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IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npez[y3eha

HN3JABE 3AXBAJIHOCTHU

[Tocebny u HajBehy 3axBamHOCT ayryjeM MeHTOpy mpod. ap Anekcauapy lIpmarty,
YHjOM HECEOMYHOM IOJPIIKOM M CTPIUBCHEM je oMoryheHa wm3paja M 3aBpIIETaK OBE
JTucepTalyje.

3axBajbyjeM ce CBOM cynpyry MupocnaBy JKukoBuhy uuja Jby0aB M CTPIJBCHE
MIPEJICTaBJbajy TOJCTHIA] 32 JaJbM KapHjepHU pa3Boj. Iberora ymopHOCT W onTHMH3aM Cy
nHcnpatuBHU. XBana hepku Jleu, oHa je moje HajBehe mocturayhe.

XBaja TaT, MaM#, MOjOj CEKH M FEHO] IIOPOIUIIH 32 HEU3MEPHY JbYOaB | IMOAPIIKY.

3axBajbyjeM Cce CBOJUM IpHjaTeJbUMa ca KOjuMa JISIIUM U PaJIOCT U TYTY.

Mp Harama /Iumutpujesuh
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PE3UME

VYKOJIMKO KeJIH J1a OTICTaHe Ha TPXKUIITY, mpeay3ehe Mopa MPOaKTUBHO Jla Pa3MHUIILIba
U J1a TOCeOHY MaXkKiby MOCBETH MMOCIOBHOM OKpYXKewy. Bpeme je kibyuan Gaktop y ocBajamy
TPXKUIIHUX TPWIKKA, T€ YKOJUKO Tmpeay3ehe cmopo pearyje Ha TpXKHIIHE IPOMEHE,
MOTEHIIMjaTHY KOHKYPEHTCKY CITOCOOHOCT MOX€ MCKOPUCTHTH HEeKo JIpyrd. JlaHac orcrajy
oHa Tipeny3eha Koja MOJICTUYY KPEaTHMBHOCT M HyJE HOBa peliekha Ha Op3, edukacaH u
oaroBopad HauuH. C TUM y BE3H, KpeUparme MPOMEHA U CTBApame HOBHX INAHCH 3a CTUIAHE
U OJIp)KaBamb¢ KOHKYPEHTCKE MPEJHOCTH, 3aXTEBa HOBE MO/IEIIE TIOCIIOBHOT IMOHaInama. CaMo
ona mpeay3eha koja cy (rekcuOuWIHa ¥ HMHOBATHBHA MOTY OCTBAPUTH KOHKYPEHTCKY
MPEHOCT 3aCHOBAaHY Ha 3HAIbY, KPEATUBHOCTH U EMOIIH]H.

AKTyeTTHH €KOHOMCKH, IPYIITBEHH M TOJUTUYKH aMOHWjeHT 3aXeTBa O] MEHAIMEHTA
7la yHEce XyMaHy AMMEH3H]y Yy MOCIOBame. 3a TyrOPOYHH yCIeX Y MOCIOBamkYy O] MPeCcyaHe
j€ BaXXKHOCTH IIPUMEHa HOBUX KOHIIETIaTa IOCIIOBamkha KOjU CE€ TEMEJbe Ha eKOHOMCKO], ETHYKO]
U MHOBALMjCKOj CTpyKTypu. CTora, oap)kaBambe KOHCTAHTHOT (POKyca Ha IMOCIOBHY €THKY
noMaxke npenysehy na uszahe y cycper cBojuM oaroBopHoctuma. LleHTpanaHO mHTame
MOCJIOBHE €THKE MPE/ICTaB/ba KOHLENT APYIITBEHO OJrOBOPHOT MOCIOBamka. [IpencnurruBame
CKOHOMCKE OITOBOPHOCTH Iipeay3eha v ieHO ycariaiaBame ca APYIITBEHOM OAroBopHOIhy
MpPeJICTaBJba jeIaH O/ 3HAYAjHUJUX M3a30Ba CABPEMEHOT MEHAIIMCHTA.

JlpymTBeHa OATOBOPHOCT Tpeay3eha mMpencTaBiba HOBY IMapagurMy IOCIOBama O
HOBOM I10JIOKajy M 3Hauajy Koje mpenay3eha mmajy y mociaoBHOM Okpyxkewy. Wnak, Huje
JI0BOJbHO 00jaBUTH CBOjJy mocBeheHOCT caMo Ha mamupy Beh je HEONXOJHO JIeMOHCTpUpATH
OJTOBOPHO  TOHAIIamke. YHamnpehememeM  JPYIITBEHO OJArOBOPHUX  mnepdopMaHcH
no6oJspiaBajy ce ¢puHaHcHujcke nepdopmance npemay3eha m ogHOCH capalme mnpeayseha u
CBUX 3auHTepecoBaHUX cTpaHa. CamuMm TUM 00e30ehyje ce jauame Kpeaubuiutera U
penytauuje npenyseha y mocioBHOj W IIMpoj IpylITBeHO) 3ajennunu. Crora, 3a mpenyseha
KOja JKeJle Ja ONCTaHy Ha TPXHINTY M OCTBape ycIeX, MOCIOBaHa €TUKa W JPYIITBEHO
OJIFOBOPHO MOCJIOBamk€ BUILIE HUCY N300p Beh nMInepaTus.

UctpaxuBamwa o00jaBJbeHa y HOBHjE€ BpEME YKa3yjy Jla HUHTErpucame IpaBHUX,
eTUYKUX U €KOJIOIIKUX MPHUHLUIA y CTpaTerujy mnpeayseha Moske mpejncraB/baTH 3HadajaH
M3BOP KOHKYPEHTCKE MpeaHocTH. Peanmnzaruja 1o0po KOHIMIMpPAHE CTpaTerdje IPYIITBEHO
OJITOBOPHOT TOCJIOBamkha MOXKE JIONMPUHETH ycarjamaBamby 3aXTeBa pa3IMUUTUX MHTEPECHUX
rpyna. C TUM y Be3H, JPYIITBEHO OATOBOpHA CTpaTerrja mocioBama Tpebda OUTH Tako
KOHIIMITMpaHa Jia ce ocyama Ha Beh mocrojehe mexanusme, usrpalene cucreme yrnpanibamba U
nmocjoBama y mpeaysehy W mocturHyTe pesynrare. MelyTum, IpymITBEHY OITOBOPHOCT
npenyzeha He 6u Tpebano mocMaTpaTH Kao MOJEN MOCIOBamka KOjU j€ MPUMEHJbUB Y CBUM
npenysehimMa W CBUM ycJOBHMa TIOCIOBama. [IprMeHa OBOT KOHIETITa y BEIHKO] MEpH
3aBUCHM W 3aBHcuhe OJ] Tora KOJMKO mpeay3eha pazymejy BaXHOCT M 3Hayaj] KOHIIENTa
JPYIITBEHE OJTrOBOPHOCTH U Yy KOjOj MEpH Cy CIIpEMHa Jia T'a IpUMEHE y CBOjO] MOCIOBHO]
MIPAKCH.

Kibyune peuu: nocrosna  emuxa, OpywimeeHo  002080PHO  NOCI06AIveE,
KOHKYPEHMHOCM, 2100anu3ayujd, KpeamusHoCm.
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APSTRACT

If it wants to survive in the market, a company must pay special attention to the
business environment and proactive thinking. Time is a crucial factor in winning the market
opportunities, and if the company reacts slowly to market changes, potential competitive
ability can be used by someone else. Nowadays, only the companies that encourage creativity
and offer new solutions in a fast, efficient and responsible manner can survive. In this regard,
creating changes and making new opportunities for acquiring and maintaining competitive
advantages, requires new models of business conduct. Only those companies which are
flexible and innovative can achieve a competitive advantage that is based on knowledge,
creativity and emotion.

The current economic, social and political environment requires the management to
bring a human dimension into a business. For a long-term business success, the
implementation of new concepts of management that are based on economic, ethical and
innovative structure is crucial. Therefore, maintaining a constant focus on business ethics
helps the company to meet its responsibilities. The main issue of business ethics is the
concept of corporate social responsibility. Reviewing the economic responsibility of the
company and its harmonization with the social responsibility is one of the major challenges of
modern management.

Corporate social responsibility represents a new paradigm of management regarding
the new position and importance that companies have within the business environment.
However, it is not enough to acknowledge the commitment only on paper, but it is necessary
to demonstrate responsible behavior. The improvement of socially responsible performance
improves the company’s financial performance, as well as the relations of cooperation
between enterprises and stakeholders. In this way, the credibility and reputation of a company
is provided within the business and the wider social community. Therefore, for the companies
that want to survive in the market and to achieve success, business ethics and corporate social
responsibility are no longer a choice, but an imperative.

Researches published recently indicate that the integration of legal, ethical and
environmental principles into the company’s strategy can be a significant source of
competitive advantage. Implementation of well conceived strategy of corporate social
responsibility can contribute to the adjustment of demands of the various interest groups.
Thus, a socially responsible business strategy should be designed so that it relies on existing
mechanisms, developed company’s management and business systems, as well as the results
achieved. However, corporate social responsibility should not be regarded as a business
model which is applicable to all enterprises and in all management conditions. Applying this
concept largely depends and will depend on how much the companies understand the
importance and significance of the concept of social responsibility, and to what extent they
are ready to implement it in their business practice.

Key words: business ethics, corporate social responsibility, competitiveness,
globalization, creativity.
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“bp3nHa KOjOM c€ IIHMpe TPXKUIITA OAABHO j€ MpecTUria MoryhHocT IpymTBa U
IETOBUX TOJUTUYKMX CHUCTEMa Ja WX mparte... Vcropwja Hac yud Kako OBaj aucOaaHc
n3Mel)y eKOHOMCKHX, APYIITBEHUX U MOJUTHYKUX PEATHOCTU HUj€ TYTOPOYHO OJIPIKUB.

Hanuonanna TpxumTa ce ApXkKe 3ajeHO KpO3 IMPENO3HATJbBUB CUCTEM BPEIHOCTH...
Anu Jeyau y 100aTHO TPIKUILTE JOII YBEK HeMajy MmoBepema. JIoK ra He CTEeKHY, riio0anHa
ekoHoMH]ja he OUTH KpXKa U pamMBa OJf CBUX “U3aMa’ MOJIEpHOT j00a — MPOTEKIIMOHU3MA,
MOMYJIM3Ma, HAllMOHAJIN3MA, ETHUYKOT IIOBUHU3MA, (paHaTh3Ma U TEPOpU3Ma.

OHO 1ITO CBM NMPETXOHO HaBEeIEHU “U3MH’~ MMAajy 3ajeJTHUUKO jecTe Ja LpIe CHAry u3
HECUTYPHOCTH M MH3€pHje JbYIAM KOjU ce ocehajy yrpokeHumMa M >KpTBOBaHMMa Ha
rino0anHoM Tpxkumty. IITo Cy Jbyau HEeCpeTHHjU U HECUTYPHUjU, TUME he OBH M3MM UMAaTH
10 JHUje TJ0 3a pacT. OHO IITO MU MOPaMO YYHMHHUTH jecTe MpoHahu HAYMH KaKO yrpaguTH
rJ1I00aJTHO TPXKUILTE Y MPEXKY 33 THUYKUX BPEIHOCTH.”

Kodu Anan (Kofi Anann)
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YBOJAHO PASMATPAIBE

VY caBpeMEHMM YCIIOBHMa IIOCIOBamba, MOCTH3amhEe KOHKYPEHTCKE CIIOCOOHOCTH je
BeoMa KoMILUIeKcaH 3aaatak. [Ipemyseha mocrajy cBecHa Ja ce KOHKYPEHTCKa CIOCOOHOCT
TEIIKO CTUYE a BPJIO JaKko Iryou. CXOaHO ToOMe, OCIOBHE OpraHU3alfje Koje JKele 1a 0CTBape
U oJip>ke Boziehy Mo3uinjy Ha TPXKUILTY MOPajy Aa MPUIarojie CBOjy CTpaTerujy TMHAMUYHUM
3axXTeBUMa TJI00ATHOT TPXKUIITA.

ExOHOMCKY pealHOCT JaHac OJuIMKyje pactyha Moh MynTHHAIMOHAJIHUX Tpeay3eha
4yHijy yjory y APYIITBY He Tpeba urHopucaru, 3araljere >KUBOTHE CpelHMHE KOje MocTaje
aJlapMaHTHO, CBE jaya IperoBapayka MOh MOTpoIlIaya, ycmex IOCIOBama KOjH CBE BHIIE
3aBUCH 0JI KOMETEHTHOCTH 3arociieHnX. CBe cy TO 030MJbHH Pa3iio3n 300T KOjHX CE €THYKa
JUMEH3Wja TPEro3Haje Kao HYy)KHA 3a H3yYaBame y pelalyjamMma MOPaTHOCT-TIOCTIOBAE.
VYmpaBo je oBa TeMaTHKa jeAHAa OJ O0JacTH H3ydaBama INPHUMEHCHE ETHKE, Kao Jajbe
TeopHjcko paspahuBame HaBeqeHHX oxHoca. OTyda ce Ta BpcTa NPUMEHCHE €THKE Koja ce
0aBM KOHKPETHHM IPHMEHaMa €TUYKHX BPEIHOCTH Ha CICHU(PHUYHO TOAPYYje MOCIOBama
Ha3¥MBa MOCIOBHOM €THKOM.

Teopuja u mpakca mokasyjy Kako je TpaJullMOHATHU KOHILENT pa3BOja yCMEpEH Ka
eKcIIIoaTaluju pecypea mnocrao npesasuben. Ilpenyseha koja cy ce pykoBoania HCKJbYYHBO
poUTOM JIOIA CYy JI0 3aKJbYUYKa J1a YKOJIMKO Ce He TOHAIIajy OJrOBOPHO MpeMa JIPYIITBY,
6uhe kaxmweHa of] cTpaHe apxase U JApymrBa. C TUM y Be3H, jellaH 01 3HA4YajHUjUX H3a30Ba
CaBpEMEHOT MEHA[IMEHTA MPEJICTaBJbha MPEUCITUTHBAKE EKOHOMCKE OITOBOPOCTH Tipeay3eha u
HBEHO ycarjiallaBame ca APYLUITBEHOM OJIrOBOpHOIIhy. Y TOM KOHTEKCTY OBaj pajl carjiefiaBa
MECTO KOj€ NpuIajga JApPYIITBEHO] OATOBOPHOCTU Ipeny3eha y OKBUpY HpodieMaTHKe
nocjoBHe eTuke. Harmacak je craB/beH Ha MOCJIOBHY JAMMEH3HU]y JIPYIITBEHO OJIOBOPHOT
MocjioBama uvja adupMaimja MOXeE TMPECTaB/baTH OCHOB 3a IOCTHU3amhe KOHKYPEHTCKE
MpeHOCTH npeay3eha.

Hamehy ce nurama y cTpyudHoj jurtaparypu nomyT: Jla nu npenyseha mnopen
MOIITOBaka MPAaBHUX PEryjaThBa MMa JIOJIaTHY 00aBe3y /ia CBOje pecypce KOPHUCTU Y IHIbY
ommrer no6pa? Mnmm moxnaa jorr 3navajamje: Kome je npenysehe oaroopuo? V Tom cmuciy,
ycBoOja ce jenHa HoBa ¢uio30(duja 3acHOBaHA HA MOTPEOU J1a ce MOCIOBAmHE KOHIICHTPHIIIE Ha
yCIIOCTaBJbakhe OajaHca KOju he IyropoyHO KpeupaTH BPEIHOCT CBUM 3aWMHTEPECOBAHUM
ctpanama. Ta HoBa ¢uno3o(duja ce JaHac jaBJba KA0 U3BOP CTBapama HOBUX BPEIHOCTU U Ka0
OCHOBHHU YyCJIOB 32 IyTOPOYHH OTICTaHaK mpeay3eha.

Mehytum, oBae je Hy)KHO yTBpAMTH Moryha orpaHudema ca KojuMa ce mnpenayseha
cycpehy MpUIMKOM YCIIOCTaBJbakba MeXaHH3aMa KOjUMa C€ IMOJACTHYY MO3UTHBHU OJHOCHO
CMamyjy HEraTUBHU €(QEeKTH MOpajHOT KpHUTEepUjyMa U KpPUTEpUjyMa EKOHOMCKE
epukacHocTu. [Ipenysehe Mopa cTaBUTH €KOHOMCKY KOPUCT Ha MPBOM MECTY aJlU j& HEroBO
MOCJIOBAaE CBE BHUIIIE OTPAHUYCHO 3aKOHCKMM peryinatuBaMa (ypeade o 3alliTUTH JKUBOTHE
CpenuHe, 3aKOHH O YKHCTOj BOAM M Ba3lyXy, YrOBOp O pajHOM ojaHocy). To 3Haum fga cBer
[OCJIOBama JaHac MoJpa3syMeBa NoBehame yCHEIHOCTH ajlM y3 yBaXkaBawkbe MHTEpeca CBUX
MHTEPECHO-YTHLIQJHUX TIpymna. Mmak, HeCyMHBHBO je Ja ce He MOTy CBauMju HHTEpEecH
3aJJOBOJBUTH y HcTO] MepH. IIpeHarnamaBame npaBa MHTEPECHUX TIpylna Kao M IpaBa
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[TocnoBHa eTnka, APYIITBEHA OATOBOPHOCT M KOHKYPEHTCKA MPEIHOCT npey3eha

BJIACHUKA MOE yTHIAaTh Ha npodut npexyseha. M360p he 3aBucutu on craBa MeHayiMeHTa
aJIM U PETyJIaTUBE, COIMjaJHE KJIUME, Tpaaullje, oOndaja v MOCIOBHE MOJIUTHKE Tpeay3eha.
Hamepa je ma ce momupe pa3iauduTd WHTEpecH uMajyhu y BUIy Ja je TOCIOBamy NoTpeOHa
€THKa 4YHje Cy BPeIHOCTH, TyTOPOYHO IIOCMATPAHO, IPEKO MOTPeOHE MOCIOBABY.

VYcenemna npenyseha y rmoGamnoj ekoHomuju Ouhe oHa Koja Kpeupajy MOCIOBHE
MojleJie KOjU C€ 3acHHMBAjy Ha mudepeHuujanuju. JacHo je na oHa mpemyseha koja He
€BOJIyMpajy y IpaBIly IPUMEHE HOBOT MOjieNa mocioBama Hehe mohu na oncrany. [Tomepa ce
(doKyc ca KpaTKOPOYHHX Ha JYrOPOYHE aKTMBHOCTH YCMEpEHE Ka JAPYIITBY M carjiejaBajy ce
IbUXOBE TOCIeaAnIe. biaroBpeMeHo WHBECTHpame y JbYICKE pecypce, 3Hame U Opury o
OKpyXemy rnomohuhe CBUM APYIMITBEHO OJITOBOPHUM Tpedy3ehrMa na CHpeMHO T0YeKajy
npomene. Pazior 3a To JieXXH y YMCHULIU Ja OATOBOPHO IOCIIOBHO MOHAIIAKE MOXE OUTH
MOACTHIIA] Y MHOBallMjaMa M KPEaTUBHOCTH KOj€ CTBapajy KOPHUCT 3a mpenysehe, a Koje ce y
CYynpoTHOM He Om octBapwie. [pymrTBeHo oxaroBopHa mpenyzeha he mame kpeupatu u
OOJIMKOBaTH TPXKHIIHE TOKOBE M TOMepaTH Tpanmiie Moryher. OBaj mporec mojapasymeBa
onpeheHe KOpUCTH alM W PHU3UK, jep HE TOCTOJH jEAHOCTABHO U Op30 pEUICHE 3a CBaKy
MIOCJIOBHY CUTYAIH]y.

OBakBO carjeraBame BAXKHOCTH IIOCIOBHE €THKE M JPYIUTBEHO OATOBOPHOT
MOCJIOBamka TOTOBO j€ CYNMPOTHO PEATHOM CTamy Ha Tpxkumrty. CBe je Bulle mpobiemMa Koju
norpecajy cBeT. Tako ce HMHTe3MBHpa MpoOJieM HE3alocIeHOCTH MiaauX, nosehaBa
€KOHOMCKa er3WCTEHIMjalHa HECHTYpHOCT, HEAOCTAaTaK yciayra, TOMHJIAme OTIaja,
amOujeHTanHa Aerpagauuja u ci. Benuka myntuHanmoHanHa npeayseha nomyr Koka-Kose
(Coca-Cola), Boamapra (Wal-Mart), Meknonanaca (McDonald’s), umajy 1oMUHAHTHY YJI0TY
y Kpeupamwy INI00aTHUX TPXKUIIHMX TOKOBAa M YCIOCTaBJbaiby NpaBWiia MoHamama. Camum
TUM, HbUMA J€ TIPUITAJIO BUCOKO MECTO Ha €KOHOMCKO] M MOJUTUYKO] areHau. OBa npenyseha
MOJICTUYY KOHLENT OJPXHUBOT pa3Boja U APYIITBEHO OATOBOPHOT MOCIOBAKkA, Tj. MPEY3UMajy
aKTHUBHY ynory y apymTBy. OHa J0HOce ca coOOM CBOj KamuTall, TEXHOJOTH]y H
OpraHu3alMoOHy KYJITYpy, a CAaMUM THUM M ojpeheHu cucreM BpenHocTd. Haxanoct, cBecHa
CBOjeé €KOHOMCKE MONM W yTHIlaja, OHA YECTO JEMOHCTPHPA]y HEOJIrOBOPHO IOHAIIAKE Y
3eMJbaMa y pasBojy, T€ YIpoXkaBajy >KBOTHY CPEIUHY WM EKCIUIOATUIIY JIOKAJIHY pajHy
cHary. MelhyTuM, Kako je myT OO TMakjia MOIUIOYaH JOOpHUM Hamepama, y Tpakcu je BeoMa
TEIIKO HANPaBUTH JIUCTUHKLM]Y u3Mel)y oaroBopHor npenyseha u HEOArOBOPHOT .

300r cBera HaBeJIEHOI MOXKE ce pehr Kako MOCIOBHA €THUKA U JIPYIITBEHO OJITOBOPHO
MIOCJIOBAa-€ jOIlI YBEK eBoaynpajy. [I[pumenHa oBUX KOHIIENaTa 3aBUCH O] CUCTEMA BPEIHOCTH,
(UHAHCHJCKUX CpEICTaBa, KPEaTUBHOCTH, MOTHUBHUCAHOCTH, KaO0 M OJ TOra KOJIUKO je
MEHAIMEHT CBECTAaH HUXOBOT 3Hayaja M y KOjOoj MEepH je clipeMaH Ja ux npumenu. OBze je
Ba)XHO HAllOMEHYTH Kako JAp)KaBa jequHa MMa (opMaiHO MpaBHE MEXaHU3ME KOjuMa MOXKe
JIeNIOBaTH W yCMepaBaTH ToOHamame mpenyseha. Mmak, He MOCTOjU jeIWHCTBEHA IpaBHA
npakca 3a (PyHKIIMOHUCAHKE OATOBOPHOT IMOCIOBamka. Y IOjeAMHUM 3eMJbaMa je OBa 00JIacT
nepuHUCaHa JEJUHCTBEHUM 3aKOHOM, JIOK C€ y APYI'MM Hala3d o00jelueHa y OKBUPY
Pa3IMYUTUX CHUCTEMCKUX 3aKkoHa. Ilopen OBMX NMpaBHHMX pelllerma, Y MHOTUM 3eMJbaMa OBaj
KOHLENT MpeJCTaB/ba CTPaTeTHjy Ha Manmupy KOjy MEHAlMEHT He JKelIM WU He yMe Ja
peanusyje. Ilotpe6HO je na ApYIITBEHO OATOBOPHO IOCIOBame IMpecTaHe ga Oyae camo
MoJIpyyje MeHalIMeHTa U Meinjcka KoMnoHeHTa. Kpajme je Bpeme 1a ce aMOMIIMO3HN IUJbEBU
MIPETBOPE Y PEaTHOCT.

Pa3marpame mocinoBHE €THKE, IPYIITBEHO OJrOBOPHOI MOCIOBaKka U KOHKYPEHTCKE
IpeIHOCTH Mpeay3eha nmpeTnocraBiba U aIeKBaTHO CTPYKTYPUPAE OBOT paja.
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Tako ce y mpeom noznaemwy pada carienaBa IIOJMOBHO pa3MaTparme IIOCIOBHE ETHKE.
[TocnoBame npeayseha je ucnperuieTeHo MpeKoM EKOHOMCKUX OJHOCA YHjH YCIIEX 3aBUCH O]
MoryhHOoCcTH npuiarolaBama eTHYKUM HM33a30BUMAa HAMETHYTUM O] CTpaHe ApymTBa. ETnuko
noHamame npenyseha je 3Hauajan (akTop mocioBHe ycremHocTH mpeny3eha. IlocmoBha
eTrKa npeayseha je moceGHO MmoapyYje eTHKE Koja mpoydaBa MOPAIHO MOHAIIAkE MEHAIepa y
OJTHOCMMA TIpeMa JPYTUM HHTEPECHO-YTHIIAJHUM TpylaMa — CTejKxojiepumMa. YcremHa he
outu yrpaBo oHa mpexy3eha koja mociyjy y CKIagy ca €THYKHM HOpMama U JIPYIITBEHUM
OUYCKWBaWkMMa KOja Cy HW3pa3 Opure mpema. 3amociIeHHMMa, MOTpoIavyuma, 100aBJhbadynMma,
BIIACHUIIMMA KallMTala W IIMPO] APYIITBEHO] 3ajenHuid. MeHaniepu Tpebajy ga mocenyjy
nopen onarosapajyher 3Hama M BEIITHHA M OArOBapajyhn HUBO €THYKE OJrOBOPHOCTH KOjUM
he ce yrumaTi Ha TO Kako 3amociieHu MHCIE, Kako ocehajy u kako ce moHamajy. YupaBo u3
TOr pasjora Tpeba Hajupe o0e30emuTH Aa ce IMOCIOBHA €THKa IPUXBATH Y Mpeaysehy.
HenomroBame crcrema BpeIHOCTH TOBOJIM A0 JIOUIE PeryTalyje u majga npopuTadmIHOCTH,
CaHKIIMOHKCama npeay3eha u nmojenuHana. [locebHa maxma nmocsehyje ce MopalHOM cTaTycy
npeny3eha ¥ OpraHu3alMroHO] KYATYpH KOja MOBE3yjeé MOPAIHY OJITOBOPHOCT 3aIlOCIICHUX.
Jlasbe ce o0jalimaBajy MPHUHIUIK, HOPME M CTaHIApIy IOCIOBHOI TMOHalIama. MHora
ycrenrHa mpenay3eha B y TOCIOBHO] €THIM YNPABO KJbYY 33 OCTBAPHBEHE IOCIOBHE
u3BpcHocTH. Mnak, npumehyje ce u HeraTBaH TpeH MOCIOBHE eThke. CaMUM THM, OBJIE CE
JlaJbe aHATTM3Mpa eTHYKa AUJIeMa U IPYTH €THYKH M3a30BU y TIOCIIOBamkby: T0jaBa ‘’3BIKAava’
(whislblowing), kpieme npaBa W MHTEpeca 3aMOCACHUX Kao W OpojHa MOpayiHa MUTama y
MapkeTuHTy. Pazmarpa ce mpoOieMaTika JOHOIIECHA €TUYKE OJUTYKE U KOjU CIEMEHTH YTHIY
Ha €THYKO OJTydrBame. Ha Kpajy oBOT MOIJIaBjba TOBOPU C€ O MpoOJIeMUMA KOjH HACTajy
ycle KOpyIIje, MUTA, pa3HUX OOJIMKa MUCKpUMHHALIMjE W KpIIEHka ETHYKOT KOAEKca y
MOCJIOBHUM OJJHOCHMMA KaKO Ha HAI[MOHAJIHOM TaKo W Ha Mel)yHapoIHOM HHBOY.

Y opyzom oeny paoa najy ce KoHIeNnTyajlHE OCHOBE JPYIITBEHE OJIFOBOPHOCTH
npenyzeha. Hamepa je nma ce u3BpmM MOJMOBHO ofpehuBame KOHIENTa JpYIITBEHE
OJITOBOPHOCTH M yKa)K€ Ha UCTOpHjaT WHJEje OATOBOPHOT TIOCIOBama. JlpymTBeHa
OJIrOBOpHOCT Tpeay3eha ce onpel)yje kao cBecT 0 HOBOM I0JIOKAjy U 3Hayajy Koje npeayseha
UMajy y TJI00aJHOM JIpYHITBY W OJIOBOPHOCTH KOja W3 HUX MNpousmwiasu. [pymTBeHa
OJIrOBOpPHOCT Mpeny3eha mpeacraBba HOBY MapaJurMy IOCIOBaEma KOJOM C€ YCIIOCTaBJba
paBHOTEe)ka mM3Mel)y OCTBapHBama €KOHOMCKHX WHTepeca mpeay3eha m MHTEepeca odyBamba
NPUPOJHUX pecypca U 3allTuTe X)UBOTHE cpeaune. [Ipenysehe ersuctupa y ApymrBy y kome
nenyje. HberoB ycmex yBeNMKO 3aBHCH O] CTeleHa YCKIa)eHOCTH HETOBHX ITOCIOBHHUX
AKTUBHOCTH Ca BPEIHOCTHUMA JIPYIITBA KM WHTCPHHM OpraHU3alMOHUM (aKTOprMa
nociioBama. YcnemHa he 6utu ona npeayszeha umja cTparervja IpyHITBEHE OATOBOPHOCTHU
MIOCTaHe J1e0 CBAKOJHEBHE IOCIOBHE Mpakce. /lajbe ce ykazyje Ha anTepHaTHMBHE MOjEJe
JpYIITBEHE OATOBOPHOCTH Tpeny3eha, ca mMoceOHUM OCBPTOM Ha KOMIIOHEHTE, JMMEH3Hje U
3Ha4aj JPYIITBEHO OJrOBOPHOI MOCIOBamka. YKYIHA IPYIITBEHA OATOBOPHOCT MOJpa3yMeBa
UCIyHaBambe €KOHOMCKE, MpaBHE, €TUYKEe U (PUIAHTPOIICKE OATOBOPHOCTH. CaMHM THM ce
JPYIITBEHA OATOBOPHOCT JIO’KMBJbaBa Kao 0a3a KOjoM ce yHarpelyje mociaoBame caBpeMeHor
MeHapMmeHTa. Kpo3 0oBO morniaBsbe MpHKazaHa je U MoTpeda 3a MHTErpUCcameM NPHUHIIMIIA
JPYIITBEHO OATOBOPHOT TIOCJIOBama M EKOHOMCKMX MpuHuuna. OBo W3 pasjora IHITO
npenysehe Mopa na Boau padyHa O OalaHCHpamy MPOTHBPEYHHX TOTpeda, WHTEepeca |
3axXTeBa CBUX 3aMHTEPECOBAHMX CTpaHa Kako ce He Ou yrpo3uo omcrtaHak npenyseha. Heka
HCTpaXMBama Cy MoKa3alia a YCMEpPEHOCT mpeay3eha ka qpyImTBEeHHM aKTHBHOCTAMA, TIPEKO
caTHchaKIHje MoTpolaya MMa 3a pe3yaTar yeehame TpxKHuIIHe BpeaHocTh npeayseha.’ Jla 6u

! Krsti¢, B., Sekuli¢, V. (2007): Upravljanje performansama preduzeca, Nis: Ekonomski fakultet, str. 34.

11



[TocnoBHa eTnka, APYIITBEHA OATOBOPHOCT M KOHKYPEHTCKA MPEIHOCT npey3eha

y OBOMeE ycrena, npeay3eha Mopajy IpeABHIETH U Y JaTOM TPEHYTKY pearoBaTH Ha IPOMEHE
JIPYIITBEHUX TIEpIIEIrja mpodaema.

Y mpehem deny pada naje ce npukas JUHAMAYKOT acMeKTa JPYIITBEHO OJTOBOPHOT
MOCIIOBamka. AHaM3a MOYHIGE MPHKA30M CaBPEMEHHX TPEHI0BA KOjH IEIYjy Y OKpYXKemYy U
KOju yoONIM4aBajy JPYIITBEHO OJTOBOPHO MocioBame npeayseha. Ananusupahe ce KOHIENT
APYIITBEHO OJrOBOPHOT TIOCIIOBaba ca acrekTa riodanu3anyje. dinekcuOninan 1 TMHAMUYaH,
npoiiec riodanusanrje oTBapa HoBe MOryhHOCTH Koje Tpeba HCKOPUCTHUTH 3a pacT npenyseha
U IeMOKpaTu3anujy apymrsa. lcToBpeMeHo OH HocH ca coOoM OpojHE OMacHOCTH Koje Tpeba
y U3BECHO] MEPU Pa3yMETH Kako OM ce HeraTuBHHM €()eKTH Ha BpeMe OTKIOHWIM WIH Oapem
muHUME3Mpamy. [lopen Tora, cariienaBa ce JPYIITBEHO OJTOBOPHO IOCIOBAmbE Y (QYHKIH]H
OJIP’)KUBOT pa3Boja, MMajyhu y BUAY HEroB 3HAYa] W YTHIQ] Ha yHanmpeheme eKOHOMCKHX
TOKOBa y ApymTBY. ONpKUBHU pa3Boj MOCTaje aKTyeldaH KOHIENT KOjU MpPOKMUMa CBe cdepe
MOCJIOBHOT M JIPYIITBEHOT XMBOTA MOTEHIMPajyhul BaXKHOCT O4yBama MPUPOIHHUX pecypca.
Kako 6u ce crBOpuO amOHMjeHT 3a OJIPXKHMBH pa3BOj HEOMXOJHA je capadmba CBHX
3aMHTEPeCOBaHMX akTepa (ApkaBa, MPOPHUTHU M HENPODUTHU CEKTOp, MEIAMjH HUTH.), Aa
3ajeIHUYKN KOPUCTE pecypce U nmojHoce pusMk. [loceban akueHar he ce craButu Ha Boheme
OTBOPEHOT /Mjajora ca 3auHTEPECOBAaHMM CTpaHaMma jep W3BEUITaBamke, caMo Mo ceOu, He
JIOBOJM /0 KEJbeHHX pe3ynTara. McmymemeM OBHX 3axTeBa JONPHHOCH c€ MOOOJbIIAY
UMHUIJa W pemyranuje mnpeay3eha, a caMMM THM W OCTBapuBamy JOOPUX ITOCIOBHHUX
pesynrara. YmpaBo 3aTO €€ Ha YCIIOCTaBJbamke aJEKBATHOI CHUCTEMa KOMYHHUIMpamba
rmocMarpa He Kao Ha Tpolmmak, Beh kao Ha WHBecTHUIH]y y O00Jby Oymyhuoct. [lame ce
aHAIM3Mpa YTUIA] YOP3aHOT TEXHOJIOUIKOT pa3Boja Ha MOJPYYje IPYIITBEHE OJrOBOPHOCTH
npenyseha. Y mmiby IyropoyHor crBapama mnpodura, mpemyseha mopajy ma mpuxsate
TEXHOJIOTHjy Kao KJbYYHH IIPEIYCIOB 3a IIOCTH3ale KOHKYPEHTHOCTH. 3axBasbyjyhu
MoryhHOCTMMa KOje caBpeMeHa TEXHOJOrHja IpyKa, OCTBapyje ce KeJbeHa MHTEpaKTHBHA
KOMYHHKaIja npenyseha ca okpyxkemeM. Tako ce Opuiny rpanune usmehy npeayseha u
3aWHTEPECOBAaHUX aKTepa. Y BpeMe Kaja ce eKOHOMCKA IMPeBUpama Mpoayosbyjy, HEOIXOIHO
je carjienaTd HOBE E€KOHOMCKE MOJeNie W CTpaTervje INocioBama KOojuM he ce yOnakuTH
TypOYJIEHTHOCT TPKHUINTAa. YKa3yje ce Ha yrnoTpedy HOBHX MHOBAaTHBHUX IOCIOBHUX MOJeEa
KOJU HMMajy 3a IMJb 33J0BOJbEHE €KOHOMCKHMX M JAPYHITBEHUX MoTpeda. Tako couujanHo
MPEeIy3eTHUINITBO y cBe Behoj Mepu mpey3uma YIIory MHOBaTopa M HOCHJIAIAa IPOMEHA.
OmncraHak ¥ pa3Boj OBUX areHaTa MpPOMEHa 3aBUCH Ipe CBera OJl 3Hama, BEIITUHA U
KpEaTUBHOCTHU COLIMJaJTHUX MPEAYy3e€THUKA, YHJH j€ PaJl YECTO MHCIIUPATUBAH.

Yemepmu Oeo pada je yCMEpeH Ha carjefjaBambe KJbYYHUX O0JaCTH JPYIITBEHO
OJITOBOPHOT TIOCIIOBama: OATOBOPHOCT IpEeMa 3allOCICHHMA, TIOCIOBHOM OKpPYXKEHY U
KHMBOTHO] CpEIUHM T€ IUXOBOM 3Hauajy y yHanpehewy KOHKYPEHTCKE MpPEeTHOCTH
npenyseha. AKIeHaT ce cTaBjba Ha OJHOC mpeays3eha mpema pasHUM HMHTEPECHO-YTUIIAJHUM
rpynama.

YcnemHa npruMeHa KOHIIENTa IPYIITBEHE OATOBOPHOCTH 3aBUCH O]l IETCPMHUHHCAbA,
aZiekBaTHOr M300pa W peanu3alyje JpYIITBEHO OJIrOBOPHUX akTUBHOCTH. IIpeamer
WHTEpPECOBaba Hemoz Oelda pada YCMEpeH je Ha aKTUBHOCTH JIPYIITBEHOT IOCIOBakba
NPEBACXOAHO MApKETHHUIKOT KapakTepa. AHanu3upahe ce mecT pasIuuuTHX BpCTa
JPYIITBEHO OJrOBOPHHUX aKTHBHOCTH W HUXOB 3HAuaj 3a JPYIITBEHO OATOBOPHO TOHAIIAHE
npenyszeha. Y nurtamy Cy ApPYHITBEHO OJArOBOpHE MHMIIMjAaTHBE KOj€ C€ TUUY MapKETHUHIIKE
aKTUBHOCTH - TPOMOBHCAam€ JPYNITBEHUX IMJbeBa Tpeay3eha, MapKeTHHT IOBE3aH ca
JAPYIITBEHUM  LMJbE€BUMA, JIPYIITBEHH MApKETUHI, KOPIOpaTHBHA  (HUIAHTPOIINW]a,
BOJIOHTEPCKH DPaJl 3a 3ajeJJHHIy W JPYIITBEHO OJTOBOpPHE ITOCIOBHE Mpakce. Y OBOM ey
pana, ykasyje ce Ha ’UXOBE NPEAHOCTH M HEJOCTAaTKe, KaKO Ca CTAHOBMIITA JIPYIITBA TAaKO U
camor npexnyseha.
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ITocioBHa eTHKa, IpyIITBEHA OATOBOPHOCT M KOHKYPEHTCKA NpeAHOCT mpeay3eha

>’Ca ¢100010M J10J1a3u OJITOBOPHOCT ™’

Hencon Mangena (Nelson Mandela)

’AKO c€ MpOMEHE M HOBH IIOCIOBHU
TPEHJOBH HE Oyly JOBOJAHO yBa)KaBaJIH
HEyCIeX je 3arapaHToBaH”

[Mutep dpaxep (Peter Drucker)

>’IleHa ycHenHoCTH je OATOBOPHOCT

Buncron Yepumn (Winston Churchill)

’HoBek je Hajraymibe Ouhe Ha riaHeTu!
OH o0okaBa HEBHJJBMBOI Oora, a yoOwuja
BUJUBMBY TIpHpoAy M Jnpyra Owha, He
cxBarajyhu na npupoja u 6uha xoje youja
Mpe/ICTaB/bajy TOT HEBUAJHMBOT OOra KOT
oboxaBa!’’

Xybept Pes (Hubert Reeves)
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IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npez[y3eha

1. HOCJIOBHA ETUKA

CaBpeMeHa €KOHOMCKA M TIOCJIOBHA TMHAMKKa CBe 4yelihe mokpehe auiiemMy o 0JHOCY
u3mely mocnoBama U eruke. [IpoMeHe koje ce AemiaBajy y JaHalllbeM APYIITBY Hamehy
o0aBe3y 3a ycBajambeM M IOMITOBAKEM CTHYKHX NPaBHJIa TOHAIIama. PaHUjUX TOJMHA
MOCJIOBHA €THKa IO/Ipa3yMeBalia je caMo IOCIOBalke y OKBUPUMa 3aKOHCKE PEryliaThBe.
Mebhyrtum, ca najuM pa3BojeM JAPYIITBA pa3BHjajia c€ M MOCIOBHA eTuka. Moxe ce pehu na
HAKOH Kpaxa BEeJIMKUX MYJITHHAIIMOHAJIHUX npeay3eha noaa3u HoBO 100a NOCIIOBHE €THKE.

HHTe3uBupame yiaore U 3Hadaja MMOCJIOBHE €THKE HacTaje y BpeMe riolanuzanuje u
Op30r pa3Boja TEXHOJIOTHjE, KA0 M CBE M3PAKEHUjE EKOHOMCKE M CeKOJIOIKe Kpu3e. HoBuja
UCTpa)KMBamba y OBOj O0JIAaCTH TMOKa3yjy Kako eTWYKa MuTama norahajy HE camMo jaBHU U
NPUBATHH TOCIOBHH CBET Beli M HEIPOGHMTHH CEKTOp Kao M Memje.” Amoctpodupa ce
norpeda 3a peOpMOM HEETHUYKOT IOCIIOBama MpH 4eMy he BakHY YJIOry MMaTu JIpKaBa,
MOCJIOBHU U HenpoduTHH cexTop. OHM Tpedajy 3ajeJHHYKUM CHaraMma IIUPUTH JEMOKPATH]y
U CJI000HY TPrOBHUHY.

Etuka je Beoma BakHa HE caMo y IOC/IOBay Beh M y CBaKOJHEBHOM KUBOTY. OBO U3
pasyiora ITO ceé HOME IOCTaBJbajy TEMEJbM HAa KOJUMA C€ Ipaad JbYJCKA IUBHIM3ALNja.
[locnoBame WM APYIITBO KOME HENOCTAajy €TUYKM NPUHLMIMN y IHOHalawy he mpe WM
kacHuje npomnactu. [Ipodur He cme 6uth mpuopuTeT cam 1o cebu, Beh ce mocmoBame Mopa
o0aBJbaTH y3 YyBaXKaBambe MOpAJHUX KpUTEpHjyMa Kako OM ce JOouuIo J0 TpajHHUjHX,
CTaOWIHUJUX U 3HaYajHUJUX pe3ynaTtaTa. MelyTum, CBET je npenyH npumepa y nocjioBamwy Iae
ycien HellocTaTka eTUKe JoJ1a3u 10 OpojHUX mocnenauna 3a npenysehe n apymrso. Tako ce
LMY €po3Hja MOCIOBHOI MOBEPEHa KA0 U €KOHOMCKA IIITEeTa KOja c€ HAHOCH Ha TJI00aTHOM
HUBOY.

TpxwuirHa paBuiia 0TBApajy MHOTA aKTyeTHa MUTamka nomyt: [la mu je ekcrioaTtanmja
pazHe cHare y 3eMJbaMa y pa3Bojy, a Koja IMOCIEANYHO UMa 33 PE3YITaT CMabEHhEe TPOITKOBA
nocjoBama U nosehame NPOAyKTUBHOCTH, €TUYHO NOcioBame? Jla Ju je mpozaja mpousBoja
KOjU HapylaBajy 37paBjbe, MOMYT pPEUUMO JyBaHa, €TUYHO IMocioBame? Jla mm je
MapKETUHIIKO TapreTupame JAele eTHYHO nociaoBame? Koja je ymora mocioBHe eTHKE OHJa
KaJla ce Tpakh PYIy Yy 3aKOHY Kako Ou ce m30erno 1urahame mopes3a? [locnenme mro Om
€THKa y OBUM M CIMYHMM CHTyalldjamMa CMella Jia JI03BOJIM JeCTe yrpokaBame clo0oae U
npasa Jpyau. Ctora, npoHahu mpase 0JroBOpe Ha OBa MHUTamba MPEICTaBJba MPaBH U3a30B.

3abiyne O IOCIOBHO] €THUILM Koje Cy Hajuenthe NpUCyTHE Yy IOCIOBHOM CBETY
MOCJIEANIIA Cy HEIOBOJHHOT II03HABamka OBOT CETMEHTA IIOCIOBama. Y JHUTEpaTypu ce
Hajuenthe nasoze:> 1) IocoBHa eTnka IpeMET je U3ydaBama peluruje a He MEHaIMEeHTa,; 2)

2 carroll, A. B., Buchholtz, A. (2008): Business & Society — Ethics and Stakeholder Management, (7th ed.), South-
Western College Publishing, p. 234.

* McNamara C. (2008): Complete Guide to Ethics Management: An Ethics Toolkit for Managers,

http://www.managementhelp.org/ethics/ethxgde.htm. Mpema: Durié-Kuzmanovié, T. (2009): "’Nekoliko
napomena o poslovnoj etici, korupciji i potkazivanju”’, Skola biznisa, Novi Sad: Visoka poslovna $kola strukovnih
studija, No. 2, str. 120.
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3amocnenn y mpenysehy cy eruuku cyOjektu Te mpenysehe He mMopa ma ce 0aBu OBOM
npobnemarukomM; 3) IlocaoBHOM etnkoM OaBe ce pumo3odu, akagemMunyd U teoiosu; 4) Y
moclioBamy mpeny3eha Hema mecrta eTWiM jep je HajOMTHHje OCTBAPUTH IOOpE TOCIOBHE
pesyarare; 5) ITocnoBHaA €THKa je cTBap JOOPHUX MOMaKa KOjH MPHIUKY]y JOIIHM MOMIIUMA,
6) IlocioBHa erka je momoaapctBo; 7) He moctoju mMoryhHOCT ynpaBibama MOCIOBHOM
erukoMm; 8) ITocioBHa eTHKa je MCTO MITO M APYIITBEHO OArOBOPHO mocioBame; 9) J[obpa
MOCJIOBHA €THWKa mpeay3eha 3HAauYM MOIITOBaWmE 3aKkOHCKe perynatuBe W 10) Ympasibame
ETHKOM Yy PaJHOM OKPYXCHY HeMa BEJIMKH MPAKTUYHH 3HAYA].

[TocnoBHa eTHKa ce HeMpecTaIHO CyoyaBa ca HOBUM M3a3oBuMa. MHoru he ce u nanac
CIIO)KUTH KaKO je jeIuHa CBpXa IOCIOBaEka MaKCHMH3Hpame MpoduTa, T€ Ja je CaCBUM
JIOBOJHHO TIOIITOBAakE 3aKOHCKE perynatuse. Ca 0BOM TBPAHOM CI0XKHO ce jorr 1986. roqune
Oep3aHcku mimekymanT ca Boscrpura, MBan Boecku (lvan Boesky), kama je ompikao
MO3/IpaBHH TOBOP Ha EKOHOMCKOM (akynrtery YHuBep3utera y Kammdopamju, bepxiujy
(University of California, Berkeley): "1 na 3nare, moxJjemna je Hemro m1o6po. XKemum na 1o
3HaTe. MHCINM /12 je TpaM3UBOCT 3/ipaBa. MoskeTe OMTH IpaM3UBU U CBEjETHO UMATH JOOPO
MHILUBEHE 0 cebn."

Hemauku npousBohau onena Xyro boc (Hugo Boss) je 3a Bpeme Apyror CBETCKOT paTa
cHabmeBao yHHpopMamMa Hemauke BojHHKe.” [IpuHYAHHM pajg  3aTBOPEHHMKA U3
KOHIIEHTPALMOHKX JIOTOopa je 6o jenaH oA o0JMKa aHraKOBama pajHe CHAare Kojy je merona
¢dabpuka y To Bpeme kopuctwia. llIBajuapcku mpousBohau uokonane Hectime (Nestlé) je
2000. rogune miatuo 14,5 muimona gonapa GoHIy 3a penapaiujy KpTaBa XoJoKaycTa KOju
cy OWIM Ha MPUHYIHOM pafdy y oBoj (Gabpuiu 3a Bpeme para. Kako ce KacHUje UCTIOCTaBHIIO
oBa (habpuka je ¢puHaHcupasia HauucTUuKy naptujy y LlBajuapckoj Tokom 1939. rogune. U3
T€ je MepCIEeKTUBE JACHO KOJIMKO je TaAallkhe MOCI0Bake OMIo GOKyCHpaHO caMo Ha MPOQHUT.

Panmnjux roguHa etuka je jorr Morjia OUTH OmIja MHOTHM Mpeay3ehnma, JaHac je To
obaBe3a. [locBeheHOCT BHCOKMM €THMUKMM CTaHJIapAuMa MOXXE IONPaBUTH TyropovHe
ekoHoMcke mepdopmance mpeays3eha. 3a caBpemena mpenyseha, oapkaBambe KOHCTAHTHOT
¢dokyca Ha MMOCIOBHY €THUKY mpeay3eha mpeacTaBiba Kibyd ycrexa. O0aBibambeM MOCIOBHUX
aKTUBHOCTH JI0HOce ce OpojHe omiyke. CTora, MOJOBHA €THKa CBE BHILE JOOMja Ha 3Ha4ajy
Kao jelaH BUJ MEHalIMeHT AucuuiuinHe. thome ce yTuue He camo Ha 3amociieHe y npenysehy
Beh u Ha mwWpy IpyIITBEHY 3aj€IHUILY. 3aTO j€ HEOMXOHO Yy CBaKOM Ipeay3ehy, 6e3 o03upa
Ha BEJMYMHY WM JIEJaTHOCT, JIOHETH MOJMTHUKY €TUYKOT MOCIoBama KojoM he ce perynucaru
€THYKH MPUHITUIH TOHAIIAKkA.

VYrpasspame €TUKOM y Ipeny3ehy noapazymeBa HIeHTU(UKOBaKE BPEJHOCTH KOjUMa
he ce ycMepaBaTu TOHAIIamke 3alOCIEHUX, Ka0 M 00jaBJ/bUBAakEM MOJIMTHKA U MpoIexypa
KojuMa O0u ce 00e30e1uI0 KeJbeHO MOHAIIAke. Y MOCIOBHOM OKPY)KEHY, €THKA je KIbYUYHU
(bakTop y AOHOLICHY OJrOBOPHUX OJUTyKa. ETHukM naep nocraje 0OHOBJBUB JbYJICKH PECypC
KOJU Mpe/cTaB/ba BPJIO 3HA4ajHy MMOBHHY Ipeny3eha.” MeHayep mopa Aa y MOTIIYHOCTH
IIPOMOBHIIE U TMOJp)KaBa €THYKH MpOrpaM IMOCIOBamka KOju he CIyXUTH Kao MOAem

* http://www.poslovni.hr/after5/u-hrvatskoj-poslovna-etika-je-prihvatljiv-luksuz-76453, npeyseto: 11.05.2015.

> http://www.haaretz.com/jewish-world/jewish-world-news/1.643691, npeyseTo: 15.05.2015.

e Seidman, D. (2010): "’Ethical Leadership: An Operating Manual”’, Business Week, 17. neuembap. JOCTynHO Ha:
http://www.businessweek.com/managing/content/dec2010/ca20101215 957125.htm, npey3eTo: 26.03.2015.

15


http://www.poslovni.hr/after5/u-hrvatskoj-poslovna-etika-je-prihvatljiv-luksuz-76453
http://www.haaretz.com/jewish-world/jewish-world-news/1.643691
http://www.businessweek.com/managing/content/dec2010/ca20101215_957125.htm

[TocnoBHa eTnka, APYIITBEHA OATOBOPHOCT M KOHKYPEHTCKA MPEIHOCT npey3eha

MOHAIIaka CBUM 3arociieHnMa y npenysehy. OBo u3 pasiora mTo ce Bepyje Kako 3armocieHu
¥MMajy TeHJCHIIH]Y Ja cJie/ie MOHAMIAkhe MCHAIMECHTA.

On MeHanMmeHTa npeay3eha ce ouekyje 1a MOTSHIMPa]y €THYKO MOCIOBHO MMOHAIIAKE
Y CJIMMUHUIILY TOTEHIMjaJHe HeraTHBHE yTHIlaje Ha mpeay3ehe U OKpykeme. AJIeKBaTHOM
peryianujoM eTHYKUX MpodiieMa KOjH HACTajy Ha pejaluju OJHOCA MOCIO0aBall-3a0CICHH,
MeHaMeHT npeny3eha je myxaH jJa yBeAe CTaHiapje MoHallama Kojuma he ce TuKTHUpaTH
KeJbeHOo moHamame. C Japyre crpaHe, IOHAIIalke 3aloCICHUX YyTUYE Ha PEIyTalujy
npenyseha a caMuM THM M Ha HBETOB MOCJIOBHH ycrieX. CTora je moTpeOHO Ja ce eIyKaiujoM
U pa3HUM IPOTpaMUMa yCaBplIaBama KOHTHHYEIHO pajJy HA MOHAIAme 3aloCiIeHUX. Tume
ce 3aloCiCHUMA J1ajy MPAaKTUYHH aJIaTH 33 PelIaBamke MpodiieMa KOju ce MOTY jaBHTH a y
UCTO BpEME pa3BUTU HBUXOBY CEH3MOWJIHOCT. Jep, Kako je peKao aMEepHyKd MPEICEIHUK
Teomop Pyssent (Theodore Roosevelt): “Enykanuja yma 06e3 Mopaia jecte eaykanuja Koja
MIPETH ONCTAHKY JIPYyLITBA.”

Y cBpeMEHOM TIOCJIOBHOM OKPYKEHY €THKAa M WHTCTPUTET YWHE je3rPO OJPKUBOT
nocjoBama. Hermocrojame eTHKe y MOCI0OBalky MOXKE JOBECTH JI0 HelocTaTka HHpOpMalyja a
CaMHM THM | JIOIIMX MOCIOBHUX OJJIyKa. Y HEKUM Mpeay3ehuma mocroje mocedHe ciryxoe
Koje ce OaBe CTHMYKMM MUTAakUMa y IMOCIOBamYy. Tako Ha MPUMEP, YECTO je ONIEbCHE 3a
JbYJICKE pecypce 3aayKeHO 3a TPOMOIHM]Y W HWMIUIEMEHTALMjy eTHYKUX Hadena y
OpraHu3alroHoj Kyntypu npeayszeha. OBo U3 pasziora IITO HEETHUKO MMOHAIIAKE 3aMOCICHUX
MOJKe KomTaTi npenyseha Benuke cyme HOBIa. Ha Apyrom moiy, MHOTH cMaTpajy Jia eTHIIH
HUje MECTO Y MOCIOBaWky U3 pasjiora IITO je €TUKA BUIIE CTBAP PEJIMIHje HEro MEHAIIMEHTA,
TE J1a Cy 3aI0CiIeHU Beh JOBOJBHO €TUYHM Ka0 U J]a C€ €TUKOM HE MOXE YIIPaBJbaTH.

ETtnuka npenyseha tpebajy mpomMoBHCAaTH €TMUYKO IOHAIIalkbe€ YaK M OHJAa Kajaa ce
JPYIITBEHA 3ajeJHNIA He MOHAIA y CKIaly ca eTHukuM mpuHmmmuma.’ Ipemysehe koje je
CBECHO HM3a30Ba MOJIEPHOT TOCJIOBama onpenenuhe ce 3a €THYKH MPHUCTYII JeioBama. TakaB
IPUCTYIl OJHOCH C€ Ha YCIOCTaB/bamkbe€ OJHOCA IIpeMa 3alocieHHMa, BIACHULIUMA,
MOTpOIlIaYMMa, TTOCJIOBHUM NapTHEpUMA U JIPYLITBEHO] 3ajeIHUIM. 3HaTH Kaja je npenysehe
MOTPELINIIO U MIPYKUTH UCKPEHO U3BUECHE MOKE CIIACUTH T1a YaK U M0jadaTu MOBEPEHE KO
MHTEPECHO-YTHUIIaJHUX Tpyna. MHora cy Benuka npeayseha To unHuia, mel)y kojuma cy Emn
(Apple), Dejcoyk (Facebook) u I'yrn (Google). Tako cy y mocieame BpeMe MUCaHu MEAHjU
IIyHU HacioBa nonyT: “Eni ce u3BMHMO KOPUCHUIIMMA 32 apOTraHTHO MOoHamame”, “DejcOyk
ce W3BMHUO KOpPUCHMLIMMa 300r rojumme mnepcrnektuse”’, “dejcoyk ce uzBunuo JII'BT
3ajenauiy’”’, “I'yrn ce u3BMHUO 300T XUTIEpOBOT UMEeHA Ha manu’ uTA. CaMUM THM, €THKa
omoryhaBa mpeny3ehy npeno3HaT/buUBY CIMKY y jJaBHOCTH, NMPHBJIAYM HOBE IOTpoIIaye U
3arociene Te 00e30ehyje Tyropouny KOHKYPEHTCKY MPEAHOCT Ha TPIKHIITY.

[Topen mocIOBHOT CBETA, TPEH] M3BUH-aBama KOju je HacTao TokoM 20. Beka IOTrouo
je u mHore mo3Hate monutuuape. [loznara je adepa Oumer mpeacennuka CAJl-a, buma
Kmunrona (Bill Clinton) u Monuke JleBuncku (Monica Lewinsky), rae je KnuaToH motmyHO
HErupao UCTUHY O adepu a 3aTUM Yyclen o0elofamuBama J0Ka3a MPU3HAO JaBHOCTH J1a
ny0oko »xkanu 300T cBera.

HckyctBa npeny3eha u3 pa3BujeHHX 3eMaba MOKA3yjy KakKo jeé HEONMXOIHO CAaYMHUTU
onrorapajyhe ermuke mnporpamMe TMOCIOBamka T€ YMAmUTH TOCIOBHU pHU3HK Tpemyseha.

7 Gajos, M., Candrli¢-Darkog, 1. (2013): "Ethics as a feature of economic development — fact or myth", Economy
of eastern Croatia yesterday, today, tommorow, Croatia, Osijek: Faculty of Economics, Vol. 2, p. 387.
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OCHOBHHU M3a30BU y CBEpPH IOCIOBHE €THUKE BE3aHU CY 3a KpEUpame CTpaTerHje MOCIOBama
Koja he peanu3anujoM JONPUHETH ycarjamiaBamby SKOHOMCKHX W JIPYIITBEHUX HHTEpeca.
[Ipenysehe koje je melhy mpBuMa Gopmysncanio €TUYKH KOAEKC je aMepHukKd MelyHapoIHH
THTaHT KOju ce 0aBM MPOU3BOHOM JICKOBA, MEIUIIMHCKUX ypehaja m cpoaHHMX MpoOW3BOjA,
Lloncon u Iloncon (Johnson & Johnsona). CBojy m00py MOCIOBHY €THKY W YIpPaBJbambe
TOKOM Kpu3e, 0BO mpeaysehe mokaszamo je Tokom uyBene Tuienon (Tylenol) kpuze 1982.
rogune.’ HamMe, kama je y OBOM JieKy NPOTHB 00J0Ba mpoHaljeH CMPTOHOCHH IMjaHH,
Tajammsy u3BpiiHU aupekTop Ilejmc Bypk (James Burke), ommax je m3amiao y jaBHOCT U
Mpey3e0 OJTrOBOPHOCT. Bpeme je mokaszano Ja je MOCIOBHA IOJIMTUKA KOJOM C€ JbYIU
CTaBJbajy HCIpPE NpoQuTa BUIIEC HETO HCIIPABHA.

Etnuku xonmekc, camMo mo ceOu, mpejcTaBiba MO3WTHBAH MMOMAK ajld HHjE JOBOJbHA
Mepa 3a pelllaBame eTHYKHX mpobiiema y npeaysehy. Heku cmatpajy kako je juteparypa o
MOCJIOBHO] €TUIM OpOjHA aJid 4YeCTO HaMemeHa (uiao30(puma, COMOIO3UMa M aKaIeMUAIIIMA
JOK MEHAIMEHTY HHje MHOrO OJ KOpucTh. Hamme, moTpeOHO je BHUIlIE MPAKTHIHUX
uHopMalja 0 yrpaBjbamy MOCIOBHOM eTHkoM. Tako Bpenep (Brenner) npumehyje na je
JI0CTa MUCAHO O WHIMBHIYATHO] €TUIIM M STHYKOM KOJEKCY MOHAIIamka J0K je JTUTepaTypa O
[IPAaKTHYHAM STHYKAM IIPHPYIHALIIMA 10CTA WTypa.’

3a nmajbe  TMOJACTHIAKE W pa3BOj IOCIOBHE ETHKE HEONXOJHO j€ YKJbYYHBAHE
OJI'OBOPHUX M PEJICBAaHTHUX HALMOHATHUX M MehyHapomuux uHcTHTyuuja. [lopen jaBHor,
MPUBATHU CEKTOp Takohe MMa BEIMKM yTUIA] HAa EKOHOMCKE W eThdyke mnepdopmance
MOCIIOBama, T€ CE O HHX OUYeKyje Ja OpraHu3yjy M OcCnocobe moTpeOHe MexaHH3Me 3a
YVKJbyUMBamkE €THKE Y OKBHPY CBOjJUX pa3BOjHHMX crpareruja. OBO M3 pasjiora MmITO 3aKOHU
4ecTO MOry OWTH HEjaCHM M HEJOpEYEHH, Te HE CaJpKe jacHa YIyTCTBA O >KEJHEHOM
nonamary.

[IpumenHa ocIOBHE €THKE je BPJIO BayKaH CErMET KOjU 3aXTeBa HCKPEHY MOCBeheHOCT
MeHaMeHTa npenyseha. 3a mopebe MMILUIEMEHTAIMje €THUKOT mporpama u3 mpenyseha ce
Oupajy WCKYCHH MEHalepd KOjU Cy CIPEeMHH Ja TOJelie CBOjeé 3Hame M HCKYCTBO ca
3anocnennMa. HakoH onpeheHor BpeMeHCKOT meproia moTpedHo je OlehUBaTH MOHAIlIAkEe U
Kpeupatu ToOO0JbIIalke METOA0JIOTHje 3a moTpede HapemHor nukiayca. Ouekyje ce ma he
cnpoBoheme mporpama €THYKOr TOCIOBama JOMPUHETH TmoBehamy MOCIOBHOT ycmexa
npenyseha jep oBakaB HAuMH MOCIOBaka Yj€AHO MPATH U MIPUHIIKIIE OJIP>KUBOT Pa3Boja.

® Moore, T. (2012): ""The fight to save Tylenol (Fortune, 1982)”, Fortune Magazine, 07. okTo6ap. [JoCTyNHO Ha:
http://fortune.com/2012/10/07/the-fight-to-save-tylenol-fortune-1982/, npeyseto: 21.05.2015.

° McNamara, C. (2004): Complete Guide to Ethics Management: An Ethics Toolkit for Managers, p. 20.
[JocTynHo Ha: http://managementhelp.org/businessethics/ethics-guide.htm, npeyseto: 25.03.2015.

1% yehovec, M. (2002): "Nesluzbeno gospodarstvo i neformalne norme ponaanja: koliko moze pomoéi etika u
poslovnom ponasanju", Finacsijska teorija i praksa, Vol. 26, No. 1, str. 231.
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1.1. HOJMOBHO OJAPEBUBAIBE TIOCJIOBHE ETUKE

CaBpeMEHO TIOCIOBamkE€ j€ M0/ CHAXHHM YTHUIAjeM TJI00aTHIUX EKOHOMCKHX,
eKOJIOLIKUX W JAPYHMITBEHUX HM3a30Ba. CTHIame mpodura ocTBapyje ce y BpeMe MHOBalMja U
yOp3aHOT TEXHOJIOMKOT pa3Boja. CHCTEM CII000IHOT MpEeay3eTHUIITBA BOHECH jeé HOBUM
MpaBWJIMMA MTOCIIOBakha KOja IUKTHPA]y HOBU TPKUIITHHU aKTepu Ha Tiob6anHoj cieHu. C TuM y
BE3M, MHOTA Tpeay3eha cxBarajy Ja olcTaHaK Ha TPXKHUINTY 3aBUCH O]l TIOCJIOBaba y CKIIaIy
ca eTMYKUM NpUHIMIUMA U yBepewuma. OHa npemyseha koja cy Ha Bpeme cxXBaTuja Jia cy
poUTAOMITHOCT U €TUYHOCT KOH3MCTEHTHHU ITOjMOBH, TIOKa3yjy 00Jbe pe3ysiTaTe OoCIOBamba
O]l OHUX KOjHMa Cy UHTepecH npeay3eha n3Haj KOJCKTHBHUX M 3aKOHCKUX UHTEpeca.

[Ipeny3ehe He MocTOju M30J0BAHO O JPYLITBA y KOME 00aBJba CBOjE IOCIIOBAHE.
JloHOoIIekeM TOCIOBHUX OJUTyKa, mpeny3eha mokasyjy Aa cy OAroBOpHA 3a OCTBapeHH
nociaoBHU pe3yatar. CTora, MoIToOBakbeM OCHOBHUX BPEJHOCTH y MOCJIOBamkhy HarJallaBa ce
3Ha4aj OArOBOPHOCTH Mpeay3eha 3a NpaBUIIHO MOCTYNalke Y U3BECHUM CUTYalijama.

[TocnoBame y 21. BeKy 3axTeBa HOBE ITOCIOBHE MO/IeNe MOHamama. OBO BaXKH KaKo 3a
pa3BUjeHe TPXKHIIHE EHTUTETe KOJU Cy y HENpecTaliHOj IMOTpa3d 3a HOBUM IOCIOBHUM
MOJIeIMMa, TaKO W 3a HOBE TpXKHIIHE akTepe. HoBWja MCTpakmBama MOKa3yjy Kako ce
IPUMEHOM E€THYKMX HIpPUHIMIA Yy IOocloBamy 00e30ehyje Heka BpcTa 3allITUTE HE CaMo
BJIACHWKA KamlWTalda Beh M OCTanMX 3aWHTEPECOBAHMX aKTepa Ha TPXKHUIITY. MelhyTtum, jomr
YBEK I10CTOj€ M0JIeJbeHa MUIJbEHha 0 MOTHBHUMA 0aBJbeHa €TUKOM Y MocioBawy. [locnoBHM
CBET JJaHac 3axTeBa 100ap MOCIOBHU pe3yiTar. Mmak, mocioBHa €THKa CBE BHIIE TIOCTaje €0
MOJIEpHOT MeHaIMeHTa. Tako ce 01 MoCI0Bamka 04eKyje J1a CIpeyn ITeTy Koja MOXKe HacTaTH
peanu3aiujoM oJpeheHuX MOCIOBHUX aKTUBHOCTH.

OcHOBa CBaKOr CaBPEMEHOT YCIIENIHOT TOCJOBama IOJIpa3yMeBa IIOMITOBAE
OCHOBHHX JbYJICKHX BPEIHOCTH: HCKPEHOCT, [IOBEPEH-¢ M IOMTeme. . MHTerpicameM OBHX
BPEIHOCTH y OPTaHU3aIMOHY KYITypy mpemy3eha Moxe BOAWTH Ka TIOCTH3amby BHUCOKOT
CTeleHa MPOJYKTUBHOCTH U PEClEeKTaOMIIHE MO3uIMje Ha IiIo0anHoOM TpkulTy. Pa3Bojem
€THYKE CBECTH y TMOCJOBakby MOTY Ce€ MpPENo3HaTh MpoOJIeMHU 3ajeHUIle Te MPaBOBPEMEHO
pearoBame Ha HHX. Jauame WAEHTUTeTa npefyszeha 3aBUCH OJ MOHAIlakba MEHAIMEHTa U
3allOCTICHUX, JaBamba WCTHHUTHX TIOJaTaka, aJeKkBaTHOr H (ep TMpHuCTyna IpemMa
KOHKYPEHLIMJU U OCTAJIMM HMHTEPECHUM TIpyliaMa U CTPaTeIlKe YCMEPEHOCTH Ha OJpPKUBHU
pasBOj M JAPYIITBEHO OATOBOPHO mocioBame.’? CTaHmapiad, MpOIEIype M OYCKHBAA O
npenyszeha cBe cy uspaxkenuja. [Ipenyseha koja HHCY cnpeMHa Ja ce yxBaTe y KOIITall ca
aKTyeJTHUM IpOMEHaMa W M3a30BuUMa, Hehe Mohu na ydecTByjy y MIOOaJHOM AMjalioTy U
octahe y MO3a/IMHHU.

Y ycnoBuMa WHTE3MBHE TpPXKUIIHE KOHKYpPEHIMje, LWJb CBakor mnpeayseha je
MaKCUMH3Upamke Npodura. Y OpjeHTaluju Ha JIMYHU WHTepeC HeMa HUYer HITO je caMmo IO

" Abramov, I. Y., Johnson, K. W. (2004): Business ethics: a manual for managing a responsible business
enterprise in emerging market economies, Washington D.C: U.S. Department of Commerce, International Trade
Administration, p. 66.

2 vuji¢, V., Ivani§, M., Boji¢, B. (2012): Poslovna etika i multikultura, Opatija: Fakultet za menadZment u turizmu
i ugostiteljstvu, Sveuciliste u Rijeci, str. 30.
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cebu 3a ocyay.™ To HHje cily4aj HU Y HHAMBHAYATHOM [IOHAIIAbY, 4 jOLI MAmbhe Y IOHAIIAY
npeayseha, jep je muxoB Wb npodur. Melhytum, Taj nub HE MOXKEe OWUTH M3TOBOp 3a
HEeTUYKO MOCIOBHO MoHamame. HeeTnuko nonamame npeayseha Moxxe OUTu Beoma 1noryoHo
3a mocioBame. Kao TakBo, MOXe OCTaBHTH yTHCaK Ja ce npemny3ehe He moHama kao modap
"kopnopatuBHU Tpahanun" Beh moamykio u OeckpymyinosHo. Ilocroje MHIIBEHa KaKo Cy
HeeTnuka npenyseha "MammHe 3a cTBapame mpoduta’ y CIyKOHM BIIACHHKA karuraia. ™
[TocnoBuu ckanmanu npeayseha Enpon, Bopmakom (WorldCom), I'mo6an kpocunr (Global
Crossing), Tajko (Tyco), Anendua komjynukejurac (Adelphia Communications) u Xenrcayr
(HealthSouth), Garajy cBeT/iocT Ha NHUTamkE OJHOCA MTOCIOBAakHA U CTUKE. JEIHU Ce 3aIaKy 3a
aMOPAaJTHO TOCJIOBakE, jep M0 lhUMa HeMa MECTa CTHUIM y eKOHOMUjH. [Ipyru nak cmarpajy aa
0e3 MMOCIIOBHE €THKE HeMa TOCIIOoBamka, Tj. HeMa AYTOPUYHMX MOCIOBHHUX pe3yirara. VMcTuHa
j€ Kao M yBEK HerJe y CpeiuHu.

[TocnoBHa eTWka je penaTMBHO HOBAa Hay4YHa TUCHMIUIMHA KOja je CBOjy MIMPY
aKTyenu3alyjy Halula MoCIeqmbuX nenenuja. Mehytum, camo pasymeBame IMOCIOBHE €THKE
Huje Moryhe 0e3 ca3Hama cymTHHE eTuke. ETHKa je CKyl MOpaJHHX IpaBWiIa — CMEpHUIA
KOja y caBpeMEHUM YCJIIOBHMa CBE BHIlE 0o0Wja Ha 3Ha4yajy. Mopai ce onpelyje kao cucrem
HOPMH, HEMHCAaHWUX TMpaBWIa M o00WYaja KOjU YCMEpaBajy IOHAIIame Jbyau. Mopal
NPEe/CTaBJba CBOJEBPCHY MPOIEHY JbYACKOI IMOHAIAka, JIeNa U XTeHha Kao MO3HTUBHHUX H
MOXXEJbHUX MJIM HETaTUBHUX M HETIOXKEJbHUX.

[TpruMeHOM eTHKe Yy eKOHOMHjU YCBajajy Cc€ U TMOIITY]y MOPaTHE BPEAHOCTH MPHIMKOM
o0aBJparba IOCIOBHUX AaKTHBHOCTH. [lOCIIOBHA €THMKa TIpeACTaB/ba MPHUMEHY CTHYKUX
MPUHIMIIA WIH BPEIHOCTH KojuMa ce onapehyje mTa je moOpo a mita JIome IOCIOBHO
noHamame. Kao TakBa TeMesbu ce Ha BPEIHOCTUMA KAo IITO Cy TOIITOBAHE, MOBEPEHE,
OJITOBOPHOCT, OPMKHOCT, MpaBeAHOCT. '[I0CIOBHA €THKa j€ HacTaja yIpaBO U3 pa3Marpama
oqHoca wu3Mel)ly exkoHoMHje M Mopajia, pa3Marpamka MOpPaTHOI CTaTyca EeKOHOMCKHUX
MOCTyMaka M TPAKCH M MOPATHUX CBOjCTaBa TPXKUIIHUX OJHOCA, KapaKTEPUCTHYHUX 3a
€KOHOMH]Y Y K0jOj BEJIMKHM 3Hayaj UMa IpHUBAaTHA CBOjUHA U MIMPOKA EKOHOMCKa croboma."'®
[TocnoBHA eTHKa je W CIOCOOHOCT J1a c€ NMpPHU3HA HAYMIbEeHA TPEIIKa M OATOBOPHOCT y BE3M
e, Y 10K Cy HeKM eTHUKY IPUHIIITH YHUBEP3ATHH U IPHMEIbY]y Ce CBYIA y CBETY, APYTH
ce MpPUMEBY]y 3aBUCHO OJ] IpKaBe, JIeIaTHOCTH npeny3eha wnn nuuHux ¢akropa. Mnak, 6e3
0031pa Ha BeIMYMHY Npeay3eha u aenaTHocT, oapeheHn eTUYKN NPUHIUIHN [0J[j€IHAKO Baxe
3a cpe. ™

IIpBa koH(epeHIMja O TMOCIOBHOj eTHUIM ojapkaHa je 1987. roamne umju je
WHUIIMjAJIHA TIOKpeTady Ouiia MelyHapo/iHa Mpexka 3a TOCIIOBHY capalmy - EBporicka mpexa

0 oBome Buam: Prnjat, A. (2012): "’Li¢ni interes i moralna motivacija vernika’, Kultura, No. 137, str. 342.

1 Takala, T. (2006): "Editorial: An ethical enterprise — What is it?”’, Electronic Journal of Business Ehics and
Organization Studies, School of Business and Economics, University of Jyvaskyld, Vol. 11, No. 1., p. 4.

> Milijevi¢, M. (2008): Poslovna etika i komuniciranje, Beograd: Univerzitet Singidunum, str. 120.

1e16 Babic, J. (2000): Uvod u poslovnu etiku, Prag: Virtus- Software Localization, Translations, str. 14. JocTynHo

Ha: tp://www.virtus.cz, Prag.

v MuHuh, B. (2004): "ETMYKa AMMEH3Mja NOCAOBaka Yy TPaH3MLMOHUM npouecuma'’, CoLMONOWKN npernea,
Vol. 38, No. 1-2, cTp. 105.

'8 Takala, T. (2006): op. cit., pod 14, p. 4.
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3a rocioBHy eruky (European Business Network - EBEN)." OcroBru b oBe Mpeske jecte
MIPOMOBHCAkE €THUYKOI MOHANIakha KAao W IOAHM3alke CBECTH O ETHYKMM H3a30BHMMa Ha
riobamHoM TpxkumTy. JlaHac, oBa Mpexxa Opoju mpeko 500 unmaHuIa, a YMHE je aKaaeMCKe
WHCTUTYLIMj€, HeBJaIMHE OpraHu3alllje 1 MOCIOBHE OPraHU3alHje.

BpemeHoM je mociioBHa e€THKa CBE BHIIE 3a0KYyIJbajla NaKiby MHOTHX T€OpeTHYapa H
jaBHOCTH. Kako cy TypOyJIeHTHU U CYpOBH yCIIOBH MOCTIOBama HOCKUJIM ca COOOM NMPOMEHE Ha
r7100aTHOM TPXKMIITY, TaKO Cy YCIEBAIM Ja ONCTaHy camMo Hajjayd. [J100anHO TpXKUILITE je
nonyT OOJHOT MOJba HAa KOME MOOEAy OJHOCE OHU KOJU C€ KOPHCTE CBHUM PacCHOJIOKUBUM
cpeactBuMma. bopba je HemMmIIOCpAHa, IITO Ce MOXKE M OnucaTu peunma: “VMajte Ha yMmy cBe
OBO JIOK Cce MeeTe Mep/ieBUHaMa ycrexa. Jep, cBe Bpeme, Ha BamuM Jiehuma he ce Hanazutu
HACIMKaHa MeTa.” JIapBUHUCTUYKH TOTEHIM]ja] CI000THOT MPEy3eTHUILITBA CTBApa jaky U
CypOBY KOHKYPEHIIH]Y TJI€ OIICTajy caMO OHHU KOjH OCTBapyjy ¢huHaHcH]cKe pe3ynTare. Hopalg
je moh. Hagmerame y3amke jake, TOK KPXKE U HECTIPEMHE HEMIJIOCPAHO oadairyje. Y TakBoM
JIpYIITBEHOM aMOMjeHTy cMmaTpa ce Kako je 3ajarak mnpenyseha na crtBapa mnpodur,
3amomnbaBa pagHy CHary M ypeaHo M3MHpYje cBoje obaBe3e mpema JprkaBu. Ha Taj HaumH
OHO yTHYe Ha MoOOJbIIAKE CTaHJapja ApPYyIITBeHe 3ajeanuie. Ctora, MHOTH Bepyjy Jna
YKOJIMKO E€THYKM MPHHIUIHN HEe TOMaXy y OCTBapWMBamy OBHUX IMJbEBA OHAA HMX Tpeda
UTHOPUCATH.

Jour je Anbept Kap (Albert Carr) y cBom nomymnapaom ecejy u3 1968. ronune, “/la nu
je onedupame y nocinosamy erruuno?” (Is Business Bluffing Ethical?), tBpauo na je oomana y
nocny normyno germrumia.’’ Ilo meMy eTWdKa NpaBHia MOHAIIAKA Cy CACTABHH €0
CBaKOJHEBHHMIIE, T€ 32 UCTa HEMa MecTa y mocioBamy. Ilocao je, cmarpa Kap, xao mokep.
[Toctoje mpaBuiia urpe y OKBUpPY KOjUX je J03BOJbEHO Onedupame kako Ou ce modenuso y
urpu. Mnak, y mokepy Kao u y 1mociioBamy HHUje J03BOJbEHO CKPHBAIE KapaTa y pyKaBy Koje
OH Ha3WBa “‘MaJMIIMO3HA OOMaHa”, jep ce TUME KpIIIe MpaBujia urpe.

Kao nocnenuia rpaM3uBOCTH aMEPUYKOT MOCIOBHOT CBETA KOjH j€ JIHMIICH BPEIHOCTH
(moral free), “Mut o amopanHoM Gu3HECY” mocTaje ommrenpuxsalies.”” MuT roBopH o
MOCIIOBaky Koje ce ocnama Ha Opuamanosy (Friedman) makcumy “Ousnuc je 6usnuc”. He
MapH ce 3a eTHYKE MPUHIIKIE a MPOQHUT Ce MOCTaBIba H3HA YOBEKA U HeroBHX motpeda. [Ipu
TOM C€ aMOpalHMM Ha3WBajy OHHM KOjU CMAaTpajy da €THIU HHje MECTO Y IOCIOBamYy,
HE3aBHCHO OJ1 TOra Kako ce MoHamajy. "AJM aMOpaJHOCT OBJIE€ HE O3HauaBa HEMOPAIHOCT,
MOpaJHy HeucrnpaBHOCT, Beh pas3/Bajame Heuera IITO c€ IOMYJapHO [OXKHBJbaBa Kao
MOpAJIHH 3aXTEB, a yCTBAPU je OOJMK MOpain3Ma, HAMET/FHBOT W CHTHHYABOT IOMOBarbha

® 0 oBome Buay: Dujani¢, M. (2003): "Poslovna etika u funkciji menadimenta". U: Zbornik radova: Casopis za
ekonomsku teoriju i praksu, Rijeka: Ekonomski fakultet, Vol. 21, No. 1, str. 55.

2%V, (2003): MenadZer na mafijaski nacin: vodic za korporativhog Makijavelija, Beograd: Mono & Manana, str.
38. MNpema: Prelevi¢, S. (2009): "Idu li biznis i moral zajedno?", Pravno-ekonomski pogledi, Nau¢no drustvo za
pravo i ekonomiju, No. 1, Vol. 1, str. 3.

?! carr, A. Z. (1968): “Is Business Bluffing Ethical?”’, Harvard Business Review, January-February. JocTynHo Ha:
https://hbr.org/1968/01/is-business-bluffing-ethical, npeysero: 12.04. 2014.

*2 Nikoli¢, M. (2013): "Uticaj etitkog pona%anja korporacija u Srbiji na poslovne rezultate". U: Doroslovacki, R.
(ur.), Zbornik radova Fakulteta tehnickih nauka, Novi Sad, Vol. 7, No. 9, str. 3615.
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foraTMma y MOKyIIajy 1a HMe Ce HaMeTHe KOMIUIEKC KpuBuiie."”> CJI0M OBOT MHTA HAcTaje
ycaen obOenopamuBama CKaHala IOCIHEIIbUX JCHEeHHja, WHTE3MBUPAmba AKTUBUCTUYKHX
IIOKpeTa €KOJIOra, jadameM IpyIe 3a 3alITUTY MOTpollaya, yCBajameM ETHYKOI KOJEeKCa
nonamama uta.”t Jlanac mocraje jacHo Ja MOpANHA Hauela Bake Y MOCIOBAEbY IOjeAHAKO
Kao U Yy IPYIITBEHOM >KUBOTY.

Wuctutyt 3a mocinoBHy eruky (Institute of Business Ethics - IBE), na cBoM cajty
OMKCYje TOCIOBHY €THKY Kao IOCIOBAalb¢ Ca MHTETPHUTETOM KOje YHMHHU KJbYYHH AaCIEKT
oxpxkusor npexyseha.”® Xapsapucka npodecopka Jlun Ilapn Ilejun (Lynn Sharp Paine)
cMaTpa Kako je 3a ycmex IMOoTpedHa MOCeOHOCT Koja Ce€ MOXKE OCTBAPUTU ETUIKUM
MOCIIOBAbEM, Tj. KOHKYPEHTHA IMPEIHOCT MOXE CE OCTBAPHTH OPUTOM O IMOTPOLIaYAMa U
npymtBeHoj 3ajennund.” IlocnoBHa ermka mpema mnpodecopy MunojeBuhy “omparkaBa
HaBHKe M M300pe KOje YMHE BPXOBHE YIpaBe OpraHu3alyje CBeTa paja Kajaa Cy MoCpean
FbUXOBE AKTHBHOCTH M AKTHBHOCTH OCTAalMX wWiaHOBa opranmsammje.”?’ Kapmumen wu
Jlpamonz (Carmichael, Drummond) ¢’ nocioBHy eTuky nonctoehyjy ca eTHKOM THYHOCTH S
KOja je OKBHp 3a JCJIOBale U IOCIOBHO TMOHamame. Ayropu ®Dankm Ousnuca (Funky
Business), HcTHdy Kako ce eTHKa MOpa PUMEHB-UBATH CTAIHO U cByxa.>” He Moxe ce 6uTH
eTHYaH Y HEKUM CHTyalldjaMa a y HEeKUM HeeTHdaH. Takana Jae)UHHUIIE OCIOBHY €THKY Kao
[0Tpary 3a 10GPHUM MOCIOBHIM XHBOTOM.>

Karkan ce mocnoBHa eTHKa cMaTpa AelIoM JPYIITBEHE OJrOBOPHOCTH Mpeny3eha, 10K
ce y HEKMM CIIydajeBUMa IocMarpa Kao jeJJlaH aclieKT MOCIOBHE eTHKe. Tako moCiIoBHA €THKa
npema Kpkauy mpoydaBa jeAHHM J€JIOM JPYLITBEHY OJrOBOPHOCT mpeay3eha, OJHOCHO
“omrosapajyhy ymory wiam oOmuramnuje mpemyseha y zlpymTBy”.31 Ca Tor craHOBUIITA,
MOCIIOBHA €TWUKa MpoydaBa ojpeheHe eTmuke mnpobiemMe M U3a30B€ KOjU HACTajy Kao
MoCJeIMIla CBAaKOJHEBHUX IMOCAOBHHUX AKTUBHOCTH (HOp. moaMuhuBame, OOMamHBambe,
MpUKpHUBamke MHPOpMaIHja, JTaKHO MPHUKA3WBamke W3BEINTaja, AUCKPUMUHAIM]jA HA PaJHOM
MECTY).

2 0 osome Buan: Babié, J. (2000): Uvod u poslovnu etiku, Prag: Virtus- Software Localization, Translations, str.
36. floctynHo Ha: tp://www.virtus.cz, Prag.

 bid.

% http://www.ibe.org.uk/frequently-asked-questions/3#faq273,, npeyseto: 12.05.2015.

*® paine, L. S. (2004): Value Shift: Why Companies Must Merge Social and Financial Imperatives to Achieve
Superior Performance, New York: McGraw-Hill. Mpema: Aleksi¢, A. (2007): “Poslovna etika — elementi uspesnog
poslovanja”. U: Zbornik radova Ekonomskog fakulteta, Zagreb: Ekonomski fakultet, No. 5, str. 420.

* Milijevi¢, M. (2008): op. cit., pod 15, str. 150.

*%Carmichael S. i Drumond J. (1989): Good Business — A guide to Corporate Responsibility and Business Etich,
Centry Business Books, London, p. 89. Npema: Babi¢, V. (2012): Uvod u menadZment, Kragujevac: Ekonomski
fakultet, str. 82.

2 Nordstrom, K. A., Riddestrale, J. (1999): Funky Business: Talent makes capital dance, Stochlom: Bookhouse
Publishing, pp.281-282. Mpema: Vuji¢, V., Ivanis, M., Boji¢, B. (2012): op. cit., pod 12, str. 43-44.

30 Takala, T. (2006): op. cit., pod 14, str. 4.

! Krkag, K. (2007): Uvod u poslovnu etiku i korporacijsku drustvenu odgovornost, Zagreb: Zagrebacka skola
ekonomije i menadzimenta, str. 202.
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VY mpakcu ce YecTo JelaBa Jia 330BOJbEE HHTepeca MMOjeANHUX TPKUIIHUX aKTepa
MMa 32 IOCIEUIly HAaHOLICHE ITETe APYrUM cyOjeTnma mocioBama. CaBpeMEHO IOCIOBAkE
yCMepeHo je Ka yckiahuBamy (puHaHCHjCKHX NepdopMaHCH MOCIOBama ca neppopmancama
APYIITBEHE OArOBOPHOCTH. M3 Te maeHTHU(HKaIMje MPOU3UIA3H a Cy JaHAC YCIICIIHA OHa
npenyseha koja ocnmymikyjy morpede CBHX WHTEPECHO-YTHIAJHUX Tpyna. YIpPaBO OBaKaB
HAYWH [IPEBa3UIIAKEHha MOCIOBHUX KOH(IIUKATA MPEICTaB/ba €THYKO MOCIOBHO MTOHAIIAE.

Etnuko mocnoBame ce yecto Harpaljyje Kpo3 MoHalame HHTEPECHO-YTHIIAJHUX TPYTIa.
MelytuM, mocraBiba ce NMUTame. YKOJIUKO je Hamepa na Oyzae HarpaheHo ga im je yormre
etnuko? KopucTH O €THYKOr IMOCIOBamka MOTY MMAaTH KaKO MHTEPHE TaKO M EKCTEpHE
WHTEPECHO-YTHUIIajHE rpyne.32 Hajuemihe kopuctu xoje ce HaBojie Cy: MOOOJbIIAkE MOpasia
3alOCICHUX M HbUXOBHUX TOCIOBHHUX mepdopMaHcu y mpeaysehy, crmocoOHOCT MpuBIaueHmha
HOBHX TIOTpOIIa4ya, MPUBIAUCHE M 3a/IP)KaBambe TAJCHTOBAHE paJHE CHAre, MoOOJbIIAE
JIOjaTHOCTH TIOTPOINAYa, CMAmbECHhe PU3MKA HETATHMBHOI IYOJNUIIMTETAa, NPUBJIAYCHE HOBUX
MHBECTHTOPA KA0 M IO3MTHBAH YIHLAj HA 3ajefHuiy.”> Y BpeMeHy Kaja ce amocTpodupa
BaXHOCT OJP’KMBOT' Pa3Boja, MOCJIOBHA €THKA MOXKEe OMTH 3HA4YajHO CPEJICTBO Y YIPABIbAY
oIpKUBUM TocioBambeM. [Ipenyseha TpeOajy 3amocieHMMa jaCHO CTaBHTH 0 3Hama Ja
OYEKyje M3BECHO €THMYKO ITOCJIOBHO TMOHAIIAKkEe KAa0 W Ja HMX YIO3HAjy Ca €BEHTYaTHUM
CaHKIMjaMa y HEJOCTaTKy HCTOT.

O BaXHOCTU TMOCIOBHE €THKE Yy CaBPEMEHHM YCIOBHMAa IIOCIOBaWma CBEIOYH U
MO/IaTaK Ja Ce OBOM TEMOM 0aBe W MPECTIKHE aKaJIeMCKe HHCTHUTYIIH]jE MOMyT XapBapacKe
nocinosre mkone (Harvard Business School).** Kao jexna ox mikoma koja mma Haj6osbu
CTYIMjCKH MPOTpaM €THKE HAaBOIM CE W MPHUBATHA IMOCIOBHA mIKoia y Macauycercy, babcon
kounen (Babson College).*® V capanmu ca Acren uncruryrom (Aspen Institute) u Jeji mkone
menapmenta (Yale School of Management), crpoBena je mpakTHYHH €0 enyKaluje KOju
MojIpa3syMeBa 0Croco0/baBame CTy/IeHaTa 3a IPUMEHY €THYKUAX PHHITHIA Y TOCIOBAbY.

Enapjy Crapx (Andrew Stark) maBomu kako cy mo 2000. romune, ckopo 90%
HallMOHATHUX MOcioBHUX MKoyna y CAJl-y umarne HeKy BpCTY eayKaije y oBoj o0JacTu, na
nocroje mpeko 500 KypceBa HaMEHEHUX H3ydaBamy IMOCIOBHE €TUKE M J1a j€ TMOCIeIHUX
TOJHA W3JaTO TMPeKo 25 K\Hra W3 OBE o6mact.*® Wnak, u Mopea Haropa axkaJaeMcKe
3ajeIHuIIe, APKABE U HEBJIAIMHOT CEKTOpA Jla C€ CTAaBU aKIIeHAT Ha MOPAITHOCT Y MOCIOBaBkY,
€THKa JOII YBEK HU]j€ JIOMUHAHTHA BPEIHOCT MOCIOBHOI cBeTa. YecTo ce Jemasa aa U mopes
yHanpehewa 3Hama M3 00JacTH MOCIOBHe eThke Yy okBUpy MBA crymuja, y peanHom
MOCJIOBHOM CBETY JI0JIa3U JI0 HEMOIITOBama €THUYKUX Hadesa mocioBama. OBo je Hajhemrhu

32 Anderson, B. (2004): Bringing Business Ethics to Life: Achieving Corporate Social Responsibility, Milwaukee:
ASQ Quality Press. Mpema: Business Ethics and Social Responsibility. [JocTynHo Ha:
http://www.headscratchingnotes.net/2011/09/business-ethics-social-responsibility/, npeysero: 22.03.2015.

* |bid.

** Puri¢-Kuzmanovié, T. (2008): "Poslovna etika i primena eti¢kih standarda u poslovanju", Skola biznisa -
Naucno strucni ¢asopis, Novi Sad: Visoka poslovna skola strukovnih studija, No. 4, str. 5.

» Himsel, D. (2014): ""Business Schools Aren't Producing Ethical Graduates’’, Bloomberg, 06. aBrycT. JocTynHo
Ha: http://www.bloomberg.com/bw/articles/2014-08-06/business-schools-dont-teach-ethics-effectively, npeyseto: 22-
03.2015.

% Stark, A. (1998): "What's the Matter with Business Ethics?’’, Harvard Business Review, May-June. Mpema:
MuHuh, B. (2004): op. cit., nog 17, ctp. 102.
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Clly4aj ca 3amajHuM MeHallepruMa Koju 00aBibajy nociose y Pycuju, Kuau, Unanuju u npyrum
CTPaHUM 3eMJbaMa.

[IpumMeHna mocnoBHE €THUKE MO/Ipa3yMeBa aHTXOBamke yHyTap caMmor npenyseha. Mako
je Benuku Opoj mpemyseha nmperno3Hao 3Hayaj MOCIOBHE €THKE, MHOTH O] FbUX JOIT YBEK HUCY
YKJbYUWIIM €THUYKY JAWMEH3HUjy TIOCJIOBaka y PYTHHCKE TMOCIOBHE akTUBHOCTH. OBO U3
pasJiora mTO YCIIOCTaBJhake CUCTEMa MEHAIIMEHTa KOju he ce 0aBUTH OBOM MPOOJIEMATHKOM
U TIOIITOBAKE MpaBa U3 PAAHOT OJHOCA M3KCKYjy moBehane TpormkoBe. Katkaa mormroBame
STHYKUX TpaBWIIa IMOHAIIaka 3aXTEBA PACKHUAE OJJHOCA capajibe ca J100aBJbaynMa KOjU He
momryjy erudke crapapage. C TUM y Be3d, ONpaBIaHO C€ IMOCTaBJha MuUTame. Kako y
TP)KUIIHO] YTaKMHUIM KOja IUKTUPA CYpOBE IIOCIOBHE IOTE3€ MPHIArOJUTH IOCIOBAHE
ETHYKUM TpaBUIIMMA MTOHAIIAmba?

I'mayx 3a mobenoM 1 ycriexoM Ha M3y3€THO KOHKYPEHTHOM TII00ATTHOM TP)KUIITY MOXKE
JOBECTH 10 KpLIeHka €THYKUX NPHHLUNA. Mmak, CTpydmany 3a eTUKY HAalOMHIbY Kako He
MOCTOjM BaJbaH M3TOBOP 33 HEETWYKO IMOHAamame. “‘be3 003upa Ha TO KOJHMKO j€ TOCIOBabE
MHOBATHBHO, MOCTOje (PyHIAMEHTAIHE eTHYKE BPEAHOCTH Ha Koje nmpexaysehe mopa obparutu
naxmy.”, pekao je Kpuc Meknonana (Chris MacDonald), capaguuk yaconuca busnuc etukce
(Business Ethics Journal Review).*’” Etuka je u360p koju TpeGa HAIpaBHTH OHIA Kaia Cy
100pO MOHAIIake U MPO(PUTAOUITHY TTOCA0 Y KOATHU3HjH.

Jlajb pa3BOj MOCIOBHE €THKE MOpa OWTH MOJACTAKHYT CTBApameM aJeKBaTHOT
JPYIITBEHOT aMOMjEeHTa IOCIOBamba M CTUMYJIMCAH 3aKOHCKOM peryinatuBoM. Mmak, 3axTeB
7la ce IMOCJIOBHH CBET NMPHIpPXKABa 3aKOHCKE PEeryjJaTHBe HHj€ JOBOJbHA rapaHIldja NPOTHUB
CaMOBOJHHOT TOHAIIAKka jep YBEK MOCTOjU IPOCTOp 3a 3J10yr10Tpe6y.39 [TocnoBame y 21. Bexy
3axTeBa JIMJEpPE ca jaKUM MOpPAJHUM KoMmIacoM Koju he mpodecruoHalHUM IOHalllalkeM
pelaBaTi €THYKe JWiIeMe M KOHQUIMKTE. Y3 MOIITOBakEe MOPATHUX M €THUKHUX CTaHaapla
omoryhaBa ce crno0ogaH NPOTOK KamuTaja, 3HAaWa, TaJeHaTa M KPEaTHBHOCTH Kao
Haj3HA4YajHUjUX pa3BojHUX pecypca 21. Beka. Camo akTuBHa 60pOa MPOTUB KpUMHHAJIA M
KOpyIIje, CIpedyaBame MJajber yrpo’kaBama HKUBOTHE CpPEAMHE Y3 KOHTHUHYEITHO
IIPOMOBHCAk€ ETUYKUX BPEIHOCTH JAPYLITBA MOXKE JOBECTH JI0 IYHOI E€KOHOMCKOT
noteHnyjana. JlpymrBo Koje He BOAM padyHa O MO3UTHBHUM JAPYIITBEHHM BPEIHOCTUMA
Hehe ycreTH 1a olp’Ku KOpak ca CaBpeMEHHUM Tio0anHuM TpeHnoBuma. Ilocaenuiie TakBor
UHAU(EPEHTHOT MOoHAallakha MOTY OMTH HEHaIOKHATUBE.

*” Bilton, N. (2014): "The Slippery Slope of Silicon Valley”, The New York Times, 25. HoBembap. [locTynHo Ha:
http://www.nytimes.com/2014/11/27/style/uber-facebook-and-others-bedeviled-by-moral-issues.html,
npeyseto: 23.03.2015.

% Kay, J. (2013): ""Being ethical in business is not as simple as ‘doing the right thing’,” Financial Times, 05.
HOBeM6ap. JocTtynHo Ha: http://www.ft.com/intl/cms/s/0/6ff46438-42eb-11e3-8350-00144feabdc0.html#axzz3VDHHot4X,
npeyseto: 23.03.2015.

¥ Bailey, S. (2013): ”"Business Leaders Beware: Ethical Drift Makes Standards Slip”’, Forbes Magazine, 15. maj.
HoctynHo Ha:  http://www.forbes.com/sites/sebastianbailey/2013/05/15/business-leaders-beware-ethical-
drift-makes-standards-slip/, npeyseto: 22.013.2015.
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IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npez[y3eha

1.2. IOCJIOBHA ETUKA Y CABPEMEHOJ OPTTAHU3ALINJU
HHPEAY3ERA

CaBpemena opranm3anyja npeny3eha nmMa HM3y3eTHO BEJIMKH YTHIA] HAa JOHOUICHE
cTpatemikux ojryka y mpexaysehy. Ilocmarpano ca craHOBUIITAa NMpPOMEHA y MHTEPHOM H
EKCTEPHOM OKpYXKEHY, pellaBame 3ajJaraka 3aBUCH OJ HEHE OpjeHTalHje Ha yCIex,
(1eKCHOMITHOCT, OTBOPEHOCT M KPEATUBHOCT. Y OKPYXKEHY e MOCTOjU jaKka KOHKYpPEHIIH]a,
rZie Cy MHOBAIlMje KJbY4Y ycIieXa a 3Hame CBE BUIC y (DYHKIMjH HaIpeiaka, anoctpodupa ce
3Hay4aj €TUYKOT MOHAIIaka Koje mpeay3eha Tpedajy 1a UMajy y CBOM MOCIOBAbY.

ToxoM BpemeHa, CBECT O HEONXOAHOCTH ETHYKOI IocioBama pacrte. Hajoossu
MEHallepy Cy BPEMEHOM CXBAaTWJIH Ja CTapHU MOJICH YIIPaBJbarba BUIIE HE (YHKIIMOHHUIITY Kao
paHUjUX roAurHa. Y4HHaK je cBe BHie oapehen npuniunuma 3a koje Ctusen Kosej (Stephen
R. Covey), nmo3Hatu mnmcan W mOpenaBad, Kaxke Ja YHMHE 3aKOH YHHBEP3yMa: HOBEpCHE,
MOIITOBAKkE, WHTETPHUTET, IOIITEHE, jeJHAKoCT, mpaaa u caocehame. Ilomryjyhu ose
NHIIATIE, THUKH JTHEPH OCTBApYjy OJp)KHBe pesynrare. ™

Jleo oAroBOpHOCTH CaBpEMEHOT MEHAIMEHTA JIEKU Y TOME Jla Kpeupa OpraHusalujy y
KOjOj je CTBOpEHa 3ajeIHMYKa BPETHOCT Yy CKJIaTy ca NeUHUCAHOM MHUCHjOM W BH3HjOM
npenyseha. Crora, u3y3eTHO je BakHO 00e30€IUTH MO3UTHBAH CTaB IpeMa MPOMEHaMa,
OTBOPEHOCT y KOMYHHKAIIH]jH, TPAHCIIAPEHTHOCT, IPUXBATAkHE PU3HKA U OJTOBOPHOCTH Ka0 U
pa3Boj CBUX 3arcoyieHNX. MeHalepy peHoce 3arocieHMa yBepemha U BPEJHOCTH Kako OU ce
npeay3ehe mTo 0oJbe NPWIATOMUIIO TPXKHUIIHUM TPOMEHAMa W 3axXTE€BUMa JIPYIITBA.
HeonxoaHo je ma meHayMeHT npeny3eha mpyku MO3UTHBAaH MPUMEP €TUYKOT MOHAIIAka, Te
na Harpaljyje eTMYHO M KakKikhaBa HEeTUYHO MOoHallame. ETnuku nuaepu Tpebajy Outu wiu
MopaJiHe 0co0e WJIM MOpajJHH MEHallepd. YKOJIMKO HHCY HMjEJHO OJl OBa JiBa OHJAA CYy
HEETUYKH J'II/IllepI/I.41 Jep mopen amexkBaTHOT 00pa3oBHOT npodwuia, "MeHayep O6u Tpebano na
MMa U U3pakeH CMHCao 3a MelysbyJCKe OHOCEe, CTOCOOHOCT Jia CII03Ha U pa3yMe JIPYLITBEHO
(v TpPHPOIHO) OKpYKEHE, Ja I03HAaje ICHXOJOTH]y ITOHAIlakha, MEHTAJIUTET, CTHYKE

n42
CTaHaapac u MOpaJIHE CUCTEME, CUCTEMEC BPCAHOCTH U 1yX BPpEMCHA.

OHO WTO je HECMOPHO W OKO Yera Ceé MHOTHM ayTOpH CIAXy je HEOMXOAHOCT
YCHOCTaB/baha €TUYKE IMOJIMTUKE U MPOLEype, IPOLEAYpe 3a PEllaBalkbe eTUUKUX AUJIeMa,
eTUYKe KaHIleJapuje, mporpama oOyKe, YyCIOCTaBJbame OMOyAcMaHa, mpaheme wuin
MOHHUTOPHHT. Ha Taj HauMH npoHana3u ce HauuH Ja ce u3ahe y cycper 3arnocieHuma u 60jbeM
pasyMeBamy CaBpeMEHHMX M3a30Ba y nociopamy. [lomryjyhu npasuna u nporenype y pany,
3aMoCJIeHH MOTY JIaKille JOHOCUTH K30ajaHcupaHe OJUIyKe y pa3Iu4YMTHUM CUTyalldjaMa Koje

40 Berghofer, D., Schwartz, G. (n.d.): Ethical Leadership: Right Relationships and the Emotional Bottom Line - The
Gold Standard for Success, Institute for Ethical Leadership. LocTtynHo Ha:
http://www.ethicalleadership.com/BusinessArticle.htm, npeyseTo: 26.03.2015.

* Trevino, L. K., Brown, M. (2004): “Managing to be ethical: Debunking five business ethics myths’’, Academy
of Management Executive, Vol. 18, No. 2, p. 75.

42 Mihajlovi¢, D., Stojanovi¢, D. (2010): "Poslovna etika i moral u biznisu", Ekonomske teme, Nis: Ekonomski
fakultet, No. 2, str. 245.
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nocioBarbe Hamehe. OHM KOjU BpEMEHOM IOKa3yjy J00pO TOCIIOBHO IIOHAIahe
IpEe/CTaBIbajy BpelHY MMOBHHY mpeny3eha Te ux Tpeba MOTHBHCATH 3a JaJbu Paj Kako Ou
octanu y mpeny3ehy. 3am0BOJECTBO TOCIOM W OJAHOCT Mpeay3ehly NUPEeKTHO yTU4y Ha
MOCJIOBHM pe3yaTaT npeyseha.

Onx cranpmapia TMOHAIIama, Tj. OJl HMMIUIEMEHTAIMje IOCIOBHUX BPEIHOCTU Y
CBAaKOJHEBHE TIOCJIOBHE aKTUBHOCTH 3aBHCH pagHa aTMocdepa U paJHu YIMHAK 3arCOJICHUX.
VcBajambeM U MOLITOBAKEM €THYKOI KOJIEKca MOJCTUYE €€ M0XKEJFHO MOHAIAKE 3aI10CICHUX
y CKJIaay ca HHTepecuMa npenyseha u 1pymrsa.

Janac je HajBehm M3a30B ca KOjUM C€ OpraHuzaluje CyodaBajy, Kako moctojehy
OpraHM3aIoHy KYITypy TpaHchopMmucaTtd y TpaBIly OCTBapHBama H3a0paHe CTpaTeruje
npeny3eha. BuTHa mpeTnocTaBka yCHenHoCTH OpraHu3aiyje je yckiahupame HHTepeca CBUX
3aIllOCIICHUX Ca KYJITYypOM OpraHu3ainyje. Jaka opraHu3alMoHa KyJITypa HEe Mopa Ja 3Hauu |
yCIleX Y OCTBapUBamy BHCOKUX IMOCIOBHUX MEPPOPMAHCH alld MOXE OUTH HEH IPEIYCIIOB.
YKOIHMKO CBHU 3aIlOCIICHU y TIpeay3ehy mo3Hajy ¥ pasymejy BpeIHOCTH 3a Koje ce mpenysehe
3ajake OHJa he ycMepaBaTu CBOje IMOCJIOBHE aKTHBHOCTHM Y TOM TpaBily pa3Boja. Mmak,
ocehaj 3a TakBO MOHAIIAKE TPeOajy 1a Mpyke MEHaepu Koju he mpuMemHUBaTH MIPUMEpPEHE
CTHJIOBE MOHAIIaka. Y CIelHa Cy oHa mpeay3eha koja ocTBapyjy J00pe MOCIOBHE pe3yTare
y3 KOHTUHYEJIHO POMOBHCAHE ITOCIIOBHE E€THKE.

[Tpobnemu y mocioBamy Cy yclle[l CBETCKE €KOHOMCKE KpU3€ CACTaBHH JEO CBAKOT
npenyzeha. MogepHa npenyseha mnpeBaswiiaze oOBe IpoOJieMe Kpo3 OpPraHU3alMOHO
pPECTPYKTyHpame Ka0 U MMIUIEMEHTAIMjOM CaBPEMEHUX MOJela YIpaBibama. 32 AyTOpOYHH
ycliex y IOoc/IoBamy 0J1 IPECyIHE je BaKHOCTH MPUMEHA HOBUX KOHIIETITa OCJIOBabha KOJU Ce
TeMeJbe Ha EKOHOMCKOj, €THYKO] M HWHOBalMjCKO] CTpyKTypu. [Ipm TOM je HeomxonHo
KOHCTaHTHO IIpujiarohaBame mpoMeHama Koje TUKTHpa CaBPEMEHO TP KHILTE.

1.2.1. ETUYKE UMIIVIMKAIIMJE MEHAIIEPCKHUX OJJIYKA

Kako cy mocneamux roamHa MHOra mnpemay3eha 3a0puHyTa 3a CBOjy pemyTaiujy, o
BUTAJIHOT 3HAuaja IMOCTaje yCBajale E€TUYKOI KOJEKCa IOCIIOBakba M aHTaKoBame J00po
mwiaheHux MeHayepa Koju ce 0aBe €THKOM MocioBama. [locTojame eTHYKOr M CHOCOOHOT
MEHalIMEHTa NpeACTaB/ba 3HAYajHU (HAKTOp KOjU YyTHYE HAa KOHKYPEHTCKY HPEAHOCT
npeay3eha. /lanac MeHagMeHT Ha cebe Tpey3uma TEeIIKO OpeMe OJIrOBOPHOCTH Kako Ou
OJIrOBOPHO HOBUM TPXKHUIIHUM 3axXTeBUMa U u3a3zoBuMa. C THUM y Be3H, OH ojapehyje aabu
cMep Kpertawma mpenyseha. [locioBame y ycnmoBuMa jake KOHKYpEHIIMjE 3axXTeBa jaKy
yIpaBJbauKy CTPYKTYpy. MeHauMeHT ycMmepeH ka OyayhHoctu he y3 momToBambe eTHUKHX
NpPUHLMIA M3TPAaJUTH CTpaTernjy mnpeayseha opjeHTHcaHy Ha OCTBapHBamy JeIHAKHX
KOPHCTH CBHX 3aMHTEPECOBAHUX CTPaHA.

Peanna je mpermocraBka Ja MOpajHM MEHALIMEHT IIOCTaje HMMIIEpaTHB IOCIOBHE
U3BPCHOCTH. MEHAIMEHT 3aCHOBAaH Ha €TUYKHM BPEJHOCTHMA JIaHAC j€ YCJIOB JIyTOPOYHOT
ycnexa y nociosamy. [locTaBibame cTaHgapia W3HaJA ONTHMyMa OCHOBHH j€ MPETyClIOB 3a
YCIIEIIHO TIOC/IOBame Mpeay3eha Kao M HEroBe ympaBibauke CTpykType. OJuiyke Koje
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MEHAIIePH CBAKOIHEBHO JTOHOCE MMajy GpOjHE COLMO-EKOHOMCKe Tociemie.” Tako ce miMe
MOXe€ yTHUI[ATH Ha 0e30eIHOCT, 3[IpaB/beé M MPOCICPUTET 3alOCICHHUX, MOTpoliaYa H
JPYIITBEHE 3ajeHUIle Y KOjOj MOChyjy. Y TOM CMHCIY, MOTPeOHO je BOAUTH padyHa O
3a7I0BOJbCIbY TOTpeOa KIbYYHHX HHTEPECHO-YTHUIAJHUX IPyIa, HEroBaTH MPAKCy OTBOPEHE
KOMYHHKAIMje y3 KOHTHHYEIHO IOJCTHIake MHOBAIMje, TUMCKOT paja U ILEJI0KHBOTHOT
ydema.

YcnenHu MeHaiepu Cy JbyId O MHTETPHUTETa Koju Tpedajy na Oymy y3opu qo0por
NoHamama. MeHayepu ca jakuM UWHTETPUTETOM Hajuyemthe IOKa3yjy CHaXHY pagHy
JMCUMIUIMHY KOja j€ HEONXOJHAa 3a YCIEIIHO IOCiOoBame. MHora MyJITHHAI[MOHATHA
npexyseha yBome “aupekTope 3a eTMKy’ Kako OM CHpeYMmJId HEeTHYKO IIOHAIlamba Y
npenysehy. Bun Capuu, OuBmm npeaceanuk amepudkor npenyseha TN Uanyctpuje (PPG
Industries), cmarpa xako je IIEO tutyna, Tj. ¢yHkumja renepaisnor aumpektopa (Chief
Executive Officer) unmentnuyna ¢yHkuuju renepannor ermukor maupekropa (Chief Ethics
Officel’).44 ETnyku oJroBopaH MEHAIMEHT T00OJbIlIaBa pemyTanujy mpeny3eha Ha
(UHAHCHJCKOM TPXKUIITY M y JIOKAJTHOj 3ajeqHunu. JloOpa pemyramyja MOXKe yHalpemayTu
nocioBame mpeayseha Te ocTBapuTH JOJAaTHE NPUXOJE IO OCHOBY IIOHOBHE KYIOBHHE.
Hanac, Mmoxxe ce pehu, MeHIIepH MMajy Texak 3amarak. [lorpeOHO je yOeauTH jaBHOCT Kako
BUXOB TIOCIOBHU IIWJb HHUje HCKJBYYMBO y HMHTepecy mpenyseha. CyodeHH ca OBaKBOM
CTHTMOM, TIOTPEOHO je KOHTHHYEITHO JIOKa3MBame Ja je Hamepa obOe30eheme BHIIUX
cTaHjap/a 3a jbyje y npeaysehy u BaH mera.

VY caBpeMeHHM YCIIOBUMa IOC/IOBama, HajBeh M3a30B MEHAIMEHTY jecTe e(pUKacHO
yIpaBJbamke JbyauMa. JlOHOIIEHEM eTHMYKMX OJUIyKa yTHYe CE€ Ha MOpajl M JIOjaHOCT
3aMociIeHUX. BUCOKM eTHuKM cTaHIapau MEHAIMEHTa 3aXTeBajy OJ CBHMX 3aIlOCICHUX Jia Cce
MpUJIaroJie ¥ NouTyjy MopanHe npuHuune. Kaga nuaepu umajy BUCOKE €TUUYKE CTaHAAPAE TO
oxpabpyje 3amociieHe Ja HCIlyHe MCTH HHBO. [IpUCyCTBO €THMYKOr MEHalIMEeHTa Jaje
3alociieHHMa JI0 3Hama Ja Cy MOpaJHM M €TUYKM MMIIEpaTHB YCJIOB 3a Hampelak U
OJIp’)KUBOCT Mpexay3eha.

VYnpaBibame MOCIOBHOM €THKOM je KOHIENT Oy yhHOCTH 3a KOjU ce MEHalIMEHT Mopa
a/IeKBaTHO NPUIIPEMHUTH. Y BpeMe (UHAHCH]CKE KpU3€ KaJa jeé MaHTpa “‘CBM Tako pane”,
Jby/IU Ce MOHAIAjy HE caMo y CKJIaay ca MHTEpPHUM HOpMama Beh M 3aBHCHO O] CUTyalluje
Koje kpeupa okpyxkeme. Tako je Apun b. Kepon (Archie B. Caroll), mupextop LlenTtpa 3a
HenpodutHe opranuzanuje Ha IlocimosHoj mkoaun Tepu (Terry College of Business),
HCTPAXMBAO TOHAIIAKEe MEHAMEHTa Ha PAa3IMYUTOM XHjepapXHjcKoM HHBOY. [Ipmimkom
peanu3aiyje MOCTaB/bEHUX IMJbEBA, TON-MEHALIEPHU Cy OMJIM MOJ MamkUM IPUTHUCKOM Jia ce
HEeTHYKH MOHAIAJy 3a Pa3IuKy O] HUXKe pyKoBoJehe HUBOE /10 U3BPIIHUX pagHUKA, KOJU CE€
HaJla3e Ha THY XHjepapXujCcKe JIeCTBHIIC.

* Trevino, L. K. (1986): ”Ethical decision making in organizations: A person — situation interactionist model”,
The Academy of Management Review, Vol. 11, No. 3, p. 601.

o Trevino, L. K., Hartman, L. P., Brown, M. (2000): “Moral person and moral manager: How executives develop
a reputation for ethical leadership”, California Management Review, Vol. 42, No. 4, p. 128-142; Trevino, L. K.,
Brown, M., Pincus-Hartman (2003): “A qualitative investigation of perceived executive ethical leadership:
Perceptions from inside and outside the executive suite”’, Human Relations, Vol. 56, No. 1, pp. 5-37. Npema:
Trevino, L. K., Brown, M. (2004): op. cit., pod 41, p. 80.

45 Caroll, A. B. (1978): "Linking business ethics to behavior in organizations", SAM Advanced Management
Journal, Vol. 43. NMpema: Trevino, L. K. (1986): op. cit., pod 43, p. 603.
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MenanmeHT Tpeba 1a pazyme 3aIiTo ce JbYAU MOHAIIajy Ha oapeheHn HaunH Kako Ou
YTUIAIHA Ha IPOMEHY TOT MoHamama. '’ Jlanac y Bpeme olITpe KOHKYPEHIHUje MOTPe6HO je aa
MEHAIMEHT HaMOpHHU]e MPOMOBHINE ETHYKO TMOHaIame. UyBeHH aMepUYKd UHBECTUTOP H
¢unantporn, Bopen bader (Warren Buffett) naBomu: “Y Jspyauma OOMYHO TpasKuMO
WHTEJIUTEHITN]Y, CHEPIUYHOCT U UHTETPUTET. AKO HEMAjy OBO IMOCIEIHE, OHIAa HH MPBE JIBE
ocobune uucy outne.” Ilpodecop Tubop Kapnatu cmarpa kako ycmex npemy3eha ympaBo
3aBHCH O]l HAYMHA HA KOjU MCHAIIMEHT W CBH 3aIoclIeHH cxBatajy etuky.” Llon Akepc (John
Akers) ouBmu npeacennuk MbM-a kaxe: “Hu jenno ApymTBO ce HE MOYKE TAKMUYHMTH JTyTO
WM YCIICUTHO YKOJHMKO JbY/AH jeIHH ApyruMa 3a0ujajy HOX y jeha; ca jbyauma Koju HacToje
Jla Kpajay JeTHU O] IPYTuX; YKOJIHMKO je 3a CBaKy OJJYKY HEOIXOJaH MUCAHH 3aIluC jep Jbyau
jeIHU IpyruMa He BEpyjy, aKko Ce CBAaKM MamHM HECIopa3yM 3aBpiiu OypHOM cBahom; ako
BJIa/1a, Y HAMEPHU J1a ce MOCJIOBU 00aBJbajy Ha MOLITEH HAYKH, JOHOCH TOMUJIE MPOMKCa YMe
MOCIIOBamky Be3yje W pyke W Hore... He mMoxe ce m3behu ummenuna: mro je Behu cremnen
y3ajaMHOT TIOBEpEHa M BEpe y €THUYKEe BPEAHOCTH JpylITBa, Beha je M mwerora cHara u
€KOHOMCKH MOTEHIIH] an.”

[Tocneamux neneHuja, MOCIOBHU CBET je O0eliekuiIa epo3uja MmoBepema Koje je CBe
TeXe 3a100uTH. JaBHOCT TOCTaje CBE BHINE CKENTHYHA IpeMa ETHUYKUM MEHallepuMa.
[Ipenyseha ce panuaHO Memajy Kako OM ce Mpuiiaroauia npoMeHaMma Koje Hamehy 3axTeBu
WHTEPHHUX U eKCTEPHUX WHTEPECHHX TIPYIa, KA0 U HUXOB APYIITBEHO-€KOHOMCKH TIOJI0XKA] U
Bakehu perymnaropHu cucteM. JaBibajy ce OpOjHM €TUYKU MpoOJIeMH Koje Tpeda peuIuTH.
[To3Haro je ma MOh MOKe HAaBECTH Ha HEETHUYKO MoHamame. Jour je ucropuyap Jlopa AKToH
(Lord Acton) cmarpao kako: "Moh uMa Texmy 1a KBapH JbyJe, a ancosyTHa Moh KBapu HX
neronpasssneo”.*? Wmak, IMHAMHYHO M KOHKYPEHTHO TPXKHINTE HABOJE MEHAUMCHT Ja
HCKOPHUCTH CBOjJY MOh y MMO3UTUBHOM CMHUCITY.

JlaHac y ycioBHMa KpH3e MOTpedaH je jak KapakTep MeHalepa Kako Ou ce yrnpaBiballo
npeay3ehem. M3a3oB je makie y u300py €THYKMX Hayena KOjux he ce MeHayMEeHT
npuapKaBath y Tpu 3a mpodutom.”’ CaBpeMeHH MeHalepH 3Hajy KONMKO je BaKHO
Kpeupame 1 OJIp’KaBalbe TUMCKOT JIyXa y OpraHu3aluju Iie noctoju Mel)ycoOHO moBepeme u
MOIITOBamkE. YKOJIUKO HEMa MOBEPEHa HapYIIaBajy ce OpraHu3aloHe BPEIHOCTH U OJJHOCH
T€ ce He MOIy OCTBapuTu onaromapajyha capagmwa. Tume ce 3amocieHu nominaue y cede u
3aJpXKaBajy CT€YEHO 3Hame U BELITHHE YMME Ce€ OrpaHMYaBa MOTEHIMja]l KPEaTMBHOCTHU Yy
opranmsauuji.”" Kpeuparme 3ajeiHIYe OpraHH3aHoHe BPEIHOCTH KOje YCMepaBajy OLIyKe

* Trevino, L., Nelson, K. (2010): Managing business ethics: Straight talk about how to do it right, (5th ed.), New
York: John Wiley & Sons, Inc., p. 19.

¥ Karpati, T. (2001): Etika u gospodarstvu, Osijek: Grafika. Mpema: Aleksi¢, A. (2007): “Poslovna etika —
elementi uspesnog poslovanja’”. U: Zbornik radova Ekonomskog fakulteta, Zagreb: Ekonomski fakultet, No. 5,
str. 421.

*® ). F. Akers, J. F. (1989): "’Ethics and Competitiveness: Putting First Things First”, Sloan Management Review,
Winter, pp. 69-71. Mpema: Trevino, L., Nelson, K. (2010): op. cit., pod 46, p. 25.

* Butts, J. (2008): Nursing Ethics: Across the Curriculum and Into Practice, (2nd ed.), Jones & Bartlett Publishers,
p. 141.

*% Schumann, P. L. (2001): "A moral principles framework for human resource management ethics", Human
Resource Management Review, No. 11, p. 94.

> Jordan, S. A. (1999): “Innovative cultures empowered employees high perfomanse organizations”, Public
Productivity and management Review, p. 23. Npema: Kolarié, B. (2009): "Zavisnost nivoa poverenja zaposlenih
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MeHanepa, 00JIHMKYje TOHAIIake 3al0CICHUX U MOJICTUYE U3TPaJby TUMCKOT ayxa. MeHaiep
Tpeda cTBapaTH KJIMMY 32 HHOBAIMje U KPeaTHBHA PelIeha MOIITY]yhn MOCIOBHY MOPAIHOCT.
He mocroju ymyTcTBO HUTH TIpolieAypa Koja he ycMepaBaTu MeHapiepe IiTa je J00po a Iira
Jolie y BpeMe Kpu3e M KoH(y3uje. AIEKBaTHO yCMepaBame 3aloCiIeHHX, Tako mTo he y
OKBHPY €THYKOT KOZIeKca 00jaCHUTH IITa CE O] ’bHX OYEKYje, TOBOJH 0 000CTpaHOT JOOUTKA
(win-win). IToTpeOHO je mpyXHUTH MOJPIIKY CBAKOM 3aIllOCIICHOM KOjH CE MPUAP)KaBa KoJeKca
Kao M YCHOCTaBUTH MEXaHU3ME ca Kojuma O ce pearoBajio y aaroj cutyanuju. Crora,
KOHTHHYUpaHO mpaheme paja CBHX 3allOCIICHHX Yy IHJbY MNpEIo3HaBamba IOTCHIHUjala U
KpeaTHBHOCTH, oMoryhasa aa ce paj aJlekBaTHO ycMepaBa.

CrpoBoheme peoBHE 00yKe 3aIl0CIeHUX O MOUITOBAaY ETHYKMX Hadea OCTBapyje ce
MHTETpalyja eTUYKUX NPUHIMNA y TocioBame mnpenyseha. Ha Taj HaumMm momaxe ce y
IPENOo3HaBamky U PelIaBamby eTHYKHUX awiema. b exykanuje jecte moau3ame HIBOA CBECTH
0 TIOCJIOBHO] €THUIIH Kao M JaKIe pacyhuBame 0 €THIKUM MPoOJIeMuMa. Y KOJIHKO MEHAIMEHT,
OpraHM3alHjOM MOCIOBHUX aKTUBHOCTH, CTaBH 0 3HAma 3allCOJICHUMA Jla CYy BaXKaH pecypc
3a mnpenyszehe, moBehahe ce 3al0BOJBCTBO 3alOCICHHX a CaMHUM THM M HHXOBa
npoayktuBHocT. Kako O ce mocturiu neduUHUCAHU IWJBEBU Yy Mpeny3ehy moTpebHO je
YCIIOCTaBUTH KYATYpY OTBOpeHe KoHymuKamuje. CamMuMm THM, mdaje ce MoryhHOCT
3alociieHNMa J1a Cce YKJby4e y JIOHOUICHY OJUIyKa, IOCTaBJbalbe IMUTama M CI000IHO
WCIOJbaBakhe HE3aJ0BOJBCTAaBA. J[BOCMEPHHM CHCTEMOM KOMYHHUIIMpPama 3aroCcieHu 0oJbe
pasymejy mpobiiem u ocehajy na cy cacTaBHM J1€0 OpraHM3alMOHE IIEIHMHE. 3a OCTBapeHe
no0pe pesynrare Tpeba TMOHYIUTH W3BECHY Harpany. VI3BpIIMTH NpEeBEHIH]y OWIO Koje
dopme 3110cTaBIbaka U y3HEMHUpaBamba Ha pagHoM Mecty. O0e30eheme u kpenpame 31paBor
u 0e30eHOT paJHOT OKpYXema Tpeba Ja mocraHe ummnepaTis. CBe HaBeIEHO yKasyje Ha TO
Jla je MeHalIMeHTy npeay3eha crano 10 3amociieHux. 3aHeMapuBambe eTHYKUX MTUTakba HABOH
3aIlloCieHe Jla MUCIEe Kako MEHAIMEHTY HHje TOJHMKO CTaJI0 JIO0 €THKE KOJHKO JI0 JPYIHX
ctBapi.”? Moxke ce IeCHTH a ce Harpal)yje Joma ouTyKa 3arocIeHnX Koja je JoHena 100pe
pesynrare a KaxmaBa 1o0pa oJIyKa Koja MMa JIOII eKOHOMCKM wucxon. HarpahuBame
HEETUYKHUX OJJIyKa Koje MMajy J00ap TMOCIOBHU PE3YATaT je PelenT 3a MpomacT y JyroM
pOKy.53 Tpeba carneatu Koje MoHaIIalke je JA0BEJIO A0 100pUX pe3ynraTa Te Harpahusatu u
n00pe oJUTyKe He caMo pe3yJiTaTe.

[Ipema uctpaxuBamy koje je 2014. rogune crnposeo Etmuku pecyp uenrtap (Ethics
resource Center), anamu3upanu cy ctaBoBu mpuOmmkHO 6.400 3amocieHux y MPUBATHOM
cextopy.”® Pesynrati mokasyjy Aa 3amOCTEHH JKele [a 3Hajy [a JH HHXOB YIPaBJbaukh
Kajap Tperupa nojapeheHe ca JOCTOJaHCTBOM U MOLITOBameM. Jla Jn ce mpu3Hajy 3aciyre
Kaja ce ocTBape A00pu pesynratu? Jla gu ce ympaBibauka CTPYKTypa MPHIp:KaBa €THUKUX
CTaHJIap/ia ¥ HOPMH YaK M y CUTyalldjaMa KaJa ce Mociyje ca cMameHuM rpodurom? Jla mm
Cy nuaepu ctaOwiHd y kpu3u? Jla nu mpusHajy OATOBOPHOCT WM Mpedallyjy KpUBHUIYYy Ha

od forme organizacione strukture", Skola biznisa - Naucno strucni ¢asopis, Novi Sad: Visoka poslovna $kola
strukovnih studija, No. 4, str. 139.

32 Trevino, L. K., Brown, M. (2004): op. cit., pod 41, p. 80.

> Bazerman, M., Tenbrunsel, A. (2011): "Ethical Breakdowns’’, Harvard Business Review, April. JocTynHo Ha:
https://hbr.org/2011/04/ethical-breakdowns, npeyseto: 25.03.2015.

> Lipman, V. (2015): "Survey Examines, What Do Employees Think About Leadership Ethics?”’, Forbes

Magazine, 20. ¢ebpyap. [HoctynHo Ha: http://www.forbes.com/sites/victorlipman/2015/02/20/survey-
examines-what-do-employees-think-about-leadership-ethics/, npeyseto: 30.03.2015.
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apyre? Jla mu Harpal)yjy eTHUKO MOHAIIamke WM IPOMOBHCAHE U HArpaJie Uay OHUMA KOjU UX
HE MoITyjy? JenHoM peyjy, eTHKa je BpJIo OUTHA 3aroCcIieHIMA.

Heetnuko u uieraino moHamame BOIU Ka KOPYIIHUjU, IPEBAPH, TOXJIEH, CEKCU3MY,
HETPIEJBUBOCTH, MOOHMHTY, pacu3My, UCKopuIinhaBamy JbyaH, 3JI0ynorpedu mohu, kpuiewy
npaBa JIpyrux uta. MeHapMeHT Tpeba Aa BOOU payyHa O €THIM YBEK M CByJa 0e3 o03upa Ha
nary curyanujy. Yecto ce mocraBibajy nuTama rnomyT: Jla mu MeHaMeHT Tpeba 1a 00aBecTH
3arocieHe o noBehaHoM PU3KKY WM IITETHOM JIjCTBY 32 3/IpaBJbe 3alIOCICHUX, WU 1a hyTH
3apan npodurta? [la mu he 3amTUTUTH )XPTBE MOOMHTA WJIK he 3aTamkaTi CUTyalnjy Kako Ou
cauyBao penypraumjy npexayzeha? W Ha kpajy mMoxna HajoutHuje: a nu je morpeGHO
MOCTaBJhATH OBAKBA MMUTAMKA?

Makxo MHOTH MEHalepH oIl YBEK €TUKY HE Y3UMajy 32 030UJbHO, MPEIHOCTH €TUYKOT
MoCIIOBama IMOCTajy CBE H3paxkeHwje. Mokaa jenyje JaKo, ajid OWTH €THYaH HHje
jennocraBuo. Kako kaxxe Tomac Jlonanacon (Thomas Donaldson), npodecop etuke Bapron
mKoJje npu Yuuep3utety y [lencunBanuju: ’He MoXKeIl UX JIyMUTH HOTOM y CTPRXKILHILY, a
HU TI0CJIaTH K Bpary. 3a pa3imKy oX Jbyau, noayseha Hemajy caBectu koja uM Hohy He na
cnaBaTH, HH ocehaja koje OM MOrao aHalu3WpaTH TICHXHUjaTap, a HU TEJIO KOje MOXKEIl
CTpIaTH y 3aTBop.”55

1.2.2. ETUKA 3AIIOCJIEHUX

Pact ynena HoBuX TpxuinTa MMa 3a mocieauily Behy mocBehenoct mpemyseha
pa3BOjHUM pecypcuMa KojuMma pacnojaxke. EQekTHBHM 3amocieHu cy pecypc Koju 3a
npenysehe mma cTpaTelmKky BpeAHOCT. YcCHemHo mnpeay3ehe HacToju Aa Kpeupa u OJpKH
KBAJIMTETHO MHTEPHO OKpYXEHe Yy KoMe Ou 3alocieHH OCTBapWIM MHTErpalujy CBOJUX
MJbE€BAa Ca MHCHJOM U Bu3MjoM mpeayseha. Jla 6u yumHak Ouo mro Oosbu, mpenyseha
IIPOMOBHIIY €THYKO [IOHAIlalke Kako OM ce Mpuiarofujia CBE OLITPUJUM YCIOBUMA
KOHKYpEHIIHje.

[TomToBameM mpaBa 3amocieHux ypelyje ce u Kpeupa pagHO OKPYKEHme y KOMe ce
OCTBapyjy JKeJbe€HH pe3ynTaTtd. MehyTum, y caBpeMEHOM IOCIOBalkYy 4YeCcTO C€ Kple
3aKOHCKH MPOIMUCH KOJHMa CE€ PETYJIHINY TIpaBa U3 paaHor ogHoca. OCHOBHU MPOOJIEM je ITO
ce MHOTM NPOMUCU HE MOIITYjy a 3aIlUTUTHU MEXaHW3MHM M MHCTPYMEHTH Cy BeoMma CIlIalH.
[TomToBame EKOHOMCKUX U COIMjaTHUX MPaBa OCHOBHHU j& TEMeJb HAIPEIHOT TEMOKPATCKOT
apymTBa. C THM y Be3U, MOpa ce arnocTpodupaTi BaXXKHOCT IpaBa 3aloCIeHUX Kao jedaH O]
MPUOPUTETA TOJMTHYKE W CTPYYHE CTPYKType apymrTea. Wmak, Huje camo mpemysehe
OJITOBOPHO IpeMa CBOJUM YIOLUBEHHULIMMA. 3aloclieHH Takohe MMajy OATrOBOPHOCT IMpeMa
npenyszehy y kome pazie Kao 1 npema IIMpoj IpYIITBEHO] 3ajeAHULU Y KOjOj JKUBE.

OpHoOC 3amocieHuX NIpema pajy MpelicTaB/ba BeoMa BakaH (PAaKTOp YCIEHIHOCTH
o0aBibama mocioBa. Kako je IMpoAyKTHBHOCT U pa3Boj mpeny3eha AMPEKTHO YCIOBJBEH
paZHOM €THUKOM 3aroClIeHUX, MNOTPeOHO je JOJaTHO TOJCTULATH J00pO MOHAIIamke
3anocieHnx. ETWYko moHamame Mel)y 3amociieHMMa y OpraHu3aliji OCHTypaBa Ja ce
MOCJOBU 00aBJbajy Ha TOMITEH HA4YMH. 3amOCIeHU Tpebajy MOIITOBATH IOCIOBHU ETHKY,

>> http://www.manager.hr/naslovnica/item/etika-u-poslovanju-lidija-vukovic, npeyseto: 30.03.2015.
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XHjepapxHjy, 3aKOHCKY peryjlatuBy H JeduHHCcaHe mporenype. ETHUKO WM HeeTHYKO
MOHAIIAFkhe CBAKOT 3allOCICHOT Y OpTaHU3alMji 3aBUCH OJ] JIMYHOT MOpasia Kao M O] yTUIlaja
KOjU OpraHu3anuja uma Ha mux. [1o1 HeeTHUKUM MOHAIIamkeM 3arl0CIeHIX T0pa3yMeBajy ce
MOCTYIIHM NOMYT CUTHE Kpal)e KaHIeTapHjcKOTr MaTepHjaia, Bapame Ha MyTHUM TPOIIKOBHMA,
Kopumtheme TenedoHa y MpUBATHE CBpPXE, HEONPABAAHO OTBapame 00JI0Bama, MPEy3UMame
Tyhux 3aciayra, KOHTHHyHpaHa Kallkbema UTA. MEeHaMEHT JbYICKUX pecypca je OArOBOpaH
3a YIpaBJbalbe €TUYKUM IOHAIIAKEM 3allociIeHuX. KpenpameM U peann3anujoM aIeKBaTHUX
eTUYKHX TporpamMa y opraHu3aiuju Tpeda aa ce npyxu epukacaH JOIPHHOC PACTY U Pa3Bojy
npenyseha y ckiagy ca NPUHIMINMA OJPKUBOT pa3Boja. VIMIUIEMEHTHpPAmE ETHYKOT
noHamama y mnpenysehy 3amounmme ce Hajuemhe ycrocTaB/bameM KOJEKCa ITOHAIIAA.
MenayMeHT BUMe pedIeKTyje jKejby Ja MHKOPIIOpHUpa BPEAHOCTH W TOJIHUTHUKE y PajHOM
OKpYXemYy npeay3eha.

Kogekc eTwdkor TOCIOBHOr TOHamama moTBphyje mocBehenoct mnpenys3eha
MOCJIOBamky KOje je Y CKIIay ca 3aKOHCKOM PEeryJIaTHBOM M €TUYKUM NpHHIUIUMa. Hamepa je
Ja ce IMOCTUTHY yHampen nedUHUCAHW MMJBCBH M OCTBApH IOCIOBHU ycCIex mpemys3eha.
Komekc ce omHocum Ha cBe 3amociieHe 0Oe3 003Mpa Ha CTAaTyc 3amociielha Kao W Ha CBE
MTOCIIOBHE jJEJIMHUIIC KaKO Y 36MJbH TaKO U Y MHOCTPAHCTBY. [I0MTOBamE ETHUKOT KOJCKCA je
jeIHa 0J1 OCHOBHUX KOMIIOHEHTH 3a CTUIamkhe 100pe peryTanuje npeayseha y 3eMJbU U CBETY.
3amocnenu Tpedajy MOIMTOBATH €THYKH KOJEKC Y CBHM ITOCIIOBHUM OIEpaInnjama, Tj. 1a Oymy
nocBeheHU TPaHCIIAPEHTHOCTH, JIa TI0Ka3yjy MOMITOBAKkE MpeMa JbyIuMa | J1a TIOKa3yjy BUCOK
CTereH MopaiHor uHTerpurera. OJ 3aMoCiIeHUX e 0YEeKyje HEe caMo IMOIITOBAKE CTaHIapaa
neduHUCAaHUX KoJieKcoM Beh M JaBama M3BECHHX CYyrecTdja M MpUMen0u Kako OM ce hcTu
Jajb€ pa3BHO W YycaBpuno. VHTerpucame HOBHX Bep3Wja KoJeKca MOTBphyje 030MIbHY
MpelaHoCT MeHayMeHTa mpeny3eha ermukum mepdopmaHcama mocioBama. McTpakuBama
Wucrutyra 3a nocnoBry etuky (Institute of Business Ethics - IBE) nmoka3yjy na MHora Bejuka
npeny3eha cBe BUINE yCBajajy KOJEKC MOHAIamka ajld CTaHAApAHH W MPUHIUIHU KOjU CY
HaIMCaHW Y FheMYy TI0CTajy Marhe PEICBAaHTHH 32 IMOCIIOBHY OpraHU3aIld]y.

3anocieHd MOpajy TOIITOBATH M YyBaTH peryTaiujy mnpeayseha y kome obaBibajy
MOCJIOBHE aKTUBHOCTU. CaBEeCHO M OJTrOBOPHO 00aBJbame YHaIpeld NePUHUCAHUX PaJTHUX
3ajaTaka OCHOBHH je ycioB mocBehenoctn paay. Opranmsanmona nocsehenoct (Employee
Engagement) je mepa eMoLMOHAaIHE M HMHTEIEKTyalHE MOCBEheHOCTH 3alOCIeHUX Mpema
mociy Koju o0aBibajy y npenysehy. CmaTpa ce 1a cy IpoAYKTUBHHM]H OHHU 3allOCJIEHU KOJH CY
BHUIlIe TTocBeheHu nociy Koju o0aBikajy U npeaysehy y kome pajge. OHU MOTY YHAIIpeIUuTH U
olpxaBaTu N00py penyranujy mnpenyseha naBajyhu moOpe mnpemnopyke mpHujaTesbuMa M
MOpPOJUIM. 33JJ0BOJbaH PAJHUK HOCH ocehaj MOoHOca 3aTO LITO Paad y TaKBOM OKDPYKEHE.
Beha nocsehenoct npenysehy 3Haun u npyxxame 00Jb€ yciayre KyImiLy.

MeHalMeHT JbYACKUX pecypca AyXaH je Ja OTKpHje M pa3BHje MOTEHIHjaJieé CBOJUX
3alOCJICHUX Kako OM WX CTaBHO y (YHKIH]Yy peanu3alije MOoCTaB/beHUX IHJbeBa. To narbe
3Ha4YM JOOpO TMO3HABaWkE 3aroCieHUX, HUXOBHX MpedepeHirja u mMoryhHoctu. Jeman on
Ha4YMHA J1a ce MEHAMeHT npeny3eha kao u 3amocinenu mely cobom 0oJbe ymo3Hajy, a Koju
Hajuemhe kopucte mnpeay3eha ca 3amaga, jecTe OpraHuM3OBamke€ MOCIOBHUX Jorahaja
(Business Event). OBo u3 pasiora ImTO ce Ha Taj HaYMH u3rpal)yjy O0/bM OIHOCH capajmbe,
MPOIIMpPYje Mpexka KOHTaKaTa W YBeK ca3Ha HEITo HOBO. Mel)yTuM m mopes CBUX Haropa Ja

> Collier, J., Esteban, R. (2007): "Corporate social responsibility and employee commitment’’, Business Ethics: A
European Review, Vol. 16, No. 1, p. 21.
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ce moBeha MOTHBHCAaHOCT 3alOCICHUX, MCTPAXKMBama IMOKa3yjy Ja je y yCIOBHMa CBETCKE
E€KOHOMCKE Kpu3e cBe Behm Opoj 3amocieHMX He3aJO0BOJFHO CBOJUM PATHHM aHTaXMAaHOM.
Tako I'amyn ucrpaxuBame crpoBeneHo 2011. ronune, y 142 3emibe cBera, Mmokasyje naa je
ceera 13% 3amociieHHMX CTBapHO MOCBEhEHO MOCTy KOjH pa,Z[I/I.57 To 3naum ma camo 13%
3aIlOCIICHUX MOXKE JaTH HEKH JoOpuHOC npeay3ehy.

VYKOJIMKO 3arociieHl HUCY TocBeheHM MOCIy OHJa ce HE MOTY OCTBApUTH JKEJhCHE
opraHu3anoHe npomene. TakBa opraHusainyja je CTaTUYHA M PUTHHA, HECIIOCOOHA Ja ce
NpUIarolyd OKpyxkewy. Hamme, caBpeMeHHM yrpaB/bayKH MOJICIH YCMEPEHH Cy Ka
yCIIOCTaBJbakhy UBPCTUX OJTHOCA Capaibe YHYTap OpraHu3alloHe CTPYKType npenyseha, kao
Y KOHTHHYEIHO] €IyKalliju 3aroCiieHHX. YTPaBjbamkbe KOj€ je& YCMEPEHO Ka OCTBapHUBamby
IIO3UTUBHUX pe3ylTaTra IIpyXKa IIOAPIIKY CHCTEMAaTUYHOM IUIAHUpAmy YCaBpllaBamba
3allOCIICHUX M TPElo3HaBalky TaJCHTOBaHE pagHe cHare. Ha Taj HaumH omoryheHa je
noBehana e(UKAcCHOCT paja y KeJbEHHUM o0JlacTHMa TOCIoBama YMMe he ce OCTBapHuTh
KOHKYPEHTCKA IIPETHOCT Y JYTOM POKY.

MHoru MeHayepu W gajbe Bepyjy kako BehmHa 3amocieHux nonasu y npemysehe
UCKJbYYNBO 300T (puHaHCHjcKMX MOTHBa. Melytum, OpojHa MCTpakuBama MoKa3yjy Kako cy
NOpe]] MaTepHjaTHIX ¥ MOPAIHU OOJUIM CTHMYJIallKje 3al0CICHUX H3Y3eTHO BakHH. OBO U3
pasJora mTo 3arociieHn ocehajy aa cy cacTaBHHU 1o meny3eha koje ux BpeaHyje U MOoITyje.
VBakaBameM JbYICKUX pecypca, KOJ 3alloCIeHHX ce ocTBapyje ocehaj moBepema H
oIroBopHOCTH. Ha Taj HAaUMH OHUW JIaKIIe MPUXBATAjy HOBE HM3a30BE, Pa3BHjajy M OCTBAPY]Y
conctBeHe mnorteHuujane. Ilogcrtumame ydemrha CTpydHMX 3amOCICHMX Ha JOHOUICHE U
cnpoBoheme omiIyka y mpeyzehy oTBapa ce MpOCTOp 3a HCIOJbaBamkE CTBapajauke
VMHUIHMjaTUBE KOjoM he ce yHanpeauTH moCiIoBambe.

JoGap mocnomaBanr omoryhuhe cBOjuM 3amocieHOMa Jda Hampenyjy y KapujepH,
nomtyjyhu mweroe cTpydyHe KBaiudukanuje U juyHe crnocoOHocTH. CIoCOOHOCT CBaKor
MeHallepa orjesa ce Kpo3 Kpenpame yCHeuHor TuMa y kome he 6utu meljycoOHor nosepema
U TIOITOBama. MHBecTHUpame y THUM, Tj. CBOje 3amcojeHe, mpay3ehe wHBecTHpa y CBOj
MOCIIOBHU pe3yaTar. MelyTuMm, KBaluUTETHY paJHy CHary >kene cBu MeHanepu. [loBehana
nmotpeba 3a TaKBOM paJHOM cHarom TioBehaBa mwuUXOBY duykryanujy. dmykryamuja
3allOCICHUX [I0Ka3yje CTENeH HUXOBOI 3aJJOBOJBCTBA, a uecTe (QIyKTyaluje umajy 3a
MOCTeUIly JIOJJaTHE TPOIIKOBE aHra)koBamha W OOyKe HOBHX paJHUKa Y3 Taj
MPOAYKTUBHOCTH YCIIE/I HEMKYCTBA 32 Ojpel)eHO paHO MECTO.

Jlanac je BeoMma TEIIKO 3aJpKaTH KBaJUTETHe 3amocieHe y mpemysehy. I[Ipema
ucTpakuBamy Koje je 2010. roaune cnpoBena koHcynranTcka Kyha Tumojt (Deloitte), ckopo
je/Ha TIOJIOBHMHA 3aIlOCICHUX KOja Ce O/uTydHiia 3a MPOMEHY II0ciia, HaBeja je Kao pas3jior
ryOHWTaK MoBepema mpeMa TOCII0IaBIly. 3aHUMIBMBO je TO Ja ce 4ak 46% >xanmmio Ha cinaly
TPaHCIApEHTHOCT MHTEepHE KoMmyHHKaiuje, a 4 on 10 ucnuraHuka je cmarpaio Ja cy
HEMPaBeHO TPETUPAHH HA MTOCIY.

YcnoctaBbame JBOCMEPHE KOMYHHKAIIM]je HA pelalldji MEHAIMEHT — 3aloCiieHH,
MOACTHYE ce JIojaTHOCT U ocehaj 3ajeqaumTBa. CaMUM THM, ITOCTOjU ¥ Beha MOTHBUCAHOCT 3a

> http://www.gallup.com/poll/165269/worldwide-employees-engaged-work.aspx, npeyseto: 28.03.2015.

% Deloitte (2010): Trust in the Workplace: Ethics & Workplace Survey. [OoctynHo Ha: http://i-

sight.com/resources/deloittes-2010-ethics-workplace-survey, npeyseto: 08.04.2015.
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peanu3aiijy yHampen Ae(GUHHCAHHX IMJbEBa. YCIOCTaB/bamkbe EQPEKTHBHOT ETHYKOT
KyMYHHKAIMOHOT CHUCTeMa y mpeny3ehy moapasymeBa W3paay M NPUMEHY INTAMIAHUX U
CJICKTPOHCKUX OWIITEeHa, peloBHO oaprkaBame briefing cacranaka, mrammame mocrepa Ha
aTpakTHBHUM MecTuMa Ut OBO M3 pasiiora mro Tpeda HeroBaru 100pe 0HOCE capajrbe ca
CBMM 3aMHTEPECOBAHMM CTpaHaMma Te OJp)KaBaTH J00ap pEermyTalMoHH KamuTai mnperyseha.
HeundopmucanocT ¥ HepasyMeBame €THYKUX CTaHIapla HUCY ONpPaBIambe 32 HECTHYKO
nonanrame. Crora, npeay3ehe oBakBe H3roBope He CME U He Tpeba TOJIePHCaTH.

IIpenyseha koja cBoje 3amocieHe mocMaTpajy Kao TepeT U TPOIIAK, Kao IITO je CIydaj
y MHOTHM IIOCTCOIMjATHUCTUYKUM JpKaBama KOje Cy jOIl YBEK Y TPOIECY TpaH3UIIH]e,
ETHYKO TIOCIIOBamke CMaTpajy Jykcy3oM. JlonatHu mpurtucak ycien Beh Terike apymTBeHO-
E€KOHOMCKE CUTYalllje y OBHM 3eMJbaMa HAacTaje ca CBETCKOM €KOHOMCKOM KpH30M. Pemiema
ce TpaKe y KpaTKOPHYHUM (UHAHCHjCKUM Mepama OTIYIITAamkeM paJHUKA TIe J0JIa3H 10
M3pa)kaja OINIITA HE3AWHTEPECOBAHOCT H JPYKABE M MPEIY3CTHNKA 32 CyIOHHY 3aI0CTICHHX.
CBe TO MMa 3a MOCICAUIly JAa Cy “pajHAIM KpO3 BIIACHUYKY TpaHChOpMalHjy U
PECTPYKTyHpamke MPUBPENC AaTOMU3HPAHU, IC3WHTETPUCAHW W MapTHHAIM30BaHU Kao
JpyLITBEHA Kjaca.”

1.2.3. ETUYKA OPTAHU3ALIUOHA KYJITYPA

Kpaj 20. or Beka je o0OesekeH BEIMKHM HMHTEPECOBAKHEM 32 IMOCIOBHO IMOHAMIAKE U
OpraHu3anony KyaTypy. CBe BHILE NPEOBIIaJaBa MHUILJBEHE O BEOMa HU3PAKEHOM YTULA)Jy
OpraHu3alloOHe KYyJAType Ha mocioBHE mepdopmance mnpenyseha. JauameMm KOHKYpEHIIHje
janmaHckux npenyseha, mocrasuo je jacHo J1a ce Mopa M3rpajIuTH jaka OpraHu3allija 3aCHOBaHA
HA CHAKHHM OPTaHW3AIMOHMM BpeaHocTHMa.’ MeHaumenT mpenyseha opjentmme ce ka
MOCTU3aky LIUJbEBA YCIEIIHOCTH, ocllambajyhu ce Ha GalaHCHpame OAHOCY M3Mel)y eTHdkor
MOHAIIaka U MOCTU3abe BUCOKUX EKOHOMCKHUX Mep(pOpMaHCH y MOCIOBABY.

Menayepy M 3alloClIieHM KOJU C€ IOHallajy y CKJIaay ca €THYKUM BpEeIHOCTHMA
CTBapajy €THUKy OpraHu3alloHy KynTypy. ETHuka opraHusanuoHa KyiaTypa HE 3Ha4M caMo
MOCTOjamke ETUYKOT Kojiekca y mpenysehy. Hamepa je na ce oapehene BpeqHOCTH U BepoBama
MHTEIPUINY HE CaMO y CTPATerHjy IOCioBama Beh M y yM M CpLe CBAKOT 3alOCICHOT.>
“IloTpeOHO je yCIIOCTaBUTH TaKaB OpPraHM3allMjCKU cHUcTeM Koju he caapxkartu edukaca,
eKOHOMHYAH U ycIellaH cucteM obe30ehuBama eTiuku OecrnpekopHor mocioBama (effective

> Vemic¢-Durkovi¢, J. (2011): "Etitka odgovornost menadZera u uslovima svetske ekonomske krize", Acta
Economica, Banja Luka: Ekonomski fakultet, Vol. 9, No. 15, Februar, str. 132.

60 Mwutposuh, Jb. (2002): "OgHocK paaa 1M KanuTana v yaora CMHAMKaTa y NocTCoUUjaIMCTUYKMM APYLWITBUMA Y
TpaHsuumjn", Teme — Yaconuc 3a dpywmeeHe Hayke, Huw: EkKoHomcku dakynteT, Vol. 26, No. 4, ctp. 605.

61 Militaru, C., Zanfir, A. (2012): “The Influence of Organizational Culture over the Ethical Principles in
International Businesses”, International Journal of Academic Research in Accounting, Finance and Management
Sciences, Vol. 2, No. 1, p. 26.

%2 Collier, J., Esteban, R. (2007): op. cit., pod 56, p. 30.
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compliance organisation).”® Cmarpa ce 1a mocrojame CHaKHOT CHCTEMa BPEJHOCTH KOjH
00JIMKYje OpraHu3alMoHy KyATypy npenay3eha, MOXKe J1a OJlaKIia Wik y MOTITYHOCTH OJIOKHpa
Ipolec MociioBama.  Kpeupame eTHUKEe OpraHM3aldoOHE KYJIType 3axTeBa KOHCTAaHTHY
KOMYHHUKAIIM]y O ETHYKMM BPEIHOCTHMA Kao W o00e30eheme Ja ce IMoHallame CBHUX
yIpaB/baukKUX HUBOA M 3allOCIEHHX Ycarjiacu ca OBHM BpPEOHOCTMMA. 10 moapasymeBa
MOHAIIake KOje MpeBa3miia3y MUcaHa MpaBwia u npoueaype. OBo U3 pasiora mrTo mporpam
IIOCJIOBHE €THKE, caM 1o ceOu, He wTuTu npenyseha ox Hecymexa. OH ckeHupa
OpraHu3aIoHy KYJITYpy M OTKpuBa Moryhe M3a30Be W IIAaHCE, T€ y CKIaJy ca TUM pa3BHja
Ooynyhe cMepHutie.

JoOpa opraHu3zanmoHa KyJITypa pe3yiTaT je eTHYKOT KOJeKca IIOHAIlamba,
JTUCIUIUINHE, TOCBEheHOCTH M UCTPajHOCTH J1a C€ OCTBApPE BPEIHOCTH Ka0 U YCMEPEHOCTH Ka
MOTPOIIAYMMAa M OCTAJIUM KJbYYHUM MHTEPECHUM Tpymama. “be3 jake eTuuke opraHu3alfoHe
KYJITYype MOXE C€ CKpPEHYTH ca MpaBor IyTa 300T MPHUTHCKA KOJU YeCTO IOCTOjU Y
opranmuzanuju kKako 0u ce mpoduT MakCMMHU3HMpao W moBehasa BpEeAHOCT akiMja, a yclen
TOXJIeTIe KOja MOCTOjH y MHOTHM mpeay3ehnma.”® Jaka opranmsammona KyiTypa jecte cHara
npeny3eha KojoM ce ocTBapyje MOCIOBHH ycreX. Mnak, ucTpakuBama MoKa3yjy Kako je 3a
ycex mnpeny3eha morpeOHa opraHm3ampoHa KyaTypa Koja je He camo jaka Beh u
aJanTabwiHa, Tj. CIOCOOHA J1a TIPEIo3Ha IPOMEHE Y OKPYKEHY | Jla C€ HCTHM Ipriiarohasa.

JloOGpa opranuzainyoHa KyjiTypa Jaje IMOCJIOBHE pe3yiTaTe OHAA KaJga MEHAlIMEHT
npeny3eha TOJACTHYE KPEaTUBHOCT, 3HAKE M TIO3UTHBHY CHEPrHjy. Y Tako KpEeHUpaHoj
KYJITYypH IOCJIOBamka CBU MOpajy OUTH /€0 LeJIMHE, T€ MO/1j€HAKO YKIbYUCHH Y peau3aiuju
nepuHUCAHUX BPEIHOCTH. Y OBAaKBHM OpraHHM3amHjaMa je JoOpOoOUT 3aloCiIeHHX Ha MPBOM
MECTy a OpraHu3alija paja je UCKJbYYHMBO OpjEeHTHCaHa Ha OCTBapuBame 3ajaaraka. lupoj
JaBHOCTH J00po je mo3Harto mpenysehe EHpOH, kKao THUNMYaH U Yy JUTEpaTypud YECTO
HarjamaBaH NpUMEp HEEeTHYKE OpPraHU3alloHEe KyJIType Koja jeé HCKJbYYHMBO OpjeHTHCaHa
npema npoputy. Cumc u bupkman (Sims, Birkmann) cy onwucanu EHpoHOBY eTHKy Kao:
“Kpajma cynpoTHocT u3Mel)y peuu u nena, usmel)y oomamyjyhe cjajue dacazne u mokapese
CTPYKType Koja ce Hana3u u3a me.”

Ja Oum opranuzamuoHa KyiTypa Owia Ha 3al0BOJbaBajyheM HHBOY a THUME U
JOTIpUHENIa YCIENTHOCTA TMOCJIOBamka, MOTPeOHO je OCTBAPUTH MO3UTUBHY COIUjaTHY
uHTepakuujy. To 3Haum 1a ce y mpenysehy ocTBapyje moBepeme Mehy 3amocieHuMa kao u
TUCTPUOYIMja 3Haka MOTPEOHOT 3a pean3alijy MoCcTaB/beHUX LUJbeBa. Y crelnrHa npeay3eha

® Koletnik, F., Korosec, M. K. (2011): "Eti¢ki prihvatljiv menadZment (upravljanje eti¢ki prihvatljivim

djelovanjem preduzeca)”, Financing — Naucni ¢asopis za ekonomiju, Banja Luka, Brcko: Finrar d.o.o., Banja Luka
i Financing d.o.o., Vol. 2, No. 3, str. 17.

® Sapi¢, S., Eri¢, J., Stojanovié-Aleksi¢, V. (2009): "Uticaj organizacione i nacionalne kulture na prihvatanje
organizacionih promena: IstraZivanje u srpskim preduzec¢ima", Sociologija- Casopis za sociologiju, socijalnu
psihologiju i socijalnu antropologiju, Beograd, Vol. 40, No. 4, str. 401.

& Mintz, S. (2012): "What are the Qualities of a Successful Leader?”’, 14. janyap, workplaceethicsadvice.com
[Blog]. AoctynHo Ha: http://www.workplaceethicsadvice.com/2012/01/what-are-the-qualities-of-a-successful-
leader.html, npeyesto: 13.05.2015.

66 Sims, R.R., Brinkmann, J. (2003): “Enron ethics (or: Culture matters more than codes)”, Journal of Business
Ethics, Vol. 45, No. 3, p. 243. NMpema: Nguyen, S. (2011): “Creating an ethical organizational culture”, Workplace
Psychology, 14. ¢ebyap. [octynHo Ha: http://workplacepsychology.net/2011/02/14/creating-an-ethical-
organizational-culture/, npeyesto: 14.05.2015.
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IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npez[y3eha

YIJIaBHOM HMMajy CHa)XKHY OpraHM3allMOHY KYATYpy Koja je ¢uiekcuOwiHa M Koja yTHYe Ha
noBeheme MOTMBHCAHOCTH 3aIOCICHUX M peraBambe KoHdumkara. Camum TiM, 00e30elyje ce
e(pUKaCHOCT KOOpJAMHAIMj€ TOCIOBHUX OJUIyKa W H3BpIIABame 3aaaraka. lcrpaxuBama
MOKa3yjy Ja ycremHa mnpeay3eha koja mpoMoBHINY oapeheHe BpeIHOCTH y OpraHu3aiuju
OCTBapyjy COILMjalIHy C€HEePTHjy W MOTHBALM]y YHME C€ yTHYe Ha TMO3UTHBHE CTAaBOBE W
MOHAIIAkEe TOTPOIIAYaA.

VY unanky oOjaBjbeHoM y ®Dopuyn marasuny (Fortune Magazine) mure: “CBaku
UIAMOT Ca jaKUM CTOMakoOM MOJKE 3apaJiTH HOBall Ha Op3WHY, MOHEKaJ MHOTO HOBIIA,
CHIDKABaWkEM TPOIIIKOBA U 3JI0YIIOTPEOOM MOTpOIIIayua, 3aMoCICHUX U pernyranuje npeayseha.
AN je OYMIJIeZIHO J1a TO HHje HAYWH OCTBapuBama mnpodura Ha ayxu pok. Haumu na ce to
ypaay je Kpeupame BPEIHOCTH TaKo Ja MOTpoliayd Hehe HH MOMHCIHTH Ja TPake HOBOT
cHabneBaya. Haume, uzeja je ga ce mM3rpajy CUCTEM BPEIHOCTH 3aCHOBaH Ha CYNEPHOPHUM
POM3BOIMMA, YCIIyraMa, THMCKOM pajy, MPOIyKTHBHOCTH M KOONCPALHjH ca KyIuma. >
[Ipeny3eha koja cy Ouina opjeHTHMCaHa Ha MPOM3BOJ CaJla CE YCMEpaBajy Ha MOTPOIIAYe.
[Tocramo je eBUACHTHO Ja Cy HOCHOIM TIpoMeHa oOHa mnpexyseha koja pa3Bujajy
OpraHu3aIoHe BPEAHOCTH y mpeay3ehy Koje cy MOACTUIAjHE 32 OCTBAPHBAKE KBAIHUTETA U
ycriexa y mocjioBamy. Yiiora MEHaIMEHTa, peMa TOME, OrJIe/la Ce Y OCHTypaBamy KBaJUTETa
MPOU3BOJIa U YCIIyTa aJeKBAaTHOM KOHTPOJIOM TOHAIIAmka 3all0CIICHUX HaMeTameM oipel)eHnx
KyJATYPHUX BPEIHOCTH, BEepoBama U HOpMHU. Tako ce oapeheHO eTHYKO MOHAIIalke MOXKE
OYCKHUBATH yclie/ HarpaljuBama 3amociieHuX KOju MOIITY]y OPraHUu3allMoOHe BPSIHOCTH U YHjH
je MHTEeTpUTeT y CKJIaay ca BpeaHoctuma npenyseha. [lopen tora, AMCHUIIMHOBAKHEM OHUX
KOjU JTIOHOCE TIOTpEIIHE OJUTYKE MOXKE CIY)KUTH 3a TpuMep cBuma y mpemnyzehy. Beoma je
BO)XHO JIa C€ MPHJIMKOM CENIeKIMje KaHIUIaTa BOJAM pavyyHa O HHUXOBOM HHTETPUTETY U
MOIITEHY.

[Toroje oHM KOjU cMaTpajy Kako je MpaBa PeTKOCT Ja W3BPIIHU JAUPEKTOPU pasyMmejy
eTUUKY KYJITYpY y OpraHuzanuju.  Bepyje ce 1a mTo ce BUIlIe UJe Ka BpXy XHjepapxuje To je
CITMKA OpraHM3aIOHE KyJIType JIeMa i Mambe peanta. ° OBO U3 Pa3liora IITO JUPEKTOPH He
pacrnoyiaxy peaHuM HHQOpMaldjamMa ¥ 4YeCTO TOCIEIU Ca3Hajy JIOIIe BECTH. Y TaKo
KOHIIMIIMPAHUM YCJIOBHMA IOCIOBama MOTPEOHO je Npeay3eTH Mepe y BHIY HHTEpBjya,
opraHu3oBama (OKyC Tpyna WM CHpPOBOhEHEM aHKeTa Kako OW ce JOILIO JI0 PEaIHUX
MoKa3aTeJba.

HMaunwujen T'oneman y cBojoj kwu3u Coumjanna untenurexuuja (Social Intelligence),
cMaTpa Kako TOCTOJU €MOTHMBHA EKOHOMHja y KOjOj yCIeX TIOCIOBamka 3aBUCH Off
nepopmancy Jbyjackor Karmrana.” Jlommo je Bpeme Kaja JbyACKH (aktop ompebyje

&7 Mihajlovi¢, D., Risti¢, S. (2006): MenadZment: ljudska strana, Novi Sad: Fakultet tehnickih nauka. Mpema:
Cizmi¢, S., Visacki, T. (2009): "Povezanost individualnih vrednosti i organizacione kulture kao prediktor
zadovoljstva poslom zaposlenih u vojnoj sredini", Vojno delo, No. 3, str. 220.

68 Teal, T. (1996): "Not a Fool, Not a Saint”, Fortune, 11. HoBembap. MNpema: Trevino, L., Nelson, K. (2010): op.
cit., pod 46, p. 347.

69 Trevino, L. K., Brown, M. (2004): op. cit., pod 41, p. 78.

70 Trevino, L. K., Nelson, K. (1988): Moral mazes: The world of corporate managers, New York: Oxford University
Press. Prema: Trevino, L. K., Brown, M. (2004): op. cit., pod 41, p. 78.

. Berghofer, D., Schwartz, G. (n.d.): op. cit., pod 40.
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BXHOCT ¥ KOHKYPEHTHOCT caBpeMeHor mpeny3eha. Ma konuko mpeaysehe octBapyje moope
MOCJIOBHE pe3yJiTaTe, OHO MOpa CTAITHO Ja yHarpelhyje HHTepHO MOCIOBHO Opykeme jep he ce
y CYIPOTHOM CTBOPHUTH AMC(HYHKI[MOHAIIHA OpraHu3aiija Koja he MOJCTUIIATH HEXKEIHEHO
noHamamwe y mnpeaysehy. YKomumko moctoju cnaba opraHu3alMoHa KyaTypa, MeEHajepH
MOpajy ycMmepaBaTH IOHAIAke 3alOCICHUX MpeMa CTporo aehUHHUCAHUM IpaBHIMMA |
nporenypama. CaMiUM THM, yMambeHA je MIaHCa 32 HHOBHPAKEM jep ce CBa MaKika ycMepaBa
Ka pelnaBamy KOH(PIMKTHUX CUTYallja Kako Ou ce 00e30eamia capaama Mel)y 3amocieHnma.
TakBa KOHBEHIIMOHAJTHA KYJITypa OJJIUKYyje C€ PUTUIHMM NpaBUIMMa IOHAIIAka U BPIIO
YeCTO je KOHTPANpOJYKTHUBHA jep [0Ja3u 0 HpyXKama OTIOpa 3aloCiICHUX. 3aloCiCHH
HEMajy WHHIIMjaTUBE, CTPUKTHO CE IMOHAIIAjy MpeMa JaTUM YIyTCTBUMAa a MHIUBHUIyalTHA
OJICOBOPHOCT HHje ocBerrheHa.

3emibe y pa3Bojy MMajy cinabuje pa3BUjeHY IMOCIOBHY €THKY O Pa3BHjCHUX 3eMajba
3amaga. OBO W3 pasjora IITO je KyJITypa jeJHe 3eMalbe Beoma crenupudna te oapehyje u
OpraHM3auvoHO ToHamame mnpenyseha. Tako je Ha mpumep, y Amepuun wimn Kanaan
HETPUCTOJHO JOHETH MOKJIOH Ha MMPBOM CACTaHKY TE€ C€ TAKBO IMOHAIIAKRE MOXKE MIPOTYMAYUTH
Kao MuTO. Y JamaHy je HepHCTOjHO HE JOHETH MOKJIOH. MoJepHO nocioBame cycpehe ce ca
pa3IMYUTAM OpraHU3alMOHMM KyATypama 4Yak W KojJ mpeny3eha koja mpumanajy ucrToj
nenatHocTH. Jlok konm MBM-a eTmukn KOJEKC NOHAIama Halaxe CTpPory (OpMaTHOCT
HOIIICHC OJie/la W W3IaHmanux rwurena, y Emry (Apple) ce Heryje T3B. ONyHmITEHH CTHII
(casual) oneBatmba rie je mpUxBaTIEUBO J0hHK y papmMepkaMa, MajUlly U aTHKama.

EdexktuBHa opraHmzanmoHa KyinTypa TpeOa CTUMYJIHCATH €THYKO I[OHAIIAke |
o0e3xpabpuBaT HEeTHYKO MoHamame. OcTBapeme yHarpe Ae(GUHUCAHOT [TUJba 3aBUCH OJ1
Ipero3HaBamka BAXHOCTH ETHYKUX Mep(OpMAaHCH TIOCIOBama KojuMa Cce yTH4Ye Ha
penyranujy npenyseha. Jlobpa penyraiuja je yBek moxkebHa U Moxke ce pehu Ja je BuTanHa
uMoBHMHa mpenyseha koja Tpeba cTamHO Aa ce oapxkasa. JloOpa pemyranuja 3Hauu J00po
WHTEPHO OKpYXKEHme y KoMe ce o0e3behyje enmykamuja u TpeHUHr 3amocieHux. Ha Taj
HAuYMHUH CTBapa ce OpraHu3alMoHa KyJITypa y K0joj 3alociieHH 3Hajy J1a je Y pey Aa MocToje
eTHUKe JMIeMe Kao M Ja MOTY IMTaTH HajpeljeHe 3a moMoh y HHXOBOM pemiaBamy. >
Enykanuja o eTHIM He CMe ce OCJIamkaTH caMO Ha TEOPHjCKO 3Hame U Je(UHHUINjEe O €THULH.
3amocneHnMa ce Mopa MpHOIIKUTH OBa MaTepHja Kako O pa3BUIIM KPUTHYKO Pa3MHUIIIbAHE
U TpeHesie OCHOBHE BPEJHOCTH MHTErpUTeTa. AKO Cy 3allOC/IEHH YIO3HATH Ca BPEIHOCTUMA
3a KOje Ce MEHAIMEHT 3aJla)ke ¥ YKOJIHMKO PYKOBOJICTBO Ipemy3eha meMoHCTpupa mpumepeHe
CTUJIOBE MOHaIama oHAa he JoHOCHTH oJuTyKe Koje he moap:kaBaTu TakBo noHamame. Camo
Ha Taj HAUMH OCUTYPaHO je IyTOPOYHO OCTBAPUBAE BUCOKUX ITOCIOBHUX pe3yiTara.

1.3. HAJYEII'hKM ETUYKU ITPOBJIEMUA Y CABPEMEHOM
HOCJ/IOBABY

ETHka je Bpyio BakaH CETMEHT Y MOCJIOBalkY LITO MOKa3yje NCKYCTBO HEKHX BEJIMKHX
npenyzeha 4ynju je MEHalIMEHT UMao OTpOMHY aMOUIINjy ¥ MHTEJIUTeHIIN]Y, aJli HE U MOpaJIHU
komrac. [Tox Benmukum nputrckoM o0aBe3a, ycrex npeay3eha 1anac je yciaoBJ/beH MOCIOBHOM

72 Joseph, J. (2000): Ethics in the Workplace, The center for Association Leadership, October. [locTynHO Ha:
http://www.asaecenter.org/Resources/articledetail.cfm?ltemNumber=13073, npeyseTo: 08.04.2015.
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€TUKOM KOja TpEJICTaB/ba OKBUP Y KOME HOPME €THYKOT MOHAMIaka HUCY yOOIWYeHE Y
jenHHUCTBEHY 1eNuHY. IbUX0B ce caapikaj uckasyje myTeM IMUCaHuX MPaBHia KOja HUCY rapaHT
3a eTHMYKo moHamame. [lopex Tora, y mpakcu ce 4ecTo jemaBa Ja moBehaHu MHTEpec 3a
MOCJIOBHY €THKY HE 3Ha4d HYXXHO M €THYKO MOoHamame y mpeaysehy. Wnak, cyodena ca
U3MEHCHOM peaiHomhy yciaen ayOOKMX EKOHOMCKHX, TEXHOJOIIKAX | JIPYIITBEHUX
MPOMEHa, TOTOBO CBa mpeay3eha MomTyjy OCHOBHE MPHHIIUMIE €TUYKOT MOCIOBamka KOjU Ce
3aCHMBAjy HAa KJbYYHHM BpEIHOCTHMA ApymTBa. Ha Taj HaumH mokasyje ce mocBeheHocT
npenyseha mpaBuM  BpenHocTUMa. [Ipemo3HaTH BaXHOCT MPHMEHE U MOMITOBamba
NeUHUCAHUX CTHYKHX TMPUHIUMIA TPEACTaB/ha TEK IMOYETHU CTyNam IMPUMEHE IOCIOBHE
eTMKe y mocioBamy. Ilo3Hatu eruuap Majkn  Ilosedcon (Michael Josephson),
naeHTU(HHUKOBAO je 12 eTHUKUX MPUHIIMIIA Y TIOCTIOBalky Mel)y Kojuma cy:

1. UckepHocT

2. Wnrerpurer

3. UcniymaBame obehama
4. JlojanHoCT

5. butu dep y cBemy

6. bpura 3a apyre

7. [lomrroBame npyrux

8. IlomroBame 3akoHa

9. Iloceehenoct n3y3eTHocTH
10. JIunepcTBO

11. Penyrauuja u Mmopai
12. OarosopHoCT

O06aBsbajyhu cBakoJHEBHE MOCIOBHE aKTUBHOCTU CBH 3aIlOCICHM ce MOry Hahu mpen
OpojHMM HeJoyMHUIlaMa U €TUYKUM JuiemMaMa. Kako momToBame 3aKOHA camMo MO cedu Huje
JI0OBOJbHO, OBM HPUHIMIM ETHUYKOI IOCIOBaWka MNPEACTaB/bajy Y HEKY PYKY CMEpHHIE Yy
ciyyajy eTuukux auiema. OHa J0JaTHO IOojalllkbaBajy MpaBmiia Koja Tpeba MOIITOBAaTH Kako
Ou ce OCTBApWIJIO €TMUYKO MOCIOBHO MoHamame. [1o3HaTo je 1a He MocToje OJroBOpU Ha CBE
Henoymuiie. Mnak, mocBehenoct mnpexyseha MOCIOBHO] €THMIM, KpO3 MHCHUCTHpame Ha
MOINTOBake €TUYKUX MPHUHIUIA, oMoryhaBa 3amocinernMa ocehaj moHoca IITo Cy €0 TUMa
KOJU €TYKY BpellHYyj€ BP0 BUCOKO.

VY cBakOJHEBHOM TMOCJIOBamky, MEHAaUMEHT Npeay3eha ce HempecraimHo cycpehe ca
MOpAJIHO MPOOJIEMaTUYHUM CUTYallMjaMa, Tj. eTHYKUM auiemama. Haume, yecto ce mocraBsba
MATamke Ja JM je oapehena ommyka MopasiHO ucipaBHa Wik He. [Ipemy3ehe 3a mpou3Boamy U
auctpuoynujy enextpuune enepruje Eamakc (ENMAX Corporation), y cBoM npupydHHKY O

73 Josephson Institute of Ethics. locTynHo Ha: http://josephsoninstitute.org/business/blog/2010/12/12-ethical-
principles-for-business-executives/, npeyseto: 24.04.2015.
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MPUHIUIIMMA TIOCIIOBHE €THKE HABOJU KAKO y HEJIOYMHUIIM CBako Tpeba MOCTaBUTH ceOu
74
cieneha nurama:

1. Jla u je 3aKOHUTO?

2. Jla 1 je eTUYKH UCTIPABHO?

3. [la i Oux keyieo Aa Ipyry 3HAjy Ja caM TO Ypaauo?

4. Kako 6ux ce ocehao aa ce Moja oaiiyka 00jaBu y HOBUHama?

5. llIta 6ux Mucano o cedu 1a TO ypagum?

6. Kako 6ux caBeToBao CBOje JA€TE WM MpHjaTesba Y CIMYHO] CUTYAIUjH?

OBa nmurama MOTy nmomMohu y UCHpaBHOj MpoueHu oapelheHe curyaruje. YKOJIUKO je
OWJIO KOjU OJ] OJITOBOpA HETaTHBAH, OJJTyKa KOja je JOHEIICHA WM KOja ce HaMepaBa JIOHETH
HUje eTyHa. OBMM YIIUTHHKOM IOKYIIIaBa CC aHAIM3UPATH UJIEMa U JOHETH OJJIyKa TaKo
mro he ce mpobiaeMy NPUCTYNHUTH ca BUIIE Pa3IMYUTHX aCHEeKaTa.

JIuHAaMHYHM TIOCJIOBHHU TporiecH y 21. BeKy MMajy 3a pe3ysTaT HCIIOJbaBambe CBE
OpOjHUJUX JIOIIMX CTpaHa TOCIOBHHMX aKTHBHOCTH. [laHac ce roToBo cBa mpemyseha, kao
eTUYKH Cy0jeKTH KOju OpHHY 3a 3arocjeHe, MmoTpoliaye, 1o0aBbaye, BIACHUKE KamuTaia U
mHpy APYIITBEHY 3ajeIHUIly CyodaBajy ca eTHYKMM npobdiemuma. [IpoGiemu xoju ce
Hajuemrhe jaBibajy THYy C€ MEHAIMEHTa JbYACKHX pecypca Kao W CeTHYKHX OJJIyKa Y
MapKETHHT KOMYHHLIUPAY U IPOU3BOIHU.

bpura o 3anocneHuma jeiaH je 0/ HajBAKHUJUX aclieKkara MociioBama. KBaauTeTHuM
yIipaBJbamkbeM 3arociieHuMa 06e30elyjy ce yciaoBH paja y KojuMa ce MOoITYjy JbyJAcKa Mpasa,
OCTBapyje paBHOMEpPHU TpETMaH CBUX 3allOCICHUX, 3alITUTa Ha paay W KOHTHHYHpaHa

eayKaluja.

WNHuTepecn 3amociieHuX MITHTE C€ 3aKOHOM KOJUM C€ peryiuuly npaBa U oOaBese
MOCIIo/IaBalia M 3amnocieHux. Tako je 3aKoHOM 3abpameHa JUKpUMHUHAIMja MO0 OWJIO KOM
OCHOBY, CEKCyaJlHO Y3HEMHpaBame€, MOOHMHI, HEOIpaBAaHO M HelIaheHo NpeKOBpPEMEHO
pajHO Bpeme, paja Jelle WIM HEOOMYHO TeIIKU MOcioBU. ETWuko moHamame mpenyseha
MoApa3yMeBa PErpyToOBamE paJHE CHAre pa3iMduTe BEpPCKE, KYJITYpHE WM HAI[MOHAIIHE
MPUTIATHOCTH, OPUTY O 3aIITUTH 3/IpaBJba, Tiahame CBUM paJHUIIMMA JeIHAKO 33 HCTY BPCTY
roclia ca UCTUM KBanu(uKalyjama Kao W MOIITOBAamE MpaBa paJHUKa MPH 3arollbaBamy,
yHanpehewy U OTOyIITamy.

VY caBpeMeHUM YCIOBHMMa MOCJIOBamka CBE BHIE ce oOpaha maxma Ha 3J10ymnoTpedy
mohu mpeny3eha. Uecto ce ToBOpM O HapyliaBamky IPHUBATHOCTH 3allOCICHHUX YCIIEH
HEOMpaBJAaHOT M TIPEKOMEPHOT CaKylJbaka IMOJaTaka O 3aloClieHWMa, Haa3opa Hal
€JICKTPOHCKOM TIOIITOM M TEeNe(POHCKMM KOMYHHUKaIlMjaMa Kao W BHAeo Hamazopa. OBaj ja3
HACTaje 3aTo IITO 3aKOH HE HJIe Y KOpakK ca TEXHOJOTHjOM U CBe BHIIE ce moBehaBa Kako

’* https://www.enmax.com/LegalSite/Documents/ENMAX_Principles Business_Ethics.pdf, npeyesto: 24.04.2015.

7 Carroll, A. B., Buchholtz, A. (2008): op.cit., pod 2, p. 403.

37


https://www.enmax.com/LegalSite/Documents/ENMAX_Principles_Business_Ethics.pdf
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TexHonmornja Hampexnyje.’© Jom je 1816. rommme, 6mBmm npexcenuuk CAJl-a, Tomac
Iledepcon (Thomas Jefferson), y jeanom cBom mucmy HaBeo: “’Ca MPOMEHOM OKOJHOCTH, H
MHCTUTYLIMjE C€ MOpajy YHAIpeIuTH Kako Ou aprkaie Kopak ca BpemeHoM.” Mako je u3BecHa
KOHTpOJIa 3allOCIIEHNX HEMHMHOBHA M IIOKEJbHA, OHA MOpa OWTH y CKJIamy ca yHampen
nepuHUCAaHUM TpaBHIMMa IociofaBamna. MelyTum, cBakako je TEIIKO OAPEAUTH TPaHUILY
n3Mmel)y npasa mocioaaBLa J1a HaATIIEAA Paj 3all0CICHOT U IIPAaBO HA MPUBATHOCT 3aIIOCIIECHOT.
Hexe 3emibe, nonmyt ®@uHCKE, OBa MUTama Cy peryimcaia 3aKOHOM Kako OM 3alITHTHJIE ITpaBa
panHuKa.

JlaHac je jJaBHOCT CBE BHIIIC 3aMHTPUTHpaHa 3BMXkKIaunMa win y30ymuBaunma (Whistle
blowers). Hawume, ped je o 3amocicHMMa WM OHMBIIAM 3aloOCICHHMa KOjH IPHjaBIbY]jy
HEeTUYKO TOHAIamke y mocioBamy. CBako mpeaysehe koje ApKM 10 €TMYKUX MPUHIMIA Y
MOCJIOBaBky Tpebao OM pearoBaTH T€ MCIPABUTH HacTaje mpoodiieme. MelhyTum, peaaHocT je
HEITo Jpyradmja. YecTo ce jaemaBa Jla MEHAIMEHT ONTYXYyje ‘’3BIKAade’”, onmpaBaaBajyhu
M3BECHO TMOHamame y npeny3ehy. 3amocieHu mocrajy GpycTpupaHH YKOJIHMKO CE HHUXOBE
MpHjaBe UTHOPHIY M YIIPABO OBH 3aIOCICHU Hajyenihe moctajy 3Bmwxkaaun. C apyre cTpaHe,
KHBOT 3BIDK/Ia4a IOCTaje CBE TEXH. YKOIMKO He I0OUjy OTKa3, 1ajy UM CE HajTEXH ITOCIOBH
WIA UM C€ YOIIIITe He AO0JeJbY]y pagHu 3amanu. Yecto nMajy pasHe ICHXOJIOMIKE MpodiemMe
KOju ce cBe Buie moropinarajy (mopemehaj cHa, HOhHEe Mope, XpOHHYHH YMOp, CTec,
pasapakJbuBocT WTA.). Ilpemy3eha umja KynTypa mocioBama OXpaOpyje IpHjaBJbUBAE
HEJIOJIMYHOT TOHAIIalkha MOXE HICHTU(UKOBATH IMOTCHIMjaJHE MPOOJIEME Ipe HEro IITO

77
IOCTAaHYy pCaJIHU.

Kako cy 3BmkIauM akTyejlHa TeMa Yy CaBPEMCHHM YCIOBHMa IOCIIOBaba, MOCTOje
BPJIO KOHTPAJMKTOPHA MHUIIUBEHA O HBbHMa. Tako MHOTH JaHAC CMaTpajy Ja Cy 3BIDKIA4YH
HE33/I0BOJbHH U (PpyCTpHUpaHU 3amociieHn KOju ce cBere mpemysehy 30or jomie 1uiare u
JMYHOT He3a70BoJbcTBA. C TUM Y BE3H, YECTO MX HA3WBAjy IIMHKAPOIINMA, U3/IajHALIMMA HITH
nmanoBrMa.’° 3BIDKIAYN Cy YECTO TOMyJIapHa TeMa M y CBETY (HIIMa, 4rja Ce IpHYa 3aCHHBA
Ha QUKIMjU WM UCTUHUTHM Jorahajuma a Mel)y kojuma cy: Epun Bpokosuu (Erin Brokovich
- 2000), ®upma (The Firm - 1993), Majkn Knejron (Michael Clayton - 2007), Joymauk (The
Informant - 2009), utx.

[TocnoBHa eTuka je TeMesb MOBEpEma 3a AYTOPOUHHU YCIeX y mocinoBawy. [Ipenyseha
KOja Cce HEeTHYKH TMOoHamajy Tpebajy 3HaTH Kako he TakBO IMOCIOBamke€ CKYIMO KOIITAaTH
npenyzehe. Y TOM cMHCITy, BaXXHO je HallOMEHYTH 3Hayaj MapKETHHIIKE eTHKe Koja Tpeba
OUTH TyrOpOYHOI KapakTepa Kako Ou ocurypaia passoj npeayseha. [lpobiemu etuke BezaHu
3a MapKeTUHI HCTpaXHBamka OJIHOCE C€ HAa aHOHMMHOCT HCIHUTAaHHWKA, MaHUIYJIalujy
mojiaTaka Kao U JoBolhewme MCMHUTaHWKa y HempujatHy cutyauujy. IIpobiemu kxoju ce tuuy
npou3Boja Hajuemhe ce ojHoce Ha 0e30eAHOCT M KBanHTeT, 30ymyjyhy ambanaxy wuiau
JIaKHE TBPAE MPUIMKOM peKIIaMHpama oapeheHux mpousBonaa. Tako Ha mpuMep, 9eCcTo ce

’® Wadhwa, V. (2014): "Laws and Ethics Can’t Keep Pace with Technology’’, MIT Tehnology Review, 15. anpun.
JoctynHo Ha: http://www.technologyreview.com/view/526401/laws-and-ethics-cant-keep-pace-with-technology/,
npeyesto: 07.05.2015.

7 Ketz, S. (2014): "2014 - The Year Of The Whistleblower”, Forbes Magazine, 01. aBryct. JOCTynHO Ha:
http://www.forbes.com/sites/theemploymentbeat/2014/01/08/2014-the-year-of-the-whistleblower/,
npeyseto: 05.05.2015.

78 Jaynes, M. (1995): "When to Rat on the Boss”’, Fortune Magazine, 02. okTobap, p. 83. Mpema: Duric-
Kuzmanovi¢, T. (2008): op. cit., pod 34, str. 7.
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[TocnoBHa eTnka, APYIITBEHA OATOBOPHOCT M KOHKYPEHTCKA MPEIHOCT npey3eha

JeliaBa Ja Mpou3Bohaun mMpexpaMOpeHUX MPOM3BOAHA OOMamyjy MOTpOIIaue y IMOTIEAY
CHPOBHHCKOT cactaBa. MnH, y pexiiaMmama KO3METHYKHX Kyha 4ecTo ce moTeHnupajy edexru
MIOIIYT T'YCTE KOCE, ITYHUX yCcaHa, BUTKOT TeJa, 3aTEeTHYTOr JINLA, IyTUX TpenaBuia utj. JKexne
TaKo, y *eJbH Ja u3riieAajy miahe u jerniie, 4ecTo MOBEPYjy OBaKBUM peKjaMaMa M KyILyjy
npousBoze. Mapkeruniiku crpyumak Cer [omun (Seth Godin) jenmom je HanloMeHyO Kako Cy
MHOT€ CTBapHU UCTHHUTE YIIPABO 3aTO IITO JbYAH Y BBUX Bepyjy. ‘AKO BepyjeMo Jia je CKyIyba
Kpema 00Jba, OHJAa U jecTe. YKOJIUKO KyIIMMO KpeMy jeTHOT Impou3Bolaya U CXBaTUMO J1a HaM
He oxaromapa, Tparahemo 3a macasHoM, Moxaa he ciaeaeha 6utu 6ospa. Hehemo omycrarwu.
3aro ce CBaKOJHEBHO I10jaBJbyjy HOBHM TPOM3BOJAM Ha TPXKHIUTY, ca “HNO00JBIIAHOM
dopmymom™.”

[ToTpomiaun KOju BPEMEHOM CXBaTe€ HECTHYKE MAPKETHHIIKE aKTHBHOCTH I10jCIMHUX
npeayseha omTpo ocyhyjy u oabujajy najbe mocioBame ca muMma. llpemgysehe koje
MapKETUHIIKAM aKTHBHOCTHMa OOMambyje TOTpOIaye MOXKE M3TryOUTH HE caMO BepHE KYIIIIE
Beh ce cyounTd W ca TyxGama Cyly M HOBYAaHHM KasHama.” Heka HCTpaKuBarmba HOKa3yjy
KaKO Cy MOTpOIIAuu CIPEMHH Ja KyIyjy UCTH MPOU3BOJ MO Behoj LEeHH 07 MpoJaaBla KOju
umajy n1oopy pemnyrauujy.. OBy TBpamy qokasyje online aykiuonu cajt 16ej (eBuy) rue je
MOBEPEHE NMPECYAHO Yy M300py M KYNMOBHHH TPOM3BOJA, a KOje Ce CTHYE BPEMEHOM H
npernopykama.

[Ipema HEeKMM TeopeTHYapuMa, Tpeda ce MOCBETUTH ITOCe0Ha MaKba MOAPYYjUMa Koja
Cy HajroronHuja 3a oOMaHe y oryiamaBamy. Tako Ha mpuMep Tpeba HApPOYUTO MPATUTH
NOHAIlIAFkhe PEKJIIAMHUX areHlyja KOjuMa Cy IMJbHA Ipyna JAela, PeKIaMUpambe JIEraTHuX
MOPOKa TIOMYT AJKOXOJHHMX Nwha W [Hrapera, CTEPeOTHUIIE HAa PACHO]j, POJHO] U BEPCKO]
OCHOBH, peKyaMe ca CeKCyaTHHM KoHoTanmjama nta.’” Cakako, npeaysehe je oarosopro 3a
MPOM3BOJIE KOje Mpojaaje moTpomaynma. MehyTum u moTtpomraud umajy obaBesy aa ce
uHGOpPMHUIY O TPOU3BOIMMA U yCIyraMma Koje Kymyjy, a Te nuHpopmanuje Tpedajy OUTH JIako
JOCTYITHE CBUMA.

[lnb cBakor caBpemMeHoOr mpeayseha je ma ycrnocTaBu yrOpOYHE OJTHOCE Capalibe ca
no6aBsbauyrMa KOjU cy MocBeheHu 0JIrOBOPHOM IOCIIOBakY M OJpKUBOM pa3Bojy. Ilpenysehe
KOj€ je mocBeheHo eTHYKOM TOCIOBamky OYeKyje OJf CBOJUX 3aIlOCICHHX W 011 J00aBshava Jia
MOKaXy MOJjeHaKy mocBeheHoCT MopanHuM, MpPaBHUM M €THYKUM cTaHfapauma. C apyre
cTpane, kana npeaysehe octBapyje mobpe ogHOce capaiame ca n00aBjbauynMa mocMarpajyhu
X Kao BpEIHY MMOBHHY, 00a MmapTHepa MOTY OCTBApUTH capajmby OasupaHy Ha Win-win
cTpaternju. MHora mnpenyseha mmajy uMCTakHyTa IpaBWiia IOHallama 3a J00aBshade Koja

7 http://fashionvila.com/kozmeticke-lazi/, npeyseto: 30.04.2015.

80 Soce-Kraljevi¢, S., SocCe, I. (2010): "Istrazivanje uloge i znaCenja etike u marketinskim odlukama medija",
Informator, Vol. 43, No. 2, str. 151.

8 Bowie, N.E., Schneider, M. (2011): Business ethics for dummies, Indianapolis, Indiana: Wiley Publising, Inc., p.
255.

82 Hyman, M. R., Tansey, R., Clark, J. W. (1994): "Research on Advertising Ethics: Past, Present, and Future”,
Journal of Advertising, Vol. 23, No. 3, September, p. 5.

 Krkag, K. (2007): op. cit., pod 31, str. 343.
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cajip>ke CMEpHHUIIE 3a MPOICHY U u300p no0aBibava. Tako Ha IpUMEp, HEMAYKU MPOU3BOhay
nexosa Bajep (Bayer), ox noGasibaua ouekyje ciuenehe:®

- IlocnoBum wunrterpurer. Jlob6aBibaun He cCMejy TOJEpUCATH HHU jelaH BHI
Kopynuuje u mnpoHeBepe. He cMmejy HyAWTHM HUTH NpPHUMaTH MHTO Kao M Ja
3anocneHnMa y bajepy Hyze MokjIoHe HUTH OUJIO KOJy BPCTY JIMYHE KOPUCTHU KOje
Mory npousahu U3 ogHOCA ca Jo0aBJbaynMa.

- Ilomreno nagmerame. Opn no0aBibaya ce OueKyje J1a HCKIbYYHMBO MOCHY]Y Y
CKJIa/ly ca MMpaBUJIMMA MOIITEHOT HaJIMETamba.

- IlpuBaTHOCT W mpaBa WHTEICKTyadHOr BiacHUINTBA. [lomanm ce Mopajy
KOPUCTUTH HWCKJbYYMBO Ha TIpUMEpeH HauuH. [lpuBaTHOCT W mpaBa
WHTEJICKTYQTHOT BIJIACHUIIITBA 3aIlOCICHUX W CBUX IOCIIOBHUX MapTHEpa MOpajy
owuTu 3amruhenu.

- VrBphuBame crnopHux nHTama. JloOaBibauym MOpajy OCHUTYpaTH  CBOJUM
3amociieHMMa MOTYhHOCT J1a M3HEeCy CIOpHA NUTama Kao W Jla NpUjaBe CBAaKH
00JIMK HE3aKOHUTOT TocioBama. C THM y BE3H, OTPEOHO j€ YPreHTHO MpPEeay3eTH
KOPEKTHUBHE Mepe.

- JloOpoOuT *xuBOTHIA. AKO c€ 011 cTpaHe 100aBjbada MPUMEHYjy HCIUTHBAba Ha
KUBOTHUIAMa, Tpeba TPaKUTH AJITEPHATHBHA pEIlleHha MM UCTIUTHBAbA CBOJUTH
Ha HajMamy Moryhy mepy.

- On nobaBibaua ce oOdveKyje Ja IMOIITYjy 3abpaHy JAedjer paja, ciodolaH u
HEJMCKPUMHHATOPAH W300p 3alOCIIEHUX, CUTYPHOCT Ipolleca W MPOU3BOJA, Ja
OocUTypajy 37paBo W 0e30eIHO paJHO OKpYXKEHme, Ja TOIITYyjy MpoIuce o
KBUIUTETY M CHTYPHOCTH JPYINTBEHE 3ajeHUIIC, OUYyBamE pecypca, 3allTHUTa
KJIUME UT/L.

Hakie, oq nobaBibaue ce O4eKyje Ja ce MpHUAp)KaBajy UCTHUX CTaHJap/aa KOjux ce u
npenyzehe apxku M momryje. Jep HEETMUYKO IOHAIIamke Jo00aBbaya MOXKE YIPO3UTH
penyranujy npeayseha a caMuM TUM U BETOB MPOQUT.

Etnuko mocioBame mojapazyMeBa W IMOMITOBAKE U OJTOBOPHOCT MpeMa BIACHUIMMA
KaluTajla y [MJbY 3allTHTE HUXOBUX MpaBa M ynarama. [Ipenysehe umju 3amocieHu Boje
padyHa o MHTepecy npeay3eha, mTUTe U IPaBUIHO KOPUCTE HETOBE pecypce U nHQpopMaliuje
U ypeaHo Boje (pMHAHCH]CKY €BHJICHIIM]Y, Yj€HO CTBapajy BPEIHOCT 3a BIACHUKE KaluTala.
Tako npeaysehe 3a npousBoamy ocBexkaBajyhux muha Ilercu (Pepsico), y cBoM riaobamHoM
KOJIEKCY TMOHAARka HaBoaW ciegehie OATOBOPHOCTH IpeMa BIACHHIMMA KaIHTala:>
MOCJIOBHE KIbHTE CBAKOT Tpeay3eha Mopajy OuTH ypeaHe U KOMIUIETHE; CTPOTo je 3a0pameHo
¢dancupukoBame, HAMEPHO H30CTABJbAKE WM TMOTPEUIHO MpUKa3Bambe OMII0 Koje
uHpopmaiyje o mpenysehy; cBe Hactane GUHAHCH]CKE TPAHCAKIIM]e MOPajy OUTH UCTHHUTE U
notnyHe. Camo Ha Taj HauuH Moryhe je OTBOpPEeHO NpHuKa3uBame unmbeHuna. C THM y Be3H,
MoTpeOHO je TpaHCMapeHTHO HW3BEIITaBamke O TMociioBamy mpenyseha. Pecypcu mpemyseha
MOpajy ce MPaBUIHO KOPUCTHTH, IITUTUTU Of Kpale, 310ynoTpede, ryouraka u omrehema.

# http://www.bayer.hr/static/documents/Supplier Code of Conduct.pdf, npeyseto: 01.05.2015.

& https://www.pepsico.com/docs/album/global-code-doc/Serbian_ GCOC 2014.pdf, npeyseto: 01.05.2015.
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[Momamm o mpeny3ehy M MOCIOBHMM HapTHEpUMa C€ MOpajy TPETHpATH Kao MOBEPJbUBU U
oceTJbMBU. JaBHO oOenmomamuBame HHPoOpManHja o mpeaysehy gomymTeHo je camo
noprnapoiy npeayseha a y ckimagy ca MpaBWIHUKOM 33 KOMYHUKAIM]y C MEAHMjUMa, jaBHE
HacTtyne W oOjaBibuBambe WH(popmaiuja. CBH 3amocieHd MOry ciao00aHO Ja TOoBOpE O
npeny3ehy amm je caMo TOPTIapoily JO3BOJHEHO jaBHO KOMEHTApHCamke W3BEIITaja U
OCETJBMBHX CTPATEUIKUX MUTaka U HH(POpMAIIMja y Be3U KIIMjeHaTa.

Etnukn npobiemMu ca KojuMa ce MEHAIMEHT M 3allOCJIeHH CBAKOJHEBHO CyO4yaBajy
noctajy ce vemhu. [IoHekas je BeomMa TEIIKO CaKpUTH O] JABHOCTH €THYKE MpoljIemMe KOju
cBe Bulle moralhajy MHOTE JIpyIITBEHE acmekTe. BakHOo je na cBU 3amocieHu y mpenysehy
OyIy CBECHHM CBOJUX IIOCTYyIIaKa T€ WCTE JIETaJbHO MPOIEHY]y U aHanu3upajy. [lorpedHO je
€IyKallfjOM M CBaKOJAHEBHOM IPHUMEHOM MOPAIHUX Hadella YHAIPEIUTH IOCIOBabEe U IITO je
Moryhe BHIIIE €IMMUHUCATH €TUYKE TUiieMe. Y ciydajy HeJJOyMHIIA TIOTPEOHO je MOCTaBUTH
MUTakba M 3aTPAXUTH CaBET O MOCIOBHUX CapaJHUKA WU cTpydHe nmomohu. Bpio je 6utHO
Jla 3al0CJICHU CII000THO roBOpe 0e3 cTpaxa oj MOoCieaula U CII000IHO MOCTaBIbajy MUTAbA.
Ha Taxo nocraBspeHa nuTame Hajuenrhe oAroBapajy 4wiaHOBH €TUKOT oA0opa mpeny3eha.

WNupycTprjck pa3BHjeHE 3eMJbE CYy OJJaBHO CXBAaTWJIEC 3HA4Yaj €THKE Y MOCIOBambY 32
pa3nuKy o]l Hepa3BHjeHUX 3eMasba Mely xojuma je u CpbOuja. Tako je y BehuHu 3emaspa y
pa3Bojy joOII yBEK MPHUCYTHO JIAXKHO MPUKA3HBAKE MOCIOBHUX PE3yJiTaTa, HEKOPEKTaH OJHOC
npeMa 3aMHTEPEeCOBaHMM CTpaHaMa, H3/JaBambe IIOCIOBHUX TajHH, caboTaxa y pany,
CKJIalamke MTETHUX NOCIOBHUX apaH)KMaHa, TOJepUCAamhe He3aKOHUTOT pajia, OCTULIAKE Ha
60jkoT u Hepax uta. C TMM y Be3H, MOTPEOHO je IITO BUILE TOBOPUTHU O MOCIOBHO] €TULU U
IBCHOM 3HA4Yajy Kao M eTHYKUM IpolieMuMa ca KojuMa ce cBa mpeny3eha cyodamajy. Ha
Kpajy, moTpeOHO je 00e30eIuTu Ja CBU YCIOCTABJbEHH MEXaHHU3MH OyAy e(QeKTUBHU U
peannsyjy cBOjy HAMEHY.

1.4. MOCJIOBHA ETUKA Y I'NIOBAJIHOM ITIOCJIOBABY

CaBpeMeHHU TPEHJIOBH y THocioBamy HaMmehy motpely 3a u3rpaamoM MelhyHapogHuX
OJIHOCA capaJmbe KOJjU Cce TeMesbe Ha eTHMYKUM NpuHuunuma. IlocioBame Ha riobamHOM
TPXKUIITY TOJpa3yMeBa MPUBPEIHY apeHy Yy KO0joj] OICTajy oHa mpeay3eha kKojuma cy
po¢eCHOHATHOCT, MHOBAaTUBHOCT U yJIarame y pa3Boj IJIaBHU MapaMeTpu orcraHka. Tako ce
IYTOPOYHO TJIEJJAaHO, KOHKYPEHTCKa TIPEIHOCT MOKE OCTBApUTH U  3axBajbyjyhm
nocBeheHOCTH €TMYKUM MNHTakUMa y MehyHapoaHoM mocioBamy. KoHTHHYyenmHa
MocBeNEHOCT EHEPruYHOj, 3aKOHWTO] W €THYKO] KOHKYPEHIHJH Tpeda TIOoCTaTh JIeo
CBaKOJTHEBHE MTOCIIOBHE TIpaKce.

HoBu ycioBu mocioBama Ha ri00aTHOM TPXKHIITH 3aXTEBajy IMOIITOBAMmkE KYJITYpHE
Pa3NIMYUTOCTH PaJM YCHOCTaBJbamkha MOCIOBHUX OJHOCA KOjU he Kao Kpajibu IHJb UMAaTh
OCTBApEH-€ OYEKHBama CBHUX 3aMHTEPECOBAHMX CTpaHa. Y TOM CMHUCIY O] BEIUKE je
BaXHOCTH M TIOIITOBamkE€ 3aKOHCKE PEryIaTHBE HEOINXOJHE 3a MPO(pECHOHAIHO JIeOBamhe Ha
MehyHapOAHOM TPXKHILTY. 3aKOH O KOHKYPEHIUJU C€ MPUMERY]Y Y T'OTOBO CBHM 3€MJbaMa
cera. KpiiemeM oBOT 3aK0HA MMa 33 OCIEIUILy 030MJbHE CaHKIUje KOje CE MOTY HAaMETHYTH
npenysehy, a y HeKUM CllydajeBUMa CiIed U JUCUUIUIMHCKA OJrOBOPHOCT I10jeIMHIIA.
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IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npez[y3eha

VY mpy cMmamema TI00alHOT CHpOMAIITBa M yHarpelhema ycioBa KHBOTa M pajaa
HEpa3BHjeHUX MOJpyYja CBETa, HACTAO je MelyHapoHM HOKpET 3a mpaBeany Tprosuny (Fair
Trade). IlpaBemna wnm ¢ep TpProBUHA je TIOIITEHH TPrOBUHCKU criopa3yM usMely
npou3Bohada u Kymnaima KojoM ce IPOMOBHIIIE JPYIITBEHO OATOBOPHO U €THYKO MOCIOBAKE Y
TPrOBUHCKUM oaHOcHMa. OBaj KOHIENT MOApa3yMeBa OJHOCE IOCIOBama y KOjUMa Ce
MIPOM3BOIM 3eMajba Y Pa3BOjy OTKYIUBY]Y 3a JaJby MpOajy MO MOIITeHO] ieHu. Ha Taj HauuH
je mpowusBohaunMma M3 HEPa3BUjEHHX 3eMajba OMoryheHa KOHKYPEHTHOCT M OJP>KHUBOCT.
CBaku mNpOW3BOJ TpaBEJHE TProBHHE MOpa HWMAaTH O3HAKy CEPTH(PHUKAIMOHOT Teja
Mehynaponne opranusanuje 3a npasenany Tprosuny (Fair Trade Labeling Organization
International) kojum ce moTBplyje ocTBapHBame TPrOBHHCKHX OJHOCA IO Mel)yHapOIHHM
crangapaumMa. [IpousBoau koju cy Hajuemhe mpeaMeT mpaBeqHe TproBuHe cy mehep, kada,
Kakao, maMyk, OaHaHe, 4aj, BUHO, COKOBH HTA. OBa OpraHusaiyja IMociyje MoJ CIOraHOM
“MoeTe HaM BEpOBaTHU jep MU HE BEPYjeMO aukome” %

CymTiHa OCTBapHBamka OBaKBHX OJHOCA j€ JyropoyHa MapTHEpCKa capaama. Y
MHOTHM 3eMJbaMa M TOpEe]] HACTOjama Ja ce IOIITYjy €THYKH CTaHIapaAu y MelyHapoaHO]
pa3MEHH MOCTOjH pa3jiMKa y 3aCTYIUBEHOCTH OBHX IMPOM3BOJIA Y TPTOBUHCKUM JIaHIIMMa. Tako
Ha mpumep, y I1IBajmapckoj je cBaka apyra OaHaHa o3HaueHa OBUM cepTtudukarom, y Bemnkoj
Bbputanuju oBu npousBonu umajy 25-30% yuemtha y mponaju, nok je y Hemaukoj muxosa
3acTyIubeHoOCT cBera 1,25% u Hajuemhe ce oxHocu Ha kady.®’ MeljyHapoasa opranusaruja
3a npaBeany tprosuny (Fair Trade International - FLO) o6jaBuia je ma mpojaja mpou3Boja
ca OBUM CEepTH(PHUKATOM pacTe M3 TOAMHE y TOIWHY. 3a caja je OpUTAHCKU CylNepMapKeT
Ceuncoepu (Sainsbary’s) Bogehu manonpoaasai fair trade mpoussosa.

[IpaBemHOM TProBUHOM IPOMOBHILE C€ W IMOJpPXKAaBa OAPXKUBU PAa3BOj JIOKATHUX
3aje/IHUIa, OCUTypaBa 00JbH YCIIOBHU MOCJIOBaWka U TProBUHE U 00e30elyjy couujanHa npasa
MapruHaJM30BaHUX Mpou3Bohada M paaHuka. OBO je M3y3eTHa NPWIMKA J1a MOTPOLIAYM
YUeCTBYjy y YyHampehemy ApymITBEHHX OIHOCA W eKocucTema. IIpemMa ucCTpaxkuBamy
I'nodanue cuene (GlobeScene) koje je cmposemeno 2013. roamue Ha y3opky ox 10.000
ucrnutanuka u3z 17 gasnnqnmx 3emasba, 4ak 6 ox 10 morpomiada mpero3Haje O3HAKY
npasexne TproBune.” McrpakuBame MeljyHapogHe opraHusaiije 3a MpaBeIHy TProBHUHY
(Fair Trade Labeling Organization International) mokasano je ma Bumie ox 7.5 MuiInoHa
JbYIM WIMPOM CBeTa WMa HEKy KOPHCT of mnpaBemHe Tproeuue.”” To cy yrmaBHOM
npou3Bohaun, pagHUIM W HUXOBA TMOPOAMIIA KAa0 W KOPHCHUIM HMHQPPACTPYKTYype Koja je
usrpaheHa 3axBajbyjyhu HOBIly KOjU ce H3/Baja 3a OBY HAMEHY Yy TOjEIMHHUM JIOKAJHUM
3ajeqHUIiaMa. Tako ce Jieo0 3apaie OBHX NPOM3BOJA yJake Yy JIOKAHE 3ajeHUIe
HEpa3BMjEHUX OIIITHHA 3eMajba y pa3Bojy. CBe TO 3ajeIHO Aajbe JONPHHOCH MOOOJBIIAY
yCJI0Ba pajia, MPOHU3BOJIHE U EKOHOMU]jE IPYILITBA KA0 IEINHE.

6 Matejci¢, B. (2010): "Postena trgovina je dobra moda’”, Poslovni dnevnik, 25. mapT. [OCTynHO Ha:
http://www.poslovni.hr/after5/postena-trgovina-je-dobra-moda-143324#, npeyseTo: 27.04.2015.

¥ Kinkartz, S., Talijan¢i¢, L. (2011): ”, Pravedna trgovina“ u Njemackoj jo§ uvijek iznimka’”, Deutsche Welle, 16.
asrycrt. [loctynHo Ha: http://www.dw.de/pravedna-trgovina-u-njema%C4%8Dkoj-jo%C5%A1-uvijek-iznimka/a-
15317652, npeyesto: 27.04.2015.

# Bowie, N. E., Schneider, M. (2011): op. cit., pod 81, p. 295.
% Ibid.
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[ToBehamem cBecTH moTpomaya o 3Ha4ajy npaBenHe TProBuHe nmosehasahe ce u yneo
acopTMMaHa OBHX IPOW3BOJIa Y TPrOBHHCKHM JIAHIIUMA U TO HE camo 3a npexpamoOene Beh u
Henpxpambene npoussoze. Ilorpe6Ho je na Behu Opoj BeneTproBUHA MMa CONCTBEHY MapKy
samrtuheHy OBMM cepTUdHKaToM. Ha Taj HauMH MOTY C€ HCHpPaBUTH HEAOCTAlUd Yy
MehyHapoaHOM mocioBamy. Mnak, oBo je Bpio criopa TeHaeHuja. VcTpaxuBame 3a moceOHO
mname Eypobapomerap 421 ,Eyponcka rogmHa 3a pa3Boj — craBoBu rpahana EVY-a o
pa3Bojy, capaamH U nmomohu®, mokasyje kako je mosioBuHa rpahana EY cnpemHa na minatw
BHUIIIE 3a MMPOU3BOJE KOju uMajy ceprudukar fair trade Tpl"OBI/IHe.go OBu mojanu noTephyjy
MOPU wucrpaxusame crnposeneHo 2001. roaune rne 46% wucnurtaHuka TPBAW Kako O
IUIATHIIO BHIIE 33 THUKE IPOM3BOJIE.

WNnak, mpuMeHa KOHIENTa MpaBelIHE TPrOBHHE HE TPEICTaB/hba JTOBOJHHY MEpy 3a
MOOOJBIIIAkE CEKOHOMCKOI — I0JIOXKaja ©KOHOMCKHM  Hepa3BHjeHHUX 3eMasba. Hajsehe
370ynoTpede AeiaBajy ce y TPrOBUHM KaKaoM M YOKOJIAZIOM jep ce y Toj obmactu Hajuenhe
cpehe ekcruioatanuja jaedjer paz[a.92 [ToTpebHa je capaama W KOMYHHUKallMja CBHX
WHCTHUTYLWja, TpallaHa M3 CBUX CeKTopa JAPYIITBa Kao W MOJUTHYKA MOApHIKa Koja he ce
pa3BUjaTH y CMEpy M3MEHE 3aKOHa y TOJHONPHUBPEIH, TPrOBUHU U pa3BojHOj monutuim. C
UM y Be3u, Ha CBerckoM ekoHOMcKoM (opymy 1999. roamne, a Ha OCHOBY MpeiJiora
TaJallber TeHepalHor cekperapa YjenumeHnx Hanuja Kodu Anana, ocHoBan je ['mobGanHu
norosop (UN Global Compact). Ha cajty I'moGamHor poroBopa muile Kako je OBa
MHUIIMjaTUBA JJOOPOBOJLHO MPUCTYNAkE Mpay3eha, akajgeMcke 3ajeHUIIe, IIMBHIHOT CEKTOPa,
rpajoBa W ONIITHHA Ka0 ¥ CHHIMKATHUX yApYyKema. Hamepa je ga ce Kpo3 Mpakcy HCKaxke
nmocBeheHOCT ycarjaiiaBamkby aKTUBHOCTH Ca JIECET YHUBEP3AJTHHUX MPUHIIMIIA KOJU CE THUY
JbYACKUX TIpaBa, POJHUX TpaBa, 3allTUTE XUBOTHE CpPeAWHE M OOpOe MPOTHB KOPYIIIH]E.
Hagoze ce crenchn npuammnmu Iio6Gatsor 1oroBopa; *°

1. TloapkaBame U MOWTOBaWkE Mel)yHapOAHO MPU3HATHUX JbYJICKUX IPaBa.
2. HeydecTBOBame y KpIIeHY JbYICKUX MTPABA.

3. TlogpxaBame mpaBa Ha CJIOOOAHO YAPYKMUBamke€ M IMpaBa Ha KOJEKTHBHO
IIPETOBapPAE.

4. EnumuHMCame NPUHYAHOT paja U MPUCHIIHOT paja.
5. EnumMununcame neyjer paaa.

6. EnuMmuHHCame TUCKpUMHUHAIM]jE Y BE3U Ca 3aloNJbaBambeM U N300pOM 3aHIMAba.

% Europen Commision (2014): Special Eurobarometer 421 “The European Year for Development — Citizens views
on development, cooperation and  aid”, Europen Union, p. 42. JoctynHo Ha:
http://ec.europa.eu/public_opinion/archives/ebs/ebs 421 en.pdf, npeyseto: 24.05.2015.

1 De Pelsmacker, P., Driesen, L., Rayp, G. (2005): ""Do Consumers Care about Ethics? Willingness to Pay for
Fair-Trade Coffee”, The Journal of Consumer Affairs, Vol. 39, No. 2, p. 364.

% MehyHapoaHu ¢oHA 3a aeuy n omnaamuHy (UNICEF - United Nations International Children's Emergency
Fund) je TOKOM nocnegrux roAMHA aKLEHAT CTaBMO Ha yHanpeherby 34paBCTBEHE 3aWTUTE Aeue Kao U
cnpeyaBatbe 6MN0 Kor ob6aMKa ekcnioaTaumje geue. Bennku ycnex NOCTUTHYT je ocHuBatbem KoHBeHUMje O
npasuMma geteta. OBaj MehyHapo4HO NMPU3HATU MHCTPYMEHT MOLUTYje ce y FOTOBO CMMM 3eM/baMa CBeTa.

% Ino6anum gorosop. JocTynHo Ha: http://www.ungc.rs/globalni-dogovor/, npeyseto: 03.05.2015.
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7. Tlpeny3umame Mepa IpeaoCTPOKHOCTH Y BE3U Ca )KUBOTHOM CPEIUHOM.
8. OnroBopHO MOCIOBAKE MPEMa KUBOTHO] CPEIUHH.
9. Oxpabpeme pa3Boja U MUPEHA TEXHOJIOTHja KOj€ UyBajy )KUBOTHY CpPEIUHY.

10. YyecTBOBame y 00pOM MPOTUB KOPYIMIHjE Y CBAKOM CMUCIY, YKJbyuyjyhu u3Hyme u
IpOHEBEpE.

['moGayian noroBop mpencraBiba HajBehy cBeTCKy rpahaHCKy WHUIIMJaTHBY KOjOM C€
MOJIp’KaBa M IMOACTUYE JIPYIITBEHO OJTrOBOPHO MocioBame. OBa JOOPOBOJbHA BOJIOHTEPCKA
aKTUBHOCT MMa 3a [WJb IpPE CBera, IOIITOBaWkE JCCET HABEACHUX IPHHIMIA Kao H
crpoBoheme akluje MOApPIIKE LUbEBUMA Y]EOUICHUX Hauuja MomyT MUIeHH)yMCKUX
pa3BojHuX [MJbeBa. OBHM MNPHHIUIA 3alpaBO NPEACTaBIbajy CMEPHUIC KOje YJIaHHUIIaMa
omoryhaBajy Ja ce OJrOBOPHO IOHAIIAjy Kao W Jia u3adepy MapTHepa KOju ce MOHaIla Ha
cimyaH HauuH. CamuMm TuM, [T100aiHU TOTOBOP MpEICTaB/ba OKBHP 32 Pa3MEHY CTPYYHOT
3HaWka, MCKycTaBa U YyHampeheme mnocinoBHe mnpakce npenyseha wiannna I[noGanHor
noroBopa. O 3HaYajy OBE MHUIMjaTHBE TOBOPH W TOAATaK Ja Cy JaHAC MOTIHUCHUIIM OBOT
noroBopa oko 5.300 unanora u3 Buie oa 130 3emaspa cBera.

OoGaBe3a wianoBa [7oOadHOr JOroBOpa je Ja HAKOH JBE TOJAHMHE Of JaTyma
NPUCTYyIaka 0BOj HHUIMjaTHBY MOJHECY u3BeniTaj o Hampetky (Communication on Progress
— COP), a y Be3u mpuMeHe OBHX JieceT mpuHIimna. [Ipunpema roauiimux U3BEIITaja Ha Taj
HauMH MpPEACTaB/ba YjeHO W MPWIMKY Ja CE€ OLEHH CTENeH HCIYHEHOCTH YHAmpen
neuHUCAaHNX IMJbEBAa, YHAIPEAEe METOAE eBoiyaluje U o00e30eau Mepeme pesyirarta.
[TpunpyxuBamem mTO Beher Opoja wiaHOBa MOjeIMHUX 3eMajba CTHUE ce 00Jba pemyTaluja
JpaBa y CBETY, 00Jbe MPECTaBIbalbe PA3BOJHUX MOTEHIIMjala a CAaMUM THM M MOTYhHOCT 3a
MIPUBIIAYCH€ NHOCTPAHUX MHBECTHIIN]A.

Hanac cy mpeny3eha cBecHa H3a30Ba Kao IUTO Cy KpUICHE JbYJICKUX IpaBa H
HETIOMITOBakhe OPOjHUX 3aKOHCKUX pErysaTHBa, T€ jé MOTPEOHO MOJAaTHO aHTaKOBAHKhE KaKO
06U ce OBaKkBU NMpOOJIEMH CBEIM HA MUHUMYM. bUTH eTWyaH He 3Ha4M camoO IOCJIOBaTH Ha
NpaBH Ha4WH, Beh Kako ce MoHamaTH Kaja CTBapu KpeHy Haomako. C THM y Be3H, BpIIO je
Ba)KHO TOIITOBATH 3aKOH U MPOIKCE Y BE3U ca MocioBameM. Kpieme 6110 Kor 3aKkoHa MOXe
MMaTh O030MJbHE TOCTEAHIe Kako 3a mpemy3ehe Tako u 3a oaroBopHe mojeaunie. OHa
npenyseha umje je mocaoBame YKUby4eHO Yy Mel)yHapoHy TProBUHCKY pa3MeHy MOpajy OUTH
yIIO3HaTa ca CBUM JjJoMahuM M HMHOCTpaHMMa 3aKOHCKHM peryiaTHBama, T€ J1a UX ce
KOHCTaHTHO npujpxasajy. OBe ce, Ipe cBera, UMa Ha yMy 3aKOH O YBO3Y M U3BO3Y, 0o/ipesioe
0 crpedaBamy OOjKOTa, CaHKIMjE€ KOj€ Cy Ha CHa3HW, TPTOBUHCKU €MOapro M MOIITOBAaHkE
AHTHMOHOIIOJICKOT 3aKOoHa cBake 3emube.”’ Hamepa je 1a mpemyseha mociyjy y ckiaxy ca
JIOKAaJTHAM 3aKOHMMa M CBOJUM KOJIEKCOM IOHaIama. [IpeMa HeKMM UCTpakMBamUMa, Biaga
CAl-a je y Ttoky 2009. rogune Hammatuna 21 munujapay gonapa of mpeayseha koja cy
KpIIMIA eTHYKe CTaHapie noHarmama.” Jlanac ce cBe Behn Gpoj Biaja MOHAIIA HA CIIMYAH
HAYWH, CXBaTajyhu Ba)KHOCT MOCTIOBHE €TUKE HA CBETCKOM TPIKHUIITY.

** http://www.ericsson.com/res/thecompany/docs/corporate-responsibility/cobe/ericsson-cobe-2014-sr.pdf,
npeyesto: 06.05.2015.

*  Jorgatevi¢, J. (2010): "Cist obraz, dugo poslovanje", Vreme, 10. jyH. [ocTynHo Ha:

http://www.vreme.co.rs/cms/view.php?id=935241, npeyseto: 19.05.2015.
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[lomTena KOHKYpeHIIMja je OCHOBA CaBPEMEHOT TPrOBMHCKOT IOCIIOBama M pa3Boja
JEMOKPATCKOT ApYymTBa. TakMuuemhe Ha OTBOPEHOM Mel)yHapOIHOM TPXKHIITY TOJpa3ymMeBa
dep ogHOCE Y3 CHEPrHUHY M KpeaTHBHY TPXKHIIHY O00pOy Kako Ou ce ocTBapuo mTo Behu
npodut. ®apmaneyrcko npeaysehe dennxc (Phoenix Group), y ¢cBOM KOJCKCY MOHAIIamba
HABOJIM KAKO CBH 3aIlOCIICHH MOpajy OHTH mocBeheHH MOITeHo] KOHKypeHuji.” Kako 6u ce
ocurypaia MOIITeHa KOHKYpEHIMja Tpeba ce KOPUCTHTH CaMO JISTUTHMHUM CpEICTBUMA.
Huje nmo3BosbeHO Na ce M3HOCE HeTayHe MH(OpMaNHje O KOHKYPEHIMJU WIH Ja CE jaBHO
MOAICHY]Y MMPOU3BOIU U yCIIyre KOHKypeHarta. Takohe, 3a0pameHa je 3moynorpeda mocioBHE
TajHe KOHKypeHaTa. WH(popmanmje 0 KOHKYTPEHTUMa MOTY C€ NPUKYIUbATH HCKIbYYHBO
3aKOHCKHM ITyTeM (MHTEPHET WK MaTepujall 1 OpOIIype ca CEeMUHAPA).

VY 1muipy OCTBapuBama KOHKYPEHTCKE MPEAHOCTH Ha TPXKHINTY, 3aKOHOM CE€ CTPOTO
3abpamyje MuUTO U Kopynija. OBe IMojaBe Cy HAJIPUCYTHHjE Yy ClydajeBUMa KaJia MOCTOj!
MOHOTIOJN Ka0 M BeNMKa AMCKpEIMOHAa OBJAaIIhema y JOHOUICHY OJUIyKa, IpU 4YeMy Cy
MEXaHU3MHU 3a yTBphUBame OATOBOPHOCTH W CIPOBOHCH-E CAHKIMja TOTOBO HEBHUJIJbUBH.
JlaBame W NpHUXBaTamke MO3MBA MM MOKJIOHA MOXKE OWTH JI03BOJHEHO Al CaMO aKo je y
rpaHullaMa yHanpe. yrBp)eHHX BPEIHOCTH U aKO OATroBapa MPUPOIH MOCIIA.

Janac cy BecTu MpelyHe CBAaKOAHEBHHX 00jaBa O MUTY M KOPYHIIHJH y MOCIOBHOM
CBETYy MIMPOM cBeTa. EkoHOMCKe miTeTe MOTy OmTH KaractpodanHe Te YjeaumeHe Haluje u
ocrtajie mMelyHaponHe MHCTUTYIUjE Mpely3uMajy pasHOBpPCHE Mepe y 00pOu MPOTUB MUTA U
Kopynuuje. MUTO M KOpyHIHja Cy 3aCTYIUbEHE y TOTOBO CBHM JAPYLITBEHHM cdepama, He
camo y Mel)yHapo1HOj TPrOBHHCKO] pa3MeHH Beh M y MONMTHIH U IP>)KAaBHOM CEKTOPY.

[Ipema uctpaxuBamwy OpraHusanuje 3a eKOHOMCKY capaamwy u paszsoj (Organisation
for Economic Co-operation and Development - OECD), muto yriaBHoM Iuiahajy Bejuka
npenyzeha u to Hajuemhe y3 onoOpeme pYKOBO,E[CTBa.97 WHuTepecanTan je mojatrak Koju
ykazyje na je ucnurtuBamemM Buie ox 400 ciydajeBa mmpom cBera, yTBpheHa ymemaHoct y
nonmuhuBame npenyseha u nojenunna koxa 40 3emasba nmornucHuna Kousenmuje OEL] y
60pOu MpoTUB MoaMUNBamba.

[IpmnukoM cknamama yroBopa Tpebda UMaTH Ha yYMy CBE€ IOTEHLIMjaHE CYKoOe
uHTepeca. PemaBame cykoOa HMHTepeca KOjU HacTaje OHJa KaJla Ceé PeMETH JOHOILICH~E
HE3aBHCHOT Cy/a y HajooJbeM HHTepecy mpenyseha, Mmopa ce cipoBecTH Ha HajIpUMEPEHUJU
HauuH. XOoIaHICKU KoHIlepH XajHekeH (Heineken), y cBoM KoJeKkCy MOHaIIakba HAaBOAM Yak:
“Kako O6MCMO MpOMOBHCATIN TPAHCHAPEHTHOCT U OYYBAIU YIJien, oApeheHu cy 3arocieHu
00aBe3HU MOJHOCUTH TOJIUIIHLE U3BEIITaje 0 MOryhuM cykoOouma I/IHTepeca.”98

% Phoenix group (n.d.): Kodeks ponasanja, Zagreb: Phoenix Farmacija d.d, Phoenix Pharmahandel GmbH & Co
KG. OocTynHo Ha: http://www.phoenix-farmacija.hr/EasyEdit/UserFiles/Kodeks%20ponasanija.pdf, npeyseTo:
04.05.2015.

EurActiv (2014): Mito najéesée placaju velike kompanije uz znanje uprave, 02. peuembap. [OCTYNHO Ha:
http://www.euractiv.rs/eu-prioriteti/8112-mito-najee-plaaju-velike-kompanije-uz-znanje-uprave-, npeyseTo:
04.05.2015.

®Heineken (2013): Kodeks poslovnog ponasanja. [octynHo Ha:  http://www.theheinekencompany.com/
~/media/Websites/TheHEINEKENCompany/Downloads/PDF/Code%200f%20Business%20Conduct/2013/The%20Code%200
f%20Business%20Conduct%20-%20Croatian.ashx, npey3seTo: 04.05.2015.
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Komeprmjanna Oanka HaBogu cieache mepe u paame 3a cropedyaBame CykoOa
99

UHTEpeca:
- “mpaBWiHO 00aBJbalke M OJBOJCHOCT IMOjEIMHUX TIOCIOBA ca (UHAHCH]CKUM
UHCTPYMEHTHUMA,;

- JeduHHcame TMpoleca pajaa, OIBOJEHOCT 3aAyXkema U  pasrpaHUyueHe
OJICOBOPHOCTH 3aIlOCIICHUX KOJU U3BpIIaBajy HAJIOre 3a pauyH KJIMjeHara;

- MOJeNy AY)KHOCTH, HAJUIGKHOCTH M OJTOBOPHOCTH 3allOC/ICHUX, HA HAYMH KOJUM
ce crpeyaBa CyKoO MHTEpeca;

- aJeKBaTHYy HH(QOPMHUCAHOCT O CBUM IpoleAypaMa Koje Cy MpeaAMET IPUMEHE;
- MOCTYIakK CIpoBohemha YHYTpallllhe KOHTPOJIE;
- aJeKBaTaH HAUMH YyBama U apXMBHUpamba MOCIOBHE JOKYMEHTAIHje U MojaTaka.”

['mobanu3anuja 1 ITMHAMUYHA KOHKYpPEHIMja MOCTaBJbhajy CBE O030MIbHH]E 3aXTEBE 3a
JOHOIICEHEe MYIPUX H ETHYKHX OJIyKa Yy IIOCIOBHOM IperoBapamy. llocioBame y
MehyHapoauM OKBHpHMa M3JI0KEHO je HOBUM €THYKUM M3a30BHMa Te ce Hamehe morpeba 3a
KOHTYHYEJIHO pa3BHjalbeé €THUYKUX Iporpama y MeljyHapoaHom mocioBamy. Ilopen Tora,
ycrmex y mio0alHOM MOCIOBalby 3axTeBa J0OpO MO3HABaWkE CTPAHOr MapTHepa (KyaTypy
HOCIIOBAha, 3aKOHCKY PEryJIaTHBY, OUPOKPATH]jy, TOCIOBHO OKPYKEHE).

[TocnoBameM Ha TIO0ATHOM TPXKHUINTY MOXE CE€ OCTBAPUTH JOJaTHA peaju3aliija
MOCJIOBHUX Tep(OopMaHCH alld je TMOTpeOHO aJeKBAaTHO MO3HaBambe M pasyMeBame MpaBUiIa
noHamama. Hegocratak eTHYHOCTH MMa 3a MOCIIEAUILY JIOIEe EKOHOMCKE pe3yJiTaTe Ha JTyKU
pok. ITonutuuka HECTAaOUIHOCT, YeCTe MPOMEHE 3aKOHA U HECTAaOWIIHU JIPYIITBEHH aMOUjeHT
MOCJIOBamka MPECTaB/bajy Hajpehe wW3a3zoBe TiIoOanHOr mocioBama. [loTpeOHO je ma ce
3ajeJHUYKUM CHarama rnpoHal)y e(ukacHM MeXaHuW3Mu KojuMa he ce MOBpaTUTH MOBEpEHE
IIOCJIOBHOT CBETA U JaBHOCTH. A TO je Moryhe noctuhu Kpo3 capajiiby CBUX 3aUHTEPECOBAHUX
CTpaHa 3ajelHO ca BJIACTUMA OHHUX 3€Majba KOje Cy YyKJbydeHe y Mel)yHapoJHOj pazmeHH
MIPOU3BO/Ia U YCIIyTa.

3a/10BOJbEHE NOTpeda rI100aTHOT TPKHUILTA, TE€ ycarjallaBambe MporpaMa Mpou3BOIHE
U TpyXkama yciyra, 3axTeBa CTpaTeIIKU HPUCTYN KoOju he ce PpyKOBOAMTU ETUYKUM
MIPUHIIMIIAMA Y TIOC/IoBawy. [lanac Beh mocroje 6pojHa MyaTHHAIIMOHAIHA Tpeay3eha Koja cy
BEOMa HalpejHa y yckiahuBamy nponuca u etuke. OBa mpenyseha cy cxBaTuiia Kako MOTY
HampesoBaTH YKOJIMKO o0paTe MaXmy Ha HAYMH IOHamama y mocioBamy. Crora, 3a
npenyseha koja jkese J1a ONCTaHy Ha TPXKUILTY U OCTBApe ycIieX, MOCI0BaHa €TUKA BUIIIE HUje
n36op Beh ummneparus.

» Komercijalna banka AD Beograd (2012): Pravila o sprecavanju sukoba interesa u odeljenju za brokersko
dilerske poslove. [OoctynHo Ha: http://www.kombank.com/pdf/pravila sprecavanje sukoba interesa.pdf,
npeyseto: 04.05.2015.
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“Y ToKy cBoje npodecHuoHAITHE KapHjepe
MopaheTe na 1OHeceTe MHOTE OIJTyKe.
30or TUX OJJyKa HEKe cTBapu here
no0uTH, a HeKe cTBapu he ox Bac y3eTH -
MO’KJa YaK U Baml mocao. Mnak, mocroju
jeaHa cTBap KOjy BaM HHMKO HE MOXe
OJ1y3€TH, CEM aKO TO CAMH HE JI03BOJIUTE -
a 1o je Bam uarerpuretr’. Kapn Ckormyna
(Carl Skooglund)

“BpXyHCKM KBaJIUTET, pa3yMHa II€HA U
no0pa yciyra caMo  TNPEACTaBibajy
ynasHuIy Ha Ttpxkwuimre. Mnak, TO Bam
HUje JOBOJBHO 3a 1modeay. Mopare Hemro
U3MUCIIUTH, jep here y cympoTHOM
ympeTu.”’

Towm ITerepc (Tom Peters)

“Cse 1ITO je OMTHO HHUj€ YBEK MEpJbUBO,
Kao IITO CBE MEPJHUBO HUj€ YBEK OMTHO.”’

Anb6ept Ajumraju (Albert Einstein)
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2. KOHIENTYAJIN3ALINJA IPYHITBEHE
OAI'OBOPHOCTHU NPEAY3ERA

[Tpenyseha He HYyHKIMOHHIY W30JI0BAaHO OX APyHITBa Beh Cy HEH cacTaBHH €0, TC
Kao M JPYIITBO, yXKUBajy onpehena npasa anu umajy u oapehene onropopuoctu. CaMum TuMm,
ycIiex MmociioBama npeay3eha yMHOroMe 3aBUCH O YCIIOBa M OKOJTHOCTH Yy KojuMa paze. Kako
ce CBe BHIIEC HArJallaBa yjora u 3Hauaj npenyseha y mupoj IpyIITBeHO] 3ajeHHIIH, jaCHO je
na mpenyseha Mopajy mpey3eTH W oAroBapajyhy BpCTy M CTENEH OATOBOPHOCTH y CBOM
nocioBamwy. C TUM y Be3H, JAPYIITBEHA OATOBOPHOCT mpeny3eha pa3Buiia ce U3 uieje a b
npenyseha Huje camo a ToHOCH poduT, Beh n1a uMa U MO3UTHBAH EKOHOMCKHU U CKOJIOIIKH
YTHII] Ha CpEeUHY Y K0joj aenyje. “’Ilpemyseha cy npymrene uncrurymuje. OHO mTo paje,
HAYMH Ha KOJH pajic W YJIOTY KOjy UMajy y APYIITBY Cy BpPJO BaXHH... MOTy C€ CTBOPUTH
00Jbe U jaue JPYIITBEHE 3ajeHMIIC, Ka0 M YHAIIPEIUTH YCIOBH MocioBama. [Ipuimka koja ce
Hyn je dacuunanTHa.”*° OTy/a KOHLENT APYIITBEHO OATOBOPHOT MOCIOBAabA IIOCTAje CBE
aKTyeJIHU]jU, a MEHA[IMEHT npeny3eha oBoM mojMy nokiama cBe Behy naxmsmy.

Pa3Boj caBpeMeHOT KOHIIENTA JPYIITBEHO OJIrOBOPHOT TOCIOBaMkha HACTaje ca I0jaBOM
rnobanuzanuje TokoM 80-ux m 90-ux romauna 20. Beka. BpemeHnom ce pa3Bujajy cBe
WHTEH3WBHHU]E ITPOMEHE 0JIHOCA KOjH MOCTOje u3Mel)y IMOCIIOBHE U APYIITBEHE 3ajeIHUIIS, TIPU
yeMy, npeayseha koja cy ce Boauiia UCKJbYYMBO MHTEpECHMa BJIACHHMKA KallWTala, IOCTajy
MeTa JPYIITBGHHX IIOKPETa W INMpE JAPYIITBEHE jaBHOCTH. - TpKHIIHA CTBAPHOCT je
yobnuyaBana LuJbeBe IMocioBama. HerogoBame U HemoBepewme rpahaHa mpema Biajama U
npenysehuma nocraje cse uspaxxkeHuje. Pazpuja ce cBeCT norpouaya o KBaIMTETY MPOU3BO/A,
jada KOHIIEN 3allTUTe JbYJCKUX IpaBa, a nmpobieM ekojoruje noouja Ha 3Hauajy. IIpemqyseha
HUCY MOIJIa U Jajb€ ONpaBJaBaTH CBOje IOCIOBame camo MpodurabunHomhy, HUTH ce
HUXO0BA OJITOBOPHOCT MOIJIa OTPAaHUYUTH caMO Ha BJIACHUKE KaluTala Beh U Ha UCITyHhaBambe
oGaBe3a IpeMa OCTAlINM MHTEpEeCHO-YTHIAjHIM rpynama npexyseha (crejkxomnmepa).’® Tume
cy npemyseha mocrana “commanmsopana.”’®® Hamme, MemanumenT mnpexyseha cse wemthe
HAcToju Jia ce 0aBM mpoOiemMuMa JApYyIITBAa KaKo yHyTap camor mpenyseha, Tako M u3BaH
Bera.

Yesuunr (Chewning) cmarpa na je mpenysehe apymTBeHa MHCTHTYIHja KOjy Tpeda
MOCMATpaTH TOMYT OCTAIMX JIPYIITBEHHX CTPYKTypa KOjHMa Ce 3a[0BOJbABAjy Pa3IUUUTE

100 Innovation, Science and Economic Development Canada (2014): Corporate Social responsibility: An

Implementation  Guide  for canadian  Business.  Government of Canada. [octynHo  Ha:
https://www.ic.gc.ca/eic/site/csr-rse.nsf/vwapj/CSRImplementationGuide.pdf/Sfile/CSRImplementationGuide.pdf,
npeyseto: 21.05.2015.

191 Krkag, K. (2007): op. cit., pod 31, str. 438.

192 Babuh, J. (2007): " ApywTBEHA OA4r0BOPHOCT Kopnopauuja’’, Coyuoaowku npeaned, Vol. 41, No. 4, beorpag,
cTp. 445.

1% Krkag, K. (2007): op.cit., pod 31, str. 439.
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. 104
JPYIITBEHE MOTpeOe Kao MITO CY MOPOIUIIA, €AYKAIIMOHN CHCTEM WIIH BEpCKa MHCTUTYIIH]A.

JIunike (Lippke) mak cmatpa, 1a ce apymrBeHe obaBe3e He Tpebajy HTHOpUCATH ¢ 003MPOM Ja
npeny3ehe mMa Moh ma KOHTpoJdWIIE OrpoMHE (UHAHCH]CKE, TEXHOJONIKE U JbYICKE

105
pecypce.

Bpemenom apymTBeHa OArOBOPHOCT IOCTaje aTpakTHBHA TeMa HE CaMO IOCIOBHHM
3ajenHunama Beh U TeopeTHyapruMa, aKTUBUCTHUMA HEBIAJAMHOT CEKTOPa, UCTPAXKUBAUKUM
LEHTPUMA U MHCTUTYTHMA, (GOHIalMjaMa, MEIHjUMa U UBECTUIIMOHNM (oHmoBuma. Unak, y
TEOPHJjCKUM M IOCJIOBHUM KPYTrOBHMAa HE IOCTOjU JEMHCTBEHO BUl)EHE €IeMEeHaTa KOje OBO
noHamame ykibyuayje. [Ipema Kpkauy, “manac je mojam IpyIITBEHO OJTOBOPHOT TOCIOBAba
HEIITO O YeMy CBH IOHEIITO 3HAjy, aju ommTenpuxBaheHe AeGUHUIIM]E JOIT YBEK Hema.”
Jedununmje ApymTBEHO OATOBOPHOT IMMOCIOBAaKkba MCTOPHJCKU Cy JOCTa €BOJyUpaje, ma ce
JaHAC YEeCTO y JMTEPATypH MOXKE CPECTH IOjaM “‘ApYIITBEHA OATOBOPHOCT”, “ONpP>KUBHU
pa3Boj”, “kopmopatuBHO TpahancTBO”, “mocimoBHa etnka”. CBH OBH TNOJMOBH y CYIITHHHU
caapke YIpaBOo W€y JAPYIITBEHO OJATOBOPHOT TMOCIOBama. YMPKOC Pa3IHuUTHM
NpUCTyNuMa y AeQHUHHCAkY APYIITBEHO OJIOTOBOPHOT MOCIOBamka, BehnHa ayTopa ce claxe
OKO KJbYYHUX CTaBOBa, OJf OJIOBOPHOCTH Ipeay3eha mpeMa APYHITBY [0 CTpPaTEIIKOT
ycMepaBama npeayseha y oBoj o01acTu mocioBama.

JpymTBeHa oAroBOpHOCT Npeay3eha mpencraBba HOBY apaJurMy MOCIOBamka KOjOM
ce ycIocTaB/ba paBHOTEXa M3Mel)y ocTBapuBama EKOHOMCKMX HHTepeca mpenyseha u
UHTEpeca O4YyBama IMPHUPOJHUX pecypca U 3alITUTE XKUBOTHE cpeauHe. lllupewe xoHienra
JPYIITBEHE OJTrOBOPHOCTH y CBaKOJHEBHHM aKTUBHOCTMMA Ipeay3eha mocraje cBe BHIIIE
npakca Boaehux npeayseha Ha Tpxuiuty. [Ipomene, kBanurer, GIeKCUOUIHOCT Yy TIOCIOBaY
U CIIOCOOHOCT MEHAlIMEHTa Ja OJITOBOPHU Ha IOCTABJbEHE 3aXTEBE YMHE OCHOBY YCHELIHUX U
MHOBATUBHUX Mpeny3eha. Kako 6u ce MMIIeMEHTaljoM KOHIIENITA JAPYIITBEHO OATOBOPHOT
nocjoBama ocTBapuwia Beha edukacHOCT y mocioBamby, HOTpPeOHO je Ja JpyLITBEHa
OJIFOBOPHOCT IOCTAaHE JI€0 CBAKOJHEBHE IOCIOBHE Mpakce mnpexyseha, monpaszymenajyhu
jeman crparerujcku npuctyn. [Ipenysehe Mopa ycmocTaBUTH paBHOTEXY u3Mehy
(UHAHCHU]JCKUX, €THMYKUX W JpYHMTBEeHUX nepdopmaHcu U OanaHcupaTH mnorpede usmehy
Pa3NUYUTUX MHTEPECHO-YTHIIAJHUX Ipyna. Y CKJaly ca YCBOJEHUM JIPYIITBEHO OJATOBOPHUM
MOJINTUKAaMa, MHOTa ycIelIHa npeay3eha onTUMallHO yIpaBbajy IMJbEBUMA Y €KOHOMCKO] U
corujaianoj chepu nocnosama. Tako ben u I[lepuc (Ben & Jerry’s), mo3HaTH aMepUyuKd
npou3Bohau ciiagoniena, BpenHyje u Harpalyje cBoje 3amocieHe 3aBUCHO Of (PMHAHCH]CKHUX
allil 1 JIPYIITBEHNX IHJBEBA KOje CY Y JATOM BPEMEHCKOM IEPHOLY YCIIENH Jia 0CTBape. '

JpylITBEHO OATOBOPHO MOCIOBHO MOHAIIAKE MOKE CTBOPUTH KBATUTETHO OKPYXKEHE
Koje he nmaTu mojacTMIla) MHOBAllMjaMa M KPEAaTHMBHOCTU KOj€ Cy HEOIXOJHE Y pelllaBamy

104 Chewning, R. C., Eby, J. W., Roels, S. J. (1990): Business through the Eyes of Fait, San Francisco, CA: Harper &
Row. Mpema: Lantos, G. P. (2001): "The boundaries of startegic corporate social responsibility, Journal of
Consumer Marketing”’, MCB University Press, Vol. 18, No. 7, p. 599.

105 Lippke, R. L. (1895): "’Setting the Terms of the Business Responsibility Debate”’, Social Theory and Practice,

Volume 11, Issue 3, pp. 355-370. Mpema: Lantos, G. P. (2001): “The boundaries of startegic corporate social
responsibility”’, Journal of Consumer Marketing, MCB University Press, Vol. 18, No. 7, p. 599.

1% Krkag, K. (2007): op.cit., pod 31, str. 439.

107 Lantos, G. P. (2001): The boundaries of startegic corporate social responsibility”’, Journal of Consumer

Marketing, MCB University Press, Vol. 18, No. 7, p. 600.

49



[TocnoBHa eTnka, APYIITBEHA OATOBOPHOCT M KOHKYPEHTCKA MPEIHOCT npey3eha

BEJIMKKMX JPYIITBEHUX H3a30Ba. [lepiunupame APYHITBEHE OATOBOPHOCTH Kao PEIATHBHO
HOBE BakHEe O00JIaCTH TOCIIOBama, oMoryhaBa wm3rpalmy A00pe pemnyraiyje, MpUBIaucHkhe
HOBHMX MHBECTHUTOpA, MOBehamke KOHKYPEHTHOCTH Ha TPXKUIITY Ka0 U XapMOHHU3AIU]y OJHOCA
n3Mel)y MHTepecHO-yTUIaJHUX rpymna. M3BpmHM aupekTop HajBeher naHna kaderepuja -
Crap6axc (Starbucks), Xosapa Ilym (Howard Schultz), carnenaBa mocioBame y OKBHPY
IIMper KOHTEKCTa y KoMe Tpeba BUINE “BEpoBaTH y cede W OCTaTH JOCIICAaH IMPaBUM
BpEeIHOCTUMA”, T yJlaraTd y APYIITBEHO OJTrOBOPHE MPAKCEe MAKO KOHKYPEHIIMja HA TOME
wremn.'® Y TypGyneHTHOM €KOHOMCKOM OKpY)Keby, MOTPOLIAYH MaXJbUBO TPOIIE CBOj
HOBAIl, Xele Aa Oyny neTabHHje MH(DOPMHCAHM O MPOU3BONY W OHpajy OpeHIOBE OHUX
npeay3eha kojuma Bepyjy M ca kojuma ce wuiaeHtudukyjy. On HemaBHo je Crapbakc
(Starbucks) yBeo HOBM TporpaM Ipojaje AyroTpajHe IIoJbHIe 3a Kady Koja KoIITa jeiaaH
nonap. [Torpomauy koju moHece oBy mosby y CrapOakce, kada ce Hamnahyje 10 nentn mame.
Tume je Crapbakc (Starbucks) ocBojuo morporiadye Koju BOjA€ padyyHa O 3aIlTUTH KHBOTHE
CpeAMHe, CTEeKa0 MO3UTHBHU MYOJIUIUTET, MOOOJBIA0 TPOAA]Y a THME U HpOQ)HT.log

CaBpeMeHH TPUCTYI KOHIENTa IPYIITBEHO OATOBOPHOT IMOCIOBama OClama Ce Ha
“ehekTUBHOCT” KOjy HpPOM3BOJ HMMa 3a NOTpolIade, Kao KJbYYHOM (aKTOpy KpeHupama
BpenHocTH. [IpeqHocT ce maje mpou3BoaMMa Kao MITO Cy MOOWIIHU Tele(oH WiIH KOMITjyTep,
KOjUMa ce OJaKIlaBa WM yHanpelyje cBakoJHEBHU >KHUBOT notpomaya. Tako je CtuB LloGc
(Steve Jobs), ocuuBau Emna (Apple Inc.), cBojom FeHI/IjaJIHOIth’, npe Hero xymadorhy,
0CBOjHO CpIla OPOjHHX KOH3yMEHAaTa CaBpeMeHe TexHouoruje. - JlaHac Cy KOHKYPEHTHH
npoduTaOWIHN TPOU3BOAM Tpeay3eha KOju MMajy BUCOK CTENeH KOPHUCHOCTH 3a MOTpolIaya
anmy ¥ 1e0 ApymTBo. HoBHje ucTpaxkuBme HajBehe MHTErprucaHe KOMyHUKAIIMOHE MPEXe Y
cery, XaBac rpyne (Havas Media Labs) narnamasa oBy tenaenumjy. Haume, oxo 50.000
UCIIMTaHUKa je HaBeno npeny3eha Koja uMajy “CMHCIECH” KOHLENT JPYIITBEHE OATOBOPHOCTH
a mehy kojuma cy Uxkea, Yuunesep, bum6o, JIupoj Mepnun (Leroy Merlin) amu u Boneha
npeny3eha nHpopmMannoHux TexHodoruja kao mro cy Camcynr u Conu (Sony). Ilpu Towm,
KaKo je Hariacuo Aupektop Xasac rpymne, Ymaup Xak (Umair Haque), To aucy npeayseha on
KOjUX C€ OYEeKyje OATOBOPHOCT y TOcCioBamy. [loTpomraun mokasyjy pa3iuyuTe IpyIITBEHE
npedepeHnyje, Te caBpeMeHa mnpexy3eha Mopajy BOOWTH padyHa O HauMHY TpOIICHA
HOBYAHUX CPEJCTBA HA peKJIaMHpame, Tj. Ja ce OyueT 3a pekiiaMmy 0a3upa Ha €KOHOMCKUM
allil 1 IPYIITBCHNM IHJbCBHMA H 3a[aIiMa.

Herarusne ungopmanuje o npeaysehy ce Bpio Op3o mupe 3axBajbyjyhul UHTEpHETY U
JpyIITBeHHM Mpekama. - Tlpexysehe decTo He MOXKe 1a yTHYe HA IIMPEH-E HErATHBHHX

1%schultz,  H. (2008): ""Yes Business Can”, 12. jyn, huffingtonpost.com [Blog]. [OocTynHo Ha:

http://www.huffingtonpost.com/howard-schultz/yes-business-can b 141969.html, npeyseTo: 19.03.2014.

109 Tice, C. (2013): "How Starbucks Will Make Millions Off Its New, Reusable Cup”, Forbes Magazine, 17. jaHyap.

HoctynHo Ha: http://www.forbes.com/sites/caroltice/2013/01/17/how-starbucks-will-make-millions-off-its-
new-reusable-cup/, npeyserto: 19.03.2014.

19 evick, R. (2012): "’Corporate Social Responsibility for Profit”’, Forbes Magazine, 01. HoBembap. [,ocTynHO

Ha: http://www.forbes.com/sites/richardlevick/2012/01/11/corporate-social-responsibility-for-profit/, npeyseto:
22.03.2015.

1 Kotler, F. (2003): Kako kreirati, ovladati i dominirati trZistem, Novi Sad: AdiZes, str. 138.

1 Eisingerich, A. B., Bhardwaj, G. (2011): "’Does Social Responsibility Help Protect a Company’s Reputation?”,
Sloan Management Review. JoctynHo Ha: http://sloanreview.mit.edu/article/does-social-responsibility-help-
protect-a-companys-reputation/, npeyseto: 19.03.2014.
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uHpoOpManKja O HETOBOM IIOCIOBAabY alld MOXE YOJIAXKUTH TakBe €(eKTe MOCPEACTBOM
KOHIIeNTa JPYIITBEHE OJroBopHocTH. OBO M3 pasjora IMTO pPE3YylITaTH HUCTPaKUBamba
MOKa3yjy Ja JIPYIITBEHO OJrOBPHO MOCJIOBAaWkE yTHYE HAa NOHAlIame norpolnada. Hawmwme,
Heka npenyseha, 3aTo mTO Ccy M3I0KEeHa 00JKOTUMA OJ] CTpaHe MOTpoIlIavya M jaBHOCTH yBeJa
Cy OBaj KOHIIENIT KaKO OM TMOKa3ajga MPHjaTeJbCKy CTPaHy IOCIOBama IMpeMa APYIITBEHO]
3ajeIHIH.

[TpoGiieM ca mpeTnocTaBKoOM Aa mpeay3eha Mory ocTBapuTH MpodUT T0K YuHe 100po
JIPYIITBY j€ y TOME IITO TP)KUIITE U CBE OLITPHja KOHKypEHIIMja HE (PYHKIIMOHHIIY HA Taj
naunn.t? Jlok Box-Mapr (Wal-Mart Stores Inc.) owmrpo KpuTHKYjy 360T JOLMIKX YCI0Ba paxa
3aro0CiIeHUX, MHBECTUTOPU Harpal)yjy ycHemHocT oBor mpemy3eha 300r cTpareruje HUCKHX
nena u nopacra npogura. C gpyre crpane, meroB koHkypeHT Kocrtko (Costco), ycnen
ciabJpehba KOHKYPEHTHOCTHM Ha TPXKHILTY j€ MOJ KOHCTAHTHUM MPUTHCKOM BIIACHUKA
KalmuTajga Ja ce YKHHY JAPYIITBEHO OJrOBOPHE aKTUBHOCTH. CaMHM THM, KaKo cMmarpa
Ammkec, na 6u npenysehe Omino epukacHo “mpaBe cTBapu Mopajy Outu ypahene y mpaBo
BpeMe, MPaBUM PEIOCICIOM W WHTE3UTETOM M MPABWIHO pacropeleHe...Huje ITOBOJHHO
ypaJauTH MpaBe CTBapH, Beh ypaauTu ux Ha nmpaBu HA4YUH.”

Heku TeopeTnuapu cmartpajy Ja Cy MOTpOIIa4Yd CIHPEMHH IJIATUTH U Behy IeHy 3a
MPOU3BO/IE KOJU C€ €THYKH NpPOHM3BOJE, JOK Ca JpYyre CTpaHe, OYeKyjy HIDKY IEeHY 3a
IpomM3BOJe KOjH ce mpomsBoie Heernmdkn.'® Pesynrar TakBe mepuenmmje je (opMHparse
MO3UTHUBHOT CTaBa IOTpPOIIAYa MMpeMa JIPYIITBEHO OJTrOBOPHHM aKTHBHOCTHMA mpenyseha u
HBErOBUM Mpou3BoauMa. Mimajyhu y Buay Kako IpyIITBEHO OATOBOPHO MOCIIOBamke mpeay3eha
xomra''®, Tj. onpakaBa ce Ha moBehame eHEe (DMHATHHX MPOM3BOJA, YECTO CE MOCTABIBA]Y
MUTamka NOMYT: Jecy Jiu MoTpolIavu BoJbHU IIaTuTH Behy 1ieHy 3a npousBoje npenyseha koje
je apymTBeHo oaroBopHo? Koju je To crerneH oJroBOpHOCTH MOTpedaH 1a ou npeaysehe 6mimo
BuleHO 0] CTpaHe MoTolIaya Kao JPYIITBEHO 0AroBopHO? OBO U3 pasjora MITO JaHAC Majo
koje fair trade'’ mpemysehe pommmmpa TpxumTem. Tako mpodecop IMOCIOBHE
anmuHucTpanyje Croynxui koneya y Macauycercy (Stonehill College), Jlantoc (Geoffrey P.
Lantos), cmatpa kako moTpoIlradd Tpedajy MOApKaTH APYIITBEHO OAroBopHa mpemy3cha
aKTOM KYIIOBHHE, aJli C€ PETKO Kaja oAy4yjy 3a UCTY jep je ueHa Beha. [lorpeOHo je Hajmpe
€IyKOBATH IMOTpOIIaue O 3Ha4ajy U KOPUCTHMA JPYIITBEHO OJIrOBOPHOT IMOCIOBama, Hynehn
UM CBe NMOoTpeOHe nH(pOopMalinje KojuMa O ce YTUIIAJI0 Ha BbUXOB U300p HA TPXKUIITY.

' Doane, D. (2005): “The Myth of CSR: the problem with assuming that companies can do well while also

doing goodis thet mrkets don¢t really work that way”’, Stanford Social Innovation Review, Stanford Graduate
School of Business, Fall, Vol. 3, No. 3, p. 27.

1 adizes, 1. (1979): Upravljanje promenama, Novi Sad: Prometej, str. 34.

> Stankovig, Lj., Bukié, S., Popovi¢, A. (2012): "’Razvoj drustveno odgovornog marketinga’’, Marketing - Casopis
za marketing teoriju i praksu, Beograd: Ekonomksi fakultet, Vol. 43, No. 3, str. 181; Bowie, N.E., Schneider, M.
(2011): Business ethics for dummies, Indianapolis, Indiana: Wiley Publising, Inc., p. 246.

1e Trudel, R., Cotte, J. (2009): "’Does it Pay To Be Good?”’ MIT Sloan Management Review, Winter. [locTynHo

Ha: http://sloanreview.mit.edu/article/does-it-pay-to-be-good/, npeysero: 13.04.2015.

117 . . .
Fair Trade (MNpaBeaHa TprosuHa) je APYWTBEHM MOKPET KOjUM Ce LWTUTE NpaBa pagHWKa y 3emsbama Y

passojy. MNpeayseha noTnMcHMUE OBOr AOroBOpa rapaHTyjy MMHMMANHY HagHMLY, NOWTEHe ycnose paga u
npoussoare. M3sop: http://www.novimagazin.rs/ekonomija/postoje-firme-kojima-profit-nije-na-prvom-mestu
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Jomr je Keju3z (John Maynard Keynes) cmaTtpao kako je “Kamuranu3aM HEBEPOBATHO
yBepewe J1a he Hajropu JbyAu ypaauTu Hajrope Moryhe crBapu 3a HajBehy mH0OpOOUT CBHX
ocranux.”™® Jla je caBpeMeHo TpXKHINTE I7IagMjaTOPCKa apeHa yKasyje, MOXKAa Ha IpBH
MOTJIe]] HEJIOTMYHO IIOHAIlakhe MHOTHX MYyJITHHanHoHamHuX mpexyseha. Tako je 2004.
roaune, bputumn Amepuxen Tabako (British American Tobacco) ocBojuo Harpagy 3a
TOJIMIIEHE M3BEIITABAKEC O JPYIITBEHO OJATOBOPHOM TIOCIIOBaY, HAKO MPOU3BOIM IIHTapeTe
KOje Jo0Ka3aHO IuTeTe 3apaBiby. llo3Hatm amepuuku maHar Op3e XpaHe MekaoHAIIC
(McDonald’s), exosomku makyje HpOM3BOJE IOK IIPOjaje HE3IpaBy XpaHy M IOIMPHHOCH
MacoBHO] Toja3HOCTH nene. MHora mpexayseha ynaxky Hamope y IpOMOBHCAamY JIPYIITBEHO
OJITOBOPHUX aKTHMBHOCTH KaKo OW OWJie BUJJbUBE IIMPOj APYIITBEHO] 3aj€THUIINA JOK y UCTO
BpeMe e(hrKacHO MPUKPHUBA]Y CBOj€ HECTUYKO TMOHAIIAE.

IIpoGnem ca kojum ce mpenyseha cyodaBajy NPUIMKOM peajiM3alfje KOHIENTa
JPYIITBEHE OATOBOPHOCTH Cy MOTemKohe carienaBama jaCHUX IMapaMeTpa, MHAWKATopa |
MepJbUBUX LMJbEBA M pe3yirara. be3 Tora je TEIKO ONpaBJaTH OBAaKBE WHBECTHIIHU]E.
IIpeny3eha ynaxy 3HauajHa (UHAHCHjCKA CpeacTBa y OpOjHE MAPYIITBEHO OJTOBOPHE
aKTHBHOCTH (Mpy)KambeM MOJPIIKEe JPYIITBCHUM 3ajeJHUI[AMa, JTOHUPameM (DUHAHCH)jCKUX
CpelCTaBa WM MPOU3BOJA Y XyMaHUTAPHE CBPXE, yJarameM y eKO-TeXHOJIOTHjy utn). Mnak,
u mopen OpojHMX Hamopa | yjaramba CpejcTaBa, INpeay3ehe uyecTto Hema TOBpaTHY
nH(OPMAILIH]y O HMCILIATHBOCTHA OBHX JPYIITBEHO OJTOBOPHUX akTWBHOCTH. Tako Jlebopa
Jloyu (Deborah Doane), 6uBmia mupexkTopka OpuTaHCKe HEBIaauHe opranusanuje - CBeTCKH
nokper 3a paspoj (World Development Movement - WDM), cmartpa kako JApyIITBEHA
oxroBopHocT mpexyseha mma rane6o edexar.'® Haumme, HuKO mOy3naHO He 3Ha fa Jd
JAPYIITBEHO OJIrOBOPHO IOCIIOBamkE MMa 100pe edekre u moBoJpHE pesynTare Ha mocrojehu

KaIlluTaJIMCTUYKU HAaYUH HOCJ'IOBaH)a.lZO

Kacniep Huncen (Kasper Ulf Nielsen), u3Bpirau nupekrop MuctutyTa 3a Penyranujy
(Reputation Institute), Bepyje nAa TOCTOjU JOUPEKTaH T[O3UTHUBAH YTHUIQ] JPYIITBCHO
OJIOTOBOPHOT IMOCJIOBaba Ha MPOQUT HPeI[yseha. Mebhytum, npoGiem je mro npenyzeha He
pacronaxy KOHKPETHHM mojanuma.’> OBO M3 pasiora IITO HE IOCTOjH apHPMICAEE
NpUHIMNA 00jaBbUBama HHPOPMAIKja O JAPYIITBEHO OATOBOPHUM Ipakcama (oxpaOpuBame
Mpakce U3BEIITaBama), KA0 HHU aJICKBAaTaH CUCTEM Mepa yTHUIlaja OBAKBOT HAYMHA MMOCIOBaba
Ha KJbyYyHE HHTEpECHO-yTHLajHe rpyne. OBoMe y MNpWIOr HJe U YMIbEHHUIA jJa OpojHa
npenyzeha ynaxy y ApyIITBEHO OATOBOPHE aKTHMBHOCTH KOj€ C€ HE THUY FHHXOBHX KJbYIHUX
crejkxonzepa. “Tume oBa mpemyseha nenyjy Ha ocHOBY ocehama a HE Ha OCHOBY pealHUX
nojaTtaka. ¥ CaBpeMEHHMM YyCIIOBHMMaA IOCIOBamka TO HUJE OJP’KUBA MOCIOBHA c:TpaTerI/Ija”122
JIpyIITBEHO OJOTOBPHO IIOCJIOBAal€ HHjE CaMO XyMaHWTApHM uMH, Beh amOuIMO3HA
MEHAIIMEHT CTpaTerrja KojoM ce o0e30ehyje 1nojamHOCT TOTpoIIava, 3aJ0BOJHCTBO

18 Handy, C. (2003): “"What’s a Business For?”’, Harvard Business Review on Corporate Responsibility, Boston

MA: Harvard Buisness School Press, p. 72.

¥ poane, D. (2005): op.cit. pod 113, p. 29.

120

Ibid., p. 27.

21 Smith, J. (2013): “The Companies With the Best CSR Reputations’’, Forbes Magazine, 02. oktobap. JocTynHo

Ha: http://www.forbes.com/sites/jacquelynsmith/2013/10/02/the-companies-with-the-best-csr-reputations-2/
npeyseto: 22.03.2014.

122 hid.
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3amocieHux u yBehaBame npodura. Takole, TpaHCTApEHTHUM H3BELITABAEM O IPYIITBEHO
OJI'OBOPHOM TIOCJIOBamYy, oMoryhaBa ce yBUI jaBHOCTH Yy OJITOBOPHO HOCIOBame npeayseha.
Cwmartpa ce fa Cy pe3yaTaTy BHIJBHBH 32 OHa Ipeay3eha koja mocityjy Ha OBakaB HayMH.

JIpyIITBEHO OATOBOPHO MOCIOBamke HE Tpeda MOCMAaTpaTH Kao HEKW YHHBEP3aTHH
KOHIIENIT KOjU je NPUMEHJBHMB CBY/Aa M y CBUM oKkosHoctuMa. [Ipemyseha ce oxaroBopHo
MOHAIAjy W3 pa3Iu4yuTHX pazyora. [lojennHa ce oAroBopHO TOHAIIA)y Kako Ou moBehasa
npoduT, Apyra W3 AITPYUCTHUYKUX pas3jiora WM OAOpaHe Off MPUTHUCAKA Pa3IUYUTHX
WHTEPECHO-YTHIIajHUX rpyna. [IpuMeHa oBOr KOHIIENTa y BEIMKO] MEPU 3aBHUCH U 3aBUcHhe
OJ1 Tora KOJIUKO mpenay3eha pazymejy BaKHOCT M 3Ha4aj KOHIIETITA APYIITBEHE OATOBOPHOCTH
U Yy KOjOj] MEpH Cy COpeMHa Ja Ta INPUMEHE y CBOjOj IMOCIOBHO] mpakcu. Kako Ou ce
oCTBapuia jKeJbeHa e(PHKACHOCT, IPYIITBEHO OATOBOPHO IOCIOBAKE MOpa IOCTaTH €0
CBaKOJIHEBHE MTOCIIOBHE Mpakce npeay3eha, moapazymeBajyhu jegan cTpaTerijcKu MPUCTYIL.

HmmiieMeHTanyja JIpyIITBEHO OJrOBOPHOTI IOCIOBaKka 3aBUCH O]l  BEJIWYHHE
npenyzeha ¥ TPXKUINTA MOCIOBamka, OPraHU3aMOHE KYITYpe, ONMPeNe/beHOCTH MEHAIIMEHTA,
CEKTOpa IIOCJOBamka Kao W OYCKWBAaWka pPA3IMYUTUX HMHTEPECHO-YTHIAJHUX TpPYIIA.
WuTerpucame conujamHe JUMEH3UjE Y eKOHOMHU]Y TIOCTIOBama npeay3eha Moxe OWTH jenaH
on ¢akropa pasBoja. Kako 6u ce TO ocTBapuiio, MOTPEOHO je€ YCIOCTaBUTH KOpeJalujy
€KOHOMCKE, €KOJIOIIKE M COIMjaliHe moJuThKe. Ha Taj HauyMH Mory ce mocThhu MO3UTHUBHU
epeKTH TOr Mpoleca y BHUIY EKOHOMCKOT W JAPYIITBEHOT MPOCHEPUTETa M COILMjaTHE
Koxesuje.

2.1. IMMOJMOBHO OAPEBUBAIGE IPYIITBEHO
OAT'OBOPHOI TOCJIOBAIHA

VY caBpeMeHHMM yCIIOBHMA MOCIOBama UCKYCTBAa O HAUMHKMMA pearoBama Ha MPOMEHE Y
OKpYKetby Cy BeoMa KOPHCHA y ey Je(UHICaba HOBHX CTPATerHjCKuX cMepHHua. 2> Kako
ce CBE BUIIIE HarJIallaBa yjiora M 3Hauaj npeayseha y mupoj ApymTBeHo] 3ajeTHUIIH, JaCHO je
na mpexyszeha mopajy mpeyzeTd U ojropapajyhy BpCTy W CTENEH OATOBOPHOCTH y CBOM
nocnoBamy. [Ipeny3ehe kao cactaBHH &1eo IpylmiTBa yTHYE Ha OKPYKEHE Yy €KOHOMCKOM,
TEXHUUYKO-TEXHOJIOIIKOM, €KOJIOUIKOM, KYITYpPHOM U couujamHoMm cmuchy. C apyre crpase,
MIPOMEHE Y TIOCIIOBHOM OKpPY)KEHY YTHIIaJe Cy Ha TO Ja mpeay3ehe mocBeTH 3HaYajHy TakKby
M3y4aBamy CBEYKYIHOT MOCIOBHOT ambujeHta. OBo W3 pasziora kako Ou ce obOe3bemumia
noBehana eUKacHOCT y MOCIOBamky, 04yBao HETOB YIJIeN M TPXKUIIHA MO3MIHja, ToBehana
MOTHBAIlMja ¥ OJAHOCT, MPBEHCTBEHO 3alOCICHUX W KIWjeHaTa, alu M JPYrux
3aMHTEPECOBAHUX CTpPaHa Yy MOCIOBABY.

VY HacTojamy J1a JONPHHECY APYLITBEHO] 3ajeHHUIM Y KO0joj mociyjy, npeayseha ce
YKJbY4yjy Yy peliaBame ojpeheHuX ApPYIITBEHHX MpoOjieMa M Ha pa3inyuTe Ha4YuHE
HCI0JbaBajy CBOjy APYIITBEHY OAroBOpHOCT.'* Kako KOHIENT APYIITBEHE OArOBOPHOCTH

123 Stankovié, Lj., Buki¢, S., Popovié, A. (2012): op. cit., pod 115, str. 181.

124 Aguilera, R.V., Rupp, D. E., Williams, C. A. And Ganapathi, J. (2007): "’Putting the S back in corporate social

responsibility: A multilevel theory of social change in organizations”’, Academy of Management Review, Vol. 32,
No. 3, p. 836.
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pOoXKMMa CBE aKTHBHOCTHU y mpeny3ehy, Moryhe je carnmematu MHTEpHE U EKCTEpPHE aCIEKTE
JPYIITBEHO OATOBOPHOT IIOCIOBama. YHyTap mnpenyseha, ApYIITBEHa OArOBOPHOCT ce
UCTOJbaBa y TPOMEHM HAYMHA IPOU3BOAKE Kako OW ce CMamWiIM IITETHH YTUIAjH Ha
’KMBOTHY CpEIMHY MJIM y IPOMEHH OJHOCAa IpeMa 3amociieHnMa yHarpehemeM ycioBa paja,
MOJICTHIIAEM KOHTHUHYEIIHE elyKaluje, yBohemeM cuctema HarpahuBama u ap. Ha npyrom
HOJTy, JPYIITBEHO OJTrOBOPHO IIOCJIOBAEk-E MPOTEXE ce W M3BaH mpexayseha — Ha sokanHy
3ajeHUIly, 100aBJbayue, MOTPOIIAYE M HEBJIAJANHE OpraHU3aluje.

JpymTBeHa OaroBOpPHOCT, MoXe ce pehu, mpenacraBiba OAroBOp Ha IMPOMEHE Koje
Hactajy m3mely mpenyseha m apymrBa. [lutama O ApyIITBEHO) OArOBOpHOCTH mpeny3eha
3a0KyIUbY]y MaXkhy CBETCKUX MOCIOBHUX aKTepa, TeopeTudapa M jaBHocTu yorre. C
003MpOM J1a ce Ha HEroB 3Hadaj moceOHO ykasyje on 1990. roamHe, MHOTH ayTOpU TBpIE
KaKO je OBaj KOHIIENT CTap HENITO BUIIE O] JBe jAeueHHuje.” Tako, IpYyIITBEHO OATOBOPHO
MOCJIOBamke Mope OpojHUX AeUHUIMjAa U TEOPUJCKUX TyMademha KapakTepHIle U MOCTOjarbe
NPAaKTUYHHUX YIIYTCTaBa o]l cTpaHe mehyHapomHux opranusanuja. OHE Kpeupajy CMEpHUIIC
JPYIITBEHO OJTOBOPHOT TMOCIIOBama Kpo3 OpojHE MmyOnwKaiuje Koje mpemysehy ciryxe kKao
OINITH TyTOKa3. BaxxHO je HamoMmMeHyTH Ja ce mwuMa He Hamehy yHHMBep3aJHa TpaBuIia
MoHaIIama, Beh ce octaBba ci10601a n3dopa.

Hanac muore mehynapomne opranusanuje monyt YHJIII-a, [[pymrBeHor moroBopa
(Global Compact), OECD-a u Csercke 6anke (World Bank), mocehyjy Benuky naxiy
KOHIICNTY JPYIITBEHO OJrOBOPHOI TOCIOBama. OHE (OpMaNHO M HE(POPMAIHO MOACTHUY
npenyseha na ce moHamIajy OArOBOPHO mpeMa ApymTBy. CaMuUM THM, OBaj KOHIICIT je
nedUHUCAH O CTpaHe OPOJHUX TeopeTHdYapa ajau W OJ CTpaHe Mel)yHapoIHUX opraHu3aluja
Koje ce OaBe HEKHM acleKTOM IPOMOBHCamka M HHCTUTYIIMOHAIN30Bamkha JPYIITBEHO

OATOBOPHOT HOCJ'IOBE[I—EEL126

EBpornicka Komucuja je nepunucana qpymrBeHO OArOBOPHO MOCIOBAKBE KAO KOHIIETIT
JIO0OpOBOJEHOT MHTETpHUCama JPYIITBEHO OATOBOPHE IOCIOBHE Mpakce mnpenyseha y cBoje
MIOCJIOBHE OIlepallje Kao M y OJHOCHMA ca pa3Iu4YUTUM HHTEPECHO-yTHIaJHUM rpynama -
crejkxonepuma (BIACHHIM KalWTala, 3aloClIeHH, M[OTpomiayd, J00aBibaud, BIaja,
MeJ:[I/IjI/I).127 Hemro xacuuje EBponcka Komucuja ycBaja MoaepHy A€PUHHLIM]Y IPYLIITBEHO

OJITOBOPHOT NOCIIOBama MO K0joj je “0AroBOpHOCT mpeay3eha mocneania »eroBor yTuiaja Ha

npymrreo”. 128

Mehynapoaau dopym mocnosuux aumaepa (International Business Leaders Forum —
IBLF) nedunumie npymrBeHy OArOBOPHOCT KaO MPOMOBHCAIE JOOpE M OATOBOPHE Ipakce

12> Figar, N. (2007): Upravijanje resursima preduzeca, Nis: Ekonomski fakultet, str. 207.

128 vlastelica-Baki¢, T., Krstovi¢, J., Cicvarié-Kosti¢, S. (2012): "’Poslovna opravdanost drutveno odgovornog

poslovanja”, Marketing - Casopis za marketing teoriju i praksu, Vol. 43, No. 3, Beograd: Ekonomski fakultet, str.
192.

127 European Commission (2001): Promoting a European framework for Corporate Social Responsibility, Green
Paper, 366 final, Brussels, p. 4, HoctynHo Ha: http://eur-lex.europa.eu/LexUriServ/LexUriServ.do
2uri=COM:2001:0366:FIN:en:PDF, npeyseto: 12.05.2015.

128 .. . . .. .
European Commission, Communication from the commission to the european parlament, the Council, the

European and Social Committiee and the Committiee of the regions (2011): A renewed EU strategy 2011-14 for
Corporate Social Responsibility, 681 final, Brussels, 25. Oktober. [octynHo Ha: http://eur-
lex.europa.eu/LexUriServ/LexUriServ.do?uri=COM:2011:0681:FIN:en:PDF, npeyseto: 02.05.2015.
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npeny3eha Koja JONMPUHOCH MPHUBPEIU M JIPYIITBY Y IHJBY JAOCTH3alka OJPKHBOT Pa3Boja,
MaKCUMH3UPAKHEM TMO3UTHBHUX Y3 HCTOBPEMEHO MUHHMH3HMpAmhEe HETaTHBHHUX YTHIAja Ha
npymreo.?’ Mpexa 3a apymTBeHo oaroopro mociosame (CSR Wire), kao opranusarimja
KOja je CHeIjaJu30BaHa y OBOj OOJIACTH MOCIIOBama, ACHUHHUINE APYIITBEHO OATOBOPHO
MOCJTIOBAbE KA0 MHTETPHCae MOCIOBHUX aKTUBHOCTU mpenyseha Boaehm pauyna na cy
WHTEPECH CBUX HMHTEPECHO-YTUIAJHUX Tpyla CagpXaHH Yy CTPaTerwjy IOCIOBamba
npenyseha.’*® Yacormme morpomauxor mapxeruura (Journal of Consumer Marketing) mox
JIPYIITBEHOM OJATOBOpHOIINY mpeny3eha moapazymeBa “moOpo yIpaBibamke JIPYIITBEHOM

€KOHOMH]OM U JbYJICKUM pecypcuma’.

Kanazncka Bnajga, mpeMa cMepHMIIaMa 3a M3pajay KaHAJCKOI MoOJea JIPYILTBEHO
OJrOBOPHOT OCIOBAKba, > e(pMHHIIE IPYIITBEHY OArOBOPHOCT mpedyseha Kao ,HaunMH Ha
KOju Ipeny3eha MHTErpuily cBoja APYIUITBEHA U €KOHOMCKAa MHTEPECOBama Kao U OpHUry o
OKpYXKE€HY y CBOje BPEIHOCTH, KYATYPY, OMIyIHBakE, CTPATETH]y U aKTUBHOCTH, IIPU YeMy
yCIoCTaBsbajy G0Jbe MOCIOBHE MPAaKce, CTBApajy GOraTcTBO M yHanpel)yjy apymrso”.

KoHuenTt apymTBEeHO OArOBOPHOI IIOCIOBama j€ YCKO IOBE3aH Ca KOHIENTOM
onpxxuBor passoja. Camum TuM, jenHa on Bojehux HempoduTHX opraHuzamyja, Koja
npenyzehrma momaxe y OArOBOPHOM IOC/IOBamy, CBETCKM IOCIOBHM CaBET 3a OJPKUBHU
pa3soj (World Business Council for Sustainable Development — WBCSD) nmana je yecrto
LUTUpaHy JePUHMLHM]Y Yy JIMTepaTypu The je ApyIITBeHa OATrOBOPHOCT mpenyzeha
KOHTHHYHMPAHO 3ajarame mnpeay3eha na ce eTWYKM TOHAIla y3 HEMpPEeCTaHd JOMPHHOC
€KOHOMCKOM Pa3BOjy JPYIITBA U MOOOJbIIAKY KBATUTETA xuBoTa.”

Ipenysehe 3a peusujy u koncantuar Juwmojr (Deloitte), nedbunume apymrBeHy
OJIFOBOPHOCT Kao “HAa4MH Ha Koju mpenysehe B3pnm yIIpaBJbalb€ CBOJUM aKTHMBHOCTUMA U
OJHOCHMA Ca MHTEPEeCHO-yTHIAJHHM rpymama”.>> Amepmuuka IIpupemna Komopa, Xuraun
donmammja (Hitachi Foundation) i Boctoncku Konen llenTap 3a ApyHITBEHO OATOBOPHO
nocnoBame (Boston College Center for Corporate Citizenship) maBoge kako “mpemysehie

129 http://www.iblf.org/, npeyseTo: 11.10.2014.

130 WWWw.csrwire.com, npey3seTo: 12.03.2014.

B! Lantos, G. P. (2001): op.cit., pod 107, p. 600.

132 . .
KaHaackv mogen ApYLWTBEHO O4rOBOPHOr MOC/0Bakba HACcTao je Ha MHWULMjaTMBY KaHaACKe Braje y Luuby

eduKacHMjer ycmepasarba KaHaackux npegyseha v npegyseha wupom ceera, Ka oapeheHom nporpamy
ApyLUTBEHE 0AroBopHocTM nNpay3eha.

33 The United Nations Industrial Development Organization - UNIDO (2002): Corporate Social Responsibility —

Implications for Small and Medium Enterprises in Developing Countries, Vienna, p. 5. [OCTynHo Ha:
http://www.ic.gc.ca/eic/site/csr-rse.nsf/eng/rs00126.html, npeyseTo: 12.03.2014.

% http://www.mallenbaker.net/csr/definition.php, npeyseto: 15.02.2014.

>peloitte (n.d.): Corporate Responsibility at Deloitte: We are defined by our responsibilities,

http://www.deloitte.com. Mpema: Kurti¢. A. (2009): “Drustvena odgovornost — novi svetski pokret i poslovni
imperativ savremenog menadzmenta”’, Tranzicija, Tuzla: Ekonomski fakultet, Vol. 11, No. 23-24, str. 95.
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Tpeba Ja NOMaxke y OCHAKHUBAKY JAPYIITBEHE 3ajeIHHILE jep Cy 3IpaBO JPYIUTBO H
136
nocnoBame Mel)ycoOHO 3aBUCHU.”

HenpodwurHa opranuzamnuja cryaeHara u npodecuonanaia, Her Mmnaxt (Net Impact),
ydja je MHCHja CTBapame IIO3MTHBHOT YTHIIaja TOCIOBamka Ha JPYIITBO, JAchUHHUIIE
JPYIITBEHO OJTrOBOPHO IICOJIOBalE Kao ‘‘ycMepaBame Mohm mpenyseha 3apan kpewpama
6osser caera.”’

YecTo HUTUpPaHy y JUTEpaTypH IeGUHHULN]Y APYIITBEHO OJrOBOPHOI ITOCIOBAKkA 10
je Apum B. Kepon (Archie B. Carroll), koja oOyxBaTa 4eTupu KOMIOHEHTE OATOBOPHOCTH:
CKOHOMCKY, TPaBHY, ETHYKY M (DUIIAHTPOIICKY.

Benur u Jycoimu (Wang i Juslin) cmarpajy kako 3amajHd KOHIENT JPYIITBCHO
OJITOBOPHOT IOCIIOBamkba HHje mpuMeHsbuB y Kuuu. OBO M3 pasjiora mITo €THYKH MPUCTYIT
JPYIITBEHO OATOBOPHOM TIOCIOBamYy HHjE Y CKIaAy ca KYJITYPOJOIIKAM obenexjuma Kune.
Tako oHM nepuHMITY APYIITBEHY OJATOBOPHOCT Kao IIOCIOBamE KOje je y CKIamy ca
NPUHIMIIAMA U TIPOIMCMA O 3aIlTHTH KMBOTHE CPEAUHE U YOBEKOJbYOIbeM. OBY JeUHUIIN]Y
Ha3uBajy ‘’KWHECKM XapMOHWYHU MPHUCTYII APYIITBEHO OJrOBOPHOM IOCIIOBamy mpenyseha”
(Chinese harmony approach to CSR). **

PazymeBame mojma JpymTBEHO OATOBOPHOT IOCIIOBaMka 3aBUCH O] carje/aBama Kojy
yJory npenysehe uMma y IpyIITBY M IITa ce oA mera ouekyje. Jlanac ce cBe Beha maxkma
ycMepaBa Ka HCTpaKUBamy Be3e M3Mel)y ApyIITBEHO OATOBOPHOT MOCIOBama npemyszeha u
OCTBapuBama KOHKYpeHTCKe mpeaHocTd. IloctaBiba ce nurtame: [la nau mpenysehe moxe
HCTOBPEMEHO J1a “gmHM 100po” u “mociyje mo0po umaehu 1106p0”?139 CaBpeMeHH KOHIENT
APYIITBEHO OJTrOBOPHOT MOCIOBamka, Kako cMarpajy Pyco u ITupuuu (Russo i Pirrini),
yKa3zyje Ha jeJiHy MOTIIYHO HOBY IEPCHEKTUBY — AYTOpPOYHO (OKycHpame Ha HHTEPECHO-
yTHIAjHE TpyIie npeay3eha 1 H3rpajmby KBaTUTETHAX ofHOca ca mimMa. " dokycupajyhu ce
Ha cTparerujy npeayseha, [Toptep u Kpejmep (Porter, Kramer) HaBoje kako “Heyckiaal)eHOCT
JPYIITBEHO OATOBOPHOT TOCJIOBama ca CTpaTerdjoM Npeay3eha He /aje jKeJbeHE MOCIOBHE

141
pe3ysiTaTe HUTH [TOMaXke JPYIITBY .

3¢ Center for Corporate Citizenship, US Chamber of Commerce, Hitachi Foundation (2005): The State of

Corporate Citizenship in the U.S: business Perspective in 2005. Center for Corporate Citizenship, Boston College,
MA. JoctynHo Ha: http://www.hitachifoundation.org/storage/documents/socc_report 2005.pdf, npeyseto:
28.12.2013.

7 McElhaney, K. (2009): ”A strategic Approach to Corporate Social Responsibility’”’, Leader to Leader, The

Frances Hesselbein Leadership Institute, Vol. 2009, No. 52, p. 30.

¥http://www.examiner.com/article/definition-and-evolution-of-the-concept-of-csr, npeyseto: 04.12.2013.

139 Albinger, H. S., Freeman, S. J. (2000): "’Corporate Social Perforniance and Attractiveness as an Employer to

Different Job Seeking Populations”, Journal of Business Ethics, Kluwer Academic Publisher, Vol. 28, No. 3,
December, p. 244.

19 1hid.

! porter, M., Kramer, M. (2006): “Strategy and society: The link between competitive advantage and

corporate social responsibility’”’, Harvard Business Review, December, Volume 84, No. 12, pp. 78-92. MNpema:
Browne, J., Nuttall, R. (2013): “Beyond corporate social responsibility: Integrated external engagement”,
McKinsey Quarterly, March.
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Puyapn Bpancon (Richard Branson), OpuTtaHcku Mpeay3eTHHK W MHOBATOp, YBEO je
u3pas “reja KanuTammzam” y 06jallEbey KOHLENTA APYLUITBEHO OATOBOPHOT TOCIOBAMA. *
OBaj mNPUHIHMIT TOJpa3yMeBa OCTBAPHBAKE MpOrpeca y KalUTAIU3My Y3 IIONITBAbE
¢dunoszoduje odyBama JKUBOTHE CpearHe, KOjy bpaHCcoH ogaBHO 3aroBapa.

CBe rope HaBeOEHO yKa3dyje Ha TO Ja ce APYIITBEHAa OATOBOPHOCT mpemy3eha
rmocMaTpa Kao “ceT MOJMTUKA, TporpaMa U IpoIleypa HHTETPUCAHUX Y TIOCIOBHE OIepaIyje
npenyseha... a Hajuemrhe oOyxBara mojapydyja MOCIOBHE €TUKE, HHBECTHPAmE y JIPYIITBEHY
3ajeIHHILY, 3alITHTY JXKUBOTHE CPEJIMHE M JbYJICKHX IpaBa, Kao U IMOHAIIAKkE HA TPXKHUILITY U Y
MOCJIOBHOM 0pr)KeH>y.”143

[Tojam ApymITBEHO OATOBOPHOT IMOCIOBama y MOCIOBHO] mpakcu mpemyzeha koja
nocnyjy y Cjenumenum AmepudkuM JlpxaBama, Benukoj bputanuju u AycTpaiuju, 0THOCH
ce Ha oHa mpeny3eha koja nmenyjy y QyHKIMjU XyMaHOCTH M 3aIITHTE YKUBOTHE CpPEIUHE Y3
KOHCTaHTHO 3aJlaralke 3a MaKcuMusupame mnpodura. [Iok ce KOHIENT JAPYIITBEHO
OJITOBOPHOT' TIOCJIOBamba Yy aMEPUYKO] aKaJIeMCKO] JIUTepaTypHu II0jaBJbyje MOYETKOM
IIe3/IECETUX TOJMHA TPONUIOT Beka, y EBpomu je mpemMmer penaTMBHO MIlajie aKagaMcKe
nebate. [lopen Tora, KOHIENT APYIITBEHO OATOBOPHOT TOCOBama paznukyje ce y CAJl-y u
EBponu ycnen pasziivka y: MOJUTHYKOM, (PMHAHCH]JCKOM, €IyKAallMOHOM M KYJITYPOJIOIIKOM
CHCTEMy, APYTadMjuM IIOCIOBHHM MOJEIMMA M pPa3IMudTOj OpraHM3armju Tpxmira.™
Takohe nocroje u pasnuke y tepmunosioruju. Y CAJl-y, OAroBOPHOCT MpemMa UHTEPECHO-
yTUI[AJHUM TpyllamMa ce Ha3uBa KopropaTuBHa ¢uiantpornuja (corporate philantrophy), y
VK-y ce omucyje kao kopmopaTuBHO TpabhanctBo (corporate chitizenship), mok ce vy
eBPOIICKUM 3eMJbaMa yIoTpeOsbaBa TEPMHUH JIPYIITBEHA OJrOBOPHOCT mpeay3eha (corporate
social responsibility).145 Wurepecantan je u momatak na y Enrieckoj ox 2000. roamue
MOCTOjH MUHHCTAp 3a JPYIITBEHO OJrOBOPHO MOCIOBamkE, NIOK je DpaHIlycka jeanHa 3emMiba
TJI€ j€ U3BEIITaj O IPYIITBEHO OJATOBOPHOM IOCIOBAY o6asesan.*®

[Tpenyseha y pasBujenom neny EBporie HajBHIe BoJie pauyHa Yy OOJIAaCTH 3allTUTE
JbYJCKHX IIpaBa, KUBOTHE CPEIMHE M KOPEKTHOM TpEeTMaHy 3amnocieHux. Jpxase EBponcke
yHHUj€ MPHUCTYINajy APYIITBEHO OJrOBOPHOM IOCIIOBamYy cTparemku. CaMUM THM, IHUTamka U3
oBe o0yacTu cy penatuBHO 100po ypeheHa, na je y onHocuma usmel)y npeayseha u npymrsa
jacHO Je(pHUHHMCAHO KO YCHOCTaBjba CTaHAApA€ JPYIITBEHO OJATOBOPHOI IOHAIIalka a Ko

[JoctynHO Ha: http://www.mckinsey.com/insights/strategy/beyond corporate social responsibility integrated external engagement,
npeyseto: 23.01.2015.

142 Ceha, M. (2013): "Analysis of the application of the concept of corporate social responsibility in local

business”, Singidunum Journal, Belgrade: Singidunum University, Vol. 10, No. 1, str. 1.

3 Tsoutsoura, M. (2004): "Corporate Social Responsibility and Financial Performance’, Applied financial

project, Berkeley: Haas School of Business, University of California at Berkeley, Working paper series, Center for
reponsible business, U.C. Berkeley, p. 3.

" Matten, D., Moon, J. (2008): “Implicit and Explicit CSR: A Conceptual Framework for a Comparative

Understanding of Corporate Social Responsibility”’, Academy of Management Review, Vol. 33, No. 2, p. 408.

%> Afrié-Rakitovac, K., Zuzi¢, A. (2014): "Promicanje drutveno odgovornog poslovanja putem sustava visokog

obrazovanja". U: Matesi¢, M. (ur.), Zbornik radova - 6. nacionalna konferencija o DOP-u, Zagreb, 10. novembar,

Zagreb: Ministarstvo gospodrstva, str. 18.
146 Szegedi, K. (2010): "The Concept and Development Tendencies of Corporate Social Responsibility"”, Club of

Economics in Miskolc, TMP, Vol. 5. p. 69.
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m3BpiraBa Te obGasese.”*’ Tlpema 3emenoj xmmsu Esporcke ymmje us 2001. rommHe,
JPYIITBEHA OJTOBOPHOCT HUjE CaMo IMOIITOBaHkE 3aKOHCKUX oOaBe3a Beh Kopak Hampen Ka
ylaaramy y JbYACKE pecypce, IPYIITBEHY 3ajeJHHUIy M OJHOCE Ca HHTEPECHO-YTHULIAjHUM
rpymnama. C npyre crpane, 3emsbe Jyroucroune EBpome kapakrepuinie MIIaao |
HEPa3BHjEHO TPIXKHUILITE, HEKOMIUIETAH 3aKOHCKM OKBHp, HEIOBOJFHO jacHAa KOHIMIHMpaHa
pa3BojHA TMOJIMTHKA W HEpellleHa MHUTama HalnuoHanu3anuje. [lorpedHo je Hajmpe HMCIyHUTH
MHHHMYM, Tj. MOILITOBaWmE 3aKOHCKHUX perynaruBa (mahame IONpUHOCA 3arociICHUMA,
peryiancame eMHCHje MITETHUX racoBa M JIp.) Kako OW ce yCIocTaBWia KiMMa y Kojoj he
npeayzeha pauTH BHIIE HETO IITO Cy 00aBe3Ha.

[lpeny3eha ce cBakako pas3IMKyjy ¥ 10 HAaYMHY HWMIUIEMEHTAIMje KOHIIENTa
JPYIITBEHO OATOBOPHOT HOcioBama. OBe pa3imke 3aBuce OJ BelnWuyuHE npexyseha, obnactu
MHIIyCTpUje KOjo] TPHIaAajy, IOCIOBHE KYNIType, 3aXTeBa M OYEKHBamba HHTEPECHO-
YTULAJHUX Tpyla Kao M OJ MCTOpHjaTa MpuUMeHe oBor KoHmenra. [lok ce Heka mpenyseha
dboxycupajy UCKJbYYUBO Ha MOjeMHe 00JacTH APYIITBEHOT aHTa)KOBama, Apyra HacToje 1a
MHTETPULIY CBE AaCMHEKTE APYIITBEHO OJTOBOPHOI IIOCIOBAaKkA Y CBHUM OPraHHU3alMOHOM
nenoBuma mpenyseha. BakHO je HamoMEHYTH KakO YCHEIIHOCT HErOBE NPHMEHE 3aBUCH
MCKJbYYUBO OJI TOTA JIa JIM Cy JAPYUITBEHO OATOBOPHE MOJUTHKE W Mpoleaype yckiahene ca
CTpaTerMjoM M BpeaHocTHMa camor mnpeayszeha. Opn wu3y3eTHOr je 3Hadaja Takobe,
nocBeheHoct MeHayMmeHTa npemy3eha amu W CBHX 3allOCIEHUX Y mpeay3ehy IpyIITBEHO]
oaropopHoctr. Crtora, HEONXOAHO je YCKIAJUTH CTPATETHjy JAPYIITBEHO OJIrOBOPHOT
MoCJIOBama npeay3eha ca muibeBrMa M KJbYYHUM KomrieTeHIiamMa npeayseha.” OBaj KOHIENT
KapakTepuIne JoOpOBOJEHOCT, jaBHOCT M OTBOPEHOCT, T€ MHOTa Npeay3eha HacToje ycMepuTu
AKTUBHOCTH BaH 3aKOHCKOT OKBHPA, Kako Ou audepeHipaia CBoje MocioBame U 00e30eamia
JOJaTHY BPEIHOCTH HA TPIKHUIITY.

N3 cBera HaBeleHOr ce BUAM Kako OpojHe nepuHHUIMjE PYIITBEHE OATOBOPHOCTU
yKa3yjy Ha TO Jia je KOHIENT JIPYIITBEHO OJATOBOPHOT MOCIOBakha BPEMEHOM ITOCTA0 MPEIMET
cBe Beher MHTepecoBamba EKOHOMCKUX TeOpeTHdapa U MOCIIOBHE 3ajeHuue. Mnak, 1o naHac
J€ HejacHO IITa OBO MOpydYje oOyxBaTa M Ha KOJUM CBE T€OpHjaMa MOoYMBa. AKTUBHOCTH U
obnactu koje cy muMe oOyxBaheHe Bapupajy yHyTap ojpeheHOr pyIITBEHOI KOHTEKCTa.
MynTUIUMEH3MOHATHOCT OBOT KOHIIETITa MOCEOHO J0Ja3u 10 M3paxkaja, jep OJATOBOPHOCT
npenyzeha je OArOBOPHOCT IMOjeIMHIIA 4YHj€ je IOHAIIalke M3Y3€THO HEKOH3HCTEHTHO.
OnroBopHoCT HE TpeAcCTaB/ba JaTO M HEMPOMEHJBMBO CTalke Beh je TO Tpollec
KOHTMHYHMPAHOI IperoBapama M aKTUBHOI y4YeCTBOBama y pelllaBamy NpoliemMa, a CBE y
[IUJbY TOCTH3ama MOOOJbIIaka KBAIWTETa JKUBOTA Jhyau. Mmak, ma OM ce TO IOCTHUTIIO
notpeOHO je na mnpeayszehe mpey3Me IMITO AKTUBHHU]JY YIOTY Yy 3acTylamy JpYIITBEHO
OJITOBOPHHX aKTUBHOCTHU. Y CIIOCTAaBJhae PaBHOTEXKE M3Mel)y eKOHOMCKHX WHTepeca C jeaHe
CTpaHe, M APYHITBEHUX MOTpeda, eKOJIOMIKUX IUJbeBa U IMOIITOBaMA MPABHE PEryIaTUBE C
JpyTre cTpaHe MpeAcTaB/ba OCHOBHHU IIMJb KOMe npeny3eha Tpedajy TexuTu.

Y7 http://www.csreurope.org, npeyseto: 28.03.2014.

148 http://www.unido.org/fileadmin/import/74076_10 KORPORATIVNA ODGOVORNOSTAfrodite Mode Collection.pdf,

npeysTto: 28.03.2014.

" Tsoutsoura, M. (2004): op.cit., pod 143, p. 4.
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W mopen mocrojama OpojHE JTUTEpaType W MPAKTUYHHX MPUMEpa U3 OBE 00JIaCTH,
fedUHHCAE JPYIITBEHO OATOBOPHOI  IIOCIOBAa HHMje  jCAHOCTABAH  3a1aTaK.
Bapujabuinoct y geduHHcamby IpYIITBEHO OJTOBOPHOI TIOCIOBamba IOCTOJU  YCIIEH
MHTEpPECOBamba MHOTHMX I'paHa HaykKa 3a OBaj KOHIICNT. bpojHM TEpMUHH KOjH CYy BPEMEHOM
HACTaJM, YeCTO C€ KOPHUCTE KAa0 CHHOHHMMH 32 JAPYLITBEHO OJTrOBOPHO IOCIOBAIE HAKO
03HayaBajy MOTIYHO Jpyrayuje konmente. [lojam “apymrTBeHa oaroBopHocT npeayseha” je u
JaHac aKTyeJaH Yy aKaJeMCKHUM KpYroBUMa IMOpen APYruX, Kao IMITO Cy. KOpIOpaTHBHA
JPYIITBEHAa OJTOBOPHOCT, KOPIOpPaTHBHO Tpah)aHCTBO, KOpIIOpaTHBHA (HIAHTPOIIH]a,
KOPIIOPAaTHUBHO JaBame, KOPIOpAaTHUBaH JAPYIITBEHW aHTAXXMaH, OJHOCH Ca 3ajeIHHUIIOM,
JIeNOBakhe Yy 3ajeHUIIM, pa3BOj 3ajeHule, TJ00amHO Trpal)aHCTBO W KOPIOpPATUBHU
JIPYIITBEHH MapPKETHHT.

Hemoryhnoct mnpenusHor paepuHHcama OBOI IIOjMa IOCHIEIWIIA j€ HEroBe
KOMIUIEKCHE TIPUPOJIE, alld TaKaB je CIy4aj W ca JIPYr'MM Temama y o0JacTh MeHajlMEHTa
yciel TMHAMAYHOCTH pa3Boja HOBUX KoHIlenara. JlonaTHu nmpooiieM ce jaBiba ycliel MpeBojia
ca CHIJIECKOT je3WKa, Kao M TO Ja je MpHpoJa OBOT KOHIIENTa YCKO IIOBE3aHa ca
KYJITYpPOJIONIKUM O0eJIexKjuMa jeqHe 3emibe. Jlakie, caMm mojaM MMa pa3iiiuyuTa 3Hauemha y
pazmuuntuM 3emibama. Kako ce y IlpupydnHuky 3a OpyIITBEHO OJTrOBOPHO MOCIOBAME
(Handbook of Corporate Social Responsibility) u3z 1975. roquHe HaBoau: “U3riieaa aa CBaKo
uMa CBOjy HAeUHUIM]Y 3a MOjMOBE. APYIITBEHO OJIOBOPHO IIOCIOBAHE, OJHOCH ca
jaBHOMIhY, KOpIIOpaTHBHA OATOBOPHOCT, OJTHOCH Ca SajeﬂHI/IHOM...”lsl

2.2. UCTOPUJA PA3ZBOJA MUCJIM O JIPYLITBEHO
OAT'OBOPHOM ITOCJIOBABY

[Toyenn pa3Boja KOHIENTa JPYIITBEHO OJIOBOPHOI IOCIOBama JIaTHpajy jOII O]
JTaBHMHA. Y BpEeMEHY KaJga ce CMaTpajo Ja Cy NMPHPOTHH PECypCH H3BOPH KOjH CE€ MOTY
HEOrpaHMYCHO KOPUCTHUTH, MO3HATA je JOKTpHUHA MIKOTCKOT ¢uno3odpa Cmuta (Adam Smith),
M0 KO0jO] ce MPOQUT OCTBapyje MOCPEICTBOM ‘‘HEBUJbMBE pyke Tpxkumra”. To 3Haum na
JPYLITBO OCTBapyje HajBehy KOpUCT Kaja je BOhEeHO BIACTUTHM MHTEpPECHMaA U MOCPEICTBOM
Heke Bozaehe mHpUpoOIHE CHie ca MUHUMAIHUM YIUIMTalkeM JapxaBe. Ha Temesby oBe
JOKTPHHE, HACTaje Ue0NIoTHje eTUKe MpouTa Mo KO0joj y APYIITBY OICTajy Hajjayd, IUTO y
MOCTIOBakYy MOJIpa3yMeBa JIeOBamke MeHarepa jeIuHo y GyHKIHjA OCTBAapHUBama ITO Beher
npodura. ,,Jenuna je oaroBopHocT npenyseha Ouna ¢puHaHCHjCKE TPUPOJE U TO UCKIBYYHBO
MpeMa BIaCHUILIMMA karmrana®.”>* Unak, oa TEOpHja je HauIIlIa Ha MHOTE€ TIPOTUBHHKE jep ce
npenyszeha y mpakcu rmoHainajy eKOHOMCKH, 3aKOHCKH ¥ €THYKH HEOIrOBOPHO.

%% Matten, D., Moon, J. (2008): op.cit., pod 144, p. 405.

! Human Resources Network (1975): The handbook of corporate social responsibility, Chilton: Chilton Book

Company Radnor. Mpema: Fifka, M. (2009): “Towards a more business-oriented definition of corporate social
responsibility: discussing the core controversies of a well-established concept”, Journal of Service Science and
Management, Vol.2, No.4, p. 312.

12 Krkag, K. (2007): op.cit., pod 31, str. 438.
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Maxo mocToje mucaHu TparoBH O JIPYIITBEHO OATOBOPHOM MOCJIOBamkbY CBY/A Y CBETY,
eBusieHTHO je na y CAJI-y mocToju HajoOuMHHU]ja JuTepaTypa. FicTopujcku mocMaTpaHo, paHa
nuteparypa ce oxnocu Ha nepuoj u3mely 30.-tux u 40.-Tux roJuHa NpoILIOr BeKa U Aera
ayropa Yecrepa bepuapaa (Chester Barnard - 1938) “Vnora nupexropa”, (The Functions of
the Executive); J. M. Knapka (J. M. Clark - 1939) “/lpymTBeHa KOHTpOJa MOCIOBama’
(Social Control of Business) u Teomopa Kpemca (Theodore Kreps - 1949) “Mepeme
ApymTBeHHX neppopmancu mocioBawma (Measurement of the Social Performance of
Business).

Hexan Xapasapzacke nocioBue mikosie, Jounana dasun (Donald K. David) je 1946.
rojIMHEe y MO3IPaBHOM TOBOPY HOBE IMOCIEpaTHE IeHepalldje CTyAeHaTa, UCTHIAO YJIOTY U
3Hayaj elyKallje MCHAlepa y IpHOIIKaBamy mpenyseha apymTsy.™> 3a JlaBuia u merose
clie0OCHUKE, OJATOBOPHOCT y TMOCTOBamYy je IMojApasyMeBaia OallaHCHPAme IMOCIOBHHX
uHTepeca npeay3eha ca aHTH-KOMYHHUCTUYKOM HIEONIOTHjoM XiamHor pata. @peHk Abpamc
(Frank Abrams), nexamammu mgupektop kopropanuje Crammapa Own (Standard Oil
Company) y by Ilepcujy (New Jersey) je 1951. roaune cMaTtpao jaa npodecHoHaIU3aujy
MEHaMeHTa Tpeba ycMepuTH He camMo Ha mnpodur mpeny3eha Beh W HA 3amoclieHe,

154
norpomiadye u ApyuiTBo.

Xayapn bosen (Howard R. Bowen) je 1953. roaune 00jBHO /10 KOje j& O3HAYHIIO
CaBpEeMHY epy APYILITBEHE OJIMOBOPHOCTH Ipeay3eha moa HazuBoM “JlpyiiTBeHa oIrOBOPHOCT
nocioBHOr 4oBeka” (Social Responsibility of the Businessman).™™ He camo na je mpsu
yrnoTpeduo TEpMUH “IpYLITBEHA OATOBOPHOCT’ Beh ce Mo Mormma MOXKe€ M Ha3BaTH ‘‘OleM
JIPYIITBEHO OJI0TOBOPHOT nocioBama”.>® Bosen cMmarpa Kako ce: ’JIpymTBeHa oaroBOpHOCT
OlHOCH Ha 00aBe3e MpUBpPEAHHMKA Ja CJe/le MOJUTUKE U OANyKe, WIU JAa MpaTe IUHUje
JIeJIOBama KOje Cy MOXKEJbHE Y CMHUCTY IHJbEBAa U BPEIHOCTH z[pymTBa."157 OH cMmarpa ma
nocnoBame npeayszeha nma OpojHE M HEOUEKHUBAaHE yTHIIAje Ha IPYIITBeHY cpeauHy. Camum
THM, PYKOBOJHWOIHM WMajy OJTOBOPHOCT IMpeMa JPYIITBY ajldi M IMpema mpemy3ehy, e ma
MPOYKTHBHOCT Tpey3eha He cMe OUTH YyrposKeHa OJITOBOPHUM ITOCIOBAEM.

AMepuKy cCy IIecleceTHX TOAMHA NpPOILIOr BeKa oOeleXuie pa3He BpCTe
JIPYIITBEHUX TIIOKpPETa KOJU Cy KPUTHUKOBIM TPAAUIMOHAIHM HAYWH MPEAY3€THUYKOT

153 Spector, B (2008): ""Business responsibilities in a divided world: the cold war roots of the corporate social

responsibility movement”’, Enterprise & Society: The International Journal of Business History, Oxford University
Press Vol. 9, No. 2, p. 315.

B4 carroll, A. B. (1999): "Corporate social responsibility - Evolution of a definitional construct”, Business and

Society, September, Vol. 38, No. 3, p. 268.

1> Wilson, M. (2003): ""Corporate sustainability: What is it andwhere does it come from?”, Ivey Business

Journal, March-April, pp. 1-5. Npema: Krkac, K. (2007): op. cit., pod 31, str. 442.

156 Fifka, M. (2009): "Towards a more business-oriented definition of corporate social responsibility: discussing

the core controversies of a well-established concept”, Journal of Service Science and Management, Vol.2, No.4,
p. 312.

7 Doucin M. (2011): Corporate Social Responsibility: Private Self-Regulation is Not Enough, A Global Corporate

Governance Forum Publication. Dostupno na: http://www.ifc.org/wps/wcm/connect/0e9030004b28. Mpema:
Vuleti¢, S. (2014): “Komunikacija i koncept drustvene odgovornosti u zajednici”’. U: Zbornik radova: 12.
medunarodna naucno-strucna konferencija - Konvergencija kao faktor razvoja u doba znanja, Sremski Karlovci,
26-27 septembar, Sremski Karlovci: Fakultet za menadZzment, str. 243.
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MEHAalIMEHTa 3aCHOBAHOT Ha OCTBAPHBAKY MCKJbYUHBO JIMYHUX HHTEpeca u npodura. CBe 110
Taja peaknuje mnpemyseha Ha ApymTBeHe mpoOieMe HUCY Owie 3amaxkeHe. Tume cy jaare
OCHOBHE TIOCTaBKE KOHIICNITA JPYIITBEHO OJrOBOPHOI IMOCJIOBama yYIOI00/bCHE CBE
OLITPUjUM MPHUTHCIUMA aKTUBUCTA. [lOK Cy IPYIITBEHH TOKPETH 3aroBapajdl COIMjalTHY
IUMEH3Ujy y TocioBamy, mnpodecop Xapasapacke MOCIOBHE Ikoie, Teomop JleBur
(Theodore Levitt) je cyrepucao u ymo3opaBao Ha "OMACHOCT APYIITBEHE OATOBOPHOCTH
nocnoBama. “TlocnoBame mpemyszeha HUje mpoOieM Biajae, Kao IITO OATOBOPHOCT HUjE
npo6iem mpeayseha.’®® JIpymrBena o4roBOPHOCT M YOIIITEHO ZOOPOGHT APYLITBA, KAKO
HABOJM, HUCY OATOBOpHOCT mpeay3eha Beh apikaBe. Yiumrame npeayseha y ZpYWTBEHE
npo6IIeMe MOKe HAPYIIUTH HEroB OCHOBHH MOTHB II0CTIOBamba, a To je mpodur.’™ Jlesur je
CMaTpao Ja je MO3MB 3a JPYLITBEHY OJIrOBOPHOCT Yy IOCJOBambY IOCIEAUIA CTpaxa Ol
MpeBeNMKe MPOPUTAOMITHOCTH.

Jenan o HajucrakHytHjux Teoperuyapa, Kur [lejsuc (Keith Davis) mehy npsuma je
YKa3MBao Ha MOBE3aHOCT JPYIITBEHO OJATOBOPHOT mocioBama u Mohu npexayseha. Jlejsuc je
1960. ronuHe HamKMcao Kako ce MOCIOBHE OJUIYKE KOje ce THYY JPYIITBEHE OATOBOPHOCTHU
BOJE MOTHBHMA KOjH JICTHMIYHO HAJWIa3e eKOHOMCKHM mHTepec mpemyseha.'®® Jlejsuc je
Meh)y MpBUM TeopeTHyapruMa HCTPaKUBAO yTUIAj mpeay3eha Ha apymrTBo. CMarpao je Kako
npexysehe uma Benuky Moh Hax IpymTBOM Te Ja Tpeba BOAWTH padyHa O ycMepaBamy Te
mohu. Cyrepucao je maHac nos3Hatu "Yemuunu 3akoH oxaroopHoctu” (lron Low of
Responsibility), mo kome ApyWTBEHa OIrOBOPHOCT OusHKcMeHa Tpeba OMTH Cpa3MepHa
BEroBoj ApymTBerHoj Mol '™ Jpymteo je npexysehy aamo Mol Kojy Tpe6a HCKOPHCTHTH y
CMepy 3aJ0BOJbaBaba NOTpeda IpymTBa. YKOIMKO npeaysehe He ycMepu cBoje akTHBHOCTH
Ka JIPYIITBY U HETOBUM IMOTpedama, ApymTBo he nmpucuantu npeaysehe Ha TO mocpeacTBOM
Jp>KaBe Koja he CaHKIIMOHKUCATH HEMOKEJbHO ToHamame' 2

Munron ®puaman (Milton Friedman) cyrepumie Bpio jacan ctaB aa mnpenyseha
HEMajy MOpaJIHY OATOBOPHOCT a MEHAIEPH KOJU 3aroBapajy KOHIIENT OJITOBOPHOT MOCIOBAba
Cy ‘’MHTeeKTyallHe MapHOHeTe Koje MOAPHBAjy CHCTeM CIOGOIHOr TpKHImHOr cuctema’.
@puaman, 3actynajyhu ujejy KJIacMYHE €KOHOMCKE TOKTPUHE O CJIO0OJHOM TpPKUIITY,
cMaTrpa Jla He TOCTOJU JPYIITBEHAa OATOBOPHOCT mpeay3eha Beh MCK/bYYMBO MHAMBHIyalTHA
OJITOBOPHOCT KOja j€ JMYHM U300p TOjeAUHIIa yCMEpeHa IMpeMa MOPOAMIIM, HPKBU WU
HaI_lI/IjI/I.164 Tume @puaman uzae y Ipyry KpajHocT cmatpajyhu na npemyseha koja ce
OJI'OBOPHO MOHAIIA]y ITpeMa APYIITBY Tpeba n3deraBaTu.

8 http://www.thebrokeronline.eu/Articles/A-delicate-business, npeyseto: 14.04.2014.

159 Carroll, A. B., Shabana, M. K. (2010): "The Business Case for Corporate Social Responsibility: A Review of
Concepts, Research and Practice”, International Journal of Management Reviews, Vol. 12, No. 1, p. 86.
1% carroll, A. B. (1999): op.cit., pod 154, p. 269.

161

Ibid., p. 278.
182 kurti¢c. A. (2009): “Druitvena odgovornost — novi svetski pokret i poslovni imperativ savremenog
menadzmenta’’, Tranzicija, Tuzla: Ekonomski fakultet, Vol. 11, No. 23-24, str. 97.

163 Friedman, M. (1970): "The Social Responsibility of Business is to Increase its Profits”’, The New York Times
Magazine, 13. centembap, p. 33.
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OBakBuM craBoM, PpuamMaH je MOJACTAKHYO KAaCHHMjU Pa3BOj KOHIIENTA JPYIITBEHO
OJI'OBOPHOT IOCJOBama Koju he ce QokycupaTH Ha HWHTEPECHO-YTHLAJHE Tpyle WIN
crejkxonaepe, nepdopmance npymrBene oarosopuoctu (Corporate Social Performance —
CSP) u ¢dunancujcke nmepdopmance npeayseha (Corporate Financial Performance — CFP).
Hekanamme Teopuje APYIITBEHO OJrOBOPHOT TIOCIIOBama, ycMepeHe Ka pactyhum
APYIITBEHUM IpoOieMuMa " paguT 100po 3a JoOpOOUT IpymTBa” MOIAKO Cy Ce yCMepaBaie
Ka CGKOHOMCKHM IpobieMuMa ‘’paguté n00po 3a 1006podut mpemyseha”.'®> Tako cy
ceJaMjeceTe TOIMHE TPOUUIOr BeKa OOeNe)KeHe TEPMHHHUMA Kao IITO Cy JPYIITBEHA

OJIFOBOPHOCT, JIPYIITBEHA OCETJHUBOCT U EKOHOMCKE IepdopMaHce MOCiIoBama mpeayseha.

Jeman opx TeopeTMdapa KOjH j€ CBOJUM paJioM YMHOTOME JONPHUHEO Pa3Bojy
auTeparype O JPYIITBEHO OATOBOPHOM TocioBaky — Bummam ®penepux (William C.
Frederick), mnpaBu pasauky wu3melly eTHUKO-(QHUI030(CKOr  KOHIIENTa JAPYIITBEHE
onrosopHoctu (Corporate Social Responsibility — CSR;) u MeHaiepckor KOHIIEITA
apymreene ocerssbuBoctu (Corporate Social Responsiveness - CSRy).'*® ok mpymreeny
OATOBOPHOCT mpeay3eha KapakTepuile pearoBame mpeay3eha Ha ApyIITBeHE MPUTHUCKE,
JPYIITBEHA OCET/BMBOCT Mpeay3eha moapasymeBa MPOAKTHBHO IMOHAIIame mpeayseha y
CKJaay ca apymTBeHuM norpedama. Kacauje @penepuk y CBOjUM paJoBUMa 3aroBapa Uaejy
no3Haty kao CSR3 (Corporate Social Rectitude) — npymrrBena npaBuaHocT npeay3eha. OBum
ce amocTpodupa MOpaJHH acleKT MOCIOBHE monuThuke mpernyseha. Tume je Ppemepux
MOCTABHO BPEIHOCT U CTUKY Y (DOKYCY MHTEpeca MOoCIoBama npeayseha.

Teopernuap apymrBene oaroBopHoctu IIpakarmr Ceru (Prakash Sethi), y cBom pany
“Jlumensuje apymTBeHHX mnepdopmancu kopropaija (Dimensions of Corporate Social
Performance: An Analytical Framework) u3 1975. roaute, npemiaxe tpodasHy memMy K0jom
ce KiIacuukyje TOHAIIAkE Hpezxyseha.167 Haume, napymTBeHO OATOBOPHO TOHAIIAKE
npeayseha oOyxBata JpymiTBeHy o0aBe3y, IPYIITBEHY OJIrOBOPHOCT U JPYIITBEHY
oceTspMBOCT. J[OK ce apymTBeHa oOaBe3a mpenyseha MmoHajBHINE OJHOCH Ha IOCIOBAHE
npeayseha y ckimamy ca 3aKOHCKMM peryiaThBama, APYIITBEHa OJIrOBOPHOCT MOJApa3yMeBa
noHamrame npeayseha y ckiamy ca apymrBeHHM HopMama. Koi QpyIiTBeHE OCETJHHBOCTH
npeay3ehe Mopa OUTH aHTHITUITATHBHO U Ja CBOJUM IMOCIIOBAKEM TPEAYNPEIH TOTCHIU]aTHEe
OIMACHOCTH T10 JPYIITBO.

Hexu aytopu ykasyjy Ha mocTojame aHajoruje usmely mojenuHnia v mpemyseha.
OpraHu3anyja Kao EHTUTET je cadMibeHa O] MojeJuHala Te IpeMa TOME U MOpPaHO
OJIFOBOPHA Ka0 M CBAaKW IOjeJMHAIl KOJU j€ YMHU. "AKO ce rpyna MoOe MOHAIIaTH Kao
TI0jE/INHALL, OHJIA CE OJ] Fhe MOJKE OUCKHBATH CBE IITO CE OYEKYje O/ MojeHama.

1% carroll, A. B., Shabana, M. K. (2010): op.cit, pod 159, pp. 92-93.

1% Erederick W. C. (1978): ’From CSR1 to CSR2: The Maturing of Business-and-Society Thought”’, Working
Paper No. 279, Graduate School of Business, University of Pittsburgh, str. 150-164. MNpema: Carroll, A. B.,
Buchholtz, A. K. (2008): op. cit., pod 2, p. 56.

%7 Sethi S.P. (1975): ”’Dimensions of Corporate Social Performance: An Analytical Framework’, California

Management Review, p. 58-64. Mpema: Carroll, A. B., Buchholtz, A. K. (2008): op. cit., pod 2, p. 56.
168 Goodpaster, K., Mathews, J. (1982): "’Can a Corporation Have a Conscience”, Harvard Business Review, Vol.

60, No. 1, p. 139.
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Jenan oy Hajo3HATHjUX TeopeTnyapa MeHaumenTa, [Turep Ipakep (Peter Drucker) je
BEOMa PAHO YKa3HMBAO Ja j¢ 3HAIhe OCHOBHM Pas3BOjHH pecypc apyurrsa.'®® Hako cy 3emiba,
pajnHa cHara W KamuTal TPAAUIHMOHAIHU €KOHOMCKH (DaKTOPH MPOU3BOMIGE, Y CABPEMEHOM
IPYIITBY OHHM TOCTajy ceKyHmapHu. OpraHu3anuja 3acHOBaHa Ha 3Hamy IOJApa3yMeBa O
CBaKoOT TOjeAMHIIA Ja Mpey3Me OATOBOPHOCT 3a OCTBApEHa T€ OpPTaHU3alje ajh U 3a HEHO
MOHAIIake. 3HaWkE, KaKo Jajbe HaBOIHM, CaMO MO CeOM HHUje MPOAYKTHBHO YKOJIUKO HUjE
MHTETpUcaHo y crparerujy npexyseha. CaBpemeno mnpemyszehe mma apymTBeHy Moh jep
npeay3eha He mocroje cama 3a cebe Beh panu apymra. Huje ce cnarao ca ®unmanom aa je
jenuHa oroBOPHOCT mpeny3eha crBapame npodura. [Ipodut jecte Bakan 3a npemysehe, anu
0e3 npoduta npemysehe He MOKe OCTBAPTH OJITOBOPHOCT KOjy MMa MpeMa JAPYIITBY, HE MOXKE
outu nobap “kommwuja”’ kao HH J00ap mocionasai.”  Hema ompaBnama 3a aKTHBHOCTH
npeayseha koje cy nobpe camo 3a nipeaysehe. pakep takohe uctude na mpemyseha tpedajy
MCKOPUCTHTH OZTOBOPHOCT Y IOCIOBabY KA0 H3BOP MOCIOBHEX Moryhuocti. ™

Janac cy ouekuBama JpymTBa U Biaae cBe Beha. C o03upoMm ga cy mpoMmeHe y
npymtBy HemuHoBHe, [Ton Camjyesncon (Paul Samuelson) cmarpa kako ce Benuka npeayseha
MOpajy ITO Npe YKIbYYUTH Y JPYIITBEHO OJrOBOPHO nocioBame. > O BEIMKHX npenyseha
Ce OYEKyje pelllaBamke HE caMo APYIITBEHUX Beh M €KOHOMCKHX W €KOJIOMKHX mpodiiema. C
JIpyre cTpaHe, KakO pacTe CBECT IOTpolladya pacTy W IUXOBH 3axTeBH. Bpeme
TUTHTaIM3aje oMoryhaBa He caMo moTpomiaunMa Beh W aKTUBHUCTHUMA HEBJIATUHUX
opranmzainuja aa OyJHO MOCMaTpajy CBaKy akTUBHOCT mpenys3eha. Ycmemna npenyseha, na
O orcrajga Ha TPXKUIITY MOpajy HahW Ha4YWMH Ja Ce HOCE Ca MOJEPHHM 3axXxTeBUMa U
OYEeKHBamUMa JIPYIITBA.

IToprep u Kpejmep (Porter, Kramer) cmarpajy kako crocoOHH MeHariepu Tpeba aa
noceAyjy mopen onaroBapajyher 3Hama W BEIITUHE W OAroBapajyhu HHUBO JpyIITBEHE
oarosopHocTH. JlaHac, Kazia je cBeT CyoueH ca OpOjHMM H3a30BHMa, JPYIITBEHO OJIrOBOPHO
MOCJIOBakhe TIOCTaje 3HAadajHa CTpaTerdja KOjOM C€ YCIOCTaB/ba paBHOTEXka usMehy
EeKOHOMCKHX HHTepeca ca jeJHe CTpaHe M HUHTepeca ApPYyIITBEHE 3ajefHHLEe. ‘3aApaBo
npenysehe He Moxe rmocTtojatu y 6oaecHoM apymTBy. C Apyre cTpaHe, 3JpaBoM IPYLITBY CY
norpebHa yenemna npexyseha.”’® C tum y Besu, Toprep 1 KpejMep Harmaiasajy BaxHOCT
WHKOPIIOpHpamka JAPYIITBEHO OJITOBOPHUX aKTUBHOCTH y CTpaTerujy npeayseha. Omiyke kKoje
ce JIOHOCe Ha CBUM HMBOMMa Yy mpeayszehy yTWdy Ha OJHOCE Ca KJbYYHHM HHTEPECHO-
yTHLAjHUM rpymaMa. [Ipema Tome, MoHOmIEHme omiyka y mpemny3ehy mopa ce 6a3mpartn Ha
JTYTOPOYHUM OJHOCHMA Ca HHTEPECHO-yTUIAJHIM TpyIiama.

Jlanac #apymTBEHO OJrOBOPHO IIOCIOBamkE€ jada ycjen Mpoleca riodanusaimje
€KOHOMH]e, pa3Boja 3Hamka, WHPOPMAIMOHUX TEXHOJOTHja Ka0 W eayKallhje Ppa3ImduThUX

169

99.

Drucker F. P. (1992): "The New Society of Organizations”’, Harvard Business Review, September - October, p.

79 |bid.

1 carroll, A. B. (1999): op.cit., pod 154, p. 286.

72 samuelson, P. A. (1971): “Love that corporation”, Mountain Bell Magazine, Spring, p. 24. MNpema: Carroll, A.

B. (1999): op. cit., pod 154, p. 277.
173Porter, M., Kramer, M. (2006): "’Strategy and Society: The link between competitive advantage and corporate

social responsibility", Harvard Business Review, Vol. 84, No. 12, p. 84.
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rpyna rpahana. Ycmex mpenyseha BezaH je 3a yBakaBambe M IpHiIarohaBame aKTyeIHUM
TpeHaoBHMa u u3azoBuma. Januen Bacema (Daniel Vasella), 6usmum gupexrop npoussohaua
nexoBa - HoBapruc, je ucrakao: “bymute curypnu aa he oHM KOju Bepyjy Kako je mpoMeHa
CKyIIa Y4HMHHTH CBE KaKo 01 mpoMeHy crpedrn.” ™ Jep oHO 1ITo 0/1Baja CaBpeMEHH KOHIEIIT
JPYIITBEHO OATOBOPHOT TOCJIOBamka O] TPAAUIUOHAIHOT jeCTe yjarame Haropa Jia ce lhUMe
CTPATErujCKH YIpaBJba U Jia CE Pa3BHjy MHCTPYMEHTH 3a TaKaB HAUUH YIIPABJbatha.

2.3. CABPEMEHO INPEAY3ERE U IPYIHITBO

CaBpeMeHO TpXKHILNTE KapakTepulle Jeperyinandja MelhyHaponHe pa3MmeHe,
JEIHOCTaBHMjU TPOTOK KamuTana, cBe Behm Opoj KoHKypeHara, yHampeheme MOCIOBHUX
npolieca, HHTE3MBAH TEXHOJIOIIKKA Pa3BOj M €IyKOBaHA pajiHa cHara. Y CIICIHA MOCTajy OHa
npeny3eha 4uju MEHAIepHu 3HAjy Ja C€ TPXKUIITE MEHha CBAKMX HEKOJIMKO roawHa. OHO MITO
ce HeKajla cMaTpasio JJOOpOM MOCIOBHOM CTPATErHjoM JaHac Beh MOKe mocTaTH npeBa3ul)eHo
MIOCIIOBHO peIlee, jep kako cmatpa Kotiep, mpenyseha ce mene Ha oHa Koja ce Mebajy U OHA
KOja HEeCTajy.

CaBpeMeHe TEHJICHIIM]E MMOCIOBamka YCIOB/bABajy MOHaIame npeayseha o kora ce
OYeKyje HE CaMO OCTBapuBame mpodura Beh W HeHaHOIICHE mTeTe ApYITBY. Wmak,
pa3yMeBame KOHIICNTa APYIITBEHO OJrOBOPHOr IOCIOBaMka MHUIMPAIO je IMOCTOjambe B
CYIPOCTaBJbEHE TEOPHje O IPBEHCTBY HHTepeca’  : mepxounep teopuja (shareholder theory -
NPBEHCTBO BJIACHUKA-aKIIMOHAPA HaJ OCTAIMM MHTEPECHUM IpyIiaMa) U CTEjKXOIIep TeopHja
(stakeholder theory - nmpBeHCTBO OcTamMX HEBIACHUYKYX HHTEPECHO-YTHUIAJHUX TPyMa HaJ
aKI[MOHAPHMA).

Ilepxonaep Wi TeopHja BJIACHHYKOI AeoHMYapcTBa mpeny3eha nHacrmama ce Ha
CMUTOBY HEBHUIUBMBY PYKY TpXHIUTa M 1oTBphyje PpuamaHoBy Te3y Ja cy mnpenyseha
MPHUBATHO BJIACHUINITBO a MEHAllepHM HHUXOBH TOBEPEHHUIM KOjU YIpaBbajy mpemyzehem
mrurehu  wuxoe uHTepece. IloTkoBana CMHTOBOM — MJIE€OJIOTHJOM  BeIM4Ya  Ce
WHAMBUyalln3aM, IIpUBaTHA CBOJUHAa M cJI00OJHA KOHKypeHLja, TIae je “..jeauHa
OJIrOBOpPHOCT mpeny3eha mpema ApymiTBy, yBehaBame mpoduTa 3a BIACHUKE KamuTajga y
rpaHHIAMA 3aKOHCKHX PEry/iaTHBa M MODPATHHX HOPMH japymrBa.” ' CTora, MEHAUMEHT
npeay3eha Ttpeba Outh (okycupaH HCKJbYYMBO Ka TOM Huiby. [lpemysehe moxe y cBom
MOCJIOBaky Je(UHUCATH HEKE MOpAIHE W JPYIITBEHO OATOBOPHE I'paHMIIE kM CaMO aKo
TaKBO IOCJIOBam-E BOM J10 oBehama mpogura.

*Browne, J., Nuttall, R (2013): "Beyond corporate social responsibility: Integrated external engagement”,

McKinsey Quarterly, April.

JocTynHO Ha: http://www.mckinsey.com/insights/strategy/beyond corporate social responsibility integrated external engagement,
npeyseto: 23.01.2015.

7> Kotler, F. (2003): op.cit., pod 111, str. 12.

78 |bid., str. 328.

177Porter, M., Kramer, M. (2002): '""The Competitive Advantage of Corporate Philanthropy", Harvard Business

Review, December.
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OBa Teopuja HarjamaBa Kako BJIACHUIM KanHWTala jequHH Mel)y CBUM HHTEPECHO-
VIULAjHUM Tpynama npuOaBsbajy KamuTal, T€ jeJUHH W CHOCE T3B. PE3UAYalTHHM PH3HK
10CT0Bama (ryOGUTaK aHraXKOBAaHMX cpezcTasa).' © KOHTpomy pusnka Moryhie je ycrocTaBuTh
Tako 1mTo he MeHauMeHT npeay3eha oaroBapatu BIaCHAIIMMA KalUTaja, MIPH Y€MY Cy TY>KHU
Ja ITHTE BiIacHUYKe mHTepece. OBO M3 pasjora mMTO y Cly4yajy MOCIOBama ca T'yOHTKOM,
JEIMHO BIIACHUIIM KalluTajla HeMajy MoKpuhe yroBopoM, JIOK 3allOCJICHH CHOCE PU3UK I'yOHTKa
nocja M jena yropopeHe Haknazge. CTora, yKOJMKO MEHAllepH YCHEIIHO 00aBibajy CBOjYy
(GbyHKIM]y OHJa Cy CBE€ HHTepecHe rpymne Ha ao0utky. OBo je moryhe jenmMHO ako cy
MeHanepu ciio00HH J1a ociTyjy 0e3 CIIOJPHHUX MPHUTHCAKa U aKko ce o1 mnpeayseha He odekyje
MuIIocphe, Tj. 1a CBOj ycIex JIeJiu ca ca CBUMa.

Kputrka oBakBor cxBaTama o0jallmaBa ce€ YMILEHHUIIOM J1a ce Ipeay3ehe He Moxke
IIOCMaTpaTH M30JI0BAHO O] APYIITBA Y KOME IOCIyje. Y CMEPEHOCT Ha COIICTBEHE MHTepece
HAHOCH IITETY OCTAJMM MHTEPECHO-yTUIAJHUM Tpynama (cTejkxonaepuma) mpeayseha.
Hajno3Hatuju 3acTynmHMK caBpeMEHe CTejKkxoJsiep Teopuje mnpeay3eha uiam Teopuje
HHTepecHo-yTHHajuux rpyna je Ensapn ®@puman (Edvard Freeman) umja ce nedunurmja
MHTEPECHO-YTULIQJHUX TIpyna W AaHac ynorpeOsbaBa. OBaj m3pa3 ynyhyje Ha ’0mii0 Kojer
MOjeIMHIIa WM TPYIy KOja MOKe YTHIATH Ha mpexy3ehe m Ha koje mpemyszehe cBojum
T0CTIOBAEM MOsKe yTHIATH.” ° Mako ce MeHayepu npeayseha 3amaxy ga octape mto Behn
npoGUT y TOCIOBakY, OHU MOPAjy TEKUTH OCTBAPUBAKY MAaKCHMAJIHE BPEIHOCTHU 3a OCTaje
MHTEPECHO-YTHULIajHE Tpyle — cTejkxoygepe. OBO M3 pasjora LITO YCHEIIHOCT y MOCIOBakY
npenyzeha 3aBUCH Of YpaBHOTES)KEHOCTH MHTEPECa PA3IMIUTUX HHTEPECHO-YTHIAJHUX TpyIa.
Tume je mocraBibeHa ocHOBa 3a Oynyhy capanmwy mnpenyseha u apymTBa penedununryhu
yIory u cBpxy mpemyseha. 3actyma ce craB na je mnpemysehe oIroBOpHO HE caMoO TpeMa
BJIACHUIIMMA, KOJU Cy CaMoO jeHa HHTEpecHO-yTHIlajHa Ipyma, Beh M mpemMa ocTaauM
WHTEPECHO-YTHIIajJHUM TpyllaMa YhMe C€ TMOCTH)KE MOOOJbIIame EKOHOMCKHX, CTHYKHX H
coumjasiHux neppopmancu mnpenyseha. Kako BiacHuIM KamuTana OueKkyjy O MeHaiepa
ozpeljeHe aKTHBHOCTH TAKO M OCTAJe HHTEPECHO-yTHIIAjHE TPpyIIe MMajy oapeljeHe 3axTeBe. o
Brnacuunm kanurana odekyjy moBpahaj yJoKeHHX CpeAcTaBa, MOTPOIIAYN KeJle KBATUTETHE
IIPOM3BOJIE 1O HUXKO] LIEHH, APYUITBEHA 3ajelHUIla 3aXTeBa yjarawmbe y HHPPACTPYKTYpY,
3amocieHy kene Behe miaTe, BiaJa OYeKyje MOIITOBAaKkE 3aKOHA, J00aBibauum Opxky u
CHI'ypHY HAIUIATY, KOHKYPEHTH TIOIITEHY KOHKYPEHIH]y a KPSAHTOPH CHTYPHOCT HAILIaTe.

Ca craHOoBHIIITa BPEHOCTH, IOMUPEHE OBA J[BA CTaBa MOXKE CE€ MPETIOCTAaBUTH aKO Ce
¥Ma y BHIYy BPEMEHCKA AMMeH3Hja. >2 JIyropodHO TIJIeaHo, eKOHOMCKA BPeXHOCT (IpoduT)
Kao MpUMapHU Wb oMoryhaBa OoCTBapHBame OCTAIMX KaTeroprja HEEKOHOMCKE BPEIHOCTHU
(3akoHCKa, MOpajHa, APYIITBEHA, IUBIIM3ALN]CKa, KYJITYypHA, JINYHA), TE CE OBE JIBE TEOPHje

% 0 oBome Buau: Gabuh, J. (2007): " pywTBEHA 04rOBOPHOCT Kopnopauwnja’’, Coyuonowku npeenaed, Vol. 41,

No. 4, beorpag,, cTp. 468-469.

179 Freeman, E. (1984): Strategic management: A stakeholder approach, Boston: Harper Collins. Mpema: Sisek,

B. (2001): ’Stakeholderski pristup korporaciji i ekonomiji”’, Ekonomski pregled, Vol. 52, No. 1-2, p. 60.

180 krkag, K. (2007): op.cit., pod 31, str. 351.

181 Stainer, A., Stainer, L. (1998): "’Business performance - a stakeholder approach”, International Journal of

Business Performance Management. Prema: Sisek, B. (2001): ’Stakeholderski pristup korporaciji i ekonomiji”’,
Ekonomski pregledi, Vol. 52, No. 1-2, str. 59.

182 Krkag, K. (2007): op.cit., pod 31, str. 220-221.
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y onpehenoj Tauku cactajy. Hanme, kpaTKOpOYHO OCTBapHBame BpEeAHOCTH 00e30ehyje camo
npoduT, TOK AYrOPOYHO OCTBAPHBAKES BPEAHOCTH OMOTryhyje peanuzaiujy npodura ajd U
OCTaJINX KaTeropuja BPeIHOCTH.

O®puman u Pug (Freeman i Reed) mpaBe pasnuky u3meljy 1Be MHTEPECHO-yTHIAjHE
rpyne.'® WurepecHo-yruiajue rpyme y mmpeM CMHCIY, Tj. CBE IPyIe HIM TOjEINHIIE KOjH
MOTY Ha HEKM HauyMH YTHIATH Ha mpexy3ehe wim Ha Koje mpenysehe Moke yTumard, u
MHTEPECHO-YTHLIQjHE TPYNE y Y)KEM CMHUCIY, a TO Cy Ipyle WU IMOjeNHIIM HEONXOJHHU 3a
OTICTaHAaK U JaJbU Pa3Boj Mpeay3eha Ha TPXKUIITY.

Xenpuk u Camopcku (Henriques, Sadorsky) pasmukyjy 4eTHpH BpCT€ HHTEPECHO-
YTHLQJHAX Tpyma: a) opraHu3andja (3amocieHH, MOTPOILIaYH, IIEPXOJICPH — BIACHHUIIH,
nobaBsbaun); 0) 3ajemuuna (JOKaaIHO CTAHOBHHINTBO, IOCEOHE HMHTEPECHE TIpyIIe); II)
3aKOHOJaBHA Tena (OMINTHHE, PEryJaTOPHH CHUCTeMH) W 1) Meauju. IIpBa HMHTEpECHO-
yTHUIIajHA TPyNa AUPEKTHO je MoBa3aHa ca mpeay3eheM W yTHde Ha HEroBy MPOTYKTHBHOCT.
Jpyry TpyImy TpeacTaBibajy aKTepU KOjU HHIMPEKTHO YTUYYy Ha IOCIOoBame mpenyseha.
Tpehy rpyny uumHe CcBU OHM KOjU Ha OWJIO KOjU HAYMH UMajy KOPUCT WU IITETY O
nocoBama npeayseha.

Teopuja UWHTEpeCHO-YTHIIAjJHUX Tpyna mpeay3eha y CynpoTHOCTH je ca
KaMUTaJIUCTUYKUM TPUCTYNIOM ciobomHor Tpxkumra. I[Ipemysehe je mpema oBOj Teopuju
OTBOpEH U (prieKcHOMIan cucTeM cadnmbeH o OpojHux U Mel)ycoOHOo moBezanux akrepa. OBa
TEOpHja ce OcClamba Ha MPHHIUII COJIMIAPHOCTH, y3ajaMHOCTH, jeIHAKOCTH U CJ000/e MpH
YeMy Ce HMCTHYE 3Hayaj *’JPYIITBEHOT M E€KOHOMCKOI yKJbyuuBama (OpHura 3a OJp:KUBH
pasBoj, Gpura 3a moBepere jaBHOCTH U ciL.).”** [Tomasu ce ox cxBatama na npegyseha e
(YHKIIMOHHUIITY HE3aBHCHO O] APYILITBA KAa0 M Jla HE MOCTOJU CaMo je/laH LuJb KoMe Tpedajy
texutu. L{uspeBu npenyszeha cy OpojHHM a mocioBameM Tpeba OCTBapUTH NMPO(UT amu U
NOJIMUPUTH oipeheHe npymTBeHe norpeode.

[ToGopHuuM crejkxonaep Teopuje mpeayseha TBpAe Aa ce y3 €KOHOMCKH pa3Boj
npenyzeha mo6oJsblIaBa 1 MOpaTHU Pa3Boj APYIITBA, AOK Y YCIOBMMAa €KOHOMCKE CTarHaiyje
U pelrecuje MOpaIHOCT omaaa. Tume ce objalrmaBa pa3Boj MOKpPETa 3a 3alITUTY JbYICKHX
IpaBa y pPa3BHjEHUM JpXKaBaMa KOJU C€ CXBaTa Kao HMHIMKATOp YCHEIIHOCTU JpPYILITBA.
boraruja npymrBa umajy Beha ouekuBamwa 3a paziuKy OJf CUPOMAIIHUX YMja Cy OYEKHBamba
eJIEMEHTapHa y CMHCIY MOJMHUpEHa er3UCTeHIMjaTHuX moTpeda. Ca HampeTKoM JpyIITBa
pa3BHja ce cBeCT 0 MoTpedu M oyekuBamwruMa. CaMUM TUM, pa3BHjajy c€ pa3IMUUTH BUIOBU
JPYIITBEHO OJTrOBOPHOI IOCIOBalka KOjUM ce oOyxBaTajy M AacCleKTH 3allTUTE JbYICKHUX
npaBa u cinobona. Ha Taj mauun ce motBplhyje Ky3HeTcoBa kpuBa *UBOTHE CpEeIMHE KOja
nokasyje Jia IITO je HeKa 3emMJba OoraTuja TO je CIHpeMHHja Jla CBOja CpPEeACTBA IOCBETH
3alITUTH )KUBOTHE CPE/INHE.

Nnak, moGoJseliamke KBaJUTETa JKMBOTHE CpPEIMHE HE OJ[BHja C€ ayTOMarcku Beh
3aBUCH O]l TOJIMTHKE BJIaJe Kao W KOMIUIEKCHOCTH Tpxuinra. I[Ipodecop exkoHOMHUje
XapBapackor YauBepsutera benpamun @punman (Benjamin Friedman), tBpmum na je
€KOHOMCKHM pacT OJ CYIITHHCKOI 3Hauaja 3a MocBeheHOCT MpaBHYHOCTH, NEMOKPATUJU U

183 Freeman, E., Reed, L. (1983): "’Stockholders and stakeholders: A new perspective on corporate

governance’’, California Management Review, Vol. 25, No. 3, p. 91.
%% Kelly, G., Gamble, A. (1997): Stakeholder Capitalism, London: Macmillan, p. 10. Mpema: Sisek, B. (2001):

"’Stakeholderski pristup korporaciji i ekonomiji’’, Ekonomski pregled, Vol. 52, No. 1-2, str. 59.
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TOJICpaHIMjU. Y TIEpUOAY CKCIaH3Wje, HalMja jelHe 3eMJbe HMMa TEHJACHIHM]Y Ka Behoj
MOPAJTHOCTH U TOOPOYUHCTBY. Y KPU3HUM BPEMEHHMMA TEKHU Ce Ka ayropuTapHocTu. CaMum

185
THUM, €EKOHOMCKH pacCT IMOACTUYC pacCT )XKUBOTHOI' CTaHJapAa U YMHHU JbYyJ1€ ONITUMUCTHUMA.

Mpmuora npeny3eha ganac HacToje n1a Oyay BuheHa oj CTpaHe JaBHOCTH Kao APYIITBEHO
onroBopHa. [[pymrBeHa oAroBOpHOCT Tpeba ma Oyae He camo neo cTpareruje Beh m meo
uaeHTuTeTa kojuMm he ce mpemysehe mudepenuupatu ox cBojux KoHKypeHara. [lo peunma
Ileppuja Xonaumepa (Jeffrey Hollandera), wusBpmnor mupektopa mnpemy3eha CeBeHT
Ilenepejmn  (Seventh Generation), npyimrBeHa oOAroBOpHOCT je OyayhHOCT moOciIoBama
yKOJHMKO Tmpenyseha »keine ga ONCTaHy Ha TPXKHUIITY HAa KOME Cy CBE BHILIE IIOA
MUKPOCKOIICKOM JIYIIOM jaBHOCTH. 2° Exonomucra Majki Jencen (Michael Jensen) cmarpa na
UICHTH(PUKOBAKHE KJIbYIHUX UHTCPECHO-YTHUIIAJHUX TPYyIa U AYTOPOYHO KPEHUPAmHE BPETHOCTH
3a WUX, NPEICTaBlba JAYTOpPOYHY CTPATEIIKy IOCIOBHY OpjeHTAIMjy MeHapepa. JeHceH
nmpemiaxke T3B.  OCBemNWBame MaKCHMH3AIMje BPEIHOCTH WU JTyrOPOYHO KPEHPAE
BPEIHOCTH Kao CTpAaTellKH Wik mpedyseha.’®’ KibyuHe MHTEpecHO-yTHI@jHE Ipyme 4uHE
MOjeIMHIIA ¥ TPYyIIe KOjU Cy HajBaXHHU]U 3a mpenys3ehe jep mMajy HajBehu yTuIaj Ha HETOBE
aKTUBHOCTH. He Moke ce Kpeuparu IyropodyHa Tp)KHIIHA BPEIHOCT mpeay3eha ako ce
UTHOPUIILY HJIH TOLCHY]Y MOTpede OBUX aKTepa.

Hekn Tteopermuapu Bepyje Kako je y muiby noBehama mpodura 3a BIACHHKE
npexnyseha, morpedHO ycmepuTu Opury mpema 3amociieHHMMa M IMOTPOIIaynMa Ha JTy>KH POK.
Jlajee ce ucTude Kako y yclIOBMMA KaJia IPYIITBEHA OJIrOBOPHOCT y MOCIOBaBkY MOPa3yMeBa
NOJIMHUPEH-E PYLITBEHUX MOTpeda y3 OcTBapuBame MpopuUTa, OHIA MEHAUMEHT npeny3eha
TAKBY OJITOBOPHOCT MOKE H Tpeba 1a mpuxBaTH. > Je[MHI HAYNH ClAIIABAMbA KAHTATH3MA
jecte Kpo3 MEHAIMEHT KOju he mpuxXBaTUTH KOHLENT JPYIITBEHE OATOBOPHOCTU. MapTHH
Bong (Martin Volf), xonymuaucra ®ajuenmen tajmca (Financial Timesa), cmarpa kako je
KaluTanu3aM Beh XyMaHHM30BaH Ha Taj HaYMH LITO “AMHAMUYHA Mel)yHapoaHa eKOHOMHja
mpy)ka IMIAHCY 9aK M CHPOMAIIHOM ciiojy cranoBmmmTBa.” ° Bum Iejrc (Bil Gate),
aMepUyYKM OM3HHCMEH M MH(pOpMaTHYap MO3HAT Kao jeJJHa O]l HajJyTHLAJHUJUX JUYHOCTH Yy
UCTOpHUjU MHPOpPMATHKE, 3aJlaXKe CE 32 HOBHM “‘KpEaTUBHU KamuTainu3am’ . ! Hanwme, I'ejTc He
HamyIliTa OCHOBHE MOCTaBKE KamUTalu3Ma, ajli CMaTpa Jla ce 3aKOHM TPXKUIITa MOTy 0oJbe

185 Easterbrook, G. (2005): "The Capitalist Manifesto”, The New York Times, 27. HoBembap. [loCTynNHO Ha:

http://www.nytimes.com/2005/11/27/books/review/27easterbrook.html|?pagewanted=all& r=0, npey3eTo: 09.03.2014.

%Niksanen, W. A. (2005): ""Corporations as Suppliers of Public Goods?”’ Regulation Magazine, Cato Institute,

22. peuembap. [JocTynHO Ha: http://object.cato.org/sites/cato.org/files/serials/files/regulation/2005/12/v28n4-
inreview.pdf, npey3seto: 09.03.2014.

187Garriga, E., Mele, D. (2004): "Corporate social responsibility theories: Mapping the territory", Journal of
Business Ethics, August, Vol. 53, No. 1-2, p. 54.

188 Jensen, M., (2001): ""Value Maximization, Stakeholder Theory, and the Corporate Objective Function”,

European Financial Management, Vol. 7, No. 3, p. 308.

¥ Dodd, E. M., (1932): ”’From whom are corporate managers trustees?”’ Harvard Law Review, May, Vol. 45,

No. 7, p. 1156.
190 Henderson, D., The Institute of Economic Affairs (2001): Misguided Virtu: false notions of corporate social
responsibility, London: The Institute of Economic Affairs, p. 141.

1 McElhaney, K. (2009): op. cit., pod 137, p. 30.
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MCKOPUCTHUTH 32 MOTpede CHPOMAITHHUX CJI0jeBa CTAHOBHHILITBA 33jEAHUYKUM aHTA)KOBAHEM
BJIaJle, HEBJIAMHUX OpraHu3alyja u npeayseha.

IMurep /[paxep (Peter Draker), jeman ox Hajno3HaTHjuX Trypya CaBpEMEHOT
MEHAlIMEHTa, TBPAU Ja YKOJUKO CE€ MEHalepu He 3ajlaxy 3a J00poOuT ApylITBa, Te
MTHOPUIITY KOHIENT JIPYIITBEHO OJIrOBOPHOT MOCIIOBAMbA, Hpen%szehe MOXKe I/I‘3Fy6I/ITI/I HIOHOC,
IIOBEpEH-E, BEPY Yy yclleX M Ha Kpajy CIOCOOHOCT IocioBama. - M3a30B KOjU ce IocTaBsba
IpeJl pa3BHjeHUM JEMOKPATCKUM 3eMJbaMa j€ YCIIOCTaBJbalbeé OpraHu3allije 3acCHOBaHE Ha
3Haly y3 KOHTHHYEIHY XapMOHHU3allMjy OJHOCA EKOHOMCKMX U  JApPYHITBEHUX
nep(bopMchn.193 [IpBa u HajBakKHHMja OATOBOPHOCT, KaKo Jajbe HaBoau Jlpakep, jecrte
e€KOHOMCKa oaroBopHocT npenyseha. [Ipenysehe koje He ocTtBapyje mpodut 6ap 1a moxpuje
TPOILKOBE MPOU3BOIHE, Y3aly/ TPOLIM MOHAKO OrpaHHueHe MpuoaHe pecypce. CaMuM TuM,
TakBo mIpenyszehe ce Moxe Ha3BaTH JAPYIITBEHO HEOATrOBOPHUM. EKOHOMCKa OJrOBOPHOCT
Mopa OuTH OaylaHCHpaHa APYIITBEHOM OJTOBOPHOIINY jep je y CYIPOTHOM TaKBO TOCTIOBAE
tipancko.

Jenan o mo3HaTUX TeopeTHYapa MEHAIMEHTa W OpraHU3alMOHOr IOoHAalama, Yapic
Xeumu (L{xaprec Xanoy) mocraBiba nutame. “UeMy CIyXd MOCIOBaEmE U KOME je OHO
HaMemeHo? [Ipeny3eha mocmyjy 36or mpodwura, ciaxke ce XaHau, anu mHUME Tpeda
nocTuhy HEKH BHIIY IHJb KOjH je KOPUCHHUJU M XyMaHHUjH 32 YOoBeKa. TakaB IUJb CE IMOCTHXKE
capaamoM mpeny3eha u JpylmTBa U Hera IMojeinHal, He MOXE OCTBApUTU. Y CaBpEeMEHHUM
YCIIOBHMA IOCJIOBaba, TIOBEPEH-E Y mpeny3eha u OHUX KOju BHUME YIpaBibajy j€ CBE Mambe.
JlaHac MeHallepy He yIpaBibajy y KOPHUCT BIacHUKa Mpeay3eha, moTpoiada Wiy 3arnocieHux,
Beh paau CoONCTBEHHMX MHTEpeca W JWYHUX amOuiuja. CBe OK JAPYIITBEHA OJrOBOPHOCT HE
[ocTaHe CTaHJapj, Koju Tpeba MOIITOBAaTH M KOJU ce MojApa3yMeBa, IocioBame he u nasme
6utu “urpa 6oratux” Koja he ciy>KUTH BUXOBUM IIMJbEBUMA U UHTEPECHMA.

[TocToje M OHM KOjU APYHITBEHO OATOBOPHO IOCIOBAKE CMATpajy MaHUITYJALU]jOM.
Bepyje ce kako je ApylmITBEHa OATOBOPHOCT Ipeay3eha ¢puiiaHTporcka akTUBHOCT O Tyhem
Tpomiky.~ C TUM y BE€3W, MEHAIMEHT npeay3eha He Tpeda CBOjEBOJFHO J1a IOHOCH OJUTYKE O
n300py JPYIITBEHO OJrOBOpHE IpakKce, jep ce paau o (UHAHCHUJCKUM CpEICTBUMA Koja Cy
BJIACHUIITBO akKIuoHapa. [IpemMa TOMe, CcOLHMjaTHOM MPOOJIEMATHKOM Y JIEMOKPAaTCKOM
ApywITBy Tpebajy na ce GaBe Oupaun u u3aOpaHa Biana, a He mpenyszeha. /lasun Boren,
npodecop mocnoBHe eruke KamudopHujckor YHupepsurera y bepkiujy, cMaTpa 1a Hako
JpyIITBEHAa OJrOBOpPHOCT Tmpeny3eha He yrposkaBa HpO(I;I/ITa6I/IJ'IHOCT npenyseha, uma
HE3HaTaH YTHIAj Ha eKoHOMCke mepgopmance mpexyseha.’’’ On maBomm mcrpakmBame 1o
KoMme je 75% aMepHuyKuX MOoTpollaya M3jaBUIIO Kako OM M30eraBajo KyNmoBHHY NPOU3BOJA
MPOU3BEACHNX y JIOMIUM YyCIOBHMa pajaa, MoK 65% TBpam kako OWM TUIATHIO BUINE 3a

%2Drucker F. P. (1992): op.cit., pod 169, p. 104.

Bhid.

** Ibid., p. 101.

®Handy, C. (2003): op. cit., pod 118, p. 65.

196 xxx (2014):  “Two-faced capitalism”, The Economist, 22. jaHyap. [MoctynHo Ha:
http://www.economist.com/node/2369912, npeyseTo: 03.03.214.

197 Vogel, D. (2005): The Market for Virtue — The Potential and Limits of Corporate Social Responsibility,

Washington: Brooking Institute Press. MNpema: Niksanen, W. A. (2005): op. cit., pod 186.
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MIPOU3BOJIE KOjU HE YTpOXkaBajy KUBOTHY cpeauny. Mmak, ceera 10% cmatpa na 6u muiatuiio
Behy meny 3a ‘“3enene npomBone”lgS. MNako cy morpomayu, 3amoCi€HH U WHBECTUTOPU
MHUIMJaTOPH Y TPOIECY Kpeupama MOTPAXKIEe 3a JAPYHITBEHO OATOBOPHUM AaKTHBHOCTUMA
npenyseha, Tpeba umaru y BHIY JAa IOCTOJU 3HAaTHA pa3nuka u3Mely HCKa3aHHX
npedepeHIiija U ’bUXOBOT MTOHAIIakba.

[Toprep u Kpejmep (Porter, Kramer) cy ykasanu Ha TO Aa ImTo je npeaysehe Buiie
yCMepeHo Kka yHampehemy ApYINITBEHHX acleKara y IOCIOBalkbYy THUME Cy IIaHce 3a
OCTBapHBambe KOKypeHTcke npeanocty Behe.™ Jlunammuna MozepHa KOHKYpeHIMja 3aCHUBA
Ce Ha 3HAKky W TEXHOJIOTHJU U YCIIOBJbEHA je CIOCOOHOIINY 3amOCICHUX U YCIOCTaBIbaAKY
IOOpHX OJTHOCA Capalibe ca MOTPOIIaunMa, 100aB/hauuMa U IPYIITBOM.

[IpoduT je HyCOpOAyKT MAPYIITBEHO OJIrOBOPHOI aHTakoBama mpeayseha (Hmp.
ylarame y 00pa3soBame M CTPYYHO yCaBpIIaBame 3amociennx).”’’ CBeTcKH Juaep y
MmpexkauM  TexHosordjama, Cucko (Cisco), ocHoBao je emykanujckd mporpam CHCKO
Axanemujy MpexHHX TexHonoruja. Hamepa je nma omoryhm cBojuM  cucrem
aJIMUHUCTPATOpUMAa CTUIAhC BAJMIHUX BEIITHHA 32 YIIPaBJbakhe U OJprKaBame COPTBEPCKE U
XapABEpCKE CTPYKType Mpexke cuctema. OBaj crenuduuaHd BUA €IyKaluje IOTPHHOCH
nudepeHnrjaudju  mpou3Boja M No0oJbllIaBa EKOHOMCKE mepdopmace mpemyseha.
YCcMepeHOCT Ha 3amociieHe Kao KJbYYHHM HHTEPECHO-YTHIIAJHUM Tpynama y mpenysehy,
TeHepHIle CHA)KaH MeXaHH3aM KOjU OCUTYpaBa MO3UTUBHE pe3yiTare 3a npeaysehe.

CBe TeXH €KOHOMCKH YCJIOBH TIOCIIOBamka HaMehy morpely 3a ymrenama, aia yupKoc
CBETCKOj EKOHOMCKOj KpHM3HM KOHIIETIT JPYIITBEHO OJITOBOPHOT IIOCIIOBama OIICTaje,
munubema je Apon Kpamep (Aron Cramer), npejacenaBajyhin aMmepudkor yapykema busHuc
3a apymTBeHy oaroBopHoct (Business for Social Responsibility - BSR). “He wmoxerte
IITEIETH Kako OMCTe MPOHAILIM YT M3JIacKa M3 pelechje, MopaTe MHBECTUPATH y mera.”,
cmarpa Kper Baper (Craig Barrett), usspmnan gupexrop Watena.?’! Ipenysehe tpeGa Gurn
JOCIIEHO Yy CTIpOBOhey APYIITBEHO OJrOBOPHUX MPAKCH KaKO y YCIOBHUMA NPOCIIEPHUTETA
TakO W y YCIOBMMa KpH3e, y CYNPOTHOM C€ HE MOTY OYEKHBATH ITOBOJEHU PE3YyITaTH
MOCTIOBAMbA.

Opnoc uzmely npenyseha u IpyiiTea je BpJo KOMILIEKCAaH T€ HE MOCTOjU jeTHOCTaBaH
OJIFOBOP Ha MuTame: Kako mpuMemnBaTH KOHIICTIT PYIITBEHE OJTOBOPHOCTH Y TIOCIIOBAKY?
AKTHBHOCTH Tipeny3eha ycMepeHe Ka pellaBamby APYIITBEHUX TNIpodliemMa Cy dYecTo
KpaTKOpo4yHOT edekra. YBoheme KOHIeNTa APYIITBEHO OATOBOPHOT TOCIOBama je Ayr
MpoLIeC KOjU 3aXTeBa KOHTUHYHUPAHU paj U CTPIUbeHe. Ha TpikuiTe noa3e HoBa JPYIITBEHO
oIrOBOpHa Tipenyseha uWje je MmociaoBame YCMEpPEeHO Ka TOCTH3amy oapeheHor cremeHa

%% 3eneHe npowssose KapaKTepully nopes TPAaAULMOHANHMX aTpubyTa, yBaskasarbe W WHKOPMOpUparbe
atTpubyTa “ekonoruje’”’ n ’3apassba’. O osome Buaetu: Krstié, B., Jovanovic, S. (2007): "’Performanse ekoloskog
proizvoda u funkciji zastite potroSacai konkurentske prednosti preduzeéa’”, Ekonomske teme, No. 1, Nis:
Ekonomski fakultet, str. 277.

199Porter, M., Kramer, M. (2002): op.cit., pod 177, p. 2.

2% rkag, K. (2007): op.cit., pod 31, str 27.

201DeIevingne, L. (2009): “’Surprising survivors: Corporate do-gooders”’, Fortune Magazine, 20. jaHyap.

JocTtynHo Ha: http://money.cnn.com/2009/01/19/magazines/fortune/do_gooder.fortune/index.htm?postversion=200,
npeyseto: 12.03.2014.
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mudepeHnujangje o KOHKypeHara. YIpaBo M3 TOr pasnora HajOospa mpenyseha he
HCKopuCcTUTH YyHampeheme mnocrojehux crparermja KojumMa he ce OCTBapUTH JIMJEPCKa
no3uija Ha TpxkumTy. CaMo Ha Taj HAYMH MOTY TIPEKUBETH OpOjHE M3a30BE KOje JIOHOCHU
Heu3BecHa OyamyhHoct. Mehyrum, Tpeba HamOMEHYTH KakO HE IIOCTOjU YHHUBEp3alHU
CTpPATETHjCKH MPUCTYIl MaKCUMHU3HUpama BPEJHOCTH KOju he oarosapaTt cBUM mpenysehuma.
OBoO U3 pasnora mMTO CTpaTelIKa U BPETHOCHA OpjEeHTAllMja 3aBUCH OJ1 BEJIWYMHE Tpeay3eha,
JeNAaTHOCTH KOjoM ce mpeny3ehe OaBu, TpKHIITa Ha KOME MOCIyje, Ka0 U KYyIType H
OIpeIeJbeHOCTH PYKOBOJCTBA Mpeay3eha.

CaBpemeHo ympaBibame Ipeay3eheM 3axTeBa HOBU MPHUCTYI y Pa3MUIIIbaKY HA KOJU
HAuMH IIOCJIOBaTH M Kako KOHKypucatu. TpamummonanHa mnpemyseha koja ummajy som
nocIoBHU Mojen Hehe Mohu ga oncrany. Ctora, HHBECTHPAmE Y JbYACKE Pecypce U pas3Boj
HOBUX IIPOM3BOJA ald M HOBE MOJIENIC IIOCIOBama IPEACTaBba IMOTEHIMjAl KOju Tpeda
HCKOPHCTHTH.
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2.4. MOAEJI IPYIUITBEHO OAI'OBOPHOI' TIOCJIOBAIBA

CaBpeMEeHH KOHIIENIT JPYIITBEHO OJrOBOPHOT IIOCIOBama ce Mopa Oa3upaTu Ha
oarosapajyhem moxeny. Mopen QpyImITBEHO OJTrOBOPHOI IMOCIOBama MPEACTaB/ba MHTEPHY
IPOLIECHY CMEPHUILY OHUM Tipeny3ehinMa Koja HacToje Jia y CBOM IOCIIOBambYy HHKOPIIOPUPA)Y
KOHIIETIT JIPYIITBEHE OATOBOpHOCTHU. [Ipeny3eha mmajy pa3nuyutT HUBO CBECTH O JAPYIITBEHO
OJI'OBOPHOM TIOCIIOBalkbY TE€ 3aBHCHO OJf TOra OHA KpeHpajy CBOj MOJEN JpPYIITBEHE
OJIrOBOPHOCTH. 300T CBOj€ KOMIUIEKCHOCTH M MYJITHAMMEH3NOHATHOCTH MOXKe ce pehu 1a He
MOCTOjH YHUBEp3aJlaH MOJET IPYIITBEHO OJTOBOPHOT MOCIOBAA.

[Tonamajyhu ce apymrBeHO OAroBOpHO, caBpeMeHO mpexaysehe crpoBogu mpakcy
OJITOBOPHOT TMOCJTIOBaMa y 3aBHCHOCTH OJI CBOT MPHUCTYIA IPYIITBEHO] OJrOBOPHOCTH U O]
MIOCTAaBJbEHOI CeTa W XHjepapxHje CBOjUX JPYIITBEHUX LUJbEBA. Y IHMIbY aJEKBaTHH]ET
pa3yMeBama KOHIIENTA APYIITBEHO OJITOBOPHOT ITOCJIOBaFa HEOMXOJAH j€ XOJIUCTHUYKU
npuctyn uMmajyhu y Buay norpede pa3inuuTuX HHTEPECHO-YTHIAJHUX Ipyma npeny3eha.202

HezaBucHo ox Benmmumue mpenyseha u Opoja 3amociieHUX, MOJEN JIPYIITBEHO
OJI'OBOPHOT MOCJIOBama Mopa3yMeBa peanusanujy onpehenunx ¢asa koje ce y BeIMKOj Mepu
MOKJIAIajy ca MpoIecoM yIpaBibama npeaysehem.”” ¥V majbeM TEKCTy Cy onmcaHe ¢ase Koje
Cy 3HauajHe 3a MMILIEMEHTAIM]y Mozena.”?

Cuamuka 1. YpaBsipauky MOJAEN APYIITBEHO OJATOBOPHOT MTOCIOBAKHA

dopmupame

1. ITocBehenoct IITBEHO
apy Mojaesia

0/ITOBOBOPHOM NOCJIOBaHbY

KonTrunyupanun
ABOCMEPHH [1MjaJIor

2. UneHTH (UK. U YK/b. KIbYYHHX
HHETEePeCHO-YYTHIIAjHUX rpyna

H3BemiTaBame 0

HmnnemenTuuja

\VAVA

nepgopmancama

3. Ouena nocrojehux noJiMTHKA,

npoueca u neppopmancu

4

Mepelbe 0CTBapema NMoCTaB/bEHUX IIU/bEBA

WN3eop: [punaroheno npema: Business Impact Task Force (BITF) (2000): Winning with integrity:
Executive Summary, London: Business in the Community (BITC), p. 7. loctynHo Ha:
http://www.bitc.org.uk/sites/default/files/winning_with_integrity.pdf, npeysero: 01.05.2015.

ZOZWaIdman, D., Kennet, R., Zilberg, T. (2006): ""Corporate Social Responsibility: What it really is, Why it’s so important, and
How it should be managed", Journal of International Business Studies, Vol. 37, p. 3.

*®The United Nations Industrial Development Organization - UNIDO (2002): op. cit., pod 133.

2%% Business Impact Task Force (BITF) (2000): Winning with integrity: Executive Summary, London: Business in

the Community (BITC), p. 7. OocTynHo Ha: http://www.bitc.org.uk/sites/default/files/winning with_integrity.pdf,
npeyseto: 01.05.2015.
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1. Iloceehenocm OpywimeeHo 0020860pHOM NOCN08ar) TIOAPA3yMeBa HAjIpe MOIU3AE
CBECTH MeEHajepa a OHJa W CBUX 3allOCICHHX O JPYIITBEHO OJITOBOPHOM ONPEICIbCHyY.
[Ipenysehe koje mpuxBara KOHIENT APYIITBEHE OJrOBOPHOCTH 3axXTeBa Apyrauvje Boheme H
yrpasipambe. HeonxomHo je na pykoBoaehw TUM paaud Ha W3rPaJbu TOAPIIKE KOHIIETTa
JPYIITBEHE OJTOBOPHOCTH Meljy 3amociieHnMa, ¢ 003WpOM Jia 3aloCieHH UMajy 3Ha4ajHy
yIory y crpoBohemy Mozena JApyImITBEHE OATOBOPHOCTH. JIpylITBEHa OJIrOBOPHOCT
npeny3eha HHUje caMO €THYKH MPUCTYI Bol)eH BpemHOCTHMa Beh M 100pa MOCIOBHA mpakca
KOja Kperpa BpeIHOCT, TOTPUHOCH J0OpO]j permyTalyju, ojadaBa APYIITBEHY JI03BOJTY 3a paja U
yHanpelyje KOHKYpeHTHOCT.

2. Hoemmugurosare u yKwyuugarbe KbYYHUX UHEMEPeCcHO-YMUYAjHUX 2pyna MOKe
JIOBECTH [0 TpErNO3HaBamka BAXKHUX TPEHIOBA KOje je HMHAaye TEIIKO carjefaTd W3
nepcrektuBe npexayseha. CarnenaBame HHTEpeca CBUX 3aMHTEPECOBAHUX CTpaHA MOXe OUTH
M3BOp IIAHCH WMJIM ONACHOCTH 3a mpexaysehe. ¥V oBoj ce da3um omtydyje o CMepY F KIBYTHIM
0GJIaCTHMa PYIITBEHOT aHraKO0Barba npeayseha. 3a To ce KOPUCTH MaIHparse’ > HHTEPECHO-
yTULAJHX Tpyla Ha MaTpULM NpUKa3zaHoj Ha Ciuiu 2.

Cauka 2. — [Ipersien oqHoca ca pa3nMYUTUM BPCTaMa HHTEPECHO-YTULIAJHUX TPy

HuBo unTepeca
BUCOK HU3AK
CHara
MAJIA I'pyma A . I'pyna b
MuHuManaH 3Hayaj Hpxatn ux uHGOpMHCAHUM
BEJIUKA T'pyna LL I'pyna J{
Onp>xaBatu UX 33J0BOJEHUM Kipyunu akrepu

Nseop: Mendelow, A. (1991): Stakeholder Mapping, Proceedings of the 2nd International
Conference on Information Systems, Cambridge, MA. TIpema: Chapman, R. (2014): The Rules of
project risk management, Implementation guidelines for major projects, Farnham: Gower, p. 33.

Hawmepa je na ce unentndukyjy KJjbydHe HHTEPECHO-YTULajHE Tpylie npeayseha, Te na
ce caszHa IITO BHIIE O KUMa. To Cy, Aakiie, OHU akTepu koju he ce Hahu y rpynama «L{» u
«d» y marpunm Ha cimunu 2. HakoH Tora moTpeOHO je WHUIMpATH AMUjajor MO THTAlky
JPYIITBEHO OJArOBOPHUX aKTUBHOCTH mpeay3eha. Ha Taj HaumH Mory ce ca3HaTH HUXOBHU
WHTEPECH U OYeKuBama. CaMuM THM, Tpeay3ehe Mo)Ke OYEKHBATH O] HbHX TOJPIIKY a THME U
nosehaTy maHce 3a ycrex y nocjioBamy.

3. Oyena nocmojehux noaumuxa, npoyeca u nepgopmancu. OBa ¢a3a MpoICHE
MpeACTaB/ba OCHOBY Ha K0joj he mpeay3eha pa3Bujatu cBOj MOJIEN APYIITBEHE OJATOBOPHOCTH.
OBuM KopakoM YyTBplyjy c€ aKTUBHOCTH Ipeay3eha y Be3u ca HEroBOM JPYIITBEHOM
onropopuouthy. Hajuenrhe ce To unHu cymupameM TeKyhHuX U MIaHUPamEM MOTEHINjaTHUX
aKTUBHOCTH M TIpolieca y3 carjieflaBame yTulaja IpYIITBEHE OATOBOPHOCTH mpenayzeha Ha
€KOHOMCKO, IPYIITBEHO U MPUPOAHO OKPYKEHe mpenyseha.

% 0 osome Buan: Bowie, N.E., Schneider, M. (2011): Business ethics for dummies, Indianapolis, Indiana: Wiley

Publising, Inc., pp. 168-169.
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4. @opmynucarwe mooena Ha OCHO8Y 3aKkmyyaxka auaause. Jlobap Mojen ApyIITBEHE
OJIFOBOPHOCTH JAC(QHUHMILE OIMIITH CMEp KOjuM Impeay3zehe >Kenu Ja KpeHe IO HUTamby
JPYIITBEHE OJITOBOPHOCTH.

5. Umnremenmayuja mompasymMeBa OICPAaTHBHY pealn3alyjy IePUHUCAHOT MOjea
ApylmTBeHe OAroBOopHOCTH. OHa je pe3ynrar 3ajeMHHYKOr paja KaKo CTpydmaka 3a
JPYIITBEHO OJrOBOPHO MOCIOBake (MeHayepH npeay3eha crelujain30Balu 3a OBO MOAPYYje
WIM CeKCTEPHU KOHCYJITaHTH), TaKO M OCTAMX 3arociieHuxX y mpeaysehy. M3 mpoueca
NpUMEHE Ce HE MOrYy HMCKJbYYHUTH HH OCTajle MHTEPECHO-yTHIlajHe rpyme mpeny3eha -
MOTpoINayy, A00aBba4l U MuUpa 3ajeqHuna. [1aHoBu 3axTeBajy Ja ce JOKYMEHTYje CBaka
da3za m ;ma ce Ha Kpajy mpoleca MPHUMEHE IUTaHa APYIITBEHO OATOBOPHOI IMOCIOBamba
npenyseha wu3pamum oaroBapajyhm wm3Bemtaj. Jla Oum ocurypano e(ekTHBHY IpHMEHY
MOCTaBJbEHHUX IMJbCBA, Mpeay3ehie MOpa MOCTaBUTH MEPJHbHBE IMJbEBE U YTBPIMTH MEpe
OCTBApCHOT YYHHKA.

6. Mepemwe ocmeapera nocmasmenux opywmeenux yumesa. OBa (aza moapasymena
aHaIM3y W yrnopehuBame IOCTaBJbEHUX IMJbEBA W IMOCTUTHYTHX pesynrara. [Ipaheme
OCTBapeHUX pe3yiTarta HHje jeJHOCTaBaH 3amarak. OBO M3 pasjora MTO je Mepeme
APYIITBEHO OJATOBOPHHX NeppOpPMaHCH KOMIUIMKOBaHO, uMajyhm y Buay mHHXOB
HEeKOHOMCKH KapakTep. Jeman ox Moryhmx HaumHa 3a mpaheme jecTe JOHOUICHE H
NOIITOBake oAropapajyhux cranaapna. 3atuM ce yTBphyje Koju O]l MOCTaBJbEHUX LUIbEBA
HHUCY OCTBApEHU M IITA je y3pOK Tome. Tume ce monaszu 1m0 mH(popMaiyja mra ce paad Ha
IpaBU HAYMH a IITa He, Te ITa Tpeda MPOMEHNUTH Kako OM ce mpobiemu npeBasunuid. [lopex
KBaHTHTATHBHUX Mepuia (CMameH HUBO OTPOBHUX TacoBa y atmocdepu, Opoj ypehenux
JeYjUX UIpajMINTa, NoBehaH MpoleHAaT 3amonubaBama XeHa U Cl1.) Tpeba y3eTu y o03up u
OYCKWBamba WHTEPECHO-YTHIAJHUX Tpyna mpeny3eha M HM3MEpUTH HUXOBO 3a/I0BOJHCTBO
MOCTUTHYTUM. AKO Cy c€ NPUXBATAaHEM U MPUMEHOM KOHIIENTa JIPYIITBEHO OJIrOBOPHOT
MOCJIOBama IMOCTUIVIM TOCTAaBJbeHM LUJbeBU mpeay3eha u octBapunu onpehenu edextu,
MIPBEHCTBEHO OJHMYEHH Yy TOOpPUM IOCIOBHUM pe3yiTaTuMma, Tpeba HacTaBUTHU Ca HErOBOM
npuMeHoM. MehyTuM, HEONXOJHO je MOBPEMEHO ,,0CBE&XKHUTH HJe]y yBOhEHmEeM HOBHX
MHOBAaTUBHUX pemema. OBO W3 pazjiora WTO OKpyXemwe mnpeny3eha Huje cratmunHa Beh
JMHAMWUYHA KaTeropHja, T€ CE YeCTe INPOMEHE OJ[pa)kaBajy Ha JPYIITBEHO OATOBOPHO
MoclioBake M TOHamame mpenyseha. Crora, motpeOHO je oarosapajyhe penedunucame
MoJlelila JPYIITBEHO OATOBOPHOT TIIOCIIOBama. YKONMKO OBa (¢a3za HHUje CIpoBelneHa
npodecroHanHo, OHa ce Hehe cmaTpaTM BEpOJIOCTOJHOM a CaMHM THM C€ CMamyje
MOTYhHOCTH 3a OCTU3akE YCIexa Yy MOCIOBambY.

7. Uszeewmasarmwe o0 nepopmancama Opywmeeno 002080pHO2 NOCI08AFA |
00jaBJbUBaKE U TOJAramke pauyHa HHTEPHUM U €KCTEPHUM WHTEPECHO-YTHIIQJHUM TpylaMa y
BE3M Ca YYMHKOM JPYIITBEHO OJIFOBOPHOT IMOCIOBamka. EQrKacHOM KOMYHUKAIIM]OM CE YTHYE
Ha QOPMHUpAIbE CTABOBA KJbYYHHX MHTEPECHO-YTHLAjHUX Ipyma mnpema npeaysehy.’”® Muora
npeayseha pasymejy 3Hauaj u3pajie TOAUIIBLUX U3BEIITaja 0 HE(YUHAHCH]CKUM pe3yJTaTuMa
nocnoBama.” To Cy T3B. APYIITBEHU M3BEIITajU KOjU MOTY moMohu mpenysehy aa usrpaau

2%pordevié, M. (2010): "Korporativne komunikacije i upravljanje odnosima sa stejkholderima", Marketing -

Casopis za marketing teoriju i praksu, Beograd: Ekonomski fakultet, Vol. 41, No. 3, str. 195.
27 Smart kolektiv (2005): Knjigovodstvo i pisanje izvestaja, Beograd: Smart kolektiv, No. 4, str. 16. [locTynHo Ha:

www.smartkolektiv.org, npeyseto: 12.05.2012.
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noBepeme Mel)y pasIuuuTHM aKkTepuMa, JIEMOHCTpHUpa OJrOBOPHOCT Kao U Ja uH(opMuUIie u
MOTHUBHILIE 3aII0CIICHE.

8. Tlocrojame kommumyupanoe o0gocmephoe Oujaroea wamely mpemyseha m apymTsa
omoryhaBa J1a ce mpaTu pa3Boj JAPYIITBEHO OJrOBOPHUX aKTHBHOCTH. Ha Taj HaumH ce MOoxe
yTUIIATH HAa W300p OHMX AKTUBHOCTH KOje CY y CKJIaay ca )Kejbama M MoTpedaMa KJbYUHUX
HHTEPECHUX TPYIIA.

Kpo3 oBe kopake ce m3rpal)yje mMomen IpyIITBEHO OATOBOPHOT IMOCiOBama. Camum
THUM, OH THpPEJCTaB/ba CBOJEBPCTAH IPOLIEC HMHTEPAKTUBHOI ydewa u3Mel)y mpenyseha,
3amnocieHux W npymtsa. [lorpebHO je aa mocenyje oarosapajyhu creneH (eKCHOMIHOCTH,
OJTHOCHO J1a ra mpeay3eha cBUX BpCTa M BEJIMYMHA MOTY MPHJIATOJAUTH 3aBUCHO OJ1 OKOJIHOCTH
y KOjuMa Mociyjy.

bmmxke ofjammeme Mojena APYIITBEHO OATOBOPHOI TOCIOBama Jao je mpodecop
Apun Kepon (Apyxue B.Ilappoan), nupextop lleHTpa 3a HempoduTHE oOpraHuzaidje Ha
[MTocnosuoj tikonu Tepu (Teppy Lonnece ogh Bycunecc). OH cyrepuiie 4eTBOPOICITHH MO
JpYIITBEHE OTOBOPHOCTH Ipeay3eha koju je mpukaszan Ha Crnunu 3.

Juckpenrona

Cauka 3. OZFOBOPHOCT
HpymrBeHo

OLrOBOPHE Etnuka onroBopHoCT
KaTeropuje

3aKOHCKa OATOBOPHOCT

Exonomcka OATOBOPHOCT

HNssop: Carroll, A. B. (1979): ’A Three-Dimenzional Conceptual Model of Corporate
Performance”, Academy of Management Review, Vol 4, No. 4, p. 499.

KoHuenTyanHy OCHOBY 4yBEHOI Mojiesla JPYIITBEHO OATOBOPHOI IOCIOBaHka YHHE
YeTUPU KOMIIOHEHTE JIPYIITBEHE OJTrOBOPHOCTH YH]y Cy €JIEMEHTH: €KOHOMCKa, MpaBHa,
eTnyka u (UIAHTPOIICKA OJroBOpHOCT. [loBe3aHOCT €KOHOMCKe OaroBopHoctd (OuTH
npoduTabuiian), 3aKOHCKE OJrOBOPHOCTH (TIOIITOBaEmE 3aKOHCKE PEryJIaTHBE) M ETHUYKE
OATOBOPHOCTH (MOHAIIATH Ce y CKJIaAy ca MOPAIHUM IPHHIMIIEMA JIPYIITBa) jeCy OCHOBA 32
YeTBPTY JAMMEH3M]y MoOJefla JAPYUITBEHO OJrOBOPHOI TIOCIOBamba — (PUIAHTPOICKY
oAroBopHocT mpeayseha (OMTH KOpUCTaH WiaH IPYIITBEHE 3aje)1HI/1ue).208 ®unaHTpoICcKa
OJITOBOPHOCT TMpeny3eha HarnamaBa HEroBy alTPYUCTHUYKY CKIOHOCT Y pellaBamby
JPYIITBEHUX MpodiemMa.

298 Krstié B., Sekulié, V. (2007): Upravljanje performansama preduzeca, Nis: Ekonomski fakultet, str. 27.

74



[TocnoBHa eTnka, APYIITBEHA OATOBOPHOCT M KOHKYPEHTCKA MPEIHOCT npey3eha

Ocnamajyhu ce Ha @PpuaMaHoOBY TeopHjy MpoduTa, €KOHOMCKAa OATOBOPHOCT
npenyseha mpezacTaBjba OCHOBY MOJIelia Ha KOME C€ TEMEJhe OCTAId HMBOM OJITOBOPHOCTH.
[Ipeny3eha mmajy OATOBOPHOCT Ja y OTBOPEHO] W CIO0OIHO] KOHKYPEHIUjU TOCIY]y Y
3aKOHCKMM OKBHpHMa, 0e3 oOMaHe Hu HpeBape.209 VYkonmuko mpeaysehe ycmepaBa cBoje
aKTUBHOCTH Ka JPYIITBEHUM IMJbEBMMA, OCTBapyjyhu Ha Taj Ha4MH NpOQUT, OHJA Cy TaKBE
AKTUBHOCTH L[06poz[0mne.210 [Ipoduradbunno npemysehe je camo mo cedbu oaropopHo. OBo U3
pasnora MTO MOXXE€ MMAaTH 3HAYajHy YJIOTY Y APYIITBEHO] 33ajeTHUIU KPO3 3aIlOILbaBakhe
panHuka, miahame mopesa, Mpyxkame MPOHM3BOJA M yCiIyra 3a Koje IMOCTOju moTpeda o
CTpaHe JpPYIITBA, pa3B0Oj HAyKe W TEXHOJOTHje Kao M T€HEepUcarme KaluTaia WHBECTUTOpA Y
JIOKAJTHO €KOHOMCKH Pa3Boj.

[peny3ehe Mopa 006aBJbaTH CBOje aKTUBHOCTH Y CKJIIy Ca 3aKOHCKHM peryJiaTHBaMa,
Te momTyjyhu 3akoH, mpenysehie HCIymaBa CBOjy MPaBHY OJATOBOPHOCT IpeMa JIpPYIITBY.
JemHocTaBHO peueHo, JPYIITBO OUYEKYje o peay3eha na ocTBapyje CBOje eKOHOMCKE [IUJbEBE
y cKiagy ca 3akoHoM.>** HOBO 3aKOHOABCTBO M CBE jau A0OPOBOJBHU CTAHIAPIAM MOTY Ja
OrpaHUYe TPUCTYI TPXKUIITY OHUM Ipeay3ehnuma koja He Hyje OApKHUBE MPOU3BOJIE WU HE
MOCIYjy Ha OJrOBOPaH HAYWH.

CanpxuHy eTHYKe OAroBOPHOCTH mnpeayseha uYmHM JOOPOBOJBHO IIOCIIOBAHHC
npeny3eha y ckimaay ca odekmBamuma japymTBa. Ox mpexyseha ce ouekyje ma mociyje
MOUITEHO M Y CKJIay ca MOpPaJHUM NPUHIMIMMA Te Ja N30eraBa Wil MUHIMU3UPa HETaTUBHE
edekTe Koju ce opaxkaBajy Ha HHTEPECHO-YTHIIajHE TPYIIE.

JluckpenoHa oOAroBopHOCT Tipemy3eha, kojy kacuuje Keponm nedunmmme xao
(buIaHTpoOIICKa OJTrOBOPHOCT, 00yXBaTa aKTMBHOCTH mpeay3eha ycMepeHe Ha yHampeheme
oOpasoBama, yMETHOCTH WM KyiaType. Hajuemrhe cy To HOBuaHe NnoHaIje y TO0OpPOTBOpPHE
CBpXE, CTapame O JIeI ca MoceOHUM morpedama u ap. Moxaa je TepMHUH “OATrOBOPHOCT”
OBJIC TIp€jaKa ped ¢ 003UPOM Jia ce paau O T0OPOBOJLHUM aKTUBHOCTUMA Tpeny3eha BoheHuM
UCKJbYYUBO J0OpOM BOJbOM mpeny3eha. dunaHTponuja y HajIIUpeM CMHUCIY, MOJIpa3syMeBa
JMPEKTHO HOBYAHO IMOCPEIOBAamEe KaKo OM Ce MOMOrao HEKH APYIITBEHH W XYMaHU IUJb.
OBzne ce MakcMMajdHO H30eraBajy KOMIUIMKOBaHHM OWpPOKpaTcku MexaHu3mu. Kepon je
KacHHje OBaj TEPMHUH 3aMCHHO IIOjJMOM “KOpropaTHBHO rpahjancTBo” (eHr. corporate
citizenship).?*®

VY kacHujem mnepuony cBora paga, Kepom cyrepumie mnupaMuay JIpyIITBEHO
OJIrOBOPHOT TOC/IOBAMKa” ", Kao WITO je mprKasano Ha Corumm 4.

*%Friedman, M. (1970): op.cit., pod 163.

210 Whetten, D. A,, Rands, G., Godfrey, P. (2002): “What Are the Responsibilities of Business to Society?”’ U:

Pettigrew, A. M., Howard, T., Whittington, R. (eds.), Handbook of strategy and Management, London: SAGE
Publication, p. 391.

| antos, G.P. (2001): op.cit., pod 107, p. 596.

22 carroll, A. B. (1979): ”’A Three-Dimenzional Conceptual Model of Corporate Performance”, Academy of

Management Review, Vol 4, No. 4, p. 500.

> Fifka, M. (2009): op. cit, pod 156, p. 314.

Y% carroll A. B. (1991): ""The pyramid of corporate social responsibility: toward the moral management of
organizational stakeholders”, Business Horizons, July-August, p. 42.
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Cauka 4. [lupamuia npymTBeHe 0rOBOPHOCTH

AUCKp,
oar:

WNszsop: Ipunaroheno npema: Carroll, B. A. (1979): <’A three-dimensional conceptual model of
corporate performance”, Academy of management review, Vol. 4, No. 4, p. 499; Carroll B. A. (1991):
“’The pyramid of corporate social responsibility: toward the moral management of organizational
stakeholders”, Business Horizons, July-August, p. 42.

VYKynHy ApYHITBEHY OJArOBOPHOCT Ipeay3eha uuHe cBe YeTHpPU KOMIIOHEHTE, a Kako
6u npeysehie OCTBAPHIIO APYIITBEHY YIOTY OTPEGHO je 1A TEXHM Ka: -

1. OctBapuBamy npodura (eKOHOMCKa OJrOBOPHOCT).
2. TlocnoBamy y cKJIaay ca 3aKOHCKUM peryiaruBaMa (IpaBHA OJATOBOPHOCT).
3. [TomToBamy IpyIITBEHUX MOPATHHUX CTaHIap/a U NpUHIKNA (€THYKa OJrOBOPHOCT).

4. TloHamamy Koje je y claay ca NpUHIMIUMA “‘Io0por KopropaTUBHOI rpahaHuHa”
(muckperrona/ GuIaHTPOICKA OJrOBOPHOCT).

CBaka o]l YeTHPU KOMIIOHEHTE MUPAMHUJAIHE CTPYKTYpe, OJHOCH CE Ha Pa3IUIHTe
unTepecHo-yruuajue  rpyme.”’’* ExoHomcka ogrosopHocT mpemyseha Kao mpuMapHa
OJITOBOPHOCT TPEJCTaBJba OATOBOPHOCT Tipeay3eha mpema BIacHUIMMA KaluTana Mo
3amocinenuMa. [IpaBHa oIroBOpHOCT mpeny3eha Thue ce BIAaCHHKA KamuTaiaa M 3aloCleHuX,
notpomrada u jgobasibava. [Ipemysehe Mma eTHUKy ONTOBOPHOCT IMpeMa CBUM HHTEPECHO-
yTULIaJHUM Tpynama, aad Ccy HbOMe HajBuiie mnoroheHu morpomnaud. DuiaHTporncka
OJITOBOPHOCT Tipeay3eha ycMepeHa je Ha ApyITBEHY 3ajeIHUITYy KOja UMa HajBUIIE KOPUCTHU
o]l oBe KomrnoHeHeTe. OBe MUpaMuJaIHe KOMIIOHEHETE HUCY afcoyTHe Beh ce MOTY MemaTu

213 carroll, A. B., Buchholtz, A. K. (2008): op. cit., pod 2, p. 46.

18 visser, W. (2006): “Revisiting Carroll’s pyramid — An African perspective’”. U: Pedersen, E. R., Hubiche, M.

(eds.), Corporate citizenship in developing countries, Copenhagen: Copenhagen Business School Press, Ch. 1, p.
33.
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BpeMeHoM. OHO IITO je HeKaja OMI0 eTHYKO MMOHAIIamke MOXKE ITOCTaTH 3aKOHCKa o0aBe3a a
217

JMCKpPEIOHA OATOBOPHOCT MOYKE IMOCTATH €TUYKA.

OBe KOMIIOHEHTE je TeIIKO IMOjeJUHAYHO IMocMarparu jep ce MelycobHo mperuhy.
Mopaen nomaxke MeHaiepuMa npeayseha na KOHIenTyann3yjy ¥ CUCTeMaTu3yjy uHdopmaiuje
0 JPYIITBEHMM TpodOJieMuMa Kao M Ja M00O0JbIIajy TUIAHUPAmEe W HMILIEMEHTAIH]Y
JIPYIITBEHO OJATOBOPHUX AaKTHUBHOCTH. [lopen Tora, Mopaen JpYIITBEHE OJrOBOPHOCTH
JIONPUHOCH Kpeupamwy KJbYYHHX BPEIHOCTH Yy THpeay3ehy — KBaJHTET, OJArOBOPHOCT,
pesyarar, unosatueroct, HTA’*?® Vimpkoc BpeMeHy Kaza je Hacrao, IOCTao je
HajnpuxBalicHUjH MOZEN y HAy4HO] JIMTEPATYpH M3 OBe obmactu’’’, m to u3 cuexchux
pasora:

e BpJio je jeqHOCTaBaH U pa3yMJbUB;

e TOKOM CBHX OBHMX TOJMHA LIUTHPAH je y OpOjHOj JIUTEpAaTypH O MEHAUMEHTY H
JPYIITBEHO OJrOBOPHOM TIOCIIOBAY;

e (OOyxBara nomyJapHe TeMe “KoprnopaTuBHOT rpahancTa” u “crejkxomnaepa’;

e VYka3zyje Ha MPUMapHy BaXXHOCT CKOHOMCKE KOMITOHCHTE JPYIITBEHO OITOBOPHOT
IIOCJIOBAKA.

Kako Ou npenysehe u3rpaausio, oapxapajo U KOHTUHYUPAHO ja4yajo CBOj UJEHTUTET
Ha TPKHUINTY HEONXO/IHA je CTpaTelIKa OpjeHTanyja y oBoj odmactu. CTpaTerujcka muTama ce
Tpebajy nedunucatu yBaxkaBajyhu norpede u MHTEpece CBUX MHTEpeCcHUX rpyma. MehyTtum,
HHUje JIOBOJHHO CaMO YCIIOCTaBHTH CTpAaTEeTHjCKH OKBHp. Hapacrajyha KOHKYpEHTHOCT Ha
rino0anHoOM TpkHUIITY Hamehe moTpeOy Aa ce OCMHUCIU U YCIIOCTaBU CUCTEMCKH HPUCTYH y
npeBolhewmy n3abpaHe CTpaTeruje y akTUBHOCTHU. JIpyIITBEHO OJIFOBOPHE aKTUBHOCTU Tpedajy
MMAaTH jeHaK TPeTMaH Kao M OCTale MOCIOBHE (YHKIHUjE y Hpeﬂysehy.222 [Ipenyseha camo
Ha Taj HAYMH MOTY OBE€ aKTMBHOCTH 00aBJbaTH €(UKACHH]jE 0]l KOHKYpEHaTa.

27 Werther, W.B, Chandler, D. (2005): "Strategic corporate social responsibility as global brand insurance”,

Business Horizons, Vol 48, No. 4, p. 317.

218 Rogers, B. (2013): "Too Many Feeling and Not Enough Facts in CSR Strategy’’, Forbes Magazine, 07. okTobap.

JoctynHo Ha: http://www.forbes.com/sites/brucerogers/2013/10/07/too-many-feelings-and-not-enough-facts-in-csr-
strategy/, npey3eto: 15.01.2014.

% K JbyuHe BPeAHOCTM MPesCTaB/bajy CET CYLITUHCKMX M TPajHUX MPUHLMNA U NPaBUAa NOHALAba KOjUMa ce
ycmepaBajy CBe aKTMBHOCTU U ogJlyke y npeaysehy. O osome Bugm: Carroll, A. B., Buchholtz, A. (2008): op.cit.,
pod 2, p. 162.

220 Crane, A., Matten, D. (2004): Business ethics — A European perspective, Oxford: Oxford University Press.

Mpema: Fifka, M. (2009): op. cit., pod 156, p. 314.

2?1 visser, W. (2006): op.cit, pod 216, p. 33.

2 Milosavljevi¢, M. (2012): ”’Drustvena odgovornost preduzeca”, Marketing - Casopis za marketing teoriju i

praksu, Beograd: Ekonomski fakultet, Vol. 43, No. 3, str. 178.
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2.5. HPEJHOCTHU NIPUMEHE JPYHITBEHE OAI'OBOPHOCTHA
HHPEAY3ERA

HpymTBeHa OAroBOPHOCT mpeay3eha pa3Buia ce U3 HMeje Na Wb npenay3eha Huje
camo J1a JoHocu npodur, Beh 1a MMa MO3UTHBAH €KOHOMCKH, CKOJIOIIKHA M COLMjaTHH yTHIIA]
Ha CpeauHy y Kojoj aenyje. OAroBOpHOCT y MOCIIOBamYy Tpeba na ob6e3denu epukacHOCT
npeny3eha, onpkaBamkbe W MoBehame pemyTaiuje, MOJCTUIAE MOTHBAIMjE U OJAHOCTU
3aIOCJICHUX M CBHX OCTaIMX 3aWHTEPECOBAHUX CTPAHA.

JIpyiiTBeHa OJArOBOPHOCT mpeny3eha HUje caMo (PUITaHTPOIICKA aKTUBHOCT. YKOJIHUKO
je Heko mpemy3ehe moHaTOp TO HE 3HAYM Ja je APYIITBEHO oAroBopHo. Hawmme, mpemysehe
MOX€E OWTH XyMaHO Mpema APYIITBEHO] 3aje[HHUIM 0K Ce y HCTO BpEME HEOATOBOPHO
noHaia mnpema 3anocieHuma (y cmucily HeoOe30ehuBama aJeKBaTHUX YCIOBa paja) WM
npemMa KHBOTHO] CPEAMHU (HETOIITOBAMHEM 3aKOHCKUX CKOJIOIIKUX PEryJiaTHBa).

3Hayaj Koje APYIITBEHO OJArOBOPHO IMOCIOBame MMa 3a mpeaysehe pasiukyje ce y
3aBUCHOCTH OJ THIIA IIOCIIOBamba, CTPATCIIKE OpjeHTalje, TPXKHUIIHOT OKPYKErba,
OpraHu3alroHe CTPYKTYype, KOMIIETEHTHOCTH pyKoBojcher Kaapa Kao W KOHKYpPEHIH]E.
Pasmuuutu Cy pasno3m yBohema KOHIENTAa JPYIITBEHE OATOBOPHOCTH Y IIOCIOBAHE
npeayseha. C tum y Be3u, @umun Kotiep u Hencu JIu (Philip Kolter, Nency Lee) naBome
Kako npexyseha npeysumajyhu IpyITBeHO OArOBOPHE HHHLH]jaTHBE MOTY OCTBAPHTH: >

1. TloBehame mpoaaje m yyemha nHa Tpxkumry — I[Ipenyseha mory na umajy
3HayajHE KOPUCTH YycMepaBajyhu TOCIOBHE aKTHMBHOCTM Ka peaju3aliju €KOHOMCKE,
eKOJIOIIKE MJIM COLMjallHE OpjeHTaluje y MNpou3BoAmU. Pa3marpameM yHyTpallmber U
CIIOJbALIBET OKpYKemwa Mpeny3eha, Moxke ce ocTBapuTH noBehaHa mpojaja Ha Ta) HAYUH LITO
he ce mpuByhu oHM NOTpOLIAUX KOjU UMAjy Pa3BUjEHY JIPYLITBEHY U €KOJIOIIKY CBECT.

2. Jayame mo3uumje Openaa — J[pymTBeHO OJTOBOPHE aKTUBHOCTU KOj€ YKIbYUY]Y
HEKU JIPYIUTBEHH CaJpraj MOT'Y MO3UTHBHO YTULIATH Ha NMoOoJbIlIake UMULIAa U ocehama Koje
OH u3asuBa. [loTpomaun Mory uMaTH HaKJIOHOCT MpeMa OHMM IPOU3BOJMMa Tpeny3eha koja
ce ermuku moHammajy. Kopumheme KOHIENTa IPYIITBEHO OJTOBOPHOT TOCIOBAaEma MOXKE
MOCITYKUTH Ka0 HMHCTPYMEHT KOjU C€ HE KOPUCTH [OBOJAHO Yy KOMYHHKAIMjU ca
norpomaunma.’’* HoBuja uCTpaxHBama yKasyjy Ha IOCTOjatbe IO3WTHBHE KOpEIaIuje
n3Mmely ApymTBEeHO OATOBOPHOT MOCIOBaKka U MO3UTHBHOT CTaBa MOTpolIada o npeaysehy u
IETOBUM TPOU3BOJMMA. J[pyIITBEHE AKTMBHOCTH KOj€ Cy CTpPATENIKU OCMHIILBEHE MOTY
00e36enutn nudepeHnujanmjy 6peHaa a TuMe u 60Jby KOHKYPEHTHOCT Tipeay3eha.

223 Bloom, P., Hoeffler, S., Keller, K. Basurto, C. (2003): "Consumer Responses to Social and Commercial

Sponsorship", Working paper. Mpema: Kotler, F., Li, N. (2007): Korporativna drustvena odgovornost — UCiniti
najbolje za svoju kompaniju i za izabrani drustveni cilj, (prevod) Beograd: Hesperija: Ekonomski fakultet, str. 12.

224Epstein-Reeves, J. (2012): "’Six Reasons Companies Should Embrace CSR”, Forbes Magazine, 21. ¢pebpyap.

JocTtynHo Ha: http://www.forbes.com/sites/csr/2012/02/21/six-reasons-companies-should-embrace-csr/, npeyseTo:
05.02.2014.
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3. Jauame mmmupa mnpenyseha — JloGap yrinen mpemy3eha Ha KOHKYPEHTCKOM
TPXKUIITY MOXE MNpuBYyhW mmMpy jaBHOCT © morpomrade. Jla OM moKa3ajio CTBapHY
mocBeheHOCT KOHIIETITY JAPYIITBEHO] OArOBOPHOCTH, mpeaysehe Tpeba Ja KOPUCTH BUIIIE
JPYIITBEHO OJArOBOpHUX akTUBHOCTU. Tako Meknonanuc (My/[onand'c) npuKymba U JOHUPA
¢uHaHCHjCKa CpeACTBAa y XYMaHHTapHE CBpXE, JOK YjEJIHO BaXKH 3a IOCIIOJNABIA KOjU
omoryhasa 3anociennma 1uiaheHe BoJIoHTepcke cate. [Ipu ToMm, Kao 4yBEeHH pecTopaH Op3e
XpaHe KOPUCTHU EKOJIOIIKY amOanaxy 3a MaKoBamke CBOJUX MPOM3BOJIA KaKO OU MOTpolIaunma
M0Ka3a0 CBOjY OPHMJCHTUCAHOCT Ka pEIUKINpamy, OdYyBamkby €HEpPruje W 3eJICHO]
MIPOU3BO/IEHH.

4. Jayame CcHOCOOHOCTHM 3a TNpHBJAYelm-€, MOTHBHCAE M 3a/piKaBaibe
3anociaeHux - IlocebaH cerMeHT KOHIENTa JAPYIITBEHE OJrOBOPHOCTH Yy mpexysehy
IpeAcTaBba OJHOC IpeMma 3amocieHnMa. dep ogHOC mpema 3amocieHHMa I0/pa3yMeBa
bopmynHcame U IpUMEHY MOJIMTHKA U MpoIeypa Koje ce OAHOCce Ha OpHry O 3arocieHnMa
U paJHOM OKpyXemwy. bpura o 3amocieHnMa M pajHO] CPEIUHH, YKOJIHMKO CE€ OJf Camor
MOYeTKa YKJamna y IOCIOBHY CTpAaTerjy, MOXeE pe3yATHpaTH HOBHM W WHOBAaTUBHHUM
pemerrMa kojuma he ce 06e30enuTH KOHKypeHTcka npeaHoct. Hajpehu 6poj ucrpaxkupama
KOja carjiefiaBajy yTHUIlaj IpyIITBEHO OATOBOPHOT MOCIOBamka Ha (puHAHCH]CKe TiepdopMaHce
npexnyseha ogHoce ce ympaBo Ha 00nacT ymnpaBibama JbYACKUM pecypcuma. Ilpema jexnom
EMITUPHjCKOM HCTPaKMBamby YTBph)EHO je Ja APYIITBEHO OATOBOPHA MOJHMTHKA Tpemy3eha
TO3UTHBHO yTHYE HA MEPLCIIjy 3aIOCICHAX TPHINKOM Tpakema nocia.”2> C TuM y BesH,
Llon Bposn (Sir John Browne), uzspuiau nupextop OpuraHcke HadTHE KoMnanuje bpuruin
nerposieym (British Petroleum), cmarpa kako Tpeba perpyroBaTd W 3aApiKaTh MIIAJIe
TAJICEHTOBaHE PYKOBOAMOIE KOju he CBOjUM pagoM JaTh AONPUHOC W Tpexysehy wu

npymrrey. 2’

5. Cmameme TpomKoBa mociaoBama — CnpoBoheme APYIITBEHO OATOBOPHHX
aKTUBHOCTH y JIPYIITBEHY 3aj€HUILY MOXKE JIOBECTH JI0 MTOPECKUX oynakmuia. Ha taj Haunn
yTHYE Ce HAa CMameHe TPOIIKOBA MOCIOBama. Jlase, 3apaBa pamHa cpeauHa JAOTPUHOCH
CMamelhy TPOIIKOBA OCUTYpama paJHUKA y CIIydajy MOBpele Ha paay. YIITEIOM BOJE H
SHepruje MOTy c€ CMamUTH YKY[HH TPOIIKOBH TIOCIOBamka INTO JonpuHOcH Behoj
npoduradbminoctu npexayzeha. C npyre cTpaHe, HEOATOBOPHO MOCIOBamwke Mpeny3eha uma 3a
pesynrar nmoBehame TPOIIKOBa Kako OM ce OTKIIaHWJIe HeraTuBHe mocienuue. Encrejn u Poj
(Epstein, Roy) cmatpajy Kako ce CMame€mhe TpPOIIKOBA y IOCIOBaky MOXE OCTBApUTH
kopumthemeM  CyOCTMTaOMIHMX ~ MaTepHjajla INPHJIMKOM  COpoBolema  cTpareruje
onpxmuBocti.”?® Tloprep u Kpejmep HaBoze kako yiarame mnpemysehia y welness mporpame
JIONPUHOCE 3/IpaBJby 3anocieHnx. Ha Taj HaunH, cMamyje ce ’bHX0Ba OACYTHOCT C MOCIa, Tj.
aliCeHTH3aM Kao M TPOLIKOBU OCHTYpama y CIy4ajy OOJIECTH.

> http://www.aboutmcdonalds.com/content/dam/AboutMcDonalds/Sustainability/Sustainability%20Library/2

011-Sustainability-Scorecard.pdf, npeyseto: 15.02.2014.

226 Aguilera, R.V., Rupp, D. E., Williams, C. A. And Ganapathi, J. (2007): op. cit., pod 124, p. 840.

227 Henderson, D., The Institute of Economic Affairs (2001): op. cit., pod 190, p. 64.

228 \Weber, M. (2008): “’The business case for corporate social responsibility: A company level measurement

approach for CSR”, European Management Journal, Vol. 26, No. 4, p. 249.
229Porter, E. M., Kramer, M.R. (2011): "Creating Shared Value, How to reinvent capitalism and unlesh wave of
innovation and growth", Harvard Business Review, Vol. 89, No. 1-2, p. 8.
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IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npeuy3eha

6. IloBehame MPUBJIAYHOCTH 32 MHBECTHUTOPE M (PMHAHCHjCKEe aHAIUTHYApE —
Pa3Boj mpeny3eha yciaoBbeH je cTameM HMHPPACTPYKTYpPE JOKAIHE 3ajeHUIIC Y KOjO] OHO
nocnyje. CtemeH pa3Boja MH(pPACTYKType yTHde Ha pa3Boj mpenyseha, aimm u pasBoj
npeay3eha yruue Ha JIOKaJIHY 3ajeHUIlY Y KOjOj mpemay3ehe rlocnyje.230 YKIbyunuBameM y
JIpYIITBEHEe WHUIMjaTUBE MOXke ce moBehatw BpemHocT akmuja mpenyseha. Haumwme,
IPYIITBEHO OJroBopHa npeny3eha pasBujajy criocOOHOCT MPUBIAYCHa HOBHX WHBECTUTOPA
U CMamyjy HM3JI0KEHOCT PU3UKY y Ciyd4ajy Kpu3e mnpeay3eha WM HEroBor MEHAlIMEHTA.
[Ipenyseha koja mpey3umMajy IpymITBEHY OJATOBOPHOCT MOTY UMATH OOJBH MPHUCTYIT KAITUTAITY
KOjU UM y NPOTUBHOM MOXJa He Om Ouo moctyman. Ha Taj HaumH cTBapa ce 3HauyajHa
WHBECTHIIMOHA 0a3a 3a JaJbU PacT W pa3Boj. YKOJHMKO ce MHBecTUpopu ocehajy 3akoHCKH
3amTuheHMM W UMajy TOBepela Yy HMHCTHTYIHjE jeAHe 3emibe, Mohu he nma ymaxy y
MPUBPENY TE€ 3€MJbE U TUME JONPUHETH H-EHOM IPOCIIEPUTETY.

Hemauka mnpodecopka, Manyena Bebep (Manuela Weber) je y cBom paxy
CHCTeMaTH30BaJla TEeT MOApYydYja JPYLITBEHO OJrOBOPHE KOPUCHOCTH 3a mpenyseha meby
kojum cy:**' nmosutuBan yrHuaj Ha MMEy mpexyseha W peryTanmjy; NOSHTHBAH YTHIAj HA
MOTHBAIMjy, IPUBJIAYC-E U 3ap)KaBambe 3allOCICHUX; YIITela Ha TPOUIKOBUMA; moBehame
npuxona ycien mnosehama mponmaje m Beher TpkumHOT ydemha, W CMameme pPHU3HKA
JPYIITBEHO OATOBOPHOT MOCIOBAbA.

Henpodurha uctpaknBauka opransaija Etuchep uncrutyr (Ethisphere Institute),
o0jaBmwia je smcty 138 eTWukM HajOATOBOPHMjUX Npedy3eha MepuumupaHux O] CTpaHe
notpomaya (World’s Most Ethical Companies - WME).232 [Ipenyseha cy mocrana cBecHa
3Ha4yaja JAPYHNITBEHO OATOBOPHOT TOCIOBama 3a IOCTU3alke KOHKYPEHTCKE IPEIHOCTH,
MPUBJIAYCHHE U 33/IpKaBabe HajOOJbUX 3aIOCIICHUX KA0 U 3a MPUBJIAYCHEC HOBUX MOTPOIIAYA.
[Ipenyseha koja cy y mocienmux MeT roJruHa UMaia mpoodsieM ca 3aKOHCKUM peryiaThBamMa
OuI0 Koje BpCTe, Kao M OHa Koja ce 0aBe MPOM3BOAKOM WIM JAUCTPUOYIIUjOM ajkoxolyia U
yBaHa Cy enuMuHHcaHa ca jmcrte. [lojenquna npenyseha cBake roanHe u3HeHal)yjy HEKOM
HOBOM JIPYIITBEHO OJrOBOPHOM MHHUIMJaTHBOM KOjy cy cama ocmuciauiaa. OBum
npenysehuma je jacHO Ja JApyLITBEHA OJArOBOPHOCT mocrenlyje (uHaHcujcke nepdopmaHe
npeayseha.

JacHo je nma apymTBO o mpeayseha odeKkyje MHOrO BHILIE OJi MPOU3BOAKE HU
cHa0JleBama KBAJMTETHUM Ipou3Boaa, TBpau bjopn Crurcon (Bjorn Stigson), mpeacennuk
Caerckor mociioBHOT caBeTa 3a oxpxwuBu pa3poj (World Business Council for Sustainable
Development - WBCSD).?*® Jlpymrso He ouekyje ox mpemyseha na Gyme camo "moGap
KOpropaTUBHM TpahaHuH" Beh cy mweroBa odekuBama cBe Beha, a mpar TojepaHLMje Ha
rpenike Koje mpeny3eha uMHE CBe HIDKU. YKOJIMKO IMpeny3ehe He NpuMemyje Mpakcy
JPYIITBEHO OJrOBOPHOT TIIOCIOBalkba MOXE M3a3BaTH OOJKOT o1 cTpaHe ojpeheHnx
JIPYIITBEHUX TpPyIa, CaHKIMje Ip’kaBe, M30eraBame capaame Ol cTpaHe ao0aBjbava W Jp.

2% bid., p. 13.

21 Weber, M. (2008): op.cit., pod 228, pp. 247-261.

232 Smith, J. (2013): “The World’s most Ethical Companies”, Forbes Magazine, 06. jyH. [OCTynHO Ha:

http://www.forbes.com/sites/jacquelynsmith/2013/03/06/the-worlds-most-ethical-companies-in-2013/,
npeyseto: 22.03.2014.

233 Assongu, J. J. (2007): ’Innovation as an Argument for Corporate Social Responsibility”’, Journal of Business

and Public Policy, Vol. 1, No. 3, p. 1.
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Nnak, TakBo TOHaNIamke MpeMa HEOATOBOPHOM IMpeay3ehy HUje AYTOpOYHO peIlIeHke, jep
HEyCIeX jeJHor mnpeay3eha 3Hauu HEyCIeX 3a JOKAIHY 3aje/IHUILY YCIel 3aTBapama pajHuX
MecTa, CMamberha KUBOTHOT CTaHIap/a, Heruiahama TakCH U JIp.

Mmuora mnpenyzeha ce “mpoOyae” Tek HakOoH MmTO Oyay OOjKOTOBaHa O] CTpaHE
jaBHocTH M morpornrada. Tako je Hajk (Nike) 90-tux roguHa A0CIHE0 Yy KHUXKH HHTEPECOBaba
[IOCJIOBHE U MOJIMTHYKE jABHOCTH HAKOH IITO j€ YIJeIHU aMmepudku jucT byjopk tajmc (The
New York Times) o06jaBrO HETOBO HEETHYKO IOCIOBame (BPJIO JIOUIM YCIOBH pajua) y
(dhabpukamMa HUXOBUX J00aBhavya y I/IH,HOHGSI/IjI/I.234 VY TakBHM cuTyarujama, mpemnyseha
Hajuenrhe yekajy Jja ce “‘clierHe mpamuHa’” ¥ J1a jaBHOCT BpeMeHOM 3a0opaBu. Mnak, jaBHOCT
TEIIKO OIpamiTa a cropo 3abopabiba. Kako Ou ce m30erie cyMme, MOTPEOHO je jaBHOCT,
MOTpOIIaYe W JIPyre WHTEPECHO-YTHIAjHE TpyIe afeKBaTHO MH(POPMHUCATH M YIO3HATH ca
JIPYIITBEHO OATOBOPHHM IpaKcama npexyseha.”

YuKamky eKCIepT APYIITBEHO OJrOBOPHOr MocioBama, [lejMc Emmraju (James
Epstein-Reevesu), y wianky ob6jaBibeHoM y DopOCy, Kao pasiore 3a MpUMEHY APYIITBEHO
ONTOBOPHOr  TOCIOBAKba  HABOH: WHOBAaTHBHOCT,  YIITEJe Ha  TPOIIKOBHMA,
nudepeHnrjanyja Mapke, IyropodyHu wuHTepecu mnpexayseha, yHampeheme omHOca ca
noTpomayumMa kao M yHanpeheme omgHoca ca 3anocieHuMa. Kako cmarpa Emmrajh,
JAPYIITBEHO OJATOBOPHO TOCIOBamke Hehe pemuTH cBe ApPYyHITBEHE MPOOJIEME ald MOXe
JOTIpUHETH yHamnpelhemy HEKUX COIMjaTHUX yclioBa y KojuMa he mocioBame npenyseha Outu
cTaOWJIHUjEe U U3BECHH]E.

Cse Behu Opoj mpemy3eha ycBaja KOHIENT APYIITBEHO OJTOBOPHOT IMOCIIOBamka KaKo
6u octBapuia Behy e(pUKAcHOCT, CTHUMYyINHcanda MHOBalMje U 00e30enuna KOHTUHYHpPAHU
pasBoj.”®’ Tlpema peunma mpodecopa Bapron dakynrera - Yuusepsurera y [leHcHIBaHHI]H,
Ilepuja Jopama Bunga (Jerry Yoram Wind), kpusa je Hatepana npenyseha na ce okpeHy ka
JPYIITBEHO OJArOBOPHOM TNocioBamy. Ha3uBajyhu oBaj KOHIENT “IpyIITBEHO OJrOBOPHUM
KanuTanu3MoM”’, BUHI HCTHYE HYKHOCT Kpeupama JyropoyHe BPEAHOCTH KaKO 32 BJIACHUKE
TAaKO ¥ 3a APYIITBO. ™

Kako Oum ce wu3berma kKoH(]y3Wja M paculialbe HWOHAKO OTpPaHUYCHHX CpeIcTaBa

npenyseha, mpuiIMkoM H300pa JPYIITBEHO OJOBOPHUX WHHUIIMjaTUBA Tpeba MPUCTYNUTU
2 . .

CTpATEIIKH. 39 [Ipema Iloptepy m Kpejmepy, mocinoBame mpenyseha Koje HCTOBPEMEHO

2%porter, M., Kramer, M. (2006): op. cit., pod 173, p. 2.

25 %% (2013): ”"Why Corporate Social Responsibility is so Important”, 04. ¢ebpyap, frontstream.com [Blog].
HoctynHo  Ha:  http://www.frontstream.com/why-corporate-social-responsibility-is-so-important/,
npeyseto: 05.02.2014.

236 Epstein-Reeves, J. (2012): op. cit., pod 224.

27 Stigson, B. (2002): "’Pillars of change: Business is finally learning that taking care of the environment and

meeting social responsibilities makes good business sense’’, Forum for Applied Research and Public Policy, Vol.
16, No. 4, p. 23. MNpema: Assongu, J. J. (2007): op. cit., pod 233, p. 3.

238 *x% (2012): “Why Companies Can No Longer Afford to Ignore Their Social Responsibilities”, Time Magazine.
28. maj. [loctynHo Ha: http://business.time.com/2012/05/28/why-companies-can-no-longer-afford-to-ignore-
their-social-responsibilities/2/, npeyseto: 05.02.2014.

239 MNpeauh, B., CredaHosuh, C., WMeaHoBuh-Bykyh, M. (2013): ""CTpaTellkm nNpuUCTyn KOPMNOPaTUBHO]j

dunaHTponuju y GyHKUMjU KOHKypeHTHOocTU npenyseha", Teme — Yaconuc 3a OpywmeeHe Hayke, Huw:
EkoHomcku pakrynTeT, Vol. 37, No. 1, cTp. 365.
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yHamnpelyyje u ApyIITBeHE IUJBEBE Y 3ajeAHUIIH, OMOTYhaBa Kpeupame MoJIeJbeHe BPETHOCTH
(Bpennoct 3a mpeaysehe koja je yjeIHO W KOpHCHA 3a z[pymTBo).24O OBo je HOBa IIaHca 3a
KaluTaau3am jep cy JIpyILITBeHe moTpede M odekuBama oj npenyseha cee Beha. Koka-koma
(Coca-Cola) je HemaBHO TOKpEHylIa MPOrpaM OCHAKHBAEbA MIIAAMX XKEHA Ipeay3eTHHua.
Hamepa je na ce oBuM mporpamom y 3eMJbaMa y pasBojy, y JiokaaHum Koka-komna padbpukama,
no 2020. romuHe 3amociau  TeT MWIMOHA JkeHa. OBakBa yjarama MOTY HWMAaTH
MyATHILTHKOBaHEe edekre. Hanme, Ha Taj HAYMH MOXE Ce YHANPEIUTH 00pa30BHA CTPYKTypa
CTAaHOBHHMIITBA ¥ PAaBHONPABHOCT y JPYIITBY, unMe he ce moBehaTu mpoIyKTHBHOCT pajiHe
cuare. Crora, ymarama mnpeny3eha y moOosblliarbeé OBHX CerMeHaTa APYIITBA MO3UTHUBHO
yTHYE Ha MMOCIOBamke mpery3eha.

Jenan on moOpux mpuMepa APYHITBEHO OATOBOPHOT IIOCIIOBAaEma jecT€ CBETCKU
npousBohau ko3meruke, boau mon (The Body Shop), uuju je ochuBau Anura Pomuk (Anita
Roddick), u3y3eTHo mocBeheHa 3amITUTH JbYACKUX TpaBa, )KUBOTHE CPEIMHE W 3AIITHTH
KHUBOTHHbA. IbeHa ny0oka HaAKJIOHOCT Ka JIPYIITBEHO OJrOBOPHOM IIOCIOBabY HHUjE Yrpo3uia
npodutadmiHoct npenyseha. boau mom je Melhy npBuMa nNpuMBUBAO APYIITBEHO OJTOBOPHE
uHuIMjaTuBe W Mel)y npBuMa 00jaBHO KOMIUIETHH H3BEIITaj JPYIITBEHO OJTOBOPHHX
MIPaKCH.

[Ipodecop nocnosue eruke, [laBun Boren, HaBOAM HEKOIHMKO 3HAYajHUX MpUMEpa
.24
JPYIITBEHO OJrOBOPHUX JOCTUTHYhA! 3

- Hajk, Ilyma, Amumac (Nike, Puma, Adidas) u jomr Hekd CBETCKH IO3HATH
npousBohahu cnoprcke onche, oOyhe u ompeme, aKTUBHO Ipare ycloBE paia y
cBojuM (abpukama y 3emibama y pa3Bojy.

- MHkea (Ikea) 3axteBa o/ cBOjux j00aB/baua Tenuxa y Muauju 3a0pany paja aere,
Ka0 ¥ MpyKame GUHAHCH]CKE TIOJIPIIKE MOPOAUIIAMa CBOJUX 3aIOCIICHUX.

- Crapbakc (Starbucks) rapanryje npousBohaurma 3pHa 1pHe Kade U3HAT TPHKUIIHY
1eHy Koja ce cmartpa fair trade®” memom.

- Xoym Jleno (Home Depot) npousBohau HamerTaja 3a0pamyje ynorpedy cTapux u
YIPOXKEHUX JIPBETA IIyME Y CBOJUM MTPOU3BOJHUM MTOTOHUMA.

9 |bid., str. 374.

241 Jenkins, B., Valikai, K., Baptista, P. (2013): The Coca-Cola Company’s 5by20 Initiative: Empowering Women

Entrepreneurs across the Value Chain, Cambridge, MA: The CSR Initiative at the Harvard Kennedy School and
Business Fights Poverty. HocTtynHo Ha: http://www.hks.harvard.edu/m-
rcbg/CSRI/CSRI_BusinessFightsPoverty 5by20Report September2013.pdf, npeyseTo: 16.09.2014.

**2 Balsamo, C. (2013): “Benefits of Corporate Social Responsibility”’, Borgen Magazine. 22. maj. [locTynHo Ha:

http://www.borgenmagazine.com/benefits-of-corporate-social-responsibility/, npeyseto: 19.02.2014.

243Vogel, D. (2005): The Market for Virtue: The potential and limits of corporate social responsibility,

Washington, D. C.: Brookings Institution Press, pp. 1-2.

204 . . L
Fair Trade kada je npoussegeHa v gucTpubymnpaHa no ctaHgapaMma u ycnosuma gebuHuncadum Fair Trade

nporpamom. Wikipedia, wiki. JocrtynHo Ha: http://en.wikipedia.org/wiki/Fair trade coffee, npeyseto:
15.02.2014.
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- Ien (Shell) je ycBojiO MOMUTHKY 3aIITUTE JbYACKHUX MpaBa M 3alITHTY KUBOTHE
Cpe/IMHE Kao KJbYYHO MOJIA3UIITE Y JOHOIICHY ITOCIIOBHUX OJUTYKA.

- Ilencuxo (PepsiCo) je moBykao cBoje MHBeCTHIHje ca Bypme 300r yrpoxaBama
JbYJICKUX TIpaBa OJi CTpaHe BOjHE yIpaBe Koja je Ha BIacTH.

- Mexknonanac (McDonald’s) je mpuxBaTHo pecTPUKTUBHY MOIUTHKY EY kojom ce
3a0pamyje yrnorpeda aHTHOMOTHKA U XOpPMOHA y MPOU3BO/IEbU roBeher meca.

- Yukwura (Chiquita) mocnyje uckibyuuBo ca jgo0aBbaunma u3 Jy:xHe AMepuKe Koju
HE YTpOXaBajy )KUBOTHY CPEIUHY.

- TumbGepnenn (Timberlend) je omoryhuo cBojum 3amociaeHrMa a KOPUCTE HEACIbY
naHa 1aheHor ojcCcycTBa y TOKY TOJMHE Kako OH BOJIOHTHpPAIH 3a HEKH
JPYUITBEHH 1UJb.

JlpyITBeHO OJIrOBOpHE aKTHBHOCTH Ipeny3eha 1 \BIXOB 3Hauaj 3aBUCE OJ] eKOHOMCKE
MOJIUTUKE jeiHe 3eMJbe. JloHe1aBHO, APYIITBEHA OATOBOPHOCT npeny3eha je Ouna ¢peHomeH y
Cjenumenum AmepuuknM /[lpkaBama u Benmkoj Bpurtanmju, nok permumo WMuamja Huje
NOKa3uBaJla 3aMHTEPECOBAHOCT 3a OBaj KoHUenT. OBO W3 pasjora IITO OBE 3€MJbE€ HUMAjy
pasnmuunte ekoHoMcKe craBoBe. Cjenumene Amepuuke JpkaBe n Benmka bpurtanmja ciene
nuOepaaHy eKOHOMCKY MOJIMTUKY CKIIOHY JAeperylaluju apkase 10K je y MHauju ekoHoMcka
MOJIUTUKA CTPUKTHO PETYJIMCAHA COLUJATUCTUUKUM PEXKUMOM.

[loBe3uBame OOraTMX M CHPOMAIIHUX 3€Majba Y JEAUHCTBEHO TPXKHIITE y OKBHPY
KOHIIeNTa OJpXKUBOT pa3Boja, jeZlaH oJ HajBehux muciauona moaepHe ekoHomuje, [Ipaxaman
(C.H. Prahalad) masuBa "GorarctBom Ha aHY ekoHoMcke mupamune”.’* Bemnkn Gpoj
npenyzeha mpeno3Haje U usrpal)yje MocjaoBHE NMPHIMKE HAa HOBUM TPXKUIIHHUM CErMEHTHUMa
3eMajha y pasBojy, YUME Ce JIONPUHOCH eJIMMUHHUCAamy cupomamTBa U Oeme. OBUM ce
0TBapajy HOBe MOTYNHOCTH 3a cTUlamke NMpoduTa a Koje Cy pe3yiTar No3HaBamba TPXKHILTA,
HBETOBUX KapaKTePHCTHKA, 3aXTeBa U OYEKHMBama. [IpUCTyI M ycrenman HacTyIN Ha TPXKHUIITY
je Moryh yKoJHKo ce mpare caBpeMeHa KpeTamka U HAYMHU KOMYHHUKALUje, aKo C€ YCIIOCTaBH
0M3ak OJHOC Mpou3Bohau - Kymaim M ako y TOM OJHOCY TOCTOjH J00pa penamuja -
3aJ10BOJBCTBO. llocTH3ame OBakBOI ILMJba HE 3axTeBa OFf MYJITHHALMOHATHHUX mpenyseha
oJlpUllakbe OJl €KOHOMCKUX OeHepuTa Beh HampoTuB, MOJpa3yMeBa Ja TMOCIYjy 3apaj
COIICTBeHUX MHeTpeca. OBO M3 pasjiora IITO HOBA TPXKHILUTA MpYyXkKajy 3HaYajHU MOTEHLUjal
Koju Tpeba wuckopuctutu. llpema TOMe, mocnOBame MYITHHAIMOHAIHUX mpeayszeha y
3eM/baMa y pa3Bojy JIOPIMHOCH. OCTBapHBalky HOBHUX U3BOpa IMpo¢uta, nosehamwy
e(pUKaCHOCTH y MOCTIOBaY U HOBOM IPHUCTYITY HHOBAIIMjaMa.

Crpareniku mocMaTpaHo, IPYIITBEHO OATOBOPHO MOCTIOBAMKE 33aj€THO ca MocTojehum
pecypcuma mpeny3eha Moke IMOCTaTH HEHMCIPIIaH H3BOP JPYUITBEHOT pa3Boja. bpojHu
NPUTUCII OJl CTPaHE JaBHOCTH YyKa3yjy MEHajepuMma Ja caMO jelHa HeMpOMHIIJbEeHA
aKTUBHOCT MOK€ YTPO3UTH ToJMHAMa CTBapaHy no0py pemnyrauujy npeayseha, ryoutax

245Praha|ad, C. K, Hart, S. L. (2002): "The Fortune at the Bottom of the Pyramid", Strategic & Business

Magazine, 10. jaHyap. JocTynHo Ha: http://www.strategy-business.com/article/11518?gko=9a4ba, npeyseTo:
05.05.2014.

246 Prahalad, C. K., Hammod, A. (2002): “’Serving the World’s Poor, Profitably”’, Harvard Business Review,

September, p. 52.
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MOTpoIIaya ¥ MHBECTUTOPA, CAaHKIIM]jE O/ CTpaHe apkaBe U Ap. Menayepu npeayseha Mmopajy
OWTH CBECHHU KaKo JYrOpOYHH YCIeX mpeay3eha 3aBUCH 0/ yBakaBama WHTEpEca U MoTpeda
Pa3IMYUTUX WHTEPECHO YTUIAJHUX Tpyla MpH ONIy4duBamy U JenoBamy. C TUM y Be3H,
BehnHa TeopeTHyapa cmarpa Ja je Hajoosbe IYrOpOYHO pEIICHE  YIPaBO HOIMHPEHE
notpeda kako npeayseha Tako M MHTEpeCHO-yTuIajHux rpyna. Kako kaxe mpodecop Iutep
Hesen (Peter Newell), excriepT 3a uctpakuBarmbe KIMMATCKUX IMPOMEHA U €HEpruje: “JeauHo
MTO MOXEMO ca moy3aaHomhy pehu jecre Aa KOPUCTH Off JAPYHITBEHO OJTOBOPHUX
WHUIIMjaTHBa YXXUBajy onpehenn 6poj jbynu u npeayseha y oapehenum curtyaryj ama”.>*" Ha
HaMa je J1a OTKPHjeMO KaKO W Ha KOjU HAYMH.

2.6. IPIHITBEHA OAI'OBOPHOCT INIPEAY3ERA U
EKOHOMCKE ITEP®OPMAHCE

"Hg)O(I)I/IT je mobap... 3HaK Ja MOTpollay MOIITyje OHO IITO pagumo.”, cmaTpa Tom
Ierepe.?* Ipenyseha y okBUPY APYIITBEHO OATOBOPHOT MOCIOBAMA KOPHCTE PasHe TEXHUKE
U METOJIe KOjUMa Ce YTHUY€e Ha I[UJbHE TpyIe Kako OM ce yCIOCTaBHO TpajaH U npoduraduian
OJTHOC ca 3aMHTEpPEeCcOBaHMM cTpaHaMa. KOHKypeHCKa MpeIHOCT YCIOBJbEHA je criocoOHohy
npexyseha na xopuctu amcopnumoHe MOTYhHOCTH TpPXKHMINTA, PajHy CHary, CHpOBUHE H
SHeprujy, Kako O MpOM3BEI0 KBATUTETHE MPOU3BOJIC U yciyre mo ¢ep neHama. [Ipemxyseha
Mopajy Hahu Ha4MH Ja UCKOpPUCTE MOTYhHOCTH KOje MpyXa APYIITBEHA 3ajeIHHIa Kako Ou
Pa3BIIIO HOBE HJeje, MPOHAIIIO U YCIYXKHJIO HOBA TPKHUILTA.

bpoj npymtBenux mpobiema, a 3a Koja Cy JAEIMMUYHO OJTrOBOpHA M mpenyseha, u3
naHa y aaH pacre. Mnak, npeayseha ce MOry opjeHTHCATH caMO Ha OHE IMpobieMe Koje MOTry
PEIINTH U 4YHhje peliaBambe MOXE TONPHHETH yHarpelhemy HeroBe KOHKYPEHTCKE TO3HIIH]e.
IIpenyzeha Mory pemuTH oHe HpobOieMe KOjU Cy IOBE3aHH Ca HETOBUM IOCIOBaH-EM
(KOHKPETHO ca HErOBOM JIeJIaTHOINNY) U 3a YHje pelliaBarmbe Pacloyiaxy pecypcruma Koje 3a Ty
CBpXy Moxe uckopuctutu. C THUM y Be3H, HEONXOJHO je Ja mpenyszehe pacronaxe
(UHAHCHjCKUM pecypcrMa M OIPEMOM, aJeKBaTHHUM MCKYCTBOM 3aIlOCIICHHX, J1a yHarpehyje
capaJmy ca ApyruM npeny3ehrMa Wi HEBIAJUHUM CEKTOPOM, Kao M J1a MMa pa3BUjeHE
KaHaje nucTpulyumje.

ITopen carnmenaBama OBUX KpUTEpHjyMa, Y HOBH]JE€ BpEME CBE BHIIE CE yKa3yje Ha
peneBaHTHOCT mpahewma JPYIITBEHO OATOBOpHUX mepdopmancu mpenyseha. Hamopu
aKaJieMCKe W TIOCIOBHE 3ajeHUIIC PacTy y TMOTJeny carjelaBamba YTHIaja MTO3UTHBHOT
edekTa APyIMTBEHO OJATOBOPHOT TOCIOBamka HA eKOHOMCKe nepdopmance mpenyseha. C Tum

*’Newell, P., Muro, A. (2006) “Corporate social and environmental responsibility in Argentina”, Journal of

Corporate Citizenship, 24. MNpema: Quak E. (2008): “A delicate business’”, The Broker, 16. jyH. [locTynHo Ha:
http://www.thebrokeronline.eu/Articles/A-delicate-business, npeyseTo: 15.04.2014.

248 Peters, T. (2001): “Tom Peters true confessions”’, Fastcompany, 30. HoBemb6ap. [OCTynHo Ha:

http://www.fastcompany.com/44077/tom-peterss-true-confessions, npeysero: 04.10.2014.

% Krsti¢, B., Ivanovié-Dukué, M., (2011): “Povezivanje ciljeva druitvene odgovornosti sa strategijom za

unapredenje konkurentske prednosti”’. U: Petrovi¢, E. (ur.): Zbornik radova: Nauka i ekonomska kriza, Nis:
Ekonomski fakultet, str. 270.
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y BE3H, y JUTEpaTypu ce cBe uelllhe HawIa3u Ha 110jaM “MOCIOBHA ONPABAAHOCT JPYLITBEHO

oxroeopHor mocioama’>> (business case for corporate social responsibility).

[Ipahewme npymITBEHO OATOBOPHUX TNEepPOpPMAHCH MMa BEOMa BEIMKH 3HA4Yaj 3a
MEHaIMEeHT Tnpeay3eha kako OuM ce ITO JeTa/bHHje OJApPENWIa OYCKHBaWka KJbYYHUX
MHTEPECHO-YTHLIQJHUX Tpyma, OJl 4YMjer IOHallama 3aBHCE EKOHOMCKe mepdopmance
npenyseha. CarnenaBambeM OJHOCA TMEepPOPMAHCH APYIITBEHO OJOBOPHOT TIOCIOBAkha
nexy3eha u eKOHOMCKUX nepdopMaHcu npukazaHo je Ha Ciauim 5.2

Cauka 5. Ogaoc nephopMaHCH IpYIITBEHE OJITOBOPHOCTH, (PrHAHCH]CKUX TIepHOPMAHCH U
penyTanuje npemy3eha

Jlo6pe nepdpopmance
JAPYUITBEHE OTOBOPHOCTH

Jo0pe punancujcke
nepdopmance npeayseha

JooOpe neppopmance
ApYLITBEHEe 0ATOBOPHOCTH

JloOpe puHaHcHjcKe
nepgopmance

JoOpe punancujcke
nepgopmance

HoOpe punancujcke
nepgopmance

Jobap umuy npeayseha

Jo6ap umun npenyseha

Job6ap umuy npenyseha

HzBop: Caroll, A. (1996): Business & Society — Ethics and Stakeholder Management, South-
Western College Publishing, p. 62. TIpema: Krsti¢, B. (2006): "Merenje nekih dimenzija nefinansijskih
performansi preduzecéa"”, Ekonomske teme, Nis: Ekonomski fakultet, Vol. 44, No.1-2, str. 279.

[TpBa kareropuja nokasyje aa npenyseha Koja y cBoM oCI0Bamby MPUMEHY]Y HEKY 0J1
WHUIIMjaTHBa JPYIITBEHO OATOBOPHOT TMOCIOBamka, OCTBapyjy 00Jbe (PMHAHCH]CKE pe3yJiTare.
Kpajmu pe3ynraT TakBUX aKTUBHOCTH je ToOOJbIIamke penyTanuje npeayseha. Jlakie, mpema
OBOM CXBaTamy, JpYIUTBEHO OAroBopHE mepdopmaHce mperxoje (UHAHCH]CKUM

>%carroll, A. B., Shabana, M. K. (2010): op.cit., pod 159, p. 102.

>t Caroll, A. Buchholtz, A. (1996): Business & Society — Ethics and Stakeholder Management, 7th Edition, South-

Western College Publishing, p. 60. MNpema: Krsti¢, B. (2006): "Merenje nekih dimenzija nefinansijskih
performansi preduzeéa”, Ekonomske teme, Nis: Ekonomski fakultet, Vol. 44, No. 1-2, str. 279.
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neppopmancama npeyseha. Hamme, ynarameMm pecypca y ApyHITBEHO OATOBOPHE IpOrpame
OCTBapyjy Ce IYTOPOYHH MMO3UTHUBHU (KT Ha CKOHOMCKE Tiepdopmance npemyseha.

[Tocnenmux ronuHa Cy crpoBefieHa OpojHa UCTPAXKUBAKA O PENalliju JPYIITBEHUX H
€KOHOMCKHX niepopMaHcH mmociioBama. Tako ucTpakuBame Koje cy crposenu [1aBa u Kpayi
(Moses L. Pava, Joshua Krausz) moka3yje aa y 21. ciayd4ajy MOCTOjU MO3UTHBHA KOpeJaluja
u3Mel)y JpYIITBEHO OJrOBOPHOI TOCIOBamba M (PMHAHCHjCKUX pe3ynTara, 1 mcTpaKuBambe
T0Ka3yje HEraTHBHY KOpPENAIHjy, a 8 MCTpaXKHMBama HE IOKa3yjy HHKAKBY KOpPEIaIjy.”
Mapromnuc u Bamm (Joshua D. Margolis, James P. Walsh) cy ananusupanu 127 eMnupujckux
UCTpaxuBama y nepuoay oa 1972. no 2002. rogune, npu yemy je aHaIu3a MOKaszajga Takohe
O3HTHBHY Be3dy m3Mely HaBeaeHux ogHoca.”> Hekd HaydHHIH Cy IOKa3ald Kako ce
JPYIITBEHO OJIOBOPHO IIOCIIOBAaEkE¢ WCIUIATH U Ja je pemyTaluja IPYIITBEHO OATOBOPHUX
npeﬂy3eha254 y CHaXXHHU]JO] KOpenamuju ca EKOHOMCKHM Tnepdopmancama mnpemyseha on
OCTaJMX MHIMKATOpa IPYLITBEHE OATOBOPHOCTH (HIIP. €KOJIOIKE MephopMaHCce IPYIITBEHE
OJI'OBOPHOCTH).

[pucranuue npyre KaTteropuje umajy Apyrauuju cras. Haume, mpema oBoM cxBatamy
¢unancujcke nepdopmance npemyzeha monpuHOCE UMIUIEMEHTALMJU U Pa3BOjy APYIITBEHO
oaropopuux mneppopmancu. [Ipema nojeauHuM ayropuma, npeayseha koja cy eKOHOMCKH
jaka MOTy m3/BajaTu (DMHAHCHU]CKA CPEJICTBA KAaKO OM MHBECTHpAJIAa y APYIITBEHO OJTrOBOpPHE
npojexre.””®  MeljycoGHa  YCIOB/EGHOCT ~ JPYIITBEHO  OATOBOPHHX  IepdOpPMAHCH,
¢unancHjckux mepdopMaHCH M penyranmje npeay3eha kapakrepumie Tpehy kareropwujy,
OJTHOCHO CTaB Jia CBa TpH (hakTopa MMajy MOjeHaKy BaXKHOCT, T€ Ja HHUje JIAKO OJAPEIUTH
KOJU OJ1 BbUX j€ MHUIMjAJIHU TTOKpeTay.

Koncynrantcka kyha Mekunsu (McKinsey), cipoBena je UCTpaKHBame KOJUM CY C€
CHCTEMaTU30BaIM  OATOBOPH  (PMHAHCHJCKUX  JUPEKTOpa, JAPYUITBEHO  OJTOBOPHUX
MHBECTHTOpA M NpodecHoHaNala M3 CEKTopa JAPYIITBEHO OATOBOPHOI IIOCIOBamba IIMPOM
ceera.”’ Crynuja je mokyluana jaa WJIeHTH(UKYje J1a JH1, KaKo U y KO0jOj MEpPH E€KOJIOILIKH,

»2pava, M. L., Krausz, J. (1996): '"The association between corporate social responsibility and financial
performance: The paradox of social cost", Journal of Business Ethics, Vol. 3, No. 15, p. 322.

23 Margolis, J.D., Walsh, J.P. (2003): "’Misery loves companies: social initiatives by business’’, Administrative
Science Quarterly, Vol. 48, No. 2, pp. 268-305. Mpema: Vlastelica Bakic, T., Krstovi¢, J., Cicvari¢ Kosti¢, S. (2012):
op. cit., pod 126, str. 194

>4 Hnp. marasunHe ®opuyH (Fortune), Kao WTO To YnHK Beh AyXKn HKU3 roguHa, objassbyje ancty 100 npeayseha

3a Koje je Hajbosbe paguTu.
2> Orlitzky, M., Schmidt, F.L., and Rynes, S.L. (2003): "’Corporate Social and Financial Performance: A Meta-
analysis’”’, Organization Studies, Vol. 24, No. 3, pp. 403-441. MNpema: Cavaco S., Crifo, P. (2010):
“Complementarity between CSR Practices and Corporate Performance: An Empirical Study”. U: Crifo, P.,
Ponssard, J.P. (eds.), Corporate Social Responsability: From Compliance to Opportunity?, Les editions de L’ ecole
polytechnique, may, p. 78.

256VIasteIica-Bakic’, T., Krstovic, J., Cicvari¢-Kostic, S. (2012): op.cit., pod 126, str. 194.

>7ecr dakTopm (13B. ESG dpaKkTopu — environmental, social, governance) obyxBaTtajy rpyny ekosowkux daxkropa

(knmaTcke NpomeHe, BoAeHa U eHepreTcka edUKaCcHOCT, MPOM3BOAHa OTNAAA, OAPMKMBU NaHaL, CHabaeBsarba);
coumanHux dakTtopa (Npasa pagHWKa, yTMUAj AOPYWTBEHE 3ajedHuue, TPXKULWTe TasneHata) M daktope
KOPMNOPaTUBHOT yrpaB/batba (€TUKa, TPAHCNAapPEHTHOCT M NPOaKTMBHA OArOBOPHOCT, Kopynuuja). O oBome BMAM:
Bonini, S., Brun, N., Rosenthal, M. (2009): "Valuing corporate social responsibility: McKinsey Global Survey
Results”, McKinsey Quatrterly, February. JoctynHo Ha: http://www.mckinsey.com/
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colujamHu ¥ (HaKTOpPH KOPIMOPATUBHOT YIPaBJbakha KPEeUpajy BpeIHOCT Koja he mocmemuT
pact, omoryhutu moBpahaj KamuTajia, CMamHUTH PHU3UK WM YHAlPEIUTH KBaJIUTET
MeHayMeHTa. JIBe TpehwHe nupekTopa W TPU UYETBPTHHE HMHBECTUTOpA CMaTpa Ja OBU
(dakTopu JONPUHOCE EKOHOMCKUM mepdopMaHcaMa y HOPMATHHM E€KOHOMCKHM YCIIOBHMa
nociioBama. Jlakiie, NCIUTAaHUIM CMaTpajy Kako oBH (hakTopu Mory moBehaTw BpPEIHOCT 3a
akKIMOHApe, MaKo Ce y €KOHOMCKO] Kpu3u Behw 3Hauaj mpuaaje gakropuma KOPHOpaTHBHOT
yIlpaBjbamka JIOK ce ocTaje Tpyme ¢akropa Mame-Bulle 3aHemapyjy. Ilopex tora, onu ce
CIIaXXy KakO CKOJOIIKM M COLHjaTHM NTPOTPaMU KpEeHWpajy AYrOpOYHY BPEIHOCT, JOK
KOPIIOPaTHBHO YIPAaBJbatkhe JONMPHHOCU CTBApamy KAaKO KPATKOPOYHE TaKO U JIYTOPOYHE
BPEIHOCTH.

Harnamagajyhu HOBY IpylITBEHO OJArOBOpHY mHapaaurmy, Boren 3aroBapa BaKHOCT
’0rOBOPHO-(DMHAHCHJCKUX OAHOCA” y  JYTOPOYHOM Kpeupamy BpPEAHOCTH 3a KJby4HE
WHTEPECHO-YTHIIajHE Tpymne. Borem cmarpa na je OAHOC IPYIITBEHHX H EKOHOMCKHX
neppopmancu npenyseha mpeaMeT mpoydaBama ‘“HOBOT MPUCTYIA JAPYIITBEHO OATOBOPHOT
nociopama’”. % Crapu mpuCTyT, KOjU je OMO aKTyellaH IIe3/IeCeTUX U CelaMACeCeTUX TroIuHa
IPOLILIOT BeKa YIIIaBHOM ce (poKycupao Ha IpymTBeHe neppopmance npeayseha. Exonomcke
nepdopMaHce APYIITBEHO OATOBOPHOT IOCIOBama HUCY Omie y (OKycy HHTEpecoBamba
MIOCJIOBHE 3aje[lHUIIE HHUTH TNpeaMeT akajeMmcke paebare. CTapu mNpHCTYNn APYHMITBEHO
OJIFOBOPHOI' IIOCJIOBaa, YCMEPEH Ka pacTyhuM JApYyIITBEHUM IpobiieMuMa *’ paguTH 100po
3a 10OpOOHT IpymITBa” JaHAC ce ycMepaBa Ka eKOHOMCKHM IpobiaeMuMa ’paJnuTH 100po 3a
n00poOHuT npenyseha”.zsg VY npwiiory oBe TeopHje HaBoaH ce uctpaxuBame u3 2002. roause,
CIIPOBEIICHO OJ] CTpaHe KOHCYITaHTCKO-peBm3opcke Kyhe [Ipajc  BoTepxayc Kymepc
(PricewaterhouseCoopers). Tom npunukom je 70% meHarepa, Koju cy Owinm oOyxBaheHH
UCTPAXHUBAKEM, CMATpPaJIo Kako APYIITBEHa OJrOBOPHOCT mpeay3eha MO3UTUBHO yTHYe Ha
npodurabumaoct.”® Tpema ucrpaxusamy AjbuEM mucTuryra (IBM Institute for Business
Value), on 250 ucnmtanux cBeTckux nuzaepa, 68% je moTBpauiao na ce GaBU JAPYIITBEHO
OJITOBOPHHM ITOCTIOBAEM Y IIHJBY MOBehamka HOBYaHNX TOKOBA mpeay3eha.

Kako Om octBapuia KOHKYpPEHTHOCT, mpeny3eha Mopajy KpeupaTH MOCIOBHE MOJETe
KOjU ce 3acHMBajy Ha naudepeHuujanuju. OuyBame IUAEPCKE MO3UIM]E HAa TPXKUIITY
noJjpa3yMeBa HWHOBAIMje Ha TMOJPY4Yjy TEXHOJIOTHje, CTpaTerdje, MEHalMEeHTa Kao H
JPYIITBEHO OJrOBOpPHMX mpakcu. Ha Taj HaumH ce mnoBehaBa J0jaqHOCT MOTpoIIaya,
caTuc(akiyja 3aMoCIeHUX W BPEAHOCT 3a OCTaje MHTEPECHO-yTUllajHEe Tpyrne. MeHanyepu
CXBaTajy Ja JpPYIITBEHa OATOBOPHOCT MOKE JIOBECTH J0 KOHKYpPEHTCKe AudepeHuujaruje,
NeHeTpalrje Ha HOBUM TPXKHUILTUMA U 3aBUHE TIO3ULIU]Y Y “paTy TajeHaTa’ .

insights/corporate finance/valuing corporate social responsibility mckinsey global survey results,
npeyseto: 15.04.2014.

%% carroll, A., Shabana, M. K. (2010): op.cit, pod 159, pp. 92-93.

>? |bid.

260 Vogel, D. J. (2005): ”Is there a market for virtue? The business case for corporate social responsibility”.

California Management Review, Vol. 47, No. 4. MNpema: Carroll, A. (2010): op. cit., pod 159, pp. 92-93.

2% McElhaney, K. (2009): op. cit., pod 137, p. 30.

262 pat 33 TaneHTe (The War for Talent) je TepmuH Koju je 1997. roguHe npBu ynotpebuo Steven Hankin,

CapagHUK KOHcynTaHTcKe Kyhe Mekunsn (McKinsey & Company), Kojum ce objalwrbaBa cBe Beha noTpaha 3a
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Majkn Xomnkunc (Michael Hopkins), mpodecop ApymTBeHO OATOBOPHOT MOCIIOBamba
Jlonponckor Yuusepsurera Mwumiceke (MiddlesexUniversity), y kmusu “IlnanerapHu
nperoBopu” (The Planetary Bargain), numie kako he mnpumeHa KOHIENTa IPYIITBEHE
oJroBopHocTH Tpenyseha Outu mpaBmwio a He usyserak. [Ipemyseha momyt Jlesu Illtpayca
(Levi Strauss) u boau moma (Body Shop) cy mpenyseha “HoBor cBera” koja he Outn
AHTKOBAHA Y peIlaBary APYINTBEHHX npobiema y Behoj Mepu onx Biage, cmarpa
XOIKHUHC.

Ja npymrtBeHO OArOBOpHE MeppopMaHCe HUCY YBEK KOXEPEHTHE ca €KOHOMCKHUM,
nokasyje wianak o0jaBibeH 1999. rogune y marasuny ®opuyn (Fotrune), y kome ce HaBou
CMamelke Mpojaaje u npodura HajmozHatujer amepudkor Openma Jlesu Illtpayca. Haumme,
MoCIIOBake OBOT Tpeay3eha ce ommucyje kao “mpomany eKCIEPUMEHT  YTOIH]CKO)]
MeHaymenta”. 2% Pobepr Xac (Robert Haas), Tamammsu M3BPLIHH JUPEKTOP JKEIEO je Ja
JOKaXe Kako ‘“mpemysehe BOhHEHO MHCHJOM JAPYIITBEHO OJTrOBOPHOT TIOCIOBaEma MOXKE
nocnoBaTu epuUKacHUje OJ OHOT KOje Ce€ BOJIM MCKJbY4YHMBO mpodutoM”’. Mehytum oBakaB
HAYMH TIOCJIOBamka JOBEO je He caMo JI0 MoBehama YKYITHHX ONEepaTUBHUX TPOIIKOBa Beh U 110
cMamema e(EKTUBHOCTH YyIpaBibama ImponaajoMm. OBO W3 pasjora, Kako c€ HaBOIH Yy
MarasuHy, IITO je JOILIO JI0 3all0cTaBbamba MpBOOMTHE Hamepe mpenyseha, Tj. moaMupeme
notpe0da, XKeJba U yKyca IMoTpoiiaya.

Heku Teopernuapu ykasyjy Ha OrpaHHYCHa JAPYIITBEHO OATOBOPHUX aKTHBHOCTH
MyJTHHAIIMOHATHUX mpeay3eha Koja o00aBibajy TOCIOBAWkE Yy TMOJSJUHUM 3€MJbaMa Y
pasBojy.’®® Tako Ha mpmmep, MHoOra mpeaysehia Koja ce GaBe IPOHM3BOAIOM H MPOMETOM
HadTe ¥ HAPTHUX JIEpUBaTa YECTO 3JI0YNOTpedIbaBajy CBOjy €KOHOMCKY cHary. Hamwme, ona
obOehaBajy IpyIITBEHO OATOBOpHE HWHBECTHIIMje JAp)KaBama 3eMa’ba y pas3Bojy Kako Ou
00e30e/1MIe HECMETaHO IMOCIOBake W pa3He MOJACTHIjHe Mepe (HIp. MOpecKe OJIAKIIUIIE).
TakBe akTMBHOCTM OBMM mpeny3ehuma goHoce orpoman mnpodur. MehyTtuMm, couujanHu
npoOJieMy ce He pellaBajy W3 paszjiora MITO MOJeIUHH "MONHUIM' NPYIITBEHE 3aj€HUILIC
MMajy KOPUCTH O] JPYIITBEHO OJrOBOPHUX IpOjeKaTa a He JbYAM 3a KOje ce MPUBHUIHO OBE
MHHIIUjaTUBE CIIPOBOJIC.

Ja Ou [pymTBEHO OATOBOPHO TIOCIIOBAaEkE Jallo BHUJJBMBE pe3yiaTare CBUM
3aMHTEPECOBAaHUM CTpaHaMma y OBUM 3eMJbaMa, JAp:kaBa Ou Tpebana Ja rnpey3Me aKTUBHU]Y
ylory y oBoj obmactu. Jlocajammu KOHIENT JPYHITBEHE OATOBOPHOCTU Ipeayseha je
M30CTaBJba0 BAXKHA E€KOHOMCKAa U IOJIMTHYKA MUTamba 3eMa’ba y Pa3BoOjy, a HMHOCTPAHH
WHBECTUTOPH Cy YECTO HEBOJHHU JIa UCKOPUCTE CBO] YTUIIA] KAKO OH CE€ COIMjaHU MPpoOIeMu
pemmuid. OBlle ce KOHKPETHO 3amepa MYJITHHALMOHAIHMM IHpeay3ehuMa koja He xKele

perpyToBarbeM U 3aApaBarbem Miaavx npodecuoHanaua Kao 3HadajHMX pecypca 3a passoj npeayseha. O
osome Buaetu: "The war for talent”, Wikipedia, wiki. http://en.wikipedia.org/wiki/The war for talent

263 Hopkins, M. (2003): The Planetary Bargain: Corporate Social Responsibility Matter, London: Earthscan.

Mpema: Henderson, D., The Institute of Economic Affairs (2001): op.cit., pod 190, p. 60.

264 Munk, N. (1999): “"How Levi’s Trashed a Great American Brand”, Fortune Magazine, 12. anpwa. [JOCTynHO

Ha: http://money.cnn.com/magazines/fortune/fortune archive/1999/04/12/258131/, npeyseto: 17.03.2014.

263 Frynas, J. G., Blowfield, M. (2005): Setting new agendas: critical perspectives on corporate social

responsibility in the developing world”, International Affairs, Vol. 81, No. 3, may, p. 508.
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n n 266
Ipey3eTH OJrOBOPHOCT TIOBOJOM T3B. 'TpOKIeTcTBa pecypca”.”” Hamme, cmarpa ce Kako

cnabuje pas3BHjeHE 3eMJbe KOje Ccy Oorare MpPUPOJHUM pECypcMMa HMajy CIOPHjy CTOITY
pa3Boja o OHHMX KOje HE pacroliaxy oBuM OorarctBuMa. OBO M3 pa3jora mITo 3eMJbe Oorare
MPUPOJHUM OOTaTCTBUMA HE YMEjy HCKOPHCTUTH OBE MPEAHOCTH 33 Pa3Boj CBOjUX EKOHOMHUja
na cy npuHyheHe J1a ce ocliambajy Ha JbYACKU MOTEHIH]jal U MHTSIIUTCHIIN]Y.

Hadtom Oorate 3emibe HUCY ycHele Jia UCKOPHCTE 3a Pa3BOj OTPOMHA CPEICTBA
CTE€UYEeHa U3BO30M ,,IpHOT 37arta”. [leo je oTummao 3a moMoh cupomamHuma, J1e0 Ha PacKOIIHU
KHMBOT IIIEUKA, JICO 3a JIPJKaBy, a BEOMa Malli JIe0 3a Pa3Boj JeMoKparuje. IHcTaHT GoraTcTBo
j€ IOompuHENo y4YBpIINWBaky ayTOPUTApU3Ma, paciiojaBarby CTAHOBHUINTBA W TMOJAETH HA
oorate u ,,mociayry". Kao mocieauiia Tora jaBuwim cy ce OpojHH corijaiaHu rnpobiemu. Mnak,
y TOCIEOIHX JIeCeT TOAWHA OCTBAPEH je Hampelak y HEKHUM OO0JIaCTHMa JPYIITBEHO
OJITOBOPHOT MMOCJIOBaha MOITYT 3aIITUTE )KUBOTHE CPEMHE.

OnmTH je 3akby4ak Jia JOOPOBOJbHE WHUIIMjaTUBE HHCY OBOJPHE JIa 3a70BOJHC
3actpaimryjyhe apymrTBeHe u3azope. Mmak, moOpe IpymITBEHO OATOBOPHE Mpakce HE Tpebda
Komupatd Beh je HEONmXOAHO pa3yMeBame U mpuiarohaBame OpojHUM (akTopumMa
MOCJIOBamka, Kako OM ce CTBAPHO M JAM3ajHUPAO COTICTBEHU MOJEN APYIITBEHE OJrOBOPHOCTH
npenyzeha. C TuM y Be3H, OTPEOHO je Jajbe yCaBpIllaBamke U jauare KOHIENTAa JAPYIITBEHO
OJI'OBOPHOT MOCIIOBaMa IIITO MOJIpa3yMeBa Jlajba HCTPAKUBAA U JiedaTe Ha OBY TEMY.

Omnjie rae ce Biaja jeHe 3eMJbe MOKaKe Hee(hMKAaCHOM MM KOPYMITMPAHOM, MUTamba
13 00JIaCTH APYUITBEHE OJTrOBOPHOCTH Yy MOCJIOBay MpenylITeHa Cy caMuM peay3ehuma u
CaBECTH HUXOBOI MEHalIMEHTa. “3HamoO Ja MOCJIOBHU HMHTEpecH mpeay3eha u ApyliTBeHa
OJI'OBOPHOCT HHUCY y CyKOOY ajM jolI YBEK HUCMO MPEMOCTUIIM ja3 HEUCKYCTBA BE3aHOI 3a
apTUKYJIHMCakhe BUXOBOT OfHOca. Taj 3a1aTak NpenymraMo Haylu Koja he goka3aTH BUXOBY
KOMITATHOUITHOCT.”, U3jaBUO j€ JAeKaH XapBapACKe MOCIOBHE 1IKoje, JloHana I[aBI/UI.267

Ja je Temko WASHTHUPUKOBATH YTHIQ] IPYLITBEHO OJIOBOPHOI IOCJIOBama Ha
nocioBHe niepdopmance npeayseha, motephyje u nurtame Jlyuca ['epctaepa (Louis Gerstner):
“Kako hete mo6oJspIiati pe3ynraTe Heyera mTo He MOXKeTe I/ISMepI/ITI/I?”Z ® Henocrarak jacHe
onpeheHocTH ykaszyje Ha TO J1a OBO TOJPYYje JOII YBEK HHUjE€ JOBOJAHO HCTPAKEHO W Ja
Mepeme edekaTa ApyHUITBEeHEe OATOBOPHOCTH Y MOCIOBakYy HHUje HUMaO Jak 3agatak. OBo u3
pasJora ITo ce YeCTO Mepe CTBAapH Koje HUCY Mel)ycoOHO ynopenuse.

300r cBera HEBEJEHOI, HEMa CyMIb€ Ja KOHLENT JPYIUTBEHE OATOBOPHOCTU
1o/ipa3ymMeBa puMeHy oipeh)eHrnX BPeIHOCTH y MOCIOBamkY KOje angl came ceOu 1uJsb Beh cy
y GyHKIMjH mobosblIamba €KOHOMCKUX MeppOopMaHCH npenyz.eha.26 Jlok HEeku akageMHLU

**®Quak E. (2008): “A  delicate business”, The  Broker, 16.  jyH. JocTtynHo Ha:

http://www.thebrokeronline.eu/Articles/A-delicate-business, npeyseto: 20.03.2014.

*®’ Donald, D. K. (1952): Developing Administrative Concepts in Business. NMpema: Spector, B. (2008): ”’Business

Responsibilities in a Divided World: The Cold War Roots of the Corporate Social Responsibility Movement”’,
Enterprise & Society: The International Journal of Business History, Oxford University Press, Vol 9, No. 2, p. 329.

8 Heath, T. (2013): "Louis V. Gerstner Jr. lays out his post — IBM life", The Washington Post, 07. jyH. JocTynHo
Ha:http://www.washingtonpost.com/business/economy/louis-v-gerstner-jr-lays-out-his-post-ibm-life/2013/06/
07/04e9da2a-cd42-11e2-8845-d970ccb04497 story.html, npeyseto: 03.10.2014.

?%% Smart kolektiv (2009): Korporativno upravljanje i finansijska kriza, Beograd: Smart kolektiv, No. 2, str. 26.

JoctynHo Ha: www.smartkolektiv.org, npeyseto: 12.05.2012.; Bowie, N.E., Schneider, M. (2011): Business
ethics for dummies, Indianapolis, Indiana: Wiley Publising, Inc., pp. 21-22.
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MPENopyyyjy HHTETPUCALE APYIITBEHO OJITOBOPHOT MOCIOBAkA Y KOPIOPATHBHY CTPATETH]y
npenyseha, Ipyru oBaj KOHIICNIT MOCMAaTpajy Kao M3BOp MHOBamwuja. Kepon cmarpa nma cy
MHOTH TOKYIIAJIN J]a pelie reHepaiHe JIpYIITBeHEe ;17806J16M6. MebhyTtum, Kako HUCY yCHeNnu y
TOME, BpeMe je na ce npeayzehnma npyxu manca.” "~ JacHO je ga HeKe ApYIITBEHE MpodiieMe
JeIMHO Ip’KaBa MOXKE PEIIUTH aau ¢ 003upoM Aa mpenyszeha pacronaxy (UHAHCHjCKUM
CpeACTBMMA, TEXHHUYKOM EKCIEPTH30M M MEHAEpCKUM BEUITHHaMa, CBaKako Tpebajy
MHTEpBEHHCATH Yy rpaHuliama cBojux Moryhnoctu. Kepon nase amoctpodupa BaKHOCT
[IPOAKTUBHOT JIeJI0Bama Koje je ehuKacHHje o peaKTUBHOr (HIIp. CIpedaBai-¢ 3araljuBarba
BoJie jeTrHHje je o uniherma U caHaluje).

270CaroII, A. B., Buchholtz, A. (2008): op.cit., pod 2, p. 51.
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“Ja oxpabpyjeM miazie JbyJie 1a TIOCTaHy
COIIMjaJIHU IPEIYy3CTHUIIM H JIa Jajy CBOj
JOTIPHHOC Pa3BOjy IPYIITBa,a HE CaMo Jia
3apal)yjy HoBail. ITyko 3apahjuBame HOBIIA
Huje 3a0aBHO. [laTu CBOj HOTIPUHOC U
MEHaTH CBET MHOTO je 3a0aBHH]e
Myxamen Jynyc (Muhammad Yunus)

'79

“’OCcHOBaH Ha IPUHIUIIUMA TPUBATHE
WHUIIMjaTUBE, TPETy3CTHUIIITBA U
caMo3anonbaBama, a OCHAKEH
BPEIHOCTHMA JICMOKpPATH]j€E, JeTHAKOCTH U
COJTUAAPHOCTH, KOOTIEPATHBHH ITOKPET
MOJKe IIOMONH Jja ce TIPOKPYH IYT 32
BUIIIE TTpaBelaH U CBeoOyXBaTaH
exonoMmcku nopeaak’’ Kopu Anan (Kofi
Annan)

” AKO MOXEMO IIPOBECTH MPBY JIELEHU]Y
21. Beka y NpoHAIAKEHY IPaBUX
MpHUCTYyIa KOJU 3a/10BOJbaBajy norpeode
CHUpPOMAIIIHUX y3 MoMoh Mojena Koju
reHepuury npoGuT 1 Kpenpajy pajaHa
MECTa, OH/Ia CMO Ha IyTY MPOHANTAXKEHA
OJIp’)KMBOI" HAYMHA 32 CMAKBEHHE
cupomarutsa y csery.”” bui ['ejre (Bill
Gates)
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3. CABPEMEHU TPEH/1IOBU KOJU YOBJINYABAJY
APYIITBEHO OAI'OBOPHO ITOCJIOBAIBE

Tpanchopmaiidja CBETCKOT TPXKHIITA TMOCACIBUX JCIEHH]ja TOHOCH IPOMEHE Y
NOJMTUYKAM W CKOHOMCKMM OJHOCHMMa 3eMajba cBeTa. Hay4HO-TEeXHOJOIIKa W
uHpOpMaTHYKa PEBOIyIIHja OMOTYhMIIM Cy yja3ak MHOTHX 3eMajba y MeljyHapoIHy MOJeTy
pama. I'moGanmu3anmja ka0 HEYMOJHPMBH MPOIIEC HHTE3MBUPAO je uBpIIhe MOBE3UBAKE ca
npeay3ehnma BaH HAalMOHATHHUX TpaHWIa. THMe Cy 3eMJbe Y pa3BOjy Ha OCHOBY CBOjUX
KOMITApaTHUBHUX TMPEIHOCTH J00WJIE MIAaHCY J]a TIOCTaHy PaBHOIPABHU UTPAdd Ha TPKHUIIHO]
yrakmuid. OHe ynaxy OrpoMaH Hamop Kako OW ce YyKby4dwie y TJo0allHe TOKOBE
MPUBPEIHOT Pa3Boja U MOIITO-TIOTO OINCTaje Ha ToM myTy. Hamepa je na ce ycBajambeM HOBUX
3Hama M BEUITHHA OCTBAPH MOPACT MPOIYKTUBHOCTH. ONITUMKICTH BEPY]y Ja je riodanu3aiimja
OATOBOp CTarHaHTHOM pa330jy, JOK MECHMMHUCTHU Y OBOM JHHAMUYHOM IPOLCCY BHUAC HOBC
00JIMKE KOJIOHH]jaJIM3allHje CHPOMAITHUX Halllja CBETa.

I'mobanno tpxkumre y 21. Beky mocTaje M3a30B KOjU HMje Jlako casnagatd. On
npenyseha ce odekyje Aa mpartu TIoOajdHE TOKOBE IIOCIOBaka M NPOMEHH mocTojehy
napajurMy MEHaIMEHTa, IIOCIOBHE CTpaTerdje W OpraHu3aluoHy KyiITypy mnpenyseha.
Mebhytum, ocBajarbe HOBHX TPXKHIIHMX CErMEHaTa IOCTaje cBe Teke. HoBa exoHOMCKa
peasHOCT 3axTeBa of mpenyseha na Oyay dnexkcuOuiHa u nHOBaTUBHA. Hactynmio je HOBO
pa3nobJbe TpXKUIIHE JOMUHANMje ‘“BENMKHUX urpada’. Heku ayropum Bepyjy Kako IojeanHa
MyJITHHAMOHANHA npexyseha mpeysumajy Bogehy yinory Ha MONMTHYKO] cueHH,
ocTBapyjyhu Tako TyroroJullil-e Harope /1a Biajajy CBETOM.

[TpoTuBpeuyeHocTn riobanu3anyje BUAJBUBU Cy Ha CBakoM Kopaky. [lok ce cBer
XOMOT'€HH3Yje 3axBajbyjyhu HHpoOpMaljama, TEXHOJIOTHU]U U TPAHCIOPTY C jJeJHE CTpaHe, Ha
Jpyroj CTaHU TNOCTAjy aKTyelHU HWHIMBUAyaluzaM U cioboma. [lomaze mo wu3paxkaja
HEeraTUBHE MocieauIe riaodanusanuje. Pa3BujeHe 3emibe ycBajajy KOHKYPEHTCKY CTPaTerHjy
3aCHOBAaHY Ha HUCKUM TPOIIKOBHUMA PajJHE CHAre y3 JOJAaTHO yjarame y HOBa M MHOBAaTHBHA
TEXHOJIOIIKA pelliekha. Y el cIo00IHOT KpeTama pode 1 KanuTalla, Ho00JbIIaBa ce MoJIoXkKaj
Beh Oorartux a yrposkaBa mo3uiidja 3eMajba y pa3Bojy, Tj. J0JIa3u 0 MOTOpIlIaBama MoJI0XkKaja
CI/IpOMaII_IHI/IX.272 HeratuBHe penepkycuje rio0allHUX TOKOBa oJpaxkaBajy ce Hajuemthe y
o0jacTu paja M 3alITUTE KUBOTHE cpenuHe. ['mobGanm3anja je mokasana Ja ce JOII yBEK
KMYpHU Tpej HempaBAoM, KOpynuujoM u poboBckuM pajnom. Ctora, cBe yenrhe ce mocTaBsba
nutame: ’Jla nmu riobanm3aiyja Koja WMa 3a IUJb €KOHOMCKY WHTETpAlHjy U JPYIITBEHY
KOXE€3H]y, I0JJaTHO ToJIapu3yje cBeT?”

®dnexcubuiaH ¥ JUHAMUYAH, MPOIEC TIo0ann3annje OTBapa HOBE MOTYNHOCTH Koje
Tpeba UCKOPHUCTUTH 3a pacT npeayseha u JeMoKkpaTu3anujy ApymTea. icToBpeMeHO OH HOCH

27 Scherer, A. G., Palazzo, G. (2011): "The New Political Role of Business in a Globalized World - A Review of a

New Perspective on CSR and Its Implications for the Firm, Governance, and Democracy”, Journal of

Management Studies, Vol. 48, No. 4, p. 903.
%2 Milaginovi¢, S., Bajagi¢, M. (2005): "’Globalizacija i fragmentacija - Vladajuce dinamike globalnog drustva”,
Megatrend revija, Beograd: Megatrend univerzitet primenjenih nauka, Vol. 2, No. 2, str. 43.
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ca coboMm OpojHE OMacHOCTU Koje Tpeda y M3BECHO] MEpU pPa3yMeTH KaKo OW ce HEraTUBHU
epeKTH Ha BpeMe OTKJIOHWIM WM OapeM MHHUMH3Upaid. Pemema He Tpeda TpakuTH y
OCTBapHBalky TPEHYTHUX PE3yJITaTa, Tj. MOTHYHO] MOTYHHEHOCTH IIOOATHUM TOKOBHMA WU
MOTITYHO] 3aTBOPEHOCTH HAIMOHAJIHMX TpXHINTA. Vcxomm 3emaiba y pa3Bojy MOTY ce
MOKa3aTH MO3UTUBHUM YKOJHUKO Cy Mepe Mpeay3eTe y CMepy MOMHPEmha OBE JBE KPajHOCTH.
OBoO cBakako Mojpa3zyMeBa ajekBaTHe pedopMme y neduHHUCAkY yJIore U 3Havaja Jp)KaBe y
perynucamy eKoHOMcKe mnonuTuke. [loTpebHO je Qopmuparn HWHCTUTYLHjE U JIOHETH
3aKOHCKY peryJiaTHBY KOjoM he ce yMamHTH, aKo HE y MOTITYHOCTH STMMHHUCATH, HETaTUBHE
MMIUTMKAIMje pactyhe HHTerpanuje riiodaiHe eKOHOMH]E.

CMameme HaQTHUX pe3epBH WK MPOU3BO/IHA JI0BOJbHE KOJIIMYMHE XpaHe 3a cBe Behu
Opoj CTaHOBHHKA YKa3zyjy Ha TO Ja MpoOiieMu TinobanHe eKOHOMHje TOCTajy allapMaHTHH.
Kimmmaronor Majkn OnenxajMep HaBoau: ©°Y HEKUM MOAPYYjUMa MPUHOCHU CY Yy TTOTIYHOCTH
npecTany Ja pacty. Moje JIUYHO TiieAnmTe je na je Hajeha mpeTma KIMMATCKUX MpoMeHa
cioM npexpamberor cucrema.”””® Ympaso Cercku exoHoMckr (popyM y JlaBocy oxpiaH
2014. romuHe HarmamiaBa 3Hayaj ypreHTHOCTH TpeAy3uMama Mepa eKOHOMCKHX pedopMu
kojuMa he ce 00e30eaUTH €KOHOMCKa W (DMHAHCHjCKAa CTAOMIIHOCT Kao M TOIITOBAHE
NPUHIIATIA OJPKHBOT pa3Boja.’’* OpKMUBOCT MOAPa3yMeBa JyropodHy BH3Mjy 1 mocBeheHoct
LIAIBEBHMA KOjH fie 06e36€UTH IIPOrPec W OAPIKATH MHP y CBETY KOjH ce O30 Mema.’'

OxpxuBH pa3Boj MOCTaje aKTyeJlaH KOHLENT KOjU MpOoXXUMa CBe c(hepe MOCIOBHOT U
JAPYIITBEHOT XMBOTA MOTEHIMPAjyhn Ba)XXHOCT OvyBama MPUPOIHUX pecypca. Bpemenowm ce
noBehaBajy €KOJIOIIKM 3aXTeBH KOJU C€ IMOCTaBJbajy Impeny3ehnma, a cBe y MLHIbY
ONTUMH3AIMje KBAJUTETa >KUBOTHE cpeauHe. Kako mokaszyjy nocaiamime TEHACHIH]E,
notpedaH je BEJIMKM HArop Kako OM ce ocTBapuia YIITeAa MaTepUjaIHUX U E€HEPreTCKUX
pecypca U MHTe3UBHpaa ynorpeda oOHOBBUBUX M3BOpa pecypca. [locrasiba ce nutame: [la
mm he TexHoIIoTHja 1 HayKa MOHYIUTH 00Jba peniema y Oyayhnoctn?

OxppxuBM pa3BOj je JAMHAMMYHM IIPOLEC KOJU C€ KOHTHHYEIHO THpuiarohasa
HOBOHACTaJ MM rpoMeHama. [IoTpeGHO je OCTBapuTH U OAPKATH CKIAJaH OJHOC EKOHOMCKOT,
€KOJIOLIKOT U APYIITBEHOI pacTa, Kako OM ce odyBaJia ’KMBOTHa cpeinHa. ‘“‘Pa3Boj Mopa 6utu
OJP)KUB, HE CaMoO EKOJIOIIKM Beh W JAPYIITBEHM M EKOHOMCKH ... Bmazme, mpemyseha u
MOjeIMHIIM MOpajy pa3yMeTu Be3e n3Mel)y TUX pasiuYUTHUX BPCTa OJPXKUBOCTH., U3jaBHO je
2004. romuue, Kodwm AmnnaH, rnaBHu cekperap YH-a. JlaHac ompuBOCT mpuMOpaBa
npenyzeha na apyraudje mocmarpajy HpOHM3BOJIE, YCIyre, KOHKYPEHIHjY, TEXHOJOTH]y H
nHoBanuje. OIpKUBO TOCIOBAKE Mpeay3eha moapazymeBa NpoMeHy OpraHu3aluoHe KyaType
y CKJIally ca HOBMM JIPYIITBEHUM BPEIHOCTUMA KOj€ Ce TeMeJbe Ha 3HambYy, KPEaTUBHOCTH U
nHoBanujama. CaMo oHa mpeay3eha Koja Cy UCTUHCKH OMpeIeJbeHa 3a OJIPKUBO TOCIOBAHE
ycIieBajy Jla cauyBajy CBOjJy KOHKYpeHTHY mpenHocT. Jlanac ce ox mpenyseha odekyje na
WHKOPIOPHPAjy KOHIIETIT OAPKHBOCTH HE caMO y CTpaTerdjy mocioBama Beh m y
U3BEUITajUMa TPWIMKOM TIpOlLleHE JAyropouHe BpeaHocTH mpeny3eha. Ha Taj Hauun

273 Foldzer, T. (2014): "Nova zelena revolucija”, National Geographic Srbija, Oktobar, str. 34.

274 x*% (2015): “Neslaganje oko evropske deflacije u Davosu”, Blic, 21. jaHyap. [OCTYyNHO Ha:
http://www.blic.rs/Vesti/Svet/528433/Neslaganje-oko-evropske-deflacije-u-Davosu, npeyseto: 10.03.2015.

?> United Nation Global Compact (2014): Shaping a sustainable future, Guide to corporate sustainability, New

York, p. 9. HoctynHo Ha: https://www.unglobalcompact.org/docs/publications/UN Global Compact Guide
to_Corporate_Sustainability.pdf, npeyseto: 12.03.2015.
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oMoryhaBa ce jenaH XOJNUCTUYKHU NPHUCTYI OJPKMBOM DPa3BOjy, yBakaBajyhu cBe yTHIlajHE
¢axTope.

Kako ©u ce cTtBOpHMO amMOUWjEeHT 3a OJAPKMBU Pa3BOj HEONXOJAHA je capama CBUX
3aMHTEPECOBaHMX aKTepa (IapkaBe, MPOGHUTHOT U HEMPOPHUTHOI CEKTOPa, MEAHja WT.), Ja
3ajeIHNYKU KOPUCTE pecypce U mojaHoce pusuk. [lopen yBohema u noomrpaBama 3aKOHCKUX
perynaTtuBa, TOTPeOHO je TMOJCTHUIAkEe JOJATHOT yiarama y o0pa30Bame, HCTPAKHBAMBE U
pa3Boj, OJCYCTBO KOpYMIHje H J0Opo yrpaBbame. Y QYHKIUJU OJPKHBOT DPa3Boja,
HEOITXOHO je& TOAM3akhe HUBOA CBECTH MOTPOIIAYKOT JIPYINTBA Ja CE Mambe KyIyje W BHIIC
BpenHyjy cTBapu. Ha Taj HaumH, cTBapajy ce 3/paBe M TpajHE OCHOBE IIOOATHOT pa3Boja.
Mebhytum, U mopen jaBHOT 3aroBapara MPUHIMIIA OJPXKUBOCTH jOII YBEK C€ KMYpPH TIpej
OpojHuM npobiemuma, Mel)y KojuMa Cy M HeXyMaHH yCIIOBH pajaa y ¢abpukama cHadaeBaya
BEJIMKMX MYJITHHaIMOHATHUX Tpeay3eha. Crora, octaje murame: Jla nu je oApKuBH pas3Boj
JOII jeHA MoIylapaHa MeHayuMeHT ¢ono3oduja 21. Beka?

IIpenyzeha koja pa3BHjajy OyropodHe IMapTHEPCKE OJHOCE capaame ca
3aWHTEPECOBAaHUM CTpaHaMa MOTY padyyHaTH Ha J0o0pe mocioBHe pesynrtare. C TUM y Be3H,
TOKOM TIOCJIC/IIbUX TOJMHA, ca3pesia je CBECT O MoTpedH yBohema CHCTeMa H3BEINTaBama O
CBUM OMTHHMM aKIEKTHUMa MociaoBama. O0jaB/bHBakbEM IIEPUOUYHUX U TOAUIIBUX U3BEIITAja
je 3Ha4ajHO, HApPOYUTO JaHAC KaJa je HapyIICHO IOBEpPEeHE y TOJUTHUKY, Npemny3eha,
UHCTUTYIIMje, TMa 4Yak u Memuje. IIpakca peoBHOTr H3BEIITaBama Mpyxka MOTyhHOCT
npenysehy nma ocurypa keJbeHy IMO3WIHUjy Ha TpXumrty. Boleme oTBopeHOr amjanora ca
3aMHTEPECOBAaHMM CTpaHaMa 3axTeBa MOCBENCHOCT MEHAIMEHTA jep M3BEIITaBambe, CaMo IO
ceOu, He JOBOJIH JI0 )KEJbCHUX pe3yJTara.

CaBpeMeHO TMOCIIOBaWk€ KapaKTepHIle TPeH]l H3BeIlITaBakba KOjuM ce oOyxBara
€KOHOMCKa, EKOJIOUIKAa M eTHYKa JUMEH3Hja IOcCiioBama. V3BemTaBame O OJPKUBOCTH U
JPYIITBEHO OJrOBOPHOM IOCJIOBAmY j€ CACTaBHU JEO INpoIeca KOjUM Ce Ha TPAaHCIapeHTaH
HauMH TNpe3eHTyjy ojapeheHe wuHMnMjaTHBe npeny3eha. VIHTerpucameM mNpUHLUNA
TPAHCIIAPEHTHOCTH Yy TIOCJIOBHE aKTUBHOCTM mpeayzeha o0e36ehyje ce edexkrtuBHa
KOMYHHKaIlMja Kako yHyTap mpeqyseha, Tako M BaH mera. TpaHCIapeHTHOCT AaHac MOcCTaje
HeKa BPCTa “aHTHTe3e HJeje TPAIMIMOHAIHOT MAPKETHHTa O KOHTPOJIH TojaTaka”. >’

Y caBpemMeHUM YCJIOBHUMAa IOCJOBama Mpeay3ehy ce MOCTaBjbajy CBE CTPOXH]U
3aXTE€BM Yy MOIJIEy MOIITOBaWkA MPUHIMIA OJPKUBOr pa3Boja. McnymemeM OBUX 3aXTeBa
JOTIPUHOCH ce To0O0JbIlIalby UMHUIJA U pelyTaluje npeayseha a TUMe U OCTBapuBamy J100pHX
MOCJIOBHUX pe3yiTara. YIpaBO 3aTO C€ Ha YCIOCTaBJbale aJeKBaTHOI CHCTEMa
KOMYHHIIMpama MocMaTpa He Kao Ha Tpollak, Beh kao Ha MHBeCcTHLH]Y Yy O0osby OynyhHOCT.
Kopumhemem copucTunvpanux MpUCTyna y KOMYHUIMpamy, a 3aXBajbyjyhu MHTEpHETY U
NpYWITBEHUM Mpexama, npeaysehe npodumiuine xebeHM UMHUI U u3rpahyje nobap omHoc
capajlb€ ca HMHTEpEeCHHM TIpylaMa y BHJIY JABOCMEpHE KOMYHHKaluje. Y H3BEIITa)y O
onpxuBoM pasBojy 3a 2013. romuny, mpemy3eha Xemodapm mumre: “Busuja myropodHor
pa3Boja Xemodapma oOyxBaTa M OJIrOBOPHO IMOHAIIAWkE MpeMa JPYIITBEHO] 3ajeJHULU H,
yjeIHO, TPeJICTaBJba CTPATEIIKY OpHjEHTAIM]y Halle KomnaHuje. M3BemTaBame 0 MoCiIoBamy
3aIoyeNy CMO MPOIUIE FOJMHE a UHUIMPAHO j€ HACTOjalheM KOHTUHYHMPAHOT yCaBpIlaBama y
NpUMEHN TPHUHIWIA OAPKHUBOT pa3Boja W yHampehema KBamUTeTHE KOMYHHKAIWje ca

276 Post, R. (2013): "When big brands stumble: Starbucks and Toyota on hyper-transparency’”’, The Guardian,

03. okTobap. foctynHo Ha: http://www.theguardian.com/sustainable-business/starbucks-toyota-transparency-
social-media, npeyseto: 02.02.2015.
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MIOCJIOBHUM TMapTHEpUMa, Jp>KaBHUM HHCTUTYIMjamMa, ald M jaBHOIINY y HHTEPHOM U
eKCTEPHOM OKpykemwy.”> ' OBO je caMo jefaH o IpUMepa MpEACTaBJbamba M3BEINTAja O
OJIp)KMBOM Da3BOjy KOjU HCIyHaBajy HajBuile MelhyHapoaHe craHmapiae. MHora japyra
npenyzeha mpoM cBeTa Ccy ce MPUKJbYduiia OBOj MHHUIIMjaTHBH.

TokoMm BpemeHa wHpOpMaIMje Koje cy mpeny3eha miuacupana pasinKoBale Cy ce
npema caapxkajy u ooumy. Ilocrano je jacHO 1a je HeomxojHa CTaHIapau3allija M3BEIITaja
Kako O ce omoryhmia ynopenuBocT nepGpopMaHCH MOCIOBAkA U BbUXOBO MEPEHE Yy OJTHOCY
Ha aKTyeJIHy 3aKOHCKY perynaTtuBy. IIpakca je mokaszana na ce cBe Behu Opoj mpemyseha
OJUTydyje 3a PEIOBHO TOJIMIIEHE U3BEIITABAHE O OJPKUBOCTH Y CKIIAAY ca CTaHAapIu30BaHUM
I'PU cmepHuiama.

Vkonuko mnpexysehe HamepaBa na Oyne KOHKYPEHTHH TakMH4Yap Ha CBETKOM
TPXKUIITY, TOTPEOHO je Ja KOMYHUKAIMOHE MEXaHW3ME HWHKOPIOpHpa y CTpaTerujy
nocioBama. MeHaypMeHT mnpeny3eha Tpeba 1a CcXBaTH H3BEIITABAkE Kao JyrOPOYHY
NPUOPUTETHY AaKTUBHOCT a HE caMO Kao MexXaHu3aM Koju he TpeHyTHO o00e30enuTH
mpoMoIyjy mpeyseha.

TexHomomke mnpoMeHe M Pa3Boj HHPOPMAIMOHO-KOMYHHKALMOHE TEXHOJIOTH]jE
WMHTE3MBHPAjy MPOLEC CTBapama BpeaHocTH y 21. Beky. MehyTtum, mocrojame TEXHOJIOTH]jE
caMme 1o ceOu He Jaje BUCOKY CTONy Npo(UTAOUIHOCTH. YCIIOB 3a YCIEIIHO IOCIIOBaHke
3aBUCH O]l IPUMEHE CTpaTeruje IMOCIOBama Koja ce mpuiarohaBa 3axTeBUMA JUHAMHYHOT
TpkumTa. Harnu pasBoj TexHosoruje o6e3dehyje nHoBaTHBHA pellema Koja Mmo0oJbIaBajy
MPOU3BOJIHU TIPOLIEC Y3 ONTUMAIHO KOopumheme TpagulMoHAIHUX pecypca. Onpxuse
TEXHOJIOTHj€ U MHOBAIMj€ W3a3UBajy MO3UTUBHE e(heKTe y eKOHOMUJU U APYLITBY U OKa3yjy
ce Kao KJbY4HHM (DakTop y ynpaBibamy IOCTOjehUM M H3HAJaKemhy HOBUX pecypca.

Y 1wy ayropouHor cTBapawma mnpodura, mnpenyseha Mopajy Aa mpuxBaTe
TEXHOJIOTH]y Kao KJbYYHH TIPEAYCIOB 32 TIOCTH3ame KOHKypeHTHOCTH. [Ipemy3eha koja HuCY
CIpeMHa Jla MpHXBaTe MPOMEHE KOje J0Jia3e ca pa3BojeM TeXHousioruje Hehe MCKOpUCTHTH
npegHocTH koje uMm ce Hyzae. UT je omoryhmna yHanpeheme NOCIOBHHX Tmpoleca y
npeaysehy. Nnak ona ca coboM HOcH M OpojHE €THUYKE M3a30B€ ca Kojuma ce mpemyseha
cyouaBajy. 3axBajbyjyhu HOBUM TEXHOJOLIKUM JOCTUTHYhHMa, JaBHOCT 1OCTaje 3aXTEeBHUja Yy
nornieny obenolamuBamba HH(oOpMaIMja o MocaoBamwy npeayseha.

3axBasbyjyhu MoryhHocTMMa Koje caBpeMeHa TEXHOJIOTHja IpyXka, OCTBapyje ce
KeJbeHa MHTEPaKTHBHA KOMYyHHWKalja npeayseha ca okpyxemeMm. Tako ce Opuiry rpaHuie
u3mely mpenyseha u 3amHTepecoBaHux akrtepa. C TUM y Bes3H, mpeaysehy ce mpyxa
MoryhHOCT fa 00Jb€ HCTpaxyje W paszyMe HBHUXOBE MOTpede M jkeshe. 300T CBE OIITpHje
KOHKYpEHIIMje U KPUTHKE JaBHOCTH, MHOra mpeayseha, ykipyuyjyhu nanain pectopana Op3e
xpane Mexknonanac (McDonald’s), xopucre caBpeMeHH MyJATHMEIHjaIHE CEpBHCE 3a
Tpancep MHPOpPMalLMja O HBUXOBUM HpPOM3BOIMMA W yciyrama. [IpenHocT Ha TPXKHUILTY
octBapuhe oHa npenyseha koja Opke 1 00Jbe pearyjy Ha TPIKUIIHE 3aXTEBE.

MHoOBaTHBHE TEXHOJIONIKE CTpPATErHje TeMeJbe Ce Ha MPETIIOCTABIM HEOMXOIHOCTH
palMoOHAIHOT KopuIinhema MPOM3BOJIHUX KamaluTeTa, KOHTUHYEITHOT pa3Boja CTPYYHOT H
OpraHU3alMOHOI MOTeHIMjala W yHampehema oJHOCa capamme Kpo3 IapTHEPCTBO U
nHOBaTUBHOCT. Ha Taj HaumH cTBapajy ce peajlHe OCHOBE Ha Kojuma Ou ce o00e36enno

77 http://www.hemofarm.com/docs/SR%20HF%20Godisnji%20izvestaj%202013.pdf, npeyseto: 11.03.2015.
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OJIp’KUBH pa3Boj. [lanac orcrajy caMo OHM KOjU MOACTUYY KPEaTUBHOCT M HYJI€ HOBA pelIeHa
Ha Op3, epuKacaH W OArOBOpaH HAuWH. 32 MEHAIMEHT CaBpeMEHOTr mpemny3eha Benuku je
M3a30B Jla MaKCHUMAall0 HMCKOPHUCTH IMOTEHIHMjaln TexHojoruje. "CrpaTervja KoMmMmaHHja ce
ycMepaBa Ka pa3BOjy HMHOBATHBHUX TEXHOJOIHja Koje he JOHeTH EeKOHOMCKY KOPHCT,
€KOJIOIIKY OJPXHBOCT W JPYIITBEHY OATOBOPHOCT, Kao KJbYYHUX TIIOJIyra OJP>KHUBOT
pasBoja.” 8 Kopumihewe HOBHX HM3BOpa €HEPTHje, MPOU3BO/IHa YHCTE BOJIe, HOBA OTKpuha y
o0yacTu MEIUIIMHE, CaMO CY HEKa OJ] MTHOBATHBHHX PEIICHha KOje HyAH TEXHOJIOTH]a. JeIHO je
CUT'YpHO, y CaBPEMEHOM TJI00ATMCTUYKOM OKPYKEHY TEXHOJIOTHja Tpeba Ja Ja MOAPIIKY y
cBUM c(epamMa APYMITBEHOI U EKOHOMCKOT >kuMBoTa. CTemeH WHBECTHUpama y HOBE
TEXHOJIOTHje TI0CTaje 3HavyajaH MoKa3aTesb JAPYIITBEHO OATOBOPHOTI MOHAIama npeny3eha u
MIPEyCIIOB OCTBAPUBakha KOHKYPEHTCKE MPEIHOCTH.

VY Bpeme Kajia ce eKOHOMCKa MPEeBHpama Mpoay0sbyjy, HEOIXOIHO je carjelaTi HOBE
E€KOHOMCKE MOJIEJIe M CTpaTerrje IocioBamba KOjuM he ce yOmaxuTu TypOyJIeHTHOCT
TPXKHUIITA. YHOTpeOda HOBMX HMHOBATHBHUX IOCIOBHHMX MOJ€Jla MMa 32 LUJb 33JJ0BOJHCHHC
€KOHOMCKHMX M JIPYIITBEHUX MoTpeda. Tako colujasHo Mpeay3eTHUIITBO y cBe Behoj mepu
npey3ruMa yJory MHOBaTtopa M Hocuona npomeHa. Mimajyhu y Buny meroBy pedopmaropcky
yIOTY y COLIMjATHOM CEKTOpY, MOXKe ce pehu Ja COLHMjaHO MPEeay3eTHUIITBO MPOMOBHIIE
JIPYIITBEHO OATOBOPHO MOCIOBAIb¢ HA JIOKATHOM HHBOY.”® OHO IITO je 3ajeHHUKO
Pa3IUYUTAM TEPMHHOJIOIIKUM HHTepnpeTaqugOMa OBOT' KOHIIETITA TTOCJIOBAMA j€ KPEHparbe
APYIITBEHE TPe HEro BIACHUYKE BPEJHOCTH,” U TO W3HAJIAKCHEM WHOBATHBHUX peEIICHA
npe Hero mocrojehinx.’®’ McrpaxmBama TOKasyjy Kako OBaj OOIMK HHOBATHBHOT
TPE/Y3ETHIYKOT MOCIOBAba MOKE 33[0BOJBHTH IOTpe6E Koje 10 caja HHCY MOAMHpEHe. >
Oncranak ¥ pa3Boj OBUX areHara MPOMEHa 3aBUCH IpEe CBera OJ 3Hama, BEIITHHA H
KPEaTHBHOCTH COLIMjaJTHUX IMPEAy3eTHUKA, YHjU je paJ 4ecTo MHcnHupatuBaH. bun [pajTon
(Bill Drayton) peHomMupaHu OTaIl COIMjaTHOT MPEIy3eTHUILTBA U OCHUBAY ATIoKa (oHmarmje
(Ashoka Foundation), conmjanne npeay3etHuke onucyje Ha crnenehu HaumH: “JlpylITBeHH
MPey3eTHUIM HUCY 33JI0BOJBHU JIHjeJbeHEeM prude WM yuemeM Jpyrux kako ce neua. OHu ce
jemHocTaBHO Hehe CMUPUTH CBE IOK HE CIIPOBEAY PEBOIYIIU]Y Y puOapcKoj I/IHzLyCTpI/IjI/I.”283

Adupmarmja ynore couMjamHOT TPENy3eTHHINTBA HAcTala je ycliel] HEraTUBHUX
edekaTa nubepann3aiyje TPKUIIHUX OJHOCA, HEKPEATUBHOCTH M HEE(PUKACHOCTHU JP>KaBHOT

7% Levi-Jakgi¢, M. (2015): ”’Potrebne radikalne inovacije tehnoloske i poslovne strategije za odrzivi razvoj —

Phillips vise ne prodaje sijalice veé luksove”, Casopis InterFON, 09. mapT. J[OCTYNHO Ha:
http://casopisinterfon.org/2015/03/09/potrebne-radikalne-inovacije-tehnoloske-i-poslovne-strategije-za-
odrzivi-razvoj-phillips-vise-ne-prodaje-sijalice-vec-luksove/, npeyseto: 12.03.2015.

7 Raitevi¢, V., Glomazi¢, R. (2012): "Socijalno preduze¢e u Evropi'. U: Znacenje i oblici socijalnog

preduzetnistva, Beograd: Friedrich Ebert Stftung, str. 30.

280 Zadek, S., Thake, S. (1997): "’Send in the social entrepreneurs”. New Statesman, Vol. 26, No. 31. MNpema:

Austin, J., Stevenson, H., Wei-Skillern, J. (2006): "Social and Commercial Entrepreneurship: Same, Different, or
Both?”, Entreprneurship theory and practice, January, Vol. 30, No. 1, p. 2.

281 Austin, J., Stevenson, H., Wei-Skillern, J. (2006): "Social and Commercial Entrepreneurship: Same, Different,

or Both?”, Entreprneurship theory and practice, January, Vol. 30, No. 1, p. 2.

282 Raicevi¢, V., Glomazi¢, R. (2012): op. cit., pod 279, str. 61.

*8 Simundza, A. (n.d.): ”’Socijalno/Drustveno preduzetnitvo”, dimenzijaopus.wordpress.com/socijalnodrustveno-

preduzetnistvo [Blog]. [JocTynHo Ha:  https://dimenzijaopus.wordpress.com/socijalnodrustveno-preduzetnistvo/,
npeyseto: 13.03.2015.

96


http://casopisinterfon.org/2015/03/09/potrebne-radikalne-inovacije-tehnoloske-i-poslovne-strategije-za-odrzivi-razvoj-phillips-vise-ne-prodaje-sijalice-vec-luksove/
http://casopisinterfon.org/2015/03/09/potrebne-radikalne-inovacije-tehnoloske-i-poslovne-strategije-za-odrzivi-razvoj-phillips-vise-ne-prodaje-sijalice-vec-luksove/
https://dimenzijaopus.wordpress.com/

[TocnoBHa eTnka, APYIITBEHA OATOBOPHOCT M KOHKYPEHTCKA MPEIHOCT npey3eha

anapara. [locrano je jacHo 1a ce pacTyhum IpymTBEHUM MpodieMruMa HE MOXKe OaBUTH caMO
npxaBa. OBy yiory He MOTY CaMOCTAJIHO Ipey3eTh HU mpeny3eha, Kao HU HeBIaJWHE
oparau3anyje. CHCTEMaTCKO CTBapamke MPOMEHa MOXKE C€ OCTBAPHTH CaMO Mel)yCeKTOpCKUM
NapTHEPCTBOM JpkaBe, npexayseha u HeBaaguHOr cekropa. llapTHepckum opHOCHMMA
capaame, KpeaTuBHOmIhy H 3HameM, BOJOM U HCTpajHOIINy MOXKE Ce JONpPUHETH
OJP’KMBOCTH M JTYTOPOYHOM pellaBamy APYIITBEHUX HpoOiema. Jlakie, camo 3ajeiHUuYuM
JITIOBalbeM KOje TMoJpa3ymMeBa e(pUKAaCHy KOMOHMHAIM]y pa3IHYUTHX KOMIETEHIHja |
pecypca, OCTBapyjy C€ JKEJbeHH pe3ynTaTH y OOJacTH COLUjaHUX yCIyra ¥ 3allTHUTe
’KMBOTHE CPE/HHE.

Kao wu cBako mpeny3ehe, BWUXOB ycrmex W OICTAaHAK 3aBHCHU O] EKOHOMCKE
onpxkuBocTH. [Ipuxos Koju ce ocTBapyje nabe ce ynaxe. Kama je ped o opranusanuju paua u
(bMHAHCHpaWky COIMjaTHUX MpOoTrpaMa Hajuenihe ce uMajy y BULy CPEIICTBA KOja ce HabaBJbajy
MPOjeKTHUM (DMHAHCUPAKHEM W CyOBEHIIMOHHMCAKEM, NPYKAmbEeM CTPYIHUX caBeTa M 00yka
conujamHUM npeayzehuma, kopuniheme JOHATOPCKE U BOJIOHTEPKE MOAPIIKE HT/I.

Jenna opn HajBehux mpenpeka 3a pa3BOj COLMJAIHOI TMPEAY3eTHHMIITBA jecTe
HETIOCTOjamke aeKBAaTHUX MPOMHUCA O COLUjATHOM Ipeay3eTHHIITBY. C TUM y BE3H, KOHILIENT
COIIMjaJTHOT TPEIY3ETHUIITBA MOXE YCHEIIHO 3a)KMBETH y CBHM JICJIOBHMAa CBETa aKoO ce
MOJUTHKA FHUXOBOT pPa3BOja MHTETPHINE W IIOCTaHE BaXHA CTaBKa Yy CTPATEUIKUM
nokymeHTnMa. llojcTHname pgajber pasBoja  COLMjAIHOT MpEeAy3THUINTBA Moryhe je
OCTBApUTH yCBOjambeM aJeKBaTHUX (DUCKIAHUX Mepa, MOAU3ambeM CBECTH O BbUXOBO] YIO3U U
3Hauajy pa3HUM eIyKaTUBHUM Iporpamuma, yBohemeM HOBUX CTyAHjCKHX mpoduia koju he
Ce peann30BaTH HAa YHHBEPUTETETMMAa WM Kpo3 pa3He oOnMKe He(hOpPMalHOT yuewa,
myOJIMKOBamkeM OMIITEeHa 3a 00Jbe pa3yMeBame MOTYNHOCTH COLIMjalHE eKOHOMH]E UT/I.

VY 106a eKOJOIMIKMX M TEXHOJOIIKMX MPOMEHAa Ka0 M KOHTHHYEIHE MambKaBOCTH
pecypca, IpPYIITBEHO OATOBOPHO IIOCJIOBaEm€ CE€ II0Ka3ajlo Kao 3aMcTa KOPHCHUM
HHCTPYMEHTOM 3a 00Jb€ MO3HMIMOHUpAe Ha TPXKHUIITY. Yciaen yOp3aHux NpoOMeHa H
riobanHuX (QeHoMeHa, npeny3eha HWHTe3UBHpajy HAmope Kako OM ce OCTBapWIM BHCOKU
CeKOHOMCKH M JpymTBeHH pe3yntatd. CTora, CIOCOOHOCT cariiefaBama 3Ha4ajHUX U
aKTYeITHUX TPEHIOBA IOCTaje MMIIEPATHB Yy [UJbY PAIlMOHAIHOT YIIpaBJbakha MPOMEHAMa Y
OKpyXemwy. TpKHUIIHU JUAEpPH MOpajy KOHCTAHTHO Ja OpaHe W OJp»KaBajy KOHKYPEHTCKY
npegaaoct. C TUM y Be3H, MOKE C€ IPUXBATHTH CTaB MMO3HATOI TEOpPETHYapa MeEHAIMEHTa
IMpaxenana (C.K. Prahalad): “Kaky roa ma umare npemHocT, Heko hie Bam je 0J1y3eTI/I.”284

3.1. TVIOBAJIN3ALINJA

Haxko je npahena 6pojHUM TEOPHjCKUM U KOHIIENTYaJIHUM OKBHpHUMA, Iiiodain3anuja
Jj€ W JaHac BUIIE HEro MKaJ aKTyellHa TeMa Y €KOHOMCKHUM, MOJUTHYKUM, COLMOJOIIKUM U
IpyruM yTHIQJHUM KpyroBuma. M3asuBajyhu OpojHe nebate 0 €eKOHOMCKUM U JPYIITBEHUM
UMIUIMKaIMjama, Tiaobanu3aimja je 3a jeHe YjeIubEemhe CBeTa, JIOK je 3a JIpyre HHCTPYMEHT
pasopa u npoayOsprBame ja3a nu3mel)y boratux u cupoManrHuxX. [ToMUTHYKIM U €KOHOMCKUAM
KOHTMHEHTAJHUM HHTerpaljaMa WHTEe3UBHHje ce yoOunyaBa OopOa 3a JOMMHAIMjOM Ha

%% http://www.ekonomija.ac.me/sites/ekonomija.bild-studio.me/files/multimedia/fajlovi/obavjestenja/2014/

10/05 - konkurentska prednost.pdf, npeyseto: 13.03.2015.
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CBETKOM TPXHINTY.”®® AKTyenHa EGKOHOMCKA peaiHocT moTBphyje na je 21. Bek, Bek
TpaHncdopmaluje NpuBpeae U ApymTsa.

CaBpeMeHO JpYyHITBO Cce€ pa3BHja y TMpaBIly MAacOBHE IPOU3BOIE, MACOBHE
MOTPOILE, MOJPHU3ALM]E OpraHu3alidje T[OCJIOBalkba M MPUMEHE HOBUX HAy4yHO-
TEXHOJOIIKUX pemiema. llepcriekTuBa pacta BHIM CE CaMO Yy CBETCKUM OKBHpHMA.
Crangapausyjy ce mpou3Boau U yciayre. KOHKypeHTCKY MpeaHOCT MOCTHXKY Opxa, 00Jba,
jedbrtuHuja 1 nHOBaTHBHMja npeay3eha. Ycien nubepanu3ayje TPrOBUHCKUX OJHOCA JI0JIa3H
JI0 U3pakaja MOOMJTHOCT KamuTasla KOjU TOKa3yje CBY CBOJy CHary M CIocOOHOCT ajanTaliije
HOBOHACTAIMM YCIIOBUMa KOj€ JAMKTUpPA TPEeHyTHa TpxKuIiHA cTpyja. [Ipemyseha arpecuBHO
OCBAajajy HOBE TPJKUIITHE HUIIIE PaJM OTICTAaHKA M CTUIamka npoduTa, KopucTe jepTrHy paaHy
CHary Kao W TOBOJbHE 3aKOHCKE peryjiaTtuBe W mpoueaype. Ha apyrom moimy, pacte moh
JIPYIITBEHO-UHTEPECHUX Tpyna KoOje CBe BHIIE 3axTeBajy of mnpeayzeha oAroBOpPHOCT.
HaBenenu mporecn HENOCpeqHO yTHUYY Ha TO J1a MyJITHHALMOHANHA mpenys3eha, kao moOpu
“’kopriopaTuBHU rpahann” ynaxy y HHQpacTpyKTypy, 00pa3oBame, 3IpaBCTBO, MOJAMKY HUBO
CBECTH O JEMOKpaTHU3allWju JAPYIITBa T€ MPOMOBHINY U 00e30elyjy 3amTuTy >KHBOTHE
CpeauHe y 3eMJbaMa y KOjuMa 00aBJbajy CBOj€ IMMOCIIOBHE aKTUBHOCTH.

ExoHOMCKa Kpu3a, OrpaHMYCHHM NPUPOTHH PECypCcH, HEIOCTaTaK CHUPOBHHA |
eHepruje, cBe Beha YrpoKeHOCT eKocHucTeMa, MoBehaHW TPOIIKOBH NPOM3BOIBE KAao H
HelocTatak (MHAHCHJCKUX CpeJICcTaBa, CBE Cy TO IYTOpPOYHHM HpoOIeMH KOjU OJaTHO
noBehaBajy rimax 3a mpodurom. ['nmobanm3aruja TPKUIMITA TOCTaje HAj3HAYAJHUJH TPCHI
naHammune. Harmonam#e rpanuie u reorpadceka ygjasbeHOCT Ty0e Ha 3Havajy.”  Yiasu ce 'y
JjaKky TpKHIITHY KOHKYPEHIIM]Y YCIEIIHUX, U3BO3HO OPjEeHTUCAaHUX Tpeay3eha uuju mpodur He
Mo3Haje jesnuyke W HaluoHaiHe Oapujepe. Ta mpenyseha npumemyjy HajcaBpeMEHH]Y
TEXHUKY W TEXHOJOTHjy TIOCIOBalkba M MEHAMEHT BEIITHHA, MOJEPHO AHM3ajHHPaHy
OpraHu3aloOHy KYyIATYpY, M MOXXJa OHO HAaj3HayajHUje - TaJEHTOBaHE U KpeaTHUBHE
3armocieHe. MHOre WHOBATHBHE WHHUIMjAaTHBE pE3yNTaT Cy capalme ca HWHOCTPaHUM
npenyzehuma.  YcmemHocT Ha  TakBOM — TPXKHUINTY — 3aXxTeBa  J0Opy  CTpaTeuky
omepanroHanu3ainjy, Behy GpraexcuOnuIHOCT y MOCIOBalkY, OTBOPEHOCT U arlIHOCT Ka HOBUM
UJCJHUM pelIe’hUMa Kao M KOMIIETEHTHY MEHAIMEHT U KaJpOBCKYy CTpyKTypy. CTBapajy ce
orpoMHe MOTYhHOCTH €KCIIoaTaluje MPUPOJHUX alld M OCTAlIMX Pa3BOjJHUX pecypca Tae ce
yclex MOXe OCTBapuUTH HE caMoO HOBIEeM Beh M ujaejama. Jeauuka M KyJITypoJoOIIKa
pasHOJMKOCT BHIIE HUCY Oapujepa. Hema mecra Tpaauiuju, 3actapenuM TEXHHKama M
BEIITHHAMA MTOCTIOBakha Ka0 HU Hee(hUKACHUM pelIeHhIMA.

[Tponiec rnobGanu3anuje mnojpasymMeBa IMOpPAacT Mely3aBUCHOCTH HEA[MOHAIHUX
eKOHOMHja W YKJIamamke EKOHOMCKHX, HICOJIOIIKHX WM KYJITYypOJOIKHX OKBUpa. Cam
TEpMUH je Bpio Temko aeguHucatv. Jom ce mnodetkom 20. Beka ymorpeOspaBao y
pa3IMYNTAM TEPMHUHOJIONIKMM 3HaueluMa W Hamepama. OBae ce MOKe IMPHUXBAaTHTH [a
rnobanu3anuja oOyxBaTa ‘’TpaHcdep uHPOpManMja, MOOWIHOCT MpodecHOHAIHE paHe

28 OBgae ce mucnun Ha CesepHoamepuyku - HA®TA cnopasym o cnobogHoj TproBuHKM, EBPONcKy YHUjy n A3njcky

YHUjy.

280 Scholte, J. A. (2005): Globalization: A Critical Introduction, 2nd ed. New York: Palgrave. MNpema: Scherer, A.

G., Palazzo, G. (2009): ”Introduction to the Special Issue: Globalization as a Challenge for Business
Responsibilities”, Business Ethics Quarterly, Vol. 19, No. 3, p. 2.

98



m IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npez[y3eha

cHare, pa3MeHy TEXHOJOTHje, MPOTOK (HUHAHCHja Kao U reorpadcky apobutpaxy usmely
- .55 287
pa3BUjEHUX U 3eMajba y pa3Bojy’ .

Panmje je cmep kojuM je riobanm3anmja ocBajana cBeT O6Mo jeqHocMmepaH. Hosam u
TEXHOJIOTHja KPETaJH Cy CE O] pa3BHjCHUX 3eMaJba 3arajia Ka Mame pa3BUjeHNX reorpadcKum
nonpydjuma, u3 Amepuke u EBpomne y Kuny, Uunujy wtn. Illupune cy ce uzaeje o
JAEMOKpPAaTHjU WM KallMTalli3aMy U IIPEHOCHIIA ce KyITypa (My3HKa, ApyIITBeHe Mpexe, Op3a
xpana).?®® Jlanac, rnoGanusanuja uMa JBOCMEPHH TOK. Jaua eKoHOMCKa Moh a3MjcKux 3eMasba
KOje HHUCY BHIIE caMo oOmibe Oene W HeszamocieHe pagHe cHare. IIpemyszeha kao mro cy
JlenoBo y Kunu u unaujcku Bunpo (Wunpo), cana 3anonubaBajy pajHy CHary ImupoM CBETa.
VY caBpeMEHUM YCIIOBHUMa MOCIOBama, HUCY BUIIIE JOMUHAHTHE TI0jeAMHE HallWje.

Jlanac ce Boau OIITpa KOHKypeHIWja u3Mel)y permjckux yauja — HADTA (CA/J,
Kanana u Mekcuko), EBporicke yuuje u Mcrouno-Asujcke Yuuje (Janan u “’uetupu mana
asujcka 3maja” — TajBan, Xonr Kowr, Jyxna Kopeja u Cunranyp). JlMHAMHUYHH TPHUBPEIHA
OJTHOCH WHTE3MBUpPAjy HacTaHak MelyHaponHux opranumsanuja, momyT OpraHuzamuje 3a
CKOHOMCKY capaamwy u pa3Boj - OECD (Organisation for Economic Co-operation and
Development), wiu y ckopuje Bpeme Hedopmaine rpyne -8 kojy naHac yrHe Hajpa3BUjeHU]jC
semsbe [-20 (19 3emasba unanuna 3ajeano ca EVY).

HeymospuBu  mpouec — rmoOanu3anyje,  3axBabyjyhn — HaydyHO-TEXHOJOLIKUM
nocturayhumMa u WH()OPMATHYKOj TEXHOJOTHjH CaBpeMEHOr 1o00a, CTBOpPHO je OpojHe
MoryhHocTH 3a pa3Boj. [laHac ce Kao NPeAHOCTH IJI0OATHMX TOKOBa OOWYHO HaBOJE
3alOlbAaBAbEe pajJHE CHAare M IopacT KOHKYPEHIMje, KBAIUTET IPOM3BOJA M YCIYra,
IIPUMEHa CaBpeMEHe TEXHOJIOIHje, UCKOPHUIINABakhe TPKHUIIHUX IIAHCH U CTPAHUX AUPEKTHUX
unBectunyja (CAN), yBo3 3Hama, BEIITHHA M yOmmTe yHarnpeheme KBaluTeTa KHUBOTA Ha
JIOKAJTHOM HUBOY. MIMnepaTuB rio0ajiHOr pa3Boja MOCHEIyje jayame JOKaJlHe eKOHOMHUjE U
IpylITBEHOr Onaroctama. OHU KOJU Cy BEIITH, HCKOpUCTHhE HpPEeAHOCTH OTBOPEHOT
TPIKHUIIITA.

Mebhy npBuma Koju BHAE CBOjy IWIAHCY y TIJO0AJHOM IOCIIOBalmYy jeCcy 3eMJbe Y
pa3Bojy. Heka ncrpakuBama 1mokasyjy mopact OpyTo HaroHaiaHOT mpou3Boja 10 40% onux
3eMasba KOje Cy Ce YIyCTHIE y TI00aNHe TOKOBE TMoCioBama.”> JIOHeIaBHO Cy caMo Heke
Jp>KaBe U MyJITHHALIMOHAJIHA IIpey3eha Omin yuecHuIu riao0ainHux Tokosa. JlaHac, ocBajaun
rno0anHe TProBUHE MOry OUTH M HajMama npeayseha, T3B. ’MUKpPO-MYJITHHAI[MOHAJIHA”,
KOja 3axBaJbyjyhu TEXHOJIOTHMjU U 3Hamy IMpOJaajy CBOj€ MPOU3BOJIE W YCIYre BaH
HAI[MOHATHUX OKBUPA.

287 Harish, SP., Santhosh, SP. (2013): "Affects Of Globalization And Limitations Of Corporate Social

Responsibility In India”’, IOSR Journal Of Humanities And Social Science, Vol. 14, No. 4, September-Oktober, p.
47.

288 Schuman, M. (2013): "Globalization isn’t dead, it’s only just beginning", Time Magazine, 19. HoBembap.

HoctynHo Ha: http://world.time.com/2013/11/19/globalization-isnt-dead-its-only-just-beginning/, npeyseto:
15.01.2015.

289 Manyika, J., Bughin, J., Lund, S., Nottebohm, O., Poulter, D., Jauch, S., Ramaswamy, S. (2014): Global flows in

a digital age: How trade, finance, people and data connect the world economy, McKinsey Global Institute
Report, McKinsey & Co., April. JocTynHo Ha: http://www.mckinsey.com/insights/globalization/global flows in a digital age,
npeyseto: 16.01.2015.
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Jomur je naBro Burop Uro (Victor Hugo) pekao: “’Ycyautu ce, TO je 1ieHa HampeTka.”
Jla je Tako, yka3yjy OpojHa mpaBmWiia KOja Cy 3eMJb€ Yy Pa3Bojy NpuHyheHa na crmposoje, 3a
Ta UM je TOTpPeOHO peasHo MHOro BpeMeHa.”  Tako Ha mpumep yecTta Cy CTPUKTHA U
pUropo3Ha mnpaBwia y MeljyHapoIaHOj pa3MeHH pagHe cHare. Mako je ci1o0omaH MpOTOK
¢unancuja, poba m yciyra cBe BehM, pagHa cHara je W Jajbe PUTHAHO KOHTPOJIHMCAHA.
HecymmuBo je na Ou omakmaBajyhe mMepe y OBOM JOMEHY HMMalle 3HayajHE IMO3UTHBHE
MMIUIMKAIMje Ha IPUBPACHU Pa3Boj OBUX 3eMasba. OBO M3 pasiiora IITO je pajgHa CHara Kojom
pacroyiaxXy jeHa OJf PEeTKHX pa3BOJHHX pecypca OBHX 3emasba. Mmak, Biale pa3BUjeHHX
3eMajba HHUCY OTBOpeHe 3a aulepanu3aunujy Tpkuimra paane cHare. Jlanm Poxapuk,
exoHomrcta Xapsapa Kenenu mikone 3a agmuuamctpanujy (Harvard Kennedy School) u
KpuTu4ap riobanu3aiyje, cMarpa Kako je jequHa Hajla 3a 3eMJbe y Pa3BOjy KpaTKOpOYHA
nubepanu3anmja TpaHcdepa paaHe cHare. [loBpaTkoM y CBOjy 3eMJbY, OBH EKOHOMCKH
MUTPAHTH, Tj. PaJHUIN HA TPUBPEMEHOM paay Y HHOCTPAHCTBY, IPEHENIN OU CTEYECHO 3HAIhE
y CBOJY 3¢:MJ1>y.291 [Ipema uctpaxkuBamwy KoHcynTanTcke kyhe Mekunsu (McKinsey & Co.), %
MOTEHIMjaJTHOT pacTa MPOJYKTUBHOCTH MOKE C€ OCTBApUTH 3aXBaJbyjyhW MHTEH3WBHUJUM
ycBajambeM HajO00JbUX MOCIOBHUX MPAKCH M MOOO0JbIIABAKHEM MTOCIOBHUX onepauI/Ija.292 Tpeba
UMaTH y BHIY Jia j€ JaHac J03BOJbEH TpaHC(ep caMo OHUX CTPYyKa Of KOje 3eMJbe 3amaja
umajy Hajuie kopuctd. C TUM y BE3H, Y€CTO CE BPIIM NpUTHCAK amepudkoM KoHrpecy na
ce JI03BOJIM YBO3 COPTBEPCKUX MHXKEHepa U3 MHmuje u pyrux 3eMasba y pa3Bojy.

AHraxxoBameM jeTHHE pajJHE CHare y 3eMjbama y pa3BOjy YECTO CE KpIIEe €THUYKH,
NPABHA U COLMjAIIHM CTaHAApH 3eMajba 3arana.’’’ Heka HCTpakHBamba MOKasyjy Ja OH ce
TPOIIKOBU TmocnoBama moBehanmu 3a 30% ykonuko OM ce€ HCHOIITOBAIM MHUHHUMATHH
CTaHJapAM 3a 3aIITUTY IpaBa pagauka y Kunu. Y ToMm cnydyajy, mpemnyseha 6m mpecennia
CBOje TIOCITOBAmE Y APYTHM AeloBuMa Asuje.?”> OI0rOBOpPHOCT je JETMMIYHO W HA BIIaiM
Kune koja je noHena oulyKy Ja jé €KOHOMCKM pacT Behu HallMOHAJIHM HPUOPUTET HETO
pepopma mpaBa panHuka. Pa3BujeHe 3emibe 3amaja M Jajbe oHemoryhasajy yBo3
“’IOJBONIPUBPEIHUX M TEKCTUJIHMX NPOM3BOJA, NPUMApHUX CUPOBMHA, obyhe u ci. wu3
HEpasBHjEHMX 3eMaba, TJIe OBE 3eMJbe MMajy KommapatueHe mpexnoctr”.”*® He uymm onma
UCTpAXHWBalkE O TIIO0ATHUM CTaBOBMMA, CHpoBeneHo ojn crpane Iljy WHcrutyra
(Pew Research Center), koje je mokazano na je Beiauka BehiMHa OMBIIMX KOMYHHCTHYKHX

? Rodrik, D. (2002): "Globalization for Whom?”, Harvard Magazine, July-August. [JocTynHo Ha:

http://harvardmagazine.com/2002/07/globalization-for-whom.html, npeyseto: 15.01.2015.

21 Rosenberg, T. (2002): "Globalization”, The New York Times, 18. aBryct. ctp. 7. [ocTynHo Ha:

http://www.nytimes.com/2002/08/18/magazine/globalization.html?pagewanted=1, npeyserto: 15.01.2015.

292 Manyika, J., Woetzel, J., Dobbs, R., Remes, J., et. al. (2015): Can long-term global growth be saved?,

McKinsey Global Institute Report, McKinsey & Co., January. JocTynHo Ha:
http://www.mckinsey.com/insights/growth/can_long-term_global growth be saved?cid=mckgrowth-eml-alt-
mgi-mck-oth-1501, npeyseTto: 16.01.2015.
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294 Morrison, E., Bridwell, L. (2011): Consumer Social Responsibility — The True Corporate Social Responsibility,

Competitium Forum, Vol. 9, No. 1, p. 148.

295 Santoro, M. (2009): China 2020, Ithaca, NY: Cornell University Press. Mpema: Morrison, E., Bridwell, L.,

(2011): op. cit., pod 294.

2% yesi¢, D. (2010): "Uticaj globalizacije poslovanja na privredni sistem Srbije’’, Medunarodni problemi , Vol.

62, No. 1, str. 141.
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3€MaJba NNPOTUB CJ'IO6OZ[HOI‘ TPXXUIITA U YUCHA HCOJII/I6epaJII/I3Ma Kao BCJIMKOI' 3arOBOpHHKA
. 297
riiodanu3anyje.

VYkipyunBame y riio0allHe TOKOBE I0JIpa3yMeBa IOMITOBAKkE INIOOATHHX MpaBUId
MOCJIOBAMa y3 PU3UK Jla c€ YCIIe WK MPOoMaaHe. 3eM/be KOje Cy ca ONTUMH3MOM TPHUXBATHIIC
rio0aiHe TOKOBE MPETPIIeIie Cy U3BECHA pa3ouapema. Tako je JlatnHcka Amepuka ocTBapuia
HIDKE CTOIE MPHUBPEJHOr pacTa OJf OHUX jereHujama HakoH |l cBerckor parta. Hakon
npuxBatama cinoboxHe TproBuHe, Asmjcke 3emibe T3B. MUT exonomuje (Mainesuja,
Wunonesuja u Tajnann) 3amecuia je Beiarka (pUHAHCH]CKa KpU3a.

AHTHTI00aTMCTH 3aMepajy Tporiecy Tiiodaim3alrje y KOME jOIl BHIIE pacTe Moh
MYJATHHAMOHAIHUX Tpeay3eha. OBa TeHIeHMIja UMa 3a pe3ynraT Behe 3aaupame BETUKUX
npexnyseha pa3BujeHnx 3eMaba 3amajia Ha JIOKATHUM TPXKHUIITHMA, YAME Ce I0JJaTHO ypylIaBa
IIpely3eTHUIITBO MalluxX JokalHux npeayseha. Hamehe ce riobanna MoHOKynTypa 3amaja u
bUXOB CTHJI )KMBOTA, HAUMH O/IeBaba U pa3MUIIIbama. Tpka 3a mpoduroM Hamehe arpecuBHa
MpaBUjIa UTpe, I7Ie je KOHKYPEHIIMja jaka a pu3uK BeMuKU. Jlonasu j0 mpeinBama KpeaTHBHE
pajiHe cHare W3 HEpPa3BHjEHUX Yy MHAYCTPUJCKH pa3BHjeHE 3emJbe. Manu Opoj ce Goratu Ha
pauyH BehuHe a 3eMJb€ y Pa3BOjy CBE BUILIE 320CTajy ycie]] HeACOoTaTKa pecypca U Hieja.

Y BpeMe OrpoMHe JMHAMIYHOCTH KOHKYPEHIM]E, Tj. XHIIEPKOHKYPEHIMje”"", Kako OBY
nojaBy HasuBa Puuapa [aBenu (Richard D’Aveni), 1100aIHM TOKOBH IOCJIOBarba
npoay0Jbyjy TMOJMTHUYKY W €KOHOMKY HEjeIHaKOCT 3eMalba, BpIie cBe Behw HpUTHCAK Ha
TPXKHUIITE paja W HapyllaBajy IOCTyJaTe OJpPKUBOI pa3Boja. Y TIOOATHOM TpoLecy,
TP)KUIIHE YCJIOBE IUKTUPAjy HajMohHWju. OBy UYMICHHIly MOTKpersbyje momarak na 20
najsehinx npexyseha ocTBapyjy roQHIIEBH IPHXOX Koju je Behn ox 80 3emama y passojy.”*®

ITocToje OpojHM mojaM KOjU MOKa3yjy Ja joll YBEK MHora mpenyseha ocTBapyjy
CKOHOMCKE KOPUCTH OJ1 TJ00aIu3alidje, aau Ja Majao Koje O/ lbHX JIe0 OCTBAPEHOT MpoduTa
yaaxe y 3aIITUTY KHBOTHE CPEAWHE HIH Apyre chepe APYIITBEHO OJArOBOPHOT MOCIOBAbA.
VYMecTo Tora OHa BpIlie Jajby SKCILIOATAIN]Y WM jeTHOCTABHO y3MMajy HOBAIl M HAIYIITajy
3emsby. [lopen Tora, aHTH-TI00aTU3AIMOHN AKTHBHCTH gflca3yjy Ha TYOWTaK 1mocja u mopact
HE3aIlI0CIICHOCTH 3eMaJba Y pa3Bojy yeien od-mopurra®” (off-shoring), kao u katactpopaise
MOCJIEANIIE TIPOMOIIMje HEe3/ApaBe aujeTe, YIOTpeOy HECUTYpHE TEXHOJIOTH]E€ Y MPOM3BOU
XpaHe ¥ MPOMOIIH]y HEOAPKUBOT KOH3yMepH3Ma.

»7 Stavljanin, D. (2012): “Da li kapitalizam ima buduénost?”, B92, 25. jaHyap. [loCTynHO Ha:

http://www.b92.net/info/vesti/pregled stampe.php?yyyy=2012&mm=01&dd=25&nav_id=576967, npeyseTo:
01.02.2015.

298 . . .
TepMUH Koju objawraBa cBe Kpahu uMKAyc npousBoga, ynotpeba HOBMX TexHonorvja u ceBe Behe u

HeMmnocpaHe KOHKypeHuuje.

299 Meyer, W. H. (1996): “Human Rights and MNCs: Theory Versus Quantitative Analysis”’, Human Rights

Quarterly, Vol. 18, No. 2, p. 373. NMpema: Rajpara, N. (2006): ’Implementing Corporate Social Responsibility in
Globalization”. U: 6" Global Conference on Business and Economics, Boston, 15-17 Oktober, USA, p. 3.

300 Od-wop (Off-shore) npenyseha cy pernctpoBaHa y MHOCTPaHUM 3eM/baMa rAe NocToje Nopecke o/aKlumLEe U

HWCKM perucrTpaumoHm TpowkKkosu. Osa npeayseha umajy npaso ga npoduT M3Hecy U3 3emsbe, Tj. He 4onpuHoce
pa3Bojy 3emsbe gomahuHa.

301 Milovanovi¢, G., Barac, N., Andelkovi¢, A. (2009): "’Corporate social responsibility in the globalization era",
Facta Universitatis, Series Economic and Organization, Vol. 6, No. 2, str. 93.
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Kao nparehun peromen rimobanu3zaiyje jaBjba ce Cllad/bemhe MEXaHn3aMa KOHTPOJIEC U
yIpaBjbamha TJI00ATHUM TOKOBHMAa IOCIOBama. 1O MMa 3a TIOCIEAHIy TOHOBHOT
OXKMBJbABaka ()CHOMEGHA [O3HATOr Kao ‘’Bapon pas6ojunx” (Robber baronism).3%
Excrutoaramuja pecypca mocraje MHTE3MBHHUja T ce KpIlle MHOTa mocjoBaHa npasuia. Crora,
MHOTa BeJHKa mpeay3eha mMemajy cTpaTtertjy nocioBama. Pedjy mo3Haror muiujapaepa u
unBecturopa, [lopya Copora (George Soros), <’kamuTail TEKHA TOME Ja u30eraBa OHE 3eMJbE
y KOjUMa je 3aIl0MIbaBathe IPETepaHo OOPE30BaHo i mpesuiie 3amtrheno”. >

VY mocnenme BpeMe YECTO Ce€ CIEKYIHIIE O TEHJCHIMjH YCIOpaBama TII00ATHUX
TokoBa. Hamme, mocroju mpemopyka amepuukuM mnpenysehuma na penykyjy Opoj mimm 4ak
MOBYKY CBe cBoje (habpuke U3 3eMasba y pa3BOjy T€ Jia C€ OPjEHTHUIIY BHIIE Ka JIOKAITHOM a
Mame Ka rimobamHoM pa3Bojy. Jla nm je 3amcra Tako ¢ 003MpOM J1a O] OBOT HE3ayCTaBJBUBOT
(dbeHoMeHa cBakako HajBehe kopuctu mMa yrnpaBo Amepuka? OBa CBETCKa €KOHOMCKa CHIIa
nMa OpojHe ekcrutoaTopcke (abpuke wrpaudaka, onache m odyhe y Mekcuky, LleHTpanHo]
Awmepuni 1 A3uju. Y BUMa yrJIaBHOM pajie MIIaJie )KEeHE ca MOHIKaBajyhoM HaIHHUIIOM Koja
je jemBa IOBOJbHA 3a TpeXuBIbaBame. Ilpu ToM cy decto mpuHyheHe Ha NPUCHITHH
IIPEKOBPEMEHH paj y HeOe30EIHOM pagHOM OKpykewy."o© OBa paiHa CHAra XprBa je
rio0anu3anyje u ’eHe TUCIIOKAIH]e TPON3BOIILE.

[pema u3Bernrajy Jlejnu tenerpada (Daily Telegraph), ®oxkckon (Foxconn), je jenan
on Hajeehmx TajBaHckuMx cHaOzeBaua jaeioBa 3a Emn (Apple), Majkpocodt (Microsoft),
Mortopony i Tomm6y (Toshiba). Y oBoj ’dabpumn 3uoja™** 3amocmeno je oxo 300.000
panunka. Tenerpa nuie o oBoj (abpuiy kao ’oropy koju mpoxaupe pagauke”.> O
TOME KakKBU Cy YCJIOBH pana, ropopu nogarak na je 2010. ronune, 14 pagHuka WU3BPIIUIO
caMOyOHCTBO CKOUYMBINM ca 3rpazae (padpuke. HoBuaap kuHeckor mHeBHuKa Illanraj HBHUHT
noct (Shanghai Evening Post), 3arocino ce y oBoj GaObpuiy pajayu HCTpaKKBamba ycaoBa pajaa
panHuKa Koju mpousBoje HoBu ajdon 5 (Iphone 5) 3a uyBeno npenysehe Emn (Apple). Kako
HOBHMHAp o0jamimaBa: ’Pajuim cMO HOH-CTOTI, O/ IIOHONH JI0 IIECT YjyTPY, aJld MOPAIHA CMO
Jla OCTaHEMO JIyXKe, jep Tpaka uje ¥ HUKO HEe CMe CTaTH. Y MHUPEM O]l TJIaJ U MOTIYHO caM
cIpIIbeH... KoHauHO CMO TIpecTai ¢ pagoM y ceaM yjyrpy."

%2 OBaj TepPMUH KOPUCTY Ce MPUMKOM OMUCUBAtba aMEPUUKMX MHAYCTPMjanaua y 19. Beky Koju cy ce 6axato u
HemopanHo 6oratunu 3axsBasbyjyhu ekcnnoataumju m moHonony. Y KacHujem nepuoay OBaj TEPMUH ce
KOPUCTMO 3a OMUCUBakbe caBpemeHux uHaycTpujanua (Pokdenep, OoHang Tpamn, MyTuH, Benpyckonu). O
oBome Buau: Rawlinson, P. (2002): “Capitalists, Criminals and Oligarchs: Sutherland and the New "Robber
Barons", Crime, Law & Social Change, Vol. 37, pp. 293-307. MNpema: Scherer, A. G., Palazzo, G. (2009):
"Introduction to the Special Issue: Globalization as a Challenge for Business Responsibilities”’, Business Ethics
Quarterly, Vol. 19, No. 3, p. 337.

393 McBride S., McNutt K., Williams R. (2007): “Tracking Neo-Liberalism: Labour Market Policies in the OECD

Area”. U: Lee, S., McBride, S. (eds.), Neo-Liberalism, State Power and Global Governance. AA Dordrecht, The
Netherlands: Springer, p. 80.

% Rosenberg, T. (2002): op. cit., pod 291, p. 4.

*%Sweatshop je U3pa3s KOjUM Ce OMUCYjy HEXYMAHU YCI0BYM Paga, MPEBACXOAHO Y 3eM/baMa y passojy.

% Moore, M. (2012): ”Mass suicide' protest at Apple manufacturer Foxconn factory”’, The Telegraph, 11.

jaHyap. [octynHo Ha: http://www.telegraph.co.uk/news/worldnews/asia/china/9006988/Mass-suicide-
protest-at-Apple-manufacturer-Foxconn-factory.html, npeyseto: 14.01.2015.

307Chang, C. (2012): "The Undercover Report on How the New iPhone 5 is Made Inside Foxconn Factory”’, MIC

Gadget, 11. centembap. JloctynHo Ha: http://micgadget.com/29723/the-undercover-report-on-how-the-new-
iphone-5-is-made-inside-foxconn-factory/, npeyseto: 10.02.2015.
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Ontumuzam 20. Beka o riobanu3anuju JnaHac jemasa. llocioBame y caBpeMEHHM
YCIIOBHMA MOJIpa3yMeBa MOCTU3ake HAaaIMONM Yy OCBajalkby M OJAPKABAKY KOHKYPEHTECKE
npenHocti. Moxe ce pehu: ’C MHAYCTPHjCKMM PacTOM, MOpaJIHA €KOHOMHja Mace CBOJH Ce
Ha YCTYIamke MECTa CTUIU TPXKUIITA U UHAYCTPH]jE, a TO NaK 3HAYH CMAmbHBAME IICHE TJIC TOJ
je To moryhe.”**® IIpo6iem kojum ce TpeGa 3aGaBHTH THYE Ce HA4MHA IPHIArOhaBama H
orncTaHka Ha riobamHoMm Tpxkuimty. O OyayheM ucxonay riiobanm3alije MOXKEe ce camo
naraharu. Bepyje ce na he Kuna, ako HactaBu ca JocajaiimbuM MPBPEIHUM PACTOM MOCTATH
Bosicha ekoHOMCKa cuiia cBeta. [locTtaBibajy ce nurtama nmonyt: Kaku he ctaBoBU camammux
CBETCKUX CHia OuTH y TakBoj mpepacnonenu mohu? [la mu he ce OynyhHocT ycMeputn ka
OJITOBOPHHjEM JIPYIITBY WJIM CTBapamky HOBUX IIEHTapa MOhH, a caMUM THM H Pa3BOjy HOBUX
KoH(uMKaTa u3Mel)y mpoTUBpEeUHUX WHTEpeca APYIITBA U TIOCIOBHOT cBeTa?

KoHcTanTHE IOPMEHE JIOBOJIE 10 XaOTHYHE CUTYAIlMje U3 KOje JpKaBe HACTOje Jia ce
M3BYKY. Y3 KOHTHHYEIHO CMameme MpHuxoja U noehama HE3aloCICHOCTH, TOCTaBIbajy Ce
TPrOBUHCKE Oapujepe Kao u JIpyre Mepa Koje Ou yrposuie cao0o/1aH IpOTOK pode U yciyra.
OBo MOXEe WMaTH 3a MOCIenuIly KaractpodamHu wucxon, kao mro ce goromwio 1930.
romure.*®® MHoru Bumm ceGe Kao MHOHMPA JOOPOTBOPHOT KAIIUTAIN3MA KOME j€ JOCAIUIO A
KOHCTaHTHO OyJle MeTa aHTUTIIO0ATNCTA. YTIAaBHOM Cy TO BeJIMKa mpeay3eha kKoja ce JOHeKIIe
0aBe OBMM IMUTAkBUMa TE CY jOII BHIIE IMOJABPTHYTA KPUTHIIU. PU3UK T7100aTHOT TIOCIIOBamba je
BEJIMKH, KaKO TIOJUTHYKHA TaKO M €KOHOMCKU. HapounTo y 3emipama y pa3Bojy. A mpuUTHCAK
MoTpoIlIaya ca 3amaja Jia ce Mociyje y CKIaay ca MPUHIMIUMA OJPXKHUBOCTH je cBe Behu u
OLLTPH]H.

Jla mocrenune miobanu3anyje HUCY CaMO HEraTUBHE MOTBphyje W TO jga je
3axBasbyjyhu riobanu3anuju, KOHIENT APYIITBEHE OJrOBOPHOCTH ca 3amaja 3a)KHBEO U Y
octanuM nenoBuMa ceeta. [lopen Tora, cee Behu Opoj rpahana ce uzjammaba kao ’rpahaHuH
3eMJbe” i ‘’riiobannu rpahanun’”. JloOpa ctpana rinobanuzanyje je ¥ KyloBUHa MpoU3BoJa
M0 HIDKMM IIeHaMa YCIIe]| jake TPXKHUIIHE KOHKYpeHIWje. bpuiy ce HammoHaiHe TpaHule U
cmamyje ce peBoir. OmoryheH je cycpeT Jbyaum Koju ce MHaye He Ou cpenu. Jlakie,
robanu3airja ca coOOM HOCH Kako MPEAHOCTH Tako W HemocTtarke. OUUrIeHo je U TO Ja
OTKpHUBa 1yOsbe Kpu3e. AJHM y TOM IpoIiecy MOCEOHO je BaKHO YCIOCTAaBUTH BHCOKE €THYKE
KpUTEPHjyMeE, jep CBE Mambe 0] TOra HUje MPUXBAT/BHBO PELICHE.

3.2. KOHLEIIT OAPKUBOI' PA3BOJA

[TocToju OpojHa JMTEpaTypa Koja CBEIOYHM O TOME Jia C€ OJP>KUBH Pa3BOj HajazH y
¢bokycy ucTpaxuBamba MHOTHX ayTopa. M mopen OpojHUX JegUHHUIMja KOjUMa ce 00jallmbaBa
10jaM OJP>KUBOT pa3Boja, jeHy oJ Hajuenthe KOpUIINEeHUX y CBETCKO] JINTEPATypU CayuHUIIA
je CBeTcka KOMHCHja 3a )KMBOTHY CPeIMHY W Pa3Boj, T3B. bpyHtnana xomucuja (Bruntland

% Sternberg, E. (2000): Just Business. Business Ethics in Action, (2nd ed.), Oxford University Press: Oxford, p.

75. Npema: Krkac, K. (2007): op. cit., pod 31, str. 373.

309 OBae ce mucan Ha Bennky eKOHOMCKY Kpu3y uaun Benunky genpecujy Koja je Tpajana og 1928-1939. roanHe.

Mourdoukoutas, P. (2011): “The Good, The Bad, And The Ugly Side Of Globalization”, Forbes Magazine, 10.
centembap. [loctynHo Ha: http://www.forbes.com/sites/panosmourdoukoutas/2011/09/10/the-good-the-bad-
and-the-ugly-side-of-globalization/, npeyseto: 15.01.2015.
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Report) 1987. rogune. Ilo oBoj neduHUIMjU, OAPKUBU Pa3Boj MOApPa3yMEeBa HOBU HAYUH
pasMuILbamka, ocllamkajyhu ce Ha uejy Ja calalllkbd pa3Boja HE CME yrpo3uTu Oymyhe
reHepauyje, Kako Ou ce 3aJ0BoJbIIIE BHUXOBEe NoTpede. Mako ce yecTo oApKuBH pa3BoOj U
OJIPYKUBOCT KOPUCTE KA0 CHHOHHMMH, TIOCTOjU M3BeCHa pasziimka. OApKUBH pa3Boj je MyT Ka
OJIPYKUBOCTH, JIOK je oxpkuBoct (Sustainability) ‘’xapakrepuctuka mporieca Win CTame Koje
MOYe GHTH OJPKaHO Ha oapeljeHOM HHBOY 63 OrpaHHYCHa PoKa.

HMako TOCTOjM pa3IMYUTO CXBaTalkbe KOHLENTAa OJPXKHBOI P3BOja, HErOBa
UMIUIEMEHTAIja Y TIOCIOBHE IMPOIIECe UMa 3a pe3ylTar yHarpeheme KBaIUTeTa KHBOTA Y
3ajennuim. Konnenr je nmoyeo kao ad-hoc oarosop Ha HapyiaBame 37paBe KHUBOTHE CPEIUHE
Ja OM ce KacHHje MPOIIUPUO y TIPOAKTHBAH III00ATHH MOKpeT. JlaHac je 0JpKUBOCT MocTajia
peu “syjanuia” (buzzword), koja uma pasnuunTa TymMadea U MPUMEHJbUBA j€ TOTOBO CBY/A.
Kpucropep bapuar (Christopher Barnatt) mpodecop mociaoBHe Imikojie YHUBEp3HTETa
Hotuurem (Nottingham Unoversity Business School), cmarpa aa je oBaj mojam mocrao
MOMyJapaH Kao U TePMUH "eKOHOMCKHU pa3Boj”’. CaMuM THM, MapKeTepH Cy CIIOjUIH OBa J1Ba
KOHIIETITa y TI0jaM “‘OApPKHBH €KOHOMCKH pa3130j.”3ll O nomnynapHOCTH OBOT KOHIIENITa FOBOPHU
W TOJaTaKk Jia Cy MHOTH (DakyyiTeTH yBEIH CTYIUjCKE IMpOrpame OJPKUBOCTH Y LHUIbY
TpaHc(epa caBpeMEHOI 3Hama W pe3yliraTa HaydyHHUX HWCTpaXHWBamka Ha CTYJCHTE.
OcraBibameM OpoOjHE TEPMHHOJIOTHjE TI0 CTpPaHH, CYIITHHA OBOT KOHIICNTa IMOJApa3yMeBa
CMamelke Jerpajaiyje >XHUBOTHE CpPEIUHE W TPOMOBHCAE OAPKHBE MPOM3BOIBE H
MOTPOIIHE.

[lws  cBakor mpenyzeha jecte OamaHcupame NPOTHBPEYHHUX  E€KOHOMCKHX,
COIIMOJIONIKMX W EKOJIOIIKWX IMJbeBa Kako OM Ha HajO0bM MOTryhM Ha4yMH OATOBOPWIH
3axTeBMMa TPXKUIITA. TpajuIIMOHAIHN KOHLIENT pa3Boja OpjeHTHCAH Ha MopacT Opoja pajHo
CIIOCOOHOT CTAaHOBHUINTBA (HAPOYMTO IJKeHa), ypOaHM3alMju u moBehaHO] YHOTpeOu
NPUOJHUX pecypca, nmoctaje npesasuhen. HoBu mocnoBHM aMOMjeHT 3axTeBa oJ mpenyseha
yckiahuBame omnepaTMBHMX aklyja ca JAeQUHUCAHOM CTpaTerHjoM pasBoja. YBohewme
OJIP’KUBOT pa3BOja y OCTalleé CEKTOPCKE IIOJIMTHKE 3axTeBa €QHUKAacCHy WHTErpauujy
TEOPUJCKUX M TPAKTUYHUX MCTpaXkuBama W Cca3Hamba. YMECTO JOCaJalllibe IpaKce
UMIUIEMEHTalMje MOJIMTHKA U IporpaMa, HOBa OpraHu3alMoHa pelema (HoKycupajy ce Ha
pasyMeBame pealHuX norpeda MocioBamba U UCIIOPYUHBaYy J101aTHE BPEAHOCTH.

OnpxuBH pa3BOj TMOCTaje CYMITHHCKH TPEAYCIOB TYrOPOYHOT TPXKUIIHOT YyCIexa.
IIporpam oap>XMBOCTM Mopa OWTH cTpaTellka aKTMBHOCT Yy Mpeay3ehy, MHTErpucaH Kao
MOTIYHO HOBW Ha4yWH pasMmuliubama. [Ipexy3eha tpebajy na ce dhokycupajy Ha OoHY obiact
KOja je y CKJIaJy ca BHUXOBOM CTPAaTErnjoM IOCIIOBamka, 3aBUCHO O/ CMepa y KOME JKele Ja
uay. YCIeuIHOCT MPUMEHE OJPKMUBUX MporpaMa TOCIIOBama MOJApa3zyMeBa pPeopraHu3alujy
OpraHu3aIoHe CTPYKTYpe, CUCTeMa M Ipolieca, KyaType M BpeaHocTH y npenysehy. Hosa
TEXHOJIONIKAa JocTHTHyha omoryhyjy mo0oJblIamke MPOAYKTHBHOCTH TMOCTOjehux u
W3HaIaXewhy HOBUX pecypca, T€ Ha Taj HAYMH OTBOPAjy IMYyT Ka HOBOj WHIYCTPH)CKO]

310 MunytuHosuh, C. (2012): "OaHoOC oAp»KMBOCTU M OAp*KUBOT pasBoja’, Teme — Yaconuc 3a OpywmeeHe

Hayke, Vol. 36, No. 2. Mpema: Strbac, N., Vukovi¢, M., Voza, D., Soki¢, M. (2012): ""Odrzivi razvoj i zastita Zivotne
sredine, reciklaza i odrZivi razvoj”’. U: Trumié, M. (ur.): ReciklaZa i odrZivi razvoj, Bor: Tehnicki fakultet, Vol. 5,
No. 1, str. 22.

3 Barnatt, C. (2013): "Is sustainability a dangerous myth fuelling over consumption?", The Guardian, 28.

okTobap. JoctynHo Ha: http://www.theguardian.com/sustainable-business/sustainability-dangerous-myth-
over-consumption, npeyseto: 22.01.2015.
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peBosrynju. OBO 3aXTeBa HOBH MEHAIMEHT IPHUCTYII, jep CTpaTerrja Koja ce JPKH CTapor
npuctymna "mobospiname meppopmancu 3a 2% romuinme” (The Two Percent Solution) nuje
OJIP’KHBA.

3Hame U KPEaTUBHOCT IOCTajy IJIABHU PECYPCH KOjUMa Ce KOHCTAHTHO Tpa)Ke HOBa
pemrema 3a nosehame npodura, y3 yBakaBame NpOHIMIA OIpXHBOcTH. Hamepa je ma ce
HPOU3BE/ly HOBHU 3€JICHH MPOU3BOIM KOPUIINEHEM eKOJIONIKHX HHIYTa Kao U Jia ce U3HaIa3e
HOBU 3€JICHH JIaHIM cHaOneBama. CBe TO IoJpa3yMeBa IEPMaHEHTHO CMambehe YTHIlaja Ha
najpe 3araljeme KUBOTHE CPEAMHE U 3[paBbe HoTpolada. Kopucre ce MEXaHU3MH U3rPaIbe
aMjaHCH Ca EKCTEPHUM HWHTEPECHO-YTHLIQjHUM Tpylama, a CBe y IHJbY OCTBAapHBamba
eKOHOMCKE, CKOJIOLIKE U COLHOJIOIIKE AUMEH3Hje rnocioBama. OBaj Mpolec 3aXTeBa akTUBHO
YyUYECTBOBAIE HE CAaMO BpXa MEHALIMEHTA U 3all0CIeHUX y npeaysehy, Beh komabopanujy cBux
3aMHTEPECOBAaHMX aKTepa.

VYTpokeHOCT MPUPOAHUX pecypca mpuMopaBa mpexay3eha nma mmpe mnocmarpajy
KOHTEKCT M3HalIaXeha HOBUX Pa3BOjHUX U3BOPA U pecypca. 3aKOHCKA peryiaTuBa y o01acTu
3aIlITUTE KUBOTHE CPEAMHE CE CBE BHUILE MOOLITPaBa. Y CBajame MOJNTHKE OAPKUBOT pa3Boja
y npeny3ehy 3aBHCH 0]l €KOHOMCKHX, COI[MOJOMIKHX, TEXHOJOIMIKUX M WHCTHTYLHOHATHUX
¢axTopa Kao U oKpyxema npeayseha. Kopucrtu koje ce Mory octBapuTH oriezajy ce Kpo3
000JbIIakEe EKOHOMCKE TO3UIIMj€ Ha TPXKUIITY, CMAambEeHhe TPOIIKOBA IIOCIOBamka, nosehame
NPOJIYKTUBHOCTH, CMamemke Iopesa, MmoOospluame pemyranuje uth. McerpaxkuBauka kyha
Bepnantukc (Verdantix), mHaue mporiamieHa 3a MIOOATHOT JHepa O M3BEUITABABY O
OJPXKMBOM pa3BOjy, yKa3zyje Ha TO Ja BPEIHOCT OpeHIa KOME Cy J0JaTh EJIEeMEHTH
OJIP’KUBOCTH 0€3 3HauajHUX JOJATHUX TPOUIKOBA, 3HA4YajHO yTH4Ye Ha OOHHMTET mpemy3eha
THME IITO TT0G0JBIIABA IETOBY PEITyTALH]Y.

Msora Benuka npenyseha nMajy MCTpakMBauke LEHTPE 3a €KOJOTM]y U OAPKHUBH
pa3Boj. 3ajmaTak WHOBATHMBHHX IIEHTapa je Ja aHAJTU3UpPajy MOCIOBHE IMPOIEce W YKaXy Ha
HOBE MOT'YhHOCTH M MHOBaTHBHA peulema. OBO U3 pasyiora kako 0u ce u3deria TpajHa IreTa
¥ 1o00JBIIA0 MPUCTYN pecypcuma. Jeman ojf TakBux MHOBaropa je npemy3ehe Hajk (Nike),
Koje Beh nyke Bpeme Tpara 3a HOBUM OJP)KMBHUM TEKCTIHMM Matepujanuma. Hajk je
OCTBapHO HeoOWYHy capaamy ca opranm3anvjama kao mro cy: HACA, [pxaBHu
cekperapujat (U.S. State Department) u YCAU/I. Ce 0BO je y by H3HANaKewa (adpuka
KOj€ MOTY ITPOM3BECTH HOBE PEBOJIYLIMOHAPHE MaTepHjae.

VYBakaBajyhu npuHIUIE OJPKUBOCTHU, MHOTA Tpeay3eha KOpUCTe HANpeIHa periemha
3a ymreny eHepruje u Boje, (okycupajyhm ce Ha KpaTKOpPOUHO OCTBapHBame Mpodura.
VYepencpehenoct Ha nyropodHe pe3yiTare KOju ce€ MOTY MOCTHNM MHOBAaTUBHUM pelIeHhHUMa
jecte abMIMO3HU TpojekaT Koju je yecto mnpaheH pusukom. C THUM y Be3H, Iporpam
OJIP)KUBOCTH 3aXTE€Ba W3BECHE NMPOMEHE y HAaYMHY Kopuiihema TEXHOJIOTHje, MOHAIIamky
MEHalIMEHTa M 3alocieHHX. MHora MyJITHHAIlMOHAlHA Tpeay3eha umajy aupekTopa
oapxwusor nmoprdonuja (CSO-Chief Sustainability Officers), a uuja je ymora ma ocrBapyje u

312 Hobbs, E. (2013): "Verdantix Says Chief Marketing Officers Need To Fix The Broken Link Between

Sustainability = And  Corporate Branding”’, Bloomberg Business, 10. anpwun. [LOCTynHO Ha:
http://www.bloomberg.com/article/2013-04-10/aGNONDQEh1YA.html, npeyseto: 18.02.2015.

33 Gorman, L., Lammers, L. (2014): "Looking Ahead — 5 CSR Trends on the Radar for 2014", 18. peuembap.

csrwire.com, [Blog]. AdoctynHo Ha: http://www.csrwire.com/blog/posts/1152-looking-ahead-5-csr-trends-on-
the-radar-for-2014, npeyseto: 25.01.2015.
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IpaTu pe3ynraTe OAPXKHUBOCTH. Mako je WUXOB 3aJaTak YIJIaBHOM Ja NpPaTH EKOJIOUIKE
nepdopmance npemyseha, YeCTO Cy aHTaKOBaHM Yy 00JacTH TMOOOJBIIAKA YCIOBA paja,
Kpeupame O00JbHUX M CUTYPHHjHUX IOCIOBHHUX Iporueaypa utia. Marasun bbyjopk tajmc (New
York Times) je mpemo3nao oBaj TpeHa. Hawme, y meMy MHIIE Kako je TEPMHH "THPEKTOP
OJIp>KUBOT MOPTQOoHja” MOXKAa porodaraH, aau Mopact Opoja JTUPEKTOpa y OBOj 00JIacTH
nokasyje na cy mpeayseha cxBaTHiia KaKO OJPXKBOCT HMTEKAKO YTHYE Ha e(PUKACHOCT
MOCJIOBabA.

VYnora paupekTopa OIPXKHBOT TMOTpdoirja eBoIyupa 3ajeTHO ca pa3BoOjeM H
yHamnpehemeM cTpaTeruje OAp>KMBOCTH IOCIOBama.” ~ Moke ce pehu ma mocraje BuIe
npodecronanuzoBana. IIpodecop Xapsapacke mociaoBue mmkoie, [Topu Cepadenm (George
Sarafeim) cmatpa Kako je BHUXOBa yJiora KJbydHa y YCIICHIHOCTH CIIPOBOhEHa OJIPIKUBOCTH.
OBO Hapo4MTO JIOJIa3W [0 HM3paxkaja y ycJIOBHMa Kaja “Ip’kaBa U WHBECTUTOPH TpPaxke
M3BECHE MPOIEAYpe, MOTPOIIAYH 3aXTEBajy, a 3alOCIeHH odeKyjy.”>° “Crparernja Mopa
OWTH KOMIATHOMJIHA Ca OYCKHMBaWkUMa 3allOCICHUX, HHUXOBHMAa BEIITUHAMA W
acrH/IpauI/IjaMa.”317

Kaxo pacte moh npenyseha Tako pacte U BHUXOBa OATOBOPHOCT Ja H?GYSMY Ha cebe
YIOTy JpXKaBe y pellaBamby HEKMX 3HAYAjHHX IPYLITBEHHX Mpoliema.”™ OmpKHBOCT
MmoJpasymMeBa JyropoyHy BH3HMjy M TOCBeheHOCT IMJbeBMMA, YHWja pealn3anuja MOXKe
00e30euTH Mporpec U OApKATH MUP Yy CBETY KOju ce Op30 mema. > Ha Taj HaYuH npexys3eha
JOTIPUHOCE pellaBamy riodamHux mpoodiieMa. [TorpedbHO je mpoHahu MOCIOBHU MOAEN KOjU
he momohu pa3Bojy 3ajeqHHIIE KPO3 3aMONLbaBalke MIIAJNX, OIU3akhy KBAJIUTETA KHUBOTHE
CpeAuHe, MOITOBakYy (PyHIaMEHTATHUX BPEAHOCTH Yy OOJIACTH JbYJCKHX IIpaBa, OUyBamby
OHOJIOIIKE Pa3HOBPCHOCTH, 0OpOM MPOTUB aHTUKOPYMIUjE, YBOheme mpoieca 3a CMambEemhe
OTIa/1a, MPOU3BObY 3APaBUX MPOU3BOJIA U JP.

IMonekan, u mopea KoOpHX HaMepa, MOIITOBAE MPUHIIUIA OJPKUBOCTH 3aBuUcHhe 01
¢bakropa Ha Koje npenysehe He Moxe na yrude. Tako Ha npumep, Kmunuk (Clinique), jenna
0J1 CBETCKHM HajIlO3HaTH]a KO3MeTHuYKa Kyha, kareropu3oBaHa je o crpane Opranuzainuje 3a
3aIITHTY MpaBa )KKUBOTUHa (Animal rights organizations) kao OpeH/ KOju BpIIK TeCTUPAbE Ha
KUBOTUHaMa. MelyyTum, ped je 0 Tome Jla ce€ IPOM3BOAM OBOT TWraHTa mnponaajy u'y Kunu.

% Deutsch, C. H. (2007): “Companies Giving Green an Office’”’, The New York Times, 03. jyn. [LJoCTynHO Ha:

http://www.nytimes.com/2007/07/03/business/03sustain.html?pagewanted=all& r=0, npeyseTo: 21.01.2015.

** Miller, K., Serafeim, G. (2014): ”’Chief Sustainability Officers: Who Are They and What Do They Do?”. U:

Henderson, R., Gulati, R., Tushman, M. (eds.), Leading Sustainable Change: An Organizational Perspective,
Oxford: Oxford University Press, Ch. 8, p. 205.

316 Gerdeman, D. (2014): "What Do Chief Sustainability Officers Do?"’, Forbes Magazine, 10. asryct. [locTynHo

Ha: http://www.forbes.com/sites/hbsworkingknowledge/2014/10/08/what-do-chief-sustainabilty-officers-do/,
npeyseto: 21.01.2015.

*7 |bid.

18 Eccles, R., Serefeim, G. (2013): The Performance Frontier: Innovating for a Sustainable Strategy’’, Harvard

Business Review, Vol. 91, No. 5, May, p. 60.

*¥ United Nation Global Compact (2014): Shaping a sustainable future, Guide to corporate sustainability, New

York: UN Global Compact. December, p. 9. [ocTynHo Ha: https://www.globalcompact.de/wAssets/docs/
Nachhaltigkeits-CSR-Management/un global compact guide to corporate sustainability.pdf, npey3eto: 12.11.2015.
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Kunecka Biajga 3axTeBa Ja Cce€ MNPOU3BOJAM YBE3€HHM U3 HMHOCTPAHCTBA TECTUPAjy Ha
XKUBOTUaMa. 300r Tora KiuHK TBpAM J1a HE BPIIM TECTUpAE MPOM3BOAA HA KUBOTHHAMA
“’0CHM Yy CITy4ajy Kaja To 3aXTeBa 3aKOH .

[TommynmapHOCT OBOT KOHIIENTa MOTBphyje mojgaTak Ja jaHac rOTOBO CBaKo mpemysehe
¥Ma HEKH IporpaM OJIp>KUBOT pa3Boja. Melytum, oHo mto ux mMel)ycoOHO paznukyje je To 1a
MHOTa O] FbUX HEMajy CTPATErjy OJPKHUBOCTH KOjoM he ce Kpenparu CyneproOpHHU TPXKHUIITHH
pesyararu. Ctora, ycnemnna npeayseha HHTErpHIy pUCTYIT OJIP>KUBOT Pa3Boja y HEIOKYITHO
nocioBame npenyseha. [Ipu ToM, Tpeba BOIUTH padyHa O OanaHCUpamy OIPKHBOCTH ca
nocioBHOM JnenatHomthy npexyseha. [lorpeban je cuctem ympaBibamba Koju he ce Oaszuparu
Ha ycahuBame €THYKUX U OAPKMBHX IMPOHIIHIIA Y TIOCIOBHE IpoIiece, yBaxaBajyhu nmotpede
U 3aXTEBE TPXKHUINTA, TOHANIAKE KOHKYPEHIIMjE, aKTYyelHE 3aKOHCKE peryjiaTruBe, Kao Hu
MOTHBE, aMOUIINje U INJbEBE 3aMOCIICHUX.

Onp>xuBoCT HHUje cTame Beh mporuec, u To Bpyio nuHamMuyad. CaMuUM THM, y CKJIQay ca
IpoOMEeHaMa OKpYXema M APYIITBA MEmajy ce W mpuiarolaBajy cTpaTeiku IusbeBH. CTHB
Xayapn (Cmege XoWapod) THaBHU JIUPEKTOpP 32 OAPKHBOCT Yy TIOOATHO] IMPOJABHHUIIN
namerraja Uken (IKEA), nao je cnenehy usjaBy: “He moxkere TpanchopmmucaTH CBE OJ
jemnom. HajTexka cTBap koI Bohema MHpoMEHa jecTe YIpaBibambe KOMHHeKCHomhy...”320
[Ipema panujem ucTpakuBamy, npeayzeha cy yBoamia mporpaM OJAp:KUBOT pa3Boja y HAMEPH
na ocTBape yurteze (Boae, CHepruje u Ipyrux MpUpoJHUAX Pecypca, CMambemheM OTIaIa U JIp.).
Hanac, 43% wucnurannka Kake na muxoBa mnpenyseha yckmalyjy mporpame oapKHBOCTH ca
IMJbEBUMA, MUCH]OM M BpeAHOCTUMA mpeny3eha, 3a pa3iuKy o paHUjUX UCTPaKHBama Kaaa
ux je 6mro 30%.%%' OBo W3 pasimora mWTO Ce MHTErPUCAMmHEM MPHHIMNA OAPKUBOCTH Y
MOCIIOBHE AaKTHUBHOCTU 00e30el)yjy IoJaTHU NpUXOAM Off KBAIUTETHUJUX U 3JIPaBUjUX
MpOW3BO/Ia W W3HAJa3e HOBHM TPXKUINTHU cerMeHTH. I[lameTHa mpemyseha oppxkuBocT
TPETHpPAjy KA0 HHOBATHBHO PEIICHHE. 2>

Msora npeny3eha KOHIMITHPa]jy CBOj€ MMOCIOBHE OpjEHTalMje Ka OAPKUBOM Pa3BOjy Yy
u3jaBamMa 0 MUCHjU U Bu3Huju. Ha nHTepHeT nmoprany roroBo cBux Behux npenyseha moxe ce
Hahu oOMMHa KOHIeMNIMja wuxoBe nocseheHoctu. Mnak, nocraBbajy ce nurama: Komuko
3aMcTa MMa WCTHHE y THM H3BemTajuma? Jla i je TO caMO MapKeTHWHIIKHA TPUK WU €
cTBapHa mocioBHa opjeHTauuja? Haumme, 2007. rogune unTepsjyucano je 150 u3BpIiHuX
mupekropa YCA, Epomne, Asuje u YK. ToMm mpwivkoM je cy MHOTH TBPAWIN Kako je
OIPKMBOCT BPJIO BaxkHa 3a mpexmysehe.’”> MeljyTuM, Ha MHTame IITa CE TOX THM T0jMOM
nojapa3zymeBa, BehuHa je nana apyrauvju oaroop. He uynm oHzpa mTo ce y ckopuje Bpeme
CBE IVIaCHUje M0CTaBJba MUTame: J{a 1 je TepMUH “0Ap>KUBOCT” AaHAC OAPKHB?

Mehy oHuma koju cmMaTpajy Aa OJIp>KUBOCT HUj€ OAPXKHMBA, HAIIA0 C€ U KOHTPOBEP3HU
ayTop kmure “Ckentuynu eHBupoMeHntanuctu”, bjopu Jlombopr (Bjérn Lomborg). Haume, u

%% Gerdeman, D. (2014): op. cit., pod 311.

Bonini, S., Bove, A. (2014): Sustainability’s strategic worth: McKinsey Global Survey results, New York:
McKinsey & Co., July, p. 2. OoctynHo Ha: http://www.mckinsey.com/global-themes/employment-and-
growth/can-long-term-global-growth-be-saved, npeyseto: 12.02.2015.

322 Nidumolu, R., Prahalad, C. K., Rangaswami, M. R. (2009): ""Why Sustainability is now the Key Driver of
Innovation”’, Harvard Business Review, September, p. 59.

323 Cave, A. (2014): "Does Sustainability Mean Anything Anymore? Lessons From Pfizer, Alcoa and Alcatel-
Lucent", Forbes magazine, 30. jyH. [loctynHo Ha: http://www.forbes.com/sites/andrewcave/2014/06/30/does-
sustainability-mean-anything-anymore-lessons-from-pfizer-alcoa-and-alcatel-lucent/, npeyseto: 21.01.2015.

321
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nopes; OpojHUX EKOJIOMIKUX YII030peHa Koja MOoCTajy ajapMaHTHa, JIomOopr Bepyje Kako CBET
HHje y mpobiemy.*?* “PacmomaxkeMo 3aiMCTa HANPEIHOM TEXHOIOTHjOM M KOPHCTHMO
IPUPOJIHE pecypce 3HATHO OOJbe HEro mkaja paxmje.” 2> JlomMGOpr cMaTpa Kako je BelInka
rajamMa Koja ce IOJMIVIa OKO TJIOOAJHOT 3arpeBama jelaH BHJI 3acCTpallhBama JAPYIITBA
MOCPEACTBOM MeaHja W pa3Hux wujeosnoruja. CBOjUM CTaBOBMMA HCTHYE Kako HeMa
aJICKBaTHUX HAayYHUX METOJa KOjuMa OW ce MOTBPAWJIC TPBIHE O OIMACHOCTH IUIAHETE.
KBanurer Bazayxa je 60JbM HETO MKajJa, 030HCKA pyIia je Mambe BUIIIE MONPaB/beHA a IPHYa O
I00ATHOM 3arpeBamy IpeyBenudana, TBpau Jlombopr. Ilo memy 6opb6a mporuB AIDS-a
Tpeba OUTH MPUOPHUTET Y pelllaBamy TIIO0ATHHUX MTpodIeMa.

ITon Tpenop (Paul Treanor) uae jorr masbe, 3aroBapajyhu uacjy 0 OAPKHBOCTH Kao
Hemoryhom u HeetnuHoMm.™ > TpeHop ce muTa Kako je Moryhe mpeasuaetd norpede Oymyhe
reHepanuje M Kako je moryhe 3HaTHM KOjuUM BpeaHocTuMa he ce Oyayha renepaiuja
pykoBoauTi.>?’ OH 1ajbe TBPIAM KAKO Cy ApKaBa M eIuTa MONHUKA HHCTHTYLH]E Koje Tpebajy
CIIPOBECTH HJICjy O OAPKOBOCTU. A xohe i eTuTa OMTH CIpEeMHa Jla Ce€ OJIPEKHE Jiesia CBOT
kosaya? — nuta ce TpeHop.

Cakaxo, HajBehn M3a30B mpomeHa Tpeba ja Oyne Ha HHCTHTYLHOHAIHOM HHBOY. 2
JlpkaBa, JIOKAJIHE BJIACTH, aKaJeMCKa 3ajeIHHIIIA U [IMBUJIHO JPYIITBO UMajy MOCEOHY yIIOTY Y
MO/IM3aky CBECTH U UMIUIEMEHTAIMjU CUCTEMa OIPXKUBOT pa3Boja. ,,Jauame JeMOKpaTtuje je
HajBaKHUja moiuTuka y Oyayhnoctu. [lemokpartuja je jenHa on HajBehux BpemHocTH. Y
1J100aTHO] EKOHOMHjH JEMOKpATCKa JPYIITBA HE MOTY JO3BOJHUTH Jla ¢ pyOa Tiiefajy Kako
TP>KUIITHA €KOHOMM]ja TUKTHUpa Bohemwe ApymrTBa. Huje nurame nzabpatu usmel)y TpKumiHe
€KOHOMH]jE U HEKOT aJITSPHATHBHOT €KOHOMCKOT cucTema. Ako ce Jbyau ocehajy HemohHo y
CBOJUM JIOMOBHMMA WJIM HA CBOM IOCITY, TPXHIIHA he eKoHOMHja U3TyOUTH JISTUTUMHUTET. AKO
Cy Jby[I¥ HE3AIOCIIEH! MJIM HE MOTY yTHIAaTH Ha OHO IITO CE JIeNIaBa Ha KUXOBOM PaJHOM
MecTy, y BpTHhHMa WM IIKoJiama Koje moxalajy muxoBa Jena, Wik Ha pa3Boj CBOT Kpaja,
KaKO Ce OJ] FbUX MOXKE OUCKHBATH 1a MPEIAHO CIyKe CTBAPHHM JbYICKHM moTpebama?, 2
u3jaBuna je Tapja ®unatos, MuHUCTapKa paaa OuHCKeE.

2% | avers, C. (2001): "The Skeptical Environmentalist: Measuring the Real State of the World", The Guardian,

01. centembap. JocTynHo Ha: http://www.theguardian.com/books/2001/sep/01/scienceandnature.highereducationi,
npeyseto: 22.01.2015.

32 Mihajlovic, V. (2013): "Ljudi su kuga na zemlji — Izjavio je David Attenborough", 14. jyn.
vesnamihajlovicblog.wordpress.com, [Blog]. [JOCTYyNHO Ha: https://vesnamihajlovicblog.wordpress.com/2013/07/14/ljudi-
su-kuga-na-zemlji-2/, npeyseto: 12.02.2015.

326 Mywwuh, Jb. (2102): "Oa au je naeja o oapXMBOM pa3Bojy oapxuea?", Teme — Yaconuc 3a dpywmseHe
Hayke, Huw: EkoHomcku dpakynteT, Vol. 36, No.2, ctp. 428-429.

37 CxBaTatbe KaKO Cajalltbe reHepauuje HaHoce LWTeTy HeKUm Gyayhum reHepauujama u3asusa CBe BULLE
HeJoymuua. HaMme, yecto ce nocTtas/bajy nNuTama: Koje notpebe he Te reHepaumje umatu? u Koje pecypce he
Tpownt? Tako Aa TPEHYTHE XPTBE Koje ce NoAHOCe Mory 6uTu LWTeTHe AaHac a cyTpa Beh HenoTpebHe. O
osome Buay: De Zarden, D7. (2006): ’Odgovornost prema buduéim generacijama: Odrivi razvoj”. U: Ekologka
etika: Uvod u ekolosku folozofiju, Beograd: Sluzbeni glasnik, poglavlje 4, str. 130-131; Babuh, J. (2007):
" pywTBEHA OArOBOPHOCT Kopnopauuja’’, Coyuonowku npeaned, Vol. 41, No. 4, Beorpag, ctp. 454; Prnjat, A.
(2012): ""Apokalipsa bez otkrivenja: Svetozar Stojanovi¢ o mogucnosti samouniStenja covecanstva”’, Theoria,
Vol 55, No. 4, str. 118-119.

% To je cMCTEM MOCNOBHMX M CTpaTelkux mogena npedyseha KOjUM Ce MHTErpUiLy U ypaBHOTENXYjY
€KOHOMCKM, EKOJIOLLKM U coLMjanHu daKTopu paam Npou3BoaHE NPoM3BoAa U ycayra.

329 Pavi¢-Rogasi¢, L. (2010): OdrZivi razvoj, Zagreb: ODRAZ, Novembar, str. 10. [JocTynHo Ha:

http://www.odraz.hr/media/21831/odrzivi_razvoj.pdf, npeysero: 20.01.2015.
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WNunujatuse, cTangapAd U KOHCYJATalWje J00Hjajy CBE BHUIIE 3HAauyaja Ha TI00aTHOM
uuBoy. I'mobamuu moroop Yjemumenux Harja (UN Global Compact) okymssa oxo 8.000
npexayseha mmpom cBera (y Bume on 145 3emaspa). Ilpenyseha capalyjy ca mayununmma,
IIUBWJIHUM CEKTOPOM M JIPKaBOM, T€ Ha Taj HAYMH IOKa3yjy CBOjy mocBeheHocT, Tj. 1a cy 1eo
peniewa a He npodiiema. OAPKUBOCT Kao TaKBa MPEACTaBJba HIMPOKU CIIEKTap MOryhHOCTH
Koje Tpeba MCKOPCTHTH y KOHKYpeHIWju. MCKyCTBO IMOKa3yje Ja ako jé €KOHOMCKH pacT
TEMEJbeH Ha OCHOBaMa KoOje Cy HeoJpkuBe, mporpec he Outwm mponazad. Mnak, u mopen
noremkoha MpH Mepemy OIPKHBUX TepOpMaHCH TIOCIOBakba W pa3jiiuKa y CTHIY
pyKoBohema 1 KyTypH IOCIIOBamka, HEKa HCTpakuBama MOTBphyjy Aa oHa mpenyseha koja cy
WHOBATHBHA, MOTY CUMYJITaHO TToBehaTu HepuHaHCH]cKe mepdhopMaHce TOCIOBaBbA.

CaBpeMeHH M3a30BH 3aXTEBajy Ja CE OCTaBe CTape HJCOJIOTHje W KpeHEe Hampen Ka
parMaTHYHOM M TPOAKTUBHOM KOHLENTY OAPKHUBOT pa3Boja. C oOMpOM 1@ je Oap>KHUBU
pa3Boj KOHIIETIT O KOME C€ TOCIEABIX roJMHa MHOTO TOBOPH M paclpasJiba, IOCTOje OpojHU
NPUCTYIIN y HErOBOM AeduHICcamy U crpoBohemy. Jeqnu ce 3amaxy 3a yBeheme n1oaaTHux
3aKOHCKHX peryliaTHBa y OBOj 00JacTH Kojuma he ce peryimcatd KOHICNT OJPKUBOCTH
nocinoBama. Jlpyru mak cMarpajy, Aa je morpeOHa JoJaTHA eAyKalHja U MOJU3ambe CBECTH
jaBHOCTM Koja he BpmmTH mnputhcak Ha mnpemyseha. O6a pemema Cy TMOXKeJbHA aJH
HEJIOBOJbHA JIa Ce pelite CBU mpodmemir. >

Wnak, oHO 1ITO je 3ajeJHUYKO J0CaJalllbUM HigjaMa O OJIP>KUBOM Pa3Bojy jecTe Ja
OHE HACTajy Kao peaklyja Ha TMOCIEAMIIC KOje Cy pe3ylITaT HEeTHYKOT W HEeCaBeCHOT
MOCIIOBHOT TMOHAIIaka. J[pyruM pedrMa, KOHIIETIT OJP>KHUBOT Pa3Boja MPOKIaMyje Ba)KHOCT
MehycoOHe capamme CBUX akTepa na yBehaBajy mo3uTwBHE eeKTe TOCIOBama. 3aTo je
MOTPeOHO MHTE3MBHO PAJUTH HA YMpEXKaBamy ca MApTHEPCKUM OpraHu3anyjama y IyJby
no0oJplIakba KBAJIUTETa KUBOTA JbYIM, jayama Kamaiurera 3a 00pOy MpOTUB KOpyHIUje U
JTUCKPUMHHALIMjE, YYECTBOBama y U3rPaabu MOJUTHKA U MpoIenypa Koja Cy y CKIaay ca
MPUHIMITMMA OJIP)KUBOCTU M aKTUBHOT YKJbYUYHBAaKba y JOHOIICHY jaBHUX MOIUTHKA.

[TocnoBame y ckiaay ca MPUHIMIAMA OJIP>KUBOT Pa3BoOja jeCTe XyMaHO TOCIIOBAME.
Ca gpyre ctpaHe, OHO HOCH ca coboM orpoMHe (pycrpauuje. Hacrojame na ce mociyje y
CKJIay ca MPUHIMINMA OAPKUBOCTH MOpa OMTH y CKJIaly ca MOryhHOCTHMA U OITaCHOCTUMA
ca kojuma ce mpeayseha cakogHeBHO cycpehy. OBo u3 pasznora mTO MOCTOje OpojHU
JPYIITBEHO-€KOHOMCKH (DaKTOpH KOJU yTUYY Ha €KOHOMKCE M HEEKOHOMCKe mepdopmaHce
nocioBamwa. [lopen Tora, oHu ce Mel)ycoOHO pa3nuKyjy 1Mo 6pojy U MHTE3UTETY JIeJ0Bamka Ha
npenysehe. IIpumMena OBOT KOHIIENTa 3aBUCH O]l JENATHOCTH Tpemy3eha M oIl 3aKOHCKHX
HallMOHAHUX peryiatuBa. OAp>KHUBOCT je CIO0XKEH IMPOLEC KOJU 3aXTeBa OTPOMHE JbY/ACKE
Harlope y CMHCIYy HOBUX HWHOBATHBHUX pelIelha y CBE TYpPOYJIEHTHHjEM TP)KHUITHOM
oKpyxemy. Mnak, jelHo je cCUrypHO, a TO je Ja cy TpaHuIle OBOT (peHOMeHa OeCKOHAYHE Kao U
M3a30BU ca KojuMa npeayszeha Mopajy Jia ce cyouanajy.

330 Eccles, R., Serefeim, G. (2013): “The Performance Frontier: Innovating for a Sustainable Strategy’’, Harvard

Business Review, Vol. 91, No. 5, May, p. 53.
31 Nidumolu, R., Prahalad, C. K., Rangaswami, M. R. (2009): op. cit., pod 322.
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3.3. KOMYHULUPABE O OAPKUBOCTU U IPYIITBEHOJ
OJATOBOPHOCTHU INIPEAY3ERA

Jenan on HaunHa ca ce npexaysehe u3nBaja ox Apyrux jecre na ehUKaCHO KOMYHUIIMPA
ca MHTEpeCHO-yTUIajHUM rpymaMa. Kako O ce mo3MIMOHMpalia Ha TPXKHILTY, Hpeay3eha
MOpajy YJIOXHTH JIOJaTHE HANOpe Y MPOMOLUjH CBOJUX AKTHBHOCTH Y OOJACTH OJPKHBOT
pa3Boja U OPYIITBEHO OATOBOPHOT IMOCHoBama. CaBpeMEHO TUHAMHUYHO TPXKHUINTE OJUIUKY)e
JIOCTYIHOCT MH(pOPMaIMja KOjeé MOTY y BEJIMKO] MEpH YTHUIATH Ha YCIICHIHOCT ITOCIIOBaha
npenyseha. butu npeno3HatspuB Mel)y HUBHUM Ipyliama, JaHac IOJApa3yMeBa He caMo j1o0ap
KBAJINTET pafa Beh W HEroBo ajekBaTHO KOMYHHUIMpame. 3aro ycnemHa npexayseha coje
MOCJIOBAabe YWMHE TpaHCHapeHTHM. To 3HauMm Aa o0jaBJbyjy CBOje pe3yiraTe y BHIY
MEePUOJNYHUX H3BElITaja 0 mocioBamy. Ha Taj HauuH, oBa mpeny3eha moOoJbiaBajy CBOJ
MIOCJIOBHH yTJIEI.

[ToTpeba 3a wm3BemTaBameM O mepdopMaHcaMa OJPKUBOT pa3Boja U JIPYIITBEHO
OJITOBOPHOT MOCIIOBama npeay3eha pacte TokoM nmperxoqHux roauHa. OBo M3 pasiiora IITO
TpaIUIMOHAIHN OONMK W3BEIITaBama, KOju ce 0Oasupao camMo Ha (UHAHCH]CKUM
MoKa3aTeJbuMa YCIICIIHOCTH TI0CJIOBabha, HUje J1aBao MOTIYHU YBHUJI Y IMOCIOBHE aKTHBHOCTH
npeny3eha. Jlamac, AWHAMHYaH pacT oOCTBapyjy OHa mpemy3eha koja obenomamyjy
¢buHaHCcuCjKe U HedUHAHCHjCKe MH(OpMaIlMje, KaKo JaBaoluMa KaluTajia Tako M OCTaIuM
WHTEPECHO-YTHIIaJHUM rpynama npeayseha.

Ca pa3BojeM TEXHOJIOTHj€ M HOBHMX MOjEJa IOCJIOBamba, TPAHCIAPEHTHOCT MOCTaje
HeykporuBa cuia. [Ipema marasuny Exonomuct (The Economist), Tpu cy kipyuHa dakropa
KOja yTHUYY Ja OTBOPEHOCT mpemy3eha mocraHe HMnepamB.3 Kao jeman on mHuLIMjamTHUX
¢dakTopa je 3axTeB BiaJie pa3BUjEHUX 3eMalba 3a Behy APYIITBEHO OATOBOPHY YUMHKOBHUTOCT
n otBopeHocT. C TUM y B€3M, MUHUCTPU (MHAHCH]ja U TYBEPHEPU HALIMOHAIHUX OaHaka
3emasba rpyne 20 (I'20), moroBopmmu cy Behy MoHerapHy TpchrIapeHTHOCT.333 Ocramu
(hakTOpH KOjU MHTE3UBHO JIOTIPHHOCE HJIEjH TPAHCHIAPEHTHOT W3BEIITABAaA CY UCTPAKUBAYKO
HOBUHAPCTBO U pacTyhu yTHIla] HEBIAJUHUX OpraHU3aIyja.

CaBpeMeHU HauuH M3BEILTaBamba O aKTMBHOCTMMA Npeay3eha 3axTeBa O MOCIOBHOT
CEKTOpa JIa ce TMPUXBATH HOBOT HAaUYMHA pajia M pa3MUIUbama. Jluaepu mMopajy na cxsare
KaKO JlJaHaC TPAaHCHApeHTHOCT HHje BHIIE cTBap m30opa. OHa mocraje peasHoCT Kojy Tpeba
npuxBatuTu. CKopo cBa HajBeha cBeTcka mpenyseha peroBHO W3BEIITaBajy JaBHOCT O CBOJUM
MOCJIOBHUM akTHBHOCTHMA. MH(popMmalrje Koje ce macupajy caapke nopesa GpuHaHCHjCKE U
He(prHAHCH]CKE TOKa3aTesbe YCIENTHOCTH TociloBama. Ha Taj HauMH mpenctaBibajy 100py
OCHOBY 3a pa3yMeBH-€¢ TPEHYTHOI' CTama NMpopuTadmiIHOCTH npeny3eha kao u yTunajy koje

32 %% (2014): "The openness revolution", The Economist, 13. peuembap. [oCTynHO Ha:
http://www.economist.com/news/business/21636070-multinationals-are-forced-reveal-more-about-
themselves-where-should-limits, npeyseto: 03.02.2015.

3 Ha camuTy oapraHom y Ayctpannju 2014. rogmHe, ynaHosu rpyne 20 (OpraHusaumja npuBpeaHO Hajjaumx

3emasba cBeTa) cy noxsanuam Hanope OpraHuMsaumje 3a eKOHOMCKY capagry M passoj (OEL) y cnposohery
MHMLMjaTMBE 33 ayTOMAaTCKy pasmMeHy NOpeckMx nogataka W TMMe YYMHUAM UCKopak y 6opbu npotus yTaje
nopesa v NpoHeBepa.
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MOCIIOBakbe MMa Ha OKpYyXKelme y Kome mochyje. Tume ce obenonamyjy Momanud o
(bUHAHCH]CKUM, EKOHOMCKHM, JpPYIITBEHHM MW EKOJIOIIKAM aKTUBHOCTHMa mpenyseha.
Kopucti ox Tora wumajy JoKajiHa 3aje[HHIIA, HEBJIAJWHE OpraHW3alldje, CHUHIAMKATH,
WHBUCTUTOPH, MTOTPOIIIAYH, 100aB/baul M OCTAJIC HHTEPECHO-YTHIIAjHE TPYIIC.

EdukacHa xomyHukanmja y mnpeaysehy (MHTepHa KOMyHHKalMja) Kao W HAuUH
KOMYHHUIIMpama npeayseha ca ekcTepHUM akTepuMa, y 3Ha4ajHOj MEPH yTHYe Ha MOOOJbIIAhEe
MOTHBAIMj€ U jayame MOpaja 3aloCiICHUX, a CAaMUM THM M Ha noBehame IpOoXyKTUBHOCTH U
u3rpafmpy JOOpHX OJHOCA capaamke ca NOWBHHM Trpynama. T[paguluoHAIHK HAaYMH
KOMYHHKaIuje y mnpeaysehy oaBujao ce ca Bpxa mpema AHy. KOMyHHMKallMOHM KaHaIHu Cy
yIJIaBHOM OWIIM JIeTaJbHO M cTporo peryinucanu. CamMo je  H3BPIIHUM JTUPEKTOpHMa M
3aIoCICHNMa OJIFOBOPHUM 32 OJIHOCE ca jaBHOIINY OMIIO T03BOJHHO /2 Y jJaBHOCTH IUIACHPajy
nojaTke o mocioBamy npenyseha. Jlanac, caBpemMeHHn OOMMK KOMyHHIUpama oMmoryhwo je
Beha oBnamhema 3amOCIEHHX, YyBakaBambe MHUXOBUX Ipeyiora U HUAEja, CMambEHe
GUPOKpPATCKE KPYTOCTH,>>" a camuM THM 1 Belly oaroBopHocT 3amocienux. C apyre cTpare,
jaBHOCT MOKe J0hM 110 CBHX peleBaHTHUX HH(popManuja 3axBasbyjyhu wH(POpMAIMOHO]
TEXHOJIOTHjHU H CcBe Behoj MOmynapHOCTH APYIITBEHUX MPEXKa.

CrarucTuka moOKasyje Ja MHTEpHO H3BeIITaBame y mpenysehy mpyxka moryhHoct
ocTBapuBama OeHepHIMja KOjuMa ce TOCTIKE JT0JIaTHA BPEIHOCT 3a mpeay3ehe. 3anocieHu
JKelle J1a 3Hajy IITa ce JellaBa y mpeay3ehy, Koju cy Iu/beBU KOjuMa Tpeda TEXHUTU U ca
KojuM mpobinemuma ce mpenysehe cyodaBa. OBo Baku 3a cBa mpexyseha 6e3 o0O3upa Ha
BeJIMYMHY W Opoj 3amocineHux. Mcnymeme OBHX IMJbEBA 3aXTeBa M3rPaAmy e(hUKCAHOT
CHUCTeMa WHTCPHOT WU3BeIITaBama KOju Tpeba 1a, y cKiIagy ca mnorpebama, ob6e3bemu
MOTHBHCAFE 3allOCIIEHHX 3a OCTBapUBame IIMJbEBA. 3aHEMapHBambeM OBOI  acCIeKTa
[OCJIOBalka J0Ja3W [0 IopacTa HE3aJ0BOJBCTBA Mel)y 3amocieHMMa M CMambemha
NPOJIYKTUBHOCTH, T€ HAMyIITamke Mpeay3eha o cTpaHe TaJICHTOBAHUX JbY/IH.

Cse je Behu Opoj mpemyseha, xkao mTo je mpemysehe 3a I[g)symTBeHe meauje badep
(Buffer), xoje je mpurpiIHIO HAC]y pagMKanHe TpaHCIapeHTHoCTH. - HammMe, oBo mpemysche
YBEJIO je jelaH OTBOPEHHM BHJ M3BEIITaBama KOjU U3Mel)y ocTajor mojapasymeBa U jaBHO
o0enolalMBamke TPOITKOBA U MPHUXOJA MOCIOBamka, ITUIaTa CBUX 3aIlOCICHUX Kao M METOE
KOJUM ce BpILIU BUX0B 00pauyH. [lo y3opy Ha oBakaB HauuH paja, UT npaysehe y Cpouju -
leBanu, y uuipy noBehamwa 3a70BOJbCTBA 3allOCIEHUX MPUXBATWIO j€ OBaj BUJ
KOMyHHIIMpawa.”  Ha Taj HauMH ce oMmoryhaBa 3amociieHMMa Ja mpaTe U pa3yMe]y y KoM
npaBily uae npenysehe u mra cBe Tpeba W MOTY Ja ypaje Kako Ou ocTBapwin ojpehene
OoeHuduuMje. YKOIMKO je 3all0C/IEHN He3aJ0BOJbaH MOXKE HAIyCTUTH npeay3ehe.

334 Anhenkosuh-MNewunh, M. (2005): ""KapaKkTepucTuKke 1 yaora KomyHuumupara y npegysehrma y caBpemMeHmm

ycnosuma", Teme - yaconuc 3a OpywmeeHy meopujy u npaxcy, Huw: EkoHomcku ¢akyntert, Vol. 29, No. 3, jyn-
centembap, cTp. str. 287.

3% Pozin, I. (2014): "How Transparent Is Too Transparent In Business?', Forbes Magazine, 02. anpun. JocTynHo

Ha:  http://www.forbes.com/sites/ilyapozin/2014/04/02/how-transparent-is-too-transparent/,  npeyserto:
01.02.2015.

% Kuki¢, Z. (2014): U Devani zaposleni znaju plate jedni drugih — $ta im ta radikalna transparentnost donosi?,

JocTynHo Ha: http://startit.rs/u-devani-zaposleni-znaju-plate-jedni-drugih-sta-im-ta-radikalna-transparentnost-
donosi/, npeyseto: 01.02.2015.
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Kako nme Oum nomuio 7m0 O/UIMBa TAJIEHTOBAHUX JbYIU IOXKEJBHO je 00e30enuTH
nospatae uHpopmanuje (feedback) ox crpane 3amocnenux. Ilpema ucrpakuBamy TajHu
nynca (TINY Pulse), mocroju cnaba xopenanuja usmel)y opraHusaruone kyirype-’ u cpehe
3aIICONICHNX, @ jaKH KOPEIALMOHH OXHOCH m3Mely TpaHcmapentHocTd u cpehe.®*® C tum y
Be3H, Tpeda Jia MOCTOju ABOCMEPHA KOMHUHHKAIMja u3Mel)y MeHauMeHTa u 3anocieHux. OBo
U3 pasiora mro ’yKOJMKO HE MOCTOjH KOMYHHKaIldja, HHPOpMAIMja HE MOCTHKE MOTITYHH
e(beKaT.”339

HM3BemraBameM O OJIP’)KUBOCTH U APYIITBEHO OJ0TOBOPHOM ITOCIIOBaKY, YBaXkaBajyhu
Haj3HAYajHUje aCMEKTe OBOT KOHIIENTA MOCIOBaba, MPEACTaBJba jelaH OJf HAYMH EKCTepHE
KOoMyHUKanuje mnpemay3eha ca jaBHomhy. Ha Taj wauwmnH, mpemysehe omoryhyje cBum
3aMHTEPECOBAaHUM CTpaHama 3]IpaBy MpoleHy yuuHka mnpeny3eha. Mako mocroje mmpoku
JMjara3oH TeMa O KOjuMa Cce MOKE H3BEIITaBaTH, MOTPEOHO j€ CTpaTerdjy H3BEIITaBamba
(doKycupaTH Ha peJeBaHTHE TeME KOjeé MOTY MOTEHLHWjaIHO YTHLATH Ha OJUTYKE KJbYYHHX
WHTEPECHO-YTIaJHUX Tpymna. Pa3ymMeBameM HHUXOBHUX OUYCKHMBama W MoTpeda KJby4Ha Cy
pedepeHTHa TauKa 3a IPUIpEeMarbe u3BelTaja. >+

Hoga epa mocnoBama 3axTeBa Mmopea HOBUX IOCIOBHHUX MOJeNia yIpaBJbakba U HOBE
¢dopme u3BelITaBakba U KOMYHUIUpPama O OJAP’KUBOM Pa3BOjy M JAPYLUITBEHO OAIOBOPHOM
nocioBamy. Hamepa je ma ce Jocamamma HapagurMa H3BEIITaBama JONYHH HOBHUM,
CaBpEMEHMJUM BHUI0BUMa KOMYHHIMpama KOjUMa C€ TPaHCHApEeHTHO 00eioAamyjy Moiauu
npenyszeha. M3BemTaju cBe BHIIE caap)ke MOJATKE O MOCTABJbEHUM IMJbEBUMA, YCMEPECHHM
Ka pa3InYUTUM acleKTUMa OJPXKUBOCTH M JIPYIITBEHO OJATOBOPHOT MOCIOBakba, U FOAUIIHEM
ocTBapemy pesynrata. On npeny3eha ce odekyje TPaHCIAPSHTHOCT Y M3BEIITaBamY a TO je
MUHUMYM CTaHJap/ia Koju Tpeda na ucnoimtyje. TpKULIHY yTakMuIlly he BOJUTH OHU KOjU ce
npuiiarohaBajy HOBUM IIpaBHJiaMa UTPe U KOJU KOPUCTE caBpeMeHa TEXHOJIONIKA JOCTUTHYha.
CBe TO 3axTeBa peajaH M 00JEKTHBAHO OCMHUIBEH NPUCTYH Y KpEeUpamy U IUIacHUpamy
nHpopmanyja. M3Bemraju Tpebajy AaTh MHOTpoLIauMMa M OCTaIMM 3aMHTEPECOBAHUM
CTpaHaMa cBe MH(OpMalllje Koje Cy UM MOTpeOHe Kako O JOHENIU OMIYKY Koja je y CKiIaxy
ca lbUXOBUM MOTpedaMa U kebama.

CreueHo moBepeme Tpeda oIpKaTH jep Y CYMPOTHOM MOXke Aohu 10 KatacTpodarTHuX
nocienuua 3a npenysehe. Unayctpuja xpaHe je oceTuina ropak yKyc NpUKpUBamba UCTHHE O
TpaHC MacTuMma, Inehepy M JApyruM INTETHUM CacTojUMMa y TPOU3BOJMMA KOJU C€
CBaKOJHEBHO KOH3yMHpajy. C TUM y Be3H, yBOJIE C€ HOBE MOJIUTUKE U MPOLEAYpe KOojuMa ce
BPIIM CTPOTH HAJ30p OBUX IapaMeTapa y OKBHPY IpomnucaHuX cranmapna. Cee demihe ce
MOX€E 4yTH O (pMHAHCHpajy €AyKaTHBHMX IporpamMa O 3[paBOj XpaHU U 3/paBOM HAUYHUHY
YKUBOTA KOJU Cy HAMEH-CHU IMUPOj jaBHOCTH. [loTpormaun 3axTeBajy AeTasbHe HHPOpMAIHje o

337 .
OBae ce MUCAM Ha OpraHM3aBaHe MoC/AOoBHe pyykose, ¢pyabancke TMMOBE M CAMYHUX gorahaja 3abasHe

npupoae Kojuma ce nocnelwuyje NOCNOBHWU YYMHAK 3aNOCAEHUX.

38 Kruse, K. (2013): "Transparency Eats Culture For Lunch", Forbes Magazine, 02. peuembap. JocCTynHoO Ha:

http://www.forbes.com/sites/kevinkruse/2013/12/02/transparency-eats-culture-for-lunch/, npeyseto: 05.02.2015.

339 Pordevi¢, M. (2010): "Korporativne komunikacije i upravljanje odnosima sa stejkholderima", Marketing -

Casopis za marketing teoriju i praksu, Vol. 41, No. 3, Beograd: Ekonomski fakultet, str. 204.

% United Nation Global Compact (2007): Smjernice za izvjestavanje o odrZivosti, Global Reporting Initiative,

Zagreb: Hrvatski poslovni savjet za odrzivi razvoj, p. 10. JocTtynHo Ha: https://www.globalreporting.org/resourcelibrary/GRI-
G3-Croatian-Reporting-Guidelines.pdf, npey3seTo: 02.02.2015.
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poM3BOIMMa Te je AaHac omoryheHo ma mpeko pasnux ammukandja (Fooducate, FoodWiz),
MOTY NpaTHTH KOJMYUHY Kajlopwja win ajepreHa. CBe je jauu miac morpomiada Koju ce
OpPOTHBH KOpHIIhewy BemTaykux 00ja, BEMITAYKMX XOpPMOHA pacta M TEHETCKH
MoudukoBanux HamupHUia. Camo 'MO o3Haka j0Kasyje Kako cy MOTpOIIayd CBE BHIIE
3aMHTEPECOBAaHU O MPOU3BOJIMMA KOje KyIyjy U uH(popManmjama o mopekiy npousBoaa. OHu
xkene na 3Hajy. Kako je Xxpana mnpoumsBenena? Opmakine nponasu? u Koje wuHTErpanre
koH3ymupajy? Amepuuku Yunotn (Chipotle), je npeu nanar 6p3e xpaHe KOju je €TUKETHpaH
He-I'MO o3nakom y 1.450 cBojux pecropana. Pooun O’bpajan (Robin O’Brian), ayrop
“’He3npase ucrtune” (The Unhealthy Truth), oBy Tennenuujy HasuBa “’0Oyheme xpane” (food
awakening).>**

ITokasyjyhu wuHTepecoBame 3a MOTpollade M HBUXOBO 37paBibe, Ipemyseha Mory
OCTBApUTH KOHKYPEHTCKY INpeIHOCT Ha Tpxkumry. WHnyctpuja omehe yBuaena je cBojy
HECTUYHOCT Yy MpOW3BOAKU jedTuHEe onehe y JOmMMM YCIOBHMAa pajia, IOJIHTHIIN
3amolnubaBama U eKkcIuoatanuju aeue. [lomako ce Oynu u eHeprercka uaaycrpuja. Jomuio je
BpeMe KaJa je CyO4aBame ca MCTHHOM OOJbM IIOCIOBHU MOJYXBaT O]l yNupama HpcTa y
apyrom cmepy. Tpeba xpabpo 1 jaBHO MPU3HATH I'PEIIKY M KPEHYTH J1aJbe.

“Hama xpana, Bamia nuTama’ je Kammama KOjy je MOKpeHyo MekaoHanac
(McDonald's) y Kanaau. Peu je o mururanHoj miarhopMu MpeKo Koje MOTPOIIAYH MOTY
MOCTaBUTH OWJIO KOj€ MUTamke OBOM JaHIly Op3e XpaHe Koju ce obaBes3yje /a OJrOBOPHU.
“YKespa HaM je Ja HAIIW KYIIU 3HA]y CBE O XpaHU KOjy jeqy Y HalluM ?CCTOpaHI/IMa” cMarpa
Kesun Ibysen (Kevin Newell), Openn wenagep MekmoHanica. 42 OBaj TpeHn je
pacrpocTpameH IMUPOM CBETa yCIeA MopacTa mpodiiemMa Kao IITO Cy: ajepruja Ha Xpany,
KaHuep, aujaberec wuta. Cmarpa ce Ja je OBakaB HayMH KOMYHHUIUpama CaMoO €0
TPaHCMAPEHTHOCTH KOja je TOKPEeHyTa 0/ cTpaHe norpourayda te aa he yoynyhe tora 6utu cse
Bumle. 3axBajbyjyhu pa3Bojy TEXHOJIOTHMj€ W HWHTEpHETa, MOTPOLIayd HUMajy CBE BHIIE
MOBepeha Y MHTEPHET a cBe Mame y npeayseha. C tum y Besu, Crapbakc (Cmypbyyxc) je
ocHOBao omiajH (opym “Moja Crapbakc umeja” (My Sturbucks Idea), rme morpormaun
Mpeyiaky HOBE MPOM3BOJE, MW3ajH IIOJbMIIA, Kojlade Oe3 TiiyreHa U 00jaBipyjy ITa HE
Bone.’*® OBakaB HAYMH HMHTEPAKTHBHE KOMYHWKamuje omoryhaBa MOTpomaumma ga ce
ocehajy yBa)KeHUM.

KoHuenT wu3BemTaBama, Mako HOBHHA, IOCTaje CBE BHINE PETYJIHCAH 3aKOHCKUM
peryinatuBaMa MHOTHX 3eMasba. Tako cy ®panuycka, [lancka u Benuka Bpurtanuja meby
MPBUM 3eMJbaMa KOj€ Cy yBeJe 3aKOHCKY 00aBe3y HW3BEIITaBama. Y IHWJbY CTaHIAPAHN3Yje
MIOCJIOBHOT M3BEILTaBamka JOHEIIEH je je[aH Of] Haj3HauajHUjuX riodaiHux u3semraja - ['PU
(Global Reporting Initiative). OBaj cranmapa mpeacTaBba TJI00ATHH OKBHUP CBEOOYXBATHOT
U3BELITaBalkba O OJPXKUBOM THocioBaky. OBO W3 paszjiora IITO je paHMjUX TOJWHA
npeay3ehuma para cimoboma 1ga camMu Kpewpajy H3BEIITaje T€ je IocTajao mpodiieM
ynopehuBama ca Apyrum npenysehuma. 3ato ce pajae u3BelITaju Koju ce yckinalyjy ca ['PU
METOOJIOTHjH W3BelITaBama. Kopucre ce craHiapajHa Mepuiia TPUIMKOM H3BEIITaBamha

341 Gorman, L., Lammers, L. (2014): op. cit., pod 313.

32 %% (2014): "Istina o Big Meku “Mekdonalds ”’ otvorio vrata svojih super fabrika", Blic, 14. okTobap.
HoctynHo Ha: http://www.blic.rs/Slobodno-vreme/Vesti/502414/ISTINA-O-BIG-MEKU-Mekdonalds-otvorio-
vrata-svojih-supertajnih-fabrika, npeyseto: 02.02.2015.

* post, R. (2013): op. cit., pod 276.
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Kako OM M3BEIITaju OWJIM YIOPEIMBH M NMPUMEHJBHBH y CBUM mpeny3ehnma 6e3 o03upa Ha
BeIMYMHY © jenaTHocT. OOnacTh wW3BelITaBakba THYY ce mnepdopMacu EKOHOMCKOT,
€KOJIOLIKOT ¥ €TUYKOT MociioBama. CTaHnapIn30BaHu n3BemTaju 06e30elyjy 00jeKTHBHOCT
KOMITapanujy ApYIITBEHO-eKOHOMUX mepdopmancu wusmely mpemyseha. Ha Taj HauuH,
3aMHTEpPECOBaHE CTpaHe Cy y MOryhHOCTH Ja pa3ymejy mocioBame npeayseha, carmemajy
HBErOBE MMILIMKAIM]e HAa OKPYKEHhE M JIOHOCE OJIyKEe 3aCHOBAHE Ha PEaHO MPHUKA3aHOM
CTamYy.

V HOBHje BpeMe CBE C€ BHIIC I'OBOPH O MHTEIPUCAHOM H3BEIITaBamy mpenyseha
(International Integrated Reporting) kao jeaHOM XOJMCTHYKOM MPUCTYIY H3BCIITABAMA.
Haume, oBaj BUI M3BemITaBama Npyxa, Ipe CBEra, CBUM 3aHHTEPECOBAHUM aKTepUMa YBH] Y
CTpaTellke IIaHOBe Tpeay3eha U CTeleH BUXOBE pealn3alnje y eKOHOMKHAM, CKOJIOMIKUM U
APYIITBEHHMM aKTHBHOCTMMA IIOCjoBama. Jlakie, caBpeMeHH OOJMK H3BEIITABamba
o0jennmbyje €KCTEpHO W HMHTEPHO U3BEIITABaIkE, YyBakaBajyhm yiory © 3Ha4aj CBUX
untepecanx rpyna.>*® | VHTerpucano u3BemTaBame ONpaKaBa HAYMH HA KOjH HAlla
KOMIIaHH]ja pa3MHUIILIba U mociyje”, kaxe renepanuu qupekrop Koka-kome (Coca-Cola HBC),
Jumutpoc Jlouc (Dimitris Lois): “’OakaB mpucTyn Ham omoryhaBa 1a pa3marpamo
MaTepHjajiHa MUTamka ca KOjuMa ce CyouaBa Hallle TIOCIOBAbE U 3ajeTHHIIE, M IIOKaKEMO KaKO
CTBapaMo BPETHOCT 3a aKIMOHApE U APYIITBO y LeIrHH. V3y3eTHO HaM je Aparo IITO je Halll
NPBH MHTETPUCAHM W3BEIITaj] Ha XapBap/CKOj MOCIOBHOj IIKOJHM, MPOTJANICH 3a ,Haj00Jby
cTyaMjy ciy4aja” y obiacTé m3BelnTaBama. Kao nuaep y 00JaacTu OAp>KUBOCTH, MOPaMoO Jia
HACTABHMO /1A MOIDKEMO KPUTEpHjyMe. >+

Muorun mmaepu ce mnpubojaBajy na Behum cTemeH TpPaHCHAPEHTHOCTH OCTaBJba
npenysehe oTBopennM 3a kputike. CamuM THM Tpeyseha mocrajy usyserHo pamusa.>*® Oun
KOJH MMajy pasJioT Ja CyMIa]y y KBAJIUTET CBOJUX MPOM3BOJA U yCIyra OAYMUPY CE€ OBOM
TpeHny. Ilpenyseha mak, koja HacToje Aa OJp)Ke KOpaK ca CaBpPEMEHMM TPXKUIIHUM
TPEHJIOBHMA, T€ OJIP>KHUBO IMOCIOBAE KOHIMIINPAjy Y CBOjY MOCIOBHY CTPATETH]y, OBO BHJIE
Kao jedaH oJf HauMHa Ja nosehajy cBojy BpenHocT Ha TpxumTy. HoBo noba 3axTeBa
panukaiHa nmpuiarohaBama, HOBE TIOCIOBHE MOJEIIE M CTAJIHA eKCIIEPIMEHTHCakha Kako 01 ce
U3allI0 Yy CycpeT IUHAMUYHMM TPXKMIIHMM 3axTeBuMa. Kako pacre 3aHTepecOBaHOCT
MOTpoIIaya, 3arloCcIeHUX, WHBECTHTOpAa M J00aBJbada 3a EKOHOMCKE |  COIUjasTHE
nepdopmance mnpenayzeha Tako M TPAHCIAPEHTHOCT 3ay3MMa CBE 3HAYajHU]y YIOTY Yy
nocjoBamy npenayseha.

IMpema ucrpaxuBawy Tpancnapencu uHTepHenieHana (Transparency International),
I'yrn (Google), Emn (Apple) 1 AMa3oH cy HajMame TpaHCIApSHTHA MYJITHHAI[HOHATHA
npenyseha. Mehy oHMMa Koju Cy HajTpaHCHApPEHTHUJU Cy WTAJIHJaHCKO EHEPreTCKo
npenysehe Enn u 6purancku Bogadon (Vodafone). Bumre on 90% npenyseha koja ce Hanaze
Ha @opbOcoBoj mMcTy HajBehux ¥ HaJMOhHMjUX, HUje 00jaBUJIO MMOAATKe O MiaheHoM mopesy y
CTpaHMM 3eMJbaMma, a 54 mpenyszeha HUje J03BOIMIO 00jaBJbUBAKE MOAATAKA O OCTBAPEHUM

> Malini¢, S., Savi¢, B. (2011): "Transformacija korporativnog izveStavanja — od finansijskog ka poslovnom

izveStavanju", Ekonomski horizonti, Kragujevac: Ekonomski fakultet, Vol. 13, No. 1, str. 122.

35 http://www.coca-colahellenic.rs/News and media/News/Saoptenjazamedije201/2013IntegratedReport/,

npeyseto: 14.02.2015.

%6 x%% (2014): "Corporate transparency: why honesty is the best policy", The Guardian, 04. asrycr. locTynHo
Ha: http://www.theguardian.com/sustainable-business/corporate-transparency-honesty-best-policy, npeyseto:
02.02.2015.
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npuxoauMa Takohe y crpannmM 3empama.>?’ <’ Jlome nmoHarmarmse npeayseha 3a mocneauiy uMa
KOPYIILIHjy KOja W3a3MBa CHPOMAIITBO M HecTabmiHoCT”, cMarpa Xoce Yxac (José Ugaz),
npenceaHuK TpaHcrnapeHcu uHTepHemieHana. llITo ce Thue TpaHCIAapeHTHOCTH JprKaBa
paHTHpaHuX MO JOCTYMHOCTH HH(popMaija (0 HAYMHY TpPOIIEHa CPEACTaBa, paay jaBHHUX
ciyx0u, cipoBol)ery jaBHUX HaOaBKU U JIp.), HA IPBOM MecTy je Benuka bpuranuja, a 3aTum
cinene CA/l, llIseacka u d)paHuyCKa.348

Cruue ce yTHCaK Ja je TPaHCIAPEHTHO TIOCIOBame NpoAyKTHBHHje y Start-up
npexy3ehuma Hero y BeIMKMM MYJITHHAIMOHANIHUM mpeny3ehuma. Mehytum, xao mro je
Ipakca IOKazaja y CKOpPO CBHM IIOCIOBHHUM CETMEHTHMA, OHO INTO OJArOBapa jeaHOo]
OpraHM3anyje He 3Ha4M jJa he maTw WcTe pe3yaTare W Koja JIpyrux. Tpeba mpeucnuratu
OJUIlyKE TIpe IbUXOBE UMIUIEMEeHTanje ©u edekre yBohewma OBAKBUX IMPOTPAMCKUX
nHnnyjatuBa. b je na ce moBeha MpoIyKTUBHOCT, MOTUBUCAHOCT, T€ 3a/pKE M MPHUBYKY
HajOOJBH 3aMOCIICHH, MOJCTAKHY MOTPOIIAYXd Ha KYNOBHHY, 3aWHTEPECY]y MHBECTHUTOPU HUT/I.
[leproanyay M3BEIITAjH, yMpe)KaBame, OWITEHH M paJUOHUIIE Cy CaMO HEKU OJI HauMHa
0ojbe WHGOPMHUCAHOCTH ¥ TOBE3aHOCTH 3amocieHux. HajedukacHuja je ymorpeba
pa3IMYUTUX MeIrja Kako OU 3amociIeHH KOPUCTUIIM OHE KOjU MM HajBHIIE 0JiroBapajy. Tpeda
UX WMaTH MmMTO BUIIe. MehyruM, Tpeba HAmOMEHYTH Ja CE€ OBJAE paaud O IUIACHPAbY
nHopMaIrja 3a10CIeHIMa a He 0 KOMYHHUKAIIU]H.

Curyanmja Hanaxe mnpenysehuma na ce ykjbyde y CaBpeMEHE TOKOBE M3TPaJlbOM
KaraiuTeTa 3a OJp)KUBO M3BEIITABAKE WM J]a OCTaHy MO CTPAHM MPEIyIuTajyhu TpKuITe
crocobHMjuM KoHKypeHTuMa. [lyOnmkoBamem wu3BeliTaja, npeaysdeha HariamiaBajy CBOJY
yIory W 3Hayaj Koju MMajy y ApymTBy. Tpeba ycrmoctaBuTu OanmaHc u3Mel)y mpemalo
IUIacupaHuX MH(popMalrja Ha OCHOBY KOJUX C€ CIIYyTH Ja npeay3ehe HelTo Kpuje, U peBulie
nH(popMalrja Koje MOT'y YIpO3TH KOHKYPEHTCKY NMPEAHOCT U TP KUIIHY no3unyjy. Ilosehame
TPAHCHApEHTHOCTH je AyroTpajaH Ipolec KOju ce He 3aBpliaBa, Beh ce yBeK M H3HOBA
yHanpelhyje. Ha taj HaunH, MeHayiMeHT nipey3eha ocTBapyje onTUMHU3alNjy OJHOCA PU3UKA U
MIPUHOCA.

Cge Beha oTBOpeHOCT npeay3eha HaBOIM U3BPILIHE TUPEKTOpe HAa muTame: Jla 1u ce ca
OBOM TCHJICHIIMJOM MOXJa OTHIUIO Tpenaieko? YumeHuna je aa Opoj u3BemTaja o
OJIP’)KUBOCTH U JIPYIUTBEHO OJTOBOPHOM IIOCIOBalY pacTe, ajlld ce cBe uemhe MocTaBiba
MUTakbe HUXOBOT KBAINTETA W KOJMKO JIeTajhba je 3aucTa moTpedHo. YecTo cy M3BemITaju
npeoOnIHM, a CBe y HaMepu Ja ce MNOoKake HCTHHCKa mnocBeheHoct mnpenyseha. Tako
M3BeNITajy cBe BHIIE mojacehajy Ha Opormrype ciayxOe 3amyxeHe 3a OJHOCE ca jaBHOIINY.
[TorpeOHe cy peanHe U KOHKpeTHe HH(poOpMalMje Koje MOry OWTH O] KOpPHCTH 3a
WHBECTUTOPE, KPEIUTOPE U OCTajle 3anHTepecoBaHe akrepe. [lopesa Tora, W3BemTaju MHOTHX
MYJATHHAIMOHAIHUX Npeay3eha Mokasyjy M3BECHY CIMYHOCT a YIJIABHOM C€ TOMITY]y CaMo
o0aBe3e M3BeIITaBamka y TpaHUIlaMa Koje 3aKOoH Hanaxe. Huje TajHa na je MHOrMMa Hamepa
Jla ce MoJjaliMa KOjH Ce IOCTaBJbajy JABHOCTU 00€30e11 Tonagame.

> Euroactiv (2014): Gasprom transparentniji od Gugla i Epla, 07. HoBembap. [OCTynHO Ha:

http://www.euractiv.rs/eu-prioriteti/8019-gasprom-transparentniji-od-gugla-i-epla-, npeyseto: 01.02.2015.

38 **x (2015): "Ovo su najtransparentnije vlade na svetu. Pogledajte ko nije na listi?", Blic, 20. janyap.
HoctynHo Ha: http://www.blic.rs/Vesti/Svet/528644/0vo-su-najtransparentnije-vlade-na-svetu-Pogodite-ko-
nije-na-listi, npeyseto: 01.02.2014.
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OGenonamuBambeM HHPOpPMAIFja O EKOHOMKCHM, C€KOJOIIKMM | JPYIITBEHUM
eeKTHMa TOCIIOBaka KOJI MHOTUX Tpeay3eha jomr yBek m3a3uBa cyMmMmby. M3 craxa, MHOTra
MyJITHHAIIMOHATHA Tnipeay3eha 00jaBipyjy mrype moaarke. Crora, Moxe ce ciobomHo pehun
KaKo IMOCTOjH OTpOMaH MpocTop 3a nobosemame. Hepnanuue opranuzanuje Tpedajy na mpare
nocjoBame npenyseha Ha JOKaTHOM HUBOY Kako OM mpomoBucaie Behy TpaHCIapeHTHOCT.
JlokanHu aktepu Tpebajy pacrmosiaratd MHQpoOpMalHjamMa 0 MHOCTPAaHUM Mpeay3ehnma Koja
MOCITY]y Ha BMXOBOM MOJPYYjy (KO MMa JIMIEHIly 3a pajl, KO OCTBapyje MOPECKE OJIAKIIUIIC
ut.). ITorpeba 3a TpancmapentHomihy je Beha y 3emibaMa y pa3Bojy I€ HE MMOCTOje BUCOKH
CTaHIapAW W3BeIITaBama. Ipeba wm3beraBarw Ima0IOHE W Jyre H3BEIITaje KOje JETyjy
KOH(]Y3HO U 3amapajy uutaolie. [loTpeOHo je Turacupary jacHe, MpEeIU3He U KPaTKe OJIr0OBOPE
U TOJIaTKe KojuMa he ce 3aMHTEepecOBaHHM aKTEPU 3aMCTa KOPUCTUTH. Y €pH KaJla ce MHOTa
npeay3eha ycmepaBajy ka TJIOOQJIHMM TOKOBMMA, OBa IHTamka HE CMejy OWTH mpobiem
HUCKJBYYHMBO CIIy)0e 3a omHoce ca japHomhy. HoBa TtexHomomka tuiatdgopma HYyIU
WHTETPUCAHE CUCTeME KOMYHHIMpama U cBe Behu npuctyn noxamuma. C TUM y BE3H, caMo
I00pO KOHIMITMpaHa CTpaTerrja KOMyHHIIMpama MMa 3a pe3yiaTtaT uirpalieHy peryramnujy
C€KOHOMCKHM 3][paB€ W CKOJIOIIKM CBECHE OpraHM3aluje Koja JOBOIU JO JAYrOpPOYHUX
MOCJIOBHUX pe3yinTata npemnyseha.

3.4. TEXHOJIOTHJA U IbEH YTHULAJ HA IPYIITBEHO
OAT'OBOPHO ITOCJIOBAIBE

Nupopmanmona texnonoruja (IT) pacnonaxe MexaHnuzmuMa kojuma ce y 21. Beky
aKTUBHO YYECTBYj€ y Kpeupamwy CTpaTeruje rnocjioBama Koja Tpeda Ja HOApKU Jajbh pa3Boj
JpyLITBa y Ay>)KeM poKy. BpemeHOM je 0Baj mOTeHIMjasl CBE BUIlIEe JOOMjao Ha 3HA4Yajy y BUIY
WHOBAaTUBHOT HauyWHa TMOJpIIKE 3a mnoBehawme mnpoduta, yHampehewma paaHe CpeauHe,
KpeHpama eIyKallMOHUX MOTYhHOCTH 3a MOoOOJbIIake €TUYKUX MPHHLKINA TOCIOBamba U T,
Texnonormja omoryhaBa mpemy3ehy nma y OKBHpY mporpama JIpyIITBEHO OATOBOPHOT
MIOCJIOBakba EKCIEPUMEHTHIIE Ca PaJAMKaTHO HOBMM OOJHMIIMMa IOCJIOBama M Ipey3uMarba
HOBUX HMHHIMjaTHBa. ‘"UBpPCTO BepyjeM Ja y CBETy y KOME CBE€ BHILE MaMeTHUX ypehaja
oMoryhaBa oOMMHOCT mojaTaka ¥ KOMyHHMKalMjy y IIHJbY pa3MeHe MH(popMalHja U 3Hama,
MOCTOjY HOBY HAUMH 32 Yj€IUIECHE JbYIN KaKo O ce JIOILIO JI0 pellekha HEKUX O] HajBehux
JAPYIITBEHUX W E€HBUPOHMEHTAIHUX NpolieMa mupoMm cBera.”, pekia je ['abu 3emnmajep
(Gabi Zedlmayer), mnoanpeacennuna HP-osor (Hewlett-Packard - HP) opemema 3a
ONPXKHMBOCT U commjanue nuoBammje.**® HoBa cBeTCKa pHBpe/a je CTPYKTypa eKOHOMHjE Koja
penaTuBH3yje TPHUPOJHE pecypce a Jaje NMpuUMarT TEXHOJOTHjH M 3Hamy. 10 CBakako
noJipasymMeBa M JI0JIaTHE TPOIIKOBE IOCIOBama KOje Tpeda ONTHMHU3UpPATH y CKIaay ca
TEXHOJIOIIKUM aclleKTUMa pa3Boja.

CaBpeMeHH KOHLENT IOCIOBaWma IOKa3yje Ja Cy MPOPUT, TEXHOJOIIKH pPa3Boj U
JApYIITBEHa  OJATOBOPHOCT  mpexy3eha  KOMIUIEMEHTapHM  IUJBEBH. Y CKIahuBameM
TEXHOJIONIKUX pecypca ca IUJbeBUMa mpeay3eha 3axTeBa KyATypy IMOCIOBama y KO0joj Cy
3aIMo0CIeHH MOTIYHO nocBeheHn nuiby U Mucuju npenyseha. HoBa u mHoOBaTHBHA pelema y

> McPherson, S. (2014): "Eight CSR Trends to Watch Out For in 2015", Forbes magazine, 31. peuembap.

JoctynHo Ha: http://www.forbes.com/sites/susanmcpherson/2014/12/31/five-csr-trends-to-watch-out-for-in-
2015/, npeyseto: 05.02.2015.
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00JacTH TEXHOJOTHje TOCTajy CaCcTaBHU EJIEMEHT IIOCIOBHOT pPa3MHUILbama. YBohemeM
HOBHX TEXHOJIOTHja Yy TIOCIIOBHE aKTMBHOCTH Tpeay3eha mojpazymeBa mpoMeHe HE camo
opraHuzanoHe cTpykrype Beh cBux cermenara mocioBama. C TUM y Be3u, MOTpeOHO je
oMoryhuTH 3amociieHuMa Jia Te MpoMeHe pa3yMejy ¥ MPUXBaTe Kako O JIaKIle TeHepaTucain
CTEUYCHO 3Hame. YIoTpeOOM HOBHX TEXHOJIOTHja OCTBApyjy c€ MHOTe HpeaHocTu. Tako ce
MOTY VINTEIETH pecypcH, moBehaTw NPOAYKTUBHOCT TOCIOBamka, IMOOOJBIIATH IPOIEC
OJUTy4MBaka, CMAbUTH PU3UK WK ce TToBehaTh KamauTeT aXypupama nHpopMmanrja a THMe
u edpukacHoct npenyseha. Mapopmanmje mocrajy eKOHOMCKH pecypce mnpenyseha koje HHCY
JOCTyNaHe caMo MONHHIIMMA.

WHTe3uBaH pa3Boj TEXHOJIOTH]E JOBOJH IO CTBApama 3/[paBe OCHOBE 32 KOHKYPEHTCKO
nocioBame. [IpeqHocT Mory octBaputH oHa mpeayseha koja mocehyjy maxmy HaydHO-
TEXHOJIOIIKOM pa3Bojy. HoBum mpucrynm y mocinoBamy 3acCHOBaH Ha WHOBaTHBHUM
TEXHOJIOIIKAM pelIeHhHMa JONPHHOCH OCTBAapWBamy Kako (HHAHCHJCKUX TaKo U
HepUHaHCHjCKUX nepdopMaHcH mocioBawma. CBe BHILIE ce HarjaiiaBa capajJHu4YKa yJora
HOBHX TeHepalja MammHa. > MHKopropupambeM HHPOPMALHOHE TEXHONOTH|E Y CTPATErnjy
Oynyher mocnoBama npeayszeha oapehyje ce y koM npasiy he ce kperatu npenysehe. [Ipema
peunma Hukone Tece: ’Mitan 4oBek He Tpeba J1a xalli IITO HeMa MIJIMOHE JIa pa3BHje HEKY
uzaejy. Pasmunbame He KOIITa HUIITA, a TIOMaKe J1a Ce CTBOPH Heja’.

Jlanac cy riaBHU pa3BojHU (PaKTOPU yIpaBo 3HABE U MH(OPMALMOHA TEXHOJIOTHja Ha
KojuMa ce Temelbe mpermocraBke Hose exomommje.’™ HoBa ekoHOMHja TeMesbH ce Ha
YKJbyuuBambe HWH(QOPMAIIMOHUX W KOMYHUKAIIMOHMX TEXHOJOTHja y CBHM CETMEHTHUMA
[I0CJIOBama, a MoceOHO mHTepHeTa. OBakaB E€KOHOMCKHM CHCTEM HAcTao jeé y €KOHOMKH
Hajpa3BUjeHNM 3eMJbaMa y cBeTy. MIHTepHeT je yTHIao He caMO Ha IOCIIOBHO OKpYXeme Beh
Ha CBE COIMOJIONIKE, KYJITYpPOJIONIKE ¥ €KOHOMCKE acleKTe JKMBOTa. J[MHAMHYHE TTPOMEHE y
HOBOj €KOHOMHjU YCJIOBHJIE Cy Ja MH(OPMAIlMOHAa U KOMYHHKAI[MOHA TEXHOJIOTHja TIOCTaHy
MHCTPYMEHT KOJUM C€ pellaBajy NnpoOjJeMH YKOJIUKO HHUMa PYKOBOJE CIIOCOOHU M 00ydeHU
Jbynu. Mnak, Tpeba HamoMeHyTH Kako OyAyhHOCT Koja MPOMOBHILE OAPKUBU Pa3Boj, MOPEL
3Hama, TEXHOJIOTHjE€ ¥ HOBIUX KOMYHUKAITMOHUX MOTYhHOCTH, HEe 3aHEMapyje TpaauIHOHAITHE
npou3BojiHe pecypce. Hamepa je 1a ce BUXOBUM e(pUKaCHUM KOMOWHOBaWmEM JONpUHECE
€KOHOMCKOM Pa3Bojy.

ATrpecuBHHU yTHUIIa] Ha IPUPOAY U EEHE pecypce MpOy3pyKoBao je HecTalmuily HadTe,
rOpHBa, €HEepruje U JPyrux MHOTOOPOJHUX eKoJOoMKHX nocnenuna. Cee Behy ypbanuzanujy
npatu nemMorpadcka ekcriosuja. MIHTe3nBHa U cypoBa KOHKYpeHIIMja Hamehe omTpe ycioBe
nocjoBamka M HeMuIocpaHy OopOy 3a npodurom. OO0e30enuBIIM cI000JaH TNPHCTYII
nHpoOpManrjaMa, TEXHOJIOTHja je TOKpeHyJla W TOApKaja TPEeHI TopacTa APYIITBEHUX
ouekuBama o] mpeayszeha. Benmuku Opoj HMIBHUX Tpylla CBEe BHUIIE j€ 3aUHTEPECOBAH 3a
WHTPEAaKTHUBHY U MHOBAaTUBHY BeO KoMyHuKanujy. Ha Taj HaunH nmoOosblliaBa ce TOCTYIHOCT

330 Schatsky, D., Schwartz, J. (2015): "Machines as talent: Collaboration, not competition". U: Bersin, J.,

Agarwal, D., Pelster, B., Schwartz, J. (eds.), Global Human Capital Trends 2015: Leading in the new world of
work, Deloitte University Press, p. 95. [octynHo Ha: http://d27n205I7rookf.cloudfront.net/wp-
content/uploads/2015/08/DUP_GlobalHumanCapitalTrends2015.pdf, npeyseto: 07.02.2015.

351 . .
HoBa ekoHomuWja NpencTaB/ba NOC/IOBHO-EKOHOMCKOI CUCTEM Y KOME Cy AOMWHAHTHU Pa3BojHU daKTopu

3Harbe, Npeay3eTHUUKe aKTUBHOCTU M AMrMTanHa TexHonoruja. O osome Buam: Skufli¢, L., Vlahinié-Dizdarevic,
N. (2003): "Koncept nove ekonomije i znacaj informacijsko-komunikacijske tehnologije u republici Hrvatskoj",
Ekonomski pregledi, Zagreb: Ekonomski fakultet, Vol. 54, No. 5-6, str. 461.
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uHpopmanrja u omoryhaBa TBOCMEpHA WM BUIIECMEpHA KOMyHHKanuja. OBaKBa yjarama o
CTpaHe HampenHux mnpenyzeha cy moOpojomnuia, Te BelMKa MYJITHHAIMOHANHA mpemy3eha
KopucTe MHPOPMALIMOHY ¥ KOMYHUKAIIMOHY TEXHOJIOTH]Y KaKO OM KOHTHHYEIIHO TO0O0JbIIaIa
33JJ0BOJBCTBO MOTPOIAYA U OCTATHUX MHTEPECHUX TpyIIa.

JururanHa TexHoNOrHja omoryhmia je pas3Boj EIeKTPOHCKOT TPXKHUIINTA Koje je
MHTE3MBHO OCHA)XCHO MOCICABUX TOJWHA. 3axBalbyjyhu BHUPTyelmHUM Tnpeay3ehuma koja
npy’Kajy BHCOK KBaJHMTET yciyra, kao mro cy Moej (eBay) m Amason, mana u cpenma
npeay3eha MOTy ce yCIENIHO YKJbYYHTH y TJI00allHe TOKOBE. 3aXxBasbyjyhu MHTEpHETY, OBa
“’MUKpOMYJITHHALIMOHANHA mpeay3eha W3HajIa3e HOBE TPXKUIIHE HUIIE, Ho0aBbaue H
TaJCHTOBaHy paJHy CHATY, y3 3HATHO HHKE TPOIIKOBE I0CIOBama. >’ Mmak, MHOra Maia
npeny3eha He KOPUCTE MyHU MOTEHITMjaJI KOjU HOCH CaBpeMeHa HH(OpMaIroHa TEXHOIOTHja.
YcnenrHocT nocioBama 3aBucuhe o1 cariieaBama TeXHUIKUX MoryhHoCTH mipeny3eha kao u
OHOT IIITO je eTHYKHU MPUXBATIBUBO. Y KOHTEKCTY OBAKBOT MPUCTYIIA IIUPH CE HHTEPECOBAE
3a MPUMEHYy AuruTanu3amuje. Mmak, ca mpoMeHOM TIIIO0ATHUX TPEHOBA MEHA CE U HAYMH
MocJoBama, Te ce mpeayseha Mopajy oOIyduTH 3a oapeleHO TpkuInTe, MOTpoIIade |
nobaBJbade y by Mpenu3Hujer (GoKycupama Ha pe3yrare.

Jeman on HaumHa naa mpenyseha mpuaoOujy BenWKu Opoj MoTpolava, a y IUJby
Kperpama 3ajeJHIYKE BPEIHOCTH, jecTe ynorpeda pa3TMunTUX HHOBATUBHUX peliema. Jlanac
Ce yCIIOCTaBJba IMPHCHA MHTEPAKTHBHA KOMYHHUKAIlMja Ca MHTEPECHO-YTUIAJHUM Tpylama.
Hauwme, peu je o Web 2.0 TexHosoruju Koja o0yxBarta pa3He ajnare 3a KoOMyHukaiujy (social
networking) 3a pasMeHy 3Hama, MCKYCTBAa M KpeaTHMBHOr yuewma. OBa BeO TEXHOJOTHja
omoryhaBa y4ecTBOBaWm€ y Kpewpamy canpikaja BeOa. [Ipemyzeha ce mpocto Takmuye y
UMIUICMEHTAIMjH HajHOBUjUX TexHomomkux gocturayha. Koka-koma (Coca-Cola) je
Kpeupana uHTepakTUBHH BeO cajT ’LivePositively.com” rme morpormads TEKCTyalHO HIIH
MyTeM BUAEO 3aluca HCTPAXy]y pa3iIM4yuTe acleKTe IPYIITBEHO OATOBOPHHX aKTUBHOCTH
npeny3eha. Kon Komynukejumien (Cone Communications) u Tumbepnann (Timberland)
nojp:kanajy Oinor ‘’Earthkeepers” u Tume mokasyjy Jia Ccy 3ay3elld CTaB IO NMUTamkbYy 3aIUTUTE
xuBotHe cpenune. XII (Hewlett-Packard Company) je kpewpao BupTyenHu mpoctop (e-
space) koju omoryhaBa 3amocieHuMa (pa3iMYMTE HALMOHATIHE, ETHYKe U BEPCKE
MPUTIATHOCTH | reorpadgcxe yIa/beHOCTH), J1a pasMemyjy HIeje Kako OW JIOILIH J0
MHBEHTHBHHX pemera.’> [lope; Tora, yBeIeH je NpOjeKaT IOJ HA3MBOM “BHPTYeTHA
unkmy3uja” (e-Inclusion), koju mpenacraBba KOMOWHAIIM]Y TOCIOBHUX U HMH(GOPMATHYKUX
peniema y IHJby YKJIambama TEXHOJOUMIKUX Tpenpeka n3Mel)y pasBHjeHHX M HEpa3BUjeHUX
3ajeTHUIIA.

OBo cy yriaBHOM mpeny3eha Koja cBOjoM MOCIOBHOM ¢uiio30hujoM Beh Tyru HU3
roJuHa TPOMOBUIIY JPYIITBEHO OATOBOPHO TIOCIOBame. Hamepa je na TEXHOJOIIKU
MOTEHIIN]jaJl, THTEPHET U e-CepBUCH OyAy NoCcTynHU cBuMa. Ha Taj HauuH, cBeT mocraje 60Jbe
U Jemiie Mecto 3a kuBOT. lllupe rienaHo, TEXHONOMIKK Pa3BOj YyTHYE Ha MPUOTMKABaHE
HEpa3BHjEHUX 3eMJba JIUTUTATHOM 100y W moBehamy KOMITjyTepCKe MUCMEHOCTH 3eMajba Y
pa3Bojy. Tume ce cTBapa HOBa maHca 3a nmoBehame HalMOHATHOT OOTaICTBA.

Mobunne TenedoHe naHAC CBAaKO KOPHCTU. YOp3aHUM TEXHOJIOIIKHUM pPa3BOjeM,
MPOM3BOJIE C€ CBE OpXKH, JAKIIM W HanpeaHuju TenedoHu. Y kejbu na ce Oyae NMpBU Ha

32 Bughin, J., Lund, S., Manyika J. (2014): "Harnessing the power of shifting global flows", McKinsey Quarterly,

McKinsey and Co., February, No. 4, p. 33.

%3 http://www8.hp.com/us/en/pdf/hp_csr_full_hi tcm 245 1357664.pdf, npeyseTo: 06.02.2015.
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TPXKUIITY, MHOra mnpeny3eha ymaxy orpoman Hamop aAa usally y cycper 3axTeBuMa
norponrada. ToM IpHUIMKOM Cyo4aBajy ce ca HeKMM MPOTUBpeyHOcTHMA. Hanme, moctuzame
BHUCOKOT' KBAJIUTE€TA, WHOBATUBHOCTH U IICHOBHE €(QUKACHOCTH, HMa 32 IOCIEAUILY
HapyllaBamke CKOJIOUIKE pPaBHOTEXe. YdYecTana 3aMeHa CTapuxX Mojela HOBUM HMa 3a
MoCJeIUIly TOMIIIahe TOKCUYHOT 0THaa u 3araheme KUBOTHE cpeanne. Kako ucrpakuBama
Mmokaszyjy, BehwHa TenedoHa ce MPOM3BOIM OJf XEMHJCKHUX e€JieMeHaTa KOju C€ TEeIIKO
pasrpalyjy. [lopen Tora caapke Opoje TOKCHUHE Marepujajie IITO CBE 3ajeJHO JOBOAM IO
rJ100ATHOT 3arpeBama U KIIMMAaTCKUX IPOMEHA.

Muoru mnpowsBohaun MOOWITHHX TeledoHa Cy MPENO3HAIM 3HAadaj OJPKUBOT U
JPYIITBEHO OATOBOPHOT IOCTOBama. Y CKIAIy ca THM OHM Ipery3uMmajy oapeheHe oapxuse
nnunujatuse. Ilo3naro je ma je Hokma jeman on necer Hajehmx CBETCKMX mpowm3Bolaua
MobunHux Ttenedona. Kao ceerckm rurant, Hokma je mehy mpBuma u3amao ca HOBUM
KOHILICIITOM eKOJIOWKUX Tenedona. > Peu je o crparermju xoja morphyje mocsehenoct
Hokue ekosomkum acriekTuma mnocioBama. OHa mopasyMeBa CMambeHy YIoTpeOy MITETHUX
MaTepHjajia y MpOU3BOMAM, Kopumiheme MmarepHjajia KOju Cce€ MOTY JIaKIIe pasTrpaauTH,
NPOU3BO/IbY MyHhadya KOjUM ce LiTenu eHepruja (mpuiarohaBambeM CBETIOCTH MpeMa IaTHM
yCJIOBMMa), IaKOBaWke MPOM3BOJA Y PEIMKIMPAHUM KyTHjamMa W PELUUKIUPABE CTapux
tenedona. [Ipeaysehe Conn epukcon (Sony Ericsson) je nuaep y Npou3BOAmH KO TeledoHa
Conu epukcon Enm (Sony Ericsson EIm), kxoju je mporiamien 3a HajoapkuBuju TeneoH Ha
Tp)KI/IH_ITy.355 Hawmepa oBor npousBohaua je na y 2015. roguHu gonpuHece CMambelhy eMUCH]e
CO2 3a 20% u emucuje racosa ctakjieHe Oarmre 3a oko 15%.

VY riao6amHUM TOKOBHMMA JIOJIA3W JO PacTa TPrOBHHE 3HAMKa U TEXHOJOTHjE TPU YeMy
Mmana IT npenyseha mocrajy cToxep CBEyKYITHOM €KOHOMCKOM pa3Bojy. Manu npeay3eTHulu
BHCOKE TEXHOJIOTHjeé W FHHXOBH MJIaI{ BIIACHWIIM, JaHAC IPEJCTaBJbajy Beoma Oorarty H
mohny kmacy.®*® 3axBabyjyhin CIOGOIHOM peryimcamy TPKHIIHEX OJHOCA OTBapa ce
MOTyhHOCT 3a BHUXOB Jajbl pa3Boj U MoBehambe KOHKYPEHTCKE MPEAHOCTH. AYTEHTHUYHOCT
1ocTaje MoKpeTayka cwia pa3Boja. CaMo HajCIIOCOOHMjM YCNEBajy JAa YAPYXKE 3HAHBE O
norpomaduma (y CMHUCIY IITa 3alpaBo XKeJie) U KPEeaTUBHOCT HHKemepa. O 3Ha4ajy Malux
MHOBAaTUBHUX Ipeay3eha 3a op>KMBU pa3BOj TOBOPHU M UCKYCTBO cpIicKor Start-up mpenyseha
Crpobepu enepuu (Strawberry Energy) koje je mobOeamnao Ha TaKMHUUYCHY KOH(EpEHIIH]je
Bepre y Can Opannucky. OBo mnpeaysehe mnpous3Boau NaMmeTHa ZL};BCha Kao H3BOD
allTepHATHBHE COJIAPHE CHEprHje Koja TpeGa 6mth nocTymHa cBuma.”’ Wnade, Ha OBOj
KOH(EepeHIMjU YUeCTBOBAJIM Cy OpOjHU aMepUUKH MHOBATOPH KOjU ce 0aBe TEMOM MaMETHUX
rpajoBa.

3% *%x (2014): "Eco friendly phone by Nokia", 18. jyn. technologicalresponsibilities.wordpress.com [Blog].
HoctynHo Ha: https://technologicalresponsibilities.wordpress.com/2014/07/18/eco-friendly-phone-by-nokia/,
npeyseto: 08.02.2015.

*> http://www.domaci.de/viewtopic.php?p=3214790, npeyseTo: 19.02.2015.

36 Burn, J., Loch, K. (2002): "The Societal Impact of the World Wide Web-Key Challenges for the 21 st.

Century". U: Dhillon, G. (ed.), Social Responsibility in the Information Age: Issues and Controversies, Hershey,
USA: Idea Group Publishing, Ch. 2, p. 13.

7 Stojkov, V. (2014): "’Strawberry Energy pobedio na takmicenju startapa u SF, pregovara o sadenju drvecda u

Kaliforniji”’, start.it.rs [Blog]. LlocTynHo Ha: http://startit.rs/strawberry-energy-pobedio-na-takmicenju-startapa-
u-sf-pregovara-o-sadenju-drveca-u-kaliforniji/, npeyseTo 26.02.2015.
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KoHCcTanTHO moau3ame KBAJIUTETa HAYYHO-MCTPAKUBAUKOT paja M TEXHOJOIIKOT
pa3Boja IOCTaje CPEICTBO Ka OCTBapemy TIII00alTHE KOHKYPEHTCKE mpeaHocTH. Hosu
TEXHOJIOIIKM HAINpPEeIHH MaTepHjaid MOTY MMaTH KJby4yHY YJOTY Y peliaBamby OpOjHHUX
n3a30Ba OAPXKHBOI pa3Boja. CBOjUM HEBEPOBATHUM KapaKTEPUCTHKAMa MPEICTaBIbajy
MOTEHIIUjaJl KOju Tpeba MaKCUMaTHO UCKoprcTUTU. Tako je rpadun (graphene), mo3nar u kao
"qymecHW Mmarepujai’, HalpaBJbeH OJ aToMa YIJb€HHKA a Kora OJJIMKYyje HeBepoBaTHa
yBpcTHHA. Mako ce oBaj Marepujaji jou yBeK chnTyge, MPETIOCTaBJba CE J1a MOXKE CBOJUM
6pOjHIM HaMeHaMa JONPHHETH OLPKHBOM pasBojy.”>° M3melyy ocramor Moxe 3aMeHHTH
IUTaTHE KapTUIE IPOU3BEICHE O] TUIACTUKE, MOXKE CE KOPUCTUTH y MPOU3BOABU EIKTPUIHUX
ayroMoOmiIa, MOOMITHUX Tele(oHa, COApHUX MaHea UT/.

[IpernocraBiba ce na he nmama ucTpaxuBama y OyayhHOCTH TOHETH HOBa Ca3Hamba
KOpHCHA 3a CBEYKYIIHHM pa3Boj IpymTBa. Kako cpelncTBa Koja ce ylaxy y UCTPaXKHBAHE H
pa3Boj HHUCY JOBOJbHA, HEONMXOAHO j€ TPAXUTH JOJaTHE M3BOpE KpO3 MPOjEeKTHO
¢dbunancupame. Tpeba 3aroBapatu capanmy usmely Hayke, ekoHomMHje U oOpazoBama. BaxHa
j€ ¥ KOHTHHYEITHA MOJIPIIKA JApXKaBe y GUHaAHCHpakhy pa3Boja HAYYHO-UCTPAKUBAYKOT Kajpa.

Texnosoruja naje HOBE MPOU3BOJIE U YCIyre, a ca HOBUHAMA JIOJIa3U M OJTOBOPHOCT.
MenanmenTy mpenyseha je cBe Texe Ja TOHYAM OATOBOpe Ha onpeheHa nuTama.
TexHonoruja manac uma Moh J1a y4WHU KUBOT OOJBHM C jeJJHE CTpaHe, ajli OHA UMa U CBOjYy
MpayHy cTpaHy. CBakoJHEBHA pa3MeHa MojaTaka [10cTaje U3 JlaHa y JJaH cBe OOMMHUja U CBE
je Texe KOHTPOJHMCATH CHUTYpHOCT OBUX HOJaTaka. Ycieq Tora Jojla3d M O HapyllaBama
IIPUBATHOCTH OKO 4Ye€ra ce y IOCle[lhe BpeMe CBE BHILE BOJAM IOJIEMHKA. JaBHOCT je ca
passiorom 3a0pHHyTa Kako Ce U y KOjy CBPXY KOPHUCTE JIMYHU MOAALM U KOje Cy IOCIEeAnIe
Tora. 3alITHTa OBHX ITO/IaTaKa IMpeIcTaBba CBe Behn M3a30B TEXHOJIOIIKO] HHIYCTPHUjH.

3aBHUCHOCT OJ] IPYIITBEHUX Mpeka M MOOWIHMX TenedoHa pacTe, pU uyeMy ce ryou
KOHTAKT ca MpUpoaoM U ApymrTBoM. C TUM y Be3W, TEXHOJIOTHja JOBOIU 10 OTYheHOCTH,
yCaMJbEHOCTH U JIeTpecHje, IITO HEraTUBHO yTHYE HAa KBAINUTET )KUBOTA CABPEMEHOI' YOBEKa.
Ceercka acomyjanuja ICHXHjaTapa OJ HEIABHO j€ Ha JIUCTYy CaBPEMEHHX MEHTAIHUX
nopemehaja, koju Hajuemhe mnorahajy MoaepHY JbYIACKY MOMyNaluWjy, yYBpCTHJIAa M T3B.
3aBUCHOCT OJI MHTEpHeTa (Ipe cBera o JAPYIITBECHUX Mpexka). [I[pemMa HeKuM mpoliieHama, o1
oBe BpcTe mopemehaja Oonyje 4YeTBpTMHA CTAaHOBHMIUTBA Yy pa3BUj€HUM 3eMJbaMa CBETA.
Jbynu ce cBe Mame Ipyke, CBE BUIIIE BpEMEHA MPOBOE Y 3aTBOPEHUM TIpocTopHjama. Y e
JUHAMUYHOT M MOJEPHOI HAayMHA JKMBOTA, OcClamajyhu ce mpeBHlle Ha TEXHOJIOTH]Y,
cMamyje ce (u3MuKa aKTUBHOCT Te je npumeheHo apacTMuHO MoBehawe mpodiema
rojazHoctu. [lopex cBera HaBeneHOr, He Tpeba MOCEOHO HarjamlaBaTH KOJMKM je 3Hayaj
TEXHOJIOIIKUX JOCTUTrHYyha y Mpou3BeIlbi CMPTOHOCHUX OpYXja 32 MAaCOBHA YHUINITEHA.

OrpomHe cymMe HOBIA yJaXy c€ y HCTpaXKHBAa4yKO-pa3BOjHE aKTHBHOCTH. [Ipon3BotHH
IUKIYC TMpou3Bofa Imocraje cBe Kpahu. Texnomormja ce Op30 Mema Te HajOpPKUM
npenyzehima 103BoJbaBa a yrpade MpuiInKy Ha TpKUIITY. KOHKypeHTHH TPOU3BOIN WAy Ha
pyKy notporraunma. [Ipon3Boau cy nHOBaTUBHU, OpiKH, JIAKIIH, jeJHOCTABHUJU 3a YIIOTpPeOY,
jaun u jedTuHUjU. EceHlujadHoCT 3a OCBajameé KOHKYPEHTCKE IMO3UIMje jecTe MHOBAIIN]a,

38 Moore, P. (2015): "’Six ways graphene could make the world a greener place”, The Guardian, 28. jaHyap.

Dostupno na: http://www.theguardian.com/sustainable-business/2015/jan/28/graphene-six-ways-wonder-
material-improve-world-sustainability, npeyseto: 22.02.2015.
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¢uexcubmHocT u Op3uHa. lllupu ce Mpexa capanme Ha TJI00aJHOM HUBOY, a CBE 3apaj
npodura. OBaj 0OHOC MTOCTAje CBE KOMIUICKCHHUJU M CIIOKEHU]jH.

Kperame npousBojHE WHAYCTPHUje U3 €KOHOMCKU Pa3BUjEHUX Ka Mambe Pa3BHjCHUM
3emsbama (Mekcuko, Uctouna Aswuja, Mcrouna EBporna), iMa Kako JOKaaHy Tako U IiIo0aiHy
muMensnjy. Kuna je mocrana Boneha 3emspa y npouBoamwu |IT npoussoza. Ilpema ckopujum
nogarmma Mehynaponane opranusanuje paga (International Labour Organization — 1LO),
jenHa 3TBIQJGIiI/IHa 3aMoCIeHUX y WHAYCTPUjU MH(POPMAIIMOHUX TEXHOJIOTHja, KUBU M PAaAU Y
Kunn.™ HMako TexHolorvja mnojeqHoCTaBbyje pagHe orepalyje, KOJIMYuHa mocia U cTpeca
pacre. IlpuTucak KoHKypeHIHje Hamehe HENoITOBamEe 3aKOHCKHX PEryjaThBa KOjUMa Cce
00e30ehyjy HopMaTHU yCJIOBH pajia, IPUCTOjJHA 3apajia © OCMOYacOBHO pajHO Bpeme. KpaTku
KUBOTHH BEK MPOU3BOJIA 3aXTeBa (PIEKCHOMITHY OpraHU3aIyjy MPOU3BOIHOT TpoIieca y K0joj
3aloCJIeHH pajJie BUILIE U AYXKe, HITO MMa 3a MOCJIEeAUIly YMOp U YecTy I0jaBy MOBpeaa Ha
paI[y.360 Mmuora mynruHanmonsniHa IT mpenyseha oGaBesana cy ce ga he mpuxBatutu
OJIFOBOPHOCT 32 YCJIOBE pajia 3alcoIeHUX y BUXOBOM JIaHIly HaOaBke. MelyTum, nmocraBspa
ce nutame: Konuko Taj yruiaj Moxke OuT 1y0oK? 361

3Hauaj TeXHOJIOTH]e naHac je orpomaH. Mmak, Moxe ce pehu 1a je 1ocTa Hermo3HaTHX
edekara. TexHosorMja je 0 caMor mo4eTka MHIYCTPHjCKe epe Omiia M ocTaia BpJo BakKHA 3a
pa3Boj HOBHX 3HaWma M CIOCOOHOCTH, CMameHke TPOIIKOBA TOCIOBaKba M OCTBApApUBAHE
npodura. TexHonomku amaté oMoryhyjy MeHayMEHTy Ja W3BEINTaBa, NpPaTH M MEpH
nHpopManrje U HUXOB YTHIA] Ha UHTEepecHe rpymne. Omoryhyje ce jpyauma ca GU3NIKUM
CMETHhaMa Jla PaBHONPABHO YYECTBYjy Y CBaKOJHEBHOM >KHBOTY M pamy. Y HapeIHOM
nepuony Ouhe motpedHO momaTHO mpuiaaroauTH |T WHCTpyMEHTE MOCIOBHOM OKPYXKEHY,
NPUXBaTakbEM JOOPUX MOCIOBHUX MTPAKCH 3aCHOBAHMX Ha HOBUM TEXHOJOIIKUM pellIeHhUMa U
3ajeJTHIYKOM y4ery. JlaHac TeXHOJIOTHja HyId HOBAa alUIMKaTUBHA peIlekha MHOTO Op)kKe HETo
mro BehuHa JbyaM MOKe HaAydMTH Ja UX KOpUCTU. bynyhHocT umak 3axTeBa jeHOCTaBHUja
pemetba. CAIT u Opaxi (Oracle) mpomosuiry HoBe mojeaHocTaB/bene Bpennoctu IT. Hosa
“1IojelHOCTaBJbEHA pellewma’ jecy npuMmemeHa y areau 2015. koja ce dokycupa Ha paaHe
porpame Koju cMamyjy KOMIUIEKCHOCT.

OpranuzanyoHe Mohu TEXHOJIOMIKM HampeaHor npenyseha tpeba ycMepuTu He camo
Ka ocTBapHBamy mnpodura Beh 1 ka nolosblIaky APYIITBEHUX BPEIHOCTH. TpagulMOHaIHA
npeay3eha koja mmajy TpaaullMOHAIHE MOJENe TocioBama Hehe orcratu. HeomxomHo je
0J1aroBpeMEHO MHBECTUPATH Y TEXHOJIOTH]Y U 3Hame Te omoryhutu npenysehy aa akTUBHO
YUECTBY]y Yy TpKuIlIHEe ToKoBe. Tpeba ce ycmepuTu Ha Kopuiihewme Beh HCIpoObaHuX pelema.
CBe oBe mojaBe yKasyjy Ha CJI0XXEHOCT JAPYUITBEHHUX MPOMEHa KOje Cy W3 JaHa Yy JlaH CBe
MHTE3MBHU]jE U KA0 TakBe ojpel)yjy TeMIo 1 mpoiec ApYyITBEHO-eKOHOMCKOT pa3Boja.

*% yan Liemt, G. (2007): Recent developments on Corporate Social Responsibility (CSR) in Information and

Communications Technology (ICT) Hardware Manufacturing, Geneva: International Labour Office (ILO
Publication), No. 103, p. 7.

9 1bid., p. 32.
361

Ibid., p. 31.
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3.5. COOHUJAJIHO NPEAY3ZETHNUIITBO KAO CTOXEP HOBUX
®OPMMU JIPYIITBEHUX NTHOBALINJA

HoBe uHaycTpujcke IpoMeHe, jaka TPXKHIIHA KOHKYPEHIIH]ja, IOMJbCHE JPYIITBEHUX
BpPEIHOCTH, IIPOMEHE Yy IOJMTHIM, CBEe Behe cupoMamTBO, C€aMO Cy HEKe OJ
UIeHTH(UKOBAHUX ITPOMEHA Ca KOjMa ce CyodaBa caBpeMeHO ApymTBo. OBe M MHOTE Apyre
nortermkohe YMHE CaBPEMEHU CBET AWHAMHYHUM U TypOyiaeHTHUM. ExoHOMCKa Kpu3a Koja je
3axBaTWJIa CBET, OTBOPHJIA je MOTYhHOCT Ja ce HeKMM HOBUM KOHIIEIIATOM IIOCIIOBaba, KOjH
Jenyje y CKJaxy ca NpPUHIMIKAMA OJIPKUBOT Pa3BOja, peIaBajy KOHKPETHU IPYIITBEHH
npobiemMu. YCIEHMIHUM ce cMarpajy OoHa mnpeays3eha Koja mpoHana3e HOBa M MHOBAaTUBHA
pemema koja he omoryhuTty nprctyn eKOHOMCKOM, COLIMjATHOM U JbYJCKOM KamuTainy. Takas
MOJIETI TIO/Ipa3yMeBa yBaXKaBame OAP)KUBUX IPUHIMIIA TIOCIOBaka M MPOMEHY IMOHAIamba
Mel)y CBUM TpXHIIHUM aKTepuMa. ANTEpHATHMBHUM HJCJHUM pelIelhuMa CIPOBOJE Ce
pa3nuynTe aKTUBHOCTH U IPOTPAMHU YAME C€ TIOJCTHYE JIPYIITBEHO-EKOHOMCKH Pa3Boj.

JluGepanuzanmja TPKUIIHUX OJHOCA U MPECTPYKTYUPaHE MPHUBPEIC OTBapajy HOBE
MOTHNHOCTH 32 eKCIIoaTaIyjy 0 cafa Mano kopuirheHux pecypca. CriocoOHOCT IMojernHana
Jla TIPeTio3Ha TPIKUIIHE MOTEHIMjalie 3aXTeBa aMOMIIM]y U BOJbY, KA0 U CIIPEMHOCT Ha PU3HK
Je ce YYMHH HemTo no0po u apyradwje. CBe TO YCIOBJBEHO je Op3uM W e(pUKACHUM
pearoBameM Ha TPIKHIIHE TIPOMEHE Kako O ce MaHCe MPeno3Haie U UCKOPUCTUIIA Ha BPEME.

CaBpemeHo 100a 3axTeBa CaBpEMEHE NPEAY3eTHUYKE BEUITHHE Yy NpEeBazUIIaKeHmhy
MHOTOOPOjJHHX TpenpeKa y OCTBapUBamy APYIITBEHUX U €eKOHOMCKHX IHJbeBa. C THM y Be3H,
nocJelkuX JIeleHrje CBe BUllle Jo0Hja Ha 3Hayajy COLMjaIHO Npeay3eTHUIITBA Kao je/IHa O
JIPYIITBEHO NPOMYKTHBHHUX alTepHATHBAa y IMoOcioBamky. OCHOBHAa KapaKTEPHCTHUKAa OBOT
KOHIIETITa MOCJIOBalka j€ MO3UTUBHO yCMEpEHa €HEePruuyHOCT Kpearopa HOBUX APYLITBEHHUX
TokoBa. Kao creruduyuHe kapakTepHCTUKE COIMjaTHOT Npeay3eTHHKa Hajuernrhe ce HaBoje
BOJbA, KPEATHMBHOCT, 3aHOC U YIOPHOCT, KOjé UX yCMepaBajy Ka MPOMEHH CBETa KOJU HX
okpyxyje. Ilocroje Opojuu mpuMepu KOjU YyKazyjy Ha HMHCIHpPATUBHA J€Ja COIU]JaTHUX
npenyseTHuka meh)y kojuma je mpBa HenpoduTHa (apmaneyrcka opranuzanuja ’OneWorld
Healt”, kojy je y Can ®panuucky y Kamudopuuju ocuoBama Buxrtopuja Xejn (Victoria
Hale).%? 3axBaspyjyhu ¢donnanuju I'ejTc, oBa opraHuszaiuja je ycrena jJa YCIEUIHO Je4H
0oJieCTH MOMYT Majapuje, IpHe rpo3Huile u aAp. (oBe OonectH Hajuyenihe OgHOCE KUBOT y
HEpa3BHjEHUM 3eMJbaMa CBETa).

[TocToje  paznuuuTe JOepUHMLIMjE M HUHTEpHpeTalyje I[ojMa  COLMjaJTHOT
npeAay3eTHUINTBA. Mako He MmocToju mpenu3Ha neuHnIr]a, JacHO je Ja Ce paau O MTOCIOBHOM
MOJIeNly KOJUM Cce HyIOU pellekhe 3a CBeomnuTe JpymrBeHe mnpobdiaeme. CouujanHo
MPEIy3eTHUIITBO j& JE0 COILHWjallHe EKOHOMHje Kao EKOHOMCKOT KOHIIETITa TpPUBPEIHE
peaTHOCTH, KOJU CTaBJba aKIEHAT HA Pa3BOjHY MEPCIEKTUBY ApymTBa. OBE Mpery3eTHUYKE
OpraHu3anyje OCBajajy HOBAa TPXKHINTA PEATH3allijOM COIMja]HE TpaBjae, IMOCTaBJbajyhu
COLIMjaJIHE LUJBEBE UCHPE] EKOHOMCKHX. Y €KOHOMCKO] JHMTEpaTypH, YeCTO je y ymnoTpedu
mmpa aepunuimja npodecopa u rypya coumjanHor npeaysernuintsa Jleca (J. Gregory

362 Seelos, C., Mair, J. (2005): "’Social entrepreneurship: Creating new business models to serve the poor”,

Business Horizons, Kelley School of Business, Indiana University, Vol. 48, p. 241.
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Dees): “Coumjamnu mpeay3eTHUK je TojeInHAall, Tpyla, Mpeka, OpraHu3alrja Wil ajaujaHca
OpraHm3aija Koja TpPaKd OAPXKHBY IMPOMEHY BHCOKOI CTElEHa IMyTeM HJeja Kpo3 Koje
pa3Buja OKBHpE, y KOje Biaje, HENPO(OUTHH M TOCIOBHH CEKTOp HE YyJaxy 3HadajHuje
Hamope, Ja OM ce a0 OroBop Ha 3HA4YajHE ApYLITBEHE mpobieme™® Y HoBHje BpeMe cam
nojam ce noucroBehyje ca ¢ppunenc exkonomujom (freelance economy). IMojenunau ayropu je
OIIACYjy Kao ‘’He3aBUCHOCT caBpeMeHor yoseka.>*. Pannje je dpunencep (freelancer) 6uo
eyemmzam 3a HE3ammoCIEHOCT, JaHAC je TO M300p MIaJAMX JbYAHW Ja paje 3a cede u mpare
CBOJjY CTpAacCT.

Bpojun cy mnpumepu O CHa3M JeJOBama COIMjaHOr mpeny3eTHHmTBa. Kao
Haj3aCIy)XKHUJU 3a pa3Boja CaBpeMEHOr OOJIMKa COLMjaIHOT MPEay3eTHUINTBA Tpeda
HariomeHyTH Majkina Janra (Michael Young), jemHor onx HajyCHEMIHMjUX COILMjaTHUX
peay3eTHHKA KOju je Mel)y mpBuma ocHoBao IlIkomy 3a couujanne npeayserauke (School for
Social Entrepreneurs — EES).*®® O6uibe enry3njasna, Bojbe U Hieje MOACTAKIO je TI0GAIHy
acolMjanujy 3a JapymTBeHe mnpeay3erHuke Ammoka (Ashoka), koja momakke y peliaBamby
najsehnx apymreennx mpoGmema y cery.’®® Amoka m Epcre (onmammja sajeqHmaxiM
HATNlOpUMa YJaXy y MPeIy3eTHUKE KOjU HMajy WHOBAaTHUBHA pEIICHha W TUME IMOMaxKy
npymTBern pa3Boj Llentpamne m Mcroune Epome. O6e30elyjyhm Amoka crumnenauje,
KaHJUJIaTHMa ce Mpyka MOTyhHOCT Mpo(eCHOHAHOT ycaBpllaBamba U (POPMUPAHBE MPEKE
capajame, Kao U o0e30eheme myOnuIuTeTa HOBUM JIPYIITBEHUM HHHUIMjaTuBaMa. C THUM y
Be3H, Tpeba HamoMmeHyTH Kako je YHuBep3uter Crenndopn 2004. romuHe HOKPEHYO
ununmjatuBy Jpymreena nabGoparopuja (Social Lab.) koja ce 6aBu mnpomonujom
IpeIy3eTHHILTBA y PeliaBarmy ApyIITBeHnX npodiema.>’ Jlame, UManr Xy6 Koju je oCHOBaH
2005. romune y JloHmoHy, jemHa je oA HajIo3HATHjUX TobamHMX Mpexa ca mpexo 9.000
ynaHoBa y Bumre o /0 rpamoBa mmpom cBeta. OBa Mpeka 3ajelHHIE JbYAU Pa3THYUTHX
npodecuja ToApKABa COIHUJATHO TMPEAY3ETHUIITBO U COIMjaTHO-€KOHOMCKE IIPOMEHE.
Mpesxa HyaH, mopea HHPPaCcTPYKType U BUPTYEIHU MPOCTOP Kao U MOTYhHOCT yMpekaBamba
KpeaTUBHUX JbYAU YHMJH j€ IUJb JPYIITBEHA IPOMEHA.

Y BpeMe TEmIKMX eKOHOMCKHX W JIPYIITBEHHUX TIPEBUpPAmA, COIUjATHO
NpeIy3eTHUIITBO MMa 3a Wb YyHampeheme cuctema oOpa3oBama, 3alITUTY >KUBOTHE
CpelMHe, CMameHke CHPOMAIITBA, 3alONIJbaBambe YIPOKEHUX W MaprHHAIM30BaHUX TPYIIA,
3aITUTY WIM yHampehewme KynType WM 37paBcTBeHe 3amrTure UTA.  ColujanHo
Mpey3eTHUIITBO, MOke ce pehu, mpeacraBba ’COCOOHOCT Ja Ce CBET OKO Hac riena
JApyradyujum ounma.” Kpo3 comnmjanHo mnpeay3eTHHIITBO oMoryhyje ce pas3Boj HOBHX

%3 Dees, J. G. (2004): "Putting Nonprofit Ventures in Perspective’”’. U: Oster, S. M., Massarsky, S. W.,

Beinhacker, S. L. (eds.), Generating and Sustaining Nonprofit Earned Income, San Francisco, pp. 3-18. MNpema:
Raicevi¢, V., Glomazi¢, R. (2012): op. cit., pod 279, str. 17.

364 Watson, T. (2012): "The Freelance Economy: Millions of Entrepreneurs - and a Vital Social Venture', Forbes

Magazune, 13. peuembap. [loctynHo Ha: http://www.forbes.com/sites/tomwatson/2012/12/13/the-freelance-
economy-millions-of-entrepreneurs-and-a-vital-social-venture/, npeyseto: 26.01.2015.

365 Krsti¢, N. (2014): "Socijalno preduzetnistvo', Bankarstvo, No. 1, str. 130.

366 Rk (2009): "Drustveno preduzetnistvo", B92, 03. aBrycr. JoctynHo Ha:
http://www.b92.net/info/dokumenti/index.php?nav_id=374615, npeyseto: 27.02.2015.
%7 Krsti¢, N. (2014): op. cit., pod 365.

%% Marinkovi¢, D., Marinkovi¢, V. (2014): "Moral i ekonomija kroz prizmu socijalnog preduzetnistva'. U:

Mirosavljevi¢, M. (ur.), Zbornik radova — Medunarodna naucno-strucna konferencija: Socijalno preduzetnistvo —
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JAPYIITBEHO KOPUCHHUX NPOM3BOJA M YCIyra KojuUMa ce€ Jaje OArOBOp HOBOHACTAIMM
HEMOBOJHHUM COIIMO-€KOOMCKHM OKOJHOCTHMA. Kao KopucTaH M3BOp HOBHUX HJEja 10 KOjUX
ce J10J1a3H, 0Baj BUJ MOCJIOBAKA j€ eKOHOMCKH OJIPKHUB M TPIKHUILHO OPjeHTHCAH.

Hacranak 1 pa3Boj ajaTepHaTUBHUX JPYIITBEHO-CKOHOMCKHX MOJIEJIa IMOCIOBamka jecTe
pealHu TIoKa3aTesb HaMpeTKa JAPYIITBA U Pa3Boja CBECTH O KOJIEKTUBHOM J00pY. YmoTpeOom
HOBHX IIOCIIOBHHX MOjJieJla W MeTona, eduKacHuje ce ekciuioatuiny mnocrojehu wmm ce
W3HaIa3e HOBU Pa3BOjHU pecypcu. Mmak, ka0 HOBH MHKPO-€KOHOMCKH MOJIEN IOCIIOBamka y
00pOM MPOTUB CHPOMAIITBA, COIUjATHO MPETY3CTHUIITBO HOCH Ca COOOM M M3BECHU PU3HK.
HctpaxuBama nokasyjy aa oxa 439 oBakBux Mojena y Adpuiy, ceera 13% je mocTurio Heke
nobpe pe3yJ1TaTe.369 OBo u3 paznora mrto BehrnHa BHX MOCIyje Y OKPYXKelhY Koje je Hajuenrhe
HE3aMHTEPECOBAHO WJIM HENPHjaTeJbCKM HACTOJEHO IMpeMa CaBPEMEHHMM BHUIOBHUMA
MocjoBama. ToMe TOJIaTHO TONPUHOCH W HU3aK HUBO CBECTH CHPOMAIIHOT CTAHOBHHIITBA O
HOBMM WHOBaTHBHMM TNPOM3BOJIMMA KOjU Cy 3[paBUjU alld KOjé OBakKkBa JPYIITBA He
onobOpaBajy, Tj. MyHa Cy HEMOBEPEHa IpeMa HOBUHAMA.

YcnocTaBiba ce HOBU BHJI Capajlibe Ca 3aMHTEPECOBAHUM CTpaHaMa Koje Ce OKYIbajy
OKO 3ajelHHYKE BpPEOHOCTH. YIpPYKUBamkeM HJAeja HacTaje HOBAa TEeHEpanuja MIiaaux
COIIMjAJIHUX TPEAY3eTHUKA KOjU C€ OCJamajy Ha HOBE M3BOPE MPOjEKTHOT (hHHAHCHpama.
Tako Ilejmu OnmBep donmammja (Jamie Oliver Foundation), ¢uuancupa mpojexaT Koju
cripoBou pectopan Kade ®dudtun (Café Fifteen), osnovan 2002. roaune y Jlonmony. [usmb
OBOI' MpPOjeKTa je Ja eAyKalHujoM H TPEHHHIOM Yy OO0JacTH KYJIMHApPCTBA IIOMOTHE Y
coupjanu3auji IpoOIeMaTHIHAX MiaguX Jbyau. > ° IlpeMa peuMMa 3amoCieHuX: ‘’ja
pecTopaH HeMa CONMjadHHM Wb OMO O camo jour jegHo fancy mecro y Jlonmony, a 6e3
yciayre, Ouo Ou joun jeqaH OMIIQJIMHCKA ueHTap.”371 Hucrutyr Cangenc (Sundance Institute)
KOJU J€ OCHOBao Tiymall, AupekTop u mpoayueHt Pobept Pendopn, je HemnpoduTHa
opraHusaiyja ¢ nujbeM yHanpehema paga Miaaux GUIMCKUX CTBAPAOIM U YMETHUKA IIIMPOM
cBeTa Kako OM ce MpPOMOBHCAlEC W pEali30Baje HOBE HJCje M TMPHUBYKIA MaXba IIUPE
jaBHOCTH. by umMHe Mpeka mucala, riiymama ¥ IpoJaylieHaTa KOju paje Kao BOJOHTEpPH-
menrtopn,®’? nonnpajyhn cBoje 3Hame u Bpeme. Bpuumr Xwmrron (Bridget Hilton), ocumBau
conujarHor mpeayseha 3a MpoM3BOMBY OPraHCKUX camyHa moj HasuBoM [lekc (Jack’s), Ha
CBaKH MPOJIATH CAIlyH je/IaH MOKJIama eIy 13 3eMasba y pa3Bojy.” - [lopes Tora mro nmomaxe

model za (samo)zaposijavanje u buducnosti, Banja Luka, 30. septembar — 01. oktobar, Republika Srpska:
UdruzZenje gradana ,Svjetionik” - Prijedor, Agencija za saradnju, edukaciju i razvoj - ACED Banja Luka College —
BLC, str. 82.

%% Koh, H. (2014): "Can Social Enterprises Really Solve Poverty?", Forbes Magazine, 04. aBryct. [locTynHo Ha:

http://www.forbes.com/sites/skollworldforum/2014/04/08/can-social-enterprises-really-solve-poverty/,
npeyseto: 26.01.2015.

3% Radovi¢, M. (2012): "Socijalno preduzetnidtvo — neprihvacenost koja je osudena na uspjeh". U: Lajovi, D.

(ur.), Preduzetnik, Podgorica: Ekonomski fakultet, No. 8, str. 88.

7 Fifteen — Life in the present tense, Social Report 2007. Mpema: *** (2010): "Profit kao sredstvo za

ostvarivanje drustvene koristi". U: Velev, G. (ur.), Elektronski bilten o socijalnom preduzetnistvu, Beograd:
Grupa 484, No. 1., Jul, str. 8.

2 Martin, R. Osberg, S. (2007): ""Social Entrepreneurship: The Case for Definitions", Stanford Social Innovation

Review, Stanford graduate school of business, Spring, p. 36.

37 https://dimenzijaopus.wordpress.com/, npeyseto: 27.02.2015.
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y OJpXKaBamy XUTHjEHE Ka0 OCHOBHOI IIPEIYCJIOBA 37paBjba OHA peau3yje U €IyKaTHBHE
porpame 0 BaXHOCTH XHUTHjEHE.

WuoBatuBHEe nematHocTH Tpemy3eha yOp3aHo ce pasBujajy yciea HecTaOMIHUX
TPXKUIIHUX YyCJIOBa TocjioBama. Ha Taj HaumH omoryhaBa ce mpeBasmiIaKeme OpOjHHX
HEraTUBHHUX egeKkaTa eKOHOMCKe Kpu3e. HepeTko ce gemaBa Ja Biajga 3eMaba y paszBojy
MHXHOMpA pacT OBUX HOBHX HHIycTpuja. OBO W3 pasjiora IITO c€ y Mame pa3BUjeHUM
3eMJbaMa, OBaj BHJ MPEAY3ETHHUIITBA jaBjba y (POPMHU MHUIIM]JaTUBE KOjOM C€ MOCHelyje H
pelaBa BEJIMKHU MPOOJIEM HE3anociICHOCTH. MelyTuM, Kao u KoJ MpoGUTHO OpjeHTUCAHHX
npenyseha, He MOCTOjHU jeAIMHCTBEHU MOJIET TOCIIOBama 1 opranuzanuje. [IpaBHe perynaTtuse
Ce Pa3luKyjy OJ 3eMJbE JIO0 3€MJb€, Ka0 M FHHXOBA 3aCTYIJBEHOCT. | paHTOBM HAaMEH-CHU 3a
MIPOjEeKTHE aKTUBHOCTH Cy YECTO MM M OTPaHHWYECHU Ha onpeleHe npymrBeHe mpoodieme.
Brnaga pa3BujeHnx 3emMasba W GUIAHTPOIICKE (OHIaNMje ITOHHMPA]y H IOMaxy OBUM
opraHu3zaiyjaMa T€ ce Ha Taj HA4YMH J[0jla3e 10 KamuTana. TpaguioHaHe Npeay3eTHHUKE
opraHu3aldje Taj Kanurtaia He 6u Moruie na kopucte. Mopaxum Aoyneju (Ibrahim Abouleish),
koju je 1977. rogmne ocuHoBao mpenyzehe Cexem y Erunry, kaxe: “’lTlokymaBam ma
YCKIIQJIUM YETHPHU JTUMCH3H]j€ )KUBOTA: MPUBPEILY, OKOJIUHY, KYJITypy — Jlakie o0pa3oBame, 1
JbyJICKa TpaBa — Ta 4eTupH (akropa Mopajy Outh y paBHOTeXH.””  CexkeM KOpPUCTH
eTUNATCKy IMYCTHEY KaKo OW YHAmnpeauo IOJbOIPUBPEIHY TMPOHM3BOIABY Yy CKIAdAy ca
oJlp>)kuBHM pa3BojeM. [IpoduT ce kopucTu 3a yHanpeheme cuctema oOpa3oBama, jep Cy Kako
nasbe HaBoau: ’lloryienu Ha CBET HAIIMX YHUBEP3UTETA MOTITYHO 3acTapelin.

ConmjamHo  MpeAy3eTHUIUTBO,  3axBajbyjyhM  TEXHOJOTMjU W JIOCTYIIHOCTH
nHpOpMaIHrja MocTaje CTBapaIayKy MPOoIIeC JbYIU YHje HJIeje TIOCTajy KOHKYPEHTHE BEITMKUM
npenysehuma. [lanac ce mojaBibyjy couudjainHa mnpeny3eha koja mako Mana, ycrneBajy Ja
MPUBYKY TAJICHTOBaHY pajJHy CHary. Jep ujeja je jenan oj Haj3HauajHUjUuX pa3BOJHUX pecypca
y 21. Beky. Ilpema peunma [laBuna Bopucrejua (David Bornstejn), ayropa kmure ‘’Kako
npoMeHuTy cBet”’. "OHO IITO Cy MOCIIOBHU NPEAYy3€THUIM 3a €KOHOMH]Y, TO CYy COILMjaJIHU
Mpey3eTHUIM 3a JpyIITBeHe poMeHe. OHM Cy MOKpeTauu, KpeaTUBHHU I10jeIUHIIM KOjU ce He
3aJI0BOJbaBAjy TPEHYTHHM CTameM M YBEK IOKYIIIABajy Jla MCKOPHUCTE HOBE MOTYhHOCTH H
HUKaJa He OJyCTajy Jla MpeoOJInKyjy CBET Ha 6ome.”™’ [Torennujan mpexy3eTHUIITBA Tpeda
HCKOPHUCTUTH 3a yHampeheme pa3Boja eKOHOMMje JPYIITBA U COLMjallHE KOXe3Hje, Kao U y
60pOU MPOTUB HE3AMOCIEHOCTH U CUPOMAIIITBA JIOKAJIHUX 3ajeHUIIA.

3ajeJHUYKO CBMM OBHMM COLIMjaJHUM HHUIMjaTUBama je cHara M XpabpocT na ce
OlynIpe KOHBEHIIMAJTHUM HayMHMMa pa3MHILbakhba © TocioBama. [Ipeosmahusajyhe
aKTUBHOCTH HHUCY (PMHAHCHUJCKOT KapakTepa Beh HHOBAaTMBHOI M JpPYLITBEHOI, KOjU C€
TEeMeJbH Ha HEeKOHOMCKUM IMJbeBUMA. [lopea Tora, akTHBHOCTH OBHIX COIMjaTHUX MOJela
MOCJIOBaba HHUCY YCMEpPEHE Ka KpaTKOPOYHHMM pe3yiaTratumMa Beh uMajy AyropouHy
nepcnekTuBy. CollMjalHe WHUIIMjAaTHBE MTPHUBJIAYE MKy MHOTHX HHCTHUTYIIHja, BOJOHTPA U
HayYHMKa Kao M MaXmby JaBHOCTH 3a HOBE MOJENe y KpeHpamy APYIITBEHE U €KOHOMCKE
BpenHoCTH. VHHUIMjaTOpH OBUX IOCJIOBa CY JbYAHM KOJH Cy CIOCOOHHW na m3al)y Ha kpaj ca
CKOHOMCKHM, TTOJTUTHYKMM 1 JbyACKHM (axTopuma.’’’ Kako GU TO OCTBApHIIH, HEOIIXOIHA je

374 Beker, A., Ivanovi¢, |. (2013): "Profit, ekologija i ljudska prava", Deutsche Welle, 23. jyH. [locTynHO Ha:

http://www.dw.de/profit-ekologija-i-ljudska-prava/a-16900454, npeyseTo: 13.03.2015.
375 .
Ibid.

376 Raicevi¢, V., Glomazi¢, R. (2012): op. cit., pod 279, str. 55.

7 seelos, C., Mair, J. (2005): op. cit., pod 362, p. 243.
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capajma ca HENpopUTHHM OpraHu3alyjama, TIOCIOBHHUM CEKTOPOM, JPKaBOM U
MelyHapoaHUM MHCHUTYLIHjaMa.

C 003upoM /1a MMajy HECyMIbMBO BEIIMKM 3HAuYaj 32 €KOHOMHU]Y M JAPYLITBO jEIHE
3eMJbe, JpkaBa Tpeba 1ma omMoryhum TOACTHIIAjHE Mepe 3a pa3BOj COIUjaTHOT
Npeay3eTHUINTBA. Y HaMepu Ja ce Kpu3a Jakmie npedpoau, HOTpeOHO je MPYKUTH
(UHAHCHjCKY M TEXHUYKY IMOMOh OBHM OJpXMBHM MOelUMa TocioBama. OBa mpemyseha,
ociamajyhu ce BpeMEHOM CBe BHIE Ha NpEAy3eTHHYKE IMPHUHIUIE IOCIOBamka, MOCTajy
KaTaJIn3aTOpy MPOMEHA U MHOBaIlMja KOojuMa ce OCBajajy riiodanHa Tpxkuira. CIpeMHOCT Ha
KPTBY, MOTIIyHa TOCBENEHOCT M Bepa y IPYIITBEHE BPEIHOCTH OTBapa HOBE M3a30BE OM3HUC
cexktopy. OBaj eKOHOMCKH (heHOMEH Tpebajy MOApKATH MHCTUTYTH U YHUBEP3UTETH Koju he
YBPCTUTH COLMjaJIHO TPEAY3E€THHUILTBO Yy CTYAHMjCKE MporpaMe M TUME PACKHUHYTH ca
Tpamuirjom u npouutomihy. Tako je Hactao mporpam Harpana 3a apymreenn yruiaj (Social
Impact Award — SIA), U TO 3ajeqHHYKUM aHTaXOBAaWkEM YHHBEp3UTETa 3a OHM3HUC H
exkoHomujy u3 beua m Impact Hub-a, a y muby mpomonuje KpeaTHMBHOT CTBapajaliTBa
COLIMJATHOT Tpeay3eTHUINTBA Mehy cTymeHTHMAa. OBuM mnporpamom 0060e30ehyjy ce
OecruiaTHE pajJMOHUIIC 332 CTUIAKC HOBUX 3HAWa, OECIUIATHO MEHTOPCTBO Kao W JIPYTH
BUJIOBU TIOJIPIIIKE.

Hajsehn mpoGiem a yjenHo u HajBehum M3a30B COLMJjAIHOT IMPEIy3ETHUIITBO jECTe
OJPKMBOCT IIporpama corujaiaHor npexyseha. IlotpeOHO je MeHaliepcko 3HaWkE U eKIepTH3a,
WHEKIIMja KaMTalla ¥ CUCTEMCKa TOJIPINKA 3a MUPEHE U Pa3Boj colujarHux uaeja. [Ipodnem
KOjH C€ jaBJba je HeJJOCTAaTaK 3Hama U BEIITHHA J1a Ce ICKOPUCTE HH(OpMaIHje Y CTPATEIIKOM
CMEpy, a CBE€ Yy LWJbYy H3TPaAlE OJAPKUBOT IIOCIOBHOT MoOjeNia. YCIEHIHE Cy OHE
opranmsailyje Koje ce Ap)Ke MpUIMMa Jla colujainHa npeayseha peannsyjy CBOje€ MOCIOBHE
aKTUBHOCTH Kao M CBaKO NPWBATHO mpeny3ehe, ncnmopydyrnBameM BpPEIHOCTH 3a MOTpOIIAYe
60Jpe 01 I(OHKypeHaTa.379 C TuM y Be3u, HeMocTojame aujanora u3mel)y jJokaaHe 3ajeTHULE U
oBuXx npexayseha, kao U Hepa3yMeBame U HeloBepewme (Y CBeMy ce BUIM CKPUBEHA HAMepa) He
MOJKe J1aTH BMJUJbMBE pe3ynTare. YecTto ce jemiaBa Jia JPYLITBO HMjE€ YIO3HATO ca CaMUM
MI0JMOM U 3HAYEHEM JIPYIITBEHOT Mpeay3eTHHUIITABA.

VHanpeheme ycioBa 3a CTBapame TpeAy3eTHHYKE aKTUBHOCTH TIOApa3yMeBa
cJ1I000/THO KpeTame JbYAN U KamuTaja, OpraHu30Bambe Pa3HUX CTYIUJCKUX MyTOBaWba, YUCHE
je3uKa W YIO3HAaBamke CTPAHUX KYyATypa Kao U 00e30eheme KBaJUTETaHOT MPHUCTYIIa
UHTEpHeTy. Jauame MpaBHOT OKBHpa 3a IMOJPIIKY COLMJATHOM NPEAy3eTHHUILTBY H
WHTEpPBEHIIMjE Jp)KaBe y BHIY yjarama y HHOBAaTHBHOCT W 00pa3oBame, MpPEICTaBIbajy
OCHOBHY IIaTGOpMYy jeIHOr O] 3HauajHUX oOyuka mpuBpehuBama naHammuie. OBo Ou
MMaJIo 3a pe3yNTaT Kpeupame aJeKBaTHUX MEXaHHW3aMa TOJPIIKE COIMjaTHUX MPOMeHa Koje
no0oJblIaBajy KBaIUTeT JIpyiTsa. [Ipumepu no0pe mpakce nociaoBama 1nocroje csyaa. Crora,
CT€UYCHE BEIITHHE, HCKYCTBO M 3HAHE MOTY C€ M TpeOajy NCKOPUCTHTH Y UMIUIEMEHTAIU]U H
peanu3alyju JpyITBEHO KOPUCHOT IUJba.

7¥social Impact Aword in Serbia 2015, O programu. OocTynHo Ha: http://socialimpactaward.rs/, npeyesTo.

27.02.2015.

379 Hirzel, A. (2013): "To Grow, Social Enterprises must play by business rules", Harvard Business Review,

January. JocTtynHo Ha: https://hbr.org/2013/01/to-grow-social-enterprises-mus/, npeyseto: 26.01.2015.
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“Mecto rae crojull, oapelyje TBOj
norjen Ha cBer.”” Ilek bap3yn
(Jacques Barzun)

"be3 nmpoMeHa HeMa HHOBaluja,
KPeaTUBHOCTM W  MOJACTHIAja 3a
nodo/bmame. OHM KOjU MX UHMLUPAjY
uMajy 0o/be NpUIMKe 1a YIPaB/bajy
NpoMeHaMa Koje cy Heu30exHe.'"
Busmjam Ioaapa (William Pollard)

"MopamMo OUTH MPOMeHA KOjy *KeJTHUMO
na BuauMo y cBety." Maxarma 'anau
(Mahatma Gandhi)
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4. OBJIACTU IPUMEHE JIPYHITBEHO OAI'OBOPHOTI
HOCJIOBAIBA

Iloced Bbparmon (Joseph Bragdon), ayrop xmure ’Ilpodur 3a xkuBot” (Profit for
Life), mammcao je kako npemy3eha HUCY IIEeHTap EKOHOMCKOT YHUBEp3yMa OKO KOjer MpUpoia
W IpYyHITBO OpOMTYjYy, Beh je 06pHyT0.380 Ha nmonamame npenyseha aenyjy 6pojuu daxropu
KOju yoOnHMuaBajy MakKpOOKpYKEHme Ha TriIo0aiHoM HuBOy. CamMuM THUM, MPHHIMIN
JPYIITBEHE OATOBOPHOCTHU jEHAKO Cy PEJICBAHTHHU 3a CBE OOJIACTH IOCIIOBaa, OJHOCHO 3a
pa3nuunTe JpPYIITBEHE aKTepe Ha 4YHje IOoCioBame mpenysehe uMma JUPEKTHH WK
WH/IMPEKTHU yTUIIA].

OcuuBau crparemkor MeHapmenta, Auncod (lgor Ansoff) ykasyje Ha TO Kako
cTpareiikd u300p mpeny3eha TpeOa TNpenCTaBbaTH OIpa3 HETOBE HHTEPEaKIMje ca
okpyxemeM.>® Tako mocioBame mpeysehia TpeGa cariefaTd M Kpo3 HEroBE KibydUHE
00JIaCTH TPHMEHE JAPYIITBEHE OATOBOPHOCTH, OJHOCHO Ca acHeKTa OATOBOPHOCTH IpeMa
3aIl0CIICHUMA, TIOCJIOBHOM OKPY)KEHY M KHBOTHO] cpenuHu. OBle cBakako Tpeba MMaTu Ha
yMy J1a ce oJ npeay3eha odekyje J1a mocioBame OCTBAPYje TaKO J1a HE CME UMATH HETaTHBHE
UMIUIMKaIyje, Beh na nonpuHece pa3Bojy U yHanpehewmy ApymTBa. Yiaramem y 3amociieHe,
JIOKAJHY 3ajeHUIly M 3allTHTy >HBOTHE CpeauHe, mpeay3eha ocTBapyjy HHIUPEKTHE
MOCJIOBHE pe3yJiTaTe 3axBajbyjyhu 100poj penyTaiuju, 3aipKaBambeM U MIPUBIIAYCHEM HOBUX
MOTpoNIata, OCTBAPMBAIEM HOBHMX BHJIOBa Capaime ca HHCTHUTYyLIHjaMa W3 JIOKAIHUX
3ajeqauna u gap.” . C TUM y BE3W, Yy JaHAIIKHOj, MPEIy3eTHUYKO] CKOHOMH)U, KOHIICTIT
JAPYIITBEHE OJTOBOPHOCTH IMPEACTaBJba 3HAYAJHO CPEACTBO Yy OCTBApHBAKY TPIKHUIITHE
nudepeHIjainnje 1 KOHKYPEHIIH] e. 383

VY TemkuM EeKOHOMCKHMM YCJIOBMMa MEHAMEHT mpeay3eha cBe BHUINIE TMPENO3Haje
3aMociieHe Kao KJbYYHE 3aMHTEPECOBaHE CTpaHEe y peaau3alyju IPYIITBEHO OJrOBOpHE
crpareruje. TpxuiuTe pajga JaHac je MHOIO KOMIUIEKCHHje HEro Ipe JeceT ToJuHa.
[Ipenyseha mosnako cxBarajy Kako NPUPOJHU PECyYpCH JaHAac HEMajy HpUMapHy YJOry Yy
pa3Bojy MHOTMX npeay3eha, Beh aa cy JbyJICKH pecypcH HOCHOLM pa3Boja U KJbYYHU YHHUOLU
yCHELIHOT MocyioBama. Tako ce y cBe Behem Opojy mpenyseha Mory NpuMETHTH pa3IndyuTe
BpCTE€ IIOCJIOBHOI TIOHAlllaka IpeMa 3arlociieHuMa KOjUMa ce yMamyje HecKlIaa M
HepasyMeBame n3Mel)y rnojeAMHauYHuX UJbeBa U MJbeBa npeny3eha. CaBpeMeHa MEHAIMEHT

380 Denning, S. (2013): "The Meaning Of Management: The Great Awakening", Forbes Magazine, 16.

centembap. HocTynHo Ha: http://www.forbes.com/sites/stevedenning/2013/09/16/the-meaning-of-
management-the-great-awakening/, npeyseto: 08.10.2014.

¥ purovi¢, 1., Randi¢, D. (2011): ""Znacaj korporativne drustvene odgovornosti za savremeno poslovanje",
Festival kvaliteta. U: Arovski, S., Lazi¢, M., Stefanovi¢, M. (ur.), 38. Nacionalna konferencija o kvalitetu,
Kragujevac, 19-21. maj, Kragujevac: Masinski fakultet: Centar za kvalitet, str. 94.

382 Krsti¢, B., lvanovi¢-bDuki¢, M. (2011): op.cit., pod 249, str. 271.

3838hattacharya, C. B, Sen, S., Korschun, D. (2008): "Using Corporate Social Responsibility to Win the War for

Talent", MITSloan Management Review, 01. janyap. JoctynHo Ha: http://sloanreview.mit.edu/article/using-
corporate-social-responsibility-to-win-the-war-for-talent/, npeyseto: 22.08.2014.
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napajgurma IojapasyMeBa IpHMeHY OJIrOBOpHE MOJIHMTHKE 3alollbaBamba, 00e30eheme pasHux
BUJIOBa OcHeduimja, ynarame y 00pa3oBame 3alOCICHUX, KBATUTET M CUTYPHOCT PaIHUX
MecTa, KpEeHpame CapaJHUYKe OpPraHU3allMOHE KIMME W JIp. YCIEIIHOCT CaBPEMEHHUX
npenyseha moapasymeBa edukacHo Kopuinheme JbYACKOr pecypca U YCIOCTaBIbame
aJIeKBaTHOT HUBOA pa3yMeBama M OTBOPEHOr aujasiora m3Mel)y MeHayMeHTa mpeayseha u
3aII0CIICHUX.

CBe je u3paXeHHjH TPEH]I M3HATAKEHha OPraHM3aIMjCKUX MOjelia TIOHAama KOjuMa
ce MOJICTHYEC WHOBAIlMja M KPEaTUBHOCT Yy LUJbY CTBapama HOBE BPEIHOCTH 3a mpexnysehe.
Tako y Herdbuxcy (Hem@nux Hny.), npenysehy Kkoje mpyxka yciayre CTpUMOBamba
MYJITHMEIHMJATHOT Cajpikaja MPEeKo HWHTepHeTa, Kaxy: < Tpeba wu3rpamutu ocehaj 3a
OJrOBOPHOCT KOJ 3aloClIeHHX Tako Ja OHHM 3aucra OpuHy 3a mnpeaysehe. Hamopan
BUIICYACOBHU paJi Hama He 3Haun MHOro. Hac 3annMa cmucienu pan. OH 3aXxTeBa KpeaTuBHE,
BHCOKe mepdopMance 3arociennx.” > He 4y OHIA IITO je3rpo KOMIIETEHTHOCTH THTaHTa
NBM-a (IBM) unHe TaleHTOBAaHH M KPEATHBHU JbYIU — HHKCHHEPH, MapKeTapu, HAYYHUIIA U
HpOl[aBIII/I.385 Jo 2013. roaune, Buiie o nojosuHe npeayseha y CAJl-y (Mehy kojuma cy Epl
(Apple), T'yrn (Google) u Majkpocodpr (Microsoft)) je ocrtBapmio ycmex 3axBasbyjyhu
CIIOCOBHOCTH Jia IPUBYKY, MOTUBHILY U 3aApKe KPEaTHBHE U BELLTE 3al0CieHe. o

CamMO MOTHMBHCAaHM U 3aJI0OBOJBHM 3allOCICHHM KOjU JIeJle HCTa BEpoBama W
BpeaHocTH, > Mory ocTBapuTH Behy IIPOIYKTHBHOCT Y TOCIOBALY, IITO Y KPAji0j HHCTAHIA
noBoau a0 mnoBehama ¢uHaHcHjckux mnepdopmancu npenyseha. Kontunyupano mpaheme
3a7I0BOJECTBA 3AIOCICHHUX jelaH je O/ Haje(UKACHHjUX MEXaHH3aMa 3a YCIIOCTaBJbame U
pasBHjambe IyrOPOYHHX OZHOCA Ca muMa. ° C THM y BE3H, JIOjalHA pajHa CHAra CMarbyje
TPOILKOBE OHOBHOT MPUBJIAaYeHha, aHTAKOBaka U 00YKE 3alOCICHUX, a YjeJHO MPEeACTaBiba
HajOoJby pekiiamMmy KojoM ce mpeay3ehe mo3umonupa y rpynu noxkeJbHUX M0CI0/1aBalia.

CymTiHa caBpeMEHOT TIOCIOBamkba Orjie/ia C€ y UCTIOPYYHBAKY BPEAHOCTH KJBYYHHUM
MHTEPECHO-YTHUIIaJHUM IpylamMa MpeMa BHUXOBUM MoTpedaMa U odyekuBamuMa. MHTepecu M
3aXTE€BHM CBUX 3aMHTEPECOBAHUX CTPaHA YE€CTO U3TJIENAjy Kao na cy y konpuukry. [Ipenyseha
YeCcTO yNaXy OrpOMaH Hamop Kako OM H3amuia y cycpeT HHXOBHUM moTpebama. Tako
MOTPOIIAYN JaHAC 3axXTEBajy OJPKUBY TOJIUTUKY NPOM3BOMIE U IOCIOBama, J00pYy
KOHKYPECHTHY IIEHY M KBaIUTeTaH mpousBon (Oosbe, jedTHHHjE, Mambe U 6p)K6389), Kao U

384 Hastings, R. (2012): "How to Set Your Employees Free: Reed Hastings", Businessweek, 12. anpwn. [locTynHo

Ha: http://www.businessweek.com/articles/2012-04-12/how-to-set-your-employees-free-reed-hastings, npeyesro:
30.10.2014.

** 0 osome ynop.: Martin, R. L. (2014): "The Rise (and Likely Fall) of the Talent Economy", Harvard Business

Review, October, Vol. 92, No. 10. loctynHo Ha: http://hbr.org/2014/10/the-rise-and-likely-fall-of-the-talent-
economy/ar/1, npeyesrto: 05.10.2014.

386 (1.

Ibid.
%7 Ashforth, B. E., Mael, F. (1989): "Social identity theory and the organization", Academy of Management
Review, 14, pp. 20-39. NMpema: Bauman, C. W., Skitka, L. J. (2012): "Corporate social responsibility as a source
of employee satisfaction', Research in Organizational Behavior, Vol. 32, p. 15.

8 Mreza za drutvenu odgovornost (2013): Drustveno odgovorno poslovanje — Priru¢nik za mala i srednja

preduzeca, Podgorica: Ministarstvo odrZivog razvoja i turizma Vlade Crne Gore, str. 16.

* 0 osome ynop.: Denning, S. (2013): "The Management Revolution That's Already Happening", Forbes

Magazine, 30. maj. JoctynHo Ha: http://www.forbes.com/sites/stevedenning/2013/05/30/the-management-
revolution-thats-already-happening/, npeyseto: 11.10.2014.
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crenuIaHe EKOJOIIKe MPOM3BOJAC YHWja MPOW3BOJHA 3aXTeBa OAroBapajyhe WHOBaIuje
nporieca u cuctema. Kako cy oxmHocu wusmely mnpeayseha u moTpoinada BpeMEHOM
eBonympanu, npeaysehe wm3rpaljyje ogHOC 3acHWBAH Ha JIOJAIHOCTH Y JYT'OM pOKY,
AHTHUIMITUPAbEM M pa3yMeBameM HUXOBHX MoTpeda. CaBpeMeHH MEXaHW3MHU TPIXKHIIHE
CKOHOMHjE Cy TaKO IIOCTaBJbEHHM Ja C€ HEOATOBOPHO IMOHAIame Mpeay3eha KaxmaBa
ryOUTKOM HE3a0BOJBHHX IMOTPOIlIAa4ya, YMME CE HapyllaBa KOHKYPEHTCKAa IO3HIMja Ha
TPIXKHIITY.

Kpeupamem npoMeHa W cTBapameM HOBHX IIAHCH 3a CTUIAKE M OJPIKABAE
KOHKYPEHTCKE IIPEHOCTH, 3aXTeBa HOBE MOJENE MOCIOBHOI NoHamama. [Ipen npenysehem
ce mOCTaB/ba M3a30B. Kako OCTBapUTH KOMIUIEMEHTapHOCT pPAa3IUUUTHX HHTEpeca -
MaKCUMH3Upamke MpoduTa y3 HCTOBPEMEHO 3370BOJbEHE MOTpeda ocBemheHnx morpomraya?
CaBpemenu cBeT ouHKyje cBe Beha pasmeHa MH(opManuja mMyTeM WHTEPHETA, TE CE MOXKE
pehu kako je Moh cama y pykamo morpormrada a He nponaBana. CarjenaBambeM HOBE YIIOTE
NOTpoIIaya y MOTJey 3allTUTE )KUBOTHE CPEIMHE alu M cBe Behe Opure 3a 37paBibe, OBA]
KOHIIENIT 0TBapa HoBe MoryhHocTH y mobOoJseiiamy nepdopmancu npexayseha. Ilpema tekcry
Koju je oOjaBibeH y Opuranckom Mmarasuny [apaumen (The Guardian), maBomu ce Kako
3al0CJIEHN KOju ce 0aBe APYIITBEHO KOPUCHUM DPAaaoM, 4ECTO KOPHCT ¢ CBOja HMCKYyCTBa 3a
"mpobujame Jena’ ca NoTpouIayrMMa Koju Jejie NCTa MHTEepecoBama.” 10 je jenaH o/ HauMHa
7la ce U3rpajy IyroTpajHa Be3a ca OBOM BPJIO BaKHOM MHTEPECHOM TPYIIOM.

Hanac, 3axBasbyjyhu Op30M mUpemy TEXHOIOMIKOT Iporpeca, Kako 3akibyuyje Kepon
(Carroll): “’obmacr, HanMja ma 4ak W YATaB CBET MOXKE IOCTATH PEJICBAHTHA JPYIITBEHA
3aj€ILHI/IIIa.”391 Exonomcku pasBoj mpemy3eha cBe BWINE 3aBHCH OJI OKPYXKEHma y KOME
rociyje, Te je MoTpeOHO BOJIUTH pauyHa O YTHIIA]y KOJU BPIIM Ha JIOKAJIHY 3ajeIHULY Y K0jO]
nociyje. C npyre crpane, moTpeOHO je Ja JIOKaJTHA 3ajeTHHIIA TTOKaXe CIIPEMHOCT 3a capajiiby
jep ce y CympoTHOM OH He MOXe OcTBapuTH. 3a pasnuky o Xenpuja @opma (Henry Ford),
KOjJu je z]eleOM MPUJIMKOM H3jaBuo Kako je: ’Kpyman OM3HHC uCyBHILIE BEJIUKH Ja OM OO
xyman”>“, mweroB npaynyk Bummam ®opa (William Clay Ford Jn.), usspiunu aumpextop
dopaa (Ford Motor Company), cmaTpa 1a Cy JHAEPH BEIUKUX Tpeay3eha W JIOKaTHUX
3ajelHUIa KJbYYHH HOCHOIIM TPOMEHa | gasBOJa 3axBaJbyjyhu KOHTAaKTHMa, 3HAEM,
UCKYCTBOM U pecypcHMa KOjuMa pacroaxy.

[Ipeno3naBame 3Hauaja JyropoyHOr pa3BOja 3aCHOBAHOI HAa Jo0apUM OJHOCHMMA ca
JIOKAQJTHOM 3aj€JJHULIOM, JJOBOJAM [0 YCIIEHIHOT MHTETrpHCamba Ha JIOKAIHOM TPXKUIITY. TakBo
nocyoBame Tpeba ma Oyne y GyHKIUjU jadyama 3ajeHUIa alld U 'y QYHKIHJH OCTBApHBaHA
npoduta. Iloprep u Kpejmep Harnamanajy Kako ce KOHKYPEHTHOCT mpenyszeha Moxe

3% Blinch, R. (2014): "Not all about the bloody return: how social programs affect employees'", The Guardian,

24. jyH. JoctynHo Ha: http://www.theguardian.com/sustainable-business/2014/jun/24/social-responsibility-
jobs-employees-apple-science-research, npeyesto: 31.10.2014.

*Icarroll, A. B., Buchholtz, A. K. (2008): op. cit., pod 2, p. 619.

*2 | ojpur, A., Radovi¢, M., Petkovi¢, S. (2012): "Patolotka moé savremenih korporacija kao produkt ideologije

neoliberalnog kapitalizma", U: Jaksi¢, M. (ur.), Ekonomske ideje i praksa, Beograd: Ekonomski fakultet, No. 4,
Mart, str. 26.

393 Kaas, H. W., Fleming, T. (2014): "Bill Ford charts a course for the future’”, McKinsey Quarterly, McKinsey &

Co., Oktober. fHoctynHo Ha: http://www.mckinsey.com/Insights/Innovation/Bill Ford charts a course
for_the future?cid=mckq50-eml-alt-mip-mck-oth-1410, npeyesTo: 29.10.2014.
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OCTBAapUTH OJTrOBOPHHM IIOHAIIAKEM IIpeMa JPYIITBEHOj 3ajeqHuuu. Hawmme, ynarame y
oOpasoBame U eayKallnjy IONnpuHOCH roBehamy oOpa3oBHE CTPYKTYype 3aje/IHUIIC YUME CE
10G0JbIIIABA TIOHY/Ia KBATHTETHE pajgHe cHare.” ' IIpeayseha ca MCKYCTBOM Y OBOj 001acTH
MOCJIOBaka, MPUCTYIIA]y TYyropovyHO, ojpehyjy obaacT moapiike Koja je MPUOPUTET KaKo 3a
npenyseha Tako W 3a JIOKaJHY 3ajeAHMIly. TUMe Ce€ HHUIMPAJy Pa3IUYUTH IPOrpaMH
MOJIPIIIKE Yy pellaBamy aKTyeIHHX IMpodiieMa Kao MTO Cy HH(ppacTpykTypa, oOpa3oBame,
OuyBame KyIATYpHE TpaJuilHje, MOoACTUIamke yueniha rpahana urs.

MehyruMm, nobpa crparterwje HUje cama mo cebum pememe. Kako Jlync I'epctHep
(VIoyuc B. I'epcmuep), ouBmn renepannu aupexkrop MBM-a naBomu: <’Crparerujom ce He
nooehyje....He mocroju HauMH nma ce Kpeupa JeOIUHCTBEHA cCTparerdja. MoxkeTe HMaTu
M3BPCHY CTpAaTerujy, ald OdeKyjTe 1a he je KOHKypPeHTH CICIHTH. > Y OBOM KOHTEKCTY,
YKOJIMKO CaBpeMeHO Tpeiy3ehe »Kelu Jla MOMOTHE y OCTBapHBamy OOJbET W OJrOBOPHH]ET
JIpyIITBA W TP TOM T00O0JbIIa (PMHAHCHjCKE TIOKa3arejbe II0CIOBama, Tpeba Ourth
(b1ekcuOMITHO, KPEaTUBHO U OTBOPEHO Ka HOBUM MHOBAIIHjaMa.

VY HacTojamy J1a JONMpHHECE 3ajeTHUIM Y KOjoj MOciyje, MEHAIMEHT Mopa Ja 3ay3Me
MPOAKTHBAaH CTaB TMpeMa APYIITBEHHM mpodiremuma. lIlpaktudno roBopehw, MeHaIMEHT
npenyseha je OAroBOpaH 3a YCIIOCTaBJbake IOOPOr OJIHOCA Ca CBHUM 3aWHTEPECOBAHHM
CTpaHaMa y TOcCJIOBamy. TakBO ympaBibame 3aXTeBa M3BECHA 3HAaWma W BEIITHHE KOje Tpebda
noceZi0BaTH ainu u ycaBpiiaBatd. C TUM y Be3H, CBE j¢ CHAXHHUJU MMITYJIC HOBE MEHAIIMEHT
napagurMe Kao HOBOT HaunWHa npuiarohaBama mpoMeHama. To ykaszyje Ha moTpedy na
OJITOBOpAH MEHAIlep caryieZiaBa HOBe MOryhHocTH pa3Boja y OkBUpPY mocrojehux pecypca
npenyseha. Kako kaxke koymuucta ®op6oca, Ctus [enunr (Stive Denning): “’MeHayiMeHT je
JICTePMHUHAHTA KBAIMTETA CBAKOT APYLITBA. > ° JICHUHT Bepyje KaKO CABPEMEHH MEHAIIMEHT
3aXTeBa HOBM HA4YMH OpraHW3anyje, KOMYHHKAIMje W IIOHAllama Ha pPAaTHOM MECTY.
[Ipeny3ehy He Ttpeba Oosbm Beh apyrauMju MeHAUMEHT, OCIO00hEeH KOHIENTyaTHHX
OrpaHUYEHa U TEXHOKPATCKOT HAYMHA pa3MHILIbamba, CMAaTpa UCTH ayTop.

Tom Ilerepc je momao g0 HUCTOT 3akjbydyka, cMmaTpajyhu na ce JOMHUHAHTHOCT
TPKUIIHUX aKTepa HE OCTBapyje caMmo Iomohy crpareruje, OpojeBa u Oupokparuje. Y
nocyioBame, cmarpa [lerepc, moTpeObHO je YHETH BHINE CTPACTH, MAITE U KPEaTUBHOCTH.
[Ton TTonman (Paul Polman), nupextop YHuneBepa, Bepyje Kako je BehrHa MEHAIEPCKUX
BEIITHHA ¥ JIaHAC M3Y3€THO LIEHCHA, TIOYT: WHTEIUTeHIH]je, HAalIOPAHOT paJia, HHTETPUTETa 1
xymaHocTH. Mnak, 3a TpeHyTHY NOCIIOBHY PEANHOCT, OTpeOHa je COCOOHOCT (oKycHparma
Ha JYrOpoYHE pe3yaTare, CUCTEMaTHYHO DPa3MHUILbamke, TPAHCHAPEHTHOCT U e(EKTUBHU
OJTHOCH CapaJiibe.

% porter, M. Kramer, M. (2004): "Strategy and Society: The Link Between Competitive Advantage and

Corporate Social Resposibility", Harvard Business Review, Vol. 84, No. 12, pp. 78-92. Npema: Ivanovi¢-Duki¢, M.
(2011): ”Promovisanje drustveno odgovornog poslovanja preduzeca u Srbiji”’, Sociologija, Vol. 53, No. 1, str. 26.
3% Lagace, M. (2002): Gerstner: Changing Culture at IBM - Lou Gerstner Discusses Changing the Culture at IBM,
Working knowledge for business leaders, Harward Business School, September. [docTynHo Ha:
http://hbswk.hbs.edu/archive/3209.html, npeyseto: 03.10.2014.

% Denning, S. (2013): op.cit., pod 380.

Peters, T. (2001): “Tom Peters’s true confessions”’, Fast Company, 30. HoBembap. No. 53. [locTynHo Ha:
http://www.fastcompany.com/44077/tom-peterss-true-confessions, npeyseto: 04.10.2014.

397

398 Polman, P., Kirkland, R. (2014): "Business, society and the future of capitalism", McKinsey Quarterly,

McKinsey & Co., May. JoctynHo Ha: http://www.mckinsey.com/insights/sustainability/business
society and the future of capitalism, npeyseto: 17.10.2014.
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Harnamagajyhu 3Ha4aj xoje mpoMeHe uMajy Ha pa3Boj U orcraHak mnpemayseha, [Turep
Jlpakep HaBOJM Kako HEMa TPajHUX Tpeay3eha jep ce TEeXHOJOTrHja, TPXKUIITE U CTPYKTYpE
6p30 Memajy.>®® OmorBopaH MeHAMEHT MOpa HMaTH y BHAY OBAKBE BPCTE MPOMCHA.
AXTUBHO KOpHIINEeHe HOBUX IOCIOBHHX MOJENIA Y PEATHM3alUjUd JIPYIITBEHO OATOBOPHHUX
npojeKara yCJIOBJbCH j€ M KOHTHHYEITHUM WH(POPMAIIMOHO TEXHOJIOIIKOM YCaBPILIABAKEM, Tj.
MPUMEHOM HOBHUX IPYIITBEHHX Meauja. OBO W3 pasjiora INTO Cy TPAAMIMOHATHH MEIUjH
HECTIpeMHH 3a 0Baj KoHuenT." KOH3MCTEHTHOCT y APYIITBEHO OATOBOPHOM IOCIOBAIbY
3aBUCH O] MHBECTHIIM]a, NHOBAIIMja U KPeHpama BPEAHOCTH TaMoO TJIE je Mpe Tora Huje Oma,
cmarpajy Xamen u IIpexanen (Hamel, Prahalad), koju ce 3anaxy 3a HOBH MOJIeN CTpaTeruje
TeMeJbeHE Ha BU3H]JU U JTUJIEPCTBY.

JpxaBa, YKOJHMKO eIl Ja Kpeupa XyMaHH]je MOCIOBHO OKpYXKeme, Mopahe CHakKHO
Jla IPUXBATH CBE 3aXTEBE IVIO0AIHOT TpXKUITa, Mel)y KojuMa je M CTPaTelIKO Perysucame
NUTamka U3 00JIaCTU JAPYIITBEHO OATOBOPHOI IOCIIOBama. JEJUHO TaKO MOXKE Ja padyHa Ha
MIPUBJIAYECHE CTPAHUX MHBECTHTOPA, MOJCTUIAE€ KOHKYPEHTHOCTH Kao M OTBapame HOBUX
pamaux Mecta. CTpaTemKuM IPHCTYIIOM Jp)KaBe y OBOj O0JAacCTH MOXKE c€ YTHUIATH Ha
€KOHOMCKH pacT CMamEeHhEM TPOIIKOBA y3 e(UKacHO KOpUIIheme pecypca, YIpaBbambeM
pU3HLIMMA, YCIIOCTaB/bAaKEM MAPTHEPCKUX OJHOCA Ca HHOCTPAHUM KOHKYpPEHTHMa H
apupMuCcCameM NHOBAaTHBHUX PEICHA.

Pasznuunre 3emibe uMajy apyrauuju, ceOu CBOJCTBGH MPUCTYH UHCTUTYILIHOHATH3AIU]U
KOHIIENITA JIPYIITBEHO OJTOBOPHOr mocioBama.'”” (MOHIOBH Kojuma ce (HHAHCHpa]y
JPYIITBEHO OJrOBOPHM MPOJEKTH, 10/IeJ1a Harpaia 3a MHOBaTUBHE JTOTIPUHOCE Y OBOj 00JIaCTH
Wi GopMHpame pa3IHYUTHX alMjaHCH W Mpeka 3a HMMIUIEMEHTalujy W yHampeheme
JPYLITBEHO OJrOBOPHUX AKTUBHOCTH, CBE Cy TO Mepe KOje CTOje Ha pacrojiaramy Jp>KaBH.
[Ipo6nemu HacTajy Kao Mocjaeaniia HeEJOBOJbHO Pa3BUjEHOT HUBOA CBECTH Kao U HEaJeKBAaTHO
pemiaBame IMpobiieMa KOpYIIHUje Koja 3HAayajHO OTeXaBa YCIEUIHY NPUMEHY KOHIENTa
JPYIITBEHO OATOBOPHOT IMocioBama. OcnocobibaBame Ap:KABHOT amapaTa 3a aKTUBHO
YUYECTBOBAKE Yy pellaBamy MpolieMa y ApPYIITBY MOJpa3syMeBa HCIymaBame ojpeheHnx
yCJIOBa pajau CTBapama ajekBaTHe IuiaTdopme Koja he omoryhutu umIieMeHTAIU]y OBOT
koHnenra. IIpomeHa 3akOHCKHMX peryinaTHBa Kojuma ce ypelyje moHamame mnpenyseha je
IpolLec KOju 3axTeBa Behu aHra’)kMaH BJIaCTH Koja TpeOa Ja MOoJICTaKHE Kpernpame OBOJbHOT
MIPUBPEIHOT aMOM]jEHTa.

VYcnocraBibambe MEXaHM3aMa KOHTHHYHMpAHE 3allTUTE XKMBOTHE CPEIMHE CMaTpa ce
N3y3€THO BaXHUM CErMEHTOM CTPAaTEIIKOr JAPYIITBEHO OATOBOPHOI YIpaBJbama. Y TOM
CMHCIY, jaBjba C€ HOBa yJjiora caBpeMeHOr mpeay3eha KojoM ce MOclioBame ycMmepaBa Ka
MOCTU3aky 3alllITUTE M CTAOMIHOCTH ekocucrema. OBO MoJpa3syMeBa YIpPaBJbalke CBUM

399 Harris, T. G. (1993): "The Post-Capitalist Executive: An Interview with Peter F. Drucker", Harvard Business
Review, May. [octynHo Ha: http://hbr.org/1993/05/the-post-capitalist-executive-an-interview-with-peter-f-
drucker/ar/1, npeyseto: 05.10.2014.

400

O osome suaum.: Paluszek, J. (2014): "Transforming Communication/Corporate Social Responsibility", 23.
centembap, csrwire.com [Blog]. JdoctynHo Ha: http://www.csrwire.com/blog/posts/1427-transforming-
communication-corporate-social-responsibility, npeyseto: 04.10.2014.

a0t Hamel, G., Prahalad, C. K. (1989): "’Strategic Intent”, Harvard Business Review, Vol. 83, No. 7/8, p. 63.

9 Ministarstvo odrZivog razvoja i turizma (2013): Politika za drustvenu odgovornost Crne Gore, Podgorica:

Ministarstvo odrzivog razvoja i turizma, Decembar, str. 14.
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mporecuMa y mpeay3ehy o palMOHATHOT TPOILICHa MNPUPOJHUX pecypca 0 €MHUcCH]e
IITeTHUX Hycrpoaykata. OBakBa Mpakca y 00JacTH 3allTHTE JKUBOTHE CPEIAHHE MpYXkKa
MoryhHocT 00e30ehema KOHTHHYUTETa CHaOlleBama, MPOU3BOMAE, HCIOPYKE (UHAITHOT
IIPOM3BOJA MOTPOLIAYMMA Ka0 H YIPABJbarbe IPOM3BOIOM HAKOH E-ErOBOT Beka yrorpee. ”
AKo ce oBOME JI0/1a YNE-CHHIIA J]a KOJIOIIKE epPOpMaHCce CBE BHUILE CIIY)KE Ka0 KPUTEPUjyM
n3bopa y mpoiiecy HabaBKe, MPOU3BOKBE U MPOJIAje, jaCHO je J1a OHA] KO He Oy/e y cTamy na
edukacHo mpenBuha mpodiieMe W MPOMEHE Ha TIIIOOATHOM, PETHOHATHOM M YHYTPAIIHEM
miaHy, y (U3MOHOMHjH CaBpPEMEHHUX CykoOa u KoH(iukarta, Hehe Mohm ycmemHo na
PO UIIHIIE CUCTEM €KO 0e30€THOCTH.

[IpommpuBame oOMMa IOCIOBama IOjeIMHAYHUX CcyOjekara mpuBpehuBama wu
OTBapame HOBUX TPXKHIITA YYUHHIU Cy H3rpaljuBame OJHOCA ca EKCTEPHUM HHTEPECHO-
VTULQjHUM Tpylama peJICBaHTHUM 3a TOCJIOBHHU YCHeX. YIIBOCTPYYEH je TJO0alHU pPacT
TpxkumTa 6uoxpane y nepuoxay on 2003. mo 2006. rogune (oOyxsara 8% csectckor u 10%
eBporckor TpxkumTa xpane).*** Kommnekcuocr u pactyhu 3Hadaj exonoruje Hamehe norpedy
CHCTEMATCKOT MPUCTYIa OBOM KJbYYHOM TOAPYYjy mocioBama. CTora, YUHH C€ JOTHYHHM
mro Jlycu Heswmn-Pong (Lucy Neville-Rolfe), usspuminu aupekrtop 3a mpaBHE IOCIOBE
Bojeher Oputanckor cymepmapkera Tecko (TeSCO), cmarpa Kako je HEONMXOJHA 3ajeHHUYKA
capajma JipkaBa, npeayseha, morpomraya u 100aBjbavya U OCTAINX 3aMHTEPECOBAHUX CTpaHa
KaKo GH Ce M3AIUI0 Y CYCPET SKOIOMIKIM IpoMeHama. 0>

HoBwu mocTynar nmocinoBama TEMEJbH € Ha TII00ATHO] Pa3MEHHU MOHYIE U MOTPAKILE Y
ycloBUMa rio0aiHe KOHKypeHI_[I/Ije,406 coducTuMpaHuX Tpeny3eha Koja Hyae HOBE HIE]e.
[TocmoBHa cTparermja Tpeba OWTH TaKO KOHIMIIMpaHA Ja Cce ocjama Ha Beh mocrojehe
MexaHHM3Me, u3rpaljeHe cucreme ympaBjbamkba M IOCIOBama y npenysehy m mocturayre
pesynrate. Melhytum OpojHM cy M3a30BUM ca Kojuma ce npeny3eha Mopajy cyouutud —
TEXHOJIOTHja Op30 Hampenyje, CpeICTBa HaMekheHa 3a (PUHAHCUPAHE TPOjEeKTHUX aKTHBHOCTH
Cy OrpaHHWueHa, OJHOCH capale I0CTajy KOMIUIEKCHH, CTBapa ce cBe Behum mputmcak
rI00aTHOT OKpYyXema. PH3HMK je cacTaBHM €0 IOCIOBama a MeXaHM3Mu 3a mnpaheme
APYIITBEHO OJATOBOPHUX TiephopMaHCH HHCY KOH3UCTEHTHH | jemooOpasznu. Crora,
npenyzehy ocraje na ce ykJbydu y Iio0ajiHe TOKOBE MOCJIOBama Ha TEMeJby CYNEepHOPHOT
3Hamwa U pecypca.

% 0 osome ynop.: Stefanovi¢, S., Krsti¢, B. (2008): "DrusStvena odgovornost menadZmenta u upravljanju

ekoloskim performansama lanca snabdevanja". U: Zbornik radova: 11. Internacionalni simpozijum SymOrg
2008- MenadZment i drustvena odgovornost, Beograd, 10-13. septembar, Beograd: Fakultet organizacionih
nauka, str. 4.

% Ambec, S., Lanoie, P. (2008): "Does it pay to be green? A systematic Overview", Academy of Management
Perspectives, November, p. 49. [loctynHo Ha: http://fdir.idei.fr/wp-content/uploads/2011/02/Does-it-Pay-to-
be-Green.-A-Systematic-Overview.pdf, npeyseto: 15.05.2015.

405Rigby, E. (2010): "Consumers: Green issues are still a concern for food buyers”, Financial Times, 03. jyH.

HoctynHo Ha: http://www.ft.com/intl/cms/s/2/7ced9c92-6ddb-11df-b5c9-00144feabdcO.html#axzz3BmYzm
W95, npeyseto: 29.08.2014.

406 Mehboob, F., Bhutto, N. A. (2012): "Job satisfaction as a Predictor of Organizational Citizenship Behavior: A

Study of Faculty Members at Business Institutes'. U: International Conference on Business, Economics,
Management and Behavioral Sciences, 7-8 january, Dubai, p. 552.
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4.1. OAHOC INPEAY3ERA ITPEMA 3AIIOCJIEHUMA

CaBpeMeHH HauWH TIOCJIOBama Tpeay3eha mompasymeBa kopumiheme MOTCHIMjaa
3alOCIICHNX Y IIHJbY OCTBapUBama KOHKYPEHTCKE MPEAHOCTH Ha TpxUITy. Kako ekoHoMCKa
rI06aTM3aIija, TEXHOIOMKE U AeMorpadcke IPOMEHe yTHYy Ha KpeTame pajHe cHare ',
Tako ce Hamehe moTpeba 3a ¢uieKCHOUITHI]EM YIpaBJbalby OBUM BPJIO 3HAYajHUM Pa3BOjHUM
pecypcuma nipeayseha. Kao mto je Hekaga nmpousBoama Ouiia MOKpeTad NpUBPEIHOT Pa3Boja,
TAaKO Cy JaHac 3allOoCIICHH WHOBATHBHO Opyhe KOjuM ce ocTBapyje IoJaTHa BPEIHOCT.
“Y3mute Mu Moje (habpuke M CHaIMTE 3rpajie, all OCTaBUTE MU MOje JbyAe U KpeHyhy cBe

ucrouerka,” pekao je Tomac Borcon (Thomas Watson), ocuusay UBM (1BM)-a.*®

Bbpura o jpyauma mocTaje MMIIEpaTHB OINCTaHKa MoJepHOr npeayseha, mpu yemy ce
CBE BUIIIC AXKH¢ ocBehyje n30opy, ycaBpilaBamby, MOTUBAIU]H U TIOIITOBAKY PaJHE CHAreE.
Axo je s ipeay3eha qyropouHo kpenpame BPeIHOCTH, HEOIXO/IHA j€ U3rpajmha MOJEPHE U
CaBpEMCHE paJlHe CPEeIMHE KOja BOJAM padyHa O CBOJHUM 3amocieHuMa. Kpeupame 3apaBor
paTHOT OKPYXKEHa OJHOCH Ce Ha 3aKOHCKO pEryicame OpOjHUX MUTama IMOMYT: 3aKOHOM
MPONKCaHEe MUHUMAJHE IUIATe; MAKCHUMalHH Opoj pajHHX caTH y TOKY paJHE HEICIbE;
3a11£;/1Ta 3IpaBjba U 0€30€IHOCT paaHOT MecTa; 3a0paHa CBAKOT BHJA TUCKPUMHUHAIM]C H
zp.

JlaHac je OCHOBHA IOKpEeTayKa CHara €KOHOMCKOT W JIPYIITBHOT pa3Boja JbYACKH
KanuTtaia U uHTenurennyja. Ctparervja ynarama y JbYIACKH KanuTall JoHOcH Behe edekre o1
CTpaTernje cMaremba TPOIIKOBA MOCIOBamba. MHTEIeKTya IHi KaluTan © ocTaje CTpaTemKu
pecypc 4MjoM EKCIIOATAIMjOM CE TEXKH MCIIOPYYHBamy J0JaTHE BPETHOCTH 3a TMOTPOIIAYA.
Bepyje ce ma‘’croma mospahaja o1 yiarama y JbyICKH KamuTan - Moxe 6uth Beli ox1 crome
noBpahaja onx ynarama y QU3MYKH WM TEXHUYKU Karmran.”™ [Ipema mnomanuma
koHcyatanTcke kyhe Mekunsu (McKinsey & Company) u3 2007. roaune, nuaekc mopahaja
yaoxkesor kamutama (ROIC) 3aMemeH je MepemeM IONPHHOCA TAICHTOBAHHX JbYNH.
[Ipenyseha Tpebajy pean3ajHUpaTé MepemHe eKOHOMKCHX MephOpMaHCH jep je HeOMUIJbHUBa
MMOBHHA BpeJaH KaruTall KojuM Ipeay3eha JaHac pacnosaxy.

7 The RAND Corporation (2004): The Future at Work—Trends and Implications, RAND Labor and Population

Research Brief, Santa Monica: RAND Corporation.
% United Nations Development Programme - UNDP (2005): Zajedno do uspeha: Priru¢nik za drustveno

odgovorno  poslovanje,  Zagreb: Denona, str. 4. Dostupno na: http://www.drustvena-
odgovornost.undp.hr/show.jsp?page=78002, npey3eTo. 18.08.2014.
409,

Ibid., str. 336.

410 .
Moa, MHTeNEeKTYaNHVM KanuTaNoM Mo4pa3ymeBa Ce CKyM 3Hakba M BeWTMHA JbyACKOr KanuTana 3ajegHo ca

HemaTepujaNHMM KanuTanom npegyseha (penyTtauunja, Kyntypa, WHPOPMALMOHM CUCTEMM, OAHOCM ca
MHTEepecHO-yTULUajHMM rpynama u cn.). O osome suam: Krstic¢ B., Krstié, I. (2012): "Komplementarnost primene
koncepata upravljanja znanjem i internog marketinga”, Marketing — ¢asopis za marketing teoriju i praksu,
Beograd: Ekonomksi fakultet, Vol. 43, No. 4, str. 254.

“ICrona nospahaja oz ynararba y KanuTan NpeAcTaB/ba W3HOC HOBYAHE CyMe Koja Ce OCTBapyje roaulite y
Aonapvma 3a CBaKy jeamHuLy ynoxeHor aonapa % KanuTan. JocTtynHo Ha:
http://ljudskikapital.blogspot.com/2012/05/stopa-povrata-od-ulaganja-u-ljudski.html, npeyseto: 17.08.2014.
2| antos, G. P. (2001): op.cit. pod 107, p. 625.

Brayan, L. (2007): ’The New Metrics of Corporate Performance: Profit per Employee’”, McKinsey Quarterly,
McKinsey & Co., No. 1, February. [JocTynHo Ha: http://www.mckinsey.com/business-functions/strategy-and-
corporate-finance/our-insights/the-new-metrics-of-corporate-performance-profit-per-employee, npeyseto: 25.04.2015.
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Ha caBpemeHoM TpxuIITY je oOmHOC Tnpeay3eha mpema 3amocieHUMa MOCTAO
HHCTPYMEHT moMolly kora ce MOry OCTBapuTH OOJbH pe3yiraTH MocioBama. Hajoosba
npeny3eha, ¢ o03mpoM Ha TpeHa IoOanu3anyje, CBE BUIIE Tparajy 3a HajOOJbUM
yronubeHUIMa. Kao mTo ce moTporayu cBe BUIIIE 3aHUMA]jy OAaKJIe 0Ia3H MPOU3BOI, TAKO
¥ 3alOCIHCHH JAaHAC OYEKyjy OX CBOT MOCIOJABIA HEIITO BWIIE O IUIaTHOr deka. '™
3arnocieHu JaHac MouITyjy CBOj HHTETpUTET U ocehaj 3a mpaB.ly, 3aXTeBajy CMUCICHHU pajl Kao
U ycarjaiaBame COICTBEHUX BPEIHOCTH Ca CBPXOM M MHCHjoM Tpey3eha.

UctpaxuBame crnpoBeneHo u objaBjbeHo 2011, roamne Ha mopray PopOc mHCA|T
(Forbes Insight), mokaszamo je na 60% weHapepa Bepyje Kako Cy BOJOHTEpU3aM U
(GWIaHTPOIICKE aKTMBHOCTH mpemy3eha Bpiio 3HadajHE y perpyToBamy MIAAMX KaJapoBa.
3amocienu MomTyjy APYIITBEHO OJATOBOPHE aKTUBHOCTH Tpeay3eha, Te mpema uCTpakuBamy
Koje je cupoBena koucyinrantcka kyha MOPU (MORI) Tokom aeBeaeceTux roanHa MpOILIor
Beka, BehnHa mcnuTaHWKa Bepyje Aa je mpenysehe koje Boam padyHa O APymTBY 100ap
nociogasait. > CIIMYHO TOMe, HCTPAKHUBAEA KOja CY CIIPOBENH HEKH HAyYHHI MOKA3TI0 je
Kako cy mnpemny3eha koja ce ¢Gokycmpajy Ha 3alITHTy >XHBOTHE CpEIWHE, IPYIITBEHY
3ajeIHHILY, 3all0CICHE U KYJITYPHH IUBEP3UTET M PA3IMYUTOCT, aTPAKTUBHUJHU ITOCIIOIABAIIH
3a BeliMHy KBamnTeTHE pajHe cHare. ° VICTpaxuBambe, uUmje je CIPOBONCIE IPATHO
Cranndopn Yuuep3uter u YHupepsurer Canta bapbapa, je mokazano na ox ykymnHo 800
cTyneHara mactep cryamja y 11 Bomehmx ceBepHOAMEpPUYKHX M EBPOIICKUX IOCIOBHHX
miKosia, BehnHa OW MpHXBaTWiIa HIDKY IUIATy Yy mpeay3ehy Koje je APYIITBEHO OJATrOBOPHO
(94%).*" C gpyre crpame, jemHa 3HaYajHa  CTyaMja  Kojy  je  0GaBHiIa
MHTEpHAIMOHAIHA KOHCYITaHTcKa Kyha 3a komyHukanuje Xui au Homron (Hill & Nolton),
yTBpAWIIA je Ja je oa yKymHo 527 ankerupanux cryneHara MBA (y okBupy 12 mocioBHUX
mkona u3 CAJla, EBporie u Asuje), Benuka BelinHa cMaTpajia Kako je pernyTaiuja BakaH
KpUTEpUjyM y H300py TOCIOAaBIA (96%).418 Behuna je Ttakohe moTBpamia Kako Cy
KOpIIOpaTHBHA KYJITYypa, KOMIEH3auje U OeHeduuuje, MoryhHOCT HampeaoBama Ha MOCIHY,
KBAJIUTET NPOM3BOJA M yciyra, KOPIOPAaTHMBHO YIpaBibame, (PUHAHCHjcKa CTaOMIHOCT
npenyseha u eTuka, Takole BpJio 3HaUajHU KpUTEPHjyMHU IPUIMKOM H300pa npeayseha.

TpaauunoHadHu O0OJUK MOCIOBakA 3aHEMAPUBAO je YJIOTY U 3Hauaj HCKOHCKUX XKeJba
u MotuBaiyja 3anocieHux. OCHOBHa OATOBOPHOCT mpeny3eha Owna je na oOe3benu
3amocieHnMa IiaTy odekyjyhu 3a y3Bpar mnoBehaHy npo@uTaOMIHOCT, JOjaIHOCT U

“4Meister, J. (2012): "Corporate Social Responsibility: A Lever For Employee Attraction & Engagement", Forbes

Magazine, 07. jyH. JoctynHo Ha: http://www.forbes.com/sites/jeannemeister/2012/06/07/corporate-social-
responsibility-a-lever-for-employee-attraction-engagement/, npeyseto: 19.08.2014.

bid.

416 Backhaus, K. B., Stone, B. A., Heiner, K. (2002): “Exploring the Relationship between Corporate Social

Performance and Employer Attractiveness’’, Business and Society, Vol. 49, No. 2, pp. 292 — 318. MNpema:
Adetunji, O. J., Ogbonna, I. G. (2013): "Corporate Social Responsibility as a Recruitment Strategy by
Organisations”, International Review of Management and Business Research, Vol. 2, No. 2, p. 317.

a Weber, G (2005): “The Recruitment Payoff of Social Responsibility’”’, Workforce, 25. jaHyap. [JlocTynHo Ha:

http://www.workforce.com/articles/the-recruiting-payoff-of-social-responsibility, npeysero: 29.08.2014.

418Auger, P., Devinney, T., Dowling, G., Eckert, C., Lin, N. (2013): "How Much Does a Company’s Reputation

Matter in Recruiting?”’, MIT Sloan Management Review, March. JoctynHo Ha: http://sloanreview.mit.edu/
article/how-much-does-a-companys-reputation-matter-in-recruiting/, npeyseto: 26.08.2014.
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nocaymrocr.””® Jlanac je y pa3sBHjeHHM TpPXKHIIHEM [PUBPENAMa HCIYECHOCT IOCIOM
M0CTAa0 UMEpaTHB a HEe3aJI0BOJbAaH PAIHHK j€ BUIIAK pecypca Koju Komra npemysehe. “YBek
caMm BEpoOBao Jia je jeHa oJ1 MopalHuX o0OaBe3a cBakor mpeayseha na o6e30equ 3amocieHnMa
cMucier pan.”, usjaBno je Kamr (Immanuel Kant), memauxkn ¢unozod.**® V cknany ca
naBenenuM, Hopman Boyeu (Norman Bowie) mnuire na kako Ou ce wm30erao mapaaokc
npoduTa, MOCIOAaBIMMA HE cMe NpoduT na Oyne IHJb MOcClioBama Beh pe3ynrar Ipyrux
IIMJbEBA Kao 1ITO je 00e30eheme cMuciaeHor paaa 3amocieHnma. *-:

CaBpeMeHa HCTpaKUBamba MOKa3yjy Kako: 'TUIATHH YeK MOXKE 3apKaTh 3aroCICHOT
Ha 10CITy QU3MUKHU alIM HEe U eMOTHUBHO.” %% 3aIl0CIICHH CBHX HHBOA HCIIOJbaBajy dpycTparuje
W Ha3aJ0BOJLCTBO CBOJUM IIOCIOM, NPUTHCHYTH CBe Behom rpamsuBomhy y Tpuu 3a
npodurom.*”® Otyna cee Beha nyxoBHa Gopba um morpeGa ma Gyxy aeo Hewer Behier wITO
nonpuHocu aApymrTBy. CTora, ycmemrHa NpoakTWBHAa mnpeny3eha ycmajajy HOBH KOHIIENT
“’yHyTpalImer MapKkeTuHra”, cxBatajyhu pasnuky usmely 3amocieHux, nomryjyhu BHXOBY
WH/IMBUYATHOCT Kao U HHXO0BE MoTpede.

Hema cymme na cy y caBpeMEHHM YCJIOBHUMa IIOCIOBamba TI'€HEPAaTOpH pa3Boja
KpeaTHBHH W WHOBAaTMBHH JbyId. MHOTH CTpydhalld M ayTopud y 00JacTH MeHalMEHTa
yKa3yjy Ha TO Jla je KBAJIMUTET pPaJHE CHAre JCTCPMUHHCAH HMHTEIUTCHIIUjOM, HCKYCTBOM,
MOTHBAIIMjOM, BH3HjOM, KpeaTUBHOIINY, MOCBEheHOCTH, AaHATUTHYKO] CIIOCOOHOCTH U
KoMIjyTepckoj muemenocti. % He Tako 1aBHO, TOBOPWIM CMO O PaJHO] CHA3M, aHAC
rOBOPHMO 0 JbyIKOM Karuraiy.” ucrude paxep (Peter Drucker).*?’ Jacuo je ma kBanurerTHa
pajiHa CHara mpejcCTaB/ba aKTHBHH €JIEMEHT JaJbel OJIp)KaBama M jadyama IOCIOBHOT ycrexa
npeny3eha amu jequHO aKko IMOceayje BEIITHHY KOja je peTKa, BPeIHa, He3aMEHJbUBA M KOJY

Krka¢, K. (2007): op.cit., pod 31, str. 206.

420 http://www.jstor.org/discover/10.2307/25073937?uid=3738928&uid=2&uid=4&sid=21104106551201,  preuzeto:

31.08.2014.

421 . . . .
MapagoKc npoduTa je KOHLENT Koju objalrbaBa Aa WTO Cy MeHalepu Bue GOKyCcMpaHu Ha NpoduT, To je

marba BepoBaTHoha ga he mctu octBaputu. O oBome Buan: Bowie, N. (1988): "The Paradox of Profit”. U:
Wright, D. (ed.), Papers on the ethics of administration, Provo, Utah: Brigham Young University, p. 118.; Bowie,
N. (2013): Business ethics in the 21st century, New York: Springer, p. 95.

422Berry, L., Parasuraman, A. (1992): "’Services Marketing Starts From Within”’, Marketing Management, Vol. 1,
No. 1, pp. 24-34. Npema: Bhattacharya, C. B., Sen, S., Korschun, D. (2008): op.cit., pod. 383.

*Batstone, D. (2003): Saving the Corporate Soul & (Who Knows?) Maybe Your Own, Jossey-Bass, New York:
Hoboken. Mpema: Batstone, D. (2003): "Saving the corporate soul", Sojourners Magazine, March-April.
[JocTynHo Ha: http://sojo.net/magazine/2003/03/saving-corporate-soul, npeyseto: 18.08.2014.

424Kotler, F. (2005): Deset smrtnih grehova u marketingu, Novi Sad: AdizZes, str. 56.

425Greening, D. W., Turban, D. B. (2000): "Corporate social performance as a competitive advantage in
attracting a quality workforce", Busines and Society, Sage Publications Inc., Vol. 39, No. 3, p. 255. MNpema:
Teece, D. (1998): ""Capturing value from knowledge assets: The new economy, markets for know-how and the
intangible assets", California management review, Spring, Vol. 40, No. 3, p. 59.

2% Jovanovi¢, P., Miskovi¢, V., Sobaji¢, V., Rudi¢, T. (2011): ”Upravljanje znanjem i revolucija znanja”. U:
Cvijanovi¢, J. (ur.), Industrija, Beograd: Ekonomski institut, Vol. 39, No. 1, str. 224.

*7 Drucker, F. P. (1992): op. cit., pod 169.
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HUje JJaKO MMUTHpATH Of cTpaHe KoHkKypeHara. Komymuucra Bbyjopk tajmca (The NewYork
Times), Jasux bpykc (David Brooks), onucyje kako je HeKaaallby uHOUCIPUJCKY eKOHOMUJY
3aMeHmna kpeamusna exonomuja.*® KpeatnsHa exoHoMmuja, kako je Bpykc medumnire, jecre
€KOHOMHJa Y KOjO] MHOBAaTUBHOCT IIOCTaje MOKpeTayka cHara pas3Boja, rjae ce npeaysehe He
dokycupa Ha KpaTkopouHe MoBpahaje HOBIa Beh Ha IYropovyHO KpEUpame [I0/1aTHE
BPEHOCTH 3a MOTPOILAYa, a TUME U 32 JPYIITBO.

ok je 3a [pakepa (Piter Drucker) ocHoBHU pa3BojHM pecypc 3Hawme, Puuapn
dnopuna (Richard Florida), nucan kmure Passoj kperuBne kiace (The Rise of Creative
Class: And How It’s Transforming Work, Leisure, Community and Everyday Life), y jennom
O]l CBOjUX 4YIaHAKa HarjamaBa 3HAuaj HOBE Kiace 3alloClIeHUX, T3B. KpeaTHBHE Kjace
npodyecHoHanana, unja KpeaTHBHOCT JIONPHHOCH pa3Bojy mpemyseha m npymrrsa.*” Opu
Jeynu nipenctapibajy 30% pangne cuare CAJl-a v BbUX HE 3aHMMAa BHCOKA 3apajia ¥ CUTYPHOCT
pamgHor Mecta. OHU Tparajy 3a CpeIMHOM Y K0joj he BUX0OB KpeaTuBHH MOTEHIM]jan qohu 110
u3paxaja. OBy IPYIy JbyIH YIIABHOM YMHE MIAH 3aI0CICHH, T3B. MuwieHHjaH. > To je
JWTUTATHA TeHEepalja Koja He Tpaku cTaOMIHOCT Beh M3a30Be W NMHAMHUKY. MMUJICHHjaHIH
Cy, 3aXBaJbyjyhH HHTEPHETY, IPYIITBEHUM MPEKaMa M CBE jauuM ngHuajeM 3amajiHe KyaType,
BpIO cimuHE Mehy coGoM HesaBHCHO y Kojoj semspm skmBe.”' Heperko cy caBpemena
nporpecuBHa mnpeny3eha ocHoBaHa on crpaHe oBux Jbyau. CTyaumja ucrpaxkuBamba KoH
komynukejiura (Cone Comunications Social Impact), u3 2013. roaune, mokasyje na Kaia
npenyseha moapikaBajy JAPYIITBEHE M EKOJOIIKE MpoOJieMe, KOJI MUJICHHjaHAlla pacTe
noBepeme (91%) u mojanHocT (89%), Te jaya Hamepa 3a KYIIOBHHOM HUXOBHX MPOU3BOIA H
yeuyra (89%).%%

[TpoayKTHBHOCT je ycloBJbeHa OpojHUM (akTopuMa, Mel)y Kojuma Cy KyIATypOJIOIIKa
W COLHWjallHA CpeJrHa M3 KOje 3arloCIeHH NOTHUYY, TOIUHE CTapOCTH, KapaKTEPUCTHKE
JUYHOCTH, MoTpebe M HaBuke. HoBe uzeje Cy pelak M HEONXOJaH pecypc Kako Ou ce
npeay3ehe paszBujamo. JloOpw,  yCHENIHM MEHAllepd CIOCOOHM Cy Ja TPEeno3Hajy |
AHTHIMTIAPA]y HOBE WJEje M MOACTAKHY 3alloCieHe Ha pasMHILbame.’ > JIpyruM peunma,
noTpe0aH je CUCTEMATCKH NMPHUCTYII y CTBapamy aMOMjeHTa 3a HACTaHAK HOBUX HJI€ja.

428 Denning, S. (2012): David Brooks: Competitiveness Vs Creativity: GE Vs Apple”’, Forbes Magazine, 25.

anpw. [octynHo Ha: http://www.forbes.com/sites/stevedenning/2012/04/25/david-brooks-competitiveness-
vs-creativity-ge-vs-apple/, npeyseto: 20.08.2014.

429 Florida, R. (2003): "Cities and Creative Class", City and Community, Washington, DC: American Sociological

Association, March, Vol. 2, No. 1, p. 8.

430FeHepau,ij Y nan Munenunjan (Millennial) yuHe mnagn pohenun nsmehy 1980 n 2000. rog. O osome ynop.:
http://marketing.bersin.com/millennials.html, npeyseto: 25.08.2014.

a1 Stein, J. (2013): "Millennials: The Me Me Me Generation", Time Magazine, 20. maj. [OCTynHO Ha:

http://www.fandm.edu/uploads/media_items/stein-2013-me-generation.original.pdf, npeyseTo: 26.08.2014.

32 Cahan, S. (2014): "Perceptions, Millennials and CSR: How to Engage the New Leaders of Tomorrow", 22. maj,

csrwire.com [Blog]. JoctynHo Ha: http://www.csrwire.com/blog/posts/1358-perceptions-millennials-and-csr-
how-to-engage-the-new-leaders-of-tomorrow, npeyseto: 16.09.2014.

433O’Connell, A. (2014): "Incompetent managers don’t want to hear your ideas", Harvard Business Review, 18.

asrycr, hbr.org [Blog], JoctynHo Ha: http://blogs.hbr.org/2014/08/incompetent-managers-dont-want-to-hear-
your-ideas/, npeyseTo:. 19.08.2014.
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HoBuja wuctpaxuBama crnpoBeneHa Ha YHuBepsurery Crendopa (Stanford
University), moka3syjy Kako Cy 3aloCjeHH MPOAYKTHBHHUJU Kajaa MMajy ocehaj mpumagaHoOCTH
onpeljeHoM THMY Hero Kaja paxe camu.’>' THMCKH paj, pasMeHa HCKyCTBa M MH(OpMarija
MOTYy VYTHIIATH Ha CTBapame NpPHUjaTHUjUX YyciaoBa 3a pax a TuMe u mnoBehame
NPOJYKTUBHOCTH. YKOJMKO MEHAIMEHT 3aHeMmapyje MoTpedy 3a Kpeupame MO3UTUBHOT
OJTHOCA Ca 3allOCICHHMa, OpraHu3alfoHa KyinTypa y npeny3ehy ucnymeHa je HeraTHBHOM
EHeprujoM M TyOom ce mnoTeHnwjan. Y 30opauky Hammonamnne akagemwuje Hayka CAJ]
(Proceedings of the National Academy of Sciences USA), mwie Kako MO3UTHBHE MHUCIH H
pacmnonoxkeme omoryhaBajy 00Jby TeEpHENIHjy W TOUMamke MOCIOBHUX oOjHOoca Mehy
3amociieHuMa kKao W Behy pacmonoxxkuBoct wuHGOpMamujama Koje HHavye He Ou Owie
nocrynae.** Cpehnu sbyau ¢y oTBopeHOr ayxa W arcopOyjy Behu Gpoj mHpopMamuja mTo
JOBOJM JI0 KPEATUBHOT pa3MUIIJbamkbha, HOBUX HJACja W MOTYNHOCTH 3a pelllaBambe
komiutekcHux mnpobnema. Illon Ejkop (Shawn Achor), xapasapiacku ucTpakuBau v ayTop
kmwure Tlpennoct cpehe” (Happiness Advantage), oaj konuent Ha3uBa [luemanuon epexam
— ehexam aymocyeecmuje, TAE Ce 3aIOCIICHU TMOHAIIA]y y CKJIAAy Cca OYEeKHBamkUMa BUIIIET
MeHayuMmeHTa.  Ilpema wiaHky o6jaBibeHoM y @ajuenman tajmcy (Financial Times),
3aMOCIIeHH Kelle 1a Oyay Je0 MO3WTHBHOI THMa U J1a pajie y OKPYKEmYy y KOME MOTy
MCKa3aTH CBOj IyHH noTeHumjan.*’ 360r cBera HABELCHOT, HABOAM CE HA PasMUILbame: Ja
T Cy 3a/I0BOJbHU 3allOCJICHH, OHM KOjuMa ojromapa Status quo mosuimja, Tj. KomdopTHa
30Ha, MaFbe IIPOLYKTUBHA? >

MeHayMeHT KOju pasyme moTpely 3amoCciIeHOr J1a ¢ OCTBAPH Ka0 XyMaHO U KOPHCHO
Jbyacko Ouhe, jectre meHapment Oyayhunoctu. C tum y Besu, Pynu Kapcan (Rudy Karsan),
renepayinu MeHaiiep UBM-Kenekca (IBM-Kenexa Smarter workforce), Bepyje kako ycnemrsu
JUEpU KOHLUMMPAjJy CTpaTerujy npoduincama NpaBUX JbYAM Ha IMPaBOM MeECTY, a He
CTpaTerujy TPEHHHIa W yCaBpIIaBamba.’>” Y TOM CMHCITY OHH KPEHpajy TaMETHY PajiHy CHATY.
EdextnBHn MeHayMeHT, cmarpa KapcaH, ycMmMepeH je Ha OCTBapHUBame JyrOpOYHe
KOHKypeHTCcKe mnpenHocTd. OH ce (okycupa Ha: pa3BUjalbeé WHTEpHUX ajara 3a
MpeTpakuBame IoJaTaka KojuMa ce ckpahyje Bpeme noOujama mpaBUX HH(OpManuja 0
KOJIETa; YPaBHOTEXEHOCT MPUBATHOT U MOCIOBHOT HBOTA; MOCTaBJbakbe OTBOPEHUX MUTAHA
3arocIeHUMa U JIp.

%0 osome ynop.: Grant-Halvorson, H. (2014): "Managers Can Motivate Employees with One Word", 13.

asryct, hbr.org [Blog]l. JoctynHo Ha: http://blogs.hbr.org/2014/08/managers-can-motivate-employees-with-
one-word/, npeyseto: 19.08.2014.

*°0 oBome ynop.: Minkel, J. (2006): '"Happiness: Good for Creativity, Bad for Single-Minded Focus", Scientific
American, 18. peuembap. JocTtynHo Ha: http://www.scientificamerican.com/article/happiness-good-for-
creati/, npeyseto: 22.08.2014.

436Skibola, N. (2010): "The Social Responsibility to Generate Employee Happiness', Forbes Magazine, 04.
HoBembap. [octynHo Ha: http://www.forbes.com/sites/csr/2010/11/04/the-social-responsibility-to-generate-
employee-happiness/, npeyseto: 22.08.2014.

437Riordan, C. (2013): "The positive returns of a happy workforce'", Financial Times, 19. maj. [locTynHO Ha:

http://www.ft.com/cms/s/2/41f990f0-b955-11e2-bc57-00144feabdc0.html#axzz3BTUWPCcNW, npey3eTo: 26.08.2014.

Bhttp://www.businessweek.com/debateroom/archives/2012/02/employee happiness_matters_more than

you_think.html, npeyseto: 28.08.2014.

439Meister, J. (2014): "Five workforce myths busted", Forbes Magazine, 06. ¢ebpyap. [docTynHo Ha:

http://www.forbes.com/sites/jeannemeister/2014/02/06/five-workforce-myths-busted/, npeyseto: 19.08.2014.
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3amocieHnMa je cBe TeXe Ja OCTBape KOOPAMHAIM]Y W OallaHC 3aXTeBa KOjU 1M0Ca0 U
nopoauna Hamehy. Kao mocnenuiia cBe Behux mpomeHa y JIpyIITBY, MHOTa mpexay3eha cy
pa3Bmia ‘’mporpam noxpuike nopoaui u nern’ (family-friendly workplace). Oaj nmporpam
YKJbYy4yj€ MOBJIACTHUIIEC TIOMYT: (JICKCHOUITHO paJHO BpeMe, pal o Kyhe, CTHIICHAUpame I
3ajaM 3a CTy/AMj€ 3arocieHor, ckpaheHo paaHo BpeMe, o0e30eherme cepBuca dyBama Jele
3anmocicHux y okBupy npemyseha (jacmure, Bptuh), 0o0e30eheme TpuHaecTe Iiare 3a CBeE
3amocieHe W Jp. Y MUTamy je caBpeMeHa TEHJCHIMja TOCIOBamba Koja Ce CacToju y
Kpeupamy ¥ IUIaCHpamy IOHYJE 3alociieHuMa MpuiarohjeHe HWUXOBUM  CICHUPHIHUM
norpebamMa W 3axTeBUMa. 3a mpexny3ehe oBO 3HauM TOAM3ame Mopaja 3aroClICHHX,
MPUBIIAYCHE W 3a/Ip)KaBakbeé OHUX KOjU Cy mocBeheHM Ha TypOyJICHTHOM TPIXKHINTY DPajHE
CHAre a THME M OCTBApHBAF-E¢ KOHKYPEHTCKe mpeanocTr. ' OBoMe Tpeba 3aXBalUTH HE CaMO
npeay3ehnma Beh W HeBIaguHUM oOpraHu3aljamMa Koje Cy BpIIWJIE CHaKaH YTHUIA] Ha
Hpezly:'sel’la.‘m1

HenaBno cnpoBeneHo ucrpaxuBame y YCA, YK u ®paniuyckoj mnokasyje Kako
MOCTOjH TIO3UTHBHA Kopenaiyja u3Mel)y pagaux 6enedunuja n punancujckux nepdopmancu
npenyseha. Haume, mpodurabuinuja cy ona mpeayszeha koja cmpoBoae A0OpY MONUTUKY
oxHOCa mpema 3amociernma.”? Mak, OHO IITO je 3aHMMIBMBO y OBOM HCTP@XHBAIbY jecTe
mojiaTak Ja cy opa mpenyseha Beh 1oBosbHO npoduTabuiHa U 1006po opranu3oBaHa. Y OBOM
ciydajy nobpocrojeha mpemyseha cmpoBosie oBakBe oOpaciie MOHAIIamka ajdd ce HhUMa He
yTude Ha npouTabuIHOCT, HA OCHOBY 4Yera ce MO)Ke BUJAETH J100pa Hamepa U OJrOBOPHOCT
MeHalepa.

Wnak, moctoju u BepoBame KaKO OBaKBa IOCIOBHA MOJUTHKA HE JJOHOCH TOJjeIHAKY
KopucT 3anocienuma. lltaBuiie, HEKM HAYYHHUIIM CMATPajy KaKO OBaKaB KOHIICTIT TIOCIOBaha
MOJKE€ JIOBECTH JI0 HETaTWBHHUX IOCJenuia 1o 3amocieHe. OBO W3 pasiiora IITO MEHalepH
IpOLEHY]y PaAHU YUYMHAaK CBOJUX yIolUbeHHKa. CBakM NpOLIEHUTEb MMa CBOj CHCTEM
BPEIHOCTH, T€ HEKH MEHallepu 3alloCJIeHe KOjU KOpUCTe paaHe OeHeduimje cmarpajy
HEOJIrOBOPHHUM, HECABECHUM U HEMOY3JAaHUM. YTIPaBO U3 TOT pasjiora 3aloCiIeHU HEe KOPUCTE
MpaBa Koja UM CTOj€ Ha pacroJiaramby y OHO] MEpPH KOJIMKO UM je IOMYIITEeHO cTpaxyjyhu na
he yrposutu cBojy kapujepy.”® Tako ja, HaKko je ycrmocTaBbame Oananca n3Mel)y IpuBaTHOT
Y TOCJIOBHOT JKMBOTA MMOCTA0 cBe Behm m3a3oB y 21. Beky, MeHaIMeHT nipeay3eha odekyje on
3aMOCIICHNX J1a Ce MAKCHMAITHO [TOcBeTe pamy.

Ha cy mpenyseha yecto ckiOHa NpUYM a Mame aklHjH, ykaszyje Jakod ¢on Mkckyn
(Jakob von Uexkull), ocauBau Pajr Jlajpnuxyna (Right Livelihood Anjards), xoja je Tokom
roJyHa rocTaja rno3Hara kao "antepHatuBHa HoOenoBa Harpana". Mkckyn uctuye Kako joIl
on 1919. roguue mocroje HeobaBesyjyhe cmepauiie Mehynapoane opranusanuje paga (MOR)
3a 3amTuTy 3anocieHnx. C TUM y Be3W, OH HaBoau: ‘’AKO HEKo mpeaysehe TBpau na ce

440 Allen, T. D. (2001): "Family-Supportive Work Environments: The Role of Organizational Perceptions", Journal

of Vocational Behavior, Vol. 58, No. 3, p. 415.

441Carro|l, Carroll, A. B., Buchholtz, A. (2003): Business & Society — Ethics and Stakeholder Management, South-
Western College Publishing, pp. 529-530. MNpema: Krkac, K. (2007): op.cit., pod 31, str. 339.

*“?Vermeulen, F. (2011): "Are Family-Friendly Workplace Practices Worth Their Money? New Evidence', Forbes
magazine, 14. anpun. JoctynHo Ha: http://www.forbes.com/sites/freekvermeulen/2011/04/14/are-family-
friendly-workplace-practices-worth-their-money-new-evidence/, npeyseto: 25.08.2014.

443AIIen, T. D., Russell, J. E. (1999): Parental leave of Absence: Some not so family-friendly implications, Journal
of Applied Social Psychology, Vol. 29, No. 1, pp. 166—191. Mpema: Allen, T. D. (2001): op. cit., pod 440, p. 415.
“Kossek, E. E., Lobel, S. A.: Managing diversity: Human resource strategies for transforming the workplace,
Cambridge, MA: Blackwell, pp. 221-243. Npema: Allen, T. D. (2001): op. cit., pod 440, p. 415.
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MOHAIIa OJTrOBOPHO, IMOCTOjH jeaHocTaBaH TecT: Ilutajre ra ga nu OM mpUXBaTWIO Ja
npaswimmMa MOP-a noneny ucty npaBHy CHary Kao ITo umajy mnpaBuia CBEeTCKe TPrOBUHCKE
opraamsarje. OAroBop BaM rOBOPH CBE IITO MOpaTe Ja 3HaTe.“*

446
W3 npumepa Bojacher eneprerckor ruranta EHpona MOX€E C€ BHIETH Kako

HECAaBECHOCT M HEETHYHOCT MOHANIAKE YIPaB/bauyKe CTPYKTYpE MOXKE JIOBECTH [0
OankpoTcTBa mpeay3eha. OBakBUM MOCIOBHUM IOCTYIIMMa YKa3ajJo ce Ha HeOpHUry o
aKIMoHapuMa u 3arnocieHuma. Tagammu npeaceaHuk ynpasHor ogoopa Ken Jlej (Ken Lay),
je 3axBasbyjyhin manBep3aiidjamMa y MOCIOBHHUM KEbHrama, 3a CaMO TPU TOJHMHE OCTBapHO
Gorazcto ox 247 mumona nomapa.**"**® Hakon xpaxa Enpona 4.500 sbymu je ocramo 6e3
1oCJIa a JIGCeTHHE XUJbaJla MHBECTHUTOpA O€3 CBOT HOBIIA.

bynyhn na je ocHOBHa HWHTEHIIMja CBakor Impeay3eha ocBajambe W OJp)KABAHE
KOHKYPEHTCKE MpPEeIHOCTH, TO OM MNPHOPUTET Tpebao OUTH MpPHUBIAYEHE U 33p’KaBaAbE
KBaJIUTETHE pajHe cHare. PacT u pa3Boj npenys3eha 3axTeBa 3anollbaBakbe HOBUX JbYIH KOjJU
he kopucTUTH caBpeMeHe mpoueaype, TeXHHWKEe W 3Hama. Mmak, yBoheme mpomeHa y
OpraHu3alyju paja je mpouec Koju 1ocTa Ayro Tpaje u Koju ce He 3aBpiuaBa. OBje cekTop 3a
pa3Boj JbYACKUX pecypca uMa 3HaudajHy ynory. IIponaszehn kpo3 oBakBy MOCIOBHY MOJIHTUKY
MOJKE C€ JIOCETHYTH BHCOK HUBO KOOIIEpalyje, CII03Haje 3ajeIHNYKUX BPEeIHOCTH Ipeny3eha
1 3aII0CJICHUX, Ka0 U yCIOCTaBJbambe MoBepema n3Mely mojeannana u Mmenaygepa. CaMmum Tum,
MoOJKe ce rnoBehaTH MpoJyKTHBHOCT pajia a TUME M IMOCIOBHM yclex npeayseha. 3amocieHu
KOjU jé MOTHBHCAH IOCJIOM M 33/I0BOJbAH PAJHUM MECTOM, yJoXuhe MakCHMyM CBOT paja
KAKo OM peann3oBao mocTaBibeHe musbese.” Jlormuno je ma, mnpemyseha Koja skele HOBE
IIaHCE 32 KPEUPame U UCIIOPYKY CYIIEpUOPHE BPEIHOCTH, NIPEy3eMy HAIlope Y TOM CMepYy.

4.2. MPEAY3ERE U ITOCJIOBHO OKPY/KEIBE

CBako mnpeny3ehe Ha ceOW CBOJCTBEH HAUYMH M CXOJHO CBOJUM IOTpedamMa
MoryhHocTHMa AepUHHINE TPUHIUIE IMOCIOBamka KojuMma he ce pYyKOBOIUTH MPUIHKOM
YCIIOCTaBJbakha OJHOCA Ca Pa3jIMYUTAM HWHTEPECHO-YTUIAJHUM Tpymama. JnHaMu4Ko
MOCJIOBHO OKPY)K€Hhe He MOke ce ocioHuTd Ha ad hoc pemema. [Torpeban je MHTErprcaHH
CTpaTelIKN TPUCTYI yCMepeH Ka yBehamy BpPEJIHOCTH 3a BIACHUKE, 33/I0BOJbEHE MOTpeda
MoTpoIlaya, U3rpaamu no0pe pernyranuje y APYIITBY y KOME ce MOCIoBamke 00aBiba U
00e30ehemy ayropoyHor oapkuBOT pacta npeay3eha. ¥V unanky o6jaBibenom 2011, roaune y

*3 http://www.dw.de/profit-ekologija-i-ljudska-prava/a-16900454, npeyseto: 19.10.2014.

“® TopuHy maHa npe Kpaxa OBOT rMraHTCKor npegyseha, EHpOH je paHrMpaH Kao cegmo npegysehe no
sennunHmn y CAL-y.

447Levingstone, L. (2014): "Integrating a Spiritual Life into the Work Life", Graziadio Business Review, Graziadio
school of business and management, Pepperdine University, Vo. 17, No. 1. JocTynHo Ha:
http://gbr.pepperdine.edu/2014/04/integrating-a-spiritual-life-into-the-work-life/ , npeyseto: 25.11.2014.

*% 0 osome ynop.: Predi¢, B., Ivanovié-Dukié, M. (2010): Metode za refavanje agencijskog problema,

Ekonomske teme, Nis: Ekonomski fakultet, Vol. 48, No. 1, str. 2.

9 Krsti¢ B., Krsti¢, I. (2012): "Komplementarnost primene koncepata upravljanja znanjem i internog

marketinga'', Marketing — Casopis za marketing teoriju i praksu, Beograd: Ekonomksi fakultet, Vol. 43, No. 4,
str. 261.
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Xapasapn Ousnuc puBjy-y (Harvard Business Review), mon nacimoBom "Kako HajOoosbH
apyraudje pasmuinbajy” (How great companies think differently), nwme na majoossa
npeayseha pasMUIUBAjy O W3rPaBU TPAjHUX MHCTHTYIHMja W ymaxy y 6ymyhrocr.”® Osa
npenyseha Kpeupajy cTpaTeniku OKBHP KOju he moapkatu 3aJ0BOJbCHE MHTEPECa KIbYYHUX
MHTEPECHO-YTHLIQJHUX Tpyna. MeHayuMeHT Tpeba Ja CTUMYJIMIIE WHOBALMjE M YIaxe y
3alociieHe, Kao W Jla pa3BHja J0oOpe OJHOCE capajme ca TOCIOBHUM TNapTHEpUMa |
norpomrayuma. OBAaKBOM TIOCIOBHOM TapaJuIMOM YIPaBJbajy JHIACPU KOJU HE Tpaxe
HJieaHa peliekha 3a HOBOHACTaJIe TPo0IeMe U HE OClIamajy ce Ha TeopH]y, Beh moTreHmupajy
“MHCTHTYIIMOHATHY JIOTHKY TOcloBama. 1o 3Haum na mpeayzeha HHCYy MHCTPYMEHTH 3a
cTBapama npodura, Tj. mpoduT HHje Kpajmbu UMb Beh cpencTBo koje he ocurypatu aabu
NPUIMB MpUXOa KojuM he ce mocinennyHo moaAMUpUTH motpede mpemyseha, 3amconeHux u
JPYIITBA.

[Ipenyseha koja cy HOCcHOLM MTPOMEHA peahUPMHUIIY CUCTEMCKH MPUCTYIT Y KPEHparby
opraHusanyja 3aCHOBaHMX Ha 3HaWmy M HHOBaljama. CBETCKM TPEHIOBM IOKa3yjy na he
yclex y TOC/IOBamby CBE BHINE 3aBHCUTH OJl CIIOCOOHOCTH HMMIUIEMEHTAIIMjE CaBpEeMEHE
JIOTHKE TIOCJIOBamka y CpIe W JYIIYy 3alOCICHUX. Y TPUIOTY TOME TOBOPH U KOJIYMHHCTA
®opbca, CtuB JlenwHr, 0 KOME HOBA MOCIIOBHA (mio3oduja Texu na Oyne nmpoduradmiHa
(UHAHCHjCKU aJli U CIHPHUTYAIHO, TOMUPYjYhH TpaMIIMOHATHO Ca MOJCPHUM KPETHBHUM
nociaoBameM. > HOBH [OCIOBHM NPUCTYIH Cy KPXKH M OCCT/BHBH, T€ HECTO 3aXTEBAjy
uctpajHoct. Kpo3 apxurekTypy JpyIITBEHO OJIrOBOPHOT MOCIIOBama mpeay3ehy ce omoryhyje
Jla MOCTaHe MHOBATHBHO Kako OM OJrOBOPHMIIO Ha HOBE 3axTeBe Koje Hamehe Tpxwume. Ha Taj
HAYMH, CTBapa ce MOTYNHOCT apTUKyJIHCama JOoOpOr OJHOCA Capailke ca JPYIITBEHOM
3ajeTHUIIOM.

VY caBpMeHUM yclioBUMa IOCIIOBamka, cMaTpa ce Ja je j1o0pa pemyranuja mnpenyseha
NpUBUJIETHja HAjyCHEIIHUJUX KOjy Tpeda KOHTHHYeNTHO ojpxaBaTu. CBe TO JOBOJIU [0
3akJbydka fga. “Axo mpemyzeha mobpo 3apalyyjy pamehm mobGpe crtBapu, oHga he Outu
KPUTHKOBAaHU 300I MaHMITyJalMje; ako YMHE J100po, ajli HEJOBOJHHO Ja pelle KOMIUICKCHE
IpymTBeHe mpobieMe, KpuTukoBahe WX 300r HemocTaTKa XpaOpOCTH WM HEIOBOJbHE
nocsehenocrn.”? Ceako npenysehe je opranusaiuja 3a cebe. IIpe Hero mro ce mocrtaBu
mutamke. Kako he ce mpemysere akiuje oapa3wTH Ha TOCIOBame?, MOXIa Hajpe Tpeda
OJITOBOPUTH Ha muTame: Jla au ce ucriatu OUTH IPYIITBEHO OJITOBOpPaH?

4.2.1. OTHOC NPEAY3ERA U ITIOTPOLIAYA

HmnieMeHTanyja cTparervje JIpYyLITBEHO OATOBOPHOI MOCIOBama Yy CaBPEMEHOM
npenyzehy oznpaxkasa ce u Ha morpouraye. O6pa3oBHa Moh moTporaya pacte 3axBajbyjyhu
JOCTYITHOCTH MH(pOpMaIija MyTeM TpaJullMOHATHUX MEIUja U UHTEPHETa, YUME CE Y BEJIUKO]
Mepu yTULano Ha epo3ujy mMohu mpenyseha. 3axBasbyjyhu pa3Bojy Hayke M TEXHOJIOTH]je,
npenyseha Hucy Bule y MoryhHocTH 1@ OCTBapyjy jeIHOCMEpHY KOMYHHKaIHjy ca

40 Moss-Kanter, R. (2011): "How great companies think differently", Harvard Business Review, November.

JoctynHo Ha: https://hbr.org/2011/11/how-great-companies-think-differently/ar/1, npeyserto: 07.11.2014.
1 Denning, S. (2013): "The Golden age of Management is now", Forbes Magazine, 08. maj. [OCTyNHO Ha:
http://www.forbes.com/sites/stevedenning/2013/08/05/the-golden-age-of-management/ npey3seto: 07.11.2014.
452 .
Ibid.
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TPXKHIITEM U @ KOHTPOIIHIIY Iepuenuujy o ceon.” [peayseha cy moj JIyioM notpomada i
YKOJIMKO JKeJ€ Jla MPUBYKY OBE APYIITBEHO CBECHE MHTEPECHE TPyIe MOpajy IMOIITOBATH
MOJUTHUKY JPYIITBEHO OATOBOPHOT MocioBama. OBO M3 pasjora IITO je JaHAC MOTpolIad y
MoryhHoCcTH Ja Op30 pearyje M Ja mpeay3uMa aKTUBHOCTH y CBOjy KopucT. CBaka rperika
npeayseha rmocraje Bpsio 6p30 BUAJBMBA ITyTeM OJiora, popyma Wi eIeKTPOHCKE TOIITE.

JlaHac je BHIIIE HETO MKaJ[ TeXKE Pa3BUTH KBAJIUTETHE CTPATEIIKE OJHOCE Capajme ca
notpomaynma. Jla Ou omcrano, Hpeagfsehe Mopa Hahu OamaHc TpoIIKOBa MpUAOOHUjama
MOTpoIIaya W OcTBapHBama npodura.*™* Crora, mMoTpeGHO je KOHCTAHCTHO MOIM(HKOBAHHE
MOCIIOBHE CTpaTeruje y UJby Mpriiarohapama CaBpeMEHUM 3aXTeBUMa TP KHIITa. To 3axTeBa
J0JIATHO aHTAKOBAKE y CBUM OpraHU3allMOHUM JIeNIoBIMa Tipeay3eha, jep je eBUACHTHO Ja cy
ycrneniHuja ona npeayseha koja octBape 00bM YBU/I y TTOHAIIAKE TTOTPOIIaya.

Wsrpagma ycnemHor MOCIOBHOT MoOJella MOXKE ce MOCTHhHM YKOJIHMKO Tpemy3eha
pa3ymejy 3axTeBe U OUYEKHBamba norpomaua.**® Heka ncrpaxusarma nokasyjy kako 50%
notpomavya y Benukoj Bputanmju m3beraBajy mpow3Bojae ako mpemy3ehe kome mpumnanajy
¥Ma Joury peryTanujy, 1ok 9 ox 10 mcnuranmka mperostaje fair trade moro.*’ Kako 6u ce
cariefaqyd CTaBOBH IOTpOIIada O JAPYHITBEHO OATOBOPHOM IIOCIIOBAamY, CIPOBEACHO je
uctpaxuBamwy y 12 eBporckux apxkasa. [Ipu Tom je 70% ucnurtaHuka TBpIWIO KaKO OB3j
KOHIICTIT IMa BaXKHY YJIOTY Y H300py M KYIIOBUHU MPOU3Bo/a, a 44% ncnuranuka Ou TUIaTHIIo
Belly LieHy 3a POM3BOE APYIITBEHO 010roBopHHX mpexyseha.*® Jla je yruuaj morpouaua
cBe Behu, Mokasyje HemaBHA KpUTHKA MIMaHCKe KoHGeknujcke kyhe 3apa, rae cy yBpehenu
MOTPOIIAYM 3aXTEBAIM IOBJIAYCHE M3 MpOJaje Jedje muiiaMme Koja mojceha Ha 3aTBOPCKe
yHI(POPME y HAICTHYKOM JToropy. > OiMax HAKOH KPUTHKA, 3apa je MOBYK/Ia OBY ITHIAMY
U3 MpoJiaje y3 U3BUIEHE U O0jallllbere Ja HHuje Omio Jomux Hamepa. Haume, 3Be3nga Ha
MUIaMu Koja mojceha Ha KyTy 3Be37ly KOJy Cy HOCHIIM j€BpPEJU 3a BpEME JIPYror CBETCKOT
parta, Tpebaia je nmpeacTaBbaTH 3Be3/y KOjy HOCH miepud u3 BecTepH (pUIMOBa.

JoButspuBa npeny3eha Hehe MoHyAUTH caMoO MOJAPILIKY INI0OATHUM IpobiemumMa Beh
he Hactojatu ga kpeupajy riodanHe TpeHaoBe. Tako je mBeacka kKoHpenkiuyjcka kyha XuM

3 Hubak, D. (2010): "Marketinska dimenzija drustveno odgovornog poslovanja', Serija ¢lanaka u nastajanju,
Zagreb: Ekonomski fakultet, No. 10/10, str. 15. JoctynHo Ha: http://web.efzg.hr/RePEc/pdf/Clanak%2010-
10.pdf, npeyseto: 16.02.2014.

*% Kotler, F. (2003): op.cit., pod 111, str. 162.

> Kotler, F. (2005): Deset smrtnih grehova u marketingu, Novi Sad: Adizes, str. 35.

46 Cooperative Bank (2012): The Co-operative Ethical Consumerism Report 2012, Mnchester: Cooperative Bank,

p. 5. HoctynHo Ha: http://www.co-operative.coop/PageFiles/416561607/Ethical-Consumer-Markets-Report-
2012.pdf, npeyseto: 27.08.2014.

*7 Ibid.

*% MORI Research for CSR Europe (2000): The First Ever European Survey of Consumers’ attitudes towards

Corporate Social Responsibility. Mpema: Catié-Kajtazovi¢, E. (2009): "Neophodnost primene koncepta drustvene
odgovornosti preduzeéa u Bosni i Hercegovini". U: Zbornik radova sa Internacionalne konferencije “’Kako
upravljati u vremenu krize”, Tuzla, 03.-05. decembar, Tuzla: Ekonomski fakultet, str. 113.

49 Grant, M. (2014): "Spanish Chain Zara Forced to Apologise for Children’s ‘Holocaust Shirt’"', Newsweek, 27.

asryct. [loctynHo Ha: http://www.newsweek.com/spanish-chain-zara-forced-apologise-childrens-holocaust-
shirt-267022, npeyseTo: 29.08.2014.
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(Hennes & Mauritz), HemaBHo JaHCHpasia OJIp:KUBY MOAHY KoJsiekiujy (Conscious Exclusive).
HBome cy oOyxBaheHM apTHKIM NMPOW3BEICHU HMCKJBYYMBO OJf OPTAHCKOT IMaMyKa, KOXe H
CBHJIC JIOK Cy YIIYTCTBA 3a OJ[pKaBame TKAHWHE HAIMCAaHa y CKIIaJy ca MPUHIMITUMA 3aITUTE
xuoTHe cpeaune.’® Bpurancka Tpropuncka Mapka Mapke u Crencep (Marks & Spenser),
u3HeApuIiIa je KoHment Shwop shop, uHuIMjaTHBY KOjOM MOTPOIIAYH JOHOCE Y pajiby CTapy
rapiepo0y (Mako HHCY MapKe OBOT' TPrOBHHCKOT JIaHIIA) a 33 y3BpaT J00Mjajy Baydep KOjuM
ce ocTBapyjy crnenujaiHe morogHoctd. OBe JOHAIMje MOTpoIIaya ce OABajajy y MOoCceOHUM
KyTHjaMa a 3aTHM ce mpocielyyjy napreapckoj opranusanuju Okcdhem (Oxfam). Ona ux name
npenpo/aje, peluKiInupa Wik A0HUpaa 3eMibaMa y pa3Bojy. [IpuKynbeHn HOBAIl c€ KOPUCTH
HCKJbYYHBO 332 TOMON CHpOMAIIHUM 3eMJbaMa CBETa.

Pa3Boj aururanHe TEXHOJOTH]E YTUIAO j€ HA JOHOILICHE HOBUX TP)KUIIHHUX pEIeHa.
VY TekcTy koju ce mojaBuo Maja 2014. roamne y uvacommcy Pajuenman tajmc (Financial
Times), Pajuen bBorcmen (Rachael Botsman), 3ayerHuma ’koia0OpaTHBHE WM
naptununarueHe mnotporme” (Collaborative consumption), kaxe kako: ’HauumH Ha Koju
MUCJIMO O TIOHYIU ¥ TIOTPaKEU he ce MPOMEHUTH; TpoMeHrhe ce 0IHOC u3Mel)y moTporiada
U MpoJaBalia; a ocobda rmos3Hara kao ‘’morpoimray” 7o6uhe oHO LITO jOj je MOTPEOHO O IPYTUX
OTPOIIAYa, PEey3MMajyhn KOHTPOITY i BPeIHOCTH 0J1 BeMMKuX mpexyseha.”*®? Opaj koHuent
je 2010. roaune, Tajm marazun (Time Magazine) mporiacio uaejoM Koja MOYKE MPOMEHUTH
cBeT. HoBu oOnwmm KoJlabopaTHBHE MOTPOIIE MMOCTA)y CBE MOMYyJIApHHUjH, a Mehy muma
MO3HATH CYy HEKU TIOMYT: JIeJbEHE TPOIIKOBA IMPEBO3a JIMYHOI ayTOMOOWJIA, IWTUTAITHE
3ajeIHUIIE 32 yUCH-€ je3uKa, OTBOPEHE OMOINOTEKE U CII.

Cge je Beha moTpeba 3a pallMOHATHOM TOTPOIIKHOM HACIIPaM XHIIEPIIOTPOIILE KOja je
JIOMHHHpAIA Y TIPOLIOM BEKY U CTBOPHIIA OFPOMaH ja3 u3Mel)y G0raTux U CHpOMAIIHKX. > C
THM Y BE3H, KOPUCTH KOje C& MOT'Y OCTBAPHTH OBHM BHIOM IIOTPOLLHE CY: 0

- ymTema pecypca M CMameHa emucHja  yribeH-muokcuma  (L[O2), mopact
MHTEPECOBamka 3a MPOU3BOAMMAa KOJU CE€ MOTY W3HAJMUTH, [T033JMUTH WU TIONIPABUTH;

- cienruYaH €KO JU3ajH HaMEHhEeH yrnoTpeOu BeheM Opojy KOpHUCHUKA;

- Ty’KU BeK ynotpe0de mpon3Boia 1 MOrYRHOCT peluKInpama;

- IPYILITBEHO yMpeEXKaBarme U Pa3Boj 3ajeJHUIIEC TIOBEPEHA;

- TOCTYMHOCT KBaJTUTETHUX MIPOU3BOJIa U OHMMA KOjJU UMajy HUXKA MPUMamkba.

4
Melyy cBeTCKH IOMylTapHIM CEpBHCHMA Hajase ce:' o

460Felsted, A. (2014): "Green Economy: Ethical sales recover but price is still driving force", Financial Times, 21.

maj. JoctynHo Ha: http://www.ft.com/intl/cms/s/0/36f5ad90-bff0-11e3-b6e8-00144feabdcO.html#axzz3B
mYzmW395, npeyseto: 29.08.2014.

*http://www.marksandspencer.com/s/plan-a-shwopping, npeyseto: 29.08.2014.

*®2http://www.australianethical.com.au/news/collaborative-consumption, npeyseto: 28.08.2014.

%83 xx% (2014): "Kolaborativna potrosnja: nove mogucnosti za potrosace i preduzeda na trzistu EU", Europa, 23.
jaHyap. [ocTynHo Ha: http://europa.rs/kolaborativna-potrosnja-nove-mogucnosti-za-potrosace-i-preduzeca-
na-trzistu-eu/ , npeysero: 28.08.2014.

***bid.
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- Airbnb.com — moBoJsHO H3HajMIBHBaELE cTaMOEHOT MpocTopa y npeko 190 aprxaa
- Exchangezones.com — 3ameHa craHa win kyhe Ha oapelyeHo Bpeme

- Freecycle.com — GecrutatHa pa3MeHa MOKJIOHA WIIM HETTOTPEOHUX CTBApH

- Paperbackswap.com - cepBuc 3a OecriaTHy pa3MeHy KibUra

Mebhytum, HacynmpoT MOMEHYTMM CTaBOBMMa HMMa W JApYyraudjux MuUlLbema. Ha
r100aJTHOM HHUBOY, KakO C€ YHMHHU, CBE j€ HarJIAlICHWjU TPEH] NPEKOMEpPHE KYNOBHHE H
MOTPOIIAYKE 3aBUCHOCTH KOja j€ jefaH O IMaBHHUX (akTopa 3araljerba KHBOTHE cpeaume. ™
Kako 6u moeehanu nponajy a tTume u npodurt, npeayzeha KOpucTe arpeciBHE HHCTPYMEHTE
MapKeTHUHTa W Tpojaje, Hyachu mpousBoie Koje MOTpomiayn WHa4Ye He Ou KyHOBaJII/I.467
[Topen Tora, pa3TUuUTH €TUYKU NPOOJIEMHU CE€ MOTY jaBUTH Y CAaMOM HauyMHY KOMYHHIMPAha
npenyzeha ca morpomraynma. CBako IpeTepuBame U OOMamHUBambe MOTPOIIavya Cy MOBpea
ernke.*® Taxo je Hectne (Nestlé) wako mely HajycrnemHujuM mpenysehnma Ha cBeTty,
KPUTHKOBAH OJ] CTPaHEe 3[JpaBCTBEHHUX arcHIMja. Y MUTamY je peKiIaMa 3a MIIEKO y IIpaxy Koje
je HaBoaHO Oosbe 3a O6ebe oa MajunHOr mieka, 4" Cmarpa ce xako j€ CHpOMAIIIHU CJIO]
CTAaHOBHMIITA TMOJUIOKaH MApKETHUHIIKAM TIpeBapamMa YClIe[ HEJOCTaTKa aJeKBaTHUX
uH(OMAIH]a U eyKallije Ha OCHOBY KOjuX fie JOHEeTH BalbaHy OJIYKY O KYITOBHHH. '

Haxko cBe Behu 6poj moTpoiaya npey3uma OAroBOPHOCT 3a KYIOBUHY, 3axTeBajyhu o
npou3Bolhada mpou3Bojie Koju cy 0e30eaHM 3a JAPYIITBO U JKUBOTHY CPEIUHY, TIOCTOJH CBE
Beha ormacHOCT 0/1 TeHeTCKU MOAM(DUKOBAHHUX MPOU3BOJA. Y YCIOBHMA M3pa)KEHE COLMjalIHE
M EKOJIOIIKE HEJIOYMHUIIE y NpPaKCH M HENOIITOBama NPONMHCAHUX 3aKOHCKUX YCIIOBA,
6e30eaHOCT NMPOoU3BOAa U HH(POPMHCAHOCT Tpebajy OUTH MpUOpPUTET CBUM Npeay3ehuma. OBo
MOJXKE TIOCTaTH FHMXOBA INAHCA Ja HM3Tpajie HIACHTUTET CBOJUX OpEHI0Ba KAa0 €TUYKH M
JIPYIITBEHO OJrOBOPHHX.

VY eKOHOMCKOj TEOpHjH je jelaH OJ ycJioBa 3a yclexX M pa3Boj npeayseha, YUMHUTH
MIPOU3BOJI IPYrauljuM W MPUMaMIbUBUJUM OJI KOHKYpEeHaTa. JeIaH o/ HaYMHA je Kpeupame
OpWIMjaHTHHX HOBHMX BpCTa €Ko-mpou3Boja. [lpow3Boam Koju cmamajy y eTHYKe Cy:
OpPraHUCKH TMPOW3BOJAM, Mpou3Boau fair trade tproBuHe, eHepreTcku epuKacHe CHjaluIlE,
PELMKIMPAHU TalKp, CIeKTPUYHA CeHepruja W3 OOHOBJBMBUX H3BOpa (3elieHa SHepruja) u

463 Varagic¢, D. (2012): "Social media capital 2.0 = Reputation capital — Nove mogucnosti za poslove", 10. aBrycT,
blogodak.com [Blog]. [ocTynHo Ha: http://www.blogodak.com/?search=godina&page=30, npeyseTo:
28.08.2014.

466 Ehernfield, J. (2006): "Feeding the Beast", Fast Company, December-January. [oCTynHO Ha:

http://www.fastcompany.com/58327/feeding-beast, npeyseto: 05.09.2014.

*7 0 oBome ynop.: Kotler, P., Keller, K. L. (2009): "Defining Marketing for the Twenty-First Century". U: A

Framework for Marketing Management, (4th ed.), London: Prentice Hall, Pearson Education International, p.
11.

%8 Krkaé, K. (2007): op.cit., pod 31, str. 393.

469 Milovanovi¢, G., Barac, N., Andelkovi¢, A. (2009): op. cit., pod 301, str. 97.

470Lojpur, A., Radovi¢, M., Petkovi¢, S. (2012): op. cit., pod 392, p. 31.

'carroll, A. B., Buchholtz, A. K. (2008): op.cit., pod 2, p. 527.
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ap.*"* Cakaxo, npenysehe TpeGa naxx/pHBO 01a6PATH LHIBHO TPXKUIITE U J1a HACHTHOUKYje
noTteHyjanHe kymie. OBe Mpou3Boe KyNyjy T3B. ’3€JICHH MOTpoIIaun’ KOju cede cMaTpajy
OJITOBOPHHM KaKoO 3a CBOj€ 3/7paBJbe M 3/IpaBJbE CBOjE MOPOAMLIE, TAKO U 32 3AIUTUTY )KUBOTHE
cpenune.*’”® Mako cy OBH IPOM3BOIM CKYIUBH y OJHOCY Ha OCTalle KAaTeropHje MpOU3BOJA,
cMarpa ce Jla Cy OBH NMOTPOIIAYH CIPEMHH JIa TUIaTe J0AaTHE TPOIIKOBE 32 (bUXOBY Ha0ABKY.
Melytum, muTame Koje ce OBJIe MocTaBba je. [la im je y mpakcu 3aucra Tako?

HenaBHo 00jaBJbeHU WiIaHAK y YIIIEHOM aMEpUYKOM JIUCTY, Boncrput sxypuan (Wall
Street Journal), muie kako MHTEpecoBae MOTpOINAYa 3a EKOJIOMIKE MPOM3BOJC jehaBa y
onHocy Ha panuje roguae. C TMM y Be3u, MHora mpenayseha cy mpecrana Ja MpOMOBHIIY
npymTBeHo oxrosopue mpakce.' Crora, mpeayseha mponanzase edeKkTHBHHje HadHMHE
npy’kamba BPEIHOCTH, CTBAPAHmEM jaCHE BU3UjE O IIPaBOM YCMEpaBamy IPOU3BOJA Koje
KapakTepuilne ycpeacpe)eHOCT Ha KBAIUTET | IeHy. [IpeTXxoqHo ucka3aHOM cTaBy NMPHUCTAjy
peun [lex Bemua, npencennuka [lenepan enexrpuka (General Electric): “XXusumo y Bpemeny
y KOjeM Ce IIeHH BPEJHOCT. AKO HHCTE y CTamy Ja MPojAaTe MPOU3BOJ BPXYHCKOT KBAJIHUTETA
10 HajHWXKOj IIEHU y cBeTy, ucnamthere u3 urpe... Hajoosbn HauMH 112 3aQp)KUTE CBOjE KYIIIE

j€ /1a CTaJHO M3HAJIA3UTe HAYMHE J1a UM MMOHYANUTE BUILE T10 HIKO] nenn”.*"

bpojHa ucTpaxkuBama NOTpolIaya yKalyjy Ha TO Ja je BeoMa TEUIKO YTBPAWUTH
¢dakTope Koju yTuuy Ha M300p Mpou3Bojaa y KymoBuHH. ~ KymoBuHa ce Hajuemhe oOaBiba
MMIYJICHBHO pajd pasoHoje, 3abase wmm npecTika.'  Jla oBaj OQHOC HHje TaKo
CUMIUTH(DUKOBAH MMOKa3yje HEIaBHO CIPOBEACHO UCTPAXUBAKHE HA OCHOBY KOTa je yTBpHEeHO
na je 30% noTpolada cipeMHO J1a KyIyje U3 €eTUYKUX MOTHBA, I0K BPJIO Malu Opoj CTBapHO
Kymyje u3 Tx pasiora (csera 3%)."° MuTepecenTan je 4iaHak Koju je 06jaBHO PeHOMUPAHH

2 ek (2011): "Ethical consumeris”, The Guardian, 22. ¢ebpyap. [ocTynHO Ha:
http://www.theguardian.com/money/2001/feb/22/ethicalmoneyl, npeyseTo: 27.08.2014.

473 Chryssohoidis, G., Krystallis, A. (2005): "Organic consumers personal values research: Testing and validating

the list of values (LOV) scale and implementing a value-based segmentation task", Food Quality and Preference,
Vol. 16, pp. 585 — 599. MNpema: Miti¢, S., Gligorijevi¢, M. (2012): "Globalni izazovi i perspective marketinga
proizvoda zdrave hrane”’, Marketing — Casopis za marketing trgovinu i praksu, Beograd: Ekonomski fakultet,
Vol. 43, No. 3, str. 212.

7% Westervelt, A. (2014): "Small Firms Are Downplaying Their Green Side”, The Wall Street Journal, 25. aBrycr.

HocTynHo Ha: http://online.wsj.com/articles/small-firms-are-downplaying-their-green-side-1408912053,
npeyseto: 08.09.2014.

7> Kotler, F. (2003): op.cit., pod 111, str. 71.

476 Organisation for Economic Cooperation and Development (2006): Informing Consumers on CSR in

Interntional Trade, Workshop on Informing Consumers about Corporate Social Responsibility in Production and
International Trade, Rotterdam: Organisation for Economic Cooperation and Development, p. 8. Mpema:
Radovanovi¢, B. (2009): "Drustvena odgovornost kao identitet kompanija", Sintezis, Vol. I, No. 1, str. 140.

*7 Renko, S., Grgi¢, I. (2012): "’Vaznost izloga u stvaranju identiteta i atraktivnosti prodavnice”, Marketing —

Casopis za marketing teoriju i praksu, Beograd: Ekonomski fakultet, Vol. 43, No. 4, str. 270.

% Futerra, S. C. L. (2005): The Rules of the Game: The Principals of Climate Change Communication, London:

Department for Environment, Food and Rural Affairs, p. 92. Mpema: Carrington, M. J., Neville, B. A., Whitwell,
G. J. (2010): "Why Ethical Consumers Don’t Walk Their Talk: Towards a Framework for Understanding the Gap
Between the Ethical Purchase Intentions and Actual Buying Behaviour of Ethically Minded Consumers", Journal
of Business Ethics, Vol. 97, No. 1, p. 139.

145


http://www.theguardian.com/money/2001/feb/22/ethicalmoney1
http://online.wsj.com/articles/small-firms-are-downplaying-their-green-side-1408912053

146

IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npeuy3eha

yaconuc @opoc (Forbes Magazine), rue nuine kako moTpoiradn 0e3 KOMIPOMHUCA TPaXe U
OueKyjy ox mpeay3eha a ce moHalajy 0AroBOpHO, alli HECY CIIPeMHH Jia ruiare Behy meny 3a
JPYIITBEHO OrOBOPHE MPOHM3BOZE." ° YIpaBO je pasyMeBame Heckiana m3Mely OHOT ImITo
HOTPOIIAYM HAMEPaBajy /ia Kyle ¥ OHOT IITO CTBAPHO KYITyjy, MPEIMET U3yYaBarha MHOTHX
aKajieMrKa U MeHarepa.

VY tekcty ob6jaBibenoM y dajuenman tajmcy (Financial Times), jyna 2012. roaumue,
omucana je ['punnmexc crymuja uctpaxuBama (Greendex). Haumme, oBO HCTpakuBame je
peamuzoBano 2010. rogune Ha y30pky ox 17.000 morpomraua u3 17 paznuyuTux 3emMasba.
[Tokazano ce kako ox necer MHXUOMpajyhux ¢akTopa, HEMOBEPEHE Y TBPAHE ng)eﬂy%ha 0
eTHYKUM aTpuOyTHMAa IPOM3BOLA, j¢ OHO WITO OAOHja [OTPOLIAYa O KYIOBHHE. * JeaHO of
o0jammemha OBaKBOI TpPEeHAAa MOKe OWTH Ja cy mpeay3eha MOTrpemHo ycMepuia CBOjY
MOCJIOBHY TOJHUTHKY 3aHeMapyjyhu 3Ha4aj KOHIeNTa IpyIITBeHe onroBopHoctu. Crora,
npeoBnalyyje MUNUbEHE 1a npeay3eha He cMejy 3aHEMapHUTH BAXKHOCT JIOCIICIHE peaiu3alnje
OHOT IITO Cy MPOKJIAaMOBaJIa KPO3 CBOje MAPKETHHIIKE aKTHBHOCTH.

Jlanac cy MeHayepu, 0e3 MKaKBe CyMmb€ IPUXBATWIIM UAEjy O cBe BeheM 3Havajy M
YVTULAjy KOje TOTpOIlayd HMMajy Ha pacT W pa3Boj mpenyseha. Y mmwbpy kopumhema
NOTEHIIMjala APYIITBEHO OJrOBOPHOT MOCIOBamka, HEOIXOJHO j€ Pa3BHjaTH HOBE CTpATeTrHje.
One Tpebajy ma ce 3acHHMBAjy Ha €(QEKTHBHOM TapreTHpamy TPXKHUITHUX CETMEHTa, Y3
oaroeapajyhy crparerujy KOMyHHUIMpama KapakTepHCTHKa Npou3Bojaa. JacHo je ja
npenyseha He MOry yTHIATH Ha MHOTe (PakTope KOju yTHUy Ha KYMOBHHY U JIOjaHOCT
norpomaya. 3ato Tpeba CBY HaKiby YCMEPUTH Ha Kopuilheme CaBpeMEHHX TEXHHYKHX H
OpTraHU3aIMOHUX 3HAma KaKo OM OCMHUCIWIHM MPOU3BOJIE MpUIIaroeHe 3aXTeBHUMa TPIKHILTA.
YcnemHa npeﬂgﬂeha CXBaTajy Ja je crocoOHOCT mpuiarohaBama jeJMHU MyT pa3Boja, a He
Op3a rlponaja.4 2 [ToTpebHo je kpeupaTH jelaH XOJHCTHYKH TPHUCTYN y CIYKOU €TUYKE
nocBeheHOCTH, MPUIIMKOM M300pa, pa3Boja U UMIUIEMEHTALMj€ OHUX MOCIOBHUX aKTUBHOCTH
Koje he ocTBapuTH MKCHMAJIHO 33/I0BOJFCTBO MOTpOILIAYa aJld ¥ MPUHOC npenyseha.

4.2.2. OJTHOC MPEJAY3ERA U JJOKAJIHE 3AJEJHUILIE

Jauame kamanuTeTa JOKATHMX 3ajeHHIIA KPO3 capalmy ca mpeny3ehrnma ce BuIle
TOBOPH O 3HAYajHO] YJIO3U MOCIOBHOT CEKTOPa y CTBapamy OOJHUX YCJIOBA 32 EKOHOMCKH PacT
1 o00JbIIIake KBATMTETA )KUBOTA 34 CBE Y 3aj€IHUIU. 3HAYajaH JOMPUHOC TOME MOXKE UMATU
KOHIIETIT JPYIITBEHO OATOBOPHOT TIOCIIOBama, MOCEOHO KpO3 MOJACTHIAamke mpemy3eha ma
Oyay mapTHepu y moOoJblIalky CTamka y IPUBPEIH, APYIITBY U cpenuHu. JlokanHe 3ajenHure

479 Unruh, G. (2011): "No, Consumers Will Not Pay More for Green", Forbes Magazine, 28.jynl. JocTynHo Ha:

http://www.forbes.com/sites/csr/2011/07/28/no-consumers-will-not-pay-more-for-green/, npeyesto: 08.09.2014.

*0 0 osome Buaum.: Carrington, M. J., Neville, B. A., Whitwell, G. J. (2010): "Why Ethical Consumers Don’t Walk

Their Talk: Towards a Framework for Understanding the Gap Between the Ethical Purchase Intentions and
Actual Buying Behaviour of Ethically Minded Consumers", Journal of Business Ethics, Vol. 97, No. 1, p. 140.

481Mi||er, D. (2012): "Trust wins over ethical consumers”, Financial Times, 25. jyH. [ocTynHo Ha:

http://www.ft.com/intl/cms/s/0/ecda83de-bc90-11e1-a470-00144feabdc0.html#axzz3Bb4ejZuH, npey3eTto: 28.08.2014.

82 Kotler, F. (2003): op.cit., pod 111, str. 159.
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Tpebajy uIeHTH(PHUKOBATH U MUCKOPUCTUTH CBE JOCTYITHE pa3BOjHE pecypce, uMajyhu y Bumy
€KOHOMCKY, COIMjaJIHy U €KOJIOIIKY TUMEH3H]y Kako Ou ce ocHrypalia HBHXOBa OJP)KUBOCT.
[TepciekTnBa Tpahana 3aBUCHM O TOra Ja JIM je JIOKaTHa 3ajeqHunia y MmoryhHoctu na
3aJI0BOJBH JIOKAJTHE TMOTpede Kao ITo cy: moBehame crome 3amocieHOCTH Ha JIOKATHOM
HUBOY, 3aITUTE XUBOTHE CpPEAMHE, TOUITOBAKE MPHHIUIA OJPKUBOCTH, Ka0 U IpYyKarbe
COIIMjaTHe samrrure.*® Crabu Pa3BOJHHU KaNaIUTETH JOKAITHE 3ajeTHHIIC 3aXTeBajy MOMOh He
caMo IMOCIIOBHOT cekTopa Beh u nprkaBe U HEMPOPHUTHOT CEKTOPA.

Kaxko ce ysiora u 3Hauaj JOoKajgHE 3ajeTHULIC JOCTA MPOMEHNIAa TOKOM TOJANHA, YCIe
HEJ0CTaTKa Pa3BOjHUX KaMalMTeTa, IOCTOjU TCHIECHINja yCMepaBamba Ka MOCIIOBHOM CEKTOPY
Kao Bojiehem mapTHepy y pa3Bojy. OBa mapTHEpCTBa Cy YIJIABHOM JIYTOPHYHOT KapakTepa
3aCHOBAaHA Ha NPOjeKTHUM aKTHBHOCTUMA. = Hamepa je na ce 3ajeHHYKH UACHTHPHKY]Y
CHare W CJIabOCTH TE€ INAHCE W OIMACHOCTH, Kao Ba)kaH MPEIyClOB 3a (OpMYIHCAKE H
pa3BHjame NpojeKTHUX uzaeja. Jla 6u npemy3ehe ycnenrHo y4ecTBOBajO y pa3BoOjy JIOKATHE
3ajeIHuIIe MOTPEOHO je KpeupaTu MOACTUIIAJHH aMOUjEHT 3a MPUBJIAYCHE AU U 33]Ip:KaBambe
nomMahux W CTpaHUX HHBECTUTOPA, Kao M 00€30eIuTH MpOoQeCHOHATH3AIN]Y YIpPaBIbauKe
CTpykType. Ha Taj HauMH nokaliHa 3ajeJHUIa MOXe IMOCTaTH aKTHBAaH MapTHep mpenysehy y
HpOjeKTIZIéIéVI AKTUBHOCTMMA a HE CaMO MACHMBHU TNpUMaial JOoHAaIja W JIPYIHX BHUIOBA
nomohu.

VY caBpeMeHHMM yCJIOBHMA TIOCIIOBamka, BehrHa npeay3eha ce CTpaTeniky MO3HIMOHUPA
npeMa okpyxkemy. CTparemko onpenebeme npeayseha ycMepeHo ka akTHBHOM JOIPUHOCY
pa3Boja JIOKAJHE 3ajeJHUIIE TOJpa3yMeBa IOJpPXKAaBaWke IMPOJEeKTHUX AaKTUBHOCTH U
MHHIMjaTUBA OJ] OMINTEr JPYIITBECHOr MHTEpeca (OHO INTO HAjBHIIEC OJArOBapa HErOBOM
OKpYXeiby, KyATYpH, BEIITHHAMA U PAIHOM HCKYCTBY). Moxe ce pehin 1a ycariamaBamem
WHTEpeca 3aje/HUIIC ca IUJbeBUMa M MHCHjOM Mpenay3eha mpeacTaBiba jelaH BHJ yllarama
npenyseha y cBoj Oyayhu pasBoj.486 VY nporiecy popmymrcama MOCIOBHE CTPATErHje JIOKATHO
eKOHOMCKOT Pa3BOja MOTY Ce YKJbYUHTH ciiejiehe akTHBHOCTH, 1 TO: "’

- YcnocTaBibame OMMKAX KOHTaKaTa ca OKPYXKEHEM, KPEeHPameM eJIEKTPOHCKE TIOIITe
WM TIOCTaBJbakbeM KyTHja 3a mpumeade rpahana.

- AHKeTHpame JJOKaJTHOT CTAHOBHUIIITBA Kako O ce carienany Tekyhu mpooiemu.

- Oprann3oBame cacTaHaka ca JOKAJTHOM CaMOYIpaBoOM, yIpyXemrMa rpahana nimm
MECHUM 3ajeHHUIIaMa pajiy carjiefiaBama JOKaIHUX HoTpeoda.

- YcnocTaBibame U 01pKaBambe peJ0BHE KOMYHHKAIIH]je ca BhUMa.

- Y4ecTBOBamE y E€KOJIONIKUM M Pa3BOJHUM IPOJEKTHMA 3aj€JHO ca areHiujama 3a
JIOKAJTHO €KOHOMCKH pa3Boj.

- NadopMucame TOKaTHOT CTAHOBHUINTBA O PEAIM30BAaHUM JPYIITBEHO OATOBOPHUM
aKTUBHOCTHMa Ipeay3eha.

*® http://www.ni.rs/uploads/file/studija_razvoja lokalne ekonomije3.pdf, npeyseto: 23.09.2014.

** http://www.odraz.hr/media/204923/guidance clld local actors_hr.pdf, npeyseto: 22.09.2014.

48 Owen, D. (2007): Beyond Corporate Social Responsibility: The Scope for Corporate Investment in Community

Driven Development, World Bank Report No. 37379-GLB, Washington, DC: World Bank, March.

¢ 0 osome ynop.: Pavi¢-Rogasi¢, L. (n.d.): Drustveno odgovorno polovanje, Zagreb: ODRAZ. [locTynHo Ha:

http://www.odraz.hr/hr/nase-teme/lokalni-razvoj/drustveno-odgovorno-poslovanje-dop, npeyseto: 22.09.2014.

7 USAID (n.d.): Vodic za odgovorno preduzetnistvo, Beograd: USAID Srbija, pp. 14-15.
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[Ipenyseha Tpabajy wmatu pa3BUjeH Tporpam IMOJAPIIKE HAMEHCH HAYyYHOM H
CTPYYHOM UCTPAKUBAKY CIEHUPHUIHUX 00J1aCTH Y JIOKAITHO] 3ajeHuIid. OBO U3 pasiiora IITo
OW ce Ha Taj HAYMH CTUMYJATHBHO JENOBAIO Ha ojapeheHe mpuBpenHe rpaHe. PeanHo je
ouekuBatu na he meHanMmeHT npeay3eha m3zabpaTu oHy 00JacT MOCIIOBama y KOjO] MOXKE
OCTBapUTH €(PEeKTHBHY KOMOMHAIM]y pellaBama WACHTH(PHKOBAHUX JOKATHUX MpodiiemMa U
OCTBapvBama E€KOHOMKcUX mepdopmancu mnpemny3eha. HemaBHO crnipoBeneHO HCTpakHBambe
koHcyntanTcke kyhe Mekunsu (McKinsey Global), mokasyje kako mpenyseha ca
YHH(DUKOBAHOM CTpATETHjOM IPYIITBEHO OJTOBOPHOI IOCIOBama, KOjOM Cy NeQHHHCAHA
MaKCHMaJTHO TIET CTpaTelIka MPHUOPHUTETa, OCTBapyjy 00Jbe (MHAHCHjCKEe M He(DHUHAHCH]CKE
pesyarare mocinoBama.*®® Tako ce Koka-koma (Coca-Cola), crparemkn ¢oxycupana Ha
CeTMEHTE Y KOjuMa OCTBapyje BoJehy MO3HIHjy APYIITBEHO OJTOBOPHOT nociosama.®® Opa
MOJUTHKA j€ OCMHIIJbEHa ca HaMEepoM Jia JONpPHHECe pa3Bojy JIOKAHE 3ajeJIHUIE
yHarpehemeM 31paBiba, OCHAKWBaKbYy JKEHA U TMOAW3alkby HHUBOA CBECTH JIOKAJTHOT
CTAaHOBHHMIITBA O OYyBamy M 3alTHUTH BOJCHUX pecypca. Tume ce He 3aHeMapyjy ocraia
MUTaka OJIP’KUBOT Pa3BOja aJld Ce BPIIM jacHO (pokycHupame Ha 00JIACTH Y KOjUMa Ce HKEIH
OCTBApHTH JIMICPCKA TO3UIIH]a.

PasBojem mpemy3eTHHIITBA Yy JIOKAaTHO] 3ajefHUIM yThde ce Ha mnosehame
3allOCJIEHOCTH Ha JIOKAJIHOM HHBOY, CTBapame 3/ApaBOr M JIETIOT OKpyKeme, mnoBehame
KBaJIUTETa TIOHY/IE IPOM3BO/IA M YCIIyTa U jadyame CBEYKYITHE eKOHOMUje 3ajeanunie. [loceOHo
Cy OJ1 3Hauaja MaJia ¥ cpe/mba npeayseha koja cBojuM MpuMepoM MapJbUBOT paja u ocehaja 3a
JPYIITBO y KOME MOCITYjy, IEMOHCTPHUPA]y 3HAYa] PEy3eTHUYKE CHAre 3a EKOHOMCKH Pa3Boj
3ajequuue. OBO M3 pasjora MITO Cy Majna U cpelma npeayseha guekcubunnuja y nopehemwy
ca BeNMKUM IMpeny3ehuma, Te MOry Jlakiie MPHIATrOAWTH CBOje TOCIIOBAmE Ca 3aXTEBUMA
JIOKaJTHE 3aje/IHUIIe. Y3 TO OHa MOKa3yjy Behu cTeneH oceT/bUBOCTH Ha MOTpede moTpoIaya.

WHTepecanTaH je nmpuMep HallMOHAJTHOT KOHKYypca Koju je crhpoeneH y Cpouju mnoa
HazuBoM ‘’Tlokpenu ce 3a nocao”.**® Pamu ce o MporpamMy KojH j€ pe3yJiTaT MPOjeKTHE HJIeje
HeBnaguHe opranuzauuje u3 Huma “Enexa” moapxane ox crpane Bozeher mpenyseha y
Cp6uju u Benukor ¢umantpona JJMH ®umun Mopuca (Philip Morris). [usb ocHuBama
Malux npenyseha jecre MOACTHIIAKE CaMO3aloll/baBakba y YCIOBUMAa BEJIMKE CTOIE
Hesamocieroct y Cp6uju (m3mely 20 u 21%)*!, a tume u ymampeljeme nokamHo-
e€KOHOMCKOT' pa3Boja. Ha Taj HauumH mnpyxka ce (uHaHCHjcKa MOMON Mpeay3eTHUIUMA 3a
MOKpeTame M peaju3alujy corcTtBeHor mocia. [lpu ToM ce Hymm momoh W y BHIY
CaBETOJIaBHUX YCIyra, MOHUTOPHHTA B OOYKe.

Hcto Tako, npeaysehe Xomuum y CpOuju je 2011. roamHe NOKpEeHYNO Mpojexar
“Jlobpe wmneje 3a OyayhHoct”. OBOM HWHHUIIMJaTUBHOM C€ OJI00paBa MHKPO KPEIUT Y
MakcumanHoM u3Hocy a0 10.000 eypa na Teputopuju mnozapyyja ommtHHe Ilapahun.

88 Bonini, S., Swartz. S. (2014): Bringing discipline to your sustainability initiatives: McKinsey Global Survey,

New York: McKinsey & Co. JoctynHo Ha: http://www.mckinsey.com/business-functions/sustainability-and-
resource-productivity/our-insights/bringing-discipline-to-your-sustainability-initiatives, npeyseto: 21.09.2014.
489 .

Ibid.

0 http://pokrenisezaposao.rs/category/vesti-i-dogadiaji/, npeyseto: 21.09.2014.

1 k%% (2014): "Alarmantno: U Srbiji 770.000 nezaposlenih!", Vesti online, 23. jyn. JocTynHo Ha:

http://www.vesti-online.com/Vesti/Ekonomija/420716/Alarmantno-U-Srbiji-770000-nezaposlenih, npeyseto:
21.09.2014.

2 http://www.holcim.rs/fileadmin/templates/CS/doc/Lifleti/Mikrokrediti.pdf, npeyseto: 21.09.2014.
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[Ipojekar je cmpoBeACH y capaimHU ca PernoHaJlHOM areHIUjoM 3a E€KOHOMCKH pa3Boj
[ymamuje u IlomopaBma m ommrtuHOM [lapahun. Kpemut ce omoOpaBao 3a HabaBKy
OCHOBHHX CpEJCTaBa M pernpoMarepujaia y HuJby IMOJPIIKE pa3Boja MPHUBATHOT CEKTOpa U
€KOHOMCKOT pa3Boja y OBOM IMOAPYY]Y 3eMJIbE.

OBakBM W CIMYHH TPUMEPH TI0Ka3yjy KakO C€ OCHaXHBAKHEM OMIIAIHMHCKOT
MPEy3eTHUIITBA KU JOMPUHETH S€KOHOMCKOM pa3BOjy 3aje[IHHIIC M pEIlaBamy MHTamba
Hesarocaenoctr. ' Kako Cy MIajy, akTHBHY ¥ PAaBHOIPABHH YYECHHIIM Yy CBUM 001aCTHMA
JAPYIITBEHOT JKUBOTA, OTyJa je OJ MPECyJHOr 3Haudaja JaTd HajIupy Moryhy mHoapiiky
MHTETPAlUji MIIQJie pajHe CHAare y €KOHOMCKE TOKOBE JPYIITBA. Y TOM CBETIy IJIEAAHO,
HEOIXOJIHO je& Ja CBU CYOJeKTH y JIOKAJTHO] 3ajeIHUIIM MPEI0o3Hajy mpeay3eha kao moysaaHe
napTHepe y pPa3IM4YUTUM WHUIMjaTHBAMa M MOpojeKkTHMa 3a miane. Jla Ou ce ycmemHo
MOJICTAKJIO OCHAKMBAKE MIIAJINX, HEOMXOJHA j€ 3ajeIHUYKA Capaliiba JOKATHE 3ajeHUIC U
npeny3eha koja he 06e30euTH KOHTUHYEITHY U CUCTEMATCKY €IyKaIujy Y IUJbY IMOJACTUIIAkA
CBHUX OOJIMKA 3aIoNIJbaBamka, CaMO3aolbaBaba U MPETY3ETHULITBA MIIaTUX.

3axBasbyjyhu HOBOj TEXHOJIOTHjH, TPOM3BOJMMA U YCIyraMa Kao U HOBUM ITOCJIOBHUM
MoJIeTIMa TIoMake ce y yHanpehemy kBanmurera xuBota rpahana. C Tum y Be3u, Buza (Visa)
je M3rpajmia mapTHEPCTBO ca JIOKAJTHUM BJIACTUMA W HEBJIAJHMHUM OpraHu3alyjaMa y HUJbY
PEKOHCTpyHCamba (DHHAHCHjCKOT CHCTeMa 3eMaba y pasBojy.’>* Busa Bepyje Kkako je
(buHaHCHjCKa MHKITy3Hja HajCHPOMAIIIHHU]ET Jieja MOMyJalije CAaCTaBHU eIeMEHT HHTETPATHOT
NPHCTYIIa PErHOHATHOM EGKOHOMCKOM pa3Bojy.’”> Fbome ce omoryliyje fa W CHPOMAIIHO
CTaHOBHUILITBO yY4ECTBYj€ Y pUHAHCHjCKUM TPaHCAKIIMjaMa ¥ CTEKHE CIIOCOOHOCT yIpaBibamba
COIICTBEHHUM cpencTBUMa. Kako cupoManiay 1e0 CTAHOBHHIITBA HE BOJAW JOBOJFHO pavyyHa O
CBOjUM (PMHAHCH]CKUM TPaHCAKIMjaMa MPUIMKOM JIOHOILICHa (PUHAHCH]CKUX 0,[[J'Iy1(a,496 Buza
je Tpy>KuIia oJpIIKy €AyKaTUBHUM ITPOrpaMHUMa 3a TIOIM3amheM HUBOA CBECTH O OBOj TEMH, U
npyxuia OpojHe uHpopmanuje o cBUM MOryhHOCTMMa KOj€ CTOje Ha pacloyiaramy.
[ToGospiaBameM MpucTyna (pUHAHCHJCKUM yciayrama yTHYe C€ Ha YKJbYUHBaH€ CBE BEUer
Opoja cTaHOBHMIUTBa II00anHO] (puHaHCH]jcKO] Mpexu. CaMHM THM, MOTY C€ OCTBApHUTH
OpojHE OTOAHOCTH Kao IITO Cy: Tuiahame 3paBCTBEHOT OCHTypama, 00e30eheme cpeacTana
3a IIKOJIOBam€e Jielle, KYMOBHHA NPOU3BOJA NMPEKO MHTEPHETa MO CHM)KEHUM leHaMa WM
eJeKTPOHCKO Tutahame paduyHa Oe3 HakHazme. CBe OBE MOTOJOHOCTU TMOCJIEAMYHO MOTY
JIOBECTH /0 OCTBapHBama ymreAa y KyhHOM OyuyeTy M aJeKBaTHHje KOHTPOJE JIMYHHUX
TPOIIKOBA.

“Kanuran He Ou Tpebano aa ynmorpedspbaBajy camo Goraru™*’, cmarpa Myxamen

Jynyc (Muhammad Yumus), 3a4eTHUK Uzeje MUKPOKPEAUTHPaka U OCHUBaY [ pamMuH OaHke

493 Adegun, A. A., Akomolafe, C. O. (2013): "Entrepreneurship education and youth empowerment in

contemporary Nigeria", Scholarly Journal of Education, Vol. 2, No. 5, p. 53.

#9% % (2012): "Why Companies Can No Longer Afford to Ignore Their Social Responsibilities”, Time Magazine,
28. maj. [ocTynHo Ha: http://business.time.com/2012/05/28/why-companies-can-no-longer-afford-to-ignore-
their-social-responsibilities/2/, npeyseto: 16.09.2014.

% http://usa.visa.com/corporate-responsibility/financial-inclusion/index.jsp, npeyseto: 21.09.2014.

496 Njegomir, V., Ciri¢, J. (2012): "Zastita korisnika finansijskih usluga: slucaj osiguravajuc¢ih drustava i

investicionih fondova", Marketing — ¢asopis za marketing teoriju i praksu, Beograd: Ekonomksi fakultet, Vol.
43, No. 4, str. 288.

*7 http://www.muhammadyunus.org/index.php/media/speeches, npeyseto: 27.09.2014.
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(Grameen Bank) y banrmagemry. Yopaso je capaima GpaHIlycKe MyJITHHAIIMOHATHE MJICKape
Janone u ['pamuH OaHKe TUITMYAH MPUMEP EKOHOMCKHU OAPKHBOT MPOjeKTa y OOpOH MPOTHB
CHpoMaIuTBa W HeyxpamenocT.'®® OcuuBameM coumjansor mpeysehia 2007. roamue 3a
MPOU3BO/IKbY M TUCTPUOYIHjY jOTypTa IO TMPUCTYNAuyHUM IieHama, ['pamun Jlanone ®Dyjc
(Grameen Danonne Foods), je ocraBpuo MO3MTHBaH APYIITBEHH YTHIA] Ha HEpa3BHjeHa
nokanHa nojapydja. OBo je omoryheHo 3amomnbaBambeM pajiHe cHare U yHampehemeM pagHux
BCIITHHA 3alColieHMX. be3 oBor commjanHor mnpeay3eha, MIEKO MalMX JIOKaJIHUX
npomsBoljaya He 61 ce MPONABANO abe OJf CElla M 3aBHCHIO OH OJf JIOKATHE MOTPaKibe.
OBako ce MIIEKO TIpojaje CBaku JaH a (ukcHa 1eHa koja ce ruraha dapmepuMma aabe HX
noJcTrye Aa ce 6aBe oBuM mociioM. KacHuje je oBaj MOCIOBHU MOJIEN MPOIIUPEH U Ja APYre
peruone, Mehy kojuma cy CeHeran u AJDKup.

YmpaBo cy MynTHHAI[MOHATHA Ipeay3eha MoTopHa cHara mpuUBpEAIHOT pa3Boja Koja cy
JIOHETIa TPAIUIIN]y aHTKOBAKkA Y JIOKATHO] 33jeTHUITN, SKOJIOIIKH HAMPEIHY TEXHOJIOTH]Y U
HOBE yIpaBJbauyKe Mojele. Y MOCIeNbe BpeMe OHa Ce CBE aKTUBHH]jE YKJbYUY]y Y pelllaBambe
jemHOT Of TIO0ATHUX MUTamka, Tj. HEPABHOMEPHOT NPHUBPEIHOT pa3Boja M CHPOMAIITBA Y
cBery. KOHCEKBEHTHO TO ce TMO3UTUBHO OJpa)kaBa Ha CTBapame CTAOWIHUjer U
KOHKYPEHTHHjET TP)KUIITA, MOTUBUINYNH HMCTOBPEMEHO M APYre MPEACTAaBHUKE MOCIOBHOT
CEKTOpa Jia C€ aKTHBHHU]E YKJbYUe y pelIaBambe aKTyeIHHUX JAPYIITBEHUX Mpodiiema.

Mohna MynaTHHaAIMOHANHA mpeny3eha Kpo3 AUpEeKTHE HHBecTHIHje (TpaHchepom
TEXHOJIOTHjE, 3Hakha W JPYTUX pecypca), yTUdy Ha KOHKYPEHTHOCT 3eMajhba y Pa3BOjy Ha
riobamHoM TpxHUITy. Tako je anrmo-xonanacko HadrHo npemysehe Pojan lau [len (Royal
Dutch Shell) octBapuno 3HauajHa mocrurayha y Hurepuju 3axBasbyjyhu mporpamy pasBoja
nokanHe 3ajeanuiie. OBaj mporpaMm ce orjiefao y enykanuju (0moOpaBambeM CTHUIICHIHMja 3a
OCHOBHE M CpEJibe INKOJE KAao W 3a YHHBEP3UTETCKO 00pa3oBame), M3rpajiibd yJYHOHHIIA,
o0e30eheme HacTaBHe OmMpeMe M CpejcTaBa, Kao W jeAHUM JAeloM HcinahuBameM JojaTka
HACTABHOM Kazipy.”° Y HEKHM Mojpydjuma oGesdeleHo je (MHAHCHpamse TpEHHHTA 3a
CTHIIalkh€ 3aHATCKUX BEIITHHA 3a Kpojaye, ayro-mMexaHuyape win cronape. lllen je Takohe
AaKTUBHO YyYECTBOBAO y IOMaramy OCTAJIMX CErMEHATa JIOKAJHE 3ajeIHHUIe Kao IITO CY:
Tpancropt (pa3Boj JokamHOT caobpahaja, W3rpajma NPUCTAHHIITBA), TMOJBONPUBpPEA
(omoOpaBambe MHUKPOKpEINUTa IMOJHONPHUBPEAHAM Ta3IUHCTBHMA, JOHHpAmE OINpEMe,
elyKaluja u 00yKa MmoJbONPUBPEIHUKA) U TIP.

MehyTtum, HEe cMe ce 3aHEeMapUTH HU HEraTWBaH yTHIA] KOjU OBa MYJITHHAIIMOHAIIHA
npeay3eha nmajy Ha 3emMJbe y pa3Bojy y Kojuma 00aBsbajy jelaH J€0 CBOT 0CII0Bamba. >
[TocnoBame ca HadTOM y 3emMibama y pa3Bojy 0BOAM A0 moBehaHe nerpaganuje »KUBOTHE
CpeIuHe, MTO Yy KPajik0j WHCTAHIIM JOBOIH JIO pa3apama MOJbONPUBPEAHUX Ta3IUHCTaBa U
HapymaBame ¢iope u (ayne. Kao mocienuia tora 1oja3u A0 CMamkeHUX MPUHOCA, MOjaBe

498 Branson, R. (2012): "RICHARD BRANSON: Profit is not all that matters", Business Day, 08. aBrycT. loctynHo:

http://www.bdlive.co.za/articles/2012/03/05/richard-branson-profit-is-not-all-that-
matters;jsessionid=9D2967ADE7FEAA51B2957CB00B1FCEA4.presentl.bdfm, npeyseTto: 15.09.2014.

499 Gratton, L. (2014): "Can altruism be good for business?", The Guardian, 06. jyH. [OCTynHO Ha:

http://www.theguardian.com/sustainable-business/altruism-good-business-community, npeyseto: 15.09.2014.

% Tyodolo, F. (2009): "Corporate Social Responsibility: Between Civil Society and the Qil Industry in the

Developing World", ACME: An International E-Journal for Critical Geographies, Vol. 8, No. 3, p. 535.
> Ibid.
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3apa3HuX 0OJIECTH, CMambEHha CKOHOMCKMX aKTHBHOCTH, IOPACTa KOPYIIIH]je JIOKAIHE BIACTH,
3araljema Bome M Basayxa u JAp. [Ipema ToMe, OBakaB KOHIICNT IOCIOBama MOXE CE
KaTeropru30BaTH y 3JI0yHoTpeOy APYIITBEHE OJATOBOPHOCTU MPUKPUBEHY JTOOPHUM Hamepama.
Osa mpeny3eha ce He MOHAIIA)y UCTO y 3eMJbaMa Pa3BHjEHUX TPXKHUIITA M Ha TPXKUIITHMA
3eMibaMa y pa3Bojy. Ha Taj HauumH ocTBapyjy npodut u oHemoryhasajy ajbu pa3Boj JIOKaIUX
3ajeqauna. Crora, Kao INTO je HamUcaHO y yriaeaHoM marasuny I'apauen (The Guardian),
MyJITHHAIIMOHATHA npeay3eha Koja mocyjy y 3eMibaMa y pa3Bojy y KOjuMa ce KpIlle eTHYKa
MpaBWJIa IOCIIOBama, Tpebajy a Memajy *’mpaBuia urpe’.

Jlp>xaBHa CPYKTypa HEpa3BUjEHUX 3eMaba MOpPa MHTE3MBHUPATH Pa3BOj 3aKOHOIABCTBA
Koje he 3amTUTUTH OBakaB HAa4YMH IOCJIOBaKka M CIPEYHTH Jajby JCTpajialdjy MPUPOIHUX
pecypca. IlomroBameM 3aKOHKHMX HOPMH W €THUYKUX MPUHIMIIA y TOCIOBamy, npeayseha
TpeOajy MMaTH y BHIY CBEOOYXBaTHE pe3y/ITaTe IPYIITBEHO OJTOBOPHHX AKTHBHOCTH Y
MaKkpo M MHKpPO OKpYKE€HY, T€ MOCMATpaTH OMIHje KOje CTOje Ha pacroiiaramy. AKO je
JPYIITBEHO OJrOBOpPHA IMOJIMTHKA TOCIOBama 100pa 3a HMIMpe MHTEPECHO-YTHIAjHE TPYIIE,
oHJla ce Moxke pehu 1a je moOpa u 3a npexaysehe.

Pa3Boj yiokanHe 3ajeqHUIIC TUPEKTHO je YCIOBJBCH Pa3BOjeM HHBOA CBECTH JIPYIITBA
KOje je YMHH. YKOJMKO JAPYIITBO HE pa3dyMe 3Haya] JOOPOOMTH CBHUX Kako Ou meMmy Ouio
100po, HH JUPEKTHE WHBECTHIMjEe MYJITHHAUMOHATHHX Tnpeny3eha Hehe natum KejbeHe
pesynrare. JIOKaTHO €KOHOMCKHU Pa3BOj MOJpa3zyMeBa J1a JIMACPH 3ajeJHHLE ali U npeny3eha
MIPEIO3Hajy peamHe MOryhHOCTH 3a pa3BOj M Kpeupajy jacHy IMOJHMTHKY capaame. YIPaBo
capaama u3Mel)y mocioBHOr, qpKaBHOT M HEBIIAJMHOT CEeKTopa mpejacTaBiba conditio sine qua
NON 3a ocUTypame PaJHUX MECTa, IMoMaramke YIpOXKEHHM rpynama, obe30ehuBame jaBHHX
noGapa 1 GopOy IPOTHB cHUBE eKoHOMHje. "

4.2.3. OMTHOC MPEJY3ERA U MEHAUIMEHTA

Crparemniku Kypce cBakor nmpeayseha jere moctusame pa3Boja HEOIXOIHOT 3a ONCTaHaK
Ha CaBPEeMEHOM TPXHILUTY y BpJIO HENpeABHIMBOM aomaheM M Mel)yHapoIHOM OKpyXKemy.
CrayHO yCIIOXKH-aBambe Ipolleca ITOCIOBakba M HMHTE3WBUPAKE KOHKYPEHTCKUX OIHOCA
3axTeBa BEIITUHY Op30r M e(UKaCHOT OJTy4YHBama MeHalIMeHTa. [IpaBoBpeMEeHO pearoBame
Ha cIoJbHE (haKTOpe MOCIOBamka yoOIryaBa cTpaTerujcKy onmujy npeayseha. UMminuuraum
ce cMaTpa MOCJOBamke 3aCHOBAHO Ha Mponudepannju 3Hama a He Ha audepeHuujanuju
MPOU3BO/Ia M CMakEHhy TPOIIKOBA MTPOU3BOI-E. Pa3BojHO MoHamame npemy3eha ce cBe Buie
ocJama Ha COTICTBEHE pecypce paji OUyBama CONCTBEHE BUTAIHOCTH. Moske ce pehu kako ce
naHac MeHariepu okpehy ocoOnHama 3a KojuMa paHHje HHje OMIIO MeCTa y TIOCIIOBHOM CBETY.
OBa mpomeHa ¢okyca Hacrama je ycjel pa3Boja CBECTM O MEHAIMEHTY Kao Ba)KHOM
MEXaHU3My KOJUM C€ YCIOCTaBJbajy HOBH MOJICNH TOCJIOBHOT TIOHANIama. YTIPaBIbarkbe
npenyzehem npenacTaBba cBeOOYXBAaTHM IMpollec MpuiarohaBama TPKUIIHUM MoTryhHOCTHMA
y3 aJIeKBaTaH HUBO pa3yMeBama CBUX JIPYIITBEHUX CErMEHaTa MOCIOBamkba.

202 Kennedy, B. (2014): "When corporate cultures clash: defining company values across borders”, The

Guardian, 29. centembap. [JocTynHO Ha: http://www.theguardian.com/sustainable-business/2014/sep/29/corporate-
social-responsibility-coors-molson-nike-coke, npey3seto: 03.11.2014.
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Y caBpeMEHHM TpXUIIHUM YCJIOBHMa MpuBpehuBama, mpobieMaTHka yIpaBibamba
MOCJIOBakeM Tpeay3eha je Bpiio akTyelHa y CTpY4HO] ymtepatypu. OBO W3 pasiiora HITO
r100aHA TPEH/IOBH TUKTHPAjy yBOheHm€ MHOBAaTMBHMX KOHIIENTAa Kako OM ce caBlajaie
OCHOBHE ITOCTaBKE yHarpehema KBajquTeTa MOCIOBamba. MHOTH ayTOpH Cy ce 0aBHIIM OBOM
temMoM. OHHM Cy ca pPa3IMUYUTUX aclleKaTa UCTPaKMBamba JajH pa3IuuuTe oarosope. AGpaxam
3ayie3HUK je y WiaHKy ob6jaBibeHoM y Xapasapa busnuc Pusjy-y 1977. ronune, moa Ha3uBOM
“Menagepu u Jlumepu: Jla nu mocroju pasnuka?”’ (Managers and Leaders. Are They
Different?), jacHo mocraBuo rpanuiy usMelly MeHayepa u jauzgepa. Ilo memy mOpBu
WHCIIUPHINY JbyHEC, jadajy OpraHM3alMOHY KyNTypy H NOACTHYy HpOMEHe JOK ApyrH
OpraHu3yjy, KOHTPOJMIIY M Mepe y4umHKe.”  Kpurhyapu oBOT moriena TBpje Ja y HOBOJ
KpeaTHBO] EKOHOMHM]jH, KAKO MHOTH ayTOpH Ha3WBajy 100a y KOME TPEHYTHO KHUBUMO, JIUEP
Mopa 6uTH 1 jeanHo u apyro.”*

Hacnipam panmje ycTaJbeHOT MUIIJBEHHE 110 KOME j€ MOCJIOBHU CBET JIMIICH e€MOIHja,
Januen ['oneman mnwmcar kmure ’EMonmMoHaNHa MHTENUTEHIN]A”, j€ HCTPAXKUBAKBEM IPEKO
200 Bonehux cBeTckux mpemyseha, 101Ia0 10 jeTHOCTABAHOT 3aKJbYYKa KOJUM je Mpodrimcan
jOII jenaH HOBHM TOTJIe] Ha MOTYhHOCT eduKacHUjer ynpasibamba. Hanme, ayrop cmarpa Kako
je TIOpe/l MHTENCKTYaTHUX M TEXHUYKUX BEUITHHA, EMOIMOHAIHA HHTEIUTICHIIMja (CaMOCBeCT,
CaMOKOHTOJIA, MOTHBAIIMja, EMIIaTHja ¥ COLWjalHe BelTuHe) Boaehu (akTtop ocTBapuBama
M3BPCHHX TOCTOBHUX mepdopmancn.’®® Bpemenom EQ (eMONMOHANHA WHTEIHIEHINM]A)
MOCTaje KOHIENT KOju No0uja CBETCKY MOMYJapHOCT 3aXBajbyjyhu OBOj KHbU3U. YTPaBIbambe
co0OM M pa3BHjamkeM BEIITHHA OCTBAPUBama JOOPUX OAHOCA ca coOOM J100Mja CBE BUIIIC Ha
3Hauajy. Kopumhemem u ympaBibambeM eMolHja MOTY €€ Yy IOTIYHOCTH HCKOPHUCTUTH
MOTEHIIUjalIU JbYJCKUX pecypca Y OCTBapuUBamby MOCIOBHUX IHJbEBA.

CaBpeMeHN €KOHOMCKH MHCIHOIM aKI[EHAT CTaBJbajy Ha HOBY YJIOTY MEHAlIMEHTa U
OJITOBOPHOCTH Koje u3 me npousmiaze. Jomr je Jlpakep (Piter Drucker) warmamasao:
“’MeHalIMEHT U MEHallepu Cy IJIaBHM pecypc mnpenyseha..OncraHak IpylITBa 3aBUCH OJ1
nepdopMaHcH, HaJUIEKHOCTH, KOMIIETEHTHOCTU U BPEJHOCTH MeHalepa...OHO LITO OHM pajie
J€ OJ omIuTer APYMTBEHOT 3Haqaja.”507 Hcto Tako, xonymuucra dopOca u aytop Kmure
“Tajuu jesuk smaepctsa” (The Secret Language of Leadership), Ctus enunr (Steve
Denning), mocmarpa IOHOCHOIIE OJUIyKa Kao jempa mpemy3eha Koju CBOjuM ojIyKama
ycMepaBajy CBe OCTOBHE aKTHBHOCTH.” . AHANOTHO TOMe, IITO je mpenysehe Behe u jaue Ha
rJ1I00aJTHOM TPXKUIUTY TO j€ OATOBOPHOCT MeHayMeHTa Beha mpema OpOjHUM HHTEpPECHO-
YTULIQJHUM TpynamMa. Y CHEIIHOCT MEHalepa orjiefia ce y CloCOOHOCTH Jia oJipke mpeaysehe
Ha JyXu pok. JIeHWHT Bepyje Kako cy mpemyseha, Koja Cy BepHA TPaTUIIHOHAITHOM OOJUKY
MOCJIOBaba TEMEJbEHOM Ha NPUPOIAHMM pecypcuMa, Jlaka MeTa KoHKypeHTHMma. OBO u3
pasiora mTO ce HUXOB Pa3BOj TEMEJbM Ha YIpaBJbalkby HHTEICKTYATHHM pecypcuMa
MH(OPMATUYKO] ApXUTEKTYPH.

504

75.
505

Zaleznik, A. (1977): ""Managers and Leaders. Are They Different?", Harvard Business Review, May-June, p.

Denning, S. (2013): op.cit., pod 451.

Goleman, D. (2004): ”"What makes a leader”, Harvard Business Review, January. [ocCTynHo Ha:
http://hbr.org/2004/01/what-makes-a-leader/ar/1, npeyseto: 06.10.2014.
07 Denning, S. (2014): "Can Management Get Us Out Of The Economic Mess It Has Created?", Forbes
Magazine, 14. mapT. jocTynHo Ha: http://www.forbes.com/sites/stevedenning/2014/03/14/can-management-
open-the-path-to-prosperity/, npeyseto: 07.10.2014.
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TpaguunoHanHM MEHaUMEHT (QOKycHpa ce€ Ha XHjepapxujy U JUCLHUIUIMHY,
NPUHIMINMA CTaHAApIU3alKje U ClenHjaln3aluje, Kao ¥ MPUMapHOM 33J0BOJbEHY Mopeda
BIACHMKA KalWTala — miepxomepa.’’ OBakaB HAYMH YIPaBbamba YCMEPEH Ka
uckopurhaBamy 3aM0CIeHUX, OTpoIIaYa U NapTHEPa y UJbY OCTBApHBama NMpo(puUTa, JaHac
Huje oapxkuB. OHO mrTo je mpexy3eha umumino ycmemnuM y 20. Beky cajga UX MOXKe
yanmTaTn,>'? JIeHuHr 1ajbe HAramaBa Kako CAaBPEMEHH KOHIIENT He 3aHeMapyje KIACHUHY
IIKOJTy MEHalIMeHTa Beh ce (oKycupa Ha CTBapame BUIIKA BPEIHOCTH MOMONY yIpaBbama.
Cga nipenyseha koja ce 6ope 3a cBoj Aeo npoduTa HA TPKUIITY, YCKIal)yjy CBOje MOCIOBamHE
ca CaBpeMEHMM HH()OPMAIIMOHUM CUCTeMHMa. TexXHOJOoruja M APYUITBEHE MEIHje MOry
JOBECTH OO0 NO3WTHBHOI TIOMaka, ajld HUCY HYXKHO pelenTt 3a ycmex.” Ymorpeba
CaBpEMEHHX TEXHOJIOUIKMX JOCTUTHYha MMa U CBOjy HEraTUBHY CTPaHy T€ j€ HA MEHAIMEHTY
7ia Ipey3Me OATOBOPHOCT 3a CTPATEIIKU U300p.

I'epu Xamen (Gery Hamel), ayrop kmwure “’bymyhnoct menapmenta” (Future of
Management), cmarpa Kako je €KOHOMCKH Iporpec Moryh y3 edukacaH MEHalIMEHT Kora
4HHE TIPABHU JBYM, CTPYKTYPE U TporecH.” > VIcTi ayTop je Hammcao Kako je JaHac motpeGan
PEBOJIYLIMOHAPHU MEHAIMEHT, HE Mame 3HadyajaH OJ OHOI' KOjH je HM3HEOPUO MOJCPHY
WHANUCTPUjy. JemaH oI BaXHUjUX H3a30Ba je, Kako Jajke cMaTpa Xamen, Ja y Bpeme
HECTAaOMIIHOT OKpPY)KeHha, MEHAIMEHT 3a/I0BOJBH TOTpede KJbYYHUX HHTEPECHO-YTUIAjHUX
rpyma.”’® Camo OHM Koju YIOPHO OCTBapyjy KBAJIMTETAH OJHOC CA PA3HAM HHTEPECHHM
rpynamMa W aHTULUINPAjy TMPOMEHE W OYCKHBama APYHITBA MOTY IMPEKTHO JONPHHETH
HBUXOBO] KOHKYPEHTHOCTH Ha II00amHOM TpxHumTy. Y 21. Beky, MoaepaH MeHayep he
KpeupaTu XyMaHy OpraHH3anujy Koja Tpeba OMTH ananTuOWIHA, MHOBAaTMBHA, KpEaTUBHA M
ApyIITBeHO oaroBopHa. [locao MeHayepa je Ja CTBOPH PagHO OKPYKEHE Y KOME CBAKH
3aIloCiIeHN UMa NPWIMKY J1a capal)yje u na Oyne KpeaTHBaH, a TO je CBAaKaKO BEIMKH H3a30B,
cMmarpa Xamell.

VHanpeheme ynpaBibaukux mpoleca nojpasyMeBa KOHTUHYUPAHO MPEUCITUTUBAKE U
noOoJblllatbe TOJeAMHUX TMoJpydja akTHUBHOCTH. CBe TO 3axTeBa moBehaHu cTemneH
¢dnexcubunHocTy Koju he omoryhutu npaheme mpoMeHa U3 OKpykema. Tako cy MOojeIuHU
ayTOpH yKa3aJi Ha ci1abocT aMepuyke €KOHOMHje Kao IOCIeNulia He caMO HeaJeKBaTHe
MOJINTUKE BiajJe, Beh U HEOArOBOPHOCTH M HECHOCOOHOCT aMEpUUYKHUX MEHalepa Ja OJpiKe
TEXHONOIIKY KOHKYPEHTHOCT Ha TykH pok.” " C THM y Be3d, MeHauMeHT 6yayhHocTH TpeGa
na ce ¢hokycupa Ha opraHu3aiujy koja he OuTu: mpunaroJjbuBa, HHOBaTUBHA, HHCITMPATUBHA,
Noy37aHa, M Yy KOjO] IIOCTOjU BHMCOK CTENEH YKJbYYEHOCTH 3allOCICHHMX, pa3MeHa
uH(OPMAIHja, APYIITBEHA OArOBOPHOCT H ONMEPATHBHA H3BPCHOCT. ™

309 Hamel, G. (2009): ’"Moon Shots for Management”’, Harvard Business Review, February, p. 92.

510Coy, P. (2000): '"The Creative Economy', Businessweek, 27. aBryct. [loCTynHO Ha:

http://www.businessweek.com/stories/2000-08-27/the-creative-economy, npey3eto. 10.10.2014.

>t Denning, S. (2013): "A New Center Of Gravity For Management?", Forbes Magazine, 18. HoBembap.
HocTynHo Ha:http://www.forbes.com/sites/stevedenning/2013/11/18/a-new-center-of-gravity-for-
management/, npeyseto: 07.10.2014.

> Hamel, G. (2009): op.cit., pod 509.

Ibid, p. 5.
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>14 Hayes, R. H., Abernathy, W. J. (1980): ’Managing our way to economic decline”’, Harvard Business Review,

July-August, Vol. 58, No. 4, p. 77.
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ITocneamux roanHa, CBETCKa EKOHOMCKA KpHU3a je HECYMIbUBO 33jaia TEUIKe yaaplie
CBMM rpaHama mpuspene. [Ipu Tom je nommio 1o mpomeHa y morieny mocrojehux monena
nocioBama. CaBpeMEHU YCIIOBH IOCIOBamka Cy HEYMOJHMBH Yy HMCKOpHIINABamy pPETKHUX
NpUWINMKa 3a CTpaTemko BolhcTBo. ['MobanHa KOHKypeHIMja cTBapa BeOMa jak MPUTHCAK Ha
JTOHOCHOLIE OJUTyKa, Tako na, caBpemeHo mpexysehe Tom ITurepc (Tom Peters) omucyje
pednmMa: > AKo HICTE 30YH-eHH, OHIa He oGpahare maxiby.”

Hanac cy cuie HOBe eKOHOMHUje Mel)y kojuma cy M MHQOpMaluje, TEXHOJOTHja H
3HaWe, IICHETpUpaJe y caMy eCEHIMjy IOCiOBamka KOjOM Ce HarjamaBa CeKOHOMCKA
XereMoHuja ruranrckux npeayseha. CBe Cy TO pecypcd HEONXOJHH 3a OICTAHAK H
oJIpKaBame XxabuTyca y cCBETy Iio0aiHe eKClaH3uje W KOHKypeHnuje. KoHkypeHiyja koja je
CBE jaya, ocjama ce Ha e(pUKacHy UMILJIEMEHTAIIN]y OHUX MEeXaHHW3aMa KojuMma ce o0e30ehyje
JIOHOIIICHE TIpaBUX oJuTyKa y npeny3ehy. Ilurepc Bepyje Kako €eTUYHOCT U TPAHCHAPEHTHOCT
MOCJIOBHE MpaKce, MOJCTHIAKE JHMYHE W JPYIITBEHE OArOBOPHOCTH Kao M MOCTOjarbe
MHTETPUTETA U TIOBEPEHA y OPraHU3alljy UMa 33 IIUJb M000JbIIAkE EKOHOMCKE e(hUKACHOCTH
npexny3eha. CBe oBe BpeITHOCTH MOTY JIOBECTH JI0 TOpacTa pejTuHra npeayseha, npupnauctma
HOBHMX HWHBECTUTOPA, CTBapama MOTYhHOCTH 3a yBOhEHE HOBUX IIOCIOBHUX IIOJIUTHKA M
pa3BojHux npojekTa. C THM y Be3H, ayTop LIAHCY 3a ycIieX Jaje MaiuM mpeny3ehuma unja ce
MPETHOCT Orliefla y CJIO0OAM MEHAMEHTa y OJUIydydBamby U IpEey3uMarby WHUIIM]aTHUBA.
Menanmenty manux mnpexyseha He Tpeba omoOpeme ca Bpxa, IJIe MOXIa HE IOCTOjU
3ajiarame 3a CaBpEMEHHU HAa4YMH JIPYIITBEHO OJTOBOPHOT MOCIOBAbA.

Temko je oaroBoputn Ha nutame. Ko je 3ampaBo oaroBopan meHapep? Jep, Kako
numie busnucBuk (Businessweek), KOHIENT JpYyIITBEHE OJrOBOPHOCTH je MAarJlOBUT M
HejacaH, nepuHucan 'y oky mocmarpaua”.”’’ Memauep je oaroBopas mpe csera npemysehy.
Haume, To mompa3zymeBa TMOCTH3ame M 3ajp)KaBarmbe 3aJ0BOJHCTBA BIACHUKA KalMTala.
[ToToM, MeHalep ©Ma OATOBOPAHOCT MpeMa 3arocieHuMa O] YHMjer paja 3aBUCH OICTaHAK M
pa3Boj mpenyseha. Illupe rienaHo, KOHIIENIT MEHAIMEHTa 3aCHOBAHOI Ha JIPYIITBEHO
OJIOTOBPHOM TIOCIIOBAaEbY MOXE J1a TIOCIYXKH Kao MOJCTUIAjHU oOpa3all KOju MOTHBHIIE WU
JICMOTHUBHUILIE 3allOCICHE Ja Ce IMOHAlIa)y y OKBUpPY jEJHE OpraHU3allMOHE CTPYKTYpE.
EdexTuBHOCT HOBE mapagurMe MaHaIMEHTa 3aBHCH O] CTETIEHA Y KOM 3aIllOCICHU pa3yMejy
3a7aTKe KOjH ce IMpeJ HhHMa MOCTaBbajy. [IpemMa OCTaduM MHTEPECHO-YTHIAjHUM rpyrama,
MOXe ce pehu Kako MEeHallepu UMajy CeKyHIapHy OJrOBOPHOCT.

Hpaxkep kaxe: “’Ca moryhHocTHMa 701334 U OZ[FOBOpHOCT”.SlB OnoroBpaH MeHayep je
CBECTaH JIa HE MOXKE CBE CaM M Jia MOCTOje 00JIacTH Y KOjUMa OH HHJe eKCIepT. AyTop Aajbe
HaBOJM KakKo MeHalep Tpeba Ja cro3Ha cBoje c1abocTy, J1a Cllyllia M OCTaBJba MUTamka, J1a ce
dokycupa Ha MoryliHOCTH a He Ha mpoGieme.”™ MeHauMeHT TpeGa ga Gyne KOHCTAHTaH
nporec yHampehuBama CONCTBEHMX BEIITHHA W CIOCOOHOCTH, (DOKyCHpaH Ha pa3BOjHE

>16 Heywood, S., Smet, A., Webb, A. (2014): "Tom Peters on leading the 21st-century organization’”, McKinsey

Quarterly, McKinsey & Co., September. [HdocTynHo Ha: http://www.mckinsey.com/insights/organization/
tom peters on leading the 21st century organization?cid=mckg50-eml-alt-mip-mck-oth-1410, npey3eTo: 03.10.2014.

7 McKee, S. (2012): ""Corporate Social Responsibility: Distinction or Distraction?", Business Week, 09. aBrycr.

JoctynHo Ha: http://www.businessweek.com/articles/2012-08-09/corporate-social-responsibility-distinction-
or-distraction, npeyseto: 05.10.2014.

>18 Drucker, F. P. (2005): ”Maniging Oneself”’, Harvard Business Review, January, Vol. 83. No. 1, p. 102.

319 Drucker, F. P. (2004): "What makes an effective executive', Harvard Business Review, June, p. 63.
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napamMeTpe MOCIOBHUX IMepopMaHcH. Y OBOj KOHCTENALMjU CHara M OJHOCA MaXmba Mopa
O6uTu ycMepeHa Ha ueHTH(GUKaK]jy OpojHUX (aKkTopa KOjU YTHUY Ha JTOHOMICHE OJTyKa.

AKo ce caryieia caBpeMeHa JUHAMHKA MOCIOBama, MOXKe ce 3aHemaputu Dajornosa
(Hanry Fayol) mucrunknmja MeHayepckux (yHKIHja (IUIaHHpame, OpPraHU30Barbe,
HapelhuBame, KOOPIMHUPAE U KOHTPOJIA) KOja Ce OMHOCHIIA Ha TTOYeTaK MpOILIOr Beka. Epa
yOp3aHOr HampeTKa TEXHOJNOIHWje M I0YeTKa JOMHUHAIMje YCIYXKHOT CEKTOpa Hajl
NPOU3BOJHUM, OTBapa MOTYNHOCT MEHeTpalje Ha MPETXOAHO HEJOCTYIHHM TP)KUIITHMA.
OBo uMa 3a pe3ynTar moBehaHW MPHUTHCAK HAa MEHAMEHT Ipeay3eha a CBOje MOCIOBamE
yckimaau ca notpebama apymrBa. C THM y Be3d, [O3HATH TEOPETHYAp MEHAIIMCHTA,
Munnbepr (Henry Mintzberg), Bepyje kako caBpemeHa (yHKIHMja MEHaepa MpeacTaBiba
ycnahiBarbe ca JMHAMEKOM MOCIA K OHAM INTO OH 3axTeBa.”>> B(eKTHBHI MEHAIep, CMaTpa
oBaj ayrtop, Tpeba ga ocTBapyje ao0pe OXHOCE Capajii-e ca 3aloCiIeHHMa, HE CaMo Kao
Hagpehenn Beh kao mapTHep u konera.”? To nasee 3axTeBa 01 MEHallepa Ja mocmarpa
MOCJIOBHE aKTHMBHOCTH BaH CBOje KaHIEJapHje, Ja Mame KOHTPOJMIIE W BHIINE MPEIyIITa
OJTOBOPHOCT 3amocieHnMa. Ha Taj HaYMH pa3BHja Ce CBECT KOJ 3aIOCICHUX O BAXXHOCTH U
MOBE3aHOCTH FbUXOBHX PAJIHUX 3a/aTaKa.

Menanep Tpeba 1a MOTUBHILE U WHCIIMPUIIE 3aMI0CICHE J]a IPUXBaTajy HOBE HJEje U
npoumpe uckycrBa. Jupekrop amepudkor npousBohaua ayromobusna @opa, Anen Mynanu
(Allan Mulally), moBomoM wuHTEepBjya KOjU je da0 3a KOHCYITaHTCKy Kyhy MekuH3u
(McKinsey and Company Inc.), u3jaBuo je kako MeHariep Tpeba Ja OCIyIIKyje CBET U MpaTu
mra ce y memy jgoraha, jep je To KpyuujanHu Aeo mocioBama.” ” Jlocamamima cazHamba
HEJBOCMHUCIICHO YKa3yjy Ja je crioco0aH MeHalep OHaj KOju Kperpa MOCIOBHU aMOHjCHT KOjU
omoryhyje edukacHo crpoBoleme cTpareruje ImocioBama Impeny3eha y3 KOHCTaHTHO
CTUMYJIHCake KpeaTuBHOCTH.” KpeaTnBHa M WHOBAaTMBHA OpraHHU3aldja MOXE TOMPHUHETH
CTBapamy MHTEJICKTYAIHOT KaluTaia KojuM hie ce OCTBapUTH KOHKYPEHTCKA MPETHOCT.

EBuneHTHO je na ce y 0OMMHO] €KOHOMCKOj Ma M IIUPO]j JIPYIITBEHO] JUTEepaTypu
Mory Hahu OpojHU 3aXTEBU KOjU C€ MOCTaBJbajy Mpea caBpeMeHor MmeHauepa. [lucano ce o
BElITHHAMa U 0COOMHaMa Koje MeHallepu Tpebajy 1moceoBaTu, a KojuMa ce TUPEKTHO yTude
Ha KOHKYPEHTHOCT mipeay3eha jep moOoJbIiaBajy HHEroBe €EKOHOMCKE | COIMjaJIHE
nepdopmance. Tako je ucrpaxusame koje je crnpoeo [amyn (Gallup), mokasano nma je y
Hajeehem Opojy ciywajeBa yCHEIIHOCT jenHOr mpeay3eha 3aBucu oa nodpor uszbopa

MeHaniepa. [Ipema oBom nctpaxkuBamy n100ap MeHarep Tpeda na:>?

- MOTHUBHIIE CBAaKOI 3aloClIEHOr Ja Ipey3uMa WHULHUjaTUBY M JAa o00e30e1u
MIPUBPIKEHOCT 3aMIOCICHUX MUCH)U U BU3UjU Npeay3eha,

% 0 oBome Buan.: Mintzberg, H. (1990): "The Manager’s Job: Folklore and Fact", Harvard Business Review,

March-April, p. 61.
2 Gosling, J., Mintzberg, H. (2003): ""The Five Minds of a Manager”’, Harvard Business Review, November, p. 7.

22 Kirkland, R. (2013): "Leading in the 21st century: An interview with Ford’s Alan Mulally”, McKinsey

Quarterly, McKinsey & Co., November. doctynHo Ha: http://www.mckinsey.com/business-functions/strategy-and-
corporate-finance/our-insights/leading-in-the-21st-century-an-interview-with-fords-alan-mulally, npey3seto: 14.10.2014.

> 0 osome ynop.: Stojanovié, V., Jakupovi¢, S., Jugo, E. (2013): "Organizacijski dizajn, menadZment i

konkurentnost", Casopis za ekonomiju i trZisne komunikacije, Vol. 3, No. 2, str. 264.

>24 Beck, R., Harter, J. (2014): "Why good managers are so rare", 13. mapT, hbr.org [Blog]. JocTynHO Ha:

http://blogs.hbr.org/2014/03/why-good-managers-are-so-rare/, npeyseto: 11.10.2014.
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http://blogs.hbr.org/2014/03/why-good-managers-are-so-rare/
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- Oy/ie acepTuBaH,

- Kpeupa OJIrOBOPHY U MOY3aHy OpraHU3aluOHY KYITYpY,

- nzrpaljyje Mo3uTHBaH OJTHOC Ca 3arlOCICHUMa U BOJHM OTBOPEHU JUjaJIoOT,
- IOHOCH OJUTYKE 3aCHOBaHE Ha EKOHOMCKUM KPUTEPH]jyMUMa MOCIOBabA.

Bopen benuc (Warrwn Bennis), y cBojoj kmusu “’M3Ban Bohcrea” (Beyond
Leadership), nuiue o caBpeMeHOM MeHaepy Kao: >

- YOBEKY KOjU je CBECTaH IPOMEHJBMBOI M HECTAaOMIIHOCTT OKpYXKEmha y KOMe
npenysehe mociyje,

- CIIOCOOHUM J1a yIIpaBJba CONICTBEHUM pa3BojeM M pa3BojeM npeayseha,
- IPYIITBEHO OJIOTOBOPAHUM,

- YIIO3HATHM Ca 3HauajeM CaBPeMEHUX WH(POPMAIIMOHUX TEXHOJIOTH]a,

- CIPEMHHM JIa MIPET03Ha KOMIIETCHTHOCT JIPYTHX.

MeHalMEeHT KOjU TpeBHAM cBoje o0aBe3e 1a OmIydyje Yy KOPHCT IOCIOBHHUX
capaJiHMKa M JPYIITBAa y LEIHHU U HE UCKOPUCTH NPWIHKY JIa C€ MPUIIArOAX HOBOHACTAINM
ycnoBuMa mnpuspehuBama ryou moh. Mnak mopea OpojHHX Tope HaBeACHHX aTpuOyTa Koje
MeHaiep Tpeba mocenoBati, HeMoryhe je He MmocTaBUTH nHTame. Jla am jemqHa ocoba Moxe
MMaTH CBE rope HaBe/eHe KBaIUTeTe? Y KOHTEKCTY TaKo MOCTAaBJLEHOT MUTama Bajba uctahn
KaKo je cTBapame epuKacHe yIpaBJbauke CTPYKType MHTErPajHU JIE0 HAropa KOju ce yJaxe
y Kpeupame TUMOBA JbYAM KOJU Cy €KCHEepTH Y CBOM JeNOKpyry pana. Jla 6u ce msrpaauia
TakBa atMocgepa pajga noTpedHO je cTBOpUTH ocehaj jeIMHCTBA U 3ajelHUYKE CBPXE Kao U
jacHO pa3yMeBame 3ajeHHuKe BH3Mje. OBaKBUM IOHAIIaKkEM MEHalIMEHTa, npenysehe je y
MOTYhHOCTH Ja TpaBOBPEMEHO pearyje Ha NMPOMEHE y OKpYXKemY NPH YeMy Ce€ CTBapajy
YCJIOBH 3a peayn3alyjy npoUuTHUX ITUJbeBa mpeay3eha.

VYnpaBibauky CTPYKTYpY YMHE JbYIU PA3IMUUTUX oOpa3alia BpeAHOCTH U aMOuLnja Ha
OCHOBY KOJUX ce€ Kpeupa ojapeheHu ympaBbauyku CTUJ. 3aTO je YCHEmHOCT mpenyseha
YBEIIUKO YCJIOBJbEHA A0OpUM M300pOM MpaBUX JbYAM Ha MPAaBOM MeCTy. Y TOM CMHUCIY,
n300p Koju TpeOa HAMpaBUTU HHUj€ HUMAJIO JIaK 33/aTak, MOCeOHO aKo ce MMa y BHUAY Ja ce
n06ap MeHalep He MOXe jeIHOCTaBHO JepUHHUCATH. JeTHO je JacHO, He NMOCTOjU YHUBEP3aIHH
KOHIIENT MeHayuMeHTa mpenoapeheHor 3a ycmex. CTeueHO WMCKYCTBO MOXKE OWTH
Ge3HauajHo >’ 1 mpenpeKa JabeM pasBojy i KpeaTHBHOCTH. OBO W3 pasiiora IITo Cy MPOMEHE
HEMHHOBHE I1a TaKO W TIOHAIamke npeny3eha u meroBe MeHayiepeke cTpykrype. ['pemike ce He
TOJISPHUIITY T1a CE€ YEeCTO JielraBa aa he gaHammu uaepy Beh cyTpa mocratu mpoumiocT.

>% Vuekovié. Lj., Markovi¢, Z. (2003): "Menadzer u zaititi Zivotne sredine". U: Zbornik radova sa naucno-

stru¢nog skupa “MenadZment u industriji”, KruSevac, 10-11. jun, KruSevac: Visa Skola za industrijski
menadZment, str. 31.

>?® Hamel, G. (1996): ""Strategy as revolution", Harvard Business Review, July-August, pp. 69-82. MNpema: Horvat,

Z. (2014): "Drustveno odgovorno poslovanje: strateski alat novih vizionara", U: Matesi¢, M. (ur.), Zbornik
radova, 6. nacionalna konferencija o DOP-u, Zagreb, 10. novembar, Zagreb: Hrvatski poslovni savjet za odrzivi
razvoj, str. 134.
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4.2.4. OTHOC MPEXY3ERA M IP’)KABE

JlpxaBHa peryiamnyja APYIITBEHO OJITOBOPHOT IMOCJIOBamka MpPEICTaBlba CBOjEBPCHY
JONYHY COIMjATHUX Mepa WIM TMporpamMa 3alTHUTEe >XUBOTHE CPEIUHE KOJH CIIyXKe
JIYTOPOYHUM HAIMOHATHUM HWHTEPECHMA. Y CIIOCTABJhAEM IOJMTHYKOT CUcTeMa Koju he
OWTH HAKJIIOKCH WHUIMjaTHBaMa JAPYIITBEHO OJTOBOPHOT TOCIOBaWka, U TO. AKTUBHOM
00pOOM TMPOTHUB CHBE CEKOHOMHjE, KOPYIIIHje, HEETUYKOI II0CIOBama, a(UupMHUCAHEM
3arapaHTOBaHMX IpaBa U CI000JE YOBEKA, 3aroBapameM KYIType TPaHCHApEHTHOCTH Kao U
yIIpaBJbarbe IPUPOIHHM pecypcrMa,’’’ omoryhaBa ce crBapame MOBOJBHOT aMOUjeHTa 3a
CTaOMIIHO, IPOPHUTAOMITHO U TyTOPOYHO OJIPIKUBO MOCITIOBAILE.

3emsbe EBporicke yHHje cy MOKa3ayie W3y3eTHY OCETJBMBOCT IO MUTAmy IPYIITBEHO
OJITOBOPHOT TIOCJIOBaMba, MPHUCTYMAjyhH CTpATeIKW HEMOCPEAHOM M IIHPEM OKDPYKEHY.
Hawnwme, Benmuka naxma ce nocsehyje IpoMoBHcamby JOOPHX MPAKCH JPYLIITBEHO OATOBOPHOT
MOCJIOBamka Ka0 W MPUMEHHU OINTPUX 3aKOHCKUX MEpa M CaHKIHMja 3a KpIIeHe MpenBul)eHnx
npomnuca u 3akoHa. Ha HuBoy EBporicke yHHje, oBa o0iacT je penaTuBHO 100po ypeheHa,
HapounTo y CKaHAMHABCKUM 3eMJbaMa Kao BojachuM 3eMJbamMa WiaHHIaMa Y KOjuMa je OBaj
KOHIIENT Hajpa3BHj eHI/IjI/I.528 Benuka bputanuja je mel)y npBum 3eMIbaMa 4iiaHuIa KOja je joII
2000. ronmuHe y cacTtaBy BiaJie MMalla MUHHCTAPCTBO 3aJIy’)KEHO 3a JIPYIITBEHY OJTOBOPHO
nocioBame.>2

[Toctano je jacHo na OpojHM (hakTOpu MMajy peNepKycHjy Ha IOCIOBHM ycIex
npeny36ha.53o Hauwme, mopen ¢unHaHcHjckMX H3BelITaja MOTPEOHM Cy M HOBH MOJENH
M3BELITaBamka Kako Ou ce MpyXuje MITO peleBaHTHUje HHpopMaluje o nociaoBamwy. C TUM y
Be3n, EBponickm mapnmament je 15. ampuna 2014. rogmne ycBojuo upekTuBy O 00aBe3u
BeNMMKHX Mpeny3eha na o6jaBibyjy HeuHAHCH]CKe I/I3BeIJ_ITaje.531 Ocrajy 0oTBOpeHa MUTamA!
Komuko cy 3emspe mcTOYHOr OJOKa CIpEeMHE Jla C€ yXBaTe Yy KOIITAIl ca OBOM TEMOM,
yCBajaleéM OBOT' KOHIIENTa O] 3allaJIHOEBPONCKUX M MYJITHHALMOHATHUX mpeay3eha? [la mu
MOCTOje 3/[paB€ OCHOBE 3a MHUXOBY HMIUIEMEHTAIM]y WIH Cy TMOTpedHe ayOsbe
¢dbyHIaMeHTallHe NTpeMeHe Kako OM OCMUCIIUIIE COIICTBEHY MOCIOBHY CTpaTeTHjy y CKIIady ca
KarauTeTuMa KojuMa pacronaxy?

>7 lvanovi¢-Bukié, M. (2011): "Podsticanje drustveno odgovornog poslovanja preduzeca u funkciji pridruzivanje
srbije EU", Ekonomske teme, Nis: Ekonomski fakultet, Vol. 49, No. 1, str. 54.

>% 0 osome ynop.: Ivanovié-Duki¢, M. (2010): "Promovisanje dru$tveno odgovornog poslovanja preduzeca u

Srbiji", Sociologija, Vol. 23, No. 1, str. 32.

>» pordevi¢, D., Bogeti¢, S. (2008): "Kreiranje ambijenta za primenu korporativne drutvene odgovornosti u

domadim preduzeéima", International Journal, Total Quality Management & Excellence, Vol. 36, No. 1-2, str.
251.

> Malini¢, S., Savi¢, B. (2011): "Transformacija korporativnog izvesStavanja — Od finansijskog ka poslovnom

izvesStavanju", Ekonomski horizonti, Nis: Ekonomski fakultet, Vo. 13, No. 1, str. 113.

>3 http://www.bgcentar.org.rs/nefinansijsko-izvestavanje-postaje-obaveza-u-eu/# ftn1, npeyseto: 28.10.2014.
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Jlp>kaBa Tpeba MOCIOBHOM CEKTOPY Jla MOCTaBJba 3aXTeBe M 00aBe3e MOIITOBAEmA U
[OCIIOBaka y CKJIaJy ca IO3UTHBHO-TIPaBHUM OKBUpUMA, ‘'HEr/ie IUPEKTHO MPaBHUM
HOpMaMa, a Herjie 1aBamkeM OKBUpa 3a oapeljena monamama.”>>? Kao mocioznasa, npexysehe
MOpa J1a YCBOjU Hadella JpPyHNITBEHE OJrOBOPHOCTH, Ka0 M Ja IPHUIIPEMH CTpaTelika
JOKYMEHTa, CMEpHHUIIE M YIYTCTBAa 3a yBOheme M IMPOMOBHUCAIE IPUHIUIA JPYIITBEHO
OJrOBOPHOT TI0CIIOBAba, KojuMa he perymicarn: >

- o0aBe3y J0CTaBJbarkba PUHAHCHJCKUX M HE(PHUHAHCH]CKUX H3BEINTAja O APYIITBEHO
0JIOTOBOPHOM TOCIIOBAbA,

- neduHHCamkEe METOOJIOTH]E 332 MEPEHhE IPYCTBEHE OJATOBOPHOCTH,
- yBoheme crannmapna MCO 26000 y 3akoHe u mponuce,

- JaJby TPOMOLMjYy M eAyKalujy y IWby NOJM3ama HUBOA CBECTH O 3HAYajy
JPYIITBEHO OJrOBOPHOT ITOCIOBAKbA.

VY Teopuju, Kao U y MpaKkcu HE MOCTOjH jeAMHCTBEHO BUl)emE yore U 3Hadaja Ip>KaBe
y Torjeny pa3Boja W NpPHUMEHEe KOHIENTa APYIITBEHO OITOBOPHOI IIOCIOBama. Tako
npodecop MuuureHckor ¢axynrera, Kapuanu (Aneel Karnani), cmarpa kako je mprkasa
jenMHa Koja INTHTH WMHTEpece APYINTBAa M Tako Tpeba na ocrame.” IIpodecop Kapuanm
Bepyje na je 3a mpenyszeha IpylmTBeHa OArOBOPHOCT HMpeneBaHTHA. be3 003mpa Ha CBETCKY
€KOHOMCKY KpH3y, NPWIHKE U TPETHE Ha CI000JHOM KAaNUTAIHUCTUYKOM TPXKHINTY HE
OCTaBJbajy MecTa mpeny3ehrMa 3a IpYIITBEHY OJIrOBOPHOCT. Y PEHOMHPAHOM YacOIHUCY
Exonomuct (The Economist), konymuaucra Kimus Kpok (Clive Crook), 3akmbydyje Kako
JpXaBa MMa yJIOry Ja peryjiMile colMjajJHa NUTama 0K ce mnpeayseha Tpebajy OaBuTH
MCKJbYYMBO TOCIIOBabEM M TO 0€3 MKaKBOT ONpaBlama IpymTBy. ’IIpaBu duyBap mHTEepeca
JpYILITBA JecTe ApKaBa...”, cMaTpa o>

Hacynpor oBom cranoBumty, ®puman (Freeman) cmatpa kako mpenyseha mopajy
Ipey3eTH OJrOBOPHOCT Ha ce0e jep apaBa Kao TaKBa HE MOXE cama Ja pelaBa JpYIITBEHE
npobneme.”®  Apon Kpamep (Aron Cramer), mNpejiceiHWK W W3BPIIHH JHPEKTOP
[MocnoBHoT cBeTa 3a ApymiTBeHy oaroBopuoct - bBCP-a (Business for Social Responsibility),
cMaTpa Kako MHOTa BelluKa npeay3eha 00aBibajy cBoje MOCIOBalkE Yy 3eMJbaMa y KOjuMa caMme
JIOKAJIHE BJIACTH HE MOIITY]Y 3aKOH. YTIpaBo Ccy Ta npeayseha cnpeMHa J1a oJAUrHy CBOj Iiac

>32 puri¢, D. (2011): "Potencijali za dinamiziranje saradnje zemalja zapadnog Balkana i njihovog priblizavanja
EU", U: Grandov, Z., Jakupovi¢, S. (ur.), Zbornik radova: | Medunarodni naucni skup o ekonomskom razvoju i
Zivotnom standardu, Banja Luka, 23-24. septembar, Banja Luka: Panevropski univerzitet “APEIRON”’, str. 152.

>3 Ministarstvo odrzivog razvoja i turizma (2013): Politika za drustvenu odgovornost Crne Gore, Podgorica:

Ministarstvo odrZivog razvoja i turizma, Decembar, str. 31.

>3 Singh, A. (2010): "The Big CSR Debate: Is Responsible Capitalism a Farce?" Forbes Magazine, 21. centembap.

HoctynHo Ha: http://www.forbes.com/sites/csr/2010/09/21/the-big-csr-debate-is-responsible-capitalism-a-
farce/, npeyseto: 26.10.2014.

>3 Crook, C. (2005): "The Good Company: A survey of corporate social responsibility', The Economist, 22.

jaHyap. MNpema: Nelsen, J. (2008): CSR and Public Poblicy, new Forms of Engagement between Business and
Government, Corporate Social Responsibility Initiative Working Paper No. 45, Cambrige, MA: John F. Kennedy
School of Government, Harvard University, p. 3.

>3 http://www.123helpme.com/wal-mart-and-corporate-social-responsibility-view.asp?id=163956, npey3eTo: 26.10.2014.
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1 Ja ce Gope 3a MOBOJBIIAGE YCIOBA M HOCIOBHOT amOujenta.”’ Towm Jlesur (Tom Levitt),
OMBIIM YIaH Ja0ypUCTHYKE MapTHje, Ue joIll Jajke yKazyjyhu Ha To 1a ‘’npemys3eha He Tpeba
Ia najy cBoj CKpoMHH iompuHoc Beh ma mpeysmy Bohereo.”** IlocimoHu cektop, cMmarpa
JleBuT, MMa J0BOJbHO pecypca (HOBIIA, MEeXaHH3aMa, 3Haba, HCKYCTBA, BEIITHHE U CHEPrHje)
Ja ce cyouyd ca HajsehwM rio0alMuM HM3a30BMMa 32 pa3jiMKy OJ JIp)KaBe Koja je 4ecTo
HeMohHa.

Yecro ce aemana jia npeayseha 1ajy MHOTO BUIIIE HOBIIA Y IIPOMOBHUCAY OJrOBOPHOT
MOCJIOBamka HETO IITO 3aUCTa OJIrOBOPHO Tociyjy. Ocnamame OBOT KOHIICTITA UCKJBYYUBO Ha
TeMeJby OOPOBOJHHOT MOHAIIaKka, OTBapa MPOCTOp 3a MaHWmynanujy. Tako ce HajBehun
cBeTcKku TproBuHcku nanai, Bommapt (Wal-Mart stores, Inc.), decro Hamasu Ha yaapy
KPUTHKE jaBHOCTH 300T JIOIIEr TpeTMaHa 3aloCIeHUMX KaKO Ha aMEepHYKOM Tako W Ha
MHOCTpaHOM TpKHIITY.”>> HamMme, 360r HHCKMX 3apaja, 3allOCICHH YeCTO HeMajy
3IIPaBCTBEHO OCUTYpAamEe M pajie JBa Mocia jep HUCY Y MOTYNHOCTH Ja mpexpaHe MOPOIHILY.
OBakaB HauMH MOCJIOBaWka BENMKHUX Mpedyszeha moropiinaBa CUTyalH]y Yy 3ajeHULU Y KOjOj
MOCIYjy.

VY wu3BemTaj Koju je nocraBwia Xpuinhanka nomoh (Christian Aid), mHaBomu ce kako
myntuHanunonanto npaysehe Illen (Shell), TBpau kako je mobGap KOpHOpPAaTHBHHU KOMINHja a
3ampaBo HE Mpeay3ruMa aJIeKBaTHEe Mepe Haa30pa M KOHTPOJIC U3NMBamba HadTe y 3eM/bama y
kojuma nocayje.”** Hazawe, Bputnm Amepuxen TaGako (British American Tobacco), tpuu
Kako 00e30ehyje oOyky m ompemy dapmepuma, mok dapmepu y Kennju u bpasuny TBpae
cynporHo. Koka kosia (Coca-Cola) TBpau na OArOBOPHO KOPHUCTH BOAY KAao MPOHM3BOIHU
pecypc. MelyTuM, OBakBHM IOCIIOBA-EM OBAj TUTAHT y MHIIUjCKUM (QHiIHjajiaMa UCYIIHje U
saraljyje Gymape.”*’ OBakBo mMoHamame npeayseha cyrepuine 3aKOHOZABIMMA 1a CE HA
JPYIITBEHO OJrOBOPHO IIOCIOBaWm€ IJIeJa Kao Ha KOMIUIekcaH ¢eHoMmeH. OHpe rne je
npexy3ehe HeMohHO WM HE KelM 1a MHTEpBEHHMIIE, Ap)kaBa TpeOa OWUTH TIIaBHH CTOXEp Y
Kpenpamy MOCIOBHE KIMME JPYIITBEHO OJrOBOPHOT ITOCIOBAhA.

Wnaxk, y mocienme BpeMe, TPXKHINTE caMo IMOJACTHYE mpenayzeha na ce JpyHITBEHO
OJITOBOPHO TIOHAIIAj]y pajy CTBapama MO3UTUBHE mepleniyje y jaBHoctu. [Ipodecop Kpkau
HaBOJM KaKo Cy y CKOpHje€ BpeMe JAp>kaBa W mpenyszeha 3ameHmiia cBoje ynore, Te Ip)kaBa
caza QyHKIMOHHIIE Kao npenysehe a mpexyseha moctajy momyT apxkase.”* OBo u3 pasiora,
Kako cMmatpa mpodecop, mTo cy mpeay3eha HOCHOIM MPUBPETHOT pa3Boja U Kao TaKBa
MOCTaBJbajy MpaBuia urpe. Mako cy 4enHu JbyIu BETUKUX mpeayseha mpeno3Hanu BasKHOCT

337 Klein, P. (2012): "Why Has Corporate Social Responsibility Stalled?" Forbes Magazine, 22. okTtobap.

HoctynHo Ha: http://www.forbes.com/sites/csr/2012/10/22/why-has-corporate-social-responsibility-stalled/,
npeyseto: 26.10.214.

>3 Brindle, D. (2014): "Corporates can lead on sustainability but there are no ‘good companies yet', The

Guardian, 23. jyn. [octynHo Ha: http://www.theguardian.com/sustainable-business/corporates-lead-
sustainability-no-good-companies-tom-levitt, npeyseto: 31.10.2014.

>3 http://www.123helpme.com/wal-mart-and-corporate-social-responsibility-view.asp?id=163956, npeyseTo: 26.10.2014.

>0 wxx (2004): "Two-faced capitalism", The Economist, 22. jaHyap. [OCTynHO  Ha:
http://www.economist.com/node/2369912, npeyseTo: 30.10.2014.

>4 Lojpur, A., Radovié, M., Petkovi¢, S. (2012): op.cit., pod 392, str. 31.

> Krkag, K. (2007): op.cit., pod 31, str. 462.
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TpeHa capajibe ca AP>KaBOM, CaMO HEKH OJ1 lbMX HacToje 1a My ce npuiarozae. C TUM y Be3H,
CIIPOBE/ICHa HUCTpaKMBama IOKa3yjy kako 65% mupekropa cmarpa nga Tpeda OCTBaApUTH
MIPOAKTUBHY Capajiiby ca JAPKaBoM, 0K cBera 38% To CTBapHO YHHHU.

HpxaBa Tpeba ja KOpHUTyje CBOJy CTpaTEHIKy W]y Ha OCHOBY HIECHTH()DHKOBAHUX
MOKPETauKUX CHara mpomMeHa. EMuHeHTHH mpodecop MapKeTHHTa y CBOjOj Kibu3u "Pememe
3a 86%" (The 86 Percent Solution: How to Succeed in the Biggest Market Opportunity of the
Next 50 Years), Maxajan (Vijay Mahajan) numre: “’J[p>xkaBa He cTBapa MMOCJIOBHE MPHIIHKE.
[Ipenyzernur crBapajy npuiuke. llta rom nma npkaBa paad, Mopa Ja CTHMYJIUIIE
Mpeny3eTHUIITBO. Ha OBOM M3y3eTHOM KOHKYPEHTHOM TPIXKUIITY BAXKHO j€ KOJU MPETY3eTHUK
1Ma GoJby HE]y, KO 3Ha j1a je 6oibe peanusyje.”*

Hacynpor oBoM cxBaTamy, IIOCTOjU BEpPOBamkE€ KAaKO JPYIITBEHO OJATCOBOPHO
mocioBame mpeayseha Moke JOBECTH O HEOATOBOPHOr MOHamama y 6ymyhrocti. ®
3aroBOpHUIIM OBE TEOPHje IPYIITBEHE OJrOBOPHOCTH CMaTpajy Kako OJAroBopHa mpexyseha
MMajy HEKy BPCTY aKyMYJHPAaHOT ‘’MOpPAJIHOT KpeAauTa’ 3a KacHHje HEEeTHYKO IOHAIIAbE.
OBoMme mjie y PUIIOT CXBaTame Ja je JbyAcka MpHUpo/ia TakBa Ja ce HEMpPecTaHO MPEUCITUTY)e
COIICTBEHO IMOHAaIIame u Oamancupa n1o0po u yome. Tako cy HeKa MCTpakMBama MOKa3aia
KAKO Ha CBAKMX II€T [IO3UTHBHKX aKLMja, 101431 jeHa HeraTueHa.>*® [10CTOje HCTpaKHBarba
KOja IMOKa3yjy Kako y MHOTHM 3eMJbaMa, HakoH ekoHomcke kpuse 2008. roaumne, crereH
MoBeperba APYIITBA y MyJITHHAIIMOHAIHA Mpeay3eha Huje Ha 3a710BoJbaBajylhieM HUBOY (MCIO
55%).547 [Ipeny3eha Hucy ycmnena aa UCIyHE CBPXY TPaJAUWIMOHAIHOT KOHIIETITA JPYIITBEHO
OJITOBOPHOT TOCIIOBama IpeMa EKCTePHHUM HWHTEPECHO-YTHIQjHUM rpynama, Te BehuHa
cMmartpa Kako cy npenyseha rpam3uBa u a ce 6orare Ha padyH ApPYIITBA.

VY ycnoBuMa CI0XKEHUX CIIONHjaTHUX, APYIITBEHUX M KYJITYPOIHOIIKHX OJHOCA YUHH
ce Ja Cy JlocajJallllbe aKTUBHOCTH Mpeny3eha M Biaje Ha MOJbY APYIITBEHO OJOTOBPHOT
nocioBama HeedukacHa. M3ocraje Kpewpamwe onpkuBe miuatdopme 3a Behy adupmanujy
JOYTOPOYHOI CTPAaTErujcKOr MpUCTyHa APYIITBEHO OATOBOPHOM mocioBawy. OTBapajy ce
MHOTE JWJIeMe Y TOTJIey YJIOTe JIp’kKaBe Kao CTpOKepa MPUBPETHOT pa3Boja. Y KOHTEKCTY
OBHX M3a30Ba, MOTpebaH je MHOBATMBHM MOJIEJ MOJPIIKE Of CTpPaHE JP>KaBHOI CEKTOpa y
pemaBamwy OpojHUX ApymITBeHUX mpobnema. IlotpebHO je 00e30eauTH AenoTBOpaH
COLIMjaJIHU JMjaJIoT, MHTETPUCABE CTPATEIIKUX NPHHLAIA ¥ IIPaBHH OKBHP, Kao H ’ycBajame
3aKoHa Koju he 6utu rI06aTO HpI/IMeHJ'bI/IBI/I."5 8 HcnpasbambeM aHOMaIWja y IPYLITBEHO]

>* Browne, J., Nuttall, R. (2013): "Beyond corporate social responsibility: Integrated external engagement",

McKinsey Quarterly, McKinsey & Co., March. [octynHo Ha: http://www.mckinsey.com/insights/strategy/
beyond corporate social responsibility integrated external engagement, npey3eto: 05.11.2014

>* Trbovi¢, I. (2011): ”Domaca preduzeda i izazovi globalne konkurencije”, 17. mapr, ilijatrbovic.wordpress.com
[Blog]. OoctynHo Ha: http://ilijatrbovic.wordpress.com/2011/03/17/gost-bloga-dr-dejan-dordevic/, npeyseto: 06.11.2014.

>* Ormiston, M. (2013): "Companies' CSR policies may be leading to corporate irresponsibility", The Guardian,

10. peuembap. [LocTynHo Ha: http://www.theguardian.com/sustainable-business/comapanies-csr-policies-
corporate-irresponsibility-new-study, npeyseto: 31.10.2014.

> Ibid.

> Pporter, M., Kramer, M. (2006): "Strategy and society: The link between competitive advantage and

corporate social responsibility", Harvard Business Review, December, Vol. 84, No. 12, pp. 78-92. Mpema:
Browne, J., Nuttall, R. (2013): op. cit., pod 543.

> durap, H. (2010): "OpywTBeHa ogrosopHocT npeayseha: O HenpuxBaTakba 40 MHTErpuUcakba Yy NOCAOBHY

cTpaTernjy", Teme - Yaconuc 3a dpyuimeeHe Hayke, Huw: EkoHomckn dpakryntert, Vol. 34, No. 2, str. 571.
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CBECTU M Yy 3aKOHOJABCTBY, CTBapajy ce€ peajHe NPETHOCTaBKE 3a YCIOCTaBJbambe
(GbyHKIIMOHATHE TpXKUIIHE eKoHomHje. OBakaB MPUCTYN 3aXTeBa PEKOHCTPYHCAHmE yJore U
3aJaTka Jp)KaBHOT CEKTOpa KOjU HE CM€ HMMAaTHh anTepHaTuBy. TaMo rae cy JpKaBHE
UHCTUTYIMje clabe U The je pa3yMeBame IMOJUTUYKE M IOCIOBHE OATOBOPHOCTH T'OTOBO
Hemoryhe, muTame je BpeMeHa Kajga he HemoBOJPHO JEJOBATH HAa €KOHOMCKE M COIIMjaiHEe
nepdopMaHce Kao U Ha LEJIOKYITHA IPUBPEIHU HAIIPEIaK.

[lpeucnuTrBame JpKaBHUX MOJUTHKA y oOjacTiMa Ha KoOje yTHYe KOHIENT
APYIITBEHE OATOBOPHOCTH, pa3BHjarbeé CBEOOYXBATHOI IUIaHA aKTUBHOCTU BE3aHOT 32 OBA3]
KOHIICTIT, UMIUIEMEHTAIMja aKiija U KOHTUHYEIHO CIPOBOleme MOHUTOPUHTA, MOXKE Jajbe
yTUIIATH Ha CTBapame jJETHOI MHCTUTYIHOHAJIHOT OKBUpA 3a JAPYHITBEHO OJIOBOPHO
MOCJIOBamke. Y IMJbY pellaBamba TAPTeTUPAHUX APYIITBEHUX, €KOHOMCKHUX M EKOJIOIIKHUX
npoOiema, apkaBa Tpeba Ja mpuMmemyje onpelheHe 3akoHcke perynatuBe. OBO ce HAPOUUTO
OJTHOCH Ha TIOpPECKE OJIAaKIIMIIE 32 JOHALMjE€ M XyMAaHHUTAapHU pajJ Kao W yBOheme cucrema
HarpaljuBama 3a U3y3eTHA OCTBApPEHa y OBOj 00JIACTH.

JpyITBeHY OATOBOPHOCT Tpeba mocMaTpaTH Kao He3a00MIIa3Hy KapaKTEPUCTHKY
nporeca TpanchopMalje MPUBPETHOT CHCTEMa TJe HEBIQJAMHE OpPraHM3alfje MOTY OUTH
MOhHO cpeACTBO MMIUIEMEHTAllM]je KOHIENTa IPYIITBeHe OAroBopHOCTH. OBO U3 pas3iora ITo
HEBJIAJIMH CEKTOP 3aXTeBa Kpenpame KOHCHUCTEHTHE MaTtdopme 3a nedpuHucamke MexaHn3ama
y OBOj 00JiacTU. Y CIOCTaBJbamke IMjajora U CTPATEeLIKUX MapTHEPCTaBa ca 3aMHTEPECOBAHUM
cTpaHaMa (HEBJIQJMHUM OpraHM3alujama, npeaysehnmMa, akaaeMCKOM 3ajeHHUIIOM, MEIHjiMa
uTn.) uMahe 3a pe3ynTar pacroyiararbe CBHM pecypcuma (M3BElITajuMa, JTOKYMEHTHMa W
aHaJM3aMa), HEONXOJHHM 3a e(pHUKacHy MMIUICMEHTAlUjy OBOI KoHIenTa. To je edexran
HAYMH JIa Ce YHAIIPEIU pPa3yMeBambe BAXKHOCTH OBOT MTUTAMA.

300r cBera rope HaBEJEHOI, jaCHO je Ja HU jelaH TPXKMUIIHM aKTep HE CHOCU
Toje/IMHAYHY OATOBOPHOCT 3a caBpeMeHe apymTBeHe mpobmeme.”’ ITocioBame cBake Of
MHTEPECHUX Tpyla MOCIEIUYHO KPEeupa TP)KUIIHY PEaHOCT y KOjoj Ce Mperiuhy CloKeHH
JPYIITBEHO-€KOHOMCKH MPOOJIeMH. Y 3aBUCHOCTH OJf €KOHOMCKHX W JIPYIITBEHHX TOKOBA U
MOJUTUYKOT MUJbEa, 3a MOACTUIAKE M pa3Boj APYUITBEHO OJrOBOPHOI IOCIOBamba
HEOIXOJHO j€ YKJbYUMBAaWmE CBUX HWHTEPECHO-YTHUIAQjHUX Tpyla — jaBHOT, MPHBATHOT H
HEBJIAJIMHOT CEKTOpA.

Kpuza je ykazana Ha mnorpeOy mpoHanaxema peliema Koje he o00e30equtu
nmojiyiapame MHTepeca npeayseha u apkaBe Ha MHKPO M Makpo HUBOY, IITO he goBectH 10
OIITHMAIIHOT HHBOA APYIITBEHE OArOBOPHOCTH. " OBAKAB HHPEIPHCAHHU IPUCTYII APYLITBEHO
0JIOTOBOPHOM TIOCJIOBamy TOJpazyMeBa Kojabopalnjy npeay3eha, kKao opraHm3aidje Koja
CIIPOBOAM OBAj KOHIENT, U AP)KaBe Koja IPaTH M KOHTPOINIIE MoHamambe npexyseha.” To
HE 3Ha4M 3aHEMapHBamkE CONICTBEHUX Mpobiema Beh nmoajennako Gpoxkycupame u Ha IpodemMe
rII00aTHUX pa3Mepa y by MpeBa3uiiakerha COIMjaTHOT rafna. JeInHO Ha Taj HAUMH MOXKeE ce
OJITOBOPHUTH M3a30BHMa U MPHIKMKaMa Koje Taobanmu3aiyja Hamehe.

>* Ludescher, J., Mahsud, R. (2010): "Opening Pandora’s Box Corporate Social Responsibility Exposed”’, The
Independent Review, Vol. 15, No. 1, p. 128.

> durap, H. (2010): op. cit., nog 548, ctp. 571.

1 |bid.
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4.3. OMHOC MPEAY3ERA U 3AILITUTA )KUBOTHE
CPEJVHE

JunamMuuHo A€jcTBO aKkTopa OKpYyXKema je o0enexmio moderak 21. Beka Koju ce,
Moxe ce pehu, TeMesbM Ha HEAOBOJHHO ApTHKYJIMCAHUM HoTpedama IpYIITBA, TI00ATHUM
anocTpoupameM HEEKOJIONMIKOI HauyuHa TI0CJIOBakha, IMPEKOMEPHO] MOTPOUIHBH Kao H
JNECTPYKTUBHO] TEXHOJOIIKO] PEBOIYIHjH. 3apaJ MaKCUMHU3Hpama MpopuTa, MHOTA BEIUKA
npenyseha mocioBajga cy Ha JPYIITBEHO HENPUXBATJBUB HauWH. TOKOM BpeMEHa KHBOTHA
cpeanHa OWBa yrpojkeHa IocioBameM mnpenyseha mro pesyntupa cBe BehoMm KOTUYMHOM
OTIa/Ia, TOKCHYHUM EMHCHjaMa y Ba3[lyXy W BOJHU, IPETEPaAHOM YIOTPEOOM MPUPOIHUX
pecypca u cBe BehoM moTpommoM eHeprije. HEeMUHOBHO je OKPEHYTH ce pa3MHUILbamky, Y
KOM TIpaBIly KPEHYTH KaKO TOCIIOBHE aKTUBHOCTH HE O OMIIe CyIpOTCTaB/bEHE EKOJIOTH]H.

WNunycTpujcka TpOM3BOAKBA HMMajla je 3a MOCIEAHIy HEPAalMOHAIHO TPOIICHE
IPUPOJHUX pEcypca M MacOBHO HapyllaBame OajlaHca 37paBOr €KochucTeMa He Boaehu
pauyHa o Oynyhum reHepaunujama. AKO ce MMa y BUAY Jia je JKMBOTHA CPEIMHA H3BOP
cHab/eBama NMPHUPOJHUM pecypcuMa Ipeay3eha HEONXODHUM 3a IIOCIOBame, jaCHO je jaa
Tpeba noceOHy Nnaxkiby IMOCBETUTHU OBOj 00JacTu. YIIpaBo jeAaH o]l ceun(UYHUX aclekaTta
MpUMEHE KOHIENTa JAPYIITBEHO OJrOBOPHOT MOCIOBamka Mpeay3eha jecTe 3alTHTa KHUBOTHE
CpenMHe Kao IMOCIOBHH MMIIEpAaTHB KOjU 3aXTeBa HAIOp y YCIIOCTaBJbamy OanaHca m3mely
OCTBapHBama NMpopUTa U OCUTYpaBamba yCJIoBa 3a pacT U pa3Boj y Aorieanoj Oyayhnocru.

[TokpeTameM APYIITBEHO EKOJOLIKMX IpOjeKaTa MMa 3a LUJb CIIPEYaBaAmBE JlaJber
HacTajamba IITETe W MIUPEHa eKOJIONIKUX MpoldiieMa MTO 3axTeBa ojpehene duHaHCH]CKE
u3natke. Terka eKOHOMCKa CUTyalldja JoBena je 10 Tora aa BehuHa npenyseha ne Oyae y
MOTyhHOCTH JJa “Ma KOHCTaHTHA JIaBama Ha TOAMIIHEM HUBOY. VIHTEpecaHTaH je dwiaHak Koju
je objaBiben y mpectmwxHoM nucty HMumenenment (The Independent), y kome mnurre aa
CMAREHE yNaraka y APYITBEHO OJFOBOPHO NOCNOBARA Y YCUOBUMA EKOHOMCKE Kpu3e
IMPEKTHO yrpokaBa orcraHak mpemyseha.”™ Kako ce maree HaBogw, mpemyseha koja mrene
Ha OBaj HAYMH HHUCY C€ JOBOJHHO IOCBETHJIA OBOM KOHLENTY, Tj. HUCY HJIEHTH(HKOBaIa
peNieBaHTHE acleKTe MAPYIITBEHE OJrOBOPHOCTH TPHIMKOM H3pajie CTPATEIIKOT IUIaHa
pa3Boja. MelyTuM HHje camo Kpu3a U3roBop Beh U HEAOCTaTaKk CBECTH O OMIUTEM 100pY Kao
Y HEU3aWHTEPECOBAHOCT 3a OBaj MPOOIIEM.

Mebhy npenysehuma mocroju pas3iMka y cXBaTamby 3Hadaja >KMBOTHE CpPEIUHE Y
3aBHCHOCTH O] Pa3BHjEHOCTH CBECTH MEHAIMEHTa mpeay3eha W CBUX 3alOCIEHHX O OBOM
npobnemy. Mmajyhu y Buay HaBeJeHO, BaXKHO j€ HAIIOMEHYTH KaKO j€ 3a )KMBOTHY CPEAMHY
BEOMa BakKHA CBAaKOJHEBHA AaKTHBHOCT y TPAaBIy CUCTEMATCKOT IUIAHWpama, MEpema H
yHanpehema. Mako Manu, KOHTUHYHpaHH IPOjeKTH MOry jaatu Behe edekre y onHOCY Ha
BEJIMKE €KOJIOIIKE MPOjeKTe TUCKOHTUHYEIHOT KapaKkTepa.

>>2 Wigley, A. (2011): ""Can CSR weather the recessionary storms?”’, The Independent, 16. aBrycT. [locTynHo Ha:

http://www.independent.co.uk/news/business/sme/can-csr-weather-the-recessionary-storms-2338561.html,
npeyseto: 06.11.2014.
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Jlok mojenuHU ayTopu cMaTpajy Kako j€ 3alTHTa XMBOTHE CpEIUHE JPYIITBEHO
OJITOBOpHA aKTHUBHOCT Tpedy3eha Koja 3a MoOCienuIly MMa caMo ToBehame TPOIIKOBa
MOCIIOBaba, MOCTOj€ W OHU KOJU CMaTpajy Ja OBaKBE HWHUIMjaTHBE JOBOJE O IMOpacTa
€KOHOMKCHX TephopMaHCH npeny3eha.5 3 ITocToje aprymMeHTH KOjU yKa3yjy Ha Ta4yHOCT 00e
TBPIIE, I JaHAC j€ jaCHO Ja Ce HEOATOBPHO IMOCIOBAaE KaKibaBa M HE OMpaIlTa.
[Ipenyzeha koja He pearyjy KacHO W Jelyjy HPOAKTHBHO, MOTY HCKOPHUCTHTH IOCJIOBHY
MPUIIMKY [0 OCHOBY yTHIIaja KOjU OCTBAapHjy Ha APYIITBO, T€ HA TAj HAYWH CMABLUTH PU3UK U
TPOIIKOBE, TPUAOOUTH BEpHE IOTpOIIAYe, H3TPAIAUTH HMHUI M OCTBAPUTU IYrOPOYHY
duHanCH]cKy yememHoct.”' OBO je CBAKAKO MHOTO KOMILICKCHH]H 3a[aTak KOjH YKIbY4yje
[IMPE MHTEPECHO-YTHUIIaje TPyIe KOoje MOTY MPUAOHETH YHaIpehemy eKOJOIIKOM KBAJTUTETY
xuBoTa. Ilopen moacTunajHux Mepa Apkase, rpah)aHu y OKBHpPY CBOjUX MoryhHOCTH Tpebajy
JaTy CBOj JOMPUHOC aKTHBHHUM YYECTBOBAHEM Yy aKildjama YHInherma, JOK HEBJIAAHH CEKTOP
Tpeba ga uneHTuduKyje npodiaeme, Mpey3Me akiije 1 KOOpIUHNUPa aKTUBHOCTH.

Jla oBa TemaTuka cBe BWIIE J0OWja Ha 3HAUajy, TOKA3Yjy PE3Yy/ITaTH HCTPAKHBAHA
Koje je cmpoBena jemHa oj Hajehux koHcyntanTtckux kyha Mekunsu (McKinsey &
Corporation Inc.). Haume, on 400 ucnurtanuka, mehy Kojuma cy W aupektopu Boaehux
npenyseha y cBery, Benmka Behwna (dak 92%) ce cioxuia Kako je 3alliTHTa JKUBOTHE
cpenune ropyhu mpobnem 21. Beka.” V HCTO BpeMe, SKONOIIKH CEH3HOMIHE rpyne Boje
pauyHa o edekruma mocnmoBama mpeny3eha kopucrehm mnorpomradky mMoh ga yTudy Ha
noHamawe mnpenyseha. Kao oaroBop Ha oBe mpomene, MHora mnpeny3eha wuHTErpuiry
MPHUHITUIIEC EKOJIOIIKE OJITOBOPHOCTH Y MOCIOBHY CTpaTeryjy npeayseha.

Kpo3 crparerujy 3amrure XHBOTHE cpenuHe Tpebajy ce maeHTtudukoBatu Oynyhu
MpaBIH JIeJIOBamka fpeay3eha y morieny eKoJomKUX nepPpopMaHCH MOCIOBaAka npez[yseha.556
Crpareruja ynpasJbamba 3allITUTOM KUBOTHE CpEIMHE MOpa OUTH aZeKBaTHO (opMyHcaHa y
LUJbY JOTIPHHOCA OMIITEM pa3Bojy ApymTBa. C TUM y Be3u, HOTPeOHO je UICHTU()UKOBATH U
MOCTAaBUTH EKOJIOIIKE IMJbEeBE, TNMPATHTH e(eKTe MHHXOBE peaiu3alrje y3 KOHCTaHTHY
PEBU3H]Y YUHEHEHOT M KOPEKIM]y €BEHTYalIHUX HEeMpPaBHIHOCTH. [IpoakTHBHU MpHCTYH je
HEONXO/IaH, a MojApa3yMeBa Hamop KOju MEHAIMEHT mpeny3eha mpeay3uma Kako OM yTHUIA0
Ha yclioBe HocioBama U edekre npuspehusama y OynyhHoct. Pesyntatu ce mory nocruhu
aKo ce KOHCTAaHTHO paJW Ha yHanpehemwy TIOJMTHKE 3allITUTE JXUBOTHE CpEIWHE Y3
MUHUMH3Hpakhe HEraTUBHUX yTUIIAja, KaKO Ha JIOKAJTHOM TaKo H IJI00aTHOM HUBOY.

[Toen Maxkosep (Joel Makower), HoBuHap W ayTop OpOjHHX KEbHMIa M3 00JAaCTH
€HBUPOHMEHTAITHOT JIUACPCTBA, yKa3dyje Ha Jpyradvje OOJIMKe yTHIlaja TojeauHaa u

> 0 oBome Buaum.: Schaltegger, S., Synnestvedt, T. (2001): The forgotten link between “’Green” and Economic

Success - Environmental management as the crucial trigger between environmental and economic performance,
Centre for sustainability management, University of Lueneburg, p. 5.

>4 Cati¢-Kajtazovi¢, E. (2009): "Neophodnost primene koncepta drustvene odgovornosti preduzeéa u Bosni i

Hercegovini'. U: Zbornik radova sa Internacionalne konferencije ”’Kako upravljati u vremenu krize”’, Tuzla, 03. -
05. decembar, Tuzla: Ekonomski fakultet, str. 115.

> x%% (1991): "The Corporative response to the environmental challenge: Summary Report", Amsterdam,
Netherland: Mckinsey & Co. Mpema: Berry, M. A., Rondinelli, D. A. (1998): '"Proactive corporate environmental
management: A new industrial revolution", Academy of Management Executive, Vol. 12, No. 2, p. 38.

> Krsti¢ B., Vu&i¢ S. (2004): "Merenje ekologkih performansi preduzeéa', Ekonomske teme, Vol.42, No. 4, str.

112.
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npenyseha Ha XHBOTHY cpeaumy.” Hamme, ayTop cMaTpa Kako Jbymd M mpemysehia gecto
ypazie map CUMOOJIMYHHUX CTBAapH. TakaB IMOHAIIAjHH OKBHP YKJbydyje aKTUBHOCTH CMambCHE
yrnoTpede MIACTMYHHX Keca OJf CTpaHe IOoTpollada, IOHUpame cpeiacTaBa mpexyseha y
€KOJIOIIKE CBPXE WIJIM PEaIH30Bambe MOjEAMHUX MPOjeKaTa o/l CTpaHe HEeBIaJAWHOT cekTopa. Ha
Taj HauMH OoHU ocehajy na cy nanu cBoj monpuHoc ApymTBy. OBO jecy 100pu recTOBU KOjUMa
ce TOKaszyje Ja TOCTOjU OCBEMINEHOCT ApYyIITBA O 3HAYajy EKOJOIIKMX WHHUIIM]aTHBA.
Mebhytum, pemaBame KOHKPETHHX IMpoOjieMa 3aXTeBa KOHTUHYEJIHE AaKTUBHOCTH y JTyXKeM
BPEMEHCKOM TIEpUOJTY jep ce e(heKTH HE MOTY TPEHYTHO OCETHTH. AyTOp Jlajbe HaBOJH, KaKO
cy HajBehu 3a0kpeT HanpaBwiu ruraitu kao mro cy Hajk (Nike), Meknonanac (McDonald'’s)
u Bonmapt (WallMart), jep ce u mopea OpojHHX KPUTHKA APKE CBOTI CKOJOIMIKOT Kypca KakKo
OM OJrOBOPHIIM M3a30BHMa KOj€ HaBEJCHE NMPWIMKE MOCTaBibajy npen muMa. OHU HACTOje
OYYyBaTH MJIM OCTBAPUTH KOHKYPEHTCKY MPETHOCT ycpeacpehuBameM caMo Ha OHE CETMEHTe
MOCJIOBamka Y KOjMa MOT'Y OCTBapUTH BoJichy MO3HIIM]jy Y3 IPUXBATIBUBE TPOIIKOBE.

bpojuu Qakropu yTHuy Ha KpeHpame MOBOJBHOT aMOMjEeHTa 3a 3aIUTHTYy >KUBOTHE
cpenuHe. Mely 3HavajHHjUM Cy. 3aKOHCKA peryjaThBa JpkaBe, KYyJITYpHO Hachehe,
TOHAIIATbE TPXKHIITA, ACTATHOCT M BEIMYMHA rpemy3eha i ap.”>° Aktepu Koju uMajy Hajselin
yTunaj y o0nactu odyBama M yHarpelema KUBOTHE CpeluHE jecy Ip>KaBHH, MOCIOBHHU U
HeBnaguH cekTop. C TUM y Be3u, Tpeba yJOXKUTH Harop y cMepy Kopuihema CUHEPreTCKUX
eexaTa BUXOBE capajmbe Y IUJby HM3HAJAKEHa HOBUX pelIea 3a EKOJIOIIKE Mpodiieme.
VYciloB KOju ce MOpa HMCIYHHTH M OJ KOra CBE IMOYHIbE jecTeé CTa0MJIHOCT MHCTUTYIHja
3ay)KCHHX 3a JIOHOIICH¢ U PUMEHY MPOIKCA U CTpaTeTHja 3a 3aIITUTY KUBOTHE CPEIMHE.
Jp>kaBa Tpeba Ja moapkaBa Kaj rol je Yy MOryhHOCTH IPOjeKTe 3alITUTe )KUBOTHE CPEINHE.
Awmepuuku npenceauk bapak O6ama, 3amarao ce 3a 3alUTUTY >KMBOTHE CpEAMHE
00e30eTUBIIN pa3He MMOJICTHIIAJHE Mepe U MHCTPYMEHTE KOjUMa ce YTUIAJI0 Ha (PUHAHCHUpambe
HOBHX aJTepHATHBHIX W3BOPA CHEPrHje W 3eieHe Texnomormje.”>’ Obama HaBoam kako: “He
MIOCTOjH JETMHCTBEHHU KOpaK KOjU MOXKE Jla U3MEHHU edeKkaT KIMMATCKUX IpoMeHa. MejyTum,
KaJ je y MHUTamy CBET KOjU OCTaB/baMO CBOjO] JIEIH, AYI'yjeMO UM Ja YYUHUMO CBE ILITO
MoxemMo“%, 710]1aje OH.

Mexknonanac (McDonald’s), ce HenaBHO NUPUKIBYYHO TIIO0ATHO] WHHIU]aTHBU
“’ Anmjanca xkumaux myma” (Rain Forest Alliance). Haume, muxoBu pectopanu Hyae Kady
KOja MOTHYE ca €KOJIOIIKUX (hapMH, a y OKBUPY KOJUX C€ MOIUTY]y CBH €KOJIOUIKH CTaHJIapIu
npomsBozme.”®! KomsymupameM kade OBOT MpexpaMOCHOT JaHIa PecTOpaHa MOTPOIIAYH
71ajy CBOjy MOIPIIKY 3aIlTHTH KUBOTHE cpeauHe. Kako tBpau Pajuep Xanrcrman (Reiner
Hengstmann), aupextop 3amykeH 3a TJIOOATHHM JIaHAIl HCIIOPYKE CBETCKOr IMpou3Bolaua
crioptcke onpeme [lyma (Puma), panuje ce HUje MHOTO BOAMIIO PadyHa O )KUBOTHO] CPEIMHU
1 E€KOJIOIIKUM CTaHJIap)II/IMa.562 3aro je 2010. roguue [Tyma mokpeHysa mpojexar moan3ama

337 Gunther, S. (2012): "Why Joel Makower Is Optimistic About The Future Of Green Business’”’, Forbes

Magazine, 03. maj. [loctynHo Ha: http://www.forbes.com/sites/eco-nomics/2012/03/05/why-is-joel-makower-
optimistic-about-the-future-of-green-business/, npeyseto: 17.10.2014.

%8 |bid.

> Smart kolektiv (2009): Volontiranje zaposlenih, Beograd : Smart kolektiv, No.2, str.28.

> http://www.ekologija.rs/obama-najavio-mere-protiv-klimatskih-promena, npeyseto: 22.10.2014.

**! http://mcdonalds.rs/zastita-zivotne-sredine-i-rain-forest-alliance/, npeyseto: 19.10.2014.

>%2 Beker, A., Ivanovi¢, I. (2013): op. cit., pod 374.
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EKOJIOIIIKE CBECTH, T€ JaHac TaKyje CIOPTCKY OmpeMy y OuopasrpauBHUM KyTHjaMa H
mpecTaje ca yrnoTpeooM IIacTUYHUX Keca.

Jla je yTuIlaj HEBIAIUHOT CEKTOpa 3HAYajaH y OBOj obOjactu mOTBplyje M3BEUITA]
I'punnuca (Greenpeace) o TOKCHYHHM OTpPOBHMa KoOju Cy mpoHahenun y oxehu cBercku
peHOMHpaHUX Mpou3Bohaua TexcTuiHe onehe u odyhe mely kojuma cy: 3apa, Hajk (Nike),
Masro, beneron (Benneton), Bukporua cuxper (Vistoria’s Secret), XuM (H&M) u npyru.>®
VYcnen ce Behe rimodanHe KOHKYpEHIMjEe U MPUTUCAKA MOJHE MHIYCTHjE, a Y HAMEpPH Jia ce
MOHY/IM IIUPOKHU JIUjaria30H OJCBHUX IMpPEIMeTa 10 HUXKOj KOHKYPEHTHO] IICHH, OBE MOJIHE
kyhe cene CBOjy MpOM3BOABY Y 3eMJbaMa Yy pa3Bojy. OBle cy Cy 3aKOHH KOjuMa Ce€ IITHTU
KMBOTHA CpeJMHA W TpaBa paaHuka Hajuemhe Beoma cinabu. Ox CBHX IOMEHYTHX
TPrOBUHCKHUX JIaHAIlA JeUHO ce ornacwia 3apa. OBo mpeaysehe ce TOM NPUIMKOM 00aBe3ajo
na he najkacuuje no 2020. rogrHe YKIOHUTH CBE TOKCHYHE MAaTEPHje M3 CBOjUX MPOU3BOJIA.
Ocrazne monHe Kyhe HUCY Jajie CBOj KOMEHTap.

O TOMe KaKo je HeOITXO0/THO 3aJIarame 3a eKOJIOMKY (rI030(Hjy MOCIOBaka, TOBOJHHO
roBopu komenrtap Ilona ITommana ((Paul Polman), mupekropa Yuunerepa: ‘’Kacho je 3a
necumusam”.>®®  Jlerpajanmja KMBOTHE CpEAMHE [UPEKTHO YIPOXABa IPHBPELHE U
JpYIITBEHE aKTUBHOCTU. Y MHTEPECY CBaKoOr mpeiay3eha je na o0imuKyje cBOje CBAKOJHEBHE
JPYIITBEHO €KOJIONIKEe aKTHMBHOCTH, T€ Ha Ta] HAYMH OCBaja HOBE MpaBIle Oyayher pasBoja.
Tako je ¢paniycko npeaysehe Buren (Vittel), Boxehn npoussohau daammpane npuposne
M3BOPCKE BOJIE, OCAMJIECETHX TOAMHA MMajio Mpobiem ca 3araljemeM H3BOpa O] CTpaHe
JIOKaJTHUX HOJ'LOHpI/IBpeI[HI/IKa.SGG OBo npeny3ehe Ouio je mpunyheHo na npeuninrhaBa Boy U
THME M3TYyOU MpaBo HaTMHCca “‘TpHUpoIHA U3BOpcKa Boma”. Crora je Buren cripoBeo mpojekar
npyxamwa (UHAHCHJCKE M CTPYYHE MOMONM MOJHONPUBPETHHUIIMMA Y IUJbY HOUIYMJbaBarkha
CIIMBOBA U3BOpA U CMamkEembha yrnoTpede MecTUliuaa y ToM Kpajy.

EKo0IKO OATOBOPHO TMOCIIOBAalkE TOApasyMeBa IPEBA3MIAKEHE MHHUMATHHUX
CTaHJapAa y OBOj 00JacTH MOCIIOBama, MPOMEHY HauMHA MOCIOBamba U PasMULLbAKA Y
[IEJIOKYITHOM JKMBOTHOM IIHMKIYCy TpPOW3BO/Aa OFf pa3Boja Ta JO0 HEroBOr IOTITYHOT
YHUIITEHA, [JOCTaB/balkbhe EKOJIOIIKMX M3BEIlTaja O MPOU3BOAMMA KOjU IOCIe YHoTpede
MOCTajy MOCeOHU TOKOBH OTmnaza (ryme, 0aTepuje Wi akyMysIaToOpH, IPOU3BOIN KOJH CallpiKe
a3oect). L{usb je na ce yonake HEraTHBHE UMILIMKAIIM]E TOCIOBHOT MPOIieca Ha OKOJIMHY.

JlaHac je cBe u3paxkeHH]ja €KOJIOIIKA JUMEH3H]ja MocIoBama npeayseha koja ce ornena
567
Kpo3!

- 3allTUTY )XKUBOTHE CPCAUHC Y3 CKOHOMHWYAH HAYHH ITOCJIO0BAKA,

>3 x%x (2012): ”Puma postaje ekoloiki svesna”, Eko kuce, 10. okTobap. [locTynHo Ha:
http://www.ekokuce.com/vesti/proizvodi/puma-postaje-ekoloski-svesna, npeyseto: 19.10.2014.

*%* http://www.politika.rs/rubrike/spektar/zivot-i-stil/Mnogo-zrtava-firmirane-odece.lt.ntml npeyseto: 19.10.2014.

%6 Heywood, S., Smet, A., Webb, A. (2014): op. cit., pod 516.

> Smart kolektiv (2009): op. cit., pod 559, str. 24.

%7 Jele¢a, A. (2008): "Eko-kontroling u svetlu druitvene odgovornosti". U: X! Internacionalni simpozijum

SymOrg “ MenadZment i drustvena odgovornost”, Beograd, 10-13. septembar, Beograd: Fakultet
organizacionih nauka, str. 3.
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- paloHaIHy ynoTpeOy eHepruje u MaTepHjania,
- Boheme pauyHa o ynoTpedu MpupoJHHUX pecypca,

-OCTBapuBame OoJbe pemyTanuje mnpeay3eha a Tume U Behe KOHKYpPEHTCKE
CIIOCOOHOCTH,

- e(hUKacHO JOHOIIEHE EKOJIOMIKUX OJJTyKa,
- TPAHCIIAPEHTHO MOCIIOBAKE IIPEMa CBIM MHTEPEHO-YTUIIAJHUM TPyIaMa,
- pa3Boj ¥ UMILIEMEHTAIIH]Y TIOJUTUKA U Mepa 3a 0UyBamkE )KUBOTHE CPEIHNHE,

- MIOCTU3alke KOHKYPEHTHOCTH HAa OCHOBY BEJIMKOI Opoja €KOJIOLIKUX MPOU3BOJAA U
ycayra.

OcuM Opure o 3alITHTH JXUBOTHE CpeIUHE, MHOra mnpeay3eha cy ce HpUKIbydunia
KaMIlarbi MPOTHUB TECTHpama XHUBOTHIbA Y Ko3MeTHuke cBpxe. Tako ce bomu mon (Body
Shop) npuapyxuo HanopuMa HeBnaguHe opranusanuje Kpyentu ¢gpu unrepuennan (Cruelty
Free Internationale), ma ce momTyje MONMTHKA MPOM3BOIBE KOJOM CE HE YrpokaBa
KHBOTHICKH CBeT.”*° HamMe, HAaKOH CBHX OBHX roamHa Esporcku IlapiaMeHT je moHEo
OJUTYKY O 3a0paHU TeCTHpama Koja je crymwia Ha cHary mapta 2013. rogune. C TuM y Be3H,
ITox Mexkrpusu (Paul McGreevy), jenan on aupekropa bomuimomna, uszjaBuo je: ’OBo je
BEJIMKH ycIex 3a EBpory M Ha caMOM CMO KOpaky 10 UCIybemha uba. byayhHocT nemnote
MoOpa OWTH 0CJIO00jeHa 01 CYPOBOCTH.

bynyhu ycnex npenyseha je HeusBecTaH ako ce MMajy y BUAY camMo (PUHAHCHjCKe
neppopmance mnpenyseha. HeonxonHo je Hamyctutu mocrojehy mocinoBHy ¢uiozodpujy u
IIPUXBAaTUTH HOBE IOCJIOBHE PEAJHOCTH y KOjuMa ce mpeayzehe Mopa MOCTaBUTH Yy HOBOJ
CBETJIN]Oj YJI03H, JOOUTHO OpjeHTHCAHOT TpXKUIIHOT cy0jekTta. [Ipeayzehe mopa mpuxBaTtutu
HOBHU MOJIEIl TOCIOBamka KOjU je Yy CKIaAy ca KEeroBOM TPEHYTHOM CHUTYaIlHjoM y KOjoj ce
HaJla3W, IITO HHjE JIaK 33/IaTaK y YCIOBMMAa HECTAOMIHOCTH TpxwuiHe mpuBpene. C THM y
BE€3U, HEKU ayTopu JePUHMIIY MOJET ‘’HUJaHCH 3€JIEHOT”’, KOJU CE CacTOjU OJ YE€TUPU HHUBOA
eKOJIONIKE OCET/HHBOCTH ¥ OJATOBOPHOCTH MeHAuMeHTa.” [IpBa HHMjaHCa CBETIO3ENCHE je
3aKOHCKM TIPUCTYN KOJU KapaKTepHIle HM3aK HHMBO €KOJIOUIKE OATOBOPHOCTH Ipeny3eha.
OBze ce eKkoJIomIKa OJTrOBOPHOCT mpeny3eha mocmarpa y OKBUpPY mMocTojehnx 3aKOHCKHX
obagsesa. [lpyru, Tp>KUIIHKA OPUCTYH MOAPA3yMeBa BUIIM HUBO €KOJIOIIKE CBECTH MEHAIMEHTa
KOjU HACTOjH OCTBAapUTH KOHKYPEHTCKY MPEAHOCT IO OCHOBY €KOJIOMIKE OJITrOBOPHOCTH Yy
nocioBamwy. Tume cy mpemyszeha ycMepeHa Ha ekoJjouIke npedepeHie norpomraya. Tpehu
MPHUCTYIT C€ OcClama Ha MOTyhHOCT TOCTH3ama KOHKYPEHTCKE MPEIHOCTH 3a/I0BOJHEHEM
eKOJIOIIKMX 3aXTeBa KJbYUHUX HHTEPECHO-yTULAjHUX rpyna. [locneamwy, TaMHO3eleHY
HUjaHCYy MoOjejla 3aroBapajy OHHM MEHallepy KOju Cy y TOTIIYHOCTH OKPEHYTH KOHIICTITY
€KOJIOIIIKE OJIrOBOPHOCTH, HOBOj MapaJUTMH MOCIOBaka KA0 U Kpeupamy J101aTHE BPEAHOCTH
3axBaJbyjyhu WHOBamMjamMa y TexHOJOoruju (He HapymiaBajyhu Tpd TOM EKOJIOIIKY
PaBHOTEXY).

%8 http://www.crueltyfreeinternational.org/en/the-solution/animal-testing-for-cosmetics-in-europe-finally-set-

to-end, npeyseto: 19.10.2014.

269 Freeman, E., York, J., Stewart, L. (2008): "Environment, Ethics, and Business", Business Roundtable,

Charlottesville, VA: Institute for Corporate Ethics, p. 12.
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[Ipobnem 3arahiema >KUBOTHE cpenuHe akTyenaH je Beh mocnemmux 40 roguua.”"”
[Tpuponxu pecypcu jecy 0OHOBJBMBH ajH UX JbYIU TPOIIE Opke O BpeMeHa MOTpeOHOr 3a
BUXOBY perenepaiujy. Hapra u rac ce perenepuiry Bpiio cropo (HOTpeOHO je HEKOJIUKO
MHJIMOHA TOJIMHA), T CE CMaTpajy HEOOHOBJBUBUM PECYPCHMa 32 Pa3iIMKy OJ CHepruje CyHIa
¥ BETpa KOjH Cy HeI0BOIBHO nekopumrheri.”’t Crora je je/iHo o1 pemema TIobaTHo Tparambe
3a moryhHoctuma u pecypcuma. Octaje 0TBOpeHO nuTame: [la im 3amcra mocToju pasior 3a
3abpunyroct? OBO M3 pasiiora ITO CaBPEMEHU CBET OMJIUKYje PEBOJIYLIMOHAPHH HaIpeaax
HayKe U TEXHOJIOTH]je a TUME U MOTYNHOCT Kpeupama HOBUX MOCIOBHUX pecypca.

TpeHyTHa €KOHOMCKa CHTyalldja Ipel MEHAMEHT mpeay3eha mocTaBba BeoMma
030MJbaH 3aJlaTak - ‘“‘CYNCTUTYHCAHkE CKYIUbUX CHPOBHHA je(TUHHJUM, Tj. CHpPOBHHA
NOGHjeHNX 13 IpOoLeca PeLUKIAKe U YIITeaaMa y eHepruju.” % JlaHac ce OTBapajy MHOTe
MOTyhHOCTH 32 yImTeqy Kao W capajikby ca OHUM MHTEPECHHM CTpaHama ca KOjuMa ce MOXe
nohu 110 3ajeTHMYKHUX peliema 3a ojapeheHe mpobOiieMe y o0JacTH KUBOTHE cpenuHe. Y
JIaHANIBE BpeMe apUPMUIILY Ce MPEXKE IMPEKO KOJUX Ce OCTBApYjy MapTHEPCTBA H MPOIIUPYje
capajma usmely npenyseha.”’® Ha taj HaunH octBapyje ce pasmeHa nH(OpMALHja, peanusyjy
ce 3aje/IHMYKU JPYIITBEHO OATOBOPHHM IIMJBEBM M TIpyXKa C€ MOMOh y H3BelmITaBamy U
nHGOpPMHCaky jJaBHOCTH O IMpeay3eTUM akTuBHOcTUMa. OBH MpoOIEeMH THYY CE€ Kako
pa3BHjeHUX TaKO U Hepa3BUjeHUX 3emasba. Wmak, mpemyseha koja cy crmocoOHa Ja OBakKBe
npobieMe KOHTPOJIMITY U JACTMMHYHO PEIaBajy, MOTY padyyHaTH Ha IOCIOBHE pe3yiTare y
nyxeM poky. HaBeneHo yka3yje Ha TO Ja ce MOYKE CTBOPUTH HOBH JPYIITBEHH aMOHjCHT y
KOMe ce MmoboJplname yriena npeay3eha MOBoaM y Be3W ca JAPYHITBEHO OJITOBOPHUM
aKTUBHOCTHMA KOj€ OHO Tpeay3uma.

>70 Uecker-Mercado, H., Walker, M. (2012): "The Value of Environmental Social Responsibility to Facility

Managers: Revealing the Perceptions and Motives for Adopting ESR", Journal of Business Ethics, Vol. 110, No. 3,
p. 271.

*"ISmart kolektiv (2009): op. cit., pod 559, str.22.

2 Muminovi¢, S., Pavlovi¢, V. (2011): "Uticaj koncepta drustveno odgovornog ponasanja na rentabilnost
kompanija", Industrija, Beograd: Ekonomski Institut, Januar-Mart, No. 1, str. 44.

373 durap, H. (2010): op. cit., nog 548, cTp. 580.
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"AKo cBaku JaH BexxOare, curypHo here
n3rnenaru 6osee, ocehahere ce 0ospe 1 Ha
Kpajy, xkuBehere myxe. CIMYHY KOPHUCT
nMahe cBa npeayseha koja omryyde na ce
MPHUKJbYYE IPYIITBEHO] OATOBOPHOCTH.
[Ipeny3eha he usrnenaru 60sbe CBOjUM
MIOTCHIU]jaTHUM KYIIIIIMA,
WHBECTUTOpHMa, Meaujuma. lbuxosu
3aIOCJICHU PaIHUIH, BIIACHUIA U
yIaHoBH ynpase ocehahe ce 6osbe. A
MHoTa npeay3eha Bpae na npemyseha ca
T00OpPOM PEeIyTalHjoM y IPYIITBEHO]
OJIFOBOPHOCTH - OTICTAjy JYKE Ha
tpxumty.” Ounmun Kotrep (Phillip
Cotler)

“AKO KETUIl HW3rpaauTd Opoj, HE BUYH
Ha JbyJe Ja JoBiade rpal)y, He Hapebyj
KaKoO Jla pacrofiesie 1ocao M HE TOXKYPY]
UX. YMECTO TOTa Hay4W WX KakoJa Kyme
3a HEMpPEerJIeHUM U OECKpajHUM MOPCKHUM
IIPOCTPAHCTBHUMA.”

AHTOaH ne Cenr Ex3unepu
(Antoan de Sent-Egziperi)

’CBe IITO je HEOMXOJHO Ja CHare 3Jia
OCBOj€ CBET, jecTe Ja I00pHu JbyAu HE
YHUHE HUIITA.

Enmynn bepx (Edmund Burke)
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5. APYIITBEHO OAI'OBOPHE AKTUBHOCTH
CABPEMEHOI IIPEAY3ERA

MmrieMeHTaIMja KOHIIENTa APYIITBEHE OArOBOPHOCTH mpeay3eha moapasymena
aJICKBAaTHO TUIAHUPALE, YCMEPaBabe U KOHTOJY OJroBapajyhux ApYyIITBEHUX aKTUBHOCTH. Y
MUTamky Cy APYIITBEHO OJTOBOPHE aKTUBHOCTHU KOje mpeay3eha crpoBojie Kako Ou mojpixaie
u3abpaHe jpylTBeHe IuibeBe. . Ha Taj HaunmH, MeHauMeHT mpexyseha peanusyje
JPYIITBEHO OArOBOPHE CTpaTemike IuiaHoBe mpeny3eha. IloTmyHo pa3symeBame OBHX
AKTUBHOCTM Ha CBUM OpraHu3dallMOHUM HHBOHWMA, IbBHUXO0BA MOOCJICIHA IIPUMCHA Kao H
000JbINIAE OPraHU3aIMOHKUX TPOIEypa MOXKE JOBECTU 0 KOHTUHYHUPAHOT MCIIOPYYHBakbha
BPEIHOCTH 3a U3abpaHy HUJbHY IPYITY.

TpaauuuoHan He APYIMITBEHO OJrOBOPHE AKTUBHOCTH Hajuemihe Cy MoJpasyMmeBalie
onpeheHn HM3HOC cpeicTaBa HaMeHmeH JMoHanujama mrto Behem Opojy opranusammja. OBaj
W3HOC YIJIABHOM je OHMO YCIIOBJbEH BEIMYMHOM OCTBapeHOr mpuxona mpemnyseha. Ha Taj
HaYMH Cy Jajbe obaBe3e npeay3eha npecrajane. Huje ce ymarao qonaTHu TpyA y pa3Marpamy
HauMHa KopHIhersa TOHUPAaHHX cpeacTaBa.’ > IIPHIMKOM H360pa APYIITBEHOT LHba KOji fie
ce moapkartd, npeayzehe ce pykoBOAMIO MPABWIOM “MITO je Moryhe Jlakime YYWHH HEIITO
n00po”, HWTO ce CBOAWJIO Ha HACTOjalbe Ja ce ‘JeJHOCTABHO HCIHINE YeK U pellu
npo6rem.””® Tlpexyseha cy m3GeraBama aHraXoBame y pEIIaBary KPYIMHHX M BAKHHX
ApYyIITBEHUX mpobiema (momyT, penuMmo cuue), 300r yBepema ga he ce muMa OaBUTH
JpKaBHE WIN HEMPO(UTHE OpraHu3aIlyje.

JleBeneceTux rojauHa MpoUUIOr BeKa, Nmpeayseha cy mouesa MEmaTu CBOjy IMOCIOBHY
¢unozopujy. Ce Beha mnaxmwa TNOKIamala Ce€ CaBPEMEHOM MOJENy JApYLITBEHE
OJIFOBOPHOCTH KOJU IMOJIpa3yMeBa jelaH HOBM CTPAaTErwjcKu HpucTyn. To 3Hauum na ce
NaXJBUBO AehHHUILY IPYLHITBEHH [IHUJbeBH KOju he ce moapkatu (M300p IpyHITBEHUX IHJbEBa
KOJU Cy IOBE3aHU ca MPOM3BOJOM INpenay3eha winm TpKHUILTEM Ipema KoMme je mpenysehe
ycMmepeHo). Kpo3 HoBU MoJien HocTeneHo ce GopMyITHIy IporpaMu APYIITBEHO OJrOBOPHOT
MocJIOBama U HAYUH Ha Koju he ce oHu cpoBoauTu U npouewmuBaTi. [Ipeayseha ce ce Buie
YKJbYUY]y Y HOJpKaBamy APYIITBEHUX LUJbEBA, HE CAMO KPO3 JOHATOPCTBO Beh U 10 OCHOBY
JyTOPOYHOT aHTa)XKOBama CTPYYHOT 3Hama U BEILITHHA, TEXHOJIOTH]E UP.

Janac meHnanmeHTy npenyseha cToje Ha pacnojaramby OpojHE IPYIITBEHO OJrOBOpHE
AKTUBHOCTH KOj€ MOTY KOpHUCTUTH. Mmak, moTpeOHO je OmpenesuTH ce 3a OHE Koje CYy Y
CKJIay ca JeUHHCAHUM LUJbEBHUMA MOCIOBama. ¥ CyNpOTHOM OH ce mpeay3eha cyouaBana
ca ryOuTKoM (PMHAHCH]CKUX CPE/ICTaBa.

> veljkovi¢, D., Petrovi¢, D. (2009): "Korporativna dru$tvena odgovornost i znaéaj njene promocije", Marketing

- Casopis za marketing teoriju i praksu, Vol. 41, No. 1, str. 36.
> Kanter, R. (1999): "From Spare Change to Real Change: The Social Sector as Beta Site for Business
Innovation", Harvard Business Review, Vol. 77, No. 3, p. 123.

7% |bid., p. 132.
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[TIpumena oarosapajyhux mpununmmna omoryhasa ga ce m3aOpaHH JIPYIITBEHU IUJHEBH
npenyseha edukacHuje peau1143yjy.577 Tako mpBU NpUHIMI IMOJpa3ymMeBa Ja ce 00e30eau
JIYTOPOYHO JIPYIITBEHO OATOBOPHO MoOcioBame npenyseha. C TuM y Be3u, n300p ApyIITBEHUX
nuJbeBUMa koje he mpemysehe moapkaTu je moBe3aH ca OYEKMBAaHUM IpOMEHaMa Ha
TpxkuiTy. IloTpeGHO je ga MeHanMeHT npeayseha nmpatu, aHanu3upa U pearyje Ha MPOMEHe U
TPEHIOBE Y OKpyKery.” © CBpXa OBE aHAIM3E je 1a ce HboMe JeUHHIIC HHTCH3UTET 1ejCTBA
aKTyeJIHUX TMPOMEHAa M NPOIEHM Ja JHU MPEACTaBJbajy MOTYNhHOCT-IIAHCY WJIM OINAacHOCT-
orpanuueme. [Ipumukom u300pa APYIMITBEHWX AaKTHBHOCTH, TOXEJBHO je na mpenysehe
00e30emu nHpopMalHje 0 aKTyeITHUM NoTpedama APYIITBEHE 3ajeHUIE U TO 10 MOTYhCTBY
011 CAMHX PYKOBOHIIAIA 3ajS/HUIIC WIH APYTUX HHTEPECHO-YTUIAJHUX IpyIa.”

Jlpyru TpUHIOMI TOApa3yMeBa pa3BHjare¢ KOMIIETEHI[Mja HEOMXOJHUX 32 PearoBame
npenyseha Ha 3axTeBe ApymTBa. Hamepa je 1a ce MakCHM3Hpajy KOPHCTH O] IOIPUHOCA KOje
npeny3ehe npyxa ApymTBy. YcariamniaBame CTPATErHjCKuX IuibeBa npeayseha u n3abpaHux
JPYIITBEHUX aKTHBHOCTHU. MPEJICTaBJba MoceOaH NpuHIMI. M300p APYMITBEHO OATOBOPHHUX
aKTUBHOCTH, MOXXe ce pehu, mpeacraBba CBOJEBPCTaH HAYMH YTHIAja M MpuiarohaBama
npenyseha nwbHuM TpxkumTuMma. [Ipemyzeha koja HampaBe nobap u3bop u uuje cy
WHUIMjaTUBE MIPOAKTHBHE, ycpeacpehene n maTerprucane ca crpaTerujom mnpeayseha mMory ce
W3JIBOJUTH y KOHKypeHUUju u HampenoBatu. C tum y Besu, npema [loprepy u Kpejmepy,
npaBa JPYIITBEHO OATOBOPHA CTpaTervja je “oHa Koja JIEeMOHCTPHpAa KOHBEPTCHIHU)Y
CKOHOMCKHX M APYIITBEHHX LMJbeBa.” °C MHOre APYLITBEHO OATOBOPHE AKTUBHOCTH Cy
neUHUCAHEe Yy CTpPATCIIKMM IUTAHOBMMA IMpemy3eha W THUMe TOoBe3aHE ca JyropoOYHUM
wrbeBuMa npenyseha.”®!

3a peanmsanujy APYIITBEHHX aKTUBHOCTH, Tpeba o00e30emutu onpeheHe yciose:
aJIeKBaTHY OpPraHU3allMOHY CTPYKTYpPY; aHTa)XOBambe€ CTPYUYHUX KaJpoBa, MOTHBHCAHOCT 3a
o0aBJbarmbe APYWTBCHO OATOBOPHHUX AKTHUBHOCTH, aJIcKBaTaH CUCTEM CTUMYJIMCakba U
HarpahuBama; TUMCKUA paJ; pa3BUjeHOCT HHPOPMAIIMOHUX CHUCTEMA; OpPjEeHTHUCAHOCT
npeay3eha Ha eeKTUBHOCT, a HE caMO Ha €(pUKACHOCT MOCIOBamka, KA0 U WHKOPIOPUPAHHE
JPYIITBEHO OJIrOBOPHE CTpaTervje y AYropodHy HOCIOBHY cTparerujy npeayseha. Kako 6u
Cce JIOILJIO JI0 JKEJbEHOT CTama M yYBPCTUIIA MO3UIH]ja npeay3eha Koja mpoMOBHILLY OJrOBOPHO
MOCJIOBAak€ HA TPXKHUIITH, MOTPEOHO je eAyKoBaTH MEHalMeHT npeayzeha aim M cBe
3arnociieHe y oBoj obmactu. Ctora, moTpebHa je MpeJaHOCT CBHX yYeCHHUKA Y MOCIOBamby Kao
1 usrpal)eH Mo3uTUBaH CTaB O aKTUBHOCTHMA YCMEPEHUM Ka TPOMEHU JPYIITBA.

Kotnep u JIu (Kotler, Lee), npeanaxy mect ApyIITBEHO OJrOBOPHUX AKTHBHOCTH,
Koje he ce mojacHUTH y HAaCTaBKy paja, a mehy kojuma cy582:

1. TIpomoBucame npyHITBEeHUX LIUbEBa peay3eha,

377 Pearce, J. A.,, Doh, J. P. (2005): "The High Impact of Collaborative Social Initiatives”’, Sloan Management

Review, 15. anpun. JoctynHo Ha: http://sloanreview.mit.edu/article/the-high-impact-of-collaborative-social-
initiatives, npeyseTto: 25.04.2014.

>78 Sunil, K., Minal, G. (2002): Corporate social responsibility as win-win strategy, Babasaheb Gawde Institute Of
Management Studies, p. 4. [JoctynHo Ha: http://www.mmbgims.com/docs/full paper/9 Minal pp.pdf,
npeyseto: 14.02.2014.

*” |bid.

> |bid., p. 101.

Hess, D., Rogovsky, N., Dunfee, T. (2002): "The Next Wave of Corporate Community Involvement: Corporate
social initiatives”, California Management Review, Vol. 44, No. 2, p. 110.

*#Kotler, F., Li, N. (2007): Korporativna drustvena odgovornost — U¢initi najbolje za svoju kompaniju i za
izabrani drustveni cilj, (prevod) Hesperija, Beograd: Ekonomski fakultet, str. 28-30.
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Kopnopatusna ¢unantponuja,

BononTepcku paa 3a 3ajeaHuiy,

KopnoparuBau IpymITBeHH MapKETHHT,

JpylITBEHO OArOBOPHA OCIOBHA IIPaKCa.

MapkeTHHr 11oBe3aH ca IpyIITBEeHUM [IUJbEBUMA,

IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npeuy3eha

AyTopu HCTHYY Kako je aHraxxoBame mpenyseha y oBOj 0oONacTH IOCIIOBama
UCKJbYYHBO 100pOBOJBHO. Maja mocroje cnu4HocTd Mel)y oBuM akTiBHOCTHMA (Ha IpUMep,
CIIMYHU LIMJbEBU KOj€ OHE MOJPKaBajy, MapTHEPCTBA Yy KOja yia3e U KOMYHUKAIIMOHU KaHAIN
KOje KOPHCTE), CBaka OJ IHUX je 300r HEKe KapaKTepHUCTHKE moceOHa. M300poM HEKHX O
JPYIITBEHO OJTrOBOPHHUX AaKTUBHOCTH, Mpeny3eha ce ykipydyjy y peliaBambe HEKHX O]
VYuemthe mnpenyseha y pemaBame
APYIITBEHUX TMpo0iieMa, cMarpajy ayTopd, u3riena ao0po y odMMa IOTCHIIWjaTHUX
(MHAHCHjCKMX aHATUTH4Yapa W TOCIOBHUX MapTHepa, Yy
TOAMIIBLMM M3BemTajuMa npeny3eha u y cpencrsuma mHpopmucama. Ha Crnumum 6. mar je

npobiieMa JpPYIITBEHE 3ajelHUlle y KO0jOoj MOCHYjy.
MOTpOIIaya,

KpaTK{ ONKC JPYIITBEHUX aKTUBHOCTUU U BHUXOBAa IpUMEHa y npenysehy Meknonanzic.

HHBCCTHUTOPA,

584

Cruxka 6. [lpuMepu qpymTBeHO OATOBOPHOT KOMYHHUITUpamarpey3eha Mexnonanzc

Mpomoesucame | Mapkemune Bonoxmepc ApywmeeHo
n h noeesaH ¢ AdpywmeeHu KopnopamueH_a ) 002080pHe
peaysehe OpywmeeHoe dpywmeeHu MapkemuHea ¢hunaumponuja Kku pac 3a nocroeHe
yurba ] em 3ajedHuyy npakce
yurb P
MoapLuka MNoknakare MoapLuka [aBate Mpyxare [OuckpeunoHo
APYLUTBEHUM N3BeCcHor npeaysehuma OVIPEKTHUX BOITOHTEPCKN | yCBajake n
uureesnma npoueHTa o | 3a NpoMeHy npunora Hekoj X ycnyra cnpoBohere
npeko npuxoga 3a noHaluama XYMaHWUTapHOj 3ajegHULM MOCIOBHMX
npomMouuja Koje oppehenn opraHusaumjm npakcu un
Onuc javajy csecr, Uunrb, Ha UK 3a HeKn VIH.BeCTVILWIja
nomaxy y OCHOBY APYLWTBEHN Unrb Koje
NpUKynibaky npopaje nogpxasajy
cpeAacrTasa u npowssoaa OpywTBeHe
noacTndy unroese
BOJIOHTEPCKU
pan
MekdoHandc je Ha CeeTcku MekdoHandc 'Kyha Ponang MekdoHandc | MekdoHanoc
CnoH3oprcao OaH geTeTa, npomMoBvLLe MekgoHang' je ce
nporpam 20. bnaroBpemMeHy | Hyau cMeLuTaj MCMopyynBao | npeopjeHTuca
"OmnaguHcku HoBeMbGpa BaKUMHauujy nopoguuama 4vja | obpoke O Ha
kamn" Ha 2002. neue cy deua cBUMa Koju kopuwhene
Onumnujckum MekdoHandc 036ureHO cy 1. MaHsMX
urpama 2000. y je nsasojuno 6onecHa centembpa KOnn4mHa
Mpumena CuaHejy jenaH Aorap npyxanu ambanaxe,
oA npogaje nomoh Ha Of{HOCHO
"6ur meka" n mMecTy ambanaxe
joL Hekmx Hecpehe npoussegeHe
npoussoga y o
KopucT peuuKnpaHor
¢doHaoBa maTepujana
HaMeH-EeHUX
aeumn

Kotnep, @., JIn, H. (2007): Kopnopamusna opywmeena 002080pHocm — Yuunumu Hajoobe 3a c80fy KOMAAHU]Y
u 3a usabpanu opywmeenu yusm, (npesox) Xecnepuja, beorpax: Ekonomcku dakyinrer, ctp. 46.

583
584

Veljkovic, D., Petrovi¢, D. (2010): op. cit., pod 574, str. 36.
Kotler, F., Li, N. (2007): op. cit., pod 582, str. 46.
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VYcnemHa MHCTUTYIHMOHANMM3AIMja JPYIITBEHO OJIrOBOPHE TIpakce IOApa3yMeBa
yCBajambe HOBHX MOjEJa IMOCIOBHOT pa3MUILbama. [IoTpeOHO je MOCBETHTH NaXKkby HOBUM
IpoIiecuMa OpPraHU3aIOHOT y4Yea KOjuM he ce pa3BHjaTH OJHOCH Capalme ca JPYIITBOM.
JagameMm cripere nu3Mmel)y opranusanyje 1 OKpyKermba, MOXKe Ce CTBOPHTHU MOCIOBHU aMOMjEHT
Koju he mocOHy mMakmy MOCBETHTH OJIrOBOPHOM IOCIOBamy. Ha Taj HaumH MOXe ce
MOOOJBINIATHA CBEYKYITHUA (PMHAHCH]CKH YUMHAK Mpeay3eha.

Hexu ayTopu, Kao Hajuenthe pasziore Heycrnexa JPYIITBEHO OJrOBOPHUX aKTHBHOCTH
HaBOJIe cnez[ehe58 :

1. Menagepu npenyseha ycBajajy ApYIITBEHO OJATOBOPHE aKTHBHOCTH KOHKYpEHAaTa
0e3 jacHO yTBphHeHHMX LHMJbEBa KOje HbHMMa Xeje ocTBapuTd. OBakBa CUTyalHja 4eCcTO Ce
JemaBa y oOiactd MH(pOpManMoOHUX TexHosordja. Hamme, ycremHoct HOBUX JocTHUrHyha
nojJpa3yMeBa IPETXOAHY JeTajbHy aHaIM3y yTHUIaja HOBUX ajara IIOCIOBamba Ha pajHe
oreparyje y npeaysehy kao u enykamnujy 3anocieHux. [lakie, Bpio je BaXXHO carjiejaTi Koje
Cy KOpUCTHU 01 IPHMEHE HOBUX Ipolieca U Kako he ce oxpasuTt Ha mocrojehe akTUBHOCTH Yy
npemysehy.

2. Behuna npymTBeHO ONrOBOPHMX AaKTHBHOCTH YBOZE CE y HOCIOBame mpenyzeha
nocrenieHo. To najke 3HAUM Ja CBaka HOBA AKTHBHOCT 3axTeBa JIOJIATHO aHTa)KOBAIbE
3alOCIIEHUX Yy NpOLeCy paja. 3amocieHH YecTO HEMajy BpEeMEHA MM HUCY JOBOJHHO
MOTHBHCAHHM Ja EKCIIEPUMEHTHINY W Hayde HOBe mocioBHe mpouece. [lopex Tora, HOBH
MIOCIIOBHU Tpoliecu y mpeaysehy mocrajy n1o0po ycTpojeHH TeK KaJa muMe OoBJlanajy Behu
Opoj 3amocneHux y npemnysehy.

3. Ilpeny3eha odekyjy oJ OBUX aKTUBHOCTH (UHAHCHjCKU MoOBpahaj yrnoxeHHX
CpelCTaBa MaKo je BpJIO TEHIKO UACHTHU(UKOBATU (UHAHCH]CKE MeppopMaHCe APYILITBEHUX
aktuBHOCTH. [Ipahame QuHaHCHjCKMX mapameTapa y OBOj 00JacTH 3axTeBa CIOXEHE
MpOpavyyHe IITO MPECTaBIba I0AaTHE OTEX)aBajyhe OKOIHOCTH.

[Tocneamux roauHa yiora JAPYIITBEHO OATOBOPHUX aKTHBHOCTH PacTe y MOCTH3amby
KOHKypeHTcke npeanoctd. Mehyrum, Kapn Bajonauar (Karl Wilding), med uctpaxusaukor
npojexta Hanmonanuor caBera Bonontepckux opranmsaiuja (National Council for Voluntary
Organisations (NCVO)), cmarpa ma wako mojeauHa mnpemyseha 030HM/BHO CXBarajy CBOjY
APYIITBEHO OJrOBOpHY yiory, BehMHa BHHX M Jajbe IOoCMaTpa JPYIITBEHO OATOBOPHE
aKTUBHOCTH Kao TpoIIak mpemay3eha a He kao MoryhHOCT kojy Tpeba I/ICKOpI/ICTI/ITI/I.SSG OBne
Tpeba MMaTH Ha yMy HMCTPaXMBama Koja TMOKa3yjy Kako TOTPOIIAYH HCIOJbaBajy BEIUKY
MOJIO3PUBOCT M OMPE3HOCT TpeMa CTBApHUM Hamepama mpeay3eha. Tako OpuTaHCKH Tuaep y
UCTpaXMBay TPXKUIITa U JaBHOT Mmema Mopu, mnokasyje aa cera 15% OputaHcke
momyJaiyje Bepyje na cy Tmpeay3eha HCKpeHa y Be3W CBOT JIPYIITBEHO OJITOBOPHOT
MOCJIOBabA.

JaBHOCT nakiie, MOKe MMaTH BaXHY YJIOTy y cTUrmMarusanuju npeayseha. bpurancku
MHUHHCTap JAPYIITBEHO OAroBopHOr mocinoBama, Hajuen I'pudpur (Nigel Griffiths), cmarpa
KaKo je jaBHO MICHC BEOMa BaKaH perep HamnpeTka M CHaXaH MOKpeTad MpoMeHa, Te Ja

585Kane, C. G. (2013): ”"Why Social Business Initiatives Fail”’, MitSloan Management Review, 07. oktobap.

[JoctynHo Ha: http://sloanreview.mit.edu/article/why-social-business-initiatives-fail/, npeysero: 25.04.2014.

>86 Armstrong, M. (2004): "Top 100 Firms Give Less Than 1% of Profits to Charity", The Guardian, 08. HoBembap.

HoctynHo Ha: http://www.theguardian.com/society/2004/nov/08/ethicalbusiness.money, npey3eTto: 27.04.2014.

** |bid.
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npenyseha Tpe6ajy IeTa/bHO H3BEIITABATH jABHOCT H BPIIHTH CBATyaIHjy YIHE-CHOT. " Kako
“MOpaTHO TPXHIITE TMOCTaje CBE BHIIE COMUCTHIIMPAHO, TAaKO JAPYIITBEHO OATOBOPHE
aKTHBHOCTH mpexyseha cBe BuiIe 106mjajy Ha 3Hadajy.” Crora, Tpe6a GUTH BPIO ONPE3aH
MPUIMKOM U300pa ¥ UMIUIEMEHTAIje IPYIITBEHO OJTOBOPHUX aKTUBHOCTH M HE TTOCMATPATH
OBE MHUIMJATHBE KA0 jeIHOCTABAH HAYKMH H3IPa/Iibe IO3UTHBHE peryTaruje npeayseha. "

300r ydecTajocTH MPOMEHa TJI00AIHE €KOHOMH]E U CBE jaue KOHKYPEHIIH]E, TPOIIeC
IUTAHUpamka, yBohema W HMMIUIEMEHTAlHje APYIITBEHO OJOBOPHUX AaKTHMBHOCTH 3aXTeBa
UCTPAJHOCT, KPEATHBHOCT U MPOHHIJBUBOCT. Y MPAKCH CE OBE aKTHBHOCTH MOTY KOPHCTUTH
CaMOCTATHO WJIM Yy KOMOMWHAIMjH Ca OCTalluM JPYIITBEHO OJTrOBOPHUM AaKTUBHOCTHMA
npexnyseha, unme ce moBehaBa MOryRHOCT IOCTH3aEba XKeEJbEHOT LHIbA. . CBAaKa aKTHBHOCT
MMa CBOje MPETHOCTH M HemocTtarke. CaMUM THM, MEHAIMEHT mpeny3eha Tpeda mpeTxoaHo
Jla U3BPILY JeTaJbHY aHAJIM3y BUXOBE MPUMEHE Ha CTPATEIIKOM, TAKTHYKOM U OTIEPATHUBHOM
HUBOY.

OHo 1mTO je 100po MOCIOBHO PelIeHe 3a jefAHo0 npeay3ehe He 3Hauw ipso facto ma he matu
WCTE TIOCIIOBHE pE3yJiTaTe JAPYyruM IOCIOBHUM opraHu3anujama. OBe aKTHBHOCTH Tpeda
MPUJIArOJIUTH CONICTBEHMM MOTYNHOCTHMA M aKTyellHUM notpebama apymTsa. Ha Taj HauuH,
CTpaTeruja Mpykama KOPUCTH JAPYIITBY Y3 HCTOBPEMEHO MOCTH3AaE MOCIOBHE M3BPCHOCTH
MOJKE JIOBECTH JI0 KOHKYPEHTCKE MPEIHOCTU. IMIUTMIIUTHUM ce cMaTpa 3akJby4dak rpodecopa
MunocasibeBrha Ja yYCHEIMIHOCT CBake OJ aKTUBHOCTH TOJpa3yMeBa O30MJBHOCT U
mocBeheHOCT Y KUXOBO] MPUMEHH, Ka0 yOCTaJIOM W KOJ JAPYIHX IMOCIOBHUX (YHKIHUja Y
Hpez[y3ehy.592

5.1. MPOMOBUCAIBGE JPYIITBEHUX IUJBEBA ITIPEAY3ERA

[Tpomoruja je HajMONHUJU MHCTPYMEHT MOCJIOBHE KOMYHHKAIHje KOJOM C€ YKeJbeHa
nmopyka TMpeHoCH ojpeheHoj mnuspHOj pr1'II/I.593 Kako Om mnpomomuja 3a mnpenysehe
MpeACTaBJbaja MHBECTUILY]Y a HE TPOIIAK, MOTPEOHO je J1a MopyKa MPOU3WIa3u U3 IPETXOAHO
NaXJbUBO JIOHETHX OJJyKa Be3aHMX 3a IMUbHO Tpkuiure. Kao jenna ox Hajuemthe
3aCTYIJbEHUX JIPYIITBEHO OATOBOPHHUX AaKTUBHOCTH Tpey3eha, mpomoBucame APYIITBEHUX
mwbeBa (Cause Promotion ili Cause Marketing) mompasymeBa o06e30eleme cpencrasa,
MpUJIora y HaTypu WIK JAPYTUX pecypca mpeay3eha moTpeOHUX 3a jayame CBECTH O HEKOM
JIPYIITBEHOM IWJbY, Wi Oyheme 3auHTEepecOBAHOCTU 3a Hera, y LUby MPHUKYIJbamba
npujora WiM ydemhe BOJIOHTEpa Kako OW ce€ TOMOIJIO Yy pellaBamky JIPYIITBEHOT
npo6rema.”® Kibydna KapakTepHCTHKA OBE aKTHBHOCTH jé CYreCTHBHA KOMyHHKAIHMjaMa y

*% |bid.

*¥ 0 osome Buan: Hess, D., Rogovsky, N., Dunfee, T. (2002): op. cit., pod 581, p. 114.

*Obid.

591Kotler, F., Li, N. (2007): op.cit., pod 582, str. 46.

592Milosavljevic’, M. (2012): op.cit., pod 222, str. 178.

*PKotler, F. (2003): op.cit., pod 111, str. 134.

594Kot|er, F., Li, N. (2007): op.cit., pod 582, str. 57.
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UJbY pa3BUjama CBECTH U Oyhema 3aMHTEPEeCOBAHOCTH 33 HEKH JPYIITBEHU MPOOJIEM HIIH
TpHB/IAYEH»a OTEHINJATHIX TOHATOPA KAKO O1 Jali IPHIIOTre.”

VYcnemHe kamname 3acHHMBAjy €€ Ha jacHO JAe()UHUCAHMM LMJBHUM Tpyliama,
Kopunihemwy HHTENEKTyaJHe M KpPEaTHBHE CHEPrHjeé MEHAUMEHTa Kao W H300py NpaBuX
MEIMjCKUX KaHana. J[BocMepHa KOMYHHKAIHMja y BHAYy pa3sMeHe uH]opmanuja uszMehy
npeayseha v TpXKUIITa MOYKE UMATH 3HAYajHY YJIOTY y IPOMEHH CBECTH IHJbHE Tpyrie. JloOpa
pexiamMa ce au3ajHupa Ja MpUByYe NaKiby MOTpoIlavya 1 ocTaHe 3anamhena ayxe Bpeme. To
je YIpaBo OHO WITO je Y IPOMOBHCAatbY APYIITBEHX LMJbeBa OTPeGHO.” " [Ipema ToMe, Kao u
KO/ KOMEPIMjaIHOT MapKETHHTa U OBJIE j€ IIJb JJOCETHYTH A0 Cplia LUJbHE IpyIie, jep KakKo
MHOT'€ CTY/Hj€ TTOKa3yjy, EMOIIMje MOTY UMaTH CHaXkaH yTUIIa] HA TyryTpajaHo rnamheme.

Hanac Boxeha mpenyseha na TpkumTy 0Oaszupajy CBOjy CTpaTerujy Ha OJP:KHBOM
pa3Bojy, MHTYUTHBHO] OpjEeHTALMjH TpeMa OKPY>KEHhYy Kao U TPXKUIIHO] IudepeHIIHjaluju
KOja je CBE BHIIE MPENyCIOB TPXKHUINHOT ycnexa. [IpoMOTHMBHa Kammama IpecTaBiba
MIOCIIOBHM HHCTPYMEHT mnpeay3eha kojum ce KOMOWHYjy YHYTpalllbMl pecypcu ca
nHpopManrjama Koje ce 100Hjajy U3 okpyxkema. [I[poMoTnBHE Kammame mpeayseha koje ce
OJJHOCE Ha JpPYIITBEHO OJATOBOPHE AaKTHBHOCTH, mpuiarohaBajy ce crenuuyHoCTHMA
IUJBHOT TPXKUIITA. Pa3BOj M MpUMEHa pa3inuMTHX KOMYHHKAIMOHUX KaHajia Hamehe ce kao
UMIIEPATHB OIICTaHKA.

Kotiep u JIu yka3yjy Ha pactyhu 3Ha4aj KOMyHUKaIHja IPEKO KOjux he ce ycMepaBath
aKTUBHOCTH y BE3M ca IPOMOLIMjOM APYUITBEHUX IMibeBa. OBJe ce uMajy y BUIy Opolurype u
JpYyrd IITaMIIaHU €IyKaTHBHU MaTepHjaj, MEjIIMHT JHCTe, MaHU(ecTalyje, OrianaBame y
HOBMHaMa W Ha BeO CTpaHMIIaMa Kao M CBE IITO je mpaheHo JIoroM M cjoraHuMa camor
JpyIITBEHOr Uba.” KaMmame Koje ce OXHOCE Ha IPOMOBHCAIbE JAPYIITBCHHX IHIBEBA
MOJIpa3yMeBajy YKJbYYEHOCT 3aIlOCICHHX, MOpYKe Ha €TUKeTama MPOU3BOJa M KOopHIIheme
MpOCTOpa y TproBuHaMa Ha mMaio. Kopumhemem paznuyuTux KOMYHUKAIIMOHUX KaHalla, OBa
aKTUBHOCT TMPEJCTaBJba arwjiHO aHTaXoBame IMpeny3eha Ha M3rapamH  KOHKYPEHTCKE
MIPEOCTH.

OHO 1ITO OBY aKTUBHOCT PA3JIMKYje OJf OCTAIMUX IPYIITBEHUX aKTMBHOCTU Mpeay3eha
J€ aKueHaT Ha MIPOMOTUBHHUM cTparerujama. Ha Taj HaumH ce nzaOpaHu JpyIITBEHU LUIJbEBU
npenyseha 4yuHE TpaHCHApeHTHMM IIMpoj jaBHOcTH. Kao ocrane cnenuduyHOCTH OBE
AKTUBHOCTH MOTY C€ HaBeCTH clieniehe:

- [Ipuno3u m momoh ApYMITBEHO] 3ajeTHULIM HHMCY BE3aHU 3a MNpoAajy onapeheHux
npou3Boja npenyseha,

- dokyc HMje Ha NMPOMEHM IOHAallama 3amocieHux y npenysehy Beh ykasuBame Ha
3Hayaj u30opa W peanu3anyje APYIITBEHUX IMJbeBAa M HHUXOBOI IPHUXBATambe O] CTpaHe
3aIMOCIICHHX;

- Nako ce ociama Ha BOJOHTEPCKH paJl 3aMOCIEHNX, OBAa aKTHBHOCT 3axTeBa U ydemnthe
y U3pajau ¥ TUCTPUOYLIHjHU TPOMOTUBHOT MaTepujaa,

% |bid.

596

http://www.boredpanda.com/powerful-social-advertisements/, npeyseto: 30.05.2014.

>0 osome ynop.: Kotler, F., Li, N. (2007): op.cit., pod 582, str. 76-79.

*®hid., str. 58.
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- [{uspHe rpyre Ha Koje ce Jielyje OBOM aKTHBHOIINY ce Hala3e W3BaH OpraHu3alyje, mna
ce pasjHKyje Ol APYIITBEHO OJIrOBOPHE IOCIOBHE Mpakce Koja ce (hOoKycupa Ha MHTEPHOM
IeJIOBaIbY.

[Ipema wnanky oOjaBJbeHOM Ha €ENtrepreneur.com, mpHJIMKOM HU3paje IUIaHOBa 3a

. .599
IIPOMOBHCAE HEKOT APYIITBEHOT IIUJba, MapKeTapu Tpedajy:

- N3abpatu npymTBeHH npodiieM Koju he mompeTd 10 cpiia 3amociIieHHX, jep OBa
aKTUBHOCT 0€3 IUXO0Be MocBeheHOCTH MpeicTaBIba JOUTy HHBECTHUIIH]Y.

- W3abpatu npymTBeHHW TpoOJIeM Koje Cc€ MOXKE TI0Be3aTH ca IMPOHU3BOJHHUM
aCOpPTHMAHOM M BpemHOCTHMA mpexyseha. Tako ce y oKBupy My3HuKor dectuBata Eraur™
(EXIT) xoju ce cmake roamue oapxaBa y HoBom Cany, opranmsyje TpuOHMHA TaE cCe
MIPOMOBHUIITY TIPaBe BPEAHOCTU Mehy MiaauM Jbyauma.

- I[aTI/I BHIIIC O4 MCIITMCAHOI’ YCKaA.

- YcnocTaBuTH HOBE MOJIENE Capajbe KOPUITNEHEeM 3ajeTHIYKIX KOMYHUKATHBHHUX H
MPOMOTHBHUX cTpaTervja. Ha Taj HaumH ce XapMmoHU3Yjy onHocu mpeny3eha u m3abpane
HemouTHE OpraHu3alyje, T ce OCTBapyje KeJbeHO WIN-win pemewe. VHTepecantan je
npojekaTt nokpenyt 2007. rogune y CpOuju moj Ha3HMBOM "I_[eHTpI/Ig)yra", y OpraHu3auuju
Epcre banke n bankanckor ¢oH/a 3a JIOKaaTHE HHUILIM]aTHBE (BCIF).60 [{nse oBOT TIpojeKTa je
YKJbYUUBaWkHE MJIAJUX y 00JacTH KYJATYPHO-KPEaTHBHOT CTBAapajalliTBa Y CBOJUM JIOKAITHUM
CpeArHaMa U TOJW3ae CBECTH O KYATYPHOM aKTUBU3MY KOju he BHXOBHM aHTaKOBAHEM
YHANpeAUTH JIOKAJIHY 3ajeIHUILY Y KOjO] JKUBE.

- [ToTpeOHO je KOMYHHUIIUpPATH NOOPY MOCIOBHY HMPAKCy jep y CYNpPOTHOM HHKO Hehe
ca3Hatu o nocseheHocTH npeayseha, MTO ce y Kpajih0j MHCTAHIIM MOXKE HETaTUBHO OJIPA3UTH
Ha MPO/1ajy | JIOJaJTHOCT MOTPOIaya.

VYcnemHocT oBe JpyIITBEHE aKTUBHOCTH je Beha ykonuko mpeaysehe ycrmocTaBu
YBpPCTE MApTHEPCKE OJIHOCE Ca HEMpPO(PUTHOM OpraHU3allljoM Koja ce 3ajake 3a HCTe
BpPEIHOCTH. Yiora HenpoUTHOI CEKTOpa OBJE J0Ja3u [0 u3paxkaja, ¢ 003UpoM Ja
pacroyiake BpPEIHHM MCKYCTBOM y OBOj oOsiactu. VICKyCTBO OBj€ MpelcTaB/ba 3HAYajHU
(bakTop ycmexa Koju ce MaKCHMaJIHO Mopa pecriekroBatu. Tako je ITpokrop u ['emon (Procter
& Gamble) octBapuo capanmy ca AMEpPHUYKUM APYIITBOM JepMaTosiora y 0opOW NpOTUB
paka koxe. ITanten (Pantene), Openn mpou3Boja 3a Hery Koce Koju npumana I[IpokTop u
['embity, je MOKpeHyO akIrjy KOJOM C€ MOJCTUYY MOTPOIIayu Ja AOHHUpajy kKocy. Ox me ce
IpaBe MepuKe 3a 000J1eNe 01 paka KOju Cy U3TyOMIIM KOCY IPUIIMKOM XeMOTepaIuje.

3a yCHemHO pealin30Balkbe OBE AKTHUBHOCTU HEOINXOJHO j€ MNaXJbHBO H3abpatu
apymrBeHu npodnem. Tako je bputumn epsej3 (British Airways) nomao Ha uaejy n1a y Kopuct

599Gordon, K. T. (2013): "Cause Marketing Matters to Consumers', Entrepreneur. [OCTynHO Ha:

http://www.entrepreneur.com/article/197820, npeyseTo: 29.05.2014.

600 . . .
ErsuT dpectnBan je npojekat HeBNaAWHe OpraHM3aumje AeNMMUYHO GUHAHCUPAH of cTpaHe MuHUCTapcTBa

drHaHUC]a Penybnuke Cpbuje. 0] oBome BUAN.:
http://www.b92.net/info/vesti/index.php?yyyy=2006& mm=11&dd=09&nav_id=219325, npeyseTo: 30.05.2015.

6ot Egzit promoviSe pozitivne uzore mladima. [doctynHo Ha: http://www.rtv.rs/sr lat/vojvodina/novi-sad/egzit-

promovise-pozitivne-uzore-mladima_407213.html?utm_source=feedburner&utm medium=feed&utm
campaign=Feed%3A+RtvSveVesti+%28RTV+poslednje+vesti%29, npeyseto: 09.07.2014.

2 0 oBome Buau: Smart kolektiv (2009): Vesti kompanija clanica, Beograd: Smart kolektiv, No. 2, str. 20.

%30 osome BUAM: http://www.hairfoundation.org/blog/tag/pantenes-beautiful-lengths/, npey3eto: 19.07.2014.
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YHUILIE®-a cakymsba HemoTpebaH CHUTaH HOBAll KOjU j€ MYTHHUIMMA OCTAa0 y CTPAHO]
sanyrn.®® Ilporpam nox nasusom "Kpymna xopuer ox cuthux mapa” (Change for Good),
MoJpa3yMeBa CaKyIbalb€é HOBIIA y KOBEpTaMa OCTaBJbEHHMM Ha CEAMINTY aBHOHA. Ha Taj
HauuH je 10 2002. roguHe nMpUKymbeHo oko 31 MummoH amepuukux nonapa 3a YHULIED
npojexte mupom cBeta. [lo yrimemy Ha oBy mpojektHy aktuBHOcT, on 2010. roamne y
opranusanuju ¢ouna Ana u Bnage JluBam, Ha aepoapomy Hukoma Tecna y beorpany,
MyTHULIA MOTY OCTaBUTH CHUTHHII y O3HAYCHHM KyTHjaMa M Ha Ta] HAYMH MOAPKATH aKIIH]Y

"Mosxem u Tu".%%

Kao mocnemuna cBe Behe 3a0pwHYTOCTHM Of TOCTEAMIIA TIOOAIHOT 3arpeBama, y
Aycrpanuju je 2007. rogune 3anodena kammnarma "Cat 3a Hamy mianery” (Earth Hour), koja
MOYMBA HA UJCJH J1a CBAKO MOKE JIaTH CBOj JIONPHUHOC Yy CIlacaBamby mranere. Axnuja je
npuxBahena mupoMm cBeta, Te je 2012. rogune Bume ox 6.950 rpamoBa yracuio CBETJIO Ha
jeman car. XymaHuTapHa opraHu3andja npeayseha Ilercmapr  (PetsMart), je
ceBepHOoamepuyka HajBeha mpogaBHuUIa KyhHUX JpyOMMaIa Koja ce ofjiyduiia J1a He mpojaje
BHIIIE Ma4yke W Tice Beh J1a mpeycMepH CBOjy JEAaTHOCT U OpraHu3yje IEHTap 3a YCBajame
kyhHEX JBybuMara koju cy Ge3 goma.’®’ OBa mempoduTHa opraHm3ammja je peanusoBana
OpojHEe mporpame criacaBama KUBOTHHA, OMOT'YhIIIa MTOIM3ake CBECTH O 3PaBJbY )KHBOTHHA
U mpoMoBHcala 31paBe ogHoce usmely sbynu u xuBotuma. Jlo 2010. rogune, ycnena je na
cakymu oko 134 mMuimoHa jaoiapa 3a MOAPIIKY XKUBOTHEA W CIIAcKiIa XUBOT Buiie ox 4,5
MUJIMOHA KUBOTHHHA.

Jlanan mekcuuke xpane Yunorn (Chipotle), mpousBoau xpany 0e30eHy M0 3/1paBibe
JbyI TOJ CJlOraHoM "XpaHa ca MHTETPUTETOM', y3 MAaKCHMAJIHO IOLITOBAaHkE€ M OYYyBambE
uBOTHE cpeune.””° UHIOTN jeHOM TOJMINbE OpraHusyje "3eleHn aaH" Kaja ce Ofp)KaBa
My3HuKka MaHu(decTanMja y Iuiby enykaluje morpouiaya o 3apaBoj ucxpanu. Ilopen Ttora,
M03MBajy C€ MOTPOIIAYN Ja Kylyjy XpaHy [0 CHHUKEHO] LIeHU MpPU YeMy Ce€ /€0 TOT HOBIIA
ynaxe y kammamy “PeBomynmonapHa wucxpana Ilejmmja Omusepa’ (Jamie Oliver),
HajII03HATHjer OpUTAaHCKOI KyBapa, KOJU ce€ 3ajlake 3a 37paB HauMH HMcXpaHe Koj kyhe, y
IIKOJIaMa U Y peCTOpaHuMa IUPOM AMEpUKE.

VY 3aBucHOCTM O] (UHAHCH]JCKUX CpelcTaBa Kojuma Impenysehe pacronaxe u
Pa3BUjEHOCTH MAapKeTHHI cekTopa mpeay3eha (MHOBalWja y MOCIOBHUM M MAapKETHHT
MOJICTIMa), 3aBUCH M pealn3allija MHOTHX JIPYIITBEHUX aKTUBHOCTH. To je mocTymak Koju
3axTeBa BpeMe IMOTpeOHO 3a TecTHpame TpxkumTa. OBO M3 pasjora Kako Ou ce a00uiIH
KEJbEHH OATOBOpU KOjU he y KOHA4HOM JaTu BajbaHy oaiyKy. [loTpeGHO je peneBaHTHO
3HaWke 32 JIOHOLICH-¢ KBAIMTETHUX OJJIyKa W JOJaTHA yllaramba y HCTPaKUBAKE HOBUX
TpRUmHAX pemrersa.’”’ Veremny JpymTBeHY AKTHBHOCTH y BE3H Ca TIPOMOBHCAHEM
JPYIITBEHOT 1IMJba KapaKTepHUIlle O3UTUBAH CTaB MEHallepa O leHOM 3Hauajy 3a npenysehe.
[ToTpebHO je u 3amarame 3a MPUMEHY HOBHUX MPHUCTyNa KOJU CTUMYJHUIIY U yHampelhyjy

kotler, F., Li, N. (2007): op.cit., pod 582, str. 69-70.

http://www.fondacijadivac.org/Razvoj-filantropije/147/Donirajte-svoj-sitnis.shtml, npeyseto: 01.07.2014.

*%®http://www.earthhour.org/, npeyseto: 27.05.2014.

7http://www.fastcompany.com/1842562/3-stories-advancing-causes-and-profits, npeyseto: 27.05.2014.

Bhttp://www.chipotle.com/en-us/fwi/fwi.aspx, npeyseto: 29.05.2014.

%stankovi¢, Lj., Duki¢, S., Popovi¢, A. (2012): op. cit., pod 115, str. 188.
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MapKeTHHT ajlaTe KOojuMa ce TMojpkaBa ofpehenu ApymTBeHU uib. C THM Yy Be3H, Kaaa Cy
HOBE MPOjeKTHE aKTUBHOCTH y MHTamy, He Tpeba a Priori ogbanuBaTi HOBE IPOjEKTHE HIC)E
0e3 mpeTXoAHe JIeTajbHE aHAIM3e PU3HKAa OCTBApEHAa JKeJbEHOT pe3ynrarta. Ha kpajy, Bpio je
OMTHO KOHTPOJIUCTATH KOMYHUKAIIMOHE MPOIECe U YCIIOCTaBUTH e(hUKacaH CHCTEM MOBpaTHE
crpere.

VY mocneame BpeMe Kao J1a CBE BUINE jaya KpUTHKa cioraHa “Jbyam, a He mpodur”
(People, not profits). C Tum y Be3u, 3aHUMUIBMBHUM C€ YMHM WwiaHak Marasuaa Tajm (Time), y
KOME ce HaBoje peud u3BpinHor aupekropa Emm-a, Tuma Kyka (Tim Cook). Haume, on
cMarpa Kako jesrpo nocioBama Emua Huje apymrTBeHa oaroBopHocT Beh mpopuTabmiiHOCT U
Kako je Emm umak 1ao CBOj MOMPHMHOC NPYHMIBY CTBapajyhu CBET NMpHjaTHUJUM MECTOM 3a
xuBot.0 Y MIPUJIOTY OBOME MOKe ce Hahu HeroB koMeHTap o0jaBibeH Ha TBurepy: “Jlanac
cam mocerno mnpomaBuuiie y Ilamo Anty (Palo Alto). ITpusop Tosimkor Opoja cpehnux
MymITepHja mojaceha Hac 3amrTo paguMo TO MTO pagumMo.”

Heku ayropu cmarpajy Kako je APYIITBEHO OATOBOPHO HMPOMOBHCAHE KOHTPOBEP3HU
MapKETUHIIKH alaT KOjU y CaBpPEMEHHMM YCJIOBHMA IIOCIOBama MOXe OWTH cxBaheH Kao
"momarame JAPYIITBEHO] 3ajeTHUIM, alld U Kao "OECKPYMyJI03HO nckopuuhasame”.*? Tako
orail MojiepHor anseptajcunra, Jlejpuny Orwisu (David Ogilvy), cmatpa na: "Pexiama
ompaBaaBa cebe OHIA KaJa ce KOPUCTH Y jaBHOM HHTEpPECy — TO je NpeBHIe MOhHU

WHCTPYMEHT J1a OM ce KOPUCTHO UCKJbYYHBO Y KOMEPIIHjajHE CBpXe'.

OBy JpywlITBEeHY AakTUBHOCT MOIYy Ja IpuMewYyjy mpeny3eha H3 pa3auuuTHX
nenmaTHOCTH. TemMe Kojuma ce Mory OaBHTHM OJHOCE C€ Ha EKOJIOIIKe mpolieme, Iiiaf,
crambeHe npobieme, moTpede 3a 3ApaBCTBEHOM 3alUTUTOM U 3[PaBCTBEHUM YyCIyrama,
JbyJICKa TpaBa, 3allTUTYy >KUBOTHHA, 00pa30Bame, MEAUIIMHCKA UCTpaXMBama U ApPYyro. Y
KojoM Mepu he mpemysehe mpuMemHBAaTH OBY aKTUBHOCT 3aBHUCH O]l CHCT€Ma BPEIHOCTH,
OTILITET MaTEPUjaTTHOT CTaHIap/ia Kao U JIPYIITBEHO-€eKOHOMCKHX YCJIOBH IOCJIOBabA.

Cakako He Tpeba 3a00opaBUTH Ja 100ap €0 OJrOBOPHOCTH 3a YCIOCTAaBIbAHE
3[[paBUX CHCTEMa BPEAHOCTH JIPYIITBA M KPEHPamke HOBHUX 3[paBUX HaBHKA MMa JapkaBa. OHa
CBOJUM MeXaHU3MUMa Tpeda yCMEpUTH IMOHalllake Kako OM odyBayia 37paBibe Hamuje. To
MoJIpa3yMeBa YCIIOCTaBJhahe AaJIEKBATHOT 3APABCTBEHOT, OOpPAa30BHOT, MOJUTHYKOT U
NPUBPEHOT CHCTEMa Kao HajCIOKEHMjUX JpYIITBEHUX mporeca. MelhyTum, cBeTcka
eKOHOMCKa KpHu3a je yTHImajga Ha peneduHHCAmE OJIyKa MAp)KaBHUX CTPYKTypa O
¢uHaHCHpamky OpOjHUX IPYIITBEHO OJIrOBOPHUX NPOjEKTHHX AKTUBHOCTH M TOCTABIbALY
HMMIIepaTHBa CMambUBamka TPOIIKoBa. CaMUM TUM, YHHU C€ JIa j€ 3aHeMapeHa ujeja eHIJIeCKOT
exonomucte Kejuza (John Maunard Keynes), mo kome je “cresame Kauia” y MepuouMa
Kpu3e KoHTpanpoaykTuBHO. Hamehe ce oHma xao mormdnHo mutame. UeMy CIIy)kKM KOHIIENT
JPYIITBEHE OJITOBOPHOCTH aKO CE Ha HeMY IITEIU OHJA KajJa je HajlmoTpeOHuju?

610GiIIespie, N. (2014): "Dear Apple and Chipotle: It’s Hard to Be Socially Responsible When You’re Dead", Time
Magazine, 07. mapT. JocTynHo Ha: http://time.com/14416/corporate-social-responsibility-truth/, npeyseto: 10.07.2014.

61t http://www.blic.rs/IT/407005/Direktor-Epla-Tim-Kuk-jednim-tvitom-privukao-200000-pratilaca, npeyseTo: 10.07.2014.

612 Drumwright, M. E. (1996): '"Company advertising with a social dimension: the role of noneconomic criteria",

Journal of Marketing, Vol. 60, pp. 71-87. Mpema: Bulut, I, Sosié-Radenkovi¢, B. (2011): “Da li su drustveno
odgovorne aktivnosti savremeni nacin oglasavanja?”’, U: Gnjatovi¢, D. (ur.), Megatrend Revija, Beograd:
Univerzitet Megatrend, Vol. 8, No. 1, str. 48,

*http://www.copyblogger.com/lessons-from-david-ogilvy/, preuzeto: 07.06.2014.
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5.2. MAPKETHUHI IIOBE3AH CA JIPYHITBEHUM IIUJbEM

Onwucyjyhu cymruny mpkerunra, ITutep [pakep (Peter Drucker) je jacHo ykasao
KAKO Ce OHa OrNie[a y W3HANAKeHy HAYMHA 14 ce MOAMHpe HesagoBosbene motpede.’™ To
nojjpa3yMeBa CTajJHy OpjEHTHCAHOCT MEHAIMEHTa Ka IOTPOIIa4yy M KOHTYHYHUPAHO
NpEeBasWIAKEHhe HUXOBUX OYEKHBamba Kako OM ce Kkpeupane HoBe morpebe. Kako oBaj
3ajaTaK IocTtaje cBe Texu, KoTiep cmarpa na Cy MEHayepd KOjH YCICUIHO KPeupajy,
KOMYHHUIIMPAjy ¥ HCIOPYYY]Yy KeJbeHY BPEAHOCT M3a0paHOM TPIXKHILTY, 3allPaBO BH3HOHAPU
MEHaMEHTa.  ~ Jep mopacT Tj00ajiHe KOHKYPEHTHOCTH 3axTeBa HOBAa OpraHM3al[loHa
pelema, Kao ¥ KOST3UCTEHHUILjY U CHHEPTH]y BU3Hj€ U CTApPTErHje MOCIOBaba.

MapkeTuHr moBe3an ca ApymrBeHuM IrubeMm (Cause-Related Marketing) je mocrao
HOIMyJIapaH MOYETKOM ocamjeceTux roanHa npouuior Beka y CAJl-y. OBa akTHBHOCT ce MPBU
IOyT TOjaBWjIa Kao MAapKeTHHINKa cTparerdja mpenyseha Amepuken excrpec (American
EXpress), kojoM ce MpHKyIUbao Hopar 3a 00HoBY Kuma cioGone.®™® Tom mpummkom je 3a
CBaKy ymoTpeOdy aMmepukeH ekcrmpec kaptuie (american express card) oso mpemysehe
JOHUPAJTO jelaH LEHT 3a (uHaHCUpame pecrayparnuje. CBakM HOBM 3aXTEB 3a M3/1aBaIbe
KapTHile OMOryhHno je J0JaTHU MPUIIOT.

OBy JpymITBEHY aKTUBHOCT KapaKTEepHIIE IOBe3MBame Ipeay3eha ca HEKoM
HEeNpO(UTHOM OpraHu3alujoM y BHAY pazauuutux (opmu maptHepcrBa. Llnip je nma ce
MPOM3BOJ MAPKETHHIIKH IPOMOBHIIIC MM JIa CE MPUKYIIE CPEICTBA HAMCHCHA PealIn3alliju
n3abpaHor IpymTBeHOr mmiba W moBeha mpomaja mpomsBoga npexayseha. Heku ayropu
Ne(pUHUILY MApKETUHT [TOBE3aHOT ca JPYIITBEHUM LUJbEM Kao "MOHYAY Ipeny3eha koxa Koje
ce u3/Baja oapeleHr HOBYAHM M3HOC 32 OJpel)eHn APYIITBEHH UJb, IPU YeMY C€ KOPUCHHIIN
Ky[IOBHHOM TIPOW3BOJIa WJIM YCIOyra, YKJbY4yjy Y 3aJ0BOJbEHE OPTraHM3alMOHUX W
MHIMBHAyaTHuX 1isbeBa”.>r V wianky npectrkHor yHuBepsutera Crengopa (Stanford
Social Innovation Review), mox HasuBom "CKpUBEHH TPOIIKOBH MapKETHHIra IMOBE3aHOT Ca
apywtBennM 1ubeBrMa” (The Hidden Costs of Cause Marketing), ayrop kopucti TepMHH
“norpomadka (uIaHTpONHja” Kao CHHOHUM 3a MAapKETHHI I[IOB€3aH ca JIPYUITBEHUM

1
mbem.®8

[Ipeny3eha xopucTe OBy MapKETHHIIKE aKTUBHOCT KaKO OM y yCIOBUMa H3pa)KeHE
TPXKUIIHE KOHKYpPEHIMje OUIIM KOHKYPEHTHHU. YCTaJb€HO j€ MUILbEHE Ja j€ MapKETHHT

#%otler, F. (2003): op.cit., pod 111, str. 29.

% |bid., str. 22.

®1® Smart kolektiv (2009): op. cit., pod 559.

o Varadarajan, P. R., Menon, A. (1998): "’Cause-Related Marketing: A Coalignment of Marketing Strategy and

Corporate Philanthropy”, Journal of Marketing, Vol. 52, July, p. 59. MNpema: McDonald, H. (2004): "Cause
related marketing — can it work for the arts". U: Cause related marketing: an introduction, Hyderabad, India:
ICFAI University Press, p. 152. [OoctynHo Ha: https://dro.deakin.edu.au/eserv/DU:30000897/mcdonald-
causerelated-2006.pdf, npeyseto: 20.05.2014.

618Eikenberry, A. M. (2009): "The Hidden Costs of Cause Marketing", Stanford Social Innovation Review, Vol. 7,

No.3, p. 51.
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MOBE3aH Ca JPYIITBEHUM IHJbEM KOMYHUKAIIMOHM aJlaT KOJUM C€ MOXKE H3TPAJANTH H
0o0JIMKOBAaTH CTaTyc JI00pe peryTandje W ToBehaTw JI0jaHOCT HOTpomaqa.619 Tako ce
HAI[MOHATTHU ¥ WHTEPHAIIMOHATHU OpEHJO0BU MOTY 00Jbe W TOTIYHHUje UACHTHU()HUKOBATH C
JIOKAaJTHUM TPKHUIITEM YKOJIHMKO ce Tpeay3ehe mopesyje ca IpyIITBEHUM OpTraHu3aljama u ca
PETHOHAIIHUM WJIM  JIOKAJJHUM HEBJIQJWHUM OpraHu3aljama. OBoMm akTuBHOIIhY
MIPOMOBHIIIE C€ jeJdaH WIM BuUIle mpous3Boaa. Hajuemihe je kopucte mnpemyszeha uuju
MPOM3BOJIM HMMajy MACOBHO TpIXKHUINITE, BEIMKY 0a3y Kymama W I[IUPOKE IUCTPUOYTHUBHE
KaHaje.

[Tocroje OpojHe MapKETWHIIKE WHHUIMJaTUBE OBE BPCTE KOj€ Cy IO3HATE WLIMPO]
jaBHOCTH. Y MeaujuMma ce decto nmoMmumbe Tecko (Tasco’s) MoHaIMja KOMITjyTepCcKe omnpeMe
mkojama u EjBonoBa (AvOn) mpojaja mpou3Boja ca Py>KHIacTOM TPaKOM 3a MomMoh y 6opOu
MPOTHB pakKa L[OjKI/I.62 [To3nara je u wHMIMjaTUBa "jenad gaH 6e3 oOyhe" mokpenyra 2006.
roaune on crpane mpeayseha Tomc obyha (TOMS Shoes). Hamepa je nma ce masbe oO6yha
CHPOMAILHOj JCLM LIMPOM CBETA [0 NPHHLMITY “jefaH Ha jenan.”*> To 3Ha4M 1a ce 3a CBAKH
nap nponare odyhe nonupa jenan map y mooporBopHe cBpxe. Tomc oOyha je y capammu ca
HEMPOPHUTHUM OpraHHu3alrjaMa Koje KOOPAUHUPAjy aKIKjy, UCIIOPYUHO MPEKO MUJLIHOH ITapH
oboyhe. Camum TM, oBo mpeny3ehe je 2009. rommne moOwmiio Harpamy 3a KOPHOPAaTUBHY
M3Y3ETHOCT KOja ce JoJiesbyje mpeay3ehnMa 3a XyMaHUTapHE aKTUBHOCTU M ITPOMOBHCAHHC
JEMOKPATCKUX MPUHIIMIIA ITHPOM CBETA.

JleBut (Lewitt) wucthue npa ympaB/bake OBOM MAapKETHHIIKOM aKTUBHOIINY Yy
npeny3ehy Moxke OUTH 3Ha4ajHU MHCTPYMEHT Y OCTBAPUBAY TPXKHIIIHE I[I/I(bepeHquauI/Ije.623
VYcenex y peanu3alyju OBE JAPYIITBEHE aKTUBHOCTH 3aBUCH O] TOTa KOJMKO je mpemysehe
OPUTMHAJIHO Y OCMHIUbABAKY CBOJUX IIPOTPAMCKHX AaKTHBHOCTH. Tako je To3HaTa
ununujatuBa IlpBena kammama (Red Campaign), kojy je MOKpeHyOo Kaau(OpHH]CKH
nonmutudap PoGepr Ilpajsep (Robert Shriver), a kojy je moapxao U NPOMOBHCAO HPCKU
neBad yyBeHe rpymne Y2, boHo Boxkc.? KyrmoBrHOM npoun3Bosa ca 03HaKOM OBE KaMITAEkE OJ1
npenyseha 'en (Gap), Erut (Apple), e (Dell) wiu Crap6akc (Sturbucks), morporraun najy
CBOJy TOJPHIKY HENpodUTHUM OpraHuzamnujama, kao mro je ['mobamuu ¢oum 3a 6opOy
IpOTHB cHJle, Majapuje U ci. Ha Taj HauumH, mopea Tora mro pacte npodur mpenyseha,
omoryhaBa ce eaykaiuja MmoTpoiiada O CaBpMEHHM OO0JecTHMa, a MPU TOM C€ MOTPOIIAYN
ocehajy kopuchuMm y apymtBy. IIpenysehe EjBon (Avon) je kpo3 cBecTpaHy KaMmamy y
00pOM TIPOTHUB paka JOjKU Ha epuKacaH HAYMH JEMHOHCTPUPAIO MUMIUIMKAIIM]y OBOT ajarTa,

619 Simcic, P. Belliu, A. (2001): "Corporate social responsibility and couse related marketing”’, Internacional

Journal of Advertising, Vol. 20, No. 2, p. 207.
%29 |bid.

621Farquarson, A. (2000): "’"Marketing campaigns impact on consumer habits’’, The Guardian, 15. HoBembap.
JocTynHo Ha: http://www.theguardian.com/society/2000/nov/15/voluntarysector.fundraising, npeysero: 23.05.2014.

622 Hessekiel, D. (2013): "Innovative Initiatives Showcase Brands' Cause Partnerships', Forbes Magazine, 26.

HoBembap. [loctynHo Ha: http://www.forbes.com/sites/davidhessekiel/2013/11/26/innovative-initiatives-
showcase-brands-cause-partnerships/, npeyseto: 23.05.2014.

523 evitt, T. (1980): "Marketing success through differentiation - of anything", Harvard Business Review, Vol. 58,

No. 2, p. 89.

#*Eikenberry, A. M. (2009): op. cit., pod 618.

179


http://www.theguardian.com/society/2000/nov/15/voluntarysector.fundraising
http://www.forbes.com/sites/davidhessekiel/
http://www.forbes.com/sites/davidhessekiel/2013/11/26/innovative-initiatives-showcase-brands-cause-partnerships/
http://www.forbes.com/sites/davidhessekiel/2013/11/26/innovative-initiatives-showcase-brands-cause-partnerships/

180

IlocnoBua CTHUKaA, JPYHITBCHA OATOBOPHOCT U KOHKYPCHTCKA MMPEIHOCT npeuy3eha

Kako Ou ce audepeHnupano Ha TPKUIITY alld U OCTBapuio Boaehu pejTuHr mely ocrammm
625
JPYIITBEHO OJrOBOPHHUM Ipeay3ehuma.

Kao pacryhm rmobanHm TpeH, oBa JApYyIITBEHAa aKTUBHOCT mIpemy3eha mpencraBiba
MOKpETauKy CHary pasBoja npymrsa. O BeTHKOTr Opoja pa3iMuUTUX JAPYIITBEHUX IUJbEBA Ca
KojuMa mpeny3eha moBe3yjy CBOje MapKETHHIIKE aKTHBHOCTH W KaMmIame, HajBehy Haxmy
MpUBJIaYe OHE KOje MOTY J1a CTEKHY HajBuIe ciaeadennka. OBo U3 pasjora mTo ce Hajuyemrhe
JI0BOJIC Y Be3y ca 030MJbHHMM 3/paBCTBeHHM mpobiemuma (Ha mpumep, XUB/AUJC), ca
norpedama nerne (oOpa3oBame, 3IpaBCTBEHA 3aIlTHTA), C& OCHOBHHM JbYACKHM MOTpebama
(peuMMoO TJIaj) M ca 3allITUTOM YXHBOTHE CpeauHe (3aIiTUTa JTUBJBHX )KI/IBOTI/IHaa).GZG Taxo je
JaB (Dove), 2004. roguHe naHcHpao Kamilamy MpoTuB mopemehaja y MCXpaHu Kao pactyhu
npobJeM ca KojuMa ce cyodana miaha KeHCKa MoIyanuja y JaHammse speme. - [Ipukynssen
HOBAIl KOPUCTHU CE 3a MOJU3AE CBECTH MJIAJIUX KPO3 €AYKAIM]y U CABETOBAEE 000JICIHX O
aHopekcuje u Oymumuje. CTora, MapKETUHT IMOBE3aH Ca JPYIITBEHUM IUIJbEM IPEICTaBIba
jelaH BUJ KaTalu3aTopa IPOMEHA Y 3ajeJHHUIIM KOJUM C€ YCIOCTaB/ba HEKa BpCTa
WHIUPEKTHOT MAPTHEPCTBA Ca MOTPOIIAYNMA.

[Ipema umanky koju je oOjaBmia HeBinaamHa opranm3anmja Cmapt KonekTus,
MapKEeTHHT ITOBE3aH ca JPYIITBEHUM IIMJBEM j€ JOXKMBEO MACOBHY IOITYJIapHOCT ca Pa3BojeM
uHTepHeTa U ONn-line MapKeTI/IHFa.629 Ogpe ce najbe HaBOM J1a Kao Hajuemrhe KopuirheHu BUJI
on-line mapkerunra jecy click to give cajroBu. Hamme, crmonszopu ce obaBe3yjy na he
JOHUPATH W3BECHY CyMy HOBIA y TOOpPOTBOpHE CBPXE CBaKM MYT Kajga KOPUCHUIM MOCETE
cajT M MOTBpJE CBOjy 3amHTEpecoBaHOCT 3a oxapehenu mporpam. C THM y Be3H, jeJaH O
npBUX cajToBU OBe Bpcte je The Hunger Site koju je ocHoBan 1999. romune ymja je cBpxa
IPUKYIUbakE JOoHaIMja 3a 60pOy mpoTHB r1agu y cery. CajT Koju je MOo3HaT 300r CBOje
HeoOu4He KpeatuBHOCTH je Free Rice, kojum ce mpukymsba nupuHay 3a riajane. OCHUBaY
oBor cajra, L[lon bpun (John Breen) ocMucino je KBU3 MUTama MpU YeMy Ce KJIMKOM Ha TAYHU
OJITOBOp aKTHBHpA JIOHAIMja Y U3HOCY O] IECEeT 3pHa MUPHHYA.

Kopuctu xoje mnpenyseha wnMajy oI MapKETHHIIKMX KaMmMIama IIOBE3aHUX ca
JPYIITBEHUM LIMJbEM YTJIABHOM CY MAapKETHHIIKOI KapakTepa. Tako yCHeliHe WHHUIIMjaTUBE
MOTYy /1a IOMOTHY Yy NpUBJau€khy HOBHUX MOTpOIlaya, OCBajalby HOBUX TPXKUILIHUX CErMEHara,
nosehamy npojaje Mpou3BojAa M CTBapamy MO3UTUBHOr MMuuya mnpenyseha. ITaptHepcTBO
u3mely mpenyseha u HempoduTHE opraHusaiyje MoApazyMeBa CTPAaTErMjCKU IPUCTYI ca
yHampeJ yTBpheHUM LMJbEBUMA W 3aJalliMa Kao M jaCHUM 3axTeBUMa Koje mpenysehe
ocTaBjba HEMPOPUTHO] opranu3zanuju. OBU 3aXTEBU MOTY OMTH jeJHOCTaABHU ajl HEPETKO U
BPJIO KOMIUIEKCHH, T€ j€ HEONXOAHO MPETXOJHO aHAJM3UPATH CBE MPETHOCTH M HEJOCTaTKe
oBor obumKa capamme.’’ C THM y BE3H, KaMITaba MApPKETHHTa [OBE3aHOT Ca APYIITBEHHM

2http://www.avonfoundation.org/causes/breast-cancer-crusade/, npeyseto: 24.05.2014.

Kotler, F. (2003): op.cit., pod 111, str. 96.

626

*7http://www.dove.us/Our-Mission/Girls-Self-Esteem/Vision/default.aspx, npeyseto: 16.06.2014.

8 0 ogome ynop.: Releti¢, S., Radojevi¢, P., Mihi¢, S. (2010): "Uzro¢no povezani marketing kao win-win

strategija'', MapkemuHe - Casopis za marketing teoriju i praksu, Vol. 41, No. 2, str. 97.

629 Smart Kolektiv (2009): CSR Inovacije: Click To Give, Beograd: Smart Kolektiv, No. 2, Januar, str. 28.

*%\icDonald, H. (2004): "Cause related marketing — can it work for the arts". U: Cause related marketing: an

introduction, Hyderabad, India: ICFAI University Press, p. 158. JocTynHo Ha:
https://dro.deakin.edu.au/eserv/DU:30000897/mcdonald-causerelated-2006.pdf, npeyseTo: 20.05.2014.
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HIbeM TpeGa GMTH jacHa, WCIUTAHMpPAHA, KOPHCHA, MEpJbHBA M TpaHCIApeHTHA. >~ Ycrex
npenyseha y crpoBoherby MapKeTHHT aKTHMBHOCTH IIOBE3aHHMX Ca JPYIITBEHUM IUJbEM
3Ha4yajHO he 3aBUCHUTH Of aCOPTHMaHa MPOM3BOJA U T0OPO OPraHU30BaHUX JUCTPUOYTHBHUX
kaHama. [lopex Tora, moTpeOHO je MACHTH(UKOBATH KJbYYHE €KCTepHE (paKTOpe U HHXOB
yTunaj Ha nepdopmance mocioBama. Kako Ou musbHa rpyna mpeno3Haia mnpemysehe kao
HEKOT KO j€ OKpPEHYT APYIITBEHHUM BpeaHocTuMa, mpeaysehe ce tpeba ¢oxycuparu Ha
onpeheHu ApyITBeHU MPo0IeM y AyKeM BPEMEHCKOM ITEPHOY.

Crpyumalny Bepyjy Kako je HEONMXOAHO Ja mpenay3eha W HempopuTHE OpraHU3allnje
00pO carjie/iajy CBe OMacHOCTH | IIaHCE MPH U300py HapTHele)a. OBo u3 paznora kako 6u ooe
CTpaHe GHIe JETAaJbHO YIIO3HATE Ca OYCKMBAHMM HCXOXOM.”>2 LlHibeBH MOpajy GHTH jacHO
nepuHUCAaHM a WMOBHMHA MpeaMeT peBu3uje. BaxkHo je jacHO aeduHMcaTH MpaBWiia M
MpoIelype 3a yIpaBJbakhe M pealin3allidjy OBOT Iporpama Kako Ou ce M30erio pasodaparme
o0ejy cTpaHa. YBEK IMOCTOju MOTYhHOCT Ja jelHa OJ] MapTHEPCKHUX CTPaHA YrPO3H CBOjY
pelyTaLmjy 9iMe ce MoXe HAPYLIUTH yriea mapraepa.’ [lapraeperBo usmely npenyseha u
Henpo(uTHE OopraHu3anuje Tpeda IeMOHCTPUPATA CUHEPTETCKY MOBE3aHOCT KOja Mopa OUTH
CMHCJICHa, a TIOTPOIIaYl MOpajy TOCMaTpaTH Ty IOBE3aHOCT Kao 030MJbHY THocBeheHOCT
3ajeJHUYKOM JIPYIITBEHOM IHJBY.

CaMmo ce KOH3WCTEHTHHM M MCKpEHHMa Hamepama y peau3aldju APYIITBEHOT IHJba
MOXK€ M3rpaguTH mpeno3HatbuB OpeHn. Kako cBe Behm Opoj mpemyseha kopucrte oBaj
MapKETUHIIKH TPOrpaM, pacTe CKENTHUIU3aM IOTpollaya y TWOrieAy JoO0pux Hamepa
npenyszeha. OBaj peHoMeH je HapouuTo 3acTylubeH y Benukoj bpuranuju, npu uyemy cymma
MOXe YMHOroMe yTHIaTi Ha notpomade.’® C M y Besn, mpemyseha Mopajy MpeBEeHTHBHO
Ooutu ymo3Hata ca uH(oOpMalHdjaMa KOjUM pacIoyiaxy MOTPOIIAYd O OBOj AKTUBHOCTH.
Homxonna je nmyropouna mocBehe€HOCT APYIITBEHOM IWJbY W capajima ca HenpopUTHUM
CEeKTOPOM Kako OM ce MpeBa3HIUIM MpoOJeMU Yy Be3M HEloBepema MOoTpolladya IpemMa OBOj
JPYIITBEHO] AKTUBHOCTH. Y3 NOMOh MapKeTMHIa M OCTaJuX KOMYHUKALMOHMX OOJuKa
JpyIITBEHE OJroBOpHOCTH mpeayseha, Tpeba ce dokycupatu Ha moOoJbllIambe pasyMeBarmba
MOTpoIIaya O JPYIITBEHO OATOBOPHHUM aKTUBHOCTHMMA Kao W KOPHCTHMAa KOje C€ HhHME
OCTBapHjy.

JlaHac Huje penak ciy4aj Aa MAapKeTHHI IOBE3aH ca APYUITBEHHUM LUJbEM MONpPHMA
yJIOTy TpeHJia Koj nojenunux npeayseha. To je Hajuemhu ciiydaj ko Mawux npenyseha koja
HeMajy NMPeTXOJHO Ae(uHUCaHy CTpaTerujy APYLIITBEHO OATOBOPHOI MOCIOBamba U Koja ce
MIPOMOBHIITY Kao JIPYIITBEHO OATOBOPHA 3aTO IITO TO YMHE KOHKYpeHTH. Kpkad cMaTpa Kako
ce y "MapKeTHHIy MOXE CPECTH MPETEPUBABE U XBAJbEHE, TPUKPUBAKHE BAXKHUX YMHEHUIIA,
JIBOCMICIICHE H HejacHe TBpame”. 0 C Ipyre cTpaHe, MAPKETHHI TOBE3aH Ca APYIITBEHHM

#1Releti¢, S., Radojevi¢, P., Mihi¢, S. (2010): op.cit., pod 628, str. 99.

20 osome Buau: Macalister, T. (2002): "'Ads that make it add up", The Guardian, 25. HoBembap. [JOCTyNHO Ha:

http://www.theguardian.com/society/2002/nov/25/8, npeyseTo: 21.05.2014.

3Eritz, J. (n.d.): Consider the Pros and Cons of Cause-Related Marketing: For better or worse? JOCTYyNHO Ha:

http://nonprofit.about.com/od/fundraising/a/causemarketing 2.htm, npeyseto: 22.05.2014.

% http://www.inc.com/marla-tabaka/grow-with-cause-marketing.html, npeyseto. 23.05.2014.

**Macalister, T. (2002): op. cit., pod 632.

%K rka, K. (2007): op.cit., pod 31, str. 393.
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IIMJbEM I10CTAj€ MACOBHO 3aCTYILUbEH Y CBETy. Y CKJIady ca THM, MHOTH ayTOpH IOKa3yjy
3a0pUHYTOCT Kako he, TyropodHo TjeJaHo, OBa aKTHBHOCT JIECCH3UTHBHCATH HOTpOIIaye 3a
npymreene npooneme.®’ Tlorpomraun Mory 6urn npesacuhenn W jegHocTaBHO pehim “He”.
OBo u3 paznora mro Hehe Outn y MoryhHOCTH 12 mpare cBe 3aXTeBe HaMETHYTE O]l CTpaHE
MapKeTHHT CEKTOpA.

[lojenHa wWcTpaxKMBamka IOKa3yjy Ja Kajga TOTpOIIaYd KyIle IMPOU3BOAE ca
JAPYIITBCHUM IMJbEM IPECTajy Ja Ce OJArOBOPHO MoHamajy (y CMHUCIy Ja CMambyjy CBOje
JIONIPUHOCE Y XyMaHUTapHe CBpXe W Ci.). Haume, oHM cMmarpajy Ja cy TaKBOM KyIOBHHOM
noBoJeHO yunHIIM. [Topen Tora, cBe je Behu Opoj npeayseha koja ce mpuaApyxKyjy KaMIamu y
00pOM TPOTUB paka JIOJKM MAKO HHUXOB IPOHM3BOJHH IPOTpaM HHje TEMATCKH IOBE3aH ca
OBUM JpymTBeHUM mpobiremoMm. Crartuctuka MehyTuMm mokasyje, Ja W Tmopen OpojHuX
KaMIlaha KOjUMa C€ yTUYe Ha TOJU3amke CBECTH O 3APABCTBEHHM INpOOJIEMUMA, CTOMa
CMPTHOCTH KeHa yCiIe oBe GonecTd Huje cMmamena.’ Crora, MOTpeGaH je HOBH IPUCTYII
KOju Hoz{pasyMeBa:639

-  VYinarame (QUHAHCHjCKMX CpEICTaBa Yy IMJbY HCTPaXKHBaWma IMMOJI00HOCTH
JIPYILITBEHOT 1IWJba KOjU he OMTH MoApKaH.

- Hudopmucame nmorpomraya kako 6u ce 06e30eanno 60Jbe pa3yMeBame 3allTo je
onpehenu npymTBeHN b H3abpaH.

- Usrpaama AayropodHor moBepema MOTpolradya HHGPOPMHUCAHEM O KOJIUYUHU H
HAMEHM CpelCcTaBa JOHMPAHMX MMAPTHEPCKHM OpraHu3alujama, Kao H
o0jaBibHBambeM HH(OpMaIIHja HAKOH 3aBpIIETKa MAPKETUHT KaMIambe.

MapkeTHHIIIKE aKTUBHOCTM NPEACTaBJbajy  YIPaBJbauKM HMHCTPYMEHT  KOJUM
npeny3eha MOAMKY KBaJUTET IMOCIOBalka M THME C€ H3/IBajajy OJl Mame YCIEeNIHUX
npeay3eha. Mako He moctoju MarmyHa (opmyna, ycrex mpemay3eha y peanu3anuju OBe
JPYIITBEHO OATOBOPHE aKTHMBHOCTH MOJAPA3yMEBAa KOHTUHYHPAHY €AYKALU]y U Pa3MHUIILIbAEe
y CMepy Kpeupama HajaJIeKBaTHUJUX aKTUBHOCTH Y CKJIAJly Ca MPOU3BOJHUM IIPOTPAMOM,
OKONHOCTHMA M MoryhHocTiMa mocioBama.’® Tako OBa APYIITBEHA AKTUBHOCT MOXKE
MOCTATH MPUITUKA 332 KOJOM Tparajy TpXKHUIIHU JHIEPH.

Mapk Teen (Mark Twain) je namucao "YTJIaBHOM HHCaM 3HA0 Ja MpPEHNO3HAM
MOBOJbHY MPUITHKY, CBE JIOK OHA HE O mpecTana na HOCTOjI/I."641 Nwmneparus Oynyher pasBoja
npenyseha jecte CIOCOOHOCT ajanTupama JAPYIITBEHUM TpeHaoBuma. CTpacTBeHa

637 Berglind, M., Nakata, C. (2005): "’Cause-Related Marketing: More Buck Than Bang?”’, Business Horizons, Vol.

48, No. 5, pp. 443-453. MNpema: Eikenberry, A. M. (2009): op. cit., pod 618, p. 53.

638Odgen, T. (2011): "Why Cause Marketing Can Actually Backfire", Forbes magazine, 12.jaHyap. JocTynHo Ha:

http://www.forbes.com/2011/01/12/cause-marketing-backfire-leadership-cmo-network-strategies.html,
npeyseto: 28.05.2014.

bid.

640 Woods, M. K. (2007): Guidelines to elaborate a Cause Related Marketing Program, Practical Guide to Cause

Related Marketing: Guidelines and Cases, Institute for the Development of Social Investment, p. 15. JocTynHo
Ha: http://www.csr360gpn.org/uploads/files/resources/CRM Guide.pdf, npeyserto: 20.05.2014.

*IKotler, F. (2003): op.cit., pod 111, str. 67.
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nocBeheHoCT n3a0paHOM JIPYIITBEHOM IIMJbY T€ KOXEPEHTHOCT cTpareruje mnpeayseha u ose
JIPYIITBEHE AaKTHBHOCTH j¢ OJUIMYaH MEHAEPCKHM KOHIENT CTULAkha M OJpKaBarmba
KOHKypeHTCKe mpenHoctd. CBa oHa mpenyszeha Koja ycrejy Ja NPHUBYKY MaXKiby HOBHM
ujejaMa, MOTy CTBapUTH JOJATHY BpemHOCT 3a mpeny3ehe. Mako oBa mHMIMjaTHBa HHjE y
MOTITYHOCTH ANTPYUCTUYHA, ¢ 003UpOM Ja mpemy3ehe odekyje MpHU3HAKkEe 32 XyMaHUTapHE
AKTUBHOCTH, MOpa C€ pealM30BaTH y CKIAAy ca CTUYKUM TPUHIMIIIMA TI0CIOBamba,
y3umajyhu y 003up motpede u oueKkrBama MapTHEPCKUX OpraHU3alnja.

5.3. APYIITBEHU MAPKETUHI'

[Mojam apymtBenn mapketurr (Social Marketing) mojasuo ce 1971. roaune y 4iaHky
Kotnepa u 3antmana (Kotler, Zaltman) mox HasuBom ““/[pylITBEHM MapKETHHI: HOBH
OPUCTYN Y IUIAHUpamy IPYIITBEHUX HpoMeHa”. YV HeMy Cy ayTOpd OMHMCAU MPUMEHY
MapKeTHUHIIKUX TMPHUHIMIA M TEXHHKA C [WBEM Ja Ce yHampeae onapeljeHn CTaBOBU U

642
IIOHamamlkEC I10TOoIIava. [[aHac CC 3a OBY AKTHBHOCT 4YC€CTO KOPUCTC PA3JIUYUTH TCPMUHU

« 1 n n n 4
IOImyT. 3CJICHU , CKOJIOIIKU W XYMAHUCTUYKHU Ma.pKeTI/IHI‘.6 3

CaBpeMeHHU JpYIITBEHH MapKETHHI IPEICTaBba Hamope mnpeny3eha ycMmepeHe ka
nehuHUCAbY M UMILUIEMEHTAIUjH MAapKETUHT CTpATEerHje y IHUJbY MPUXBaTarba, IPOMEHE HJIH
MoauduKayje MoHallaka IOjeAMHIIA U OpraHu3aIyje. Hamepa je nma ce ycmocraBu
MOBEpPEHE KOJl IOTpolmada, BohemeMm padyHa O HUXOBUM morpebama U morpebama
JPYIITBEHE 3ajeHUIe YnMe he ce yjeHO yTUIaTh Ha MaKCHMHU3Hpame npodura mnpemyseha.
Kotnep u Jlu cmarpajy ma ce oBa JpyIITBEHa aKTUBHOCT Hajuemhe KOPUCTH KajJa HEKY
UJBHY TpyHy Tpebda MOTHUBUCATH Ja TPOMEHHU TOHAIIAKkE Y IUIbY OuyBamka 31paBiba,
cIpeyaBama IOBPe/Ia, 3aIUTUTE )KUBOTHE CPeIMHE WM JOOPOOUTH JIPYIITBA. 4

TpagunnoHa HE MapKETUHIIKE aKTUBHOCTH C€ TeMeJbe Ha J00pO TO03HATOM
MapkeTHHT Mukcy® koju je mpemtoxuo mpodecop Llepom Makapru (Jerome McCarthy).
Hawuwme, pagu ce o kourenty 4I1: npoussox (product), nena (price), muctpudymmja (place) u
npomorrja (promotion). Y okBHpY KOHIENTa JPYIITBEHOI MapKETHHra YBOAM CE JOJaTHA
"TI" mema Kojy umHe: jaBHO Miberbe (public), maptuepctBo (partnership), momutuka (policy) u
6yuer (purse strings).®*’ To 3Haum xa mporpam APYIITBEHOr MAPKETHHIa 3aBHCH OJf CTABOBA
WHTCPHUX W EKCTEPHUX MHTEPECHO-YTHUIAJHUX Tpyla, MapTHEPCTBA ca OpraHu3aldjama

642 Domegan, K. (2008): "Social marketing: implications for contemporary marketing practices classification

scheme", Journal of Business & Industrial Marketing, Vol. 23, No. 2, p. 136.

3 0 oBome ynop.: Zelenovi¢, J., Vujovié, T. (2011): "Holisti¢ki marketing u funkciji odrZivog razvoja". U: Vujovic,
T. (ur.), Zbornik radova: Medunarodni naucni skup ES-NBE 2011: Ekonomska nauka u funkciji kreiranja novog
poslovnog ambijenta, Kosovska Mitrovica, 09-10. novembar, PriStina: Ekonomski fakultet, str. 969.

6445tankovic’, Lj., Bukié, S., Popovié, A. (2012): op.cit., pod 115, str. 182.

*Kotler, F., Li, N. (2007): op.cit., pod 582, str. 132.

0 osome ynop.:Kotler, F. (2003): op.cit., 111, str. 122.

i Weinreich, N., K. (2006): "What is Social Marketing?'", Weinreich Communication. [ocTynHO Ha:

http://www.social-marketing.com/Whatis.html, npeyseto: 07.07.2014.
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CIIMYHOT WHTEpeca W aKTyeJTHE ApPXKaBHE IMOJIMTUKE KOja MOXKE YTHIIATH HA PaCIOJIOKHUBOCT
(MHAHCHU]CKUX Cpe/ICTaBa y BUAY 'PAHTOBA U JIOHAIIH]a.

[Ipenyseha Texe na mpojeKTyjy crenujaln30BaHe MPOrpaMCcKe aKTHBHOCTH KOjUMa Ce
MOXE€ OCTBAapUTH KOHKYpEHTHA NPEIHOCT Ha TPXKUINTY Y3 BHUCOK HHUBO caTHC(hakIwje
notpomraya. Mako je, mehyrum, norpeda 3a oapkaBambeM U 1M0OOJbIIABAHEM KOHKYPEHTCKE
npeaHoctu jacHa, Koriep mpumehyje kako je: "MoryhHoct nma ce mponahe myrorpajHa,
OJIp’KMBA MPETHOCT HA XUIIEPKOHKYPEHTHOM TPXKHIITY, Y BEJIMKO] MEPH, IIYCTH CaH."

MapkeTHHT je OJyBeK MpoJia3ro Kpo3 3HauYajHe M3a30Be M MOU(pUKAIM]je KaKo OU ce
npopmIncao0 Kao CaBpEMEHM KOHIIENT IMocioBama. OBaj KOHLENT NPUMEHY]y BHCOKO
pa3BUjeHe TPXKUIIHE puBpese. [Ipu TOM ce KOPHCTH Kao jeAaH oJ 3Ha4ajHUX MHCTPpyMEHATa
y TIPOMOIIMjH 3paBOT HAYMHA JKUBOTA, Y OOJIACTH MPEBEHIMje MHOTHX OOJIETH 3aBUCHOCTH a
pehe y obmactu 3amTuTe KMBOTHE cpenuHe, OopOM mToTuB Hacuiba U ci. Crpareruje
JIPYIITBEHOT MAapKETHHTra Cy MpHIarojeHe TPXKUIITHMA ca Pa3BHjEHOM HH(PPACTPYKTYPOM,
IIPH YeMy C€ KOPHUCTE pa3HU MapKETUHIIKH MOJICIH KOjU JONPUHOCE KPEUPamky BPESAHOCTH 32
CBE MHTEPECHO-YTUIAjHE Tpyle. YChexX APYIITBEHOI MAapKETHHra 3aBUCH OJ] TOra Y KOjOj
MepHu je npenysehe GokycupaHo Ha u3adpaHy IUJbHY Tpyly. MHOTE€ MapKETHHT KaMIlamhe HE
yCIIeBajy W3 Pa3Jiora IMTO MPUMEHY]y CTPATErwjy MacOBOHOT TPXKHINTA, KOpUCTEhH MpUTOM
JTUMHTUPAHE pecypce.

OcHOBHA KapaKTEepPUCTHKA OBE JAPYIITBEHO OATOBOPHE aKTUBHOCTH je Y TOME IITO Ce
ocllama Ha J00pPOBOJHHU MPUCTAHAK MPHIKKOM YTHIIja Ha HUJBHY Tpymy. Hanme, oBre ce He
npuberaBa 3aKOHCKHM, €KOHOMCKMM WJIM OJroBapajyhum HpUCHIIHUM CpeIICTBI/IMa.GSO To
3HAYW Ja C€ OJf MApKETHHI CTpyYbaka OuYeKyje eTHYHO T[OHAllake U Ja He
310yI0Tpe6IbaBajy 3aKoH Bpieln IpUTHCaK Ha oapeleHy bHy rpymy.*>:

VY Tekcry objaBibeHOM Ha cajTy pomakonline.com, ayrop cmarpa kako Tpeba na ce
UCKOPHUCTE TEXHHUKE KOMG&)I/IHI/IjaﬂHOF MapKeTHHra KoOj€é Ha pas3Iu4yuTe HaYMHE MOTy
JonpHHeTH ormmTeM 106py.°>2 Kako ce 1ajbe HaBOAM, OHO INTO PA3NNKYje OBY aKTHBHOCT OFf
KOMEpIIMJaJIHOT MAapKETHHTa j€ BpCTa MPOJaBaHOT Mpou3Bojaa. JIok ce KoJ KOMEpIHjaTHOT
MapKeTUHIa aKlleHaT CTaBJba, IPe CBera, Ha Mpojajy Aodapa U yciayra, OBAE ce IMpojaje
XKEJbEHO MoHamame. Koa KoMepuujalHOr MapKeTHHTra KpajibH IUJb je (PMHAHCHjCKa JOOUT
npenyseha, Ko JpYIITBEHOT MapKeTHHra TO jeé JOOUT 3a MOjeAMHIAa Wi ApymTBo. To He
3HAYMu Ja ce KOMEPIHjaJIHUM MapKETUHIOM HE MOTY OCTBapHBaTH JIPYLITBEHH IMJbEBH, Beh
Ja OBM LMJbEBU HHCY INpuMapHOr Kapakrepa. KoHkypeHTHm mnpeayseha koja ce Oase
KOMEpILHjaIHUM MapKeTHHIOM Cy OOMYHO JApyra npeny3eha Koja Hyzne CIMYHE IPOU3BOJE U
ycayre. Kox ApymTBEeHOr MapKeTHHIa TJIaBHM KOHKYPEHT je TPEHYTHO WIM KEJbEHO
MOHAIIAkE IIUJbHE TPYIIE.

*¥Kotler, F. (2003): op.cit., pod 111, str. 127.

649 Healthy Communities Program (n.d.): Research to Practice: Building Our Understanding. Social Marketing on
a Dime: Using Social Media to Do More with Less, Healthy Communities Program. [octynHo Ha:
http://www.cdc.gov/nccdphp/dch/programs/healthycommunitiesprogram/tools/pdf/social _marketing.pdf, npeysero:
07.07.2014.

%0 igarosuh M., Ctankosuh, M.K., OrkbaHos, T. (2012): "[pyWTBEHN MAPKETUHTI Yy NOC/I0Bakby HEMPOPUTHUX

opraHusauuja", Teme - Yaconuc 3a dpyuimeeHe Hayke, Vol. 36, No. 3, ctp. 1220.
! Ibid.

652 Bosnjak, N. (2009): "Socijalni marketing — Marketing za opste dobro", Pomakonline - Magazin za drustveni
razvoj, 18. mapT. JocTynHo Ha: http://www.pomakonline.com/content/view/386/27/, npeyseto: 11.05.2014.
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TypOyneHTHOCT OKpykema Hamehe moTpeOy mpemy3eha ma cBe BUIE KOPHCTU
CTpaTervje Koje ce 3aCHMUBAjy Ha 3aXTE€BHMa JIPYIITBEHO OATOBOPHOT MapKeTI/IHl“a.GSS Nwmajyhu
y BUJY JHHAMUYHOCT ITPOMEHA MOHAIIAKkA YCIIe HOBUX TEXHOJOIIKUX JOCTUTHYhA U pa3Boja
HH(pOpPMAIMOHUX TEXHOJIOTH]ja, mpeay3ehe Mopa OWTH CHOCOOHO Ja OBOM CTPAaTETHjOM
Kperpa HOBO TOHAmame. Y epu JUTUTANIN3ALMje, HUje JOBOJBHO caMO '3rpabuTH Maxmby'.
[ToTpeOHO je W3rpauTH 3ajeHHUIy OKO 3ajeJHUYKHUX BPEIHOCTH Ca caJpikajeM KOjUu APKHU
naxmy. >

VY cBery ce jgocra kopucte apymrBenu memuju (Social Media) kao uHCTpyMEHT
JAPYIITBEHOI MAapKETHHra KOjUM C€ Kpeupa 3ajeIHMIa HCTOMHILBEHHKA H OCTBapyje
MHTEPAKIMja ¥ KOMYHHKALM]ja ca IOTCHIMjalHUM KimjeHTnMa.> JlpymTBeHe Mpexke Ha
untepHery (Social networking services) kao oOJHMK APYIITBEHHX Meauja Cy Beh HEKOJIHKO
roguHa wu3y3eTHo momynapue. Tsurep (Twitter), ®dejcoyx (Facebook), ®dopcksep
(Foursquare), Jluakauu (LinkedIn), cy camo Heke ox miatdopMu Koje ce MOTY KOPUCTHUTH 32
KOMYHHKAIM]y ca IUJBHUM Tpynama. tbuMme ce MOry pyIIMTH KOpIOpaThBHE Oapujepe u
YCIIOCTaBUTHU pa3roBop m3mel)y oHuX Koju cy Omim yHyTap npenayseha u oHUX KOju cy Omim
u3Bad npenyseha. OBo he 3a mocneanily UMaTi pajuKaiHe MPOMEHE Y HAYMHY MOCIOBamba.
Cwmucao mapketrHra he cBe Buille OUTH y MOAN3alkY CBECTH, BOHEHY OTBogeHOF pasroBopa ca
[IUJBHUM IpyliamMa U jaBHOM TO3UBY 3a MMOIP)KaBambe JKEJbEHOT MMOHAIIIAbA.

[MoBparue undopmanuje (feedback) xoje ce octBapyjy nmyrem IpyIITBEHUX Meauja Cy
NpeAyclOB YCIEIIHE KOMyHHKanuje. tbome ce majpe yTHue Ha JKEJbEHO I[OHAIAE
norpomaya. Melhyrum, npema wuctpaxuBamwy amepuuke areuuuje [amyn (TNS Medium
Gallup), Bumie ox 62% ncnuTaHWKa CMaTpa Kako APYIITBEHH MEIUjH HEMa]y 3Ha4YajaH yTHIIA]
Ha BHUXOBY KynoBuHy, 30% Bepyje na objaBe Ha APYIITBEHHM Mpexama y oapeheHoj mepu
yTU4y Ha OJUIyKE O KYHNOBMHH, JIOK cBera 5% TBpIM Kako je yTHLA] MeOuja Ha KYHNOBHUHY
3Hauajad. ~~ C TUM y Be3H, 1ajbe yHarpeheme IMOCIOBHE KOPECTOoIeHIIn]e 3axTeBahe nogaTHy
enyKalujy U ocrnocoOJpaBambe Kako MeHayepa npeayszeha Tako M 3alOCICHMX Y MapKEeTHHT
CEKTOpY.

[TocToje OpojHe MOTEHIMjaTHE KOPUCTH 3a npeaysehe Koje mpUMemyje aKTUBHOCTH
JAPYIITBEHOI MapKeTUHIa M OHE Cy YIVIABHOM IIOBE3aHE Ca HErOBUM MAapKETHHIIKHM
IUJbE€EBHUMA U 3az[auHMa.658 OBuM nporpaMCKuM aKTHUBHOCTHUMA, Hajnpe C€ IIOCTHIXKE XKCEIJbCHA
no3unuja OpeHaa npousBoja. HakoH Tora ce kopuctu OpeH Kako OM CTBOPHUO MO3UTHUBHY
acolyjalMjy TpeMa 3ApaBUM CTUJIOBMMA >KMBOTa KOJjU Tpeba J1a ce yCBOje M OJpiKe.
JIpyIITBEHUM MapKeTHHIOM, IpeMa ToMe, Tpeba U3a3BaTu acolMjalijy Koja moBesyje OpeHa

®3stankovig, Lj., Bukié, S., Popovi¢, A. (2012): op.cit., pod 115, str. 185.

%0 oBome ynop.: Satell. G. (2013): "How To Build An Effective Social Marketing Strategy", Forbes Magazine,

06. okTobap. foctynHo Ha: http://www.forbes.com/sites/gregsatell/2013/10/06/how-to-build-an-effective-
social-marketing-strategy/#296510465a45, npeyseto: 10.05.2014.

633 http://www.convinceandconvert.com/guest-posts/tying-together-social-media-and-corporate-social-responsibility/,

npeyseto: 12.05.2014.

6%6 http://www.convinceandconvert.com/guest-posts/tying-together-social-media-and-corporate-social-responsibility/,

npeyseto: 12.05.2014.

657Cespedes, F. V. (2014): "Sales Still Matters More than Social Media", 15. aBrycT, hrb.org [Blog]. JocTynHo Ha:

http://blogs.hbr.org/2014/08/sales-still-matters-more-than-social-media/, npeysero: 19.08.2014.

®¥otler, F., Li, N. (2007): op.cit., pod 582, str. 136.
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C HEKHUM JpYIITBEHHM IibeM. [Ipema peunma JledpeOpa (Lefebvre): "3nauaj npymrenor
MapkeTuHra 6uo 6m Behu kaga Ou ce mperu3Huje eGuHUCATN BEerOBH MTPOrPAMCKU aCTIeKTH,
noBehana oOyka 3a cCTpydmake, COQUCTHIMpaHUje U O0Jbe NPUIATOAUIIE TEXHUKE
UCTpaXkuBama Te omoryhwmia Beha QuHaHCHjcKa cpencTBa M CHCTEMCKO BpPEIHOBAHHC
pe3yJITaTa.“659

YHpKoC MHOTUM M3BEIITAjUMa, yilarama y APYIITBEHH MAPKETHHT Cy PEIaTUBHO Maja
y OZHOCY HAa TPaWIMOHANHE MAPKETHHIIKE akTHBHOCTH. WM mopex OpOjHHX CTymja
CiIy4ajeBa Koje yKa3yjy Ha MOTESHIMjaTHe KOPUCTH OBE aKTUBHOCTH, BEJTMKH Opoj MeHanepa je
U JlaJbe CKENTHUYaH 10 MUTamky HeHe eKOHOMCKE MCIuaTHBOCTH. llopen Tora, kako cmarpa
meHaiep Mucturyra 3a apymrBenn mapkerunr (Social Marketing Institute), Anagpeacen
(Andreasen), mpoOieMu HMILIEMEHTAlLlMje OBE JPYLITBEHE aKTHMBHOCTH MOry ce Hahu y
(heHOMEHY CTEeYeHUX HAaBHMKa KOj€ je TEIIKO MPOMEHUTH ¥ HEMOTHBHCAHOCTH OHHMX MeHajepa
KOj! HHCY CKJIOHH HHOBATHBHOCTH H CTpeMIbeiby Ka 60sbeM apymrBy.®®" OH HaBOAM KaKo je
U JlaJjbe TPUCYTHA KOH(Y3Hja U Hepa3yMeBamke pa3iivuKka u3Mel)y OBOT KOHIIENTA U KIACHYHOT
KOMEpIHUjaIHOT MapKkeTHHra. OBOME JONPHHOCH M YMI-CHHIA J]a KOMEPLUjaIIHU MapKETHHT,
YMjU je TPUMapHU IIJb OCTBAapHBame NMpoduTa, cBe uerrhe mpey3uMa yiaory ApYIITBEHOT
MapkeTuHra. Tako ce y Tekcty moja HacioBoM “‘Kana npemyseha He ycriejy y unmemny g00pa”
(When Corporations fail at doing good), objaB/beHOM y aMepuykoM Marasuny kbyjopkep
(New Yorker), xoHcTaryje kako j00pa Jena He BOJE yBeK W J00puM pesynratuMa. OBO 3
pasyora ITO Ce TEOPUjCKU M PAKTHYHH aCIIEeKTH y PEATHOCTH YecTo He moxyaapajy.’®

Hamehe ce onma kao normuHo nwurame:. Kama dejcoyk (Facebook) dunancupa
OecrutaTaH MHTEPHET Y CHPOMAITHUM M HEPa3BHjEHUM 3eMJbaMa CBETa, JIa JIH je y MHUTaby
no0pa Hamepa UJTU KeJba 3a npoq)I/ITOM?663 C tum y Be3u, MOXJIa cy mpejake peur Bunmjama
®opaa (William Ford), npeacennuka ynpasHor ogoopa kommnanuje @opa: "Tloctoju pasnuka
u3mely nmobpor mpemyzeha u Bemukor mpexyseha. JloOpo mpemysehe Hymu oanmudHe
npou3Bojie u yciyre. Benuko npemysehe Takole Hynu oayiM4He MPOU3BOAE U yCIyTe, ajH ce
TpyAu ¥ Ja mnoOosblia cper”,% Jep, kajga je KOHKypeHIMja y NHUTamlmy, Tparame 3a
MPOAYKTUBHOLINY, KBaJIUTETOM, HOBUM KpEaTHMBHHM HJi€jamMa U MoBehaHUM 3a/10BOJbCTBOM

NoTpolIaya, mpeTBapa Mopai y TuMuTHpjyhu daxrop.

9 Lefebvre, C. R. (1997): "25 Years of Social Marketing: Looking Back to the Future", Social Marketing

Quarterly, Vol. 3, No. 3—4, pp. 51-58. NMpema: UsaHosuh M., CtaHkosuh, M.K., OrrbaHos, I'. (2012): op. cit., noa,
650. cTp. 1221.

660 Bloom, N., Hoeffler, S., Keller, K. L., Meza, B. (2006): ""How Social-Cause Marketing Affects Consumer

Perceptions', MIT Sloan Management Review, 01. jaHyap. [locTynHo Ha: http://sloanreview.mit.edu/article/how-
socialcause-marketing-affects-consumer-perceptions/, npeyseto: 09.05.2014.

o6t Andreasen, A: (2002): ""Marketing: Social Marketing in the Social Change Market place", Journal of Public
Policy and Marketing, Vol. 21, No. 1, pp. 2—-13. Mpema: Ivanovi¢ M., Stankovi¢, M. K., Ognjanov, G. (2012): op.
cit., nog 650, ctp. 1221.

662Chatterji, A. (2013): "When Corporations fail at doing good", The New Yorker, 29. aBryct. [ocTynHo Ha:
http://www.newyorker.com/online/blogs/currency/2013/08/fast-food-strike-failure-of-corporate-social-responsibility.html, npeysero:

12.06.2014.

663 Hennessey, R. (2013): "Why Milton Friedman Could Love Social Entrepreneurship', Entrepreneur, 16.

centembap. [locTynHo Ha:: http://www.entrepreneur.com/article/228407, npeyseto: 13.06.2014.

% Ppavicevi¢, J. (2011): "PR i drustveno odgovorno poslovanje", Pobjeda, 04. peuembap. [ocTynHo Ha:
http://www.pobjeda.me/2011/12/04/pr-i-drustveno-odgovorno-poslovanje/#.U5gD5HKSxe8, npeyseto: 13.06.2014.
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Jla Ou ce MOCTHIIIO KeJbEHO MOHAIIAke MOTPEOHO je HajIpe UCIIUTATH MOTHUBE LIUJbHE
rpylie W BHMa MPWIATOJUTH CTPATETHjy IPYIITBEHOT MapKeTWHTa Koja he mNOHymuTH
oueKHBaHy BpemHOCT.®® AKTHBHOCTH mpemyseha ycMepeHe Ka ITOBE3aHOCTH IHPOM3BOJA W
ycnyra npeny3eha ca jkeJbeHHM TMOHAIIameM Koje Tpeda MoApkKaTH, mocrane cy (GaxTop
kojuM ce mnoBehaBa mpodurabunnocT mpenyseha. Ykomuko mpemysehe HEKOHTPOIHCAHO
KOMOWHYj€ pa3IMuuTe IPOjEeKTHE aKTUBHOCTH, MOke aohu mo Heyckimahenoctu. Ha Taj
HAYMH, J]aje ce MPEeIHOCT KOHKYPEHIIMjH Yhja ce CTpaTeruja 3acHuBa Ha Qokycupamy. Kako
OM oOBa aKTHMBHOCT Jaja 3aJ0BoJbaBajyhe pe3ynrare, HEONMXOIHO je OoJbe pazyMeBame
NPUHIIAIIA JPYIITBEHOr MAPKETHHTA KAKO 0] CTPaHe MeHalepa Tako i oj cTpaHe Mexja.’®

MoTuBHU MeHaepa 3a pa3Boj U UMILIEMEHTAIM]y CTPAaTeruje APYIITBEHO OATOBOPHOT
MapKeTHUHTa C€ JIOCTa Pa3jIMKyjy, ald MOXe ce pehu Ja je OCHOBHH MOKpeTau edukacHuje
KOHKYPEHTCKO IO3UIHOHKpambe mpenyseha Ha Tpxumry.*®’ Jla 61 ce pealnsoBaid LHIbCBH
JAPYIITBEHOT MapKETUHTA, Tj. IPOMEHA APYIITBEHOT MOHANIakha y KOPUCT IHUJbHE TPYIE HITH
JpYIITBAa y TEIWHYU, HEONXO/HA je capaama npeny3eha ca MHCTUTYIMjaMa W JbyJHMa KOjH
MOTY TIOHYJHTH CBeXe uzeje. MapkeTuHr MeHayepu Ou Tpebasim UMaTH Ha yMy PEUYCHHILY
caBpeMeHor MapkeTHHT rypya, Cera 'oguna (Seth Godin): “Ako Bac Baia IHJbHa MyOJIHKa
HE CIIyIla, TO HUje KUXOBA IPEIIKa, Hero Bamia. AKO Balla NMpuya He (YHKIMOHHUIIE, BAXKHO
je a POMEHHTE TO LITO PAIKTe, 4 HE jOLI ITIACHHU]e 1a BUYeTe.“

5.4. KOPIOPATUBHA ®UJIAHTPOIINJA

KopropatusHa ¢unantponuja (Corporate Philantropy) mpencraBmba cnenuduuny u
3Ha4yajHy JpPYIUTBEHO OJrOBOPHY AaKTHUBHOCT KOjOM TMOjeJMHLM HIM mpeny3eha momaxy
(DMHAHCUJCKUM WM HEPUHAHCHJCKUM CpEICTBHMMA 3[IpaBCTBEHE, COLMjaJIHE HWHCTUTYLH]E,
00pa30BHE WM YMETHUYKE aKTUBHOCTH, Ka0 U OpraHu3allfje YHMjU je L1Jb 3aIITUTa KUBOTHE
cpenune.®® Tlopen HoBYaHKX cpescTaBa, Kao (HIAHTPONICKH PECYpPCH MOTY Ce KOPHCTHTH U
HCHOBYaHH TIPUJIO3M KA0 IITO Cy BUIIAK TPOW3BOJA, JlABame ONpeme Ha ynorg%6y,
Kopuniheme NUCTPUOYTUBHUX KaHajda WM OAroBapajyhe moTrpeOHO CTpydHO 3Hame. Y
eKOHOMCKO TEOPHjH 1 TIPAKCH MOTY CE Pa3iTHKOBATH 1Ba aCIeKTa (rIaHTpormje:’

- ¢unaHTOMMja Kao pacxoj 3a mpemnysehe jep moapazyMeBa OECIIOBPATHO JaBambe
MOHAKO OrpaHMYCHHX pecypca npeayseha, u

- (¢unaHTponMja Kao APYUITBEHO OJTrOBOPHA AaKTUBHOCT KOja je y IO3UTUBHO]
KOpealuju ca eKOHOMCKUM nepopmancama npeayseha.

66> Merritt, R., Truss, A., Hopwood, T. (2011): "Social marketing can help achieve sustainable behaviour

change", The Guardian, 17. wmapt. [octynHo Ha: http://www.theguardian.com/sustainable-
business/blog/social-marketing-behaviour-change, npeyseto: 10.05.2014.

666Stead, M., Gordon, R., Angus, K., McDermott, L. (2007): "A Systematic Review of Social Marketing

Effectiveness', Health Education, Vol. 107, No. 2, p. 156.

*’Stankovig, Lj., Bukié, S., Popovi¢, A. (2012): op.cit., pod 115, str. 186.

¥ ttp://medijskapismenostcg.files.wordpress.com/2013/10/drustveni-mediji.pdf, npeyseto: 22.05.2014.

Kotler, F., Li, N. (2007): op.cit., pod 582, str. 165.
670 .

Ibid.
*”'Figar, N. (2007): op. cit., pod 125, str. 233.
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[Ipema rope HaBeACHO] MOMAETH, MPBY TPYNy 3acTynajy “mpoPUTHO OpjeHTUCAHH"
MeHaiiepu. /Jlpyry rpymy 3aroBapajy T3B. 'APYIITBEHO OPJEHTHCAHH MEHAlIEpH Koje 300T
Muitocpha, Kako cMaTpajy MojeIMHA ayTOPH, Kpacu HEKH TOIUIH Cjaj.

3a pasnuky oa mnpenyseha uwuja cy nmaBama cTpaTemiKd JaeduHHCaHA, IOCTOjE
opranuszanyje koje npakTukyjy ad hoc nmaBama, Te W3[Bajajy CpeACTBA 3a IOjEIHMHAYHE
MPOjEeKTE HE3aBHCHO O] CTPATEIIKOT ompexaesberma. [lIBajuapcku WCTpaKMBauud Cy HAKOH
YeTHPH TOAMHA UCTPAKMBAKA CelaM Benukux npenyseha, mehy kojuma cy Jlyprxanca u Tara
crun (Tatta Steel), u nBaHaecT cpeamux U Manux npenyseha, HICHTU(HUKOBAIN JBa IPUCTYIIA
KOjMa ce Ae(MHHIY APYIITBEHO OArBOPHA MaBama.’’> IIpBH je TPIKHIIHO OPjeHTHCAH, TIe
ce carjemaBa y Kojoj je Mepu GUIAHTPOIICKA TMOJWTHKAa mpemy3eha ycMmepeHa Ka
catuchakiyju U OYCKUBAkbUMa KIbYYHUX MHTEPECHO-YTULAJHUX rpyma. JIpyru je ycMepeH Ka
KoMmreTeHnMjama mpeayseha. OBae ce carjiemaBa y KOjoj MepU  j€  KOpIOpaTHBHA
¢dunanTponmja ycarmameHa ca Mmoryhnocruma npenyseha. C TuM y Be3y, JEeTEpMUHUCAHA CY
YeTUPH THIIA KOPIOpPATUBHE (QUIAHTpUNHje: TepudepHa, CyKEHa, JUCIEP3MBHA |
CTpaTerujcka (QpuIaHTpoIyja.

Ilepughepne unanmponcke akmuernocmu tipeny3eha kapakTepuile HHXOBa BHCOKA
OpPMJEHTUCAHOCT Ha TPXKMIUTE M HUCKA OpPJEHTUCAHOCT Ha KommereHuuje. OBa Bpcra
¢bunanTponuje moxkespHa je caMo y Cliydyajy BaHPEJIHUX OKOJHOCTH M Ha Kparak pok. OBo u3
pasnora mto 300r NpeBeJIMKE OpHjeHTalUje Ha (UIAHTPOIICKE AKTUBHOCTH, Mpenysehe
3aHeMapyje CyIITHHCKE Iporpame nocioBama. CyoceHy gpuranmponujy KapakTepHilne aApyra
KpajHOCT - BUCOKA OPHUJEHTHCAHOCT INpeny3eha Ha KOMIETEHIMje a 3aHeMapuBambe oTpeda 1
OUYCKUBamha EKCTEPHUX HMHTEPECHO-yTUIAJHUX Tpyna. Jucnep3usny ¢uranmponujy
KapakTepHuIlle HUCKa ycpeacpeleHocT npeay3eha n Ha TPKULIHM 10JI05Ka] M HA KOMIIETEHIH]je
npeayseha. Cmpameeujcka ¢unanmponuja je HajeEKTUBHUJH TPUCTYN (DUIAHTPOTICKUM
akTUBHOCTHMA. by Kapakrepuie GoKycHpame M Ha TPXKHUILTE M Ha KomnereHiuje. OBakaB
BH/JI CTPATEIIKOT OMpeesbemha mpeayseha ykasyje Ha yrpahuBame GuiaaHTpOIICKE aKTUBHOCTH
y MucHjy, BH3Mjy u crpaternjy npeayseha.’’”” BpegHOCT OBAKBOr CTPATEIIKOr MPUCTYIIA
oryesa ce y aetabhoj ad hoc anamusu u npahemwy cBuUX (asza OBe APYIITBEHE aKTUBHOCTH, OJT
IUIaHupamwa 10 peanusanyje. Ilpu Tom ce omoryhaBa cTBapame MO3UTUBHOI pEMyTallMOHOT
KanmuTana. YKOJMKO C€ eBalyalljoM VYTBpAM ja3 wu3Mel)y TMpojeKTOBaHE U CTBapHE
penyTanuje, MoXKe ce KOHCTaTOBAaTH Jia je OCTBapewme MucHuje mpenyseha Hee(bHKaCHo.676 C
THM Yy Be3H, MOTPEOHO j€ M3MEHUTH CTpaTerujy (pUIaHTPOICKUX JaBamba U YCIIOCTaBUTH
ONITUMAJTHY MHTEPAKIIH]y OJTHOCA Ca CTIOJbHUM KJbYYHUM MHTEPECHO-YTULIQjHUM TpyIIaMa.

672 Fisman, R., Heal G., Nair, V. (2006): A Model of Corporate Philanthropy, Working Paper, Wharton School,
University of Pennsylvania, PA. [octynHo Ha: http://d1c25a6gwz7qg5e.cloudfront.net/papers/1331.pdf,
npeyseto: 24.04.2014.

%73 Bianchi, A.(2006): ""Rethinking Corporate Philanthropy: Exploiting core competencies is only half the story",

Stanford Social Innovation Review, Spring. JoctynHo Ha:
http://www.ssireview.org/articles/entry/rethinking corporate philanthropy, npeyseto: 30.04.2014.

% |bid.

®>Figar, N. (2007): op. cit., pod 125, str. 244.

% 0 oBome ynop.: Werbel, J., Wortman, M. (2000): ""Strategic Philanthropy: Responding to Negative Portrayals

of Corporate Social Responsibility", Corporate Reputation Review, Vol. 3, No. 2, p. 126.
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Ja je xopmopatuBHa (WIAHTpONHja apTHKyIHCaHAa AOOpUM Hamepama TMOTBphYjy
peun Tpumra Kaprepa (Trish Karter): “Bepyjem nma moctoju cjajaH YyMETHHYKH KapMHYKH
GanaHc y MOKIamamy MaKHke OHNMA KOjH HEMajy M3BECHE NMpHBHICrHje y apymrsy”.’’
Totdpu (Godfrey) cmatpa na ce y citydajy kazga ¢y QUIAHTPOIICKE aKTHBHOCTH Y CKJIaay ca
€THUYKUM BPETHOCTUMA 3ajeTHUIIE, OCTBAPYje MO3UTHBAH MOPAIHHU PEIyTAMOHU KalUTAal.
To 3naum na ce npeays3ehe y ounma jJaBHOCTH jaBJba Kao (YMIIAHTPOII U JIa MIOCTOjU MMO3UTHBAH
CTaB jaBHOT MHEHA O IErOBUM AaKTHBHOCTMMA. AKO Cy (MIAHTPOIICKE AaKTHBHOCTHU Y
CYIPOTHOCTH Ca €TUYKHUM BPEIHOCTHUMA 3aje/IHUIE, OCTBapyjeé CE€ HEraTHBaH MOpPaJTHH

peIyTaliuOHN KaryTall.

HcrrHcka mocBeheHOCT KOPIIOpaTUBHO] (DHIIAHTPOIIH]H TTOIpa3zyMeBa MpodeCHOHATHO
yIpaBJbakbe KJbYYHHM KOMITETEHIMjaMa Hpenyseha.679 ITpema IToprepy u Kpejmepy (Porter,
Kramer), ¢uimanTporncke akTHBHOCTH MOTY IONPHHETH 3PaBHjO] JIOKAIHO] CPEIMHH KOja
MO3UTHUBHO yTH4e Ha cBe rpahane. CaMuM THM, yTHYE C€ U HA 3[paBHje U KBAJIHUTET paHE
CHare INTO MOXe OMTH e(HKACaH HAYMH OCTBAPHBAMKA KOHKYPEHTCKE IPELOCTH. "
@UIaHTPOIIMjOM C€ MOKE TO3MTHBHO YTHLATH W Ha JPYIITBEHA MUTAaMka y JIOKAITHUM
3aje/lHUIIaMa, YHarpehemeM 3aKOHCKE peryjaTuBe, IOJCTUIIAkEM OJPIKUBOT pa3Boja,
yHarnpehemeM JTokanHe MHPPaCTPYKType, pa3BUjamkeM Kiactepa u Ap. HemaBHo cripoBeneHo
UCTpaKUBaE yTHIIAja (PUIIaHTPOIICKE aKTUBHOCTU Ha (uHaHCHjcKe nepdopmaHce npeays3eha
cupoBeacHo je y Kunm y mepuonmy om 2001. mo 2006. rommue. Ilpm TOM je yTBphena
O3MTHBHA Kopenamuja ogHoca nmely oeux mapamerapa.’®’ Hagabe, KoprmopaTWBHOM
(bUIAHTPONHMjOM MOXKE CEe YTHIIATH Ha U3rpaamy U obe3beheme jake mosuiuyje OpeHaa yume
Ce YCTBAapH WCIYHaBa yIOra MapKETHHIa IIOBE3aHOr Ca APYIUTBEHHM LMJbEBUMA. 2
[Ipenyseha cy BoleHa xesbOM J1a jaBHOCT MPHU3HA HUXOBE (DMITAHTPOITICKE HAIOpe ¢ 003UpoM
Ha KOJIMYMHY HOBIIA M JPYTUX pecypca ylakeHux y 3ajenHuily. Hamepa je nma ce kpeupa
MO3UTHBHA penyTaluja npeayseha mro y kpajub0j HHCTAHIM JOBOAM 10 NoBehamwa npodura.

Kao mocnemuma cBe Behwx TexmH /Ja ce MOCPEACTBOM (DHIAHTPOIICKHX JlaBambha
OCTBapyjy MO3UTUBHHU MOCIOBHU PE3YJITaTH, BPEMEHOM C€ Pa3BUO HOBH OOJIUK (DUIIaHTpONH]je
— genmypa qbuﬂaﬁmponuja.BS?’ [Ipema TekcTy 00jaBJbEHOM Yy TEPHOIUYHO] MYOTUKAIHjU
HeBnaguHe opranuzanvje Cmapt KonektuB - "®opyM MNOCIOBHMX Jujaepa”’, BEHTypa

’Neves, A. (2010): "Philanthrpy as a business model”’, Entrepreneur, 31. peuembap. [ocTynHo Ha:

http://www.entrepreneur.com/article/217802, npeyseto: 23.04.2014.

678 Godfrey, P. (2005): "The Relationship between Corporate Philanthropy and Shareholder Wealth: A Risk

Management Perspective", Academy of Management Review, Vol. 30, No. 4, p. 783.

Bruch, H., Walter, F. (2005): ”'The Key to Rethinking Corporate Philanthropy’”’, Sloan Management Review,

October. [octynHo Ha: http://sloanreview.mit.edu/article/the-keys-to-rethinking-corporate-philanthropy/,
npeyseto: 12.03.2014.

*porter, E. M., Kramer, R. M. (2002): op.cit., pod 177, p. 5.

681Wang, H., Qian, C. (2011): "Corporate philantropy and corporate financial performance: The roles of

stakeholder response and political access", Academy of Journal Management, Vol. 54, No. 6, p. 1178.

%2 File, K. M., Prince, R. A. (1998): ”’Cause related marketing and corporate philanthropy in the privately held

en terprise”’, Journal of Business Ethics, 17, pp. 1529-1539. Mpema: Wang, H., Qian, C. (2011): op. cit., pod 681,
p. 1159.

%% Smart kolektiv (2009): Venture filantropija, Beograd: Smart kolektiv, No. 3, Decembar, str. 29.
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¢unanTponuja mojapasymMeBa KOHLENT TrAe ce W3adpaHHM HEnpo(HUTHUM OpraHU3alfjaMa
npyka (UHAHCH]CKa, MpodecroHaTHa W TeXHUYKAa TOMOh KOjOM c€ ydecTBYje Y HM3TPambu
BUXOBOr Kamanutrera. CaMuM THUM, MHBECTHUIIM]E CY TyrOPOYHOI KapaKTepa 3a pasjiHuKy O
TPaIUIMOHATHOT O0JIMKa JlaBamba CPelCcTaBa — JOHAIMja. Pe3ynaratu paga cy MepJbUBH IO
yHampeJ TOCTaBJbEHUM KPHUTEPHjyMHMa, TpU YEMy j€ JAETajbHO IOCTaBJbEH CHUCTEM
OJITOBOPHOCTH W 00aBe3a m3mel)y (oHmanmja BeHType GuiaHTponuje U opraHusamuja. Tako
je ®onpanuja bun u Menunaa I'ejre (Bill i Melinda Gates Foundation), jenna ox Hajsehux
dbonganuja HOBE (1)I/IJ1aHTp0HI/Ije.6 * then Iporpam IOCJIOBamba OPJEHTHCAH j€ Ha CMambCHhe
CHpPOMAIITBA ¥ 3[PAaBCTBEHY 3aIUTHTY MIMPOM CBeTa (HApOUYUTO ce mmpyxka momoh y GopbOu
NPOTHUB CHJE, MajlapHje UT/L.).

Koncynrantcka kyha Mekunsu (McKinsey), je 2008. ronuHe cripoBenia HCTPaKHBakbE
o cramy KoproparusHe (umanrpormje.’® [Ipema aHeKTHpaby H3BPIIHAX IMPEKTOPA LIHPOM
cBeTa, Tpu cy Bojaeha 1uiba KOPHOpPATHBHUX IMPOrpaMa JiaBama: MOOOJBIIARE PEITyTaluje
npenyseha (70%), ynampeheme BemtuHa 3amocieHux (44%) wu audepeHimjaiEja ona
koHkypenara (38%). Csera 12% wucnuraHuka je H3jaBHIO Kako mpeay3ehe He kenu ja
OCTBapu IOCIIOBHE IMJbEBE OBOM JPYIITBEHO OJArOBOPHOM akTHBHOmIhy. Mcnurtanuiu cy
3aMOJBEHM Jla HaBeoy KOJIMKO Ccy mnpeayseha ycremHa Yy OCTBapuBamy IHJbEBA
¢bunantpornckux nporpama. 14% ucnuraHuka cMarpa a Cy YCIEUIHH y pead3alyji OBHX
uJbeBa, OK 57% Bepyje ma cy camo aoHekne ycmemHH. [lopen Tora, mpu onpehuBamy
dakTopa KOju IeTepMUHHUITY K300p (PUIAHTPOCHKUX MIporpama, HajBHILIE HCIUTAHHKA je
oa0pasto JIMYHU UHTEPEC AUPEKTOPA WK YiaHOBa ympaBHOT oxoopa (45%), 3atum HHTEpeC
3anocienux (37%), 10K je MHOTO Makbe MCIMTaHKKa 0/1a0palio ycarjamnaBame ca MOCIOBHUM
norpedama mnpemyseha (23%). Ilokazano ce nma koprnoparuBHa (WIAHTPHUIIMjA MOXE Ja
nmoMorHe mnpeaysehy na 3al10BoJbM pacTyha odeKkuBama MOTpoINaua y BE3W JPYIITBEHO
OJITOBOPHOT TOCJoBama. Mnak, caMo jeqHa meTMHa MCIHMTAHWKA cMaTpa Jia (QUIaHTPOIICKE
AKTUBHOCTH MOJAMHPY]Y APYIITBEHE ITUEBE U OUCKHNBAha MHTCPECHO-YTHIIAJHUX TPYIIA.

Teopernuapu monyr @puamana (Milton Friedman) cmarpajy kako je xopropaTuBHa
dunanTponuja Tpoliewme pecypca mpeayseha koje Tpeba wuzberaBatu 3apaji HEroBOT
oncranka.®® Ose pecypcee, kako cMatpa Opuaman, npenyseha Tpebajy 6osbe 1a HCKOPHCTE Y
npaBly yHanpehewma epuKacHOCTH y MociioBamwy. Heku ayTopu M3HOCE jOll TE€XKE CyMIE Y
KOpIIOpaTHBHA JaBama cMmarpajyhu ¢uianTponujy opyheM MeHaepa KoOjuM yHanpel')}éjy
CBOJY JUYHY Ipo(hecHoHaNIHy penyTalujy U Koja UM omoryhaBa HanpeIoBame y KapHujepu. &
Tako nopx I'pun (Stephen Green), nekanammu npeacenaBajyhu Bonehe Opurancke GaHke y
Espormn, XCBIL (HSBC Holdings plc.), moncrosehyje mMenayepe ca normosnma.®™ Menatepu
Tpebajy ympasibaTH mnpenysehem y HajOo/beM HHTEpecy BiacHMKa KamuTana. [laknie, cBe

%% 0 oBome ynop.: http://www.gatesfoundation.org/, npeyseto: 14.07.2004.

68> McKinsey & Co. (2008): "The state of corporate philanthropy: A McKinsey Global Survey', The McKinsey

Quarterly, February. [locTynHo Ha: http://www.centerforgiving.org/Portals/0/The%20State%200f%20Corporate%20Philanthropy-
%20A%20McKinsey%20Global%20Survey%202008.pdf, npey3eto: 24.04.2014.

686|_|pe,ﬂ,l/lh, Bb., CtedaHosuh, C., UBaHoBuh-bykuh, M. (2013): op.cit., nog 239, cTp. 367.

*’Galaskiewicz, J., Burt, R. S. (1991): "Interorganization contagion in corporate philanthropy", Administrative

Science Quarterly, Vol. 36, pp. 88-105. Npema: Wang, H., Qian, C. (2011): op. cit., pod 681, p. 1159.

688Whyte, J. (2010): "When Corporate Theft is Good", Wall Street Journal, 21. jyn. [docTynHo Ha:

http://online.wsj.com/news/articles/SB10001424052748703724104575378831827395038, npey3eTo: 30.04.2014.
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aKTUBHOCTH KOje Cy BOl)eHE CONCTBEHHM M300pOM MEHajepa, a yCMepeHe Ka eKCIIoaTaluju
pecypca npeayseha, mory ce HazBaT kpalhom, cmatpa ['puH.

Kormep u JIM MCTHYYy BaKHOCT M300pa KOPHCHHKA (DHIAHTPONCKHX mporpama.’®®
Menaniepu Tpebajy nzabpartu noys3jaaHe U yrieaHe HenmpouTHE opraHU3alHje ca KojuMa ce
nako Moke capahuBaTtu. TakBe opranuzanuje Beh MMajy aJeKkBaTHO 3HamE€, MCKYCTBO M
UHPPACTPYKTYPY MOTPEOHY 3a ePHUKACHO YIpaBibamkbe (QUIAHTPOIICKUM IMpOrpaMuMa |
JPYTUM JIPYIITBEHO OATOBOPHUM aKTMBHOCTUMa. HU3 mpuMepa u3 mpakce moxasaino je na 6e3
KOMIICTEHIIHja 3a [IMpa JPYIITBEHA MUTakha HE MOTY C€ pPellaBaTH MOJIUTUYKH, COUOIONIKH
U exojomku nmpobnemu. Tako je mHUIMjaTHBA “MUIHOH Majuna 3a Adpuky”’ kojy je 2009.
rOJMHE MOKPEeHyo Miaau amepuuku ousnucmen Ilejcon Cemrep (Jason Sadler), naumrana na
omTpy KpuTHKY jaBHOcTH.”" IloCTOjM MHILBEHE fHa JOHAIMjE Koje ce MpyxKajy
adppukaHimMa, OUJIO OJ] CTpaHe IOjeAuHAIla WM Of CTpaHe Henpo(PUTHUX OpraHu3alyja
yHazalyjy exonomckn Hampenak Adpuke.®’ C THM y Besn, 4ecTO ce HABOAM H3jaBa KAKO:
“XymaHnuTapHa nmomMoh HHje JyropoyHO peliere 3a cnac Adpuke”, Te na ce appuika Biajga
HEOJIrOBOPHO IMOHAIIIA ITPeMa CBOM HApoay Kaja TPaXKH M MpuMa XxyMaHUTapHy nomoh. Jla 6u
HEeKa JIPYIITBEHA WHUIM]jaTUBa YCIelia, HAaBOJMU ce Jajbe Y TajMcy, HEOIXOIHO je CIIPOBECTH
UCTpaXMBame Koje he mokas3atu /a U opraHu3alija uMa morpedHe pecypce 3a peanusanujy
oapeheHor mporpama W Koju CHOJbHH pecypcu (MapTHEpCKe OpraHu3alje) MOry OMTH Ha
pacrionaramy, 3aTuM JAe(UHUCATH LUJBEBE MporpamMa M OAPEAUTH MHIUKATOPE yCIexa, Te
CarvelaTH MCKYCTBO M CTPYYHO 3HAMBE Y 0BOj 06macTy nociaoBama.® Kako 61 ce yIpaBibaiio
JIYTOPOYHUM YYHHKOM, (PHIIAHTPOIICKE aKTUBHOCTH MOpajy OWTH yCcMepeHe Ha IMOCIeIuIe a
HE Ha y3pOKe HacTaluX mpodiema. 300r Tora je capamba H3y3eTHO BaKHA.

OctBapuBame 00JpHX MepHopMaHCH MOCIOBakba KPO3 OBAKBY JIPYIITBEHY aKTUBHOCT
MoJIpa3yMeBa Kpenpame BU3Hje 01 CTpaHe HHCITUPUCAHUX TOI MEeHayuMeHTa npeayseha. Y3 o
je moTpeOHa aJeKkBaTHAa KOMYHHUIMja W IIUPEHE BHU3HMje KPO3 OpraHu3alfjy Kako Ou
3aMOC/CHH JIaKile pasymenud cMmep mnoHamama. [lon Korep (John Kotter), mpodecop
XapBap/icke MOCIIOBHE 1IKoJie, mpeanaxe: “Kaj roa Hucte y cramy Ja ONUIIETE BU3U]Y 3a
nmeT MUHyTa win Kpahe, kojom here Hamhu Ha pasymeBame€ M MHTEPECOBaHmE, BU CTE Y
HeBosbr. "% Kibyu nexu y pasymeBamy moTpeba 3a (HIAHTPOIICKHM JaBambeM Koja He
Tpebajy OUTH KpaTKOpUYHE IPUPO/IE.

Tpeba ynOKUTH JTOAATHHA HAIOp Kako OW (MITAHTPOIIHja MOCTalia JIe0 KOPIIOPATHBHE
Kynrype mnpeny3eha. OBo U3 pasnmora IMITO KOMIUIEKCHOCT OKpYXE€Hha U CaBpPEeMEHOT
MOCJIOBaka 3aXTe€Ba M H3BECHY HMHTYUTHUBHOCT. Y LWJbY CIpOBOhema (UIAHTPOICKUX
aKTUBHOCTH, TOIl MEHAUMEHT Tipeay3eha Tpeba moce6HO /1a BOU padyHa O:

- I/I360py APYHITBCHOT LIWJba KOjI/I 3aBUCHU O[] yHAIIPC JIC(I)I/IHI/ICELHI/IX IIOCJIOBHUX
OHUJbEBA, aCbI/IHI/ITeTa H MHTEPCCOBAKba KaKO 3aI10CJICHUX TaKO W IToTpoIIayda.

689Kotler, F., Li, N. (2007): op.cit., pod 582, str. 196.

O osome Buau: Wadhams, N. (2010): ""'Bad Charity? (All | Got Was This Lousy T-Shirt!)", The Time Magazine,
12. maj. [HoctynHo Ha: http://content.time.com/time/world/article/0,8599,1987628,00.html, npeyseTo:
23.04.2014.

! |bid.

% Tice, C. (2010): "When Small-Business Philanthropy Goes Wrong", Entrepreneur, 09. aBryct. [LOCTynHO Ha:
http://www.entrepreneur.com/blog/218860, npeyseto: 24.04.2014.

3 Masi¢, B. (n.d.): Transformaciono liderstvo: Mogu li nam koristiti “tajne” Jack Welch-a? | verzija, str. 8.
HoctynHo Ha: http://www.crnarupa.singidunum.ac.rs/ARHIVA/Master/Master%20studije/Materijali%20%20-
%20Prof.%20dr%20Branislav%20Masic/TRANSFORMACIONO LIDERSTVO  prof[1]. Masic.doc, npeyseto: 23.04.2014.
%%Kotler, F., Li, N. (2007): op.cit., pod 582, str. 87-93.
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- N360py mapTHepa KOju 3aBUCH O] Tora Jia i Beh mocroju capaama npeayseha
ca opraHm3alyjamMa Koje MMajy MCKYCTBa y OBOj 00JIacTH, M Ja JIM MOTEHIW]jaTHU
napTHEP pachojake eKCIepTHUM 3HambeM KojuM he moap:katu u3abpaHu IpYIITBEHU
UJb.

- 3amocnennma 'y mpenysehy, koju Tpebajy OutH MHGOPMHUCAHU IIyTEM
MHTCPHUX KaHajla KOMyHHKAalldje O aKTYeIIHUM Iporpamuma nasama. llIto ce Thue
CIOJbHE KOMYHUWKaIlMje, TporpaMu JaBama Ou Tpebamo ma ce HaBemy Oap y
u3BemTajuma mpeayseha m Ha BeO cajToBMMa, ¢ OO3MpPOM Ha TO Jla WX MHOTHU
MOTPOIIAYH, UHBECTUTOPU M J00aBJbaYM MOXKJAa O4eKyjy u aa he Outu m3HeHalheHu
(nnm 3a0puHyTH) aKo UX He Hab)y.

OWIaHTPOIICKE aKTUBHOCTH HUCY O]l UCTOT 3HA4aja HUTH MPEACTABIbA]Y IMOMIjCIHAKE
KOHKypeHTcke MoryhHocth 3a cBa mpeayseha. TpeOa m3aOpaTu pelieBaHTHE IPaTHEPCKE
opranm3anuje u oxapehene Bpcre dumanTporncke momohu koje he MOMPUHETH OCTBApUBABY
BaXHHUX CTAapPTCUIKUX IUJbeBA. YCIEX 3aBUCH OJ M300pa OHE aKTHBHOCTH KOja HajBHIIC
OJIrOBapa MHJbCBUMA IIOCIIOBHE cTparteruje mnpemy3eha. Kao u kox ocrammx IpyIITBEHHUX
aKTUBHOCTH, HajOOJBM C€ PEe3yNTaTH TOCTHKY YKOJHMKO je APYIITBCHH IHJb y CKJIAIy ca
pecypcuma kojuma mpenysehe pacrnosnaxke. Cmur (Craig Smith) cmarpa kako yak W maiu
TPaHT MPOTrpaMu MOTY UMATH BEITHKHU 3Haqaj.695 Tpeba ce onpenenutu 3a oHe (PUIAHTPOIICKE
aKTUBHOCTH KOj€ JIOTIPUHOCE pa3BOjy JPYIITBEHE 3ajeqHUIlC W MmoBehaBajy pe3ynrare
nocnoBama. Crora, moTpedHO je uaeHTudukoBatu mMoryhe HeratBHe yTullaje W JEJIOBaTU
MPEBEHTUBHO KaKo OW ce pU3UK I'eHeprcao U CBEO Ha HajMamwy Moryhy mepy.

5.5. BOJIOHTEPCKMU PA/l 3A 3AJEJHULLY

Bonontepcku paza 3a 3ajeanuiry (Voluntary work for community) je xoHment koju
IpeJCTaBJba jJacHO yTBpheH mporpam npeayseha y, OKBHDY KOra ce J0HUpa BPEME, CTPYIHO
3HaFbe, CIIOCOGHOCTH, Heje u/imm pusnakn pas.>° VicTopuja pasBoja BOJTOHTEPH3MA ITOTHHE
oz uyBeHor mBajiapckor nanuducte [jepa Cepecona (Pierre Cérésole) Koju je OpraHu30Bao
MelyHapoaHe rpylie BOJIOHTepa paau 0OOHaBJbamka paToM MOpYyIIeHOT cena 0nu3y Bepaana y
@pannyckoj.. ' Tako cy no 1945. roguHe opraHu3oBaHM OpOJHM BOJIOHTEPCKH KaMIIOBU
mmpom 3ananHe Espome (IlIBajuapcka, Jluxtenmrtaju, Enrnecka, IlIBencka, Hopsemika,
Uranuja). HakoH Tor mepuoja BOJOHTEpU3aM je CIYKHO 32 OOHOBY PaTOM MOPYIICHUX
nozapyyja. /laHac cy BOJIOHTEpCKE aKTMBHOCTHM Be3aHE 3a TpaHc(ep 3Hama M CIIOCOOHOCTU
MOITYT MEHTOPCTBA M CaBeTOBama U3 paznuuutux obmnactu (UT, pyHapaucuHr, MapkeTuHr u
cn). Tlojam eonommecmso motnde o naTWHCKe peun voluntas kojum ce oOjamimaBa Heka
CKJIOHOCT HJIM BOJBHOCT Ja ce HemTo ypaxd.’™ Cxomso Tome voluntarius je mo6poBosbHa
aKTHUBHOCT I10jeIMHIIa WM JAPYIITBA KOja ce 00aBJba MO CONCTBEHO] BOJHU.

69 Smith, C. (1994): "The New Corporate Philanthropy", Harvard Business Review, Vol. 72, No. 3, May-June.

HocTynHo Ha: https://hbr.org/1994/05/the-new-corporate-philanthropy, npeysero: 01.05.2014.

G%Kotler, F., Li, N. (2007): op.cit., pod 582, str. 199.

Udruzenje hranitelja TK "Familija’”’ (2006): Volonterski rad: Sta i kako?, Brosura o volonterskom radu,
UdruzZenje hranitelja TK ’Familija”, Tuzla, Jul, str. 11.

69%8 Mni¢, Lj., Aleksi¢, M., Tankosié¢, M. (2011): "Podsticanje volonterskog rada kao opsti drustveni interes". U:
Grnjatovi¢, D. (ur.), Ekonomija kulture i medija, Megatrend revija, Beograd: Megatrend univerzitet, Vol. 8, No.
1, str. 23.
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AHTa)XOBameM 3aloCICHHX Y BOJIOHTEPCKMM TIporpamuma mpemy3eha mpyxka ce
MOryhHOCT CTHIlaha HOBUX 3Halba M BEIITHHA Kao M YIO3HaBama JbYyIAU U3 JApyrauujer
okpykemwa. Hanaibe, mpyxa ce 3aJI0BOJBCTBO 3allOCJICHHUMA J1a YYMHE HEIITO KOPHUCHO 3a
3ajenHUIly 1 MOryhHOCT pa3BHjama 3ApaBUjUX OJHOCA ca Kojerama, IITO MOXKE JOBECTHU JI0
noBehama e(UKACHOCTH, MOTHBHCAHOCTH M CMHCICHH]Er CarlelaBarba PajHor Mecra.’
Jom jemna mpegHOCT KOja ce MOKE OCTBAPUTH BOJIOHTHUPAIEM jecTe MpykKame MmomMohu
HE3aloCJICHMa Jla YHalpeae CBOj Npo(ecHOHAIHM pe3uMe W OCTBape KOHTAKTE 3a

3anocnefbe.7oo

Kako 0u ce oBe MpeaHOCTH HMCKOPUCTWIIC, HEONXOIHO je OBaj Pro-bono mporpam
CXBaTUTH BPJI0 030MJbHO. Tako cy y koHcynrantckoj kyhu Jumojr (Deloitte), Bomonrepcke
aKTUBHOCTH CAaCTaBHU JICO MOCIOBHE CTpaTeruje mpemy3eha, a o1 BOJIOHTEpA ce OUeKyje UcTa
oarBopHOCT M mocBeheHOCT Yy paxy Kao OX 3amocieHnX.’ AMepHYKa PEeBH30PCKO-
koHcyntanTcka kKyha Epucr uJanr (Ernst & Young), y OKBUpPY CHCHHjaJHOT JPYIITBEHO
OJI'OBOPHOI MPOjEKTa cllaja je CBOje 3alocieHe Jja 00aBjbajy BOJIOHTEPCKU Pajl TOKOM TpU
Mecela y HEHTPATHY 1 jyXKHY AMepHKy. > OIIITH IWb OBOT MPOjEKTa GHO je MPEHOMICHE
CTPYYHOI' 3HaWba Kako OM ce Ha OBaj HAuMH NpYXHjia NpoecroHaaHa MMOMOh JIOKaTHUM
npenyserHuimMa. OBOM WMHUIMjaTUBHOM, mpeny3ehe Moxe ocTBapuTH OOJBH NPUCTYII
unpopmaijama, 1obaBbauuMa U KamauTeTHMa 3eMalba y pa3Bojy. Ha Taj HauuH mMoxke ce
OjayaTH TPXKWINHA TIO3WIMja TIpeay3eha y OAHOCY Ha KOHKYpEHTE W 00e30equTH JT0JaTHU

KaHI/ITaJI.703

VYKJbyuuBame BOJOHTEPCKUX Mporpama y CTpaTellKu Mpolec 3aBucu o1l npeayseha 110
npenyseha. BaxHO je wHcTakHyTM Ja HEMa YyHUBEp3aJHOT Tporpama KojuM he ce
OpraHu30BaTH M peaJn30BaTH BOJOHTepcku mnporpam. llpeayszeha cama ocmunbaBajy
aKTUBHOCTH y CKJIaJy ca CBOJUM JbYACKUM, OpPraHU3alUjCKUM U (QUHAHCH]CKUM
Karmanuretuma. JenHy oa Moryhux crparervja BOJIOHTEPCKOI aHTaKOBamka IMPHUMEHY]e
npousBohau mpomsBoga 3a Opujame, Xepuc (Harry’s). Hamme, oBae ce aonupa jemad
IPOLEHT MpoJaje Y XyMaHUTapHEe CBpXe, a jeJjaH MPOLEHAT PaJHOI BpeMEHa 3arloCIeHUX
onpeheH je 3a BOJIOHTHUpamE Y HENpPOUTHUM OpFaHI/I3aHI/IjaMa.7O4 CBeTcku TpU3HATH
cTpyumbak u3 obnactu mapkerunra Enau Osen (Endy Owen), npenopydyje “Byaute xpadpu
M HCKOPHCTUTE CBOjy MaIITy °, a (ppaHiycka peknamHa arenmuja [TaGmuke [pyma (Publicis

*° 0 oBome ynop.: Hewlett, S. A., (2012): "Strengthen Your Workforce Through Volunteer Programs', hbr.org

[Blog], 05. mapt. [doctynHo Ha: http://blogs.hbr.org/2012/03/strengthen-your-workforce-thro/, npeyseto:
03.05.2014.

700 http://www.forbes.com/2009/02/24/volunteer-layoff-opportunity-leadership-careers basics.html, npeyseto:

15.06.2014.

"peloitte (2013): Executive sumarry: The Deloitte Volunteer IMPACT Survey, Deloitte. JocTynHo Ha :

https://www?2.deloitte.com/content/dam/Deloitte/us/Documents/us-citizenship-2013-impact-survey-skills-
based-volunteerism.pdf, npeyseto: 12.05.2014.

"2Hewlett, S. A., (2012): op. cit., pod 699.

% 0 oome ynop.: Krkag¢, K. (2007): op.cit., pod 31, str. 204.

704 Hessekiel, D. (2013): "A Good Thing: Cause Marketers Came Together in 2013", Forbes Magazine, 31.

Aeuembap. JoctynHo Ha: http://www.forbes.com/sites/davidhessekiel/2013/12/31/how-cause-marketing-
evolved-in-2013/, npeyseTo. 23.05.2014.

705

http://www.lumiere.rs/konferencije/endi-oven-o-direktnom-marketingu/, npeyseto: 30.05.2014.
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Groupe), rracupa pekjiaMy M3BECHOT COLIMJAIHOT caapikaja KojoM ymyhyje mo3uB jaBHOCTH
Ja ce YKJbydd y APYIITBEHY 3ajeqamiy. 'Tlamar; rope (MajkoBame) He moMmaxke. bymm
BoJioHTep. [Ipomenwn xuBor."

JpyITBeHH BOJIOHTEPCKH PaJl j& MOCIOBHA HHUIM]aTUBA KOJOM C€ JOIPUHOCH Pa3BOjy
ApyIITBA M jellaH je O HajUCKPEHHjUX BUAOBA JPYHITBEHOI aHTaxmaHa mpeny3eha koju
no0oJbllIaBa KBAJIMTET XUBOTA ydecHHIMMA. J[00ap BOJIOHTEPCKH MporpaM IoJpa3ymeBa
CTPATEeTHjCKH HAYMH pa3MHILbara MEHLIMEHTa 0e3 o03upa Ha BEeNUUMHY mnpeay3eha u
¢unuHCH]cke mnepdopmance. IlojenuHM 3amociaeHU cMaTpajy Kako CYy BOJOHTHPAHEM
YrPO3WIIM CBOjY IIIAHCY 32 HAIMpPEIOBAmkE Y KapHjepu 3aTo MITO A00ap Je0 paaHOT BPEeMEHa
MpOBOJIC BaH KaHIENapuje. 3aTo MEHaIMEeHT mpeay3eha Tpeba JeMOHCTpHpaTH CBOjY
nocsehenoct. Hanme, mnahameM oAcycTBa ¢ mocia 3amocieHuMa, Kako Ou ce MOCBETHIIH
T0OpOTBOPHOM pany, mpemay3ehe mokaszyje CBOje CTBApHO ompenesberme M mocBeheHocT
JPYIITBEHO] 3aj€THUIIH.

[Ipenysehy croje Ha pacnonaramy OpOjHH HAYMHHM Kako OW 3aIOCIIeHE MOACTAKIH Ja
Ce aHraxxyjy Ha IOCIOBHUMa JPYUITBEHO KOPHCHOT pajda. 3amocieHH C€ CTHUMYIHIIY
M3BECHUM HOBUYAHHMM CpEICTBUMA, OJroBapajyhum nmpusHamuMa WK Harpajaama, ydemhnma
Ha CEMHUHAapy, MOXBajJaMa U MPU3HAKUMA MyTeM MHTEPHUX OWJITEHA, 3aTUM J0JCJbUBAHEM
3HAYKM WIM IUIAKeTa 3alO0CICHUMAa-BOJIOHTEPUMA Kao U  HUXOBUM  ITOCEOHUM
NPECTABIbAEM Ha CKYIOBHMA.

BononTtepcku pan je kopuctaH He camo 3a 3amocieHe Beh u 3a mpenysehe u
IpYIITBEeHY 3ajequuily. Hanme, 0BOM IpyIITBEHOM MHHIIMjaTHBOM MOKeE ce moBehatu yrien
npeny3eha, a caMUM TUM M CTBOPUTH peliaHa BPEIHOCTH 32 aKIIMOHAPE OJJHOCHO BIACHUYKY
crpykTypy.'® TlporpamMu BOJOHTHpama YTHYy Ha IPOMOBHCAFE IPOM3BOA M YCIyra
npenyzeha, Ha OCHaXHMBaWke€ THUMCKOT JAyXa M Ha Koxe3ujy Meby capagnunuma. OBoM
JIpYIITBEHOM akTUBHOIINY mpeny3ehe ocTBapyje KBaJUTETHE OJHOCE Ca WIaHOBUMA
3aje[lHMIIe, AUPEKTHO ce yTuye Ha nosehame cBecTH rpalaHa, mapTHepa M MHBECTHTOpA Te
omoryhaBa Beha BUIJBUBOCT APYIITBEHOT TIpoOIema, moBehame JI0jaJHOCTH a CAaMUM THM U
YTHUIIA] HA TIPOJIAJy IITO y KPajHk0j] MHCTAHITU JOBOM 10 yBehama npoq)HTa(SHnHOCTH.mg

Henpoduthu cexrop nma cse Behy norpedy 3a 100pHM CHCTEMOM YIpaBJbamba yciel
HE/I0CTaTKA JMCIMIUIMHE Y TPOUICEHY OrpaHHYeHUX (HHAHCHjCKHX CpejcTaBa. ° OBakas
MOCJIOBHU MoJies1 oMoryhaBa HenmpoUTHUM opraHu3zaiujaMa aa Jo0H1jy BOJIOHTEPCKY MOMoh
n3y3eTHor kBanuTeTa. OBe oOpraHu3alje Ccy CBECHE Ja YCHENIHOCT peaju3aluje
JPYIITBEHUX aKTUBHOCTU HE 3aBHCH caMo O] T0OpHUX HaMmepa, Beh cy HeonxoaHe U Juaepeke
BEIITHHE.

Kao um cBaka akTtuBHOCT y mpeay3ehy, Tako ce M BOJOHTEpU3aM Mopa J00po
ucrutanupaTti. To Jaske mojpasymMeBa CTHUMYJHMCame MEHalMeHTa npenyseha na pasBuja

7% http://www.boredpanda.com/powerful-social-advertisements/, npeyseto: 30.05.2014.

"Kotler, F., Li, N. (2007): op.cit., pod 582, str. 201-202.

"%hid., str. 205.

709 .
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Drucker, F.P. (1989): "What Business Can Learn from Nonprofits", Harvard Business Review, July-August, p.
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CTpaTelIKe MJIaHOBE 3a JPYIITBEHY OArOBOPHOCT mpeay3eha u y mHMa akTUBHOCTH KOje ce
OJJTHOCE Ha KOPIIOPATUBHH BOJIOHTEpH3aM. Y IHJbY IIPOAYKTHBHUjET YKJbyUHBambha BOJIOHTEPA
noTpeOHO je eyKOBaTH MEHAIMEHT U KaJPOBCKY ciyxOy mpenyseha o epukacHOM HauuHy
Bohera KaJgpoOBCKe IOJIMTHKE HAa HUBOY Ipedy3eha, a y cCkiagy ca NPUBPEOHHM H
TPXKUIIHUM TpeHaoBuMa. Hamaibe, moTpeOHO je MOACTAaKHYTH capaimy u3Mely jaBHOT,
IUBHWJIHOT W TPUBPEIHOT CEKTopa Koja he 3a pesynraT mMaTu ajekBaTaH U (yHKIMOHAJIAH
BOJIOHTEPCKH CEPBUC.

Viora u 3Ha4aj BOJOHTEPCTBA MEHa Ce ca pa3BojeM ApyiirBa. CTape aKTUBHOCTH CE
3aMe’Yjy CaBPEeMEHUM JIPYIITBEHUM (EHOMEHMMa KojuMma ce o0erexaBajy MojepHE
MOCJIOBHE OpraHu3aiigje. Y HOBHje BpeMe, Kako MMHIIe MO3HaTH OpUTaHCKH Yaconuc ['apaueH
(The Guardian), mocroju cBe Beha 3aMHTEPECOBAHOCT 3a MHKPO BOJIOHTEPH3aM, OIHOCHO
JAPYIITBEHO YK/bYYHBAWkE OHUX KOjU HEMajy BpeMeHa 3a TPAJAUIMOHATHA OOJIMK
BOJIOHTHpama. - OBaj 0GJIMK BUPTYEITHOT BOJOHTEPH3MA CIIPOBOH ce on-line, myrem cmapr
tenepona mnu kommjyrepa. EBa Ilunmiep Pejuman (Eva Schindler-Rainman), ocuuBau
Mehynapoanor ynpyxema Bojontepa (International Association for Volunteer Effor -
IAVE), HaBou ciieaehe TpeHoBe pa3Boja BOIOHTEpCTBa 2:

- Pa3Boj HOBUX MOTHBa 3a 0aBJbeH€ BOJOHTEPCTBOM, Mel)y Kojuma cy uBpcTa
HaMmepa W JKeJba Ja CE 3ajeIHHYKUM HarlopHMa OCTBape MPOMEHE y JPYIITBY;
norpeba 1a ce KOHTPOJIMIIE M3BpIIaBamke JaThX obdehama o/l cTpaHe MoauTHYapa
Y MHCTHTYIIHja Kao U moTpeda 1a ce cTuay npodeCuoHalIHA NCKYCTBA.

- Cse je Behu Opoj BOJIOHTEPA KOjH CY Pa3IMYUTE COLUO-EKOHOMCKE MPUIAIHOCTH.

- IlojaBa HOBMX BHIOBa BOJIOHTEPCKOT paja M HOBUX MOryhHOCTH Koje TpeOa
UCKOPUCTUTH.

- AHraxyjy ce MeHayepu 4Mje CYy BEUITHHE 3HAuyajHE Yy OpraHHU30Bamby
BOJIOHTEPCKHUX aKTHBHOCTH.

Hpakep (Peter Drucker) uctuue kako cy Hekajaa Hempo(UTHE OpraHu3alyje cMaTpasie
BOJIOHTEpE AOOpOHaMEpHUM amarepuMma. Ibruma ce HHCy TOCTaB/bald HUKAKBU 3aXTEBU H
OUCKHMBAFA W3 PA3IIOra LITO Cy MOCIOBE 00aB/bami 6e3 HajokHaze. ™ JlaHac cy To 106po
o0y4eHu mpodecuoHaIM KOjU pa3BUjajy JIMUHE U TTPOo(EeCcHOHAIHE BEIITHHE U O]l KOJUX Ce
O4eKyjy Besnka Jocturayha y opoj o6iactu. Ou npodecuonanuu ce Hajuemhe ykbyuyjy y
BOJIOHTEPCKE aKTHBHOCTH 3aTO IITO I0CAa0 KOjU 00aBibajy 4YECTO HE MpyXka JOBOJHHO
M3a30Ba, CMICTIA X OATOBOPHOCTH. ' TIpy TOM He MOCTOjH Heka ApyIITBeHa cBpXa Beh camo
ekoHoMmcka kopucT. Tako bpanka Munuh, nupekropka 3a pa3Boj JbyACKUX pecypca [modan
kopriopejra (Global Corporate Affairs Manpower), wuctude: “llpumerwnn cMmo ja
BOJIOHTHPAKkE J0JIaTHO MOTHBHIIE 3arociieHe Ja ca Buile rnocBeheHoCTH 00aBibajy CBOj
CBaKOJHEBHM I0cao. BoJjoHTepcke akiuje Ha HEKW HAUYMH NPEKU7ajy MOHOTOHM]Y pajaHe
HeJ/leJbe U MeCella M HaKOH HHX Ce 3aIlociIeHn Bpahajy Ha mocao ca MHOTO BHINIE €HEPTHje H
MOTI/IBaI_[I/Ije."715

i Paylor. T. (2012): ”Micro-volunteering: a new way to engage people with a little time to spare”, The

Guardian, 25. centembap. [JOCTynHO Ha: http://www.theguardian.com/voluntary-sector-network/2012/sep/25/micro-
volunteering-possibilities, npey3eto: 04.052014.

"2 Mnig, Lj., Aleksi¢, M., Tankosi¢, M. (2011): op. cit., pod 698, str. 31.

Drucker, F.P. (1989): op. cit., pod 703, p. 93.

Ibid., p. 7.

Smart kolektiv (2009): Intervju: Branka Mini¢, Beograd: Smart kolektiv, No. 3, Decembar, str. 11

713
714
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Wnak, Hesen Mapunosuh, u3Bpmnu qupekrop @opyma nocioBHux jauzaepa u Cmapt
KonektuBa, nctnye kako 6poj cI000HUX JaHa, KOJH CE 3arocieHnMa 0/100paBa J1a IOCBETE
BOJIOHTHpAIbY, HE MOXe OWTH Bennkd. © OBO u3 pasiora wmro mnpexyseha He cMejy
JI03BOJIUTH JIa OCTAaHE MaJd Opoj 3alociieHHX Ha pagHOM MecTy. 300T Tora ce MOJCTHYE
BOJIOHTHpame y Cl000AHO Bpeme koje he OuTh moxapkaHo off cTpaHe mnpexay3eha wu
napTHepcKe Hempo(duTHe opraHu3anyje.

VY caBpeMeHHM YCJIOBHMMa IOCIOBama HE IOCTOjU JWJIeMa Ja JId MPUXBATHUTH OBY
ApyImITBEHY akTHBHOCT. OHO YeMy ce MeHayepd TmocBehyjy NPHUIMKOM JPYIITBEHOT
aHTaXoBama mpeay3eha je omiyka o crerneny u Bpctu nmomohu koja he ce ob6e3benutH, u na
J¥ moAcTUIaTh ojapeheHe MOryNHOCTH 3a BOJIOHTEPCKH pajl HIIH MPEMYCTHTH 3arocICHIMA
Jla cieie COICTBeHe MHTepece.’ ' OulyKe ce JOHOCE Y 3aBHCHOCTH O APYLITBEHOT IHIba
KOjH C€ Kelnu MocTuhin, CTereHa BOJOHTEPCKOT aHTa)KOBarba 3aIllOCIICHUX Ha pean3alldju
MJba, YTHIAja OJICYCTBA paJHWKa 300r BOJOHTHpama Ha MOCIOBame mpenyseha wim
edekara qPYITBEHOT BOJIOHTEPCKOT pajia Ha 3a/I0BOJCTBO JPYIITBEHE 33jCAHUIIC.

3a pa3nMKy O NpOM3BOJAa U IOCTPOjera, pe3yiaraT Koju o0e30elyjy Tanenar,
€HTy3Wja3aM U TOCBENeHOCT 3amoCiIeHWX HE MOXKe ce KomupaTu. — llpemysehe uumne
CrocoOHM W OO0y4YeHM 3arocCieHH KOju TMOocenyjy 3Hame o (uHAHCHjaMa, MEHAUMEHTY U
OpraHu3alyju 4uju je Tpanchep ol BeIMKe BPEIHOCTH 3a APYIITBEHY 3ajeAHUILY. 3a jeqaH
BOJIOHTEPCKH IPOrpaM MOTPEOHO je 0OYYUTH 3arociieHe, IPUIIPEMHUTH 3ajeAHUIY Ja TIPUMHU
BOJIOHTEpE, OpPTaHM30BaTH aKTUBHOCTH, NpaTHTH e(dekre mporpama Ha 3ajeAHHIY H
3alociieHe, W Ha Kpajy, CBE TO MPAaBWIHO NpeacTaBUTH, cMaTpa Mapuja Xoce-3yOuena,
nporpamcky Meraep Enreju nporpama’™® (Engage programe). Mapuja TBpam Kako cBe OBe
aKTHBHOCTH KOWITajy mpeny3ehe anu He 3HauM Ja Mopajy Outu ckyme. OBO U3 pasiiora IITo
Tpeba yBeK UMaTH Ha yMy Jia je ped 0 MHBECTULIM]HU Koja ce KaJ-TaJ] Bpaha.

Pa3Boj BojOHTepW3Ma 3a IPYIITBEHY 3ajelHUIy TOApa3yMeBa HAmope y TMpaBIly
MOJICTHIIaha MHCTUTYLIMOHAIHUX U HEMHCTUTYLIMOHATHUX (OpMH BoJIOHTepHu3Ma. Hbuma ce
u3rpal)yje u mpoMoOBHILE COLMJaTHU KalUTal Ha WHIUBUIAYATHOM M HAa HUBOY JIOKAJIHE
3ajeqHMIe. be3 ajekBaTHOT pa3Boja COLMjaTHOT KamlMTajla 3ajelHHUIle, KOjU MOYHEE Kpo3
BOJIOHTEPCKHM aHTakmaH rpahana (Omino HedopmaiHo Ouao (GopManHO y OpraHusaifjama
[UBUJIHOT JIPYIITBA) HUje MOryh HE €KOHOMCKHU pa3Boj. 3eMibe EBpoOICKe yHUje MOKIIamajy
BEJIMKH 3HA4aj OBOj JIPYIITBEHO] aKTHBHOCTH. | 0JJMHOM BOJIOHTHpama mporiamena je 2011,
TOJIMHA, K4/ je JOHEIICHO HU3 BPIO GUTHHX JOKyMeHaTa y 0Boj oGmacti.'? Mcre rommme
ycTaHOBJbeHa je EBporcka Harpaga 3a BOJOHTHpAmE 3alCoJIeHHX Koja je JojesheHa
npenysehuma u uHCTUTYHHjamMa y 23 eBporickux 3emiba. C TUM y Be3H, 3emibe EBporicke

78 Radi¢, A. (2010):  ”Biznis pomaze  drustvu”, Vreme, 24. jyH. [ocTynHO  Ha:

http://www.vreme.com/cms/view.php?id=937529, npeyseTo: 12.05.2014.

"Krkat, K. (2007): op.cit., pod 31, str. 386.

18 Smart kolektiv (2009): op. cit., pod 559, str. 8.

" ENGAGE nporpam je mehyHapoaHM nporpam YK/by4dMBakba 3aMoC/IEHUX Y Pa3BOj JIOKaNHe 3ajeaHuue.

AKTMBHOCTM Y OKBMPY OBOT NpojeKTa obyxsaTajy NpeHoc NpodecMoHaNHOr 3Hakba U UCKYCTBA, MEHTOPCTBO Kao
W BOJIOHTMPatbE.

7% 0 oome Buau: Lajovi¢, D. (2012): "Volonteri ulaZu u sebe", Vjesti online, 03. asryct. [locTynHoO Ha:

http://www.vijesti.me/kolumne/volonteri-ulazu-sebe-kolumna-85857, npeyseto: 15.05.2014.
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: : n : ||721
yHHUje UMajy ypeheH cucteMm nmpu3HaBama "KOMIETEHIMja CTEUEHNX BOJOHTHpAmEM' ~~ MITO

y 3HAYajHO] MepH MOMaXKe MIAAMMa y YHarpehemy CBOT Monoxaja Ha TPXKUINTY paza. >
Tako mpojekar EBponcku Bonontepcku cepuc (European Voluntary Service — EVS),
OKyILJba BOJIOHTEPCKE OpraHu3aije mupom EBpore u npyxa mMoryhHocT miaguma usmehy
17 u 30 roauHa 1a BONOHTHPAEM IPOBELY A0 12 Mecely y HEKOj eBPOICKO] 3eMIbH.’ -
[Topen tora, OBMM MpPOjEeKTOM Cy MOKPHBEHH TOTOBO CBH TPOIIKOBH BOJIOHTepa (IPEBO3,
CBEIITaj, UCXPaHA, OCUTYPAIbE U Ip.).

VY mocienme BpeMe yiaxe ce JIOCTa Hamopa Kako OW ce W3MEpHUo JONMPHUHOC
BOJIOHTEPCKOT Paja y HaMepH a ce G0Jbe pasyMe W IITO ehUKACHHUje KOpHCTH. > Mepeme
pe3yaTara BOJOHTHpama je KBaJIMTAaTUBHOI KapakTepa M Hajuemthe ce BpIIM H3PaJoM
ynuTHUKA. MehyTuM, dYecTo HemocTajy oaroBapajyhe wuHpopmanuje 0 BpeIHOCTUMA
BOJIOHTEPCKHX HAaIlopa Kao M YMIECHUIIA Ja Y MHOTHM JAPYIITBHMa OBaj OOJIMK APYIITBEHOT
aHTXOBamba jOIl YBEK HUje JOBOJHHO pa3BUjeH. CaMHUM THM Ce MOTICHYje BOJIOHTEPH3aM U
orpaHu4aBa MOTYhHOCT MpHUBIIaYeHa BOJIOHTEpA KaKO OU Ce M3BYKAO0 MAaKCHMYM JOMPHHOCA
Koju oH maje. Kako mcrtuue Hekamammu JexkaH Exonomckor dakynrera y Ilogropurm,
Hparan JlajoBuh: “Jla Ou ce pa3Buiia CBECT O 3HAuYajy BOJIOHTEpU3MA MOTPEOHO je Kpo3
CUCTEM 00pa3oBama MPE3CHTOBATH HETOBE MPEAHOCTH, KaKO OM MIIaJid Jbyau OWiu 100po
I/IH(bOpMI/IcaHI/I.”725 Ha Taj mauun, cmatpa npodecop, Behuna mianux jpyau he y kacHujem
’KMBOTY HACTaBUTH Ca OBOM aKTHBHOIIINY, MHCTUpUIyhu apyre.

5.6. IPYIITBEHO OAI'OBOPHE ITOCJIOBHE ITPAKCE

JpymtBeHo oaroBopue mocinoBHe mpakce (Socially responsible business practices)
MIPEJICTaBIbajy TOCEOHY APYIITBEHO OJArOBOPHY aKTHBHOCT. OBa WHUIIMjaTHBA MOJpa3zyMeBa
na mpexysehe ycBaja M caMOCTaJIHO NpUMEHYje IMOCIOBHE Ipakce M HHBECTULHUjE KOje
MO/Ip>KaBajy JPYLITBEHE IUJbEBE Kako OM ce yHarpenusiaa JoOpoOUT 3ajelHULIE U 3allTUTHIIA
JKHBOTHA CPEIMHA Ha ojroBapajyhn naumn.”?® Vepajame ApyIITBEHO OArOBOPHIX MOCTOBHHX
Ipakcu y npeny3ehy moapasymeBa jejaH HOB IMPHUCTYN y KOHLENTY IOCJIOBama KOJU ce
TeMeJbH Ha WAEHTU(QHUKOBAaWkY HOBUX TpXKUIIHUX MoryhHoctu. OHe ce orjienajy Kpos:
yHamnpelyje TeXHOIOTHje MPOU3BOAkE, yCBajamhe HOBUX U/i€ja U HOBUX MPUCTYIA NOCIOBamka,

721 . . .
Moa KomneTeHuMjama CTedeHMX BOJIOHTUParbeM Mogpasymesajy ce Kopuwherbe cTpaHoOr jesuKa, Kyatypa

cBectu, cou.mjanHa un rpaf)aHCKa KOMI'IeTeHLI,I/Ija, AUrnTanHa KOMI'IeTeHLI,Mja M CoTane BeWwTuHe KOje ce CTundy
BOJIOHTUPAHEM.

"Kedves, A (n.d.): "Volontiranjem do kompetencija", Europa.eu, [octynHo Ha:

http://europa.eu/youth/hr/article/45/15293 hr, npeyseto: 06.07.2014.

"http://europa.eu/youth/eu/voluntary-activities/volunteering-opportunities_en, npeyseto: 06.07.2014.

724Asocijacija za demokratski prosperitet — Zid (2012): Prirucnik o mjerenju volonterskog rada, Cetinje, Crna
Gora: Asocijacija za demokratski prosperitet — Zid, str. 5.

2L ajovi¢, D. (2012): op. cit., pod 720.

"8kotler, F., Li, N. (2007): op.cit., pod 582, str. 235.
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CMamelkEe TPOIIKOBA IPOU3BOAKE M IMOCIOBamka, KOpUIINeme OAPKHUBUX CHPOBUHA,
ocurypame 0e30eTHOCTH Ha paJHOM MECTy Kao M YCHOCTaBJbamhE OJHOCA Capalmbe U
pasymeBama u3Mel)y mpemyseha u npymrea. Hamepa je ma oBe akTUBHOCTH y mpenysehy
MOCTaHy CacTaBHM JEO IOCJIOBHE OpraHu3aldje y Huiby AYTOPOYHOr ycmexa mpenyseha y
nosehamwy BpeIHOCTH.

[Iporpamu Koju ce OHOCE HA APYIITBEHO OATOBOPHE MPAKCE MOIPA3yMeBajy IPOMEHY
MHTEPHHUX MOCTYIAaKa U IMOJUTHKA, PEIMO, Y BE3H C MOHYAOM IPOHM3BOJIA, MPOjEKTOBABEM
06jeKTa, POM3BOHOM, MOHTAXOM, MOAPIIKOM 3arocIeHrMa. 2 OBa JPYIITBEHA aKTHBHOCT
MOX€E C€ OJHOCHTH M Ha EKCTEPHO M3BEIITaBamE IOTPOINAaya M HWHBECTHTOpA. YCBajambe
IPYIITBEHO OJATOBOpPHE IIPaKCe jecTe TEeXKaK 3aJaTak KOjH 3axXTeBa eIyKalujy Kako
MEHAIMEHTa TaKO M 3alOCIEHUX Y LUJbYy CTUIaha HOBUX 3HAma y OBOj 00JIACTH MOCIOBAambA.
[Topen Tora, oBe ApymTBEHE aKTUBHOCTH Tpeba 3axTeBaTH He caMo oJ mpexyseha seh on
CBHIX OCTATMX HHCTHTYIMja U crucTeMa (IIKoJIa, GOJTHHIA, MEIHja, Biaja). 2

VY ycnoBuma TypOyJeHTHOCTH TpPXKHMIIHHMX OJHOCAa M CBE jaue KOHKYpEHIWje, OHa
npenyseha Koja MOry IUTacMpaTH HOBH TIPOM3BOJ, Koja ce mocBehyjy moTpomady u
3anocieHnMa BojaehM padyHa O APYIMITBY y KOME IOCTYjy, MOTY OCTBApPHTH JIHIEPCKY
no3unujy Ha TpxkumTy. Jlorahaju y rinobaaHoj eKOHOMHjH 3axTeBajy ol mpemyseha ma ce
HecTaHIapAHO moHaia. Tako je YyBeHH jarmaHcku mpousBohau ayromobuia, Tojora (Toyota),
M0CTA0 MHOHUP Yy NMPOU3BOIBH EKOJIOIIKKA MPUXBAaT/HUBUX ayTromMoOmna. Haume, Tojora ce
TUIacupajaja Ha CBETCKOM TPXKHINTY Kao mpeny3ehe koje Boau padyHa O TJI00aJHOj 3alITUTH
KUBOTHE cpeinue. . O oBoMe cBegoud u moxartak na je TojornHa (abpuka y Bemnkoj
Bbpuranuju (Toyota Motor Manufacturing United Kingdom - TMUK), nobuna ceprudukar
MCO 14001 3a eKOJOLIKM CHCTEM MEHAIIMEHTa. KonkypeHTHOCT TIpeny3eha ompenesbyje
BU3Wja YIPaB/bayKOI MEHAIMEHTa, IITO MOTBphyjy peud moTmpenceqHuka TojoTHHOT
CeKTOpa 3a HCTpaxHBame W pa3Boj Takermmja Yuujamama (Takeshi Uchiyamada): “Hexwu
cmarpajy kako je Tojota IIpuyc camo mocT 6yayhHOCTH, allu MU BepyjeMO Kako je Taj MOCT
Jyradak 4 Beoma jax.”

[IpuxBaTame HOBUX NpaKCH APYIITBEHO OJTOBOPHOT IIOCIOBamba HHUje HOBU TPEH],
Beh caBpeMeHM cTpaTeniku nmpucTyn OanaHcupama norpeda npemayseha u apymrsa. Jpxase
MOjeIMHUX Pa3BUjEHHMX 3€Majba CTHUMYJUIILY MOTpOIIave Ja Kymyjy XUOpuaHe ayroMoouse
pa3HUM MoBJIAacTUIIAMa, Te ce Mory Hahu momyctr ox 3.500 momapa y CAJl-y mo 7.000 eBpa y
Xonammjn.nz MHOBaTUBHOCT, MIaK HUje cama 1o ceOu ycrnex. [Ipema unaHky 06jaBibeHOM Y
marasuny ®op6c (Forbes Magazine), 65% kymnaria XuOpuIHUX ayTOMOOUIIa HE TIOHABJHA OBY
KYIOBHHY M3 Pa3Jiora IITO je Y CKOpHje BpeMe Mmo0oJblIaHa epUKaCHOCT yTpoIlaka TopuBa y
ayTOMOOWJICKO] MHIYCTPHUjH, a IIeHE aITePHATUBHUX TOPUBA HUCY JTOBOJHHO CTHMYJATHBHE
MOTPOIIAYUMA.

"\bid., str. 237.

O osome ynop.: Ludescher, J., Mahsud, R. (2010): op. cit., pod 549, p. 125.

http://www.toyota.rs/about/news _and events/lokalne vesti/2013/green brands.tmex, npeyseto: 11.07.2014.

7 |bid.

731Ramsey, M. (2013): "Toyota Calls Hybrids 'Sturdy Bridge' to Automotive Future', The Wall Street Journal, 30.
centembap. [ocTynHo Ha: http://online.wsj.com/news/articles/SB1000142405270230391880457910721372
8805086, npeyseTto: 11.07.2014.

732Pantelic’, N. (2007): "Hibridni automobili", B92, 07. HoBembap. HoctynHo Ha:
http://www.b92.net/automobili/razno.php?nav_id=273775, npey3eto: 11.07.2014.

30 osome Buam: Hincha-Ownby, M. (2012): "65% Of Hybrid Owners Don't Buy Another Hybrid", Forbes
Magazine, 13. anpun. foctynHo Ha: http://www.forbes.com/sites/eco-nomics/2012/04/13/65-of-hybrid-
owners-dont-buy-another-hybrid/, npeyseto: 11.07.2014.
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Kako je Tpkuinre W3 jJaHa y JaH CBE BHIIC MPEIUIAaBJbEHO HOBUM JIPYIITBEHO
OJITOBOPHHUM TIPOjEKTHMa, MOCTaBJba C€ MUTAkE HHUXOBE PEICBAHTHOCTH W moTeHnujana. C
TUM y BE3H, IMOCTOJHU MUIUBEHE J1a MaKO ayTo OymayhHOCTH peliaBa HEKE €HBUPOHMEHTATHE
npodJieMe Tako MITO Mame 3araljyje OKOJMHY, ’eroBa KOMIUIEKCHOCT Y IMPOU3BOU CTBapa
nose. > Unax, Tojora Ilpuyc, cBakako mpeacTaB/ba BU3H]Y MOJIEPHE €KOJIOMIKE MOOMIIHOCTH,
YHjH C€ MEHAIMEHT mpeay3eha Boau MPOPUTHUM KpUTEPUjyMUMa IMPHIMKOM JIOHOIICHA
omtyka. Jep kako cmatrpa [lex Bemu (Jack Welch): "Kana ce mpomene y npeny3ehy onsujajy
CIIOpHje O] IPOMEHA Y OKPYKEHY, 3HajTe 1A je Kpaj Omm3y."

WuTerpucame NpUHIMNA IPYIITBEHO OATOBOPHUX MPAKCH MU €KOHOMCKHUX HPUHIUIIA
3aBUCH O] BEJIMYMHE Ipefay3eha W TpXKWIITAa IOCIOBamka, OPraHU3aIlMOHE KYyJIAType H
OIPENIeJbeHOCTH MEHAlIMEHTa, JAPYUITBEHE KINMe U cuctema BpegHoctd. CBe 0BO
noJjpa3yMeBa M3BECTaH HAIOp Ja ce HHMa CTpaTellKH yrnpasiba. Kao moka3 ma apymrBeHO
OJIrOBOpHA IMpaKca MOXE JONPUHETH TOpacTy NpoduTa, CIy)KE MHOTa CaBpeMeHa
TexHojomka npexayseha. PasHu mporpamum moxpuike 3amocieHuMma omoryhaBajy He camo
no6py miary Beh u Opojue mpyre morogHoctd. Tako je I'yrm (Google Inc.) o6e36enno
3amociieHNMa TpaBo Ha OecriaTHU pydak y I'yrn kaderepujama, pykoBoaehu ce Munubpy aa
Iyro 4ekame y peay omoryhaa 3amociieHnMa ja MehycoOHO “yaBpsbajy” M HA Taj HAYWH
1oy 10 HOBUX IMPOjEeKTHHUX I/meja.735 I'yrn mpuBnaun HajOboOJBy pajHy CHAry 3axBajbyjyhu
omymreHoj armocgepu, (IeKCHOMITHOCTH, Kojlabopanuju na 4ak u 3a0aBu (BEIITAYKEe CTCHE
3a Hemame, Macaxa, 0aseH, KyriaHa, code 3a Buueo-urpe u ap.). Tume je I'yrn mocrao
MUOHHP MOJICPHO OpPraHW30BaHMX pamHux Mmecra. [Ipema uctpaxuBay CuEnEH-a (CNN
Money), T'yrn je ocBojuo dverBpro Mmecro Ha jucta ox 100 Boaehux mnpemyseha
HAjMIOKEJbHUJUX 32 3aroceme.

VY HoBwHje Bpeme, cBe uerthe ce ciomuibe "HoBu konient mocinosama” (New World of
Work) npenyseha Majkpocodt (Microsoft). Oaj koHuent noapasymesa (GpaekCHOUITHO pagTHO
BpeMe U MECTO pajia 3aloCJICHUX, Kao 1 ynoTpeOy caBpeMeHux TexHojoruja. Hamepa je na ce
nosehia MPOIYKTHBHOCT 3aIIOCTCHAX M KBAIMTET XKMBOTA. o' Kako Nuire GPUTAHCKH JIHCT
WNununenaent (The ldependent), 3amocinennma y ®ejcoyky (Facebook) je mopem mobpe
riare, OecIulaTHE XpaHe M KOJIETMjaJHOI OKyIUbaHa oMmoryheH ozpeheHu Oyuyer kako Ou
MEPCOHAIN30BAIM CBOje pamHo Mecto. (OBakBa TMpakca je TMOo3HaTa Kao 'CBEMHUPCKO
XaKepI/Ica}Le".738 ubej (eBay) mompxaa mpakcy T3B. "maH 0e3 cacraHaka"', y KOME c€ CBUM
3arocieHruM 3a0pamyje J1a 0IpKaBajy WM MPHUCYCTBY]Y cacTaHIIMMa. TOT JlaHa, 3amocieHuMa
Jj€ J1I03BOJbEHO JEIMHO J1a pa3MUIILbajy, a TEK CYyTpaJaH Ja MPe3eHTY]y CBOjy UEjy, Ma KaKkBa
oHa Owra. OBO M3 pazyora IMITO je CBaka ujieja Mo0pojoluia, a Hajoosha Ce W3TiacaBa M

% 0 osome BUAM.: Fortenbaugh, C. (2012): Hibrid cars: Not so environmentally friendly. 09. okTo6ap, str. 1.

HocTynHo Ha: http://www.pitt.edu/~crf30/Writing3.pdf, npeyserto: 12.07.2014.

3> \Walker, T. (2013): ""Perks for employees and how Google changed the way we work (while waiting in line)",

Independent, 20. centembap. [ocTynHo Ha:  http://www.independent.co.uk/news/world/americas/perks-for-
employees-and-how-google-changed-the-way-we-work-while-waiting-in-line-8830243.html, npey3eTto: 02.06.2014.

76 %% (2011): "Da li biste prodli na razgovoru za posao u Guglu”’?", Blic, 31. maj. [locTynHo Ha:
http://www.blic.rs/Slobodno-vreme/Zanimljivosti/257173/Da-li-biste-prosli-na-razgovoru-za-posao-u-Guglu,
npeyseto: 25.07.2014.

"*http://www.personalmag.rs/tag/new-world-of-work/, npeyseto: 17.08.2014.

¥ bid.
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cnpoBoau. Ty "¢dunozodpujy orBOpeHOCTH", TOACTAKAO j€ jOUI aMEPUYKH apXUTEKTa
Crenndopa Yuusepsurera (Stanford University), ®peaepux Jlas Onmvcren (Frederick Law
Olmsted), a MHOrM IUPEKTOPHM TEXHOJOIIKAX KOMIIAaHHja Cy yrpaBo moxahaau OBaj
VHHBEP3UTET M YCBOJHIIN OBAKAB HAYMH PA3MUIILBAIGA. o

OBakBM U CIMYHH MIPUMEPH MPOAKTUBHUX TMpeny3eha yka3yjy Ha BaKHOCT IIPBEHCTBA
Ha TPXKHUIITY YUME C€ Kpeupajy HoBe moTpede M o0imKyje Tpaxma. Paspahen mporpam
HarpahjuBama, MOXBala, MapTUIUNAIM]E, (ICKCHOWIHOT pPagHOT BPEMEHA JOTPUHOCH Y
BEJIMKO]j MepH TIoBehalky MOTHBHCAHOCTH 3aIIOCIICHUX a THME U TIopacTy npoduTa mnpemyseha.
JloGap MeHayMeHT y mipeny3ehy mpatu MmoHamame 3aocieHuX U cTBapa 00Jbe YCIOBE KOjuMa
he um3Byhm muxoB makcumyMm. OcHOBHa je uzcja ma ce mpeaysehe okpene moTpebama
3allOCIICHUX, OJHOCHO aKTUBHOCTHMA YIpaBjbamba JbYACKHX pecypca Yy MOCIOBHOM
OJITy4HBamy. 3aJ0BOJHHU 3amociieHn 0osbe 00aBsbajy mocioBe y mpemysehy Te ce cMmarpajy
BpJIO 3HAYajHUM pecypcoM cBake opranusamnuje. OBe Kareropuwje He Tpeba mocMaTparu
M30JI0BAaHO Beh Kao Jieo jeHOr CTPATerHjCKOr OKBHpa KOjUM ce Kpeupa HoBa BpemHocT. Ca
CTAaHOBHIIITA MCHAIIMEHTA, yIIPaBJ/bahe¢ OBAKBUM OpraHU3alMOHUM IPOMEHaMa Hamehe ce Kao
UMIIEPATHUB OTICTAHKA HA TPXKUIITY.

W360p npymTBEeHO OATOBOPHUX IMPAKCH 3aXTeBa CIIOCOOHE MeHanepe npeny3eha koju
he mpexBumeTn u Ha oxroBapajyhn HauMH pearoBaTd Ha MPOMEHE OKpYyXkema. lIpomene u
TPEHJIOBH KOjH C€ JCUIaBajy Yy OKPYXKEHY MPEACTaBIbajy IJIaBHU U3BOP IIAHCH U OMACHOCTH.
HeomxomHO je WM3BPIIMTH JeTajbHY aHAIM3Yy yTHIAja W3a0paHWx QakTopa Ha CaJallbe
nocjoBame mnpeny3eha u Tpxuimra Ha kKojuma je mpucyTHO. MojnepHa mpemyseha Tpaxe
MPOAKTUBHE HAYMHE MIOCTH3akha KOHKYPEHTCKE PEAHOCTH Koja he OuTH oapixusa.

Crparernja ycMepeHa Ka CTHIIalby KOHKYPEHTCKE TO3HIMje Ha TPXKHUIITY TEMEJBH Ce
Ha mudepenunjanuju. Tako je [Merncu (PepsiCo), moctaBno HOBe CIEIHjaTU30BaHE ayTOMATe,
138. “Mammne u3 cuoa” (Dream Machine).”*® Hanwme, oBu ayromaru ce mory Hahu y
TP’)KHUM LEHTPUMA M Ha IIETATUINTUMA, a CIyXKe 3a PelMKINpamke MIACTUYHE, CTaKIEeHEe U
anrymuHujcke ambanaxe. CkeHupameM Oap KojoBa ca ambanaxke, OBa MalllMHA OJIMax
coptupa ambanaxy u oapehyje Tun perukiaxe. [Torpomaun ce cTUMyIMITY 1a yYECTBY]Y Yy
OBOM €KOJIOLIKOM IPOjeKTy, cakymbyjyhu noene xoje he kacuuje mohu na uckopucre. Cysan
Konuuc (Susan Collins), u3Bpiina aupektopka MHCTHTYTa 3a peHUKIaXy CMaTpa Kako je
OBAaj MPOjeKaT KOPUCTaH y KOHEINTY peuI/IKanaH)a.Ml MelhytuMm, ¢ 0063upoM Ja aMepUKaHIIH
Oanajy cpake roause Bume oj 130 mMunujapau nama u TUMEHKH, CyMba Ja he yuyuHUTH
3Ha4ajaH IOMaK y 3alITUTH )KUBOTHE CPEAMHE.

I'enepanno, moxe ce pehu ma omncrajy oHa npenyseha koja ce mpunarohaBajy HOBUM
cUTyalMjaMa Ha TPXKHINTY U KOHTHHYHPAHO YIIPaBJbajy JPYIITBEHO OJTOBOPHUM IpaKcaMa y
[UJbY IOYTOPOYHHX pellaBama MpodiieMa KOjH TPETEe OAPKUBOM PACTy. YKOIUKO CBaKO
npeny3ehe mo0po copoBele CTpaTerwjy IPYIITBEHO OJTOBOPHOT TOCIOBamka, IMOCTOJU
MOTyhHOCT J1a ce yOsiaXku TUCIIPOTIOpIja y pacnojenu pecypea. Heku aytopu cMmartpajy Kako
j€ UpOoHHja OBOT KOHIIETITA YMHCHUIIA Ja M0jeANHA Mpeay3eha KOpucTe OBy HHHUIIM]aTUBY, T0K

3 |bid.

"https://www.pepsicorecycling.com/Programs/RecyclingOnCampus, npeyseto: 14.07.2014.

10 oBome Buan: Bauerlein, V. (2010): "PepsiCo Plans Recycling Initiative", The Wall Street Journal, 22. anpua.

HoctynHo  Ha:  http://online.wsj.com/news/articles/SB10001424052748703404004575198390481890492,
npeyseto: 11.07.2014.
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: . 742
j€é TPOAYKT HHUXOBOT IMOCTOjarba JECTYKTHBHOCT, 3aBHCHOCT M ONACHOCT IPOU3BOJA.
[Tocrasspa ce nurame: KakBy nopyky oBa npenyseha masmy norpomaynma?

[Torpeba 3a apyIITBEHO OJITOBOPHUM TMPOjJEKTHHUM aKTHBHOCTMMA mpeny3eha je
rnobanan peHoMeH. Y 10j JIeXH cpK A00pe Hamepe, Kao CYIITHHCKA MPETIOCTaBKa Ja ce
OCTBape IMJbEBU KOjU Cy Yy MHTepecy mpeay3eha u apymTBa y Kome mnociyje. bes mobpux
NPOjEeKTHUX AaKTUBHOCTU JPYIITBEHO OJrOBOPHOI Kapakrepa Hemoryha je myropouna
KOHKYypeHTHOCT npeny3eha. C mpyre ctpane, camo oHa mpeny3eha xoja cy MHKOpIiopupaia
IPYIITBEHO OJTrOBOPHY IpaKCy y KYITYpy W CTpaTerujy IOCIOBamba MOTY OYEKHBATH
MO3UTHBHE pe3yarare 3a npeaysehe.

Janac, MHOTe peHOMHpaHe 0Opa30BHE WHCTHUTYIMjE CXBaTajy YJIOTy W 3HA4Ya] KOje
UMajy y HMIUIEMEHTAllMjU ¥ pa3BOjy MEHAepPCKUX BEHITUHA Yy O0O0JacTH JpPYyIITBEHO
OArOBOPHOT IOCIOBama. © Tako je jexan ox mpodecopa IlocioBue mkone y MpaHIyCKoj
(Insead business school in France) usjaBuo: “I'maBHM H3a30B OBOI' KOHIIEITA j& FHEroBa
CIIOCOOHOCT MPOXKMMakbha CBUX 00JIACTU TOCIIOBamba. AJIM yIIPAaBO OBaKBa HECBPCTAHOCT MOXKE
JIOBECTH 110 nponycra”.744

Ha xpajy Tpeba moaByhm kako je MHIMBHIyalHa OIrOBOPHOCT IOKpETadyKa CHara
JIPYIITBEHE OATOBOPHOCTH, jep YOBEK UMHH MHCTHTYIHjy. ~ CBecT IojeauHIa je Hajsehn
M3a30B aJIM U IpenpeKa Kojy Tpeda MOCTEeNeHO caBiiajaBaTH. 1o CBakako HHjE jeAHOCTaBaH
3agarak, mro notBphyjy peun Metjya Tejnopa (Matthew Taylor), u3Bprunor mupektopa
KpasbeBckor npymiTsa 3a MOCIHEHIMBAKE pa3Boja YMETHOCTH, MPOU3BOake U TproBune (The
Royal Society for the encouragement of Arts, Manufactures and Commerce-RSA): “Jbynu cy

74
KOMIUIEKCHE JIPYLITBEHE )KUBOTHHHE.” 0

VYcmex ApyHITBEHO OATOBOPHE CTpaTerdje MmojapasyMeBa W Hamope mpemyseha ma ce
noHy/e yOeIbMBH JOKa3d Ja he ApYIITBEHO OArOBOPHE aKTOBHOCTH JOHETH OYEKHBAHE
pesyarare. C TuM y Be3H, cyocHuBay npeayseha ben u [lepuc crnamonena (Ben & Jerry'’s),
Llepu I'punduna (Jerry Greenfield) mpemnaxe: “Kana jbyau Hemro Mory fa BUIE, OCETE WK
JTOAMPHY — OHJIA TO 3a KHUX MOCTaje CTBAPHO. MHUCIUM Ja je MHOTO JAEJIOTBOPHHUjE Hajmpe
ypaJuTH HEIITO a MOTOM W3HOCHUTH HJIEje W PUHIINIE KOjUMa CE )KeJIM YTUIAaTH Ha HEKora Ja
HpOMeI-I71‘/117 MUIUbEE. BepyjeM 1a MCKYCTBO YBEK MPETXOH MPHUXBATamkby KOHIIEMNTA, TO jeCT
uaeje.”

742Ludescher, J., Mahsud, R. (2010): op. cit., pod 549, p. 124.

"Thomson, M. (2006): Corporate social responsibility: Beyond the bottom line, 12. okTo6ap. [locTynHo Ha:

http://www.independent.co.uk/student/postgraduate/mbas-guide/corporate-social-responsibility-beyond-the-
bottom-line-419610.html, npeyseTto: 05.06.2014.

"bid.

745 Ludescher, J., Mahsud, R. (2010): op. cit., pod 549, p. 130.

7% purodie, B. (2011): "Corporate Social Responsibility — more harm than good", blogs.independent.co.uk

[Blog], 31. okTobap. fdoctynHo Ha: http://blogs.independent.co.uk/2011/10/31/corporate-social-responsibility-
does-more-harm-than-good/, npeyseto: 08.06.2014.

"7 0 oBome Buau: Smart kolektiv (2008): Intervju: DZeri Grinfild, Beograd: Smart kolektiv, No. 1, Jul, str. 16.
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3JAK/JbYUYAK

CaBpeMeHe TpXKUIIIHE TEHJCHIM]jE YCIOBJbaBajy Mpeay3eha na mpey3Mmy akTUBHH]Y
ynory y npymrtBy. [TocnoBHa peanHoct Hamehe MmoaepHoM nipeny3ehy cBe Behe 3axTeBe Koje
OHO MoOpa Ja ucromTyje. Tako ce oa mpenay3eha odekyje na reHepuine MpopuT and U Ja
MpYXH ojapeheHe KOPUCTH KJbYYHHUM HWHTEPECHO-YTHIQJHUM Tpymama. KcToBpemeHo,
YCIIOXKEbaBamke IOCIOBHOT TIpolieca caBpeMeHor mpeny3eha 3axTteBa peadupmainujy
OpraHu3aIOHE CTPYKTYPE.

Y HOBOj] mnobanHo] moctaBmuM cBe yemhe ce mokpehe nuimema o omHocy u3Mehy
MoCJIOBamka M eTuke. [Iurame MCIPaBHOCTH MOCIOBHOT MOHAIIAKka JA00Mja HOBO 3HAUYCHE H
Ba)XHOCT. HakoH MOpanHuX M (UHAHCHjCKUX CKaHJana MHOTHX npeayseha, mHTEe3uBHpa ce
3Ha4aj IMOCJIOBHE €THKE W KOHIENTa IPYIITBEHO OJTrOBOPHOI IOCIOBama. Y MOTpa3H 3a
MPUHIMIIIMA KOjuMa Ou ce Tpebdano pyKOBOAMUTHU jaBJbajy C€ HOBU MPOOJIIEMU U MOCTABIHA]Y
Ce HOBAa €TUYKA THTambA.

VYKOJIMKO ce MMa y BHJLy IPUMAapHH [IUJb ITOCIOBamkha - EKOHOMCKA IUMEH3Hja, MOXKE Ce
pehu kako OJAroBOpPHO TOHAIAKE MOXKE HArpajJuTH Heka mpemy3eha IOk apyra HanmpoTHB
ka3auTH OBO BakM Kako 3a mpexny3eha Tako W 3a JpyIITBEHE 3ajeJHHIIC a W HalHje.
[TocraBmajy ce nuTama momyt: Je 1’ YCHEIIHO MOCIOBame yBeK W HemopanHo? u, [a nu
MOpAJIHO IOCTIOBAaE 3HAYM M HEYCIICHIHO TocioBambe? Ha oBa murtama HHjE jeIHOCTaBHO
natu oarosop. OBO U3 pasiora IITO MOCcToje OpojHH pa3io3u 300r kojux he Heka mpemys3eha
OWTH yCIIeNTHA WM Mame YCIEIIHA O]l APYruX, a ahupMucame MOPATHOCTH Yy TOCIOBABY
MOJKe OMTH caMo jefaH of BHX. AKO je HeKo npeay3ehe ycrenHo u ApymBeHO OJATOBOPHO HE
3Ha4M Ja he npyro npenysehe koje cieau oBakaB npuMmep Takohe 6UTH TpopUTaAOHITHO.

MHuoru ayropu Bepyjy Kako oHa mpenys3eha koja cy ce ociamana Ha KpaTKOpPOYHE
¢uHaHCHjCcKe pe3ysTaTe, JaHac Ce CyOo4aBajy Cca HENOBOJBHMM TEHJEHIMjaMa y MOTJIeNy
MOCTU3ama MOCIOBHOT ycrexa. [lo muMma ce, AYyropodHo MOCMaTpaHO, WCIUIATH MOPAITHO
UCIPAaBHO MoOcJOBame. PaHUjUX ToAWMHA, KaKO CMaTpajy, €THKa W JAPYHITBEHO OATOBOPHO
MOCJIOBalkh€ Cy jOII MOTJie OWTH oOmiuja MHOTUM Tpeay3ehumma, maHac cy o6aBesa.
ITocBeheHOCT MOCIOBHOI CBETa €TUYKUM HPUHIMIIKMMA I[IOCIOBamka IOCTA0 je aTpuoOyT
YCIEIIHOT TPXKHILIHO OpjeHTHCaHOT npeay3eha.

C npyre cTpaHe TMOCTOj€é OHHM KOJU jJaCHO H3PaXKaBajy CYMIbY y EKOHOMCKY
OIPaBIAHOCT J00pOr MOCIOBHOT MoHamama. Crora, Ha nmuTame: Jla au ce ucmiaatu OUTH
JPYIITBEHO OATOBOpPaH?, HHje JIAKO JeAHOCTaBHO oAroBopuTH. OBO M3 pasiiora mITo y MOCIY,
Kao U Yy JKMBOTY CB€ 3aBUCH 0]l OpojHUX (haKTOpa W OKOJHOCTU Kao M YMEEHUIIE Jla HUje
Moryhe 3a10BOJBUTH CBauMje MHTepece. M mopea Tora mTo HE MOCTOjU KOHCEH3yC OKO OBa
JIBa CXBaTama, MOXKE C€ BHJIETH KaKO OBaj JOKTOPCKH paJl HarWibe Ka TEOpUjU MHTEPECHO-
YTULIQJHUX TPyTIa.

JIpylITBEHO OJATOBOPHO TMOCIOBamke MoOXe ce pehu, mpeacTtaBiba pelaTUBHO HOBY
MEHA[IMEHT AUCITUIUIMHY KOja MOXE OMOTYhHTH yBOl)eme MmpoMeHa y OpraHu3alvju pajaa u
MOCIIOBamka y Wby TOCTHU3akha ONTUMAIHUX pe3ynrara. Mako cy HeKH OOMHIM JIPYIITBEHO
OJITOBOPHOT TIOCJIOBamka 0€3 HEKOT AyOJher 3Havaja W edekara Ha eKOHOMH]y mpemyseha,
MEHAIMEHT YCHENIHUX Tpeay3eha cxBaTHoO je Ja ce MOTEHIHMPAHEM ETHUYKOT MOCIOBHOT
MoHaIamka MOTY CIMMHHHCATH TIOTEHIMjaJHd HETaTUBHM YTUIAJU Ha mpenay3ehe u
OKpyXeme. bpojHa mcTpaxkuBama Cy IMOKaszajla Kako Ce€ €THYKHM IOHalameM moBehaBa
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e(pUKaCHOCT M MPOAYKTUBHOCT Te omoryhasa pact u pas3Boj mpenyseha. C npyre crpane,
HEEeTUYKO MMOHAIIAke MOXKE KOILITATH Mpeny3eha BelInke cyMe HOBIIA.

OHO IITO je HECIOPHO M OKO Yera Cce MHOTHM ayTOpu CIaxy je HEOIXOTHOCT
YCIIOCTaB/batba ETHYKE MOJHUTHKE, MPOIEIype 3a peIIaBarbe CTUYKHX JHJIeMa, CTUYKE
KaHIlenapuje, yBoheme mporpamMa o0yke, YCIoCTaBbamkhe OMOyICMaHa Kao U mpaheme CBUX
MOCJIOBHUX AaKTMBHOCTH. Ha Taj Ha4YMH mpoHajda3M ce HauuH jga ce u3ahe y cycper
3aloCiIeHNMa ajli ¥ CBHUM OCTaJIMM 3aMHTEPECOBAHMM CTpaHaMa Yy LuJby OOJber pa3yMeBarba
CaBpEMEHHX M3a30Ba Y MMOCIOBAbY.

[TocTojame eTHUKOT KoJiekca y mpeay3ehy Huje rapanmnuja ycrexa y mocjaoBamy aj je
KOpaK Jajbe y peanu3alyju MmocjioBHe ertuke. OBO W3 pasjora MTO Cy €PeKTH MpHUMEHE
MOCJIOBHE €THUKE YCJOBJHEHU COIMOJIOMIKHM, TEXHOJONIKHM, MOJUTHYKUM H EKOHOMCKUM
(bakTOoprMa OKpYy)Kema, Kao U KapaKTepuCTHUKama camor npeayseha, leroBor MeHalIMeHTa 1
KanapoBcke cTpykrype. Komuko he mpenysehe na mociyje y ckiiaay ca €THYKHM MpaBHIMMa
MOHAIIAKka 3aBUCH O] FlheTOBOT CTPATETH)CKOT MOpaimHor komnaca. C TUM y Be3H, MOTPEOHO je
IITO BHILIE TOBOPUTU O MOCIOBHOj €THIIM M H-CHOM 3HA4ajy Kao U €THYKUM IpoOJIeMHMa ca
KojuMa ce cBa npeayseha cyouasajy.

bpojun mnputmcuM ox cTpaHe jJaBHOCTM YyKa3yjy MEHAalepuMa Ja caMo jexHa
HETPOMHIIUBEHA AaKTHBHOCT MOXKE YIPO3MTH TOJMHaMa CTBapaHy ao0py pemyTauujy
npexyseha. OBo uMa 3a mocinenuily TyOMTaK MMOTpOINAda, HHBECTUTOPA KA0 M YIrpO’KaBame
NapTHEPCKUX OjHOoca capaname. [lopen Tora, mpemysehe Moke OMTH CaHKIIMOHHCAHO OJ
cTpaHe npxase. IlocioBHe opraHuzalmje Koje JKeJie Ja OCTBape M OJpXKe YCICIIHY
KOHKYpPEHIIH]Y Ha TJI00aJTHOM TPXKUIITY, MOPajy M3TPaAUTH MOBEpeHe Tako mTo he mpeyseru
MOpaJIHy ¥ TpaBHY OJTOBOPHOCT 3a cBoje akTuBHOCTH. [loBehaHo mHTEpecoBame npemayzeha
32 MHTEPHO U EKCTEPHO OKPYKEHE, MOXe MocTaTH oJurydyjyhu ¢akTop pa3Boja cBake
opraHusarnyje.

Kao mocnoBHa ¢uino3zoduja koja MmouyuBa Ha TEMEJBHUM ETHYKMM HPUHIMIINMA,
IPYHMITBEHO OATOBOPHO TIIOCIOBAakE€ IOHOCH OpoOjHE IyropouHe Kopuctu mnpenysehy u
npywtBy. Ilpenyseha koja mpuxBaTe W NOpUMEHE OBaj KOHLENT, MOry OpOJHUM H
MHOBATUBHUM TPOTPAMCKUM aKTHUBHOCTMMa JIONPUHETH YHampehewmy opraHusanuje |
npymTBa. Tako MOCTOJU BENMKM Opoj HaAyYHMX HCTPa)KMBamba KOja yKa3zyjy Ha NO3UTHUBHE
penanuje oxHoca u3Mel)y ApYyIITBEHO OATOBOPHOT MOCIIOBamkba M MOCIOBHHUX NeppOopMaHCH
npenyseha. Kopuctu koje ce Hajuemhe HaBoje Cy MoOoJblIakeé MMHIJa M pemyTraluje
npenyseha, MO3UTHBAH yTUIlA] HAa IPUBJIAYCHE U 33/1p)KaBarbe KBAIUTETHE paJHe cHare, 00JbH
MPUCTYN KanuTanly, yBehame BpeJHOCTH 3a BJIacCHHMKE KamuTtaia u o0Oe30eheme oApKUBOT

pacta y IyroM poKy.

MmmiieMeHTanja KOHIENITa JAPYIITBEHE OITOBOPHOCTH YCJOBJBEHA j€ 3aKOHCKOM
peryiaaTuBoM KojoM cy oOyxBaheHe merose KkibydHe auMmeHsuje. Hmajyhm y Buay
KOMIUIEKCHOCT KOHIIENTA JAPYITBEHO OATOBOPHOT MOCIOBamka, MHOTH ayTOPH YKa3yjy Ha TO
Jla OBO MOJpYYje jOII YBEK HHUje JOBOJHHO MCTPAXEHO M J1a Mepeme edekara IpyIITBEHE
OJITOBOPHOCTH Y TTOCTIOBAalY HHUj€ HUMANO Jlak 3aaatak. OBO M3 pas3iora ITo ce YeCTO Mepe
CTBapH Koje Hucy mehycobHo ymopeause.

Y OTBOpPEHO] TPXKUIIHO] TPUBPEAM UWHTE3WBHMpa ce uBpinhe TOBE3UBamkE ca
npeay3ehnma BaH HalmoOHAHUX rpaHuIa. Ha Taj HaunmH MHOTE 3eMJbe J00H]jajy MAaHCYy Ja Ha
OCHOBY CBOJUX KOMITAPATHBHUX MPEIHOCTH TMOCTAaHy PABHOMPABHU WUTPadyd HA TPIKHIIHO]
yrakmui. MehyTuMm, HOBa €KOHOMCKAa pEaJHOCT 3axTeBa ona mpeayseha pa Oymy
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¢nekcubuiHa W MHOBaTHMBHA. Tpka 3a mpodutoM Hamehe arpecuBHa IMpaBHia UTpe, TIE je
KOHKypEHIIMja jaka a pHU3WK Beluku. Moh je cama y pykama BEJIMKUX TMpeay3eha koja
npey3uMajy Ti00allHy OATOBOPHOCT pemiaBajyhul MONMMTHYKE, EKOHOMCKE M EKOJIOUIKE
npobneme. Mama npeay3eha koja yeje a ce yKJbyde y rio0ajHe TOKOBE MOPajy MOIITOBATH
rio0aHa IpaBuIIa IOCIOBaka Y3 PU3HK JIa IIOCTUTHY YCIEX WX TPOIaTHY.

['mobaiHa KOHKYpEHIIMja Ka0 ¥ MHTE3UBHHU Pa3BOj TEXHOJIOTHjE IPAaMAaTHYHO MEHA]y
MpaBWJIa UTPE HA CBETCKOM TPXKHINTY. TpXKUIIHK YCIOBH mNpuBpehuBama 3axTeBajy o1
MeHalMeHTa npenyseha na neduHMIIE HOBY W MHOBATHBHY TOCJIOBHY CTpaTerdjy koja he
yBa)kKaBaTH MPUHIIUIIE OAPKHUBOT pa3Boja. OQp)KUBU pa3Boj MOCTaje CYIMITHHCKU MPEIYCIIOB
JIYTOPOYHOT TPXKHITHOT ycIexa. YCIENIHOCT MPUMEHE OJPKUBUX MporpaMa IOCIOBamba
MoJIpa3yMeBa peopraHu3alyjy OpraHu3alMOHe CTPYKType, CHCTeMa M Ipoleca, KyJIType H
BPEIHOCTH Y mpeay3ehy.

Jenan ox HaumHa na ce npeayseha ykjbyue y OAp»KHUBE TOKOBE MPUBPEIHOT pa3Boja je
MHTETPUCAhe KOHLENTa OAPKHMBOI pa3Boja y CTPATEIIKE MOCIOBHE aKTUBHOCTU. 3HAMmE M
KpPEaTHBHOCT TIOCTajy TJIABHU PECYpPCH KOjUMa C€ KOHCTAaHTHO TpPaXXe€ HOBA peIICHka 3a
nosehame npoduTa, y3 KOHTUHYEIIHO yBa)KaBame MPUHIINAIIA OJPKUBOCTH. MHora npenyseha
JaHac MMajy HEKY MOJMTUKY OJP>KUBOT pa3Boja. YIPaBO KPo3 Ty MOJUTUKY OHA MUHTETPUIITY
KOHIIENT OJPOBOPHOT IOCIIOBakha y CBOjy IOCJIOBHY CTpPaTeTHjy U peachUHUILY CBOJjY
MO3UIIH]Y HA TPXKHIITY.

CaBpeMeHH KOHLIENT IOCIOBama IOKaszyje Jla Cy HpoQUT, TEXHOJIOIIKU pa3Boj U
JpYIITBEHAa OATOBOPHOCT mpeny3eha KOMIUIEMEHTapHH LWJBEBU. YBaXKaBambe OJAPKUBUX
NpPUHIMIA TIOCJIOBamka y3 IMPHUMEHY HOBHUX HICJHUX pELICHa, CIPOBOJE CE pPa3IHUUTe
aKTUBHOCTH M mporpamu. Ha Taj HauMH ce TOACTHYE MAPYIITBEHO-EKOHOMCKH pa3Boj.
Kopumihemem HOBHX MOCIOBHUX MOJeNa U MeToJa, ehukacHuje ce Kopucte rnocrojehu umm
ce W3Haja3e HOBH Pa3BOjHU PECYPCH.

[TomroBame NpUHIUNA MOCIOBHE €THKE U JPYIITBEHO OATOBOPHOI MOCIOBama MMa
XOJIUCTUUKM edekar. YHampehemeM eTHMYKUX M JPYIITBEHO OJrOBOPHHUX MepdopMaHCcH
MOCJIOBamka, CTUYE Ce MO3UTHBHA PEITyTallfja Ha TPXKHUIITY U moBehaBa ce yKymHa BpeaHOCT
npenyzeha. IlocmarpaHo Ha JIyXH pOK, TaKBUM IIOHAIlak-eM OCTBApyjy C€ IO3UTHUBHE
¢unancujcke neppopmance npeayseha.

HcTpaxkuBameM U aHAIM30M TPXKULITA, Npexy3eha Mory aa mpuiaroje cBOjy MOHYAY
APYIITBEHO OJIrOBOPHUX aKTUBHOCTH W TIOCTaHy KOHKypeHTHa. [loHamajyhu ce mpymTBeHO
OJIrOBOPHO, Mpeay3ehy croje Ha pacrnoiaramby OpojHe APYIITBEHO OJrOBOPHE aKTUBHOCTH. Y
CaBpEMEHHMM YCIIOBHUMA TIOCIIOBamkha HE TIOCTOjU TUiIeMa Ja JIM MIPUXBATHTH U IIPUMEHUTH OBE
ApymTBeHe uHULMjaTMBe. OHO YeMy ce MeHayepu mnocBehyjy NPMIMKOM JIPYIITBEHOT
aHTaXKOBama mpeayseha je oaTyka 0 CTeneHy W BpcTH nmoMohu koja he ce o6e3benutu. [pe
HETo Ce KpeHe ca KPeHupameM CTpaTerdje APYLITBEHOI aHTa)KOBamka HEOMXOJHO je mohu of
IM/ba KOJU ce xenu mnoctuhu oBuUM uHUIMjaTHBama. CamMO TeMEJbHUM IJIaHUPAHEM
aKTUBHOCTH MOXe€ ce Je(pUHHUCATH >KeJbeHa CTpaTervja JPYIITBEHO OATOBOPHOI MOCIIOBaHba
kojom he ce moctmhm mnpodurtadbmiraoct. [IpenHoct he mmatu ona mpemyszeha koja cy
¢nekcubuIIHA U CIIpeMHA Ja IpuxBaTe HoBe Hjeje. To 3HauM, a ce o] CBHX 3aIlOCIEHUX
oueKyje na 0e3 ycre3ama M3HECY HOBE NPOJEKTHE HJEje, Ka0 U Ja aKTUBHO Y4YECTBY]Y Y
BUXOBOM TUTAaHUPAY U CIIPOBOhEmY.

Kako 01 ce y mOTHyHOCTH MCKOPUCTHIIN MO3UTHBHU €(EKTH JPYIITBEHO OATOBOPHOT
MOCJIOBamka MOTPEOHO je 00e30euTH parmoOHATHO KOpUIThemke OCKYAHUX pecypca mpemyseha
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U ylarame y JbYJICKH MOTEHIM]jal y3 KOHTUHYEITHO yBOHEHE CaBpeMEHHUX MH()OPMAIMOHUX
TeXHoJIoTHja. Mako ApyIMTBEHO OJrOBOPHE aKTMBHOCTH HE MOTY OMTH 3aKOHOM HaMETHYTE,
Tpeba Kpeuparu edukacaH WHCTUTYLMOHATHM M TPXHUIIHK OKBHpP KOjU OH JeJI0Bao
MOJICTHIIAJHO HAa OJTrOBOPHHMjU M OTBOPEHHjH TMPHUCTYNl TIpeMa IIHPEM JPYIITBEHOM

OKpPYXKEHY.

Jlanuku roBopehu, MOCIOBHA €THKAa W KOHIENT JIPYIITBEHE OATOBOPHOCTH MOTY CE
nmako pazymeru. Hame, paau ce o mocioBamy Tlie c€ jaCHO MOoBIa4yM TpaHuna nimelhy modpor
u jouier. MehyTuMm HUje JaKo OAPEAUTH MITA je UCIPABHO a IITA MOTPEIIHO MOHAIIAKE Y
nocsjoBamy. J1o00po MOCIOBHO MOHAIIAKkE caMo MO Ce0M HHje pelIeHe 3a MOCIOBHH YCIeX.
[TotrpeOHO je HemTo MHOTO BUIIE O Tora. [I0CIOBHO OKpYXEHE ce CTATHO MEHha Kao U cama
MOpaJHa WHTEpIpeTaIyja mocioBama. J[akiie, oIrOBOpHA CTpaTervja HHUje YBEK rapaHIidja
ycnexa. OHa je camo jemHa on Moryhux crparerwja. Pedjy, ycmex mpemys3eha ce moxke
OCTBapuUTH U 0€3 me.
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BUOTPADOUITA

Harama /Ilumutpujesuh pohena je 16.03.1979. rogune y Jleckosiy. JumioMmupana je
Ha ExonomckoMm ¢akynrery y Humry 2004. ronune. Ha uctom ¢daxynrery je 2010. rogune
yCHelmHO oa0paHuiIa MarucTapcky Te3y: 3Hauaj ApPYIITBEHE OArOBOPHOCTU Ipeny3eha y
CaBpEMEHHMM YyCJIOBHUMA MOCIIOBAA.

On 2005. romuue pagm y OII “Kocra CramenkoBuh” y JleckoBily Ha
padyHOBOJCTBEHUM T1coioBuMa. HakoH Tora, 3amonupaBa ce 2006. roawHe y CpeImmboj
TproBuHcKko-TypUCTHUKO] KoK y JleckoBiy, riae o6aBiba mocioBe npodecopa eKOHOMCKE
rpyne npeamera. On 2008. roguae paam y PerrmoHamHOM rapaHIUjckoM (OHIY 3a jyKHY
Cpbujy rue o6aBsba GyHkIHjy B.1. nupektopa. Ox 2009. ronune 06aBiba MOCIOBE capaJIHUKa
IMPEKTOpa 32 EKOHOMCKA MUTama y ATEHIUH 32 JOKAaJTHO €KOHOMCKHU pa3Boj y JleckoBiry.
Jlanac o0aBsba mocioBe Iieda pauyyHOBOACTBA y 3Bamy caBeTHHKa [IpekpiiajHor cyna y
JleckoBuy.

2010. romune je moxahanma VYuuep3uter couujanaemokparuje (YHUCH), y
opranusanuju llentapa 3a cryamje couujanne aemokparuje u Ponmarmje Friedrich Ebert
Stiftung. Tokom 2012. romuHe ydecTBOBana je y oOpa3oBHOM mporpamy "YpaBibame
MIPOjEKTHUM IMKIIYCOM y TIpojeKTuMa ¢puHancupanum o crpane EV", Beorpancke otBopene
mkone (BOIL). Teme ca oBHX cTyadja Cy YCKO IOBE3aHE Ca E€THKOM M JPYIITBEHO
OJITOBOPHHM ITOCIIOBAHEM.

AmnraxoBana je y okBupy YCAUJ[ mpojekra 3a pedopmy CyncTBa Kao 4jaH pajHe
rpyne 3a [Ipuctyn cyny. Y okBHpY OBOTI POjeKTa y4ECTBOBAJIA j€ HAa CTY/IU]CKOM IIyTOBaWmY Y
AMepuIy Ha TeMy yIpaBjbamba CyJICKOM aJMHUHHUCTpaurjoM. Takole, yuecHHIIa je CTYAU]CKOT
nytoBama y bpwxky (benruju) y oxBupy mpojekta Speak European - Kannenapuje 3a
€BpOIICKEe MHTErpaluje, pu uyemy je TpHu Hezesbe noxahana HactaBy o EBporickoj YHujy Ha
EBponckom Koneny.

VYnara je u uma hepky Jley.
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Mpwunor 1.
N3JABA O AYTOPCTBY

MoTtnucana_Hartawa Qumutpujeeun

Bpoj ynuca

Msjaerbyjem ga je AOKTOpCKa AucepTauuvja nog HacnosoMm MocnoeHa eTuka,
ApyliTeeHa OAroBOPHOCT U KOHKYpeHTCKa npegHocT npeayseha

e Pesyntar CONCTBEHOr UCTPAXMBAYKOr paga

« [la npeanoxeHa guceprauunja y UenuHu By y genosuma Huje buna
npegnoxexa sa gobujarwe Guno koje gunnome npema CTyAWjCKUM
nporpaMuma Apyrux BUCOKOLLKONCKUX yCTaHOoBa,

* [la cy pesynTtat KOPEKTHO HaBeOeHu 1

¢ [la HACaMm KpLumo/na ayTopcka npasa u KOPUCTMO UHTENEKTYasHy CBOjUHY
APYrvX NnLUa CynpoOTHO ETUYKUM 1 3aKOHCKUM HOpMama

Y beorpagy

MoTtnue AOKTOPaHTKWH:E

//’M(} LON (AMACA ,Q/

L
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MNpwnor 2.

N3JABA O ICTOBETHOCTW LUTAMIMAHE W ENEKTPOHCKE BEP3WUJE
AOKTOPCKOI PAOA

Wme u npesumve_Hatawa Qumutpujesuh

bpoj ynuca

Cryaujckv nporpaM____eKoHOMUja

Hacnos paga__ lMNMocnoeHa eTvka, ApyLWTBEHa OArOBOPHOCT M KOHKYDEHTCKA
npegHocT npeayseha

MenTop___ lMpodh. ap Anekcangap Mpwar

Usjasroyjem

[a je wWramnaxa Bep3anja MOr 4OKTOPCKOT paja NCTOBETHa ENEKTPOHCKO] Bepaujy
KOjy cam npeaao/na 3a objasrouBame y peno3utopujymy Ha cajty Anda bK
yHVWBEp3uTeTa.

{osBorsasam aa ce objase Moju NUYHKU Nogauu Be3aHu 3a fobujare HayyHor 3Bama
AOKTOpa HayKa Kao WTo Cy UMe 1 Npe3umMe, roanuHa 1 MecTto pofewa, nogaum o
CTEYEHUM CTPYYHUM M akafeMCKUM 3Batbuma, natym oabpaHe paga v gpyrv noaaum
y dyHUKKUjK TpAHCNapeHTHOCTU MOCTYNKa CTUlakba Hay4yHor 3sama.

Osu nuyHM nogaum Mory ce objasutu y nydbnukaumnjama Anca BK yHusepautera u
AocTasnuT MUHUCTApPCTBY NPOCBETE, HAyKe U TeXHOMOLKOr pa3goja, Kao u butu
AOCTYMHKW carnacHo 3akoHy o cnoboaHOM NpUcTyny wHbopmauynjama oa jasHor
3Havyaja.

Y beorpaay MoTnuc LOKTOpPaHTKUH:E

[

[/

L/
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