ,        (Czinkota & 

Ronkainen, 2001, . 324). ,     ,  

         .    , 

         .  

     ,    

 ,            
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    ђ      (Czinkota & 

Ronkainen, 2001, . 325).           

,      .  

          

             

 (Yeu et al., 2012).          

,     ,      

     .  , MМDonКХН’s    

     -     .   

MМDonКХН’s   : / ,    (Vignali, 2001). 

,              

    .  ,   ђ   

  ,        ,   

   ,       .   

         

         .   Burger 

King     „   “   џ . 

 џ          

     ђ    (Burger King, n.d.). 

,      „  ,  “.   

 ,       ,   

            

  (Czinkota & Ronkainen, 2001, . 308).  
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       ,     

ђ       .     

            

. ,              

(Hollensen, 2007, . 475, Czinkota & Ronkainen, 2001, . 332).     
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 , џ         

 . ђ ,   ,      

,              

,   ђ  ,       

,          (Hollensen, 2007, 

. 475, Czinkota & Ronkainen, 2001, . 332).  ђ      

      .  ђ  ,   

     .         , 

    ,  .          

      ,     

        (Yeu et al., 2012).   

      :  

  (     ),  ђ   (   

     )     (    

  ) (Czinkota & Ronkainen, 2001, . 335).    

     ђ    

/ .        

   .        ,  

/               

(Yeu et al., 2012).  , MМDonКХН’s      Big Mac  . 

     MМDonКХН’s    ђ  .   

    ђ  ,       

           

(Vignali, 2001). 
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(VОХУФШvТć, 2009, . 66).      

    џ ,        
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ђ              . 

        ,     

  .  , MМDonКХН’s-     

   „   ,  “ (   „  

,  “) (Sandler & Shani, 1991).      

   ,       

 .  ,          

            

         ђ   

   (Czinkota & Ronkainen, 2001, . 370; Hollensen, 2007, 

. 549).        ,  

           

 .       

 ,       

    ђ    . 

,        ,  

 ђ         ,    

         . 

        : 

 .          

            

.    :      

           

          

ђ     (Hollensen, 2007, . 545). 

         

.  ,        
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      ,  ђ    

   . ђ , ђ     

     ђ      

 ђ    (ibid., . 549).      

  ђ        

,    ,   , 

  . (ibid.).     : , ,   

 , , /    (ibid.).   

,             

. ,           

 .         

 .     ,      

          ,    

      ,   

      .   

    Entrepreneur       

500 . ђ    ( . International Franchise 

Association-IFA),   Franchise World     

   Business Franchise. The Franchise Magazine  

             

,      . Franchising USA Magazine  

      ,     

 .    CGB Publishing,     

 .  ,     : 

Franchise Opportunities Journal, Franchise Times, The Journal of Franchise, Canadian 

Franchise Journal .         

    ,      

  . ,      
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 ,    ђ    

.  

   .    ( . Public Relations-PR)    

     /     

    (Hollensen, 2007, . 549). ,  

    ,       

,    (Czinkota & Ronkainen, 2001, . 367).  

  .          

    .     

  : ,  ,  „2   1“ . (Hollensen, 

2007, . 549). ,         

   /  (Czinkota & Ronkainen, 2001, . 367).  

  .          

        .      

,    .      

           

 (Czinkota & Ronkainen, 2001, . 372).     

           

,         . 

          

  (   ) (Hollensen, 2007, . 556).   

       - .   џ   

            -    

  (DОsЦОt & БКrНОХ, 1996).      

   ,          

          

/     . ђ ,      

         (Hollensen, 2007, . 

557).    ,       .  

          -  
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.         -    

     (Borgeon, 1999).    

 ,          

       -  (Czinkota & Ronkainen, 2001, . 

375).        ,     

 -      ,    

 .  

  .      ,     

   (Hollensen, 2007, . 557).    

  /       

   /  (Czinkota & Ronkainen, 2001, . 367).  

 ђ          

    (ibid., . 381).      :  

    .        

 .   ђ    ђ    

        , 

       (Bonoma, 1983). 

      (Czinkota & Ronkainen, 2001, . 378): 

   ,     ,   

 ђ     (     ),   

      ,    

   ,      

 .   ,       

          (ibid.).   

 ,         

       ,  

       .  -2.1.   

       .     

    ,     . 

Franchise Expo Paris  35       
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.    2015.    400   

    108    .     

          

    (Portal ideja za preduzetne, 

2016 ).      International Franchise Expo,    

  -        450     70 

          

(International Franchise Expo).        , 2010.  

2011.      -     

          

-    (FranAdria, n.d.).  
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     ђ  ђ   . 

          

 .    ,      

      .      

     .         

    ,        

              

(Czinkota & Ronkainen, 2001, . 389).        

  .         

         ђ    

 .              

ђ . ђ        ,   

 џ        (Hollensen, 2007, . 507). 

          (Konopa, 

1963).            

         ,    
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      .       

    (Petty, 2002).        

    ђ        

          (Hunt & 

Nevin, 1975).           

            

 . 

 

1.3.       
    

  „  “ (ĐurТčТЧ, JКЧШšОvТć & KКХТčКЧТЧ, 2011, . 255)  

    ,    (Hoskisson, Hitt & Ireland, 2009, 

. 6; Hunger & Wheelen, 2011, . 23; Zimmerer & Scarborough, 2008, . 106). 

        

  , ђ  ,       

      ,    

     (David, 2011, . 38). 

 

1.3.1. ,       

       ,  

           

    (Ritson, 2013, . 19).      

             

     ,       

      .     

           . 

        „  ?“    

  ,         
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      .    

     (Hunger & Wheelen, 2011, . 22).   

          

,           

(Thompson, Strickland & Gamble, 2008, . 20).      

,         . (Zimmerer & 

Scarborough, 2008, . 106).      , , 

, ,    (David, 2011, . 165).    

  ,         

.   ,    ,  ,    

         (Thompson et 

al., 2008, . 27).        

         (Franchise Growth 

Partners, 2011 ).          

          . 

          

. ,           

,        ђ      

.  

        

    ,    

   ђ     (ĐШrđОvТć, 2005, . 54).  

     „ “   

       (Thompson et al., 2008, . 13). 

         

    ,          

   .         

      . ,  

            

 ,     ,    
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 ,          

   (Franchise Growth Partners, 2011 ).     

ђ     :      

             

 ,        

           

 .        ,      

         

          , 

        

 . ,        

     џ      

  ,             

     (ibid.). 

    џ     

    :   (    

 ),   (  , ,   

  ),   ( , џ , )  

    (       

) (  4.1.).  
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 4.1.     џ  ( ђ   : 

Hunger & Wheelen, 2011, . 21; ĐurТčТn et al., 2012, . 261; Thompson et al., 2008, . 

46) 

1.3.2.      

          

         

 (Kuratko & Hodgetts, 2007, . 582).     

   џ      , ђ    

      (Ritson, 2013, . 33).   

 ,   ,     

     (  4.2.).  
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 4.2.    ( ђ  : Hoskisson et al., 2009, . 

44; ĐurТčТn et al., 2012, . 313; Thompson et al., 2008, . 47) 

 

      PEST  (ĐurТčТЧ et al., 

2012, . 308). PEST   : , ,    

.              

ђ     (ĐШrđОvТć, 2005, . 83).    , 

   /          

  ђ   ,       

  .        ,  

           

 . ђ ,   ,    

            (  

    ,  ,   ).  

-            

             

   ,      .   
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  (  4.2.). 

 

 4.2. PEST         

/   

  

     

  

    

  

   

    

    

  

  

 -  

  

 

 

  

  

  

-   

  

  

  

  

    

 

  

  

    

   

   

   

   

   

   

ђ  : Johnson & Scholes, 1999, . 105; Ritson, 2013, . 94 

 

         

(Hoskisson et al., 2009, . 56),           

  .          

 .        ђ  

        ,   

  :  ,  ,     

     (ĐurТčТЧ et al., 2012, . 263).      

„5  “    џ     

      .  ,    

    ,         
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 (Thompson et al., 2008, . 67).         

         ,    

,        ,  

 ђ         

(ibid., . 68).         

 ,   ,    .     

 ,       

     . ђ ,   

           

 .         

,           

     . ,     

 ,           

            

.   ,       

      .   ,     

         

    . 

          

    (ĐurТčТЧ et al., 2012, . 265).   

         ,   

know-how.       ђ       

     (Ritson, 2013, . 39).     

       :   

, ,      (Hoskisson et al., 2009, . 72).  

      (Ritson, 2013, . 39).  

           . 

(Hoskisson et al., 2009, . 67). ,      ,   

           (Johnson, 

Whittington & Scholes, 2011, . 84).       
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         ђ    (Kuratko & Hodgetts, 

2007, . 582). SWOT8    ђ         

  ( )   ( )    

  (ĐurТčТЧ et al., 2012, . 326). SWOT      

     ,      

       (Parboteeah & Cullen, 

2011, . 141).  

        ,   

         . ђ , 

           

             

  .        

,            

 .   ,      

            

    џ    .     

      ,     

        

.         

          

  .         

     .  ,  

        know-how-    

  . ,           

    . ђ  ,    

     ,        џ ,  

         . ђ , 

  ,         

                                                           
8 SWOT     : S-strengths ( ), W-weaknesses ( ), O-opportunities 

( ), T-threats ( ). 



173 

 

-           

    (  4.3.).  

 

 4.3. SWOT     

   

   

    

      

 

  

   

  

      

 

  

   

   

   

   

 џ  

   

   

  

 џ     

   

   

   

     

  

        

  

    

   

     

 

   

      

     

   know-how-  

     

  

     

   

     

-   

       

   

      

 

    

    

    -  

 

      

     

   

ђ  : Thompson et al., 2008, . 95; ĐurТčТЧ et al., 2012, . 328 
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        ђ     

.          e , 

      .     

   ,      

  (Davis, 2012). ,     

     ,         

  . White (2010)       

         

:          

          

,  ђ   ;      

       ђ     

;        ;  

         

.           

           

,           (Davis, 2012). 

 “7C”          

: , , , , ,  

 .      ђ     

        .   

            

    .   ђ   

  ,         

           „7C“ 

     (Davis, 2012): 

1) .         ђ    
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  .     ,  

       : , 

, ,        

.       

  ђ     ,      

          

   ђ   (Davis, 2012).  

2) .       ђ    

  (Fernandez-Monroy & Alzola, 2005).     

     .     

    ,      

.        ,   

   ђ        

          ,     

  .  ,      

       

    (Davis, 2012). 

3) e.  ђ     ,     

    ,    . ђ , 

             

  ђ    (White, 2010).   

,         

        (Fock, 2001).  

          

          

   .    ,   

          

 ,        

    (Davis, 2012).  
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4) .  White-  (2010),    :   

   ,       

      (Davis, 2012): 

, ,     (  4.3.). 

          

  .   ђ    

     .     

        . 

 ђ      ,    

     .     

         

     . 

          

  .       

           

. ,          

  ђ      . 

          

  .     

     . ,    

         ,     

           

      . 

          

  .      

 ,       

  ђ    .   ,    

     „   “. 
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 4.3.        

( ђ  : Davis, 2012) 

 

5) .         

         

.  ,       

      .      

    .       

 ,    ђ     

       (Davis, 2012). 

6) e ( ).         

ђ            

.           

   ,      

              

  . ђ ,        
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    .    ,        

 ,          

        

           (ibid.).  

7) .          

        (Davis, 2004).  

         

  (Sarantinoudi & Karamanoli, 2013).     

  (       ) e  

,       (Teegen, 2000; Fulop, 2000; 

Stanworth, 1991; Williams, 1999; Spinelli & Birley, 1998).     

     ,      

  (Hing, 1999; Abdullah, Alwi, Lee & Ho, 2008).    

    ђ        (BrШаЧ & 

CСОФТtКЧ, 1997),        (GrКМО & 

АОКvОЧ, 2011).          

     (BКuМus Оt КХ., 1996). E     

  УО    :   

,   ,       “   

”.        

           

.            

  ,           

           

 .        

          

 .   “   ”   

       (Stefanović & ЋtКЧФШvТć, 2015). 

 StОПКnovТć  StКnФovТć (2015)  e     
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   .         

  ђ    (   )   

   ,      (  4.4.).  

 

 

 4.4.    ( : StОПКnovТć & StКnФovТć, 2015) 
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1.3.4.        

       . ђ ,   

        . ,  

    ,       

 (ĐШrđОvТć, 2005, . 119).       

   ,       (TСШЦpsШЧ et al., 2008, 

. 11):    ђ       ? 

         ?  

     ?        

    ,        

     .       

        (TСШЦpsШЧ et 

al., 2008, . 13).  

           

. ђ ,           

               

     (Teegan, 2000).     

         

( )  .     

          ,    

    :   ,  

    joint venture   (Nair, 2001; 

Petersen & Welch, 2000; Teegan, 2000; Zhu, 2008; Palmer, 2006; Quinn, 1998).  

,            

   .      ,   

.         

         (Aliouche & 

Schlentrich, 2011). 
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1.3.4.1.    

        

         

(Scarborough, 2012, . 405; Petersen & Welch, 2000; Teegen, 2000; Pei & Sun, 2004).  

     ,      

 ,    ,    

       (  4.5.).   

      ,      

           

  (Levitt et al., 2010).    ђ  

      ,      (  

 )    (Zhu, 2008). ђ ,    

        (Zhu, 2008).  , 

            

        (Pei & Sun, 2004).  

 

 4.5.    

 

1.3.4.2.    

Alon (1999), Goncalves  Duarte (1994)  Levitt et al. (2010)     

     .  

      ђ      

   ђ      ,      

     (Gerhards, 2009; Zwisler & Wallman, 2010),  

          ђ   
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 (Alon, 2004).          

 :        

     ,      , 

      ,     

           

(Alon, 2006 ).      ђ     

  (Justis & Judd, 1986)      

     ,      

   (Petersen & Welch, 2000).      

  :    . 

        

          

    ђ    (Scarborough, 2012, . 405). , 

       ,    

   ђ   (Alon, 2004),     

         ,  

 (Teegen, 2000; Petersen & Welch, 2000). ,     

  ,   ,     

   4.6.,       (Petersen & Welch, 

2000).   (  4.7.),       

       (Teegen, 2000). 

Kaufmann  Dant (1996)         

,             

   .  

Alon (2004)        

         ,  

      know-how-   

      .    

           

     ,       
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(Grunhagen & Mittelstaedt, 2005).      

. Justis  Judd (1986)        

   :      

   ,          

.     , Kaufmann  Kim (1995)   

  ђ        ,  

            

ђ    (Alon, 2005; Ryans, Lotz & Krampf , 1999; Zaid, 2010). 

         ,   

     ,     

      ,     

     (Levitt et al., 2010). Garg  Rasheed (2003)  

   ,      

   .    ,  

      ,    

  (Alon, 2004).      

        ,     

           

   (Alon, 2006). ђ ,    

    ђ       

      (Alon, 2004). 

ђ ,        ,  

          

   (Alon, 2004; Justis & Judd, 1986).    

     ,     (Levitt et al., 

2010).           

     (Alon, 2006).     

         ђ   

       . ђ ,    
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ђ    .       

          

  ђ        .  

            ђ  

 ,           

(Alon, 2006 ; Ryans et al., 1999).       

          (Heide & 

John, 1990).          

,                

     (Zhu, 2008).  

 

 

 4.6.    
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 4.7.    

1.3.4.3.  joint venture   

Joint venture   (  4.8.)    

           

 (  ),       (Teegen, 

2000).            

     (Doherty & Quinn, 1999)    

   (Teegen, 2000).        

,           

      ,      

   .         

         ,  

            

. ђ ,         ,   

  ,  ,    . 

(Levitt et al., 2010). 
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 4.8.  joint venture   

 

1.3.4.4.  :        

        

     ,        

(  4.9.).             

     (Peterson & Welch, 2000),  

           

   (Zhu, 2008).        

       (Peterson & Welch, 

2000).     ,      

џ          (Zhu, 2008).   

    ,     

know-how-               

 .   ,    ,   

          ,  

            

 ,        (Alon, 2006 ).   

 ,         

,           

          

џ     (Lillis, Narayana & Gilman, 1976).  
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 ,       

          

         (Ehrmann & Spranger, 2004).  

 ,           

             

 (Michael, 2003).   ,       

    (Caves & Murphy, 1976; Mathewson & Winter, 

1985),   џ     (Thompson, 1994).   

,         ,  

     .     

        (Bradach 1997; Cliquet & 

Nguyen, 2004; Lewin-Solomons, 1999).  

 

 

 4.9. Ј     

 

1.4.     

 Ryans, Lotz  Maskulka (1997)  Dant  Nasr (1998)  ,  

 ,          

     .  

      :      

          (Shane, 1996a; 

Huszagh et al., 1992; Kedia et al., 1994; Fladmoe-Lindquist, 1996).   

          ,    

          ђ    

  /   .     ђ   
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   ,         

  (Norton, 1988).   ђ    

 ,             

       . , ,  

      ,     

 ђ   (Mariotti & Piscitello, 1995).        

           

   (Huszagh et al.,1992; Shane, 1996 ).    

,        , 

   .         

           

 (Ghoshal, 1987).  

         

     .     

           

     (Kogut & Zander 1992, 1993). 

             

 ,           

 ,        

,           .  

  :      

          

,      : 

, ,      (  4.10.) 

(Fladmoe-Lindquist, 1996). 

   .     

          

        .    

    „  “,   

        . 



189 

 

     Bruegger's Bagels,     

1983.   - ,       

    (Fladmoe-Lindquist, 1996). 

   .      

  ,        

           . 

,       

     ,     

 (McDougall et al.,1994).    Tie Rack  

   .       

    ,     

.        ,   

      .  ,  

      ,    

   ,    -      

    (Delnevo, 1990). 

   .     

      ,    

        .  

               

       (Aydin & Kacker, 1990).  

           

            

  .      Fastframe,  

      ,        

 .          

 - .      , џ   

           

 (Scott, 1990).  
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   .        

       . 

     ,     

  .      

 ,        .  

   Subway Sandwiches,       

.       ,   

    (Fladmoe-Lindquist, 1996). 
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      „  “      
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    (Fladmoe-Lindquist, 1996).     , 

             

         ,     

      ђ   

  (ibid.).         

  .       

           

       .     

          

     (ibid.).     

,       (  )    

          

.        

      .      

    ,         

      (ibid.).   

         

 ,      .      
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     (ibid.).       

 (  )      ,   

      .  ,   

             .  

  ,         

ђ  ,            

          (ibid.).  

  ,        

 .  ,         
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( ђ   Fladmoe-Lindquist, 1996) 
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Walvoord-  (1980, . 83)        :  

 ,   - ,     

   . Root (1989, . 45)     

       ,     

  ,     ,     

    .    , 

      :       

(  „ “)   (  „ “)       

        (Hollensen, 

2007, . 260).         

            

 ,        . 

,     ђ        

    .  ,    

,            

      .       

      ,   ђ      

      .     
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.          

           

    . ђ ,     

  џ        (Hollensen, 2007, 

. 262).  

            

 (Cavusgil, 1985):          

,     ,        

,       ,    

  ,         

.         

(Rakita, 1998, . 154): 

-       ђ     

   , 

-  ђ     ђ    

 „   “,    ,   

 ,  

-    ђ      ђ  ,  

      , 

-   -  . 

          

ђ  :        

  .      

  ђ   :   

ђ  ,    ,  

 ,    .   , 

 ђ       :  ђ  

,   ,   , 

   .      

   ђ    (Rakita, 1998, . 154). 
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    .   ђ  

     ђ  ,    

     .    

     ,     

      .    

     ,       

   (ibid., . 156): -  (  

, , ,      ), 

-  ( -  ,  ,  

,  , .), -  ( ,     

 ,  , .)  -   ( , 

, ,  , , .). 

    .      

          

    .     

,     :     

      .     

     ђ  ,   ,  

  ,          

      ,      

   .    

       :  

,  ,  ,   (ibid., . 157, 158). 

             

,          

  :  ,    

 .    ,      

       ,     

   .         

  :  ,      
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 . (ibid., . 160).          

    ,        

   .      (    

 )       , 

          

          (  

)    (  ) (ibid., . 161). 

     .   

          , 

        .   ђ  

              

  (ibid., . 162). The Economist     

  ,      . 

    10  :  , 

 ,  ,  ,  

  , , , ,  , 

.       ,  

      .     

            1  5   

  .  ,        

      (  4.4.) (Basson, 2005). 
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 1  2  3  4  n 

      

      

      

       

       

      

: Basson, 2005 

 

    .    

     ,  

   (Rakita, 1998, . 166).   

     ,      

  (ibid., . 168): , ,    

   .      , 

      (ibid., . 169).  

 : ,    .  

          

  .       

          

,      (ibid., . 170).  

         

      (ibid., . 172). 
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. 83).           , 
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  :    (      
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.         ђ   

      ( . GDP per capita) (ibid., . 100). ђ , 

 -         . 

,           

,              

      (ibid., . 101).  ,     

       ђ  .    

             

,           (ibid., . 

102).       (      )  

   ,       (Rothaermel, 

Kotha & Steensma, 2006).   ,         

   - ,    ,     

        (Aliouche & 

Schlentrich, 2011). 

 

2.2.2.   ђ        

    

            

       

.       ђ     
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     (Baena, 2012).     
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       .  ,  

  - ,      ,  

   ,     (Hollensen, 2004, . 219). 
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  (ibid., . 244). ђ ,        

 ,    ,     

          

  (Scarborough, 2012, . 403; Baena, 2012).    

        (Fladmoe-

Lindquist, 1996; Rubin, 1978)      (Teece, 1977). 

,             

      .   

(     )     (   

  ),         

,    (Buckley & Ghauri, 1999, . 28).  
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  (Baena, 2012). ,      

           

       (Alon, 2006 ).     
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(Anderson & Gatigon, 1986),          

ђ      (Tes & Pan, 1997; Koch, 2001 ). ђ ,   

 ,       ђ   

    (Eroglu, 1992).  ,      

    ђ         , 

         ,  

    (Eroglu, 1992; Fladmoe-Lindquist, 1996; Alon & 

McKee, 1999; Burton, Cross & Rhodes, 2000; Huszagh et al. 1992).  

     , Geert Hofstede    

 .   Hofstede-  (1980, . 25) ђ   

  ,  ђ        

џ  .          

           

 (Tes & Pan, 1997; Koch, 2001 ). Hofstede (1980, . 25)     

          . 

   ,       

(Hofstede, 1980, . 21).        

.            

 ,       a   .  

   ,       (Hollensen, 2007, . 

217).       ,   , 

            

      .    
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    .       , ђ   

          (Taras, 

Rowney & Steel, 2009).          

  (Hofstede, 1980; Hofstede & Bond, 1988):  („ “  

„ “),   ( .    ),   ( . 

     ),     ( . 

  ,    ).      : 

 versus   (Baena, 2012),     :  

 versus .    ,      

         

.         

           

     . ,        

           

            .   

 

3.       
     

       

 (David, 2011, . 245).     

          (Hunger & 

Wheelen, 2011, . 136; Hoskisson et al., 2009, . 9)    

      џ    (David, 2011, . 38). 

           

           

   (Thompson et al., 2008, . 318).   

          . 

 ,       :    ,  
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         ,    

     (Thompson et al., 2008, . 317). 
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      (Parsa, 1999).  
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        ? 

          

,      ? 

          

,    ? 

         ,      

   (ĐurТčТЧ et al., 2012, . 541).   , 

    ,   .    

        

.              
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(Zimmerer & Scarborough, 2008, . 114).          

   ,        

     ,    

. ,       
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 . ,       
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         , 
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     (ĐurТčТЧ et al., 2012, . 542). 
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      (Carmen & Klein, 1986).   

           

   ,      

     .    

         

 (Badovick & Beatty, 1987).  
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       (Parsa, 1999).  ,  

1980- ,   АОnНв’s IntОrnКtТonКХ InМ.       

      .       
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 .  ,         

    .   ,    

      ,      

 :         . 

   ,      .    

            

          

    .  1980-    

     buffet  „Super Bar“.     
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      АОnНв’s IntОrnКtТonКХ InМ.   

  ,   :     , 

      ,    

           ,  

      ,       

           . 

      ђ     

   (Emerson, 1990, . 57). 

     ђ  ђ  

   ,    ђ ,  

   ,  ђ       

 (Thompson et al., 2008, . 38).      

    ,      

 ђ        

(  4.15.) (ibid., . 319-391):  

1)  ,       

.  ђ      

            

       .  

    ђ  ,      

 : 

          

   ,     . 

         . 

        ђ  

 ,          

.       ,     
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        .  

             

        ђ    
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      ,  

        .   
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        ђ   

. 

3)           
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           .  
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        .    

    „  “    
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 (David, 2011, . 38).        

    :      
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),           
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   џ  ,      

 (ibid., . 330).          
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,        џ    , 
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   )     (  4.14.). 
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       .    ,  
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 (David, 2011, . 323). 
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      ђ .     
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        ,  
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( . Return on equity-ROE), ,  ,   .  

    ђ     

  , ђ      

 /  ђ       . 

            

      .     

         

 (ibid., . 325).        

 SAFe    ( . Suitability, Acceptibility, 

Feasibility),   ,    

(  4.15.) (Johnson et al., 2011, . 363). 

 .      ђ       

            

 . ,        

          (ibid., . 

364). 
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     (ibid., 2011, . 371).  
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  (Wu, 2010).       
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        ,     

     .    

  ,   ђ   :  

            

    ?,         

           

    ?,       

        ђ     

           

 ?,           

          

 ?,          

 ђ            

?  

    ,   ,   

      ,     

.     ,       

      ,        

          

  (Choo & Mazzarol, 2001).      

    ,    ,    

,      .   

       ,   

          

(Whitehead, 1991).               
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 9.480     25%     27 

,  29%     27 .   ,  7%   

27          , 7%  

   , 7%     2%   27  

     (European Commission, 2010, . 5).    

       ,     

 ,    . Welsh et al. (2006)     

        1998.  2005. 

           31    

    .           

        ,  

ђ    .        

        (Agarwal & Ramaswami, 

1992; Erramilli & D’НDШuгК, 1993),         

    (Cavusgli & Nevin, 1981).       

           

(Rakita, 1998, . 286).          ђ     
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          , ђ    
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(ГОttОХЦОвОr, 2000)  ђ     (DuttК & Biren, 2001). 
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1.2.1.     

          

.       . ,    

      .     , 

             

       ,      

    (Portal ideja za preduzetne, 2014).   ,    

          

   . ,    60   

.    ,       

             

.      2016. , ђ     10 

        .     

  ,   џ     

         

          

,   ђ         

   . ,          

     ,     50  

  .              

 ,           

   .       47   

             

94%       (  5.1.).   ђ  

   -  2016. .  
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 5.1.       

 

  2016.         

        ,    

  ,  џ    џ .  

             

.            (Dillman, 

2000, . 152),          

џ . Dillman (2000, . 13)        

            .  

,   ,           

       (follow-up).  

         ,    

            

    . ђ    ђ     

     ,        

  .           

џ       ,         

  . Healey  Rawlinson (1993)       

         .    

    џ   ђ     
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       .   џ   

        . ,   

       ,      

       .    

,     Ninamedia Research.   

         32 a a  15 

               

. ,    68%.        

,           

    .  

 , ђ          

  ,  16  32      .  

    7  ,  21,9%  9  ,  

28,1%   (  5.1.). 

 

 5.1.        

       

  7 21,9% 21,9% 

  16 50,0% 71,9% 

  9 28,1% 100% 

 32 100% 

 

  ,         , 

     : ,    (   

, 2010). ,         , 

   50%     ,    

      25%     (  5.2.).  

 

 

 

 



225 

 

 5.2.        

      

 8 25,0% 25,0% 

 16 50,0% 75,0% 

 8 25,0% 100% 

 32 100% 

 

ђ ,   5.3.         . 

,        ,  19   32 

,  59,4%   .       

   ,   9,4%    .  , 

          ,   6,3%, 

           

: , ђ ,    . ,     

  3/4        ,  

   (75,1%). 

 

 5.3.        

       

 19 59,4% 59,4% 

  3 9,4% 68,8% 

 2 6,3% 75,1% 

 2 6,3% 81,4% 

 2 6,3% 87,7% 

ђ  1 3,1% 90,8% 

 1 3,1% 93,9% 

 1 3,1% 97,0% 

  1 3,1% 100% 

 32 100% 
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1.2.2.   
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  (EХКЧРШ & Fried, 1997; McIntyre & HusгКРС, 1995).  

           

  (BrТМФХОв Оt КХ, 1991; MТМСКОХ & Combs, 2008, Lafontaine, 1992; Combs 

& CКstrШРТШvКЧЧТ, 1994; ЋСКЧО 1998),     ,     

    /   (ЋpТЧОХХТ КЧН BТrХОв, 1998). a  

         ,   

         

  (ЋtКЧаШrtС, 1999).       

„  “      ,       

      (ЋМСШОЧЛОrРОr, 1991).  

         

    (ЉuТЧЧ & DШСОrtв, 2000)   

   (Merrilees & FrКгОr, 2006). , Shane (1998)   

    ,      , 

        . 

   (     

)  ђ        (MШrРКЧ, 1997).  

         

 ,        

   ,   ,  ,   

  ,   .      

        

        . ,    

     , ђ      

         

  .  

    ,        

   .         



227 

 

         

 ,         
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         , 

   ђ         . 

        ,    

   ,     ,    

       ,     

  (Johanson & Vahlne, 1990). Lillis et al. (1976)   

      : , ,    

.          .  

  ,     ,     

    (  10  ).      

,      ,         

    (Zhu, June Wang & Rose Quan, 2011).  

          ,  

      .        5.4.,  

        6-8    11-29 

 ,         30-49  

  9-13    .      

            

 14     50   (Lillis et al., 1976). 

 

 5.4.     

       

 0-5 0-10 

 6-8 11-29 

 9-13 30-49 

   14  50 

: Lillis et al., 1976 

 

        ,   

  ,     .  

      ,      
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  ( - )    ( . GDP per capita).    

  ,         

              

     .         

 -           -    

   OECD-     .  2015.     

      5.144 US$,       

 -          9.996 US$   

    -         (31.843 US$)  

 OECD-  (35.783 US$).         

       2015. ,     

               

          20.713 US$.  , 

 ,  -              

   11.536 US$. ђ         

     -     (The World Bank, 2016). 

   ђ           

     .  

             

             

  (  ).   ,   

           

 . Hofsted-          

      (Mitra & Golder, 2002; Sondergaard, 1994). 

, ,       40       

          Hofsted-   (116.000 

   IBM) (Hollensen, 2007, . 230).    

  :  ,  versus , 

    versus  .      

     1991. ,     
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( / )  2010. .       

 76  (Hofstede, Hofstede & Minkov, 2010), ђ      .  

          Kogut & Singh 

(1988),        :  

 

  Iij-   i-     -  , IiRS-   i-   

   , Vi-   -  , CDj-  

 ђ  -     .     , 

     : 

1) / .            

    ,    .    

           . 

    ,         

     (Hollensen, 2007, . 229).    

      , ,  

, , .   ,     

,    ,        

  (ibid.).          

               

   .           ђ  

  ,  ,          

    . џ      

           

 (ibid., . 622).       

 , , , , ,  (ibid., . 229).  

2)  .        

/ ,  /    ђ    

ђ   (ibid., . 228).      , 

      ,      
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          ,   

            , 

    (ibid.).        

, , , , .   ,    

         (ibid., . 621).  

    ,         

,          .  

    . (ibid., . 228). 

3)  .       

   .    , , 

,   .       

    .      

   ђ         

    (ibid.).      , 

            

         

 (ibid., . 621).          

, , , , .  ,     

        

.          ,  

           

 (ibid.).           

 (ibid., . 228).  

4)  /  . „ “   „  “, 

  : , ,     , 

, ,   .       

  win-lose.     ђ   . 

  ,        .   

, „ “   „ “     ,  
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     ђ    

  win-win  (ibid., . 621).      

„ “   , , , ,       

, ,   „ “  (ibid., . 229). 

5)  /  .       

           

.          

     .       

       .    

      ,    

       ,  

.    -      

( . , ).  ,      

,  ,  (ibid.).  

6) / .        

          

    .            

        (Hofstede et al., 

2010). 

            

          

    . -        

   . ђ ,    -   

 -     .   , 
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     (Fisher & Mullin, 2000). , -   
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       .  -   
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 ,       ( ).    

 -          

   -        . 

-       -     

 ,  . (Rogers, Bennett & Grewal, 2007).  

      ,      

. ,     -       

 24  . -         

  ,       -

.    -         

,            

(Lancioni, Smith & Oliva, 2000).      , 

  ,      . (Rao & 

Frazer, 2006).    ( . Electronic Data Interchange-EDI)  

   ( . Electronic Funds Transfers-EFT)  

  ,       (Griffith & 

Palmer, 1999).  

           

  ,         

  .        

, ,      (Rogers et al., 2007). -  

  ,      .    

             

      ђ  .  ,  

      ,    , 

       (Enders & Jelassi, 2000). 

      -    . 

    -       

     (Gotsopoulou, 2000; Trice, 2001).  
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,    . (Watson, Kirby & Egan, 2002). ђ  

            

    ђ   -   (Fisher & Mullin, 2000). 
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      (Floriani & Lindsey, 2001).  

             

             

   .  ,      
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 - ,        -      

         (Plave & Amolsch, 2000). 

,       - ,      
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  (Dixon & Quinn, 2004).       

      ,    

    (Plave & Amolsch, 2000).       

     „  “    

(Kennedy, 2006).    (2014)       

    ђ   -       
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  (ibid.). 
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2007, . 369).           SPSS-  

   .  ,        

     1,    0. ђ ,    
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       ђ  ђ .   
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             1  5 
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)         .    
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        . ,    
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       (Pallant, 2011, . 60).  
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    (ГСu, 2008).    ,   
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       ђ     
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      (Shapiro-Wilk p<0,05)    

      ,      

   .   ,    

 ,     .  

   ђ   ђ     

         Kruskal-Wallis-  
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  .  ђ      

,      ђ     ђ   

 .       ,   

       ,     

     .  ђ     

   ,         

(CШСОЧ, 1988, . 79-81):   r=0,10  0,29;   r=0,30  0,49 

   r=0,50  1,0.  

  ђ    ,     

ђ     .   

    Tolerance  VIF,       

     Tolerance>0,10  VIF<10.  

            

  .  Beta    ђ   

      ,   

        

  .  

          Kogut 

& Singh (1988)    .    ђ    

 ђ           

.        ,    

         

         

   .  

   ђ        

         

         Chi-square  

.          80%  

       ,      

 ( . FТsСОr’s EбКМt ProЛКЛТХТtв TОst).    ђ    
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    ,     V 

( . CrКmОr’s V)    .  ,    0,10 

  , 0,30   0,50   (ЈКХХКЧt, 2011, . 231).   

             

 ђ    ,      

          

   t-   .      

  ђ            

 .         0,05   

    ,         

 0,05          .  

               

Cohen (1988, . 284-287): 0,01=  , 0,06=    0,14=  .  

           ђ   

 ,       , 

           

      (ANOVA). 

        ,   

       0,05,    ANOVA ,  

   Tukey  .        

 ,          0,05, 

   Welch   Games-Howell  .   

     ђ  ђ         

  . 
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.          ,  

 32 , 20    ,   12  

. ,     2/3     , 
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 62,5%  ђ  ,  37,5%    

    (  5.5.).  

 

 5.5.       

      

 20 62,5% 62,5% 

 12 37,5% 100% 

 32 100% 

 

            

,             ђ   

: , , ,  , 

 ,         

. ,  11         

,  8        

 1   .   ,      

 , 34,4%   , 25%   3,1% 

          

.           

 ,           

  (55%), 40%    5 % . 

 ,           

      (40%  

   )      (    

  60%     ђ  ) (  

5.2.). 
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 5.2.         

 

  ,       

   ,  1/3,  31,25%.    

       , 5  

8      ,  62,5%. ђ ,     

 ,           

.            

,            , 

 , , ,    .      

         (  

5.6.). 
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 5.6.         

  

 

 

 

 
 

     

 

 

 

 

 9 75,0% 75,0% 

 1 8,3% 83,3% 

  1 8,3% 91,7% 

ђ  1 8,3% 100% 

 12 100% 

    

   

 

 

 

 5 62,5% 62,5% 

 1 12,5% 75,0% 

 1 12,5% 87,5% 

 1 12,5% 100% 

 8 100% 

    
   

 

 

 

 

 

 

 5 45,5% 45,5% 

 1 9,1% 54,5% 

  1 9,1% 63,6% 

 1 9,1% 72,7% 

 1 9,1% 81,8% 

 1 9,1% 90,9% 

  1 9,1% 100% 

 11 100% 

    
   

 

  

 

 

1 

 

 

100% 

 

 

100% 

 

 

 

      ,   ,  

      ,    

           

. ,           

      ђ  .  

            

   62,5%     37,5%  

. ,             

   .          
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         .  

           ,  

81,8%      (45,5%    36,4%  ) 

(  5.7.). 

 

 5.7.         

 

 

 

 

 

 

     

 

 

 

 3 25,0% 25,0% 

 7 58,3% 83,3% 

 2 16,7% 100% 

 12 100% 

    
   

 

 3 37,5% 37,5% 

 5 62,5% 100% 

 8 100% 

    
   

 

 

 4 36,4% 36,4% 

 5 45,5% 81,8% 

 2 18,2% 100% 

 11 100% 

    
   

 

 

 

 

1 

 

 

100% 

 

 

100% 

 

 

 

2.1.2.         
 

             

        

 ,    .     , 

    ђ   ,       

  .         

     ,    ђ    

     .      
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  ,        

    ђ  .        

  ,         

          

.  ,      

   ,  (     )   

  (     )    

    (    

  ).  

     32   ,   

        (16  ),   

      ,   (  8 

 ).         

 ,          

     ,       75% 

        

   (6  8      

 ).          

        ђ   

.           

      (54,5%),    

          (27,3%,  

18,2%).  ,        

. ,        

            

          

    (  5.8.). 
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 5.8.         

 

 
  

 
 

     

 

 

 

 4 33,3% 33,3% 

 4 33,3% 66,7% 

 4 33,3% 100% 

 12 100% 

    

   

 

 

 1 12,5% 12,5% 

 6 75,0% 87,5% 

 1 12,5% 100% 

 8 100% 

    

   

 

 

 3 27,3% 27,3% 

 6 54,5% 81,8% 

 2 18,2% 100% 

 11 100% 

    

   

 

 

 

 

1 

 

 

100% 

 

 

100% 

 

 

 

          , 

        Kruskal-Wallis-  .  

           . 

      Chi-Square  4,578,    

p=0,101,            

ђ     (      ,   ) 

  .      ,     

           (Mean 

Rank=18,41),          

. ,           

           

       (Mean Rank=14,25)     

(Mean Rank=12,50). , Kruskal-Wallis-         

          ,   
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    .       

           

 (Gp1, n=7, , Gp2, n=16, , Gp3, n=8, , x2=4,578, p=0,101) 

(  -5.1.). 

         

 ,     .      

  ( )     ,    

    ( , , ),      

   .       r2=0,077 

           . 

,           

 7,7%       .    

   (F=1,163, p=0,327) (  -5.2.). 

         

   . ђ ,      

          , .  

       31 ,     

 1  64  .          

 .  6  31       10  

. , 80,6%     1  10   , 

9,7%     11  25  , 6,6%  26  50  3,2%, 

        51  . ,  

      50    

(96,8%). 

        ,        

5.9.,    1  27  ,    7,13   

   7,991.       ,    

          .  

, 80,6%    10      .  
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      0  40.  57%    

         

  ,  71,4%   10    .  

 14,3%     11  25,  26  50  

 .  

 

 5.9.        

       

1-10 80,6% 80,6% 

11-25 9,7% 90,3% 

26-50 6,6% 96,8% 

> 51 3,2% 100% 

 100% 

        

1-10 80,6% 80,6% 

11-25 16,1% 96,8% 

26-50 3,2% 100% 

 100% 

        

1-10 71,4% 71,4% 

11-25 14,3% 85,7% 

26-50 14,3% 100% 

 100% 

 

        

           

 .   5.10.          37,5%   

90%          . 
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 5.10.         

 

  

  

  

     

30 27 90,0% 

7 6 85,7% 

7 5 71,4% 

4 2 50,0% 

9 4 44,4% 

33 13 39,4% 

64 24 37,5% 

 

             

       ,    

 .     Pearson-     

  ђ          

.     ,     

   ђ   . ,   

         . 

      r=0,845,      

 ђ          

.     p=0,000,     

   . , ђ      

        

   (r=0,845, p<0,05),          

      .     

       0,713,     

   71,3%         

   .   ,   

  (F=72,185, p=0,000) (  -5.3.). 

          

. ђ ,          
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,               

     ђ   .     

             

    1997. .       

       ,      

       1980-      

1990-  .           

    .  2001.        

  ,      2001.  2004.    

   .        

            

   2007.        ( ) 

   2009. .       

        ,  

    .       ,  

           (21,9%,  7  

32  )       ђ  2005.  

2008.,   12  (       ,  

37,5%)          2009.  2012. . 

   2013.  2016.      8   

 ,    . ђ ,       

          1997.  2008.  

           2009.  2012. 

. ,      (62,5%)     

   2009.  (  5.11.). 
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 5.11.       

         

1997-2000 1 3,1% 3,1% 

2001-2004 4 12,5% 15,6% 

2005-2008 7 21,9% 37,5% 

2009-2012 12 37,5% 75,0% 

2013-2016 8 25,0% 100% 

 32 100%  

 

           

  ,   5.12.      ђ    

      ,      

   .       27 ,    

    ,        19 

.      13,       

 6,72.        ђ  

 1 ,   14 ,     6 . 

 

 5.12.           

  

       

   2 27 13,00 7,935 

   

 

1 19 6,72 4,312 

 

           

       . 

    Pearson-         

 ,     ђ   . 

,           

 .    r=0,199,    

   ђ         
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 .     p=0,142,   

  . , ђ       

        

    (r=0,199, p>0,05).    0,040 

        4%     

       .    

     (F=1,197, p=0,283) (  -5.4.). 

  ђ    ,     

ђ     .      

  ђ      0,7,    

.           

Tolerance       0,10,    VIF    

    10.      ,   

     r2=0,730,    

     73%      

.  

   ANOVA          

  ,          

  (F=17,536, p=0,000).  Beta     

      0,843,        

.          

 ,       . 

         

    0,761. ,     

  58%     .      

           

  p=0,000,          

  .         

     (  -5.5.). 
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2.1.3.         
 

        ,   

      ђ        

 ,      .  

 ђ   ,          

           

         

 .          

             

  .        

-    ,     .    

          

    ђ         

 .          

               

 .        

         .  

          

          . 

,  85%           

   .  ,         

         (  25%    

), 20%       , 10%   

 5%  .            

  ,    (  5.13.). 
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 5.13.         

 

    

  25% 25% 

   25% 50% 

 10% 60% 

 20% 80% 

 5% 85% 

 5% 90% 

 5% 95% 

 5% 100% 

 100%  

 

    ,         

         .   

      2015.   5.144 US$.     

          (20.713 US$),  

 (11.536 US$),   (6.415 US$),  (4.853 US$)    

 (4.198 US$). ђ ,          

         .    

    2015.   36.248 US$,   9.057 US$   

 17.231 US$ (  5.3.) (The World Bank, 2016). 
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 5.3.      US$ (2015. ) 

 

           

   ,     . 

          ,  

      ђ      

   .   ђ  -

           r=-0,667,  

      ђ      

             

     . ,        

          

   .          

               

            ( .  ,   

, .). ,     ђ     

 (   -  per capita)        
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      (   

   )      

 (r=-0,667, p<0,05).           

    ,      0,445. 

             

   44,5%        

   .      

 (F=4,802, p=0,071) (  -6.1.). 

     ђ       

        (     

ђ       ), ђ      

    ,    ђ     

 1.718 km.         ,   

   192 km (  5.4.).     

         694 km.  

 

 

 5.4.   ђ      
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     . ,   

       ђ     

    .    r=-0,355,  

       ђ      

          

      . ,      

           

 .     p=0,194,     

 ђ      . ,   

 ђ    ђ           

   ,   ,      

,   ,        

  (r=-0,355, p>0,05). ,        

        

       .       

            

  (F=0,864, p=0,389).    0,126,  

     12,6%        

     (  -6.2.). 

    ,      

    (Hofstede et al., 2010).         

         ,      

,         . ,   

      .      

   : 

 

  5.5.          

     .         
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       (86),   К   

 ,       ђ   

ђ ,    (ibid).         

      ,       

    (57),      (93). ,     

     .      

  2/3      ,    ђ  80% 

  .  ,       

    . ђ ,       

    (       68).  

      ,    ( .   

   ).         

            

   .        

  „    “ ( . Mr. President 

Director General-Mr. PDG) (ibid.). 

       ,     

    25,         

„ “.           

   .    ђ  ,   

       (ibid.).      

 (27),  (33)   (39).  ,     

    .   ,    

    (71),       

       . ђ ,   58    

 .        

            

   ,         (ibid.). 

    43        ,    

  „ “ .      „    “ 



261 

 

(      ),         

 .         . 

 ,         ,  

   (ibid.).  „ “      

  ,       (19),   

(36),  (40)          (43).    

 „ “        

     (35   ,     

    ) (ibid.).   ,     

 „ “ ,      57   .    

  „ “ ,  „    “,  џ    

     .    ,    

      (ibid.). 

            92. 

              

    .            

   (ibid.).         , 

          (95),  

 (88),  (86),  (80)   (74).     

  ,  ,         

        ,   

     (ibid.). 

   52    ,      

              

,         .  

    ,          49. 

           

   .  ,     (81),   

(70),  (63)   (58).        

 ,            
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  . ђ ,       

 (ibid.). 

     (28)        

   .        

   . ђ ,        

        (ibid.).   

               

     20,     (29)   (33).   

            ,  

                 48. 

     ђ       

          (CD=0,812), 

 (CD=1.537)   (CD=1,548),       (CD= 2.548)  

 (CD= 3.437)    . 

 

 

 5.5.      
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     ђ         

,    r=-0,674,      

.               

          

.    ђ      

,          p=0,106.   

  ђ    ђ        

         

       (r=-0,674, p>0,05). , 

            

           

 .          

   0,454,     45,4% 

           

.         

        

(F=2,493, p=0,212) (  -6.3.). 

  ,         

        (   -    ), 

  (     ђ    

)    (      ) ђ  

              

     .    

  ,         

   .        

ђ      . ,       

         

        ,     

      .   
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      ђ      0,7, 

     ,        

 .          

 Tolerance   0,10,   VIF        

 10.    r2=0,531,     ,  

     ,     

ђ         ,  53,1%  

       .   

  p=0,798,  p>0,05,       

.  

           

  ,    Beta.   

 Beta          

  ,       BОtК=-0,430.  -   

  (Beta=-0,331)    (BОtК=0,058)   

    .        

       p>0,05 (  0,839  

    ,  0,961     

 0,749    ),        

       .  

           

     ,  ђ    

  r2.        

   -0,177,          

 ђ           

 3,13%     .     

        -0,042,  

  ђ          

   0,18%     .    

       ,   
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  -0,285,    ђ      

      8,1%    

 .    ,   

      (  -6.4.). ,  

      ,     ђ  

            

   .        

           

             

    .       

 ,     ђ      

   ,  53,1%      

   ,     .  

 

2.1.4.           
 

           

  .          

          

    ,     .  

       8       

.          32  

    -         

    . ђ ,        

      (facebook, twitter  .).        

   -     ,     2/3 (21 

 32  ),  65,6%     -  

 /   - . ,     1/3 (10  32 

 ),  31,2%    -   

 -    / . 
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  -   ,       

  .          (59,4%) 

  -       .     

  ,       

(40,6%)   -          

 ,       ,     

 ,          . 

      1/3 (11  32  ,  34,4%) 

          

  - ,    (  -7.1.). 

      ђ        

         

     ,      

 . ђ      ,     

,    (        

         

)   - ,     

/   -         . 

 ,          

              

  .    -   -   , 

 75%          

 -        .   

      (54,5%)       

   ђ  .  -     

    -   37,5%     

   . ,      

     /    - ,    

    (  )     
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/   - .   ,  18,2%     

         -  

 / .  

        -     

         

.         

   -      

.            

  (45,5%).       

     , 50%   

         -  

    ,       . 

    -   27,3%     

     .   

 (25%)        

   -     ђ  

   .          

        9,1%,   

           

        

 -  (  -7.2.). 

     ,       

         

 .     ,     

         

           

       .   

   ђ        

   ,   a a.  Tolerance  

VIF       ,        
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Tolerance       0,10,   VIF   10.  

         - ,   

  /   -        

 ,          

    ,      .  

      r2=0,278,     

,           27,8% 

        .   

  p=0,125,       .  , 

             

p>0,05,              

        (  

-7.3.). ,             

         

   .  ,    27,8%  

         

 

2.1.5.           

        
        

      ,       

ђ         

        

,           

.           

,           

 ( , ,   ,  , ),  75% 

        . ђ ,  

              

(58,3% ),         
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   , , , ,   ђ . 

 ,              

,   .       

    ђ , , , , , 

   .  

   ,        , 

  91,7%       

,     ђ    

. ,           

   .     

      , ,   

    ,     .   ,   

      ђ    ,   

        .   

      ,    

   ,       .   

           

 .  

        ђ      

          

     ,  , ,   

        .        

   ,   Chi-square  .   

       ђ       

        .   

       80%      

   ,    „   “ 

(FТsСОr’s EбКМt ProЛКЛТХТtв TОst).        

1,202    0,557,        .  

   ,   ,      
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        .  

 V  0,250      (  -8.1.). 

   ,          

 ,          

        . 

     Chi-square .        

    3,161    0,564,    

 .           

  ,      

       ђ    

          .   

 0,228      (  -8.2.). 

             ђ  

         

        t-   

.            

   ђ   .     

   ђ           

  .            

  0,005           

 . T-           

    (     

) ђ      (t=1,799, p=0,116).   

               

Cohen (1988, . 284-287): 0,01=  , 0,06=    0,14=  . 

      0,231,    . ,   

 ђ          

       ,    

  .  ,       
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(M=22,00, SD=21,954)         

  (M=6,58, SD=7,416) (  -8.3.). 

            , 

           

    ,    

  (ANOVA).       

 0,001,       .     

    Welch         

 .       ђ    

         (p=0,190). 

Games-Howell            

     .      

            

    (M=22,00, SD=21,954)    

         

(M=6,58, SD=7,416)           ђ  

 (M=5,08, SD=6,748) (  -8.4.). 

             

            

      t-   

.          0,750,    

 . T-       ђ       

,   (t=-0,785, p=0,443).       

 0,033     .    ђ     

         

           

  .       

 ,       
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 (M=8,67, SD=4,313)         

   (M=7,13, SD=4,291).  ђ   

     (  =0,033) (  -8.5.). 

   (ANOVA)       

         ,   

          

   ,     

.        0,636   

       .   

 p=0,053,      . Tukey   

            

           

.     ђ ,  ђ    

      ђ      

          

 .    ,      

          : 

      (M=4,50, SD=3,529),   

      (M=7,13, SD=4,291)  

       (M=8,67, SD=4,313) 

(  -8.6.). 

         ђ     

         

         

 t-   .         

          

.          0,000, 

     .      ђ    

,     . T-      ђ  

        (t=-3,147, 
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p=0,002).     0,088     .   

  ђ         

         

         . 

            

         

            

  (M=14400,89, SD=15332,874)       

     (M=6055,63, SD=6584,525) 

(  -8.7.). 

            ђ  

     ђ      

             je 

a a.      t-   . 

         0,000,   

   .       ђ  

    t=-2,911    p=0,006. ,  

   ђ         

     .     0,063  

  .    ђ      

          

          

 . ,           

     (M=415,46, SD=380,432) 

             

    (M=2178,36, SD=4029,589) (  -

8.8.). 

 t-           

 ђ         
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         .  

    0,004,      . 

       ђ      t=-

3,536    p=0,001. ,     ђ  

            

.     0,161,    .    

ђ         

          

          .   

   ,        

     (M=0,66182, SD=0,709023) 

            

          

 (M=1,90112, SD=1,369543) (  -8.9.). 

      ђ      

           

       t- .  

    0,660       . T-  

       ђ    

         (t=1,631, 

p=0,120).     0,129    .    

ђ         

          

         .  ђ   

     (  =0,129).     

     (M=5,38, SD=1,061)   

            

 (M=4,50, SD=1,243) (  -8.10.). 

  ђ             

     ,     
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        , 

     (ANOVA).    

    0,453,       

.        0,025.   

             

 . ,          ,   

    .   Tukey    

ђ   ђ          

         

           

 .          

ђ  ђ           

     .     

       0,226     . 

, ђ           ђ  

     :      

 (M=6,08, SD=1,564),       

  (M=5,38, SD=1,061)      

   (M=4,50, SD=1,243). , ђ     

       ђ      

         

 (  =0,226) (  -8.11.). 

         

         

ђ         

  10 . ,         

      .     

        . 

        

    4,63. 
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    ,    

 .          

        : 

  ,   , 

 joint venture      

   .     , 

              

    (  7  8  ,  

87,5%). ђ ,      (75%)      

  .        

  .       

 joint venture   (  5.14.). 
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 5.14.      

       
   

 
 

 

 

 

 

7 

1 

8 

87,5% 

12,5% 

100% 

       
   

 
 

 

 

 

 

6 

2 

8 

75% 

25% 

100% 

       
 joint venture   

 
 

 

 

 

 

0 

8 

8 

0% 

100% 

100% 

       
  

 
 

 

 

 

 

2 

6 

8 

25% 

75% 

100% 

 

     ,  8   32   

 (  ¼,  25%)     . 

           

             

        .   

      ,       

           

        

(M=3,17, SD=1,642),      (M=3,00, 

SD=1,279)       

 (M=2,75, SD=1,603).   ,      
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       (M=1,67, SD=1,231)   

    (M=1,83, SD=1,267) (  5.15.). 

 

 5.15.          

    

    
 

 
 

    

    

1 5 1,67 1,231 

     1 5 1,83 1,267 

    

   

1 4 2,67 1,155 

     1 5 2,33 1,371 

    

  

1 5 2,75 1,603 

  1 5 2,58 1,564 

   

  

1 5 3,00 1,279 

     

  

1 5 3,17 1,642 

 

        

   .     , 

     ,     

       

(M=4,88, SD=0,34),    (M=4,25, SD=0,886)   

     (M=4,25, SD=1,165).     

           

      (M=1,75, SD=1,035),   

   (M=1,88, SD=0,991)     

  (M=2,50, SD=1,414) (  5.16.). 
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 5.16.          

    

    

 

 

 

  1 5 3,38 1,408 

   1 5 2,88 1,458 

  1 4 2,75 1,165 

   3 5 4,25 0,886 

   4 5 4,88 0,34 

     1 4 1,75 1,035 

    

 

1 3 1,88 0,991 

      

 

2 5 4,25 1,165 

     1 5 2,50 1,414 

     ( . 

 ,  .) 

1 5 3,25 1,389 

 

         

,          

.            

         : 

 /   (M=4,88, SD=0,34),    

   (M=4,25, SD=0,886)      

  (M=4,25, SD=1,165).    , ђ   

           ђ    

   (M=1,88, SD=0,991).   ,  

  (M=2,50, SD=1,414)      

(M=2,75, SD=1,165)  ђ          

(  5.17.). 
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 5.17.          

     

    

 

 

 

 /   

  

1 5 3,38 1,408 

     

     

1 5 2,88 1,458 

    1 4 2,75 1,165 

      3 5 4,25 0,886 

 /   4 5 4,88 0,34 

  1 3 1,88 0,991 

     

 

2 5 4,25 1,165 

   1 5 2,50 1,414 

     1 5 3,25 1,389 

 

    ,      

           

  .       

           

 ( =3,13, SD=1,246),        

          

 /        

(M=1,63, SD=0,916) (  5.18.).  
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 5.18.          

     

    

 

 

 

    

  

1 4 2,25 1,035 

  џ     

  

1 4 2,75 1,035 

    

  

1 4 2,75 1,165 

       

 

1 5 2,50 1,414 

       

  

1 4 2,38 1,188 

      

 

1 5 3,13 1,246 

     

     

  

1 3 2,00 0,926 

   /  

     

 

1 3 1,63 0,916 

      1 3 2,13 0,991 

 

2.2.    

             

     .   ,  

   ђ     .  ,   

 ,   ,       

       , ђ    

 .  
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2.2.1.         
          

 

         

             

            

. ,      2/3  

          ,  37,5%   

   .            

ђ  : , , ,  ,  

,         .  

   ,          

  34,4%    , 25%   3,1% 

   .     

    ,     

         , 40%  

  5% .    ,     

         

(40%     )      

(           

60%  ). 

          

      (31,25%).    

       ,  

62,5%     .     

  ,   ,         

  62,5%    37,5%  .  

 ,           

 . ,          

     81,8%     . 
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 .     355    

  498    -    55,4%  

  -    ,  44,6%     

.      , 36,9%    

     ,   63,1%  

       (ЈОrrТРШt et al., 2013).  , 

    2005.         130 
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  ,       

         

 

 

Chi-square  

  df Asymp. Sig. (2-sided) Exact Sig. (2-sided) 

Pearson Chi-

Square 

3,333 4 0,504 0,542 

Likelihood 

Ratio 

3,452 4 0,485 0,555 

FТsСОr’s EбКМt 

Test 

3,161   0,564 

 

  Approx. Sig. Exact Sig. 

Phi 0,323 0,504 0,542 

CrКmОr’s V 0,228 0,504 0,542 

 

 

 -8.3.        ђ  

         

       

 

-    

 Levene    

F Sig. t df Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference 

  

  

10,517 0,005 2,260 17 0,037 15,417 6,821 

   

  

  1,799 6,809 0,116 15,417 8,570 

 

: Mean Difference-    
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 -8.4.        ђ  

     ,     

         

   

 

Levene    

Levene  df1 df2 Sig. 

9,502 2 28 0,001 

 

ANOVA 

 Sum of Squares df Mean Square F Sig. 

ђ   1429,909 2 714,954 5,007 0,014 

   3997,833 28 142,780   

 5427,742 30    

 

Welch   

  df1 df2 Sig. 

Welch 1,895 2 12,971 0,190 
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Games-Howell   

  Mean 

Difference 

Std. 

Error 

Sig. 

   

  

 

      

  

-16,917 8,524 0,189 

      

 

-1,500 2,894 0,863 

   

 

  

 

 

      16,917 8,524 0,189 

      

 

15,417 8,570 0,240 

   

  

 

 

      1,500 2,894 0,863 

      

  

-15,417 8,570 0,240 

 

 

 -8.5.        ђ  

         

       

 

-    

 Levene    

F Sig. t df Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference 

  

  

0,105 0,750 -0,785 18 0,443 -1,542 1,965 

   

  

  -0,786 15,215 0,444 -1,542 1,963 
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 -8.6.        ђ  

     ,     

         

   

 

Levene    

Levene  df1 df2 Sig. 

0,460 2 29 0,636 

 

ANOVA 

 Sum of Squares df Mean Square F Sig. 

ђ   105,927 2 52,964 3,264 0,053 

   470,542 29 16,226   

 576,469 31    

 

Tukey   

  Mean 

Difference 

Std. 

Error 

Sig. 

   

  

 

      

  

-2,625 1,839 0,340 

      

 

-4,167* 1,644 0,043 

   

 

  

 

 

      2,625 1,839 0,340 

      

 

-1,542 1,839 0,683 

   

  

 

 

      4,167* 1,644 0,043 

      

  

1,542 1,839 0,683 

*        0,05 
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 -8.7.        ђ  

        

 

-    

 Levene    

F Sig. t df Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference 

  

  

21,163 0,000 -2,538 67 0,013 -8345,264 3288,590 

   

  

  -3,147 64,855 0,002 -8345,264 2651,580 

 

 

 -8.8.       ђ    

      

 

-    

 Levene    

F Sig. t df Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference 

  

  

18,155 0,000 -2,131 67 0,037 -1762,897 827,317 

   

  

  -2,911 45,459 0,006 -1762,897 605,694 
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 -8.9.       ђ    

      

 

-    

 Levene    

F Sig. t df Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference 

   

 

9,371 0,004 -2,588 35 0,014 -1,239294 0,478870 

   

  

  -3,536 27,132 0,001 -1,239294 0,350492 

 

 

 -8.10.         ђ  

         

       

 

-    

 Levene    

F Sig. t df Sig. (2-

tailed) 

Mean 

Difference 

Std. Error 

Difference 

   

 

0,200 0,660 1,631 18 0,120 0,875 0,537 

    

 

  1,686 16,752 0,110 0,875 0,519 
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 -8.11.         ђ  

     ,     

         

   

 

Levene    

Levene  df1 df2 Sig. 

0,814 2 29 0,453 

 

: ANOVA 

 Sum of Squares df Mean Square F Sig. 

ђ   15,083 2 7,542 4,223 0,025 

   51,792 29 1,786   

 66,875 31    

 

Tukey   

  Mean 

Difference 

Std. 

Error 

Sig. 

   

  

 

      

  

0,780 0,610 0,485 

      

 

1,583* 0,546 0,019 

   

 

  

 

 

      -0,708 0,610 0,485 

      

 

0,875 0,610 0,337 

   

  

 

 

      -1,583* 0,546 0,019 

      

  

-0,875 0,610 0,337 

:        0,05 
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