YHUBEP3UTET Y BEOI'PAY
daky/TET OPraHN3aHOHNX HAYKA

HACTABHO-HAYYHOM BERY

IIpenmert: Pedepar o ypahenoj mokropckoj nucepranuju kauauaara Jenene [{pujopuh

Onnyxom 05-01 6p. 3/52-8 on 20.04.2016. ronune, UMeHOBaHU cMO 3a uigaHoBe Kommucwuje 3a

MperJie]1, OIeHy W 0J0paHy JOKTOpCKe nucepranuje kanauaara Jenene [{pujoBuh o HacmoBom
,JIHTerpucaHno ornamasame 0a3UpaHO Ha KOTHUTUBHUM U a()eKTUBHUM peakKiifjama

aynuropujyma‘

[Tocne mpernena nocraBibene [luceprauuje m Apyrux mparehux maTepujaia W pasroBopa ca
Kannunarom, Komucuja je caunnuna cneaehu

PEDODEPAT

1. YBOJ

1.1. XpoHoJiorvja ono0opasama H u3pajae Jucepramnmje

Kangunat Jenena LiBujoBuh je ynucana Ha 1okTopcke cTyauje y mkosickoj 2013/2014. ronunu
Ha QDakynTeTy OpraHM3allMOHMX HayKa - CTyaujcku mporpam Mudopmanmonm cucremu u
MEHAIMEHT, cTynujcka rpyna Menayment. [lonoxxuna je cBe IiaHoM U IporpamMoM npezBuleHe
UCIIUTE U TO:

Hayka 0 MEHAIIMEHTY ....ceeevviviieeeniiiieeeiiieeeeeieeeeeeeeeee e 10 ECIIb
OnnyuynBame — 01a0PaAHA MOTITABIBA....c..eeverreereeenreenrenneene 10 ECIIb
Mertoposoruja Hay4YHO-UCTPAXKUBAYKOT PATA....ccuvevrenneene 10 ECIIb
MAPKETHUHT JTOTHCTHKR. ..ceeuevrreeernnrreeessnrreeeannreeeesnnseeesnnnn 10 ECIIb
CTaTUCTUKA Y MEHAIMEHTY .....vveenereeenireenireenireeennreesneeesnnns 10 ECIIb
MapKkeTHHI ¥ yIIpaB/bamkbe OMHOCUMA C KYIILHUMA.............. 10 ECIIb
MynTHMEIN]ATHE KOMYHHUKAITH]C. .. .eeeeeveeeereeeereeennreesnnseens 10 ECIIb
MapkeTHHT HHPOPMALTUOHU CHCTEMH . .....c..eevvererereeneennnennes 10 ECIIb
MyATUBAPH]ALIUOHA AHATIM3A. .. ..eveenreenrenerereenreneeeniennenieens 10 ECIIb
L0005 (6% % 10507 0 011 OSSPSR 30 ECIIb



Kannunar je omOpaHuna NpUCTYNHU paja Ha JAOKTOpckuMm cryaujama 27.10.2015. roguwne.
Onnyky o TNpHjaBJbEHO] TEMHU JOKTOPCKE aucepranyje ycBojuio je HacraBHo-HayuyHO Behe
Qdakynreta opranmzanmonnx Hayka 18.11.2015. romune Op. 3/147-7. Carmacnoct Beha
TEXHWYKUX Hayka YHuBep3urera y beorpamy mobujena je 21.12.2015. Op. 61206-5456/2-15.
M3BemiTaj MEHTOpa O 3aBPIICHO] JTOKTOPCKO] AMCEPTaLUjU YCBOjeH je Ha HacTaBHO-Hay4YHOM
Behy ®akynrera opranmzarmonnx Hayka 20.04.2016. ronune ommykom 6poj 05-01 6p. 3/52-8 u
nMeHoBaHa je Komucuja 3a oneHy 3aBpIieHe JOKTOPCKE TUcepTanrje KaHAuIaTa Ha TOKTOPCKIM
cryaujama Jenene LlBujoBuh. Tokom u3pame aucepramuje HHje OWJIO TMPOMEHA y OJHOCY Ha
npeaBuleHe TEpMUHE.

1.2. Hay4yHa 00J1acT qucepranmje

Tema nmokTOpCKEe mHcepTanydje, MO TIPEAMETY WCTPaXWBama, CaApKajy W OCTBApEHHM
JIOMPUHOCHMA CHazia y O0JIaCT TEXHUYKUX HayKa, YKy HayyHy obOiact OpraHu3aluoHe HayKe.
IIpemiockena TeMa craja y Hay4HoO IOJpydje Koje ce u3ydaBa Ha DakyiaTeTy OpraHHW3alMOHUX
HayKa.

Mentop amceprammje je ap Mumuna Koctuh-CrankoBuh, pemoBHu mpodecop dDakynrera
OpTaHU3aIMOHUX HayKa, 33 YKy HaydHy o0xacT MapKeTHHT MEHAIMEHT, OJJHOCH C jaBHOIINY H
MynTuMmenujanHe komynukanuje. IIpod. ap Mwummna Koctuh-CrankoBuh je moktopupana y
00JIaCTH MHTETpHCarkhba MAPKETHHINKUX KOMYHHKAIlMja W OJIHOCA C jaBHOIINY y OpPUTHHAIHO
pa3BUjeH MOJEN HMHTETPHUCAHUX IIOCIOBHUX KoMyHmKanuja. Ilpod. ap Mwmmuma Koctuh-
CrankoBuh aHraxosaHa je Ha npenmeTnma: Mapketunr, CTpaTemiku MapkeTHHr, OmHocu ¢
jaBHomthy, BemTuHe ¥ TeXHHKE MOCIOBHE KOMYyHHUKaluje, bpeHn meHanumeHT, MapKeTHHILIKE
KOMYHHUKaIlFje W yIpaBjbamke OJHOCHMA C KymiuMmMa W MapKeTHHT M OIHOCH C jaBHomhy -
CTpaATELIKH NPUCTYI, HA OCHOBHUM aKaJIeMCKHUM, MacTep U JOKTOPCKUM CTyaujama. Y OKBHPY
BehnHe HaBeneHuX mpenMera oOpaljyje ce 007acT M KOHIIENT MapeTHHIIKOT KOMYHHIIMpama U
OIJIalllaBama, CTOTa CE€ MOXKE 3aKJBYYHTH Ja j€ MEHTOpP KOMIIETEHTaH 3a BOlEHme OBe
muceprauyje. Ilpod, np Mwmna Kocrtuh-CrankoBuh je no0 cama o€jaBuna mpeko 100
oubmuorpadckux jemuuuna. Crucak pajnoBa Koju je KBamuKyjy 3a Boheme amcepraiuje
(xateropuje M21-23) oOyxBaTtajy:

e Mapuuuh, M., Kocruh-CrankoBuh, M.: Towards an impartial Responsible
Competitiveness Index: a twofold multivariate I-distance approach,- Quality & Quantity,
vol. 50, no. 1, pp 103-120, 2016 (IF=0.761) (ISSN1573-7845).

e IlmjoBuh, J., Kocruh-CtankoBuh, M., Kpctuh, I'., CrojanoBuh, Jb.: Marketing
communication in the area of breast and cervical cancer prevention, - Bojrocanumemcku
npeeneo,  OnLine-First  November, 00, pp. 132-132, 2015 (IF=0.292)
(DOI:10.2298/VSP141020132C).



e Tomosuh, JI., Makajuh-Hukonuh, /., Koctuh-Ctankosuh, M., Maptuh, M.: Police
officer scheduling using goal programming, - Policing: An International Journal of
Police Strategies & Management, vol. 38, no. 2, pp. 295-313, 2015 (IF=0.725) (ISSN:
1363-951X).

e Bykuh, M. Kysmanosuh, M., Kocruh-CrankoBuh, M.: Understanding the
heterogeneity of generation Y's preferences for travelling: a conjoint analysis approach, -
International Journal of Tourism Research, vol. 17, no.5, pp.482-491, 2015 (IF=1.024)
(ISSN: 1522-1970).

e Koctuh-CrankoBuh, M., Makajuh-Hukonuh, J[., Maptuh, M.: Optimization of
University Promotion Plan,- Actual Problems of Economics, vol. 1, no. 139, pp. 367-377,
2013 (IF=0.039) (ISSN: 1993-6788).

e Koctuh-CrankoBuh, M., IlBujoBuh, J., XKapkuh-JokcumoBuh, H.: Internal Public
Relations within Serbian Intellectual Diaspora,- Actual Problems of Economics, vol. 6,
no. 144, pp. 283-294, 2013 (IF=0.039) (ISSN: 1993-6788).

e Makajuh-Hukonuh, /., Kocruh-CrankoBuh, M., CnujerrueBuh, M.: Multiple Special
Event Timetabling Using Goal Programming, -Technics Technologies Education
Management, vol. 7, pp. 259-269, 2012 (IF=0.351) (ISSN: 1840-1503).

1.3. buorpadcku nogany 0 KaHIUIaATy

Jenena I{BujoBuh je pohena y Yxkwumy 13. janyapa 1985. romuae. MacTep cryamje je ynmcana
2010. rogune nHa akydTeTy OpraHM3allMOHMX Hayka YHuBepsutera y beorpagy, cmep
MapkeTuHr MEHAIIMEHT U OJHOCH C jaBHomrhy. Hapemne rogune, ca orieHOM neceTt, oj0paHuiIa
je mactep Ttesy ,,JIHTepHU OMHOCH ¢ jaBHOIINY Y WHTEIEKTYyaJIHOj CPIICKO] TUjaCIIOPU IO
MeHTopcTBOM Tpod. 1p Munmue Koctuh-CrankoBuh u cTyauje 3aBpuiwia ca mpocexkom 9,86.
JlokTopcke akagemcke cryamje je ymumcana 2013. romune, Takohe Ha DakynTeTy
OpraHU3aIlMOHUX Hayka YHuBep3uTera y beorpamy. Mcmmre Ha TpBOj M APYroj TOIUHH
MIOJIOXKHJIA ca TIPOCEYHOM OIICHOM JeCceT U OF0paHuiIa MPUCTYITHHU pajll y npenBuheHoM poky. Y
CKJIaJy ca MporpamMoM JIOKTOPCKUX CTyIHja, y Tpehoj TOIWHU CTyAHja MPpHjaBHIa j€ JOKTOPCKY
TUCepTaIujy.

[TpodecnonaHO MCKYCTBO j€ CTEKJIa Hajlmpe y ocurypaBajyhoj kommanuju Wiener Stadtische
a.d.o, e je paguna y nepuony ox 2008. mo 2011. roguHe Ha MO3UIUJU CABETHUKA y CEKTOPY
MapkeTuHra u noapuke npofaju. Toxkom 2012. roguHe Ouna je 3amociieHa Ha IMO3ULHjH
MapKeTHHI MeEHalepa y KommnauHuju Professional Printing Solution, xoja je oBiantheHu
3actynHUK Mehyraponne kommnanuje Hewlett Packard ua tpxumry CpOuje u octaimmux OWBIIUX
jyrocnoBeHckux 3emasba. On centemOpa 2015. ronune, nzabpaHa je y 3Bame HCTpakKMBaya -
capaJHMKa W 3amocieHa Ha ExoHomckomM wuHCTHUTYTY y beorpagy. Ha Toj mosunuju je
aHTa)KOBaHa Ha HEKOJIMKO HAYYHO-HCTPAXHBAYKUAX U KOMEPIIH]aTHUX TpojeKara.



[Tocenyje nBa Cambridge ceptudukaTa 0 HaIPEIHOM 3HAFY CHIJIECKOT je3UKa U cepTu(ukare
Ayctpujckor MHCTHTYTa y beorpany o 3Hamy Hemaukor jesuka. Jlo cama je o0jaBwiia jeaHy
MoHoTpadHujy, jernaHaecT pagoBa y nomahum u MehyHapogHUM yacomucuMa M TPE3EHTOBaIA
pazioBe Ha OCAaMHAECT HAYYHUX CKYTIOBa O] HAITMOHAIHOT ¥ Mel)yHapoIHOT 3HaJaja.

2. OIMUC JUCEPTALIUJE

2.1. Cagp:xaj nucepranmje

HacnoB mpucepranmje je ,,JIHTerprcaHo orjamniaBame 0Oa3upaHO Ha KOTHUTUBHUM H a()eKTHUBHUM
peakiujama aynutopujyma‘. Jucepranuja je HanucaHa Ha 239 cTtpana, caapxu 43 tabena, 32
cnuke u 212 nurepaTtypHux HaBoja. Jlucepraryja caapku ciezeha moriabba:

1. YBog
I.1. [IpobneM 1 mpeAMET UCTpaKUBabA
1.2. [{nsbeBU M XHUIIOTE3€ UCTPAKUBABA
1.3. CTpyKTypa TOKTOpPCKE AMCepTaIuje
2. KoHuenT uaterpucanor orjaiiaBama
2.1. CaBpeMeHe TeH/ICHITH]E Y OTJIallaBamby
3. JIUpeKTHO OrJialiaBame
3.1. Tunonoruja TpaguIIMOHATHOT OTJIalllaBamka
3.2. WNHuTtepHer ornamnaBame
4. NHaupekTHO ornamasame
4.1. Tunonoruja MHAUPEKTHOT OTJIaIIaBamba
5. KorauTnBHE peaknuje ayJuToprjyMa Ha OTjiamaBambe
5.1. [epuenimuja ormacHUX NOPyKa U MaXxmba ay TUTOpHjyMa
5.2. [Tamheme ornacHUX OpyKa Off CTpaHe ayAUTOPHjyMa
5.3. YcBajame ormacHUX HHQPOpMaIlFja of CTpaHe ayAUTOPHjyMa
6. AdekTuBHE peakije ayIuTOpHjyMa Ha OTJIalllaBambe
6.1. Mopenu popmupama cCTaBOBa ayAUTOPHjyMa
6.2. Teopuje mpoMeHe cTaBOBa Ay JUTOPHjyMa Oa3upaHo Ha OTJIACHUM TOpyKama
6.3. MoryhnocT npenBuhama noHamama ayIMTOpHjyMa Ha OCHOBY CTaBOBa
6.4. VYTunaj nonasibama OrjiacHe MOPyKEe HA CTABOBE ayAUTOPHjyMa
6.5. YTuiaj HaunHa enadopariyje orjlacHUX MopyKa Ha CTaBOBE ayIMTOPHjyMa
7. OnnyunBame ayuToprjyma 6asupaHo Ha OrJIacHUM HMH(OpMalujama
7.1. [Iporec noHomeHa OTyKa ay IMTOPHjyMa
7.2. OmryunBame ayIuTOprjyMa 0a3upaHo Ha BUCOKO] YKIBYUCHOCTH
7.3. Kopumiheme xeypucTuka 3a JOHOIICHE OJTyKa ayAuTOpHjyMa
7.4. VYTHu11a] KOHTEKCTYyaJIHUX BapujaliIv Ha OJTyKE ayJUTOpHjyMa
8. Mepeme edekara ornamaBama



8.1. Mopenu eexara ornamnraBama

8.2. Tecrou namhema u mpeno3HaBama

8.3. Ckase mporieHe CTaBoBa ayAUTOpHjyMa

8.4. dakTopu KOju yTHIY Ha e(peKTe orianiaBama

8.5. dopmynncame CTpaTeryja OrjallaBama y CKIaIy ca )KeJbeHUM ePeKTHMA

9. EMmupujcKo UCTpaKuBame

9.1. CtpykTypa y30pKa

9.2. [IpencraBibame U aHANIM3A PE3YJITATa EMITHPH]CKOT UCTPAKHUBAbHA
10. 3akspyyak
Jluteparypa

2.2. Kparak npukKa3 nojefMHAYHUX NOrJaaB/ba

VY yBOJHOM Jeny AucCepTalyje AeTajbHO je OMHMCaH MPOoOJieM U MpeaMeT HCTPaKUBarmba, Kao H
IMJBEBU M XHUIOTE3€E, KOje Cy y paay pa3MaTpaHe, ca acnekTa mperyiena U aHaumse nocrojehmx
3HaWa M JIUTEPaType U3 00JacTH PEICBaHTHHX 32 TEMY.

Jlpyro moriaBibe c€ OJJHOCH Ha Pa3BOj KOHIIENTA MHTETPUCAHOT OrJjallaBama, KOju YUHU (POKYC
UCTpaXMBama y pary. 3HayajHa Maxkmka je nocBeheHa caBpeMeHNM TPEHIOBUMA M TEHACHIIMjamMma
y OrjiamaBamy, Kao U 3Ha4ajHOCTH U aKTYEITHOCTH KapaKTepUCTHKA Koje 00yXxBara.

Tpehu neo pama omgHOCH Cce Ha JUPEKTHO OrJalllaBame, KOje 00yxBaTra TPaadI[MOHAIHO H
MHTEpHET OIVIalllaBamke. Y OBOM JENy paja Cy pa3MOTPEHU pa3IMYUTU UHCTPYMEHTH JUPEKTHOT
OrJaliaBama, ca aKICHTOM Ha TMO3WTHBHE M HETaTHBHE KapaKTEPUCTHKE KOpHUINNEHma CBAaKOT
ITOHA0C00.

Hakon Tora, y 4eTBpTOM J€iy, IPEICTaB/bEHO j€ MHIAUPEKTHO OTJalllaBame, Kao aJTepHaTHBa
IMPEKTHOM OTJIalllaBamy, HETOBE CIEMU(PUYHOCTH W KPUTECPHjYMH TIOZENe Ha paszIHduTe
tunose. IloToM, cCBakuM O] THUMOBA je JAETa/bHO aHATU3UPaH U HUCTAKHYTE Cy MPEIHOCTU U
HEeJ0CTaly BUXOBOT Kopulllthema Kaia je epeKTUBHOCT MPEHOIICHA )KEeJbEHUX MOPyKa UJbHOM
ayUTOPUjyM y TIUTAY.

Y metoMm W mecToM ey pana JarT je Tperjiell KOTHUTUBHUX W a(eKTHBHUX peakija
ayqUTOpHjyMa, KOj€ C€ jaBJbajy MPHIMKOM H3Jarama ayIuTOpHjyMa pa3InduTUM THUIIOBHMA
ornmamasama. C 003UpoM Ja ce MPUHIIUI HHTETpallrje OTjallaBama y OBOM paay 0a3upa ymnpaBo
Ha TOCTH3amy KEbEHWX KOTHUTUBUX M adEKTHBHUX peakldja ayJauTOPHjyMa, M3BPIIEH je
JIeTaJjhaH Tperyies JuTeparype w3 oBe ooOmactu. [laxma je mocBeheHa mepuenuuju
ayauropujyma, mporecy namhema u mpucehama ormacHux uHoOpManuja, CIOCOOHOCTHMA
ycBajamba HMH(OpMaInMja o CTpaHe ayauTopujyma, (GOpMHpamy CTaBOBa ayJauTOpUjyMa M



MOTyhHOCTHMa HBUXOBE MPOMEHE, Kao W YTHUIIajy mocTojehnx cTaBoBa ayIuTOpHjyMa Ha MPOIIEC
JIOHOIIIeHa OJUTYKa O KYTOBUHH M/WJIM KOH3yMHpamy MPOU3BOIa KOjU CE OTJIallaBajy.

Ceamo mornaBibe je mocBeheHO oJuTyumBamy O KyNOBHHH KOje MOXKE OWTH MOJCTAKHYTO
orjiamaBameM. AKIICHAT je CTaBJbeH Ha O/TyYMBame, KOje yKIJbydyje BHUCOKY YKJbYYEHOCT U
NeTajbHy enabdopanujy AOCTyMHUX HMHQpOpManMja Koje OM Morje /1a TOMOTHY IMpH KaCHHUjeM
n300py, ¥ OJUTyYMBamkE KOje€ C€ OJ[BHja TI0 MPUHIUITY KOopuirhema MEHTATHUX ,,IPEeUYHIa’ Koje
4yecTo OMBajy MOJCTAKHYTE OTJIACHUM IMOpyKama.

OcMo moriaBibe TUCEpTalrje ce OJHOCH Ha eBalyalujy edekara oriamiaBama, MOCMaTPaHO
UCKJbYYHBO Ca acleKTa peakifja ayAuTOpHjyMa. AHaTU3UPaHU Cy DPA3TUUYUTH UHCTPYMEHTH
npoleHe edekara orjaiiaBama, pe cBera, TeCTOBU naMmhema U Mpeno3HaBama U CKaje MpoleHe
CTaBOBa ayJUTOpHjyMa. Y OBOM IIOTJIaBJbY MPEJCTABIbEHE CYy U MOTEHIMjATHE CTpaTeTHje Koje
ce MOTy KOPHCTUTH y LIWJbY MOCTU3aba KEJHEHUX peakifja ayIuTOpHjyMa.

VY neBeTOM MOTJIaBiby, MPEICTaBIbECHA je U 00jallmkheHa OPUTHHAIIHA METO/I0JIOTHja HCTPaKUBAbha
Koja je cmpoBeneHa 3a moTpebe auceprauuje. Ommcana je mpouedypa crpoBohema
eKCIICpUMEHTa, TPUKa3aH YIHWTHUK, y30paK, Ka0 M METOJle CTaTUCTHYKE oOpane MojaTaka.
Hakon Tora, mpeacraBibeHM Cy W HMHTEPIPETUPAHU pE3yJTaTH NPUKYIUbEHU IPUMapHUM
UCTPAKUBAEM.

VY mocnenmeM TOTJIaBJby TUCEpPTAlMje HM3BEACHU Cy 3aKJbydlld Oa3upaHo Ha pe3yJTaTuma
IPUMapHOT HUCTPAXMBaka W aHaJIM3€ JIMTepaType M IMpeACTaBJbeHHu cy Oyayhu mnpaBiu
UCTPa)KUBaba, MPOUCTEKIIN U3 Je(UHUCAHOT 1IMJba U TIOCTABJbEHUX XUIIOTE3A.

3. OLIEHA JUCEPTALIMJE

3.1. CaBpeMeHOCT M OPUTHHAJIHOCT

[Ipenmer n3y4aBama y TUCEpTalMjU MPEACTaBIba U3Yy3€THO aKTYETHO TOJpYydje UCTPaKHBamba,
Kako ca TEOpHjCKOT, TaKO0 M ca TpakTUYHOr acmekrta. Mako cy oxpehene mo3uTuBHE
KapaKTePUCTUKE TUPEKTHUX W WHAUPCKTHUX HMHCTPYMEHATa OIJIalllaBamka HIACHTU(PHKOBAHE Y
JTUTEpaTypH, €BUACHTHO j€ Ja HHUXOBO H30J0BAHO JICJCTBO Hehe TOBECTH N0 peau3alivje
xebeHnX edekara. Crora, y IucepTaldjd je yKa3aHO Ha MOTpeOy 3a HMHTETPHUCAHUM H
CUHEPTHYHUM JIeTIOBambeM, Kako O Cce HWCKOPHCTUJIC TO3UTUBHE KapaKTePUCTHKE, a
MUHHMH3HPAIIN HEAOCTAINN 1T0jeIMHAYHNX MHCTPYMEHATa OrjialllaBarkba U KOH3UCTCHTHA MOpYyKa
Ha HajeUKACHUjU W HajeeKTHHjU HAYHMH IPEHENa IUJBHOM ayauTopujymy. Y mocrtojehoj
JUTEPAaTypu MOXE Ce MICHTH()PHUKOBATH M30CTAaHAK MHTEIPATHBHOI IOTJIC/Ia HA OIJIAIIABAME, C
003UpOM J1a C€ pa3IMYUTH MHCTPYMEHTH IOCMATpajy M30JI0BAHO, a HE Ka0 €JIIEMEHTH KOju Ou
Tpebaio CHHEPTHYHO Ja AeNyjy Y IHJby MMOCTH3akha MaKCHMAaTHUX edekara. Y TOM KOHTEKCTY,



KOHIIETIT HMHTETPUCAHOT OTJjaliaBama IPEJCTaB/ha OPUTHHAIHM JIONMPHUHOC JUCEpTaluje C
003UpoM J1a J10 cajia HUje KOPHUIINEH Yy JIUTEPaTypH.

AHamM30M JOCTYNHE JUTEpaType, Takohe je WACHTU(PUKOBAH W HEIOCTATaK HAIMOHATHOT
¢dokyca y ucTpakuBamMMa edekara pasIMUUTUX BpPCTa OIVIAIIABama, HAPOUUTO Kaga je y
NUTaky HWHIUPEKTHO OramaBame. Mako je ucTpakuBame edexara pa3IniyuTHX BHIOBA
OrJIalllaBaba y EKCHaH3WjH Yy pa3BUjeHHM 3emibama, y CpOuju jom yBeK JIOMUHHPA]Y
TPaIUIMOHATHY TOTJIEN Ha OrjallaBambeé U KOMYHHULMpPAkE ca [MUJbHUM ayauTopHjymMoM. M3
TOT paszjora, OBa JAWCEpTaldja CaApKUA aKTyEeIHO HCTPaXHBAWKHE peakiuja ayJAuTopHjymMa y
CpOuju Ha pa3TMYNTE THUIOBE OTJIACHUX MOPYKA, Ka0 M CTBApHE eEeKTe OrilaliaBama 10 MHTamkYy
3amaxkama, namhema, popMupama CTaBOBa M KYIIOBHUX HaMepa, jeTUHCTBEHO U OPUTHUHAITHO.

3.2. OcBpT Ha pedepeHTHY M KopuutheHy JuTEpPaTypy

VY nucepranuju je nat o0jeIWEH W YIOPEIHU Tperien pedepeHTHUX H3BOpa MHOCTPaHE M
nomahe nuTeparype, Kao M JOCaIANIBUX Pe3yITaTa TeOPHjCKO-EMITUPHjCKIX HCTPAKUBabHa KOje
ce OaBe mpeamerHoM obnamrhy. Hajydectanuje je HaBoheme CTpaHMX M3BOpa M TO YJaHaKa U3
BHCOKO paHrupanux MehyHapognux dvacommca. Ctora ce moxke pehum nma je kanguaar y
JTUCEepTAji KOPUCTHIIA M3BOPE KOJH CY CaBpPEMEHHW W PEJICBAaHTHH 3a HW3ydaBaHy OOJacT.
Haj3nauajuuju peepeHTHH HABOAM OJHOCE C€ Ha cepHjy MmyOiMKanuja ayTopa KOju ce cMaTpajy
BoziehuM cTpyumanuma y o0iacTth, a mehy muma tpeba uctahu: Pacena, Jlexya, I'ynty, [N'onza,
Conomona, BaH Pumepcejna uta. Y HaCTaBKYy je aT oJadpaHu CHCaK KopultheHe Jmreparype:

o Arrazola M., de Hevia J., Reinares P.: Do New Forms of Television Advertising Occasion
Better Recall than Traditional Advertising Spots? - International Journal of Advertising, Vol
32, No 2, 2013, pp. 281-300.

e Babacan E., Akcali S.I, Baytekin E.P.: Product Placement as a Rising Marketing
Communication Activity: An Assessment on Television Serials, - Procedia: Social and
Behavioral Sciences, Vol 62, 2012, pp. 1319-1331.

e Babin J.B., Harris E.G.: [lonawarwe nompowaua, /Jamacmamyc, beoepao, 2012.

o Balasubramanian S.K., Karrh J.A., Patwardhan H.: Audience Response to Product
Placements, - Journal of Advertising, Vol 35, No 3, 2006, pp. 115-141.

e Bullen E.: Inside Story: Product Placement and Adolescent Consumer Identity in Young
Adult Fiction, - Media, Culture and Society, Vol 31, No 3, 2009, pp. 497-507.

o Cauberghe V., De Pelsmacker P.: Advergame: The Impact of Brand Prominence and Game
Repetition on Brand Responses, - Journal of Advertising, Vol 39, No 1, 2010, pp. 5-18.

e De Pelsmacker P., Geuens M., Van Den Bergh J.: Marketing Communications: A European
Perspective (4th ed.), Pearson Education, Harlow, Essex, 2010.
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3.3. Onuc ¥ aIeKBaTHOCT NPUMEILEHUX HAYVYHHUX METO1a

HcTpaxkuBame y ITOKTOPCKOj TUCEpTallMju oOyxBaTa HaAOrpanamy mocrojehe murteparype u
cucTeMaTH3auujy mnoctojeher 3Hama M3 mpeaMeTHe obOnactu. Kao Merone NpuKyIUbama
nojaTaka KOpWUIINEHH Cy eKCIIEPUMEHT W HWCIUTHBamke. EKCIEpUMEHT je CIpoBeleH Y
KOHTPOJIMCAHUM J1a0OpaTOPUjCKUM YyCIOBHMa W TOJPa3yMeBao j€ H3Jarame HCIUTaHUKa
onpeheHOM ayaHMo-BU3YEIIHOM MaTtepujainy, MoceOHO mpuiaroheHoM 3a Te HameHe. Hakon
eKCTIEpUMEHTA, UCIIUTAHHIIN CY MOMYHhAaBAIM YIIUTHUKE Y MITaMIIaHOj (OPMH, KOjU CY CaapKalu
TecToBe mpucehama W Tpeno3HaBama W CKaje IMPOLEHE CTaBOBa O OTJACHUM IMOpyKama y
MPUIPEMILEHOM MaTepujany. YIUTHUIM Cy Takole MomymaBaHW Y KOHTPOJIUCAHUM YCIOBHMA
guMme je 00e30ehena 06jeKTHBHOCT JOOHJEHUX OTOBOPA.

VY nuspy peanusalnije UCTpakKMBamka M TECTUPAma MOCTABJbEHUX XHUIOTE3a, y AMCEPTALUjU CY
kopuithene cinenehe metoze:

e Amnanu3a JIMTepaType U3 peJeBaHTHE 00JIACTH,

e KommaparuBHa aHajmM3a pe3yiTara HCTpakKuBamba y 0BOj 00JacTH,

e MeTome HHAYKITM]jE U ASAYKIIH]E,

e MerToe aHaIN3Ee U CHHTE3E,

e Merose KOHKpETH3allHje U TeHepaIn3aluje,

e MeToze NpUKyIJbamka MolaTaKa: eKCIEPUMEHT U HCIIUTUBAE,

e Mozenu yHUBapyjaHTHE ¥ MYJITUBAPUjAIlIOHE CTATHCTUYKE aHAIIN3E.

3.4. [IpuMeHLMBOCT OCTBAPEHHUX PE3VJATATA

KoHkpeTHH pe3ynTaTu KOju Cy MPOMCTEKIM U3 UCTPAXKHUBAKA Y JOKTOPCKO] IUCEPTALMjU MOTY
ce MPUMEHUBATH Y AOMEHY (opMysncama aJeKBaTHUX CTpAaTeTrHja MHTETPUCAHOT OTJIallaBamba
npuiaro)eHUX NUJPHOM ayIUTOPUjyMy M MOTYNHOCTH HUXOBE IMPHUMEHE Y MAapKETHHIIKO]
Ipakcu, YuMe OW ce peayKoBalu MOTEHIMjalHM HEeraTUBHU €(eKTH, a TO3UTHBHH
MaKCHMHU3UPAIN 3a CBE YKJbydeHe cTpaHe. JloOmjeHM pe3ynTaTtu ce MOTY KOPHUCTHTH y CBPXY
IUTAHUpamka OrJjlaliaBama, 0asupaHo Ha mnpedepeHIjamMa ¥ oOpacnyuMa MOHAMIAKkA ITUJFHUX
rpyna ayauTopujyma, Koje 6u Tpebano ga pe3ysiTupa UHTETPUCAaHUM JeOBakbeM HHCTPYyMEHATa
JIMPEKTHOT W MHAWPEKTHOT OTJIAIlaBamba M MOCTH3aky MOCTABJbEHUX MApKETHHIIKHUX IHJbEBA Y
MIPAKCH.
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3.5. OneHa JOCTUTHYTHX CIIOCOOHOCTH KAHJIMIATA 32 CAMOCTAJHU HAYVYHHU P

Ha ocHOBy yBHma y mocamamime pesyiTare Koje je KaHAWAAaT CTeKao y 00JIacTH HaydHO-
UCTPAXMBAYKOT paja, y3 TmoceOHy maxmy mnocBeheHy pasmarpamy 00jaBJbeHHX paoBa
KaHAugaTa y oOO0JIaCTH MapKEeTHHIIKOI KOMYHHMIIMpama U OrJalllaBama, Olelmyje ce na je
kanauaat Jenena L{pujoBuh mogoOHa 3a caMOCTaTHA HAYYHH Pa.

Komucuja cmartpa na je kanaunat Jenena L{BujoBuh ctexiia oarosapajyha 3Hama 1 BEIITHHE, K0
¥ HEOIIXOJIHO MCKYCTBO M CTPYYHOCT, KaKO OM Ce caMOCTanHO 0aBWiIa HayYHO-HCTPaKUBAUYKUM
pasoM U npyxuia oapelheHe HaydHO-CTPYUHE TOTIPUHOCE Yy CBOjOj 00IaCTH.

4. OCTBAPEHU HAYYHMU JOITPUHOC

4.1. lIpuka3 ocTBapeHNX HAYVYHUX JONNPHHOCA

OcTBapeH” HAyYHU JONPHHOCHU TOKTOPCKE JUCEPTAIUje OrIeajy ce y:

e [lpencraBibarby CHCTEMAaTHYHOI Tperyiefia JIMTEpaType y OOJacTH AMPEKTHOT U
WHIUPEKTHOT OTJIalllaBama;

e [Ipyxamy yBHIa y CTame MEPUENIHje U CTABOBA ayAUTOPHjyMa IO MHUTAky Pa3THIUTHX
MHCTpyMEHATa OrJiallaBama;

e Tecrtupamy HaBEICHUX XUIIOTE3a U MPEJACTaBIbaAkY pe3yiiTara T0OUjeHUX MPEI0KEHUM
KOHIICTIT HHTETPUCAHOT OTJIAIIaBaba;

e Vuanpehewy o0nacTu ornamiaBama, IpeJCTaB/balkbeM HOBOT KOHIIENTA KOjU yKa3yje Ha
3Ha4aj MCUXOJIONIKUX Peakiiija ayJuTOpHjyMa Kao Kpajibux eekara orjamiaBama;

e AdwupManyju oBe TeME Yy HAIMOHATHAM OKBHPHMA, HAPOYUTO Kajga je WHIAWPEKTHO
OIJIAIIaBamE Yy MUTaY, ¢ 003UPOM J1a je 3aHeMapJbUB OpOj UCTPaKMBaba CIIPOBEACHUX
y OBOj 001acTH 110 caja;

e JlompuHOC HAYYHO] TUCIUTUTMHU KPO3 JIOCTH3AkE HUBOA HAYYHOT Ca3Hamka U 00jalllbemha
npeaMeTa UCTPAKUBAKA;

e Vka3zuBamy Ha 3Ha4a] MYJITHIUCIUIUIMHAPHOCTH TEME KOja CE€ 3acHMBAa Ha MPHUMEHHU
KOHIIETITA MHTETPHCAHOT OrjlalllaBaba Oa3upaHOr Ha TICHXOJOMIKMM peaKinjaMa
ayJuToOpUjyMa.

4.2. KpuTHuka aHaJu3a pe3yjarara HCTPpaA’KHBamha

Kao ocHOBHM Hay4HHU JONPUHOC AMCEpTaIHje, U3aBaja ce GOopMyJIHCakhe OPUTHHATHOT MOJea
MHTETPUCAHOT OrjlaliaBama O0a3WpaHOr Ha IICHUXOJIOIIKMM peakiHjaMa ayJuTOpujyma, IITO
MpeACTaB/ba OPUTHHAIHO YHampeheme y 0Boj obnactu. Hayunu mompuHOC paja mpencraBiba U
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OTICe)XaH M CHCTEeMAaTH4aH Tperiie]l JuTeparype, Kiacudukamnmuja nocrojehux 3nama u ypehame
(dhoH/1a HAYYHO-TEOPH]CKOT Ca3Hama y 00JIACTH OrJiallaBamba.

JlonpuHOC AMcepTanyje MpeacTaBjba M 00jeqUbaBarkbe M YIMOPETHH MpPETNIed peleBaHTHUX
M3BOpa, Npe CBera, WHOCTpPaHE JHTEpaType, Kao M JOCATAIIBHX pe3yiTrara TeOpH]jCKO-
eMITUPHUjCKUX UCTPAXKHMBAKA KOja Cce OJHOCE Ha MpeaMeTHy obnact. [IpoydyaBameM HCTHHUTOCTH
MOCTaBJFEHUX XUIIOTE3a, M3BYUYCHH CY 3aKJBYYIIM O TOME JIa JIM M Y KOjOj MEpPH C€ Pa3TUIUTHM
MHCTPYMEHTHMAa OTJalllaBamba OCTBAPY]Y JKeJbeHH e(DEeKTH, KaKaB je YTUIla] pa3IudUTHX (PaKTopa
Ha MocTH3ame edekara n y K0joj MEpu Cy pa3IMuuTH THIIOBH OTJIACHHUX IMOPYKa MPUXBATIHUBU
Ol CTpaHEe NWJPHOT ayAUTOPHjyMa. Y3€BIIM Yy OO3HMp CaBpeMEHE TEHJCHIMje Yy o0yacTu
OIJIallIaBama Ha II100aJTHOM, ajli M HALIMOHATHOM HHMBOY, aJId U 3aHEMapJbUB OpOj UCTpaKUBamba
CIIPOBEICHHUX Y 0BOj oOyactu A0 caga y Cpbuju, oBa nucepTaiyja JONPUHOCH aupMarju oBe
TeMe Y HaAllMOHAITHUM OKBHpHUMA.

4.3. Bepudukanmuja HayYHUX JIONPHHOCA

W3 panga Ha aucepTaiyjy je IporcTeKao U 3HavajaH Opoj pagoBa Mehy Kojuma ce ucTuuy:

Kareropuja M23:
1. IBujoBuh, J., Koctuh-CrankoBuh, M., Kpctuh, I'., CrojanoBuh, Jb.: Marketing
Communication in the Area of Breast and Cervical Cancer Prevention, -
Bojnocanumemcku npeaned, OnLine-First November, 00, pp. 132-132, 2015 (IF=0.292)

(DOI:10.2298/VSP141020132C).
2. Koctuh-Crankosuh, M., LBujoBuh, J., Xapxuh-Jokcumouh, H.: Internal Public

Relations within Serbian Intellectual Diaspora, - Actual Problems of Economics, vol. 6,
no. 144, pp. 283-294, 2013 (IF=0.039) (ISSN: 1993-6788).

Kareropuja M51:
1. HBujoBuh, J., Kocruh-CrankoBuh, M., Januuuh, P.: Kopumheme 0aza momaraka y
ornamiaBamy, - Mapkertunr, vol. 45, no. 4, ctp. 299-311, 2014 (ISSN 0354-3471).

Kareropuja M33:
1. Koctuh-Crankouh, M., LiBujoBuh, J.: “Attitudes towards Indirect advertising in TV
serials,” - Proceedings of the SymOrg 2016, Zlatibor, Serbia, 2016. (Pax ca mo3uTuBHOM
pEIeH3HUjoM U TpeABHleH 3a mTaMname y 300pHUKY )

2. HBwujoBuh, J., Jyrosuh, T., Munomes, Jl.: “YmnopemHa aHamm3a TUPEKTHOT U
WHIUPEKTHOT OrJialiaBama y Typusmy’, -Proceedings of the Jahorina Business Forum:
Turism and Competitiveness, Jaxopuna, bocua u Xepuerosuna, 2016., ctp. 25-38.
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3. IBujoBuh, J., Togosuh, /I.: “CneunduyHoCcT HHAMPEKTHOT OINIAILIABAKA y BHJIEO
urpama,” -36oprux padosa ca XLII UnmepHayuonanioz cumnosujyma o onepayuoHum
ucmpaxcusarouma - SYM-OP-IS 2015, Cpebpno jeszepo, Srbija, 2015, ctp.32-35.

4. Kocrtuh-CrankoBuh, M., IlBujoBuh, J.: “AnrepHaTuBHM THIOBM OINlallaBama IIyTEM
paznuuuTUX Menuja,” - 30opuux padosa I Mehynapoone rongepenyuje Meouju u
caspemena exonomuja, bamwa Jlyka, bocna u Xepuerosuna, 2015., ctp. 158-169.

5. Cranmmuporuh, b., l{BujoBuh, J.: “Kommapanuja npomakt ImiejcMeHTa y OJHOCY Ha
KOHBCHIIMOHAIHO oOlNamaBame,” - 30opuux padoséa ca XIX Humepnayuonanmoz
cumnosujyma us npojekmuoe menaymenma Yupma: Ilpojexkmuu menaymenm y Cpouju -
Hosu uzazoeu, 3matudop, Cpouja, 2015., ctp. 271-275.

Kareropuja M53:
1. Dophesuh, A., Koctuh-Crankouh, M., IBujoBuh, J.: VYmopenna anamuza

TPaIUIMOHAIHOT U OIVIalllaBama IyTeM HOBUX Meauja, - Hosu Exonomucm, vol. 5, no. 2,

ctp.21-33, 2013 (ISSN: 1840-2313).
5. 3AK/bYYAK U ITPEJJIOI’

Ha ocHOBy mperiena JOKTOPCKE OUCEpTaldje TOA Ha3uBOM , JIHTErpuCaHO OTjamaBarmbe
0a3upaHO Ha KOTHUTHBHUM M a(eKTHBHUM peakifjamMa ayIuTopujyMa’ KaHauaara JeneHe
[{BujoBuh, KOMHCH]a 3a OLIEHY M OJOpaHy JOKTOPCKE AUCEpTaIlfje KOHCTaTyje na je ypaheHa
JIOKTOpCKa AMCepTallfja HalMcaHa MpeMa CBUM CTaHIApJMMa y HAyYHO-UCTPAXKHBAYKOM pajy,
Kao U J1a UCIlyHhaBa CBE YCJIOBE INpenBuleHe 3aKOHOM O BHCOKOM 00pa3oBamy, CTaHIAapAUMA U
Crarytom @akynTera OpraHu3allMOHUX Hayka, YHuBep3utrera y beorpaxy. Ha ocHoBy
aKTYeJTHOCTH TeMe€ MOKTOPCKE AWCEpTallyje, pe3yiraTa, HAyYHHX M CTPYYHHX JONPUHOCA H
3aKJby4aKka NpUKa3aHuX y moj, Komucuja koHcTaryje ce na je xanaunar Jenena LlBujoBuh
YCIICIIHO 3aBpLIMJIA JOKTOPCKY IHCEpTaldjy, Yy CKIaay ca mpeaBuheHUM MpeaMeToM H
MOCTaBJFEHUM ITUJHEBIMA NCTPAKUBAA.

Kannnpar je obaBmia HCTpaXnBame W JONUIA 10 OPUTMHAIHUX HAyYHHX 3aKkjbydaka. Jleo Thx
3aKJby4aKa je BaJMIUpaH KaHAWIATOBUM ITyOJUKaIMjaMa y 4YacomucHuMa W 300pHHAIIIMA
koH(pepennuja. [locebHo Tpeba mctahu caBpeMEHOCT W OPUTHHAIHOCT TeMe ,,IHTerpucaHo
orjamaBame 0a3upaHO HAa KOTHUTHBHUM M a(QEKTUBHUM peakildjaMa ayJuTopujyma‘“, Koju
npomupyje (oHA HAYYHOT 3Hama y 00JacTH TEXHHYKO-TEXHOJIOIIKMX HayKa, a MOCeOHO yxKe
Hay4yHe oOjacTu opraHuzaluoHuX Hayka. C 003upoM Ha Hay4yHy akTyeJIHOCT IHcepTalyje,
OPHUTHHAHOCT NPHUKA3aHUX Pe3yJITaTa U METOJOJIOIIKY U TEMATCKy aJIeKBaTHOCT JHCEpTalHtje,
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OBa JHCepTalyja 3a70BOJbaBa HAJBUIIEC KPUTEPHjyMe M KBaIM(UKYyje KaHIuAata JeneHy
[{BujoBuh 3a HaAYyYHO-UCTPAKUBAYKH Pal.

Ha ocHoBy mHaBenenor, Komucumja mnpemnaxke HacrtaBHo-mayunom Behy ®akynrera
OpraHM3allOHUX HayKa Ja Cce JucepTaluja TOJ HaclIoBOM ,JIHTErpuCaHO OrjlamlaBame
0a3upaHO Ha KOTHUTUBHMM M a(EeKTUBHMM peakiujamMa ayauTopujyma’ KaHaumara JeileHe
[{BujoBuh mpuxBaTH, U3JI0XKKM HA YBUJ JaBHOCTH M yIyTH HAa KOHAYHO yCBajame Behy HayuHmx
o0yacTu TEXHUYKUX HayKa YHuBep3uTeTa y beorpany.
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