
 

      

 

  Ј   Њ   
 

 

QP 14.OB-005   Izdanje 1  

 

        

-o  - 

I    

 

 
1.       : 

  
 11.07.2017.    -        
џ    ,     9/6,         
     „        

      “.          
23.02.2016. ,        ,    
22/4/16. 

 
2.         , ,        

  ,       ,       : 
 

1.   ,  ,   , 30.09.2014. ,  
    џ    ,      

.  
 

2.   ,  ,  , 20.04.2011. ,  
    ђ    ,      . 

 
3.   ,  ,     , 27.4.2010. 

,      џ    ,   
   . 

 
4.   Ђ ђ ,  ,     , 02.06.2011. 

,    ,   . 
 

5.   Ђ , , џ     , 30.10.2013. , 
     ,    . 

 

II    

 

 
1. ,   , : 

 
 ( )  

(  : ) 
 

2.  ђ , , :  
 
31.03.1982. , ,  . 

 
3.   ,     : 

 
04.10.2012. ,  ,      џ    .  
M  : „ ђ           

 “. 



 

 

2 
 

1.          : 
 

 ,   ђ  ,   . 
 

2.  : 
 

     2007.   ,    ,    
   џ ,   ,   
.             

Ђ ђ         ,   . 
 2008.   , ђ     ,     

    .     ,    
 ,  2001. ,          . 
          , ђ    : 

 ,  џ ,  ,     , 
   ,  ,  , , 

џ     . 
    2016. ,       ,  ђ  
-   „  “,          

 .         ,     
       -  .   

       „Management: Journal of Sustainable Business and 
Management Solutions in Emerging Economies“  "EMC Review – Economy and Market Communication Review".  

 
3.    : 

 
 

M14 –  /    12      ђ   
 

1. Stankov (Lazić) B. (2008). Marketing mix application in degree-granting educational institutions. In Challenges of 
Economic Sciences in the 21st Century, Eds.: Guichard, J., P., Cantino, V., Dutto, G., Radović Marković, M., 
Redžepagić, S. & Hanić, H. (291-299). Beograd: Institute of Economic Science Belgrade (ISBN 978-86-80315-79-
9). 
 

2. Žunić Kovačević N., Vapa Tankosić J., & Stankov (Lazić) B. (2016). The mechanism of SMEs internationalization 
towards the EU single market perspective. In European Union Future Perspectives:Innovation, Entrepreneurship 
and Economic Policy, Eds: Rabat, D., Černe, K. & Zenzerovic R. (43-59).  Pula: Juraj Dobrila University of Pula. 
(ISBN 978-953-7320-24-9, UDK: 339.13 (497:4-6EU)). 
 

3. Roganović (Đorđević) M., & Stankov (Lazić) B. (2017). The concept of open innovations in the knowledge 
economy. In Innovation, ICT and Education for the Next Generation, Eds: Soleša, D., Šimović, V. & Rosi, B. 
(252-269). Novi Sad: Faculty of Economics and Engineering Management. (ISBN 978-86-87619-84-5).  
 
 

M24 –    ђ      
 

1. Stankov, B., Markov, J., & Milošević, I. (2015). FDI by economic activities and investment incentives in Bulgaria 
and Serbia. Management: Journal of Sustainable Business and Management Solutions in Emerging Economies, 
77(23-24), 61-69. (ISSN 1820-0222, UDK: 339.727.22(497.11)). 
 
 

M33 –   ђ       
  

1. Marković, S., & Lazić, B. (2008). The strategy of the IMF in financing its member countries. In Management and 
social responsibility (81-92). Belgrade, Republic of Serbia: Faculty of Organizational Sciences in Belgrade. (ISBN: 
978-86-7680-161-9).  

 
 
 



 

 

3 
2. Lazić, B., & Đorđević, M. (2009). Foreign direct investments and competitiveness enhancement of West Balkan 

countries. In Regional cooperation and economic integration - challenges and opportunities (301-313). Skopje, 
Republic of Macedonia: Ss. Cyril and Methodius University, Faculty of Economics Skopje and The Customs 
Administration of the Republic of Macedonia. (ISBN: 978-608-212-007-2). 

  
3. Lutovac, M., Lazić, B., & Đorđević, M. (2010). Tourisam as a developmental factor of the southeastern european 

countries during the world economic crisis. In Tourism and hospitality industry 2012 - New Trends in Tourism and 
Hospitality Management (1022-1033). Opatija, Republic of Croatia: Faculty of Tourism and Hospitality 
Management Opatija, University of Rijeka. (ISBN: 978-953-6198-78-8 ). 

 
4. Lazić, B., & Markov, J. (2011). The importance of marketing mix application in the process of manage the 

institution of higher education. In Proceeding from International May Conference on Strategic Management - 
MSKS 2011 (57-67). Bor, Republic of Serbia: Technical Faculty in Bor, University of Belgrade. (ISBN: 978-86-
80987-85-9). 

 
5. Lazić, B., Markov, J., & Lutovac, M. (2011). Application of information technologies in the process of researching 

the market and planning future offer of service enterprises. In Information and Communication Technologies for 
Small and Medium Enterprises (97-101). Zrenjanin, Republic of Serbia: Technical Faculty „Mihajlo Pupin“ in 
Zrenjanin, University of Novi Sad. (ISBN: 978-86-7672-140-5). 

 
6. Markov, J., Lazić, B., & Lutovac, M. (2011). Marketing Mix Planning in the Function of Improving Quality of 

Hospitality Services and Consumer Satisfaction. In Contemporary Trends in Tourism and Hospitality 2011 (354-
366). Novi Sad, Republic of Serbia: Faculty of Science, Department of Geography, Tourism and Hotel 
Management , University of Novi Sad. (ISBN: 978-86-7031-233-3). 

 
7. Lazić, B., & Markov, J. (2012). Managing the competitive postition of Serbia in order to advance towards 

European Union membership. In Innovative management and business performance (1588-1599). Belgrade, 
Republic of Serbia: Faculty of organizational sciences Belgrade. (ISBN: 978-86-7680-755-5).             

 
8. Vapa Tankosić, J., & Lazić, B. (2012). Improvement of competitiveness of Serbia - step forward in overcoming the 

crisis. In Engineering management and competitiveness - EMC 2012 (102-108). Zrenjanin, Republic of Serbia: 
Technical Faculty “Mihajlo Pupin” in Zrenjanin, University of Novi Sad. (ISBN: 978-86-7672-165-8). 

 
9. Markov, J., & Lazić, B. (2012). Some aspects of data privacy protection in internet marketing in the European 

Union and Serbia. In Proceeding from International Conference on applied Internet and information technologies 
AIIT2012 (399-404). Zrenjanin, Republic of Serbia: Technical Faculty “Mihajlo Pupin” in Zrenjanin, University of 
Novi Sad. (ISBN: 978-86-7672-173-3).     

 
10. Lutovac, M., Lazić, B., & Markov, J. (2012). Advancing the Quality of Tourist Services and Improving the Process 

of Service Provision. In The Function of Management in Increasing Tourism Consumption - MTC2012 (179-185). 
Opatija, Republic of Croatia: Faculty of Tourism and Hospitality Management Opatija, University of Rijeka. 
(ISBN: 1846-288X). 

 
11. Lutovac, M., Lazić, B., & Markov, J. (2012). Influence of Knowledge Management On Tourism Development-

Consideration And Possibilities. In Tourism and hospitality industry 2012 - New Trends in Tourism and Hospitality 
Management (345-349). Opatija, Republic of Croatia: Faculty of Tourism and Hospitality Management Opatija, 
University of Rijeka. (ISBN: 1848-4581).   

 
12. Markov, J., & Lazić, B. (2013). The role of Internet marketing in the creation of product and company image. In 

Proceeding from International Conference on applied Internet and information technologies - AIIT2013 (454-458). 
Zrenjanin, Republic of Serbia: Technical Faculty “Mihajlo Pupin” in Zrenjanin, University of Novi Sad. (ISBN: 
978-86-7672-211-2). 

 
13. Vapa Tankosić J., Stankov (Lazić) B., & Stojsavljević M. (2013). Challenges for Western Balkans SMEs – Export 

barriers in the global economic crisis. In Economic Science on the Crossroad (465-475). Belgrade, Republic of 
Serbia: Institute of Economic Sciences Belgrade. (ISBN 978-86-89465-10-5). 

 
14. Stankov (Lazić) B., Vapa Tankosić J., & Stojanović B. (2014). Forecasting FDI inflows in some Balkan countries 

applying linear trend. In Contemporary Trends and Perspects of Economic Recovery (133-151). Nice, France: 
CEMAFI International. (ISBN 978-2-9544508-5-8). 



 

 

4 
 
15. Markov, J., & Lazić, B. (2013). Advertising, Promotion and Propaganda - Moral dilemmas and ethical problems. In 

Proceeding from International May Conference on Strategic Management - MSKS 2013 (1060-1070). Bor, 
Republic of Serbia: Technical Faculty in Bor, University of Belgrade. (ISBN: 978-86-6305-006-8). 

 
16. Markov, J., & Lazić, B. (2013). Traditional versus internet marketing - the impact on consumer behavior, In 

Engineering management and competitiveness - EMC 2013 (228-234). Zrenjanin, Republic of Serbia: Technical 
Faculty “Mihajlo Pupin” in Zrenjanin, University of Novi Sad. (ISBN: 978-86-7672-202-0). 

 
17. Markov, J., Stankov (Lazić), B., & Lazić-Marjanski, S. (2014). Protecting the privacy of data as a factor in creating 

a corporate image. In Impact of Internet on business activities in Serbia and Worldwide (646-651). Belgrade, 
Republic of Serbia: Singidunum University in Belgrade. (ISBN: 978-86-7912-539-2). 

 
18. Markov, J., Stankov (Lazić), B., & Roganović, M. (2014). Chalenges and opportunities of internet marketing in 

Serbia and the World. In New business models and sustainable competitiveness (1126-1134). Belgrade, Republic of 
Serbia: Faculty of organizational sciences Belgrade. (ISBN: 978-86-7680-295-1). 

 
19. Stankov (Lazić), B., Markov, J., & Lazić-Marjanski, S. (2014). Pillars of competitiveness of former Yugoslav 

republics. In Engineering Management and Competitiveness EMC2014 (378-384). Zrenjanin, Republic of Serbia: 
Technical Faculty “Mihajlo Pupin” in Zrenjanin, University of Novi Sad. (ISBN: 978-86-7672-224-2). 

 
20. Stankov (Lazić), B., Roganović, M., & Spasojević, A. (2015). Higher education and training as a pillar of 

competitiveness of Serbian economy. In Engineering Management and Competitiveness EMC2015 (150-156). 
Zrenjanin, Republic of Serbia: Technical Faculty “Mihajlo Pupin” in Zrenjanin, University of Novi Sad. University 
of Novi Sad, Technical Faculty in Zrenjanin. (ISBN: 978-86-7672-256-3). 

 
21. Roganović, M., Stankov (Lazić), B., & Lazić Marjanski, S. (2015). Analysis of emploee satisfacion with quantity 

and quality of information in their work organizations In Proceeding from International May Conference on 
Strategic Management - MSKS 2015 (600-610). Bor, Republic of Serbia: Technical Faculty in Bor, University of 
Belgrade. (ISBN: 978-86-6305-030-3). 

 
22. Stankov (Lazić) B., Roganović (Đorđević) M., & Tomašević (Drinić) D. (2016). Examination of employee 

satisfaction with certain aspects of internal communication in work organization. In Engineering Management and 
Competitiveness EMC2016 (176-181). Zrenjanin, Republic of Serbia: Technical Faculty “Mihajlo Pupin” in 
Zrenjanin, University of Novi Sad. University of Novi Sad, Technical Faculty in Zrenjanin. (ISBN 978-86-7672-
284-6). 
 
 

M34 –   ђ      
 

1. Marković, S., & Lazić, B. (2008). The strategy of the IMF in financing its member countries. In Management and 
social responsibility (81-82). Belgrade, Republic of Serbia: Faculty of Organizational Sciences in Belgrade. (ISBN: 
978-86-7680-160-2). 

 
2. Lutovac, M., Lazić, B., & Đorđević, M. (2010). Tourisam as a developmental factor of the southeastern european 

countries during the world economic crisis. In Tourism and hospitality industry 2012 - New Trends in Tourism and 
Hospitality Management (75-76). Opatija, Republic of Croatia: Faculty of Tourism and Hospitality Management 
Opatija, University of Rijeka. (ISBN: 978-953-6198-78-8). 

 
3. Lazić, B., & Markov, J. (2011). The importance of marketing mix application in the process of manage the 

institution of higher education. In Proceeding from International May Conference on Strategic Management - 
MSKS 2011 (19-21). Bor, Republic of Serbia: Technical Faculty in Bor, University of Belgrade. (ISBN: 978-86-
80987-85-9). 

 
4. Markov, J., Lazić, B., & Lutovac, M. (2011). Marketing Mix Planning in the Function of Improving Quality of 

Hospitality Services and Consumer Satisfaction. In Contemporary Trends in Tourism and Hospitality 2011 (79-
80). Novi Sad, Republic of Serbia: Faculty of Science, Department of Geography, Tourism and Hotel Management 
, University of Novi Sad.  (ISBN: 978-86-7031-233-3). 

 
 



 

 

5 
5. Grandov, Z., Stankov (Lazić), B., & Đokić, M. (2013). Application of a statistical method for detecting linear trend 

(used) to calculate the value of FDI inflows in Serbia and Croatia. In Economic development and standard of living 
- EDASOL2013 (87). Banja Luka: Pan-European University for Multidisciplinary and Virtual Studies in Banja 
Luka. (ISBN: 978-99955-91-25-0).  
 

6. Roganović, M., Stankov (Lazić), B., & Lazić Marjanski, S. (2015). Analysis of emploee satisfacion with quantity 
and quality of information in their work organizations In Proceeding from International May Conference on 
Strategic Management - MSKS 2015 (90-92). Bor, Republic of Serbia: Technical Faculty in Bor, University of 
Belgrade. (ISBN 978-86-6305-030-3). 

 
7. Grandov, Z., Stankov (Lazić), B., & Đokić, M. (2015). Researching of consumer satisfaction with services of 

Delhaize Group in Serbia. In Economic development and standard of living - EDASOL2013 (19). Banja Luka: Pan-
European University for Multidisciplinary and Virtual Studies in Banja Luka. (ISBN: 978-99955-91-75-5). 
 

8. Žunić Kovačević N., Vapa Tankosić J., & Stankov (Lazić) B. (2016). The efficiency of tax expenditures in 
boosting economic growth - a comparative analysis. In Impact of Economic Policies on Attaining Resilent Growth 
(88-92). Beograd, Republic of Serbia: Institute of Economic Sciences in Belgrade. (ISBN 978-86-89465-25-9). 

 

 

M44 –    41          
 

1.   ., &  ( ), . (2017).       
       -   . : 

Opportunities for inclusive and resilient growth, : Ђ , ,  . & ,  (141-
159). ,   . (ISBN 978-86-89465-29-7). 

 
 
M51 -        

 
1. , ., & , . (2011).        

.   – Business Economics,    , 
  , V/VIII(1), 211-230. (ISSN: 1820-6859).  

 
2. Markov, J., & Lazić, B. (2011). Problem of data privacy protection in direct marketing. QMJ-Quartely Marketing 

Journal, 3(42), 189-196. (ISSN: 0354-3471). 
 
3. Markov, J., & Lazić, B. (2013). Differences in Legislation of Data Privacy Protection in Internet Marketing in 

USA, EU and Serbia. QMJ-Quartely Marketing Journal, 3(43), 279-287. (ISSN: 0581-1023). 
 

 

M52 -      
 

1. Marković, S., & Lazić, B. (2009). The strategy of the international monetary fund in financing its member 
countries. Management: Journal of Sustainable Business and Management Solutions in Emerging Economies, 52, 
61-73. (ISSN: 1820-0222).   

 
 
M53 –     
 

1. , ., & , . (2008).      . , 
54(3-4), 69 – 81. (ISSN: 0350-1373). 

 

2. , ., & , . (2008).     .  -   , 25(9-10), 
54-70. (ISSN: 0352-3713). 

 
3. , ., & , . (2009).    .  -   , 25(1-2), 

42-61. (ISSN: 0352-3713). 
 
4. Lazić, B., & Markov, J. (2013). Competitiveness of Serbia and Macedonia and the accession to the EU in a time of 

crisis. School of Business, 1/2013, 74-91. (ISSN: 1451-6551). 



 

 

6 
 
5. Grandov, Z., Stankov (Lazić), B., & Đokić, M. (2013). Application of a statistical method for detecting linear trend 

(used) to calculate the value of FDI inflows in Serbia and Croatia. EMC Review - Economy and Market 
Communication Review, 3(22), 164-178. (ISSN: 2232-8823 164-178). 

 
6. , ., , ., & , . (2015).       

       .  , 2/2014, 141-169. (ISSN: 1451-6551). 
 

7. , ., , ., & , . (2015).      
   .   , 2/2014, 107-123. (ISSN: 1451-6551). 

 

8.  .,  ( ) ., &  ( ) . (2015).     
ђ        .  , 

1/2015, 153-171. (ISSN 1451-6551).  
 

9.  ( ) .,  (Ђ ђ ) ., &   . (2015).    
     .  , 2/2015, 80-96. (ISSN 1451-6551). 

 

10. Grandov Z., Stankov (Lazić) B., & Đokić M. (2015). Researching of consumer satisfaction with services of 
Delhaize Group in Serbia. EMC Rewiew - Economy and Market Communication Review, 5(2), 168- 193. (ISSN 
2232-8823). 
 

11.  ( ) .,  ., &   . (2016).     
     .  , 1/2016, 43-61. (ISSN 1451-6551).  

 

12.  ( ) .,  ., &   . (2016).       
    .  , 1/2016, 102-120. (ISSN 1451-6551).  

 

13.  ( ) .,  (Ђ ђ ) ., &   . (2016).    
           Delhaize Group.  , 

2/2016, 47- 68. (ISSN 1451-6551). 
 
 
M63 –         
 

1. , ., & , . (2008).         . : 
И         (293-307). :  , 

  . (ISBN: 978-86-82203-80-3). 
 

2. Ђ ђ , ., , ., & Ћ , . (2009).       
 -     . :        .  

:        . (ISBN: 978-86-7203-101-0). 
 

3. Ђ ђ , ., & , . (2009).        . : 
И         (309-319). :  , 

  . (ISBN: 978-86-82203-99-5). 
 

4. , ., , ., & , . (2012).      -   
     . :    -   

     (245-260).  :   , 
    . (ISBN: 978-86-87785-36-6). 

 
5. , ., & , . (2013).        

 . :     (454-470).  :   
„        ”. (ISBN: 978-86-7910-068-9). 
 

6. , ., , ., & , . (2014).        
 . : В       (245-260).  :  
 ,     . (ISBN: 978-86-87785-36-6). 

 



 

 

7 
7. , ., , ., &  , . (2015).       

      . :    -  
 .  :   ,     

. 
 

8.  ( ) .,  (Ђ ђ ) ., &   . (2016).    
        . :     

      .  :   
,     .  

 
 
M64 –         
 

14. Ђ ђ , ., , ., & Ћ , . (2009).       
 -     . :         (168-

169).  :        . (ISBN: 978-86-7203-101-0). 
 

15. , ., & , ., 2013.        
 . :     (158-159).  :   

„        ”. (ISBN: 978-86-7910-056-6). 
 

III   : 
 

             
 

 

Panel analysis of foreign direct investments and competitiveness in emerging and developing European countries 
 



 

 

8 
IV   : 

 
    ,   „     

         “,   302 .  
   6      :   (1 - 10 .), 

  (11 - 206 .),   (207 - 243 .),   (244 - 
267 .),   (268 - 279 .)        (280 – 302 .). 

         ,    447  
,   ,         .   

   ,   ђ     ,      
.     100 , 15   16 . 

  
   

 
 

I :                                                                                                                  (  1.  10. .) 
 
1.   ђ  . 
2.    . 
3.  . 
4.  . 
5.  . 
6.  ,    . 
7.   –   . 
8.  . 
 
 
II :                                                                                                           (  11.  206. .) 
 
1.   . 

1.1.   . 
1.2.      . 
1.3.   . 
1.4.   . 

1.4.1.      . 
1.4.2.     . 

1.4.2.1.     . 
1.4.2.2.     . 

1.4.3.       . 
1.4.3.1.       . 
1.4.3.2.       . 

1.4.4.     . 
1.4.4.1.    /     „F“  
1.4.4.2.    /     „Breusch-Pagan“  

1.5.      . 
1.6. . 
1.7. . 
1.8. . 
1.9. ђ   . 

 
2.    

2.1.    . 
2.2.      . 
2.3.         ђ      

. 
2.3.1.   . 
2.3.2.   . 
2.3.3.     – „H-O“ . 
2.3.4.   ђ  . 
2.3.5.    . 



 

 

9 
 
2.3.6.      . 
2.3.7. “Uppsala”  . 
2.3.8.     „Robock i Simonds”. 
2.3.9.   („Electic Tehory“ by John Dunning) 

2.4.     . 
2.5. M   . 
2.6.      . 

2.6.1.       . 
2.6.2.       . 
2.6.3.       . 
2.6.4.             . 
2.6.5.          . 

2.7.        . 
 
3.  

3.1.   . 
3.2.      – „Porterˈs Diamond“ 

3.2.1.   –  . 
3.2.2.  . 
3.2.3.     . 
3.2.4.  ,   . 

3.3.   „  “ –   . 
3.4.       . 

3.4.1.     – GCR. 
3.4.2.  –    GCR. 
3.4.3.    – GCI. 

3.4.3.1.  GCI –     . 
3.4.3.2.   –   . 

3.5.       . 
 
4.             

4.1.  
4.1.1.       . 
4.1.2.  . 

4.2.   . 
4.2.1.        
4.2.2.  . 

4.3. . 
4.3.1.        
4.3.2.  . 

4.4.  . 
4.4.1.        
4.4.2.  . 

4.5. . 
4.5.1.         
4.5.2.  . 

4.6. . 
4.6.1.        
4.6.2.  . 

4.7. ђ . 
4.7.1.        
4.7.2.  . 

4.8. , . 
4.8.1.        
4.8.2.  . 

4.9. . 
4.9.1.        
4.9.2.  . 

4.10. . 



 

 

10 
 

4.10.1.         
4.10.2.  . 

4.11. . 
4.11.1.         
4.11.2.  . 

4.12. . 
4.12.1.         
4.12.2.  . 

 
5.   . 

5.1.   . 
5.1.1.    . 
5.1.2.         . 

5.2. . 
5.2.1.       . 
5.2.2.        . 

5.3.            
    . 

5.4.            
    . 

 
III :                                                                                         (  207.  243. .) 
 
1.  . 

1.1. ђ   . 
1.2.     . 
1.3.    . 

 
2.  ,       

2.1.     . 
2.1.1.  . 
2.1.2.  . 

2.2.    . 
2.3.  . 
 

3.  ,     . 
3.1.    . 

3.1.1.       US$ (FDI mil.US$) 
3.1.2.            (FDI%GFCF) 
3.1.3.  (INSTIT) 
3.1.4.  (INFRA) 
3.1.5.   (MACRO) 
3.1.6.     (HEALTH) 
3.1.7.     (HIGHEDU) 
3.1.8.    (GOODS) 
3.1.9.     (LABOR) 
3.1.10.    (FINANC) 
3.1.11.   (TECHNO) 
3.1.12.   (MARKET) 
3.1.13.   (SOPHIS) 
3.1.14.  (INNOVA) 

3.2.    . 
3.3.    ђ  . 
3.4.    . 

3.4.1.     . 
3.4.2. ђ   ,   . 

3.4.2.1. . 
3.4.2.2. . 
3.4.2.3. . 



 

 

11 
 

3.4.3.    . 
 
IV :                                                                                             (  244.  267. .) 
 
1.   . 
 
2.              

  . 
2.1.      . 
2.2.   . 

 
3.            

     

3.1.      . 
3.2.   . 

 
4.             

     . 
4.1.        . 
4.2.  . 

 
V :  .                                                                                                 (  268.  279. .) 
 
1.  . 
2.      . 
3.   . 
 
VI :     .                                                  (  280.  302. .) 
 
1. . 
2.  . 
 



 

 

12 
V     : 

 
        ,    /   

     .  
        ђ        

. ђ , ђ     ,        
   .  ,         

,    ,         ђ  
      .       

     . 
        ,       

:   ,   , ,     
          .     

   ,     ,      
.             , 

 /   . ђ ,          
   ( ,   )     

           .  
     ( ),     

  ,           ,  
    ђ      .      

                
ђ      .            

 ,         . ђ ,        
     ( )          . 

     ,      ,   
        , ђ    .  

 ,         
     .   ,       

,        ,        
.                

      (engl. World Economic Forum - WEF),     
   ,         WEF  

  ,         
 (engl. Global Competitiveness Report - GCR)      
 (engl. Global Competitiveness Index - GCI), ,    ,  

        .      
          . 

        ,    
          .  

  ,        
  ,        

 . ђ ,            
     .     ,    

           
    .     ђ      
            , 

    .           
            

:            
   .          

          ,  
       .       

    ,         ,  
    .  

       .       
   ђ    ,      

         .  ,    
,         1   2,   

       .       



 

 

13 
    ,        ,  

 ,              
 

  .    ,     12   
.        ,    

  ,           
,         .   

,     ,      ,   
  .         

        .    
  ,     ,  , ,  
   ,         .   

      ђ     ,   
            (engl. 

Levin Lin Chu unit root test).      ђ     , 
    ,     (engl. Pearsonʹs 

coefficients) ђ      ђ  .       
                 

2007.  2015. .            1  
 2,   ђ        (     

     ).         
  a    (engl. Ordinary Least Squares Model),    
 (engl. Fixed Effects Model)      (engl. Random Effects Model).   

       /     
 : „F“ , Breusch-Pagan   Hausman . O ђ  je     

   „F“ ,           
 (R2).    ,  ђ    (White 

),  (Wooldridge )   (VIF   T  ).    
   ђ     (R2)     

. 
        ,      

  ,      ,     
         .    ,   

 ,       ,   ,  
         .   

            .  
    .       ђ  

            ,     
    .           

 ,              
,         ,          
          . 

               
             

    ,       ,  
  ,    .  ,   
          ђ    

           .        
     ,        

 
          .    

 447  ,     . 
 



 

 

14 
 

VI      
 

            
            , 

       ,    , 
   .     ,   GCR,  

        ,     
  ,             

    (   - resource-seeking ;   - 
efficiency-seeking  market-seeking ,     - strategic seeking 

). ђ ,        ,  
   ђ  ,    ,  ђ    

  . 
 

      ђ     (   
  US$)     (12  : , , 

 ,    ,    ,  
 ,    ,   ,  , 

 ,    )           
2007.  2015. .    ,       

,     ,        
  ,    12        (H0),   

(H1)          .  ђ  
               
             

 .  
 

     ,       
  .       :  

 

 ђ        :   ,  
    ,        
        2007.  2015.  (   H0).   

 „   “, „  “  „  “  
 ,     1%,      „ “ 
      5%.  

      2   :   
„ “               

  (   H0   H1). 

      6   :   „  
 “               

  (   H0 ). 

      9   :   „  
“               

  (   H0   H1). 

      11   :   „  
“               

  (   H0   H1). 

      1, 3, 4, 5, 7, 8, 10  12   :  
: ,  ,    ,  

  ,    ,   , 
     ,          
      (   H0   H1    

  ). 
 

     „  “,      
    ,  ,        

               2007.  2015. . 
               



 

 

15 
 

,    ,       .  
              ,  

.              
market-seeking  efficiency-seeking  ,          

            . 
  ,   ,       resoursce-

seeking  ,             
   .         

               
.                 

,               . 
 

     „  “,     
   ,        ,   
  ,    ,      

                2007.  2015. 
. 

                
 ,      ,       

,            
  .              

 ђ  ,              
  .    ,       

       ђ         
      .    : 

    ,      
        ,        

               
.           ,    

          (   ). 
               ,  

.            strategic-
seeking ,      ,       

 .            
       ,  ,       . 

 .     ,           
 ,     .        

               
    ,        .  

             , 
   ђ   .           

             . 
 ,              

 ђ   .  
 

     „   “,    
    ,             

      2007.  2015. . 
         strategic-seeking  

 . ђ ,          .  
         ,        

.             
    ,         „  “. 

          ,    ,   
               

,           .     
      .  , ђ    

              ђ ,  
        ,      . 



 

 

16 
 

             
        2007.  2015. : ,  , 

   ,    ,    ,  
 ,      . 
     ,        

          .  
   ђ   ,      , 

  џ       .           
     ,  ,       
            

     .           
   ,           
    ђ .    ,      ,   

          .  ђ  
 ,   ,           

( , , ,    )  ,   ,     
 .           

(    ђ )           
       .      

                 
  ,  ,          

   .           
 „    “   ,      

      ђ       . ђ     
  ђ            ,   

                 
  ( .   , , , ,  , ,   

.).      , ђ    
     ,   ,    

 ,          
             . 

    ђ           
  ,              
 .             

   ,           
           .    

         ђ    
  .     ,      

           ,    
     .    ђ     

    ,           
  ,               

.              
 ,               

 . ,   ,      , 
 -  ,       (engl. Research 

and Development Actitivities - R&D),  ,      
 .        ,     ,  

ђ    ,    .      
,   ,         

    .   
 



 

 

17 
VII        

 
     ,   ,      

 .            
ђ      ,       

 ,     ,   ђ    . 
              

   ђ ,      ,     
   .        

,      ђ       ,  
ђ              , 

    .          
                

        .  ,      
  -  .  

              
     .       

  ,      ,    ђ   
      .    ,    

        . ђ ,     
        .  

   ,         
             
,        . 

 
VIII    : 

 
1.               

 
                             
                 . 
 

 
2.        

 
         ,       

 : 
 

  ,        ђ  ,  
,    ,   ,   

,  ,    ,     
    . 

  ,       ,   , 
  ,        

 . 
  ,      ,  

   ,          
,     . 

   ,        , 
     ,       

,             
. 

  ,    ђ       
,            . 

      . 

 



 

 

18 
 

 
3.        

 

         ,       
              

  .     ђ     ђ    
             . 

               
   ђ        . 

             ,    
          WEF . 

 ,            
    .  

   ,       ,    :   
            ђ  

  ( Ф),      ђ     2007.  2015.  
(         )        

        . ђ      
  ,         

    ,      ,     
     . 

    ,       
,  ,     .     

      ,  ,     
     ,      
.          ,   , 

  .     ,    ,  
        ђ  . 

 

 
4.         

 
                    ,        

                       . 
 
 
IX : 
      

        ,  :  
 

      ,   „    
          “ ,  

            
џ    . 

 



 

 

19 
 
 
 

 
 

   

 
 

 
 

 
 

 
 

  ,  ,  

 

 

 

 

 
 

   ,  ,   

 

 

 

 

 
 

   ,  ,  

 

 

 

___________________________________________________________________________ 
  Ђ ђ ,  ,  

 

 

 

__________________________________________________________________________ 

  Ђ , ,  

 

 

 

 

 

 

 

 

 

:                 
,                . 

 


